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Second group of postwar cars 


nay come sooner than expected 
after 





a 


production resumes, say 
insiders. i 
+ + * 

Some dealers are setting up 


separate used car, service and 
sales companies to stay in the 
small-business category. 


RFC has extended to Dec. 31, 
1944, the purchase and loan pro- 

sions under the Murray-Patman 
Act. Previous deadline was Oct. 31. 


ALA, 


Salesmen Send 

Gasoline for salesmen is expected 
to be increased to about 820 miles 
per month right after the end of 
the German war. OPA reports 
this move as a proposed aid 
to private business in speeding 
reconversion. 

Other B rations will be up to 
425 miles per month at about the 
same time. 


] 
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Labor Turnover 

For every 1,000 workers on fac- 
tory payrolls in August, 62 quit, 
seven were discharged, five were 
laid off, and four left to enter the 
armed forces, Secretary of Labor 
Frances Perkins reports. 

“This separation rate of 78 per 
1,000 was not fully compensated for 
by hires since the accession rate 
was 62 per 1,000, just enough to 
replace the quits,’ ng she said. 


One Way! 

North Tein Aviation’s Kan- 
sas City plant workers returned to 
work last Monday, after a group 
of soldiers and sailors (many 
wearing overseas ribbons) de- 
scended on pickets around the 
plant, tore up their strike placards 
and announced: “We'll be back if 
you don’t return to work.” 

Strikers, at a mass meeting the 
next day, voted overwhelmingly to 
accept a UAW board’s recom- 
mendations that they return to 
work on Mitchell bombers. 

s* * # 


GM Dupes Nazis 

The pre of how the three Gen- 
eral Motors plants in Paris were 
able to survive four years of Nazi 
occupation was revealed last week 
in the Detroit Free Press by Mar- 
jorie Avery, foreign correspondent. 

Plant officials duped the Nazis, 
according to Miss Avery, hiding 
underground vast stocks of parts, 
tires and gasoline. As soon as the 
Nazi rulers seized the plants, the 
workers undertook a policy of pas- 
sive resistance. When Allied forces 
‘arrived, the GM officials were able 
to deliver 150 trucks and some 
cars, which were assembled from 
‘hidden stocks. | 


Uncle’s Senile 
Expenditures by the Federal 
Government in September were the 
smallest since April and _ they 
dropped below the rate contem- 
plated in the budget, according to 
a Treasury report last week. 
They were, however, larger than 
in the corresponding month last 
‘year, and exceeded receipts, 
although receipts were relatively 
large as the result of income-tax 
’/payments. 
. September's deficit, after taking 
into account net trust account ex- 
“penditures, was $2, 248,000,000. This 
was met by withdrawing funds 
from the Treasury. The direct 
debt declined during September 
from the record high of $209,802,- 
000,000 to $209,495,000,000. 
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DETROIT, OCTOBER 30, 1944 


Dezendorf Sees 


Big Opportunity 
In Used Cars 


Urges Virginia Dealers 
To Prepare Facilities; 
Licensing Law Reviewed 


RICHMOND, Va. — The 
auto dealer’s postwar busi- 
ness is being shaped by what 
he is doing now to prepare 


for it, N. C. Dezendorf, direc- 
tor of the distribution staff of 
General Motors Corp., told more 
than 600 dealers at the annual con- 
vention of the Automotive Trade 
Assn. of Virginia last week. 


Dezendorf asserted that it is not 
too early to plan now for a great 
opportunity in used-car merchan- 
dising as well as new-car merchan- 
dising. The used-car market defi- 
ciency may last until 1950 or later, 
andthe dealer who prepares to get 
reconditioning equipment now will 
be in a position to share to a 
greater extent in that market, he 
said. 


In addition, Dezendorf said 
that dealers have a selling job to 
do to overcome sales resistance 
that has been built up toward 
the postwar car by loose talk 
about greatly increased prices 
and statements that the 194x 
model will be little different from 
1942 models. 


Another important topic for the 
dealers was a report on the work- 
ing of the new dealer licensing 
law by C. H. Lamb, head of the 
state dealer licensing section. Lamb 
said that one of the problems en- 
countered involved the provision 
requiring an established place of 
business containing at least 144 
square feet. Many established auto 
dealers, it was found, had buildings 
with less than the required floor 
space. 

John E. Raine, general manager 
of the association, asserted that 
most of the opposition to the new 
law had been dissipated. Asserting 
that even the most bitter opponent 
of the law would some day regret 
that the regulations were not 
stiffer, Raine reported a rumor to 
the effect that Willys-Overland 
would distribute its postwar-im- 
proved jeep through filling stations 
controlled by Standard Oil Co. 


(Eprror’s Note: Queried by 


Automotive News, a@ Willys-Over- 
land spokesman said that he 
could neither confirm nor deny 
the speculation. Willys, he said, 
(Continued on Page 52, Col. 3) 





NO WONDER the General smiles! 
His winning smile means he has al- 
ready won the war production battle 
and that his products are winning on 


every battlefront. This, Lieut. Gen. 
Wm. S. Knudsen’s latest picture, was 
taken at the Automobile Old Timers 
luncheon, Oct. in New York. See 
other pictures on page 6. 


Individual Sales 
Soar in Indiana; 


Dealers Fearful 


INDIANAPOLIS.—The alarming 
jump in unwarranted’ used-car 
sales in Indiana from August to 
September will force dealers out of 
business soon if it continues at the 
same rate, the Automobile Dealers 
Assn. of Indiana declared last 
week. 

While warranted sales dropped 
from 408 to 386 in the September 
period, unwarranted sales soared 
from 122 to 218, the association 
reported. The unwarranted in- 
crease was 79 percent. 

The total number of sales by 
dealers for each period in the 
July, August and September 
groupings declined six percent in 
relation to the whole. 

Approximately 432 units were 
sold by dealers in July, 530 in 
August and 604 in September. Ap- 
proximately 271 units were sold in 
non-dealer transactions in July, 
418 in August, 498 in September. 


“The foregoing undoubtedly pro- 
vides the only authentic barometer 
thus far to indicate where the 
quality merchandise is going,” the 
association declared. “Obviously 
less and less of the better mer- 
chandise is coming into possession 
of the dealers. 

“This very strongly indicates 
that 45 percent of the total sales 
in the September period which 
were made by individuals were 
sustained by the public’s reluc- 
tance to sell better cars at ‘as is’ 
ceilings.” 
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“Sparks |Devendorf Sees ummm rd and Cadillac Plan ord and Cadillae Plan 


Important Changes for 
First Postwar Models 


Autos to Be Greatly Improved Mechanically Through 
Wartime Experience and Development; 
Entirely-New Cars Seen Speeded 


Further evidence that the first postwar cars will be 


more than just “face-lifted”’ 


in separate announcements by Ford and Cadillac. 


1942 models came last week 
Both of 


these companies, along with others who wouldn’t be quoted, 
declared that wartime experience and developments will 
permit immediate introduction of autos greatly improved 
mechanically, although WPB restrictions will not allow 
changes in “non-functional” appearance phases. 

There was also indication last week that the industry’s 
second group of postwar cars—perhaps in the form of an 
entirely-new car, as in the case of Ford—can be expected 
much sooner than previously, probably within three to six 
months after assembly operations are resumed. 


Ford’s First Cars Seen 


Greatly Improved 

DEARBORN. — Using wartime 
experience and developments, Ford 
will resume manufacture of 
greatly-improved 1942 models, 
Henry Ford II, executive vice- 
president, told newsmen here last 
week. 

“The first postwar cars will not 
be merely  face-lifted pre-war 
models,” he emphasized. “They 
will incorporate more changes than 
some of the industry’s year-to- 
year revisions in pre-war days.” 

Jack Davis, Ford general sales 

manager, and R. H. McCarroll, 
head of the company’s engineer- 
ing-research department, pointed 
out that there will be “many 
mechanical changes, within the 
limits of WPB regulations.” Mc- 
Carroll cited as an example the 
greatly-improved bearings which 
Ford has developed for military 
uses. 

At the luncheon, attended by 
Ford regional managers and sales 
executives, Ford revealed that his 
company will spend more than 
$150,000,000 on postwar expansion 
and reconversion, with the bulk 
going for plant expansion, machine 
tools and equipment. 


He said that the company 
already has settled on its second 
postwar line of cars, which 
would include the previously 
“rumored” low-priced model. 
Price of this car, which will 
carry the Ford nameplate, will 

(See FORD, Page 54, Col. 5) 





FORD MOTOR CO. officials attending a luncheon during the re 
Craig, vice-president and treasurer; 
president of Ford Motor Co. of Canada, Ltd.; Henry 
See other photoggaphs on page two. 


are (left te right), B. J. 
Wallace BR. Campbell, 


Henry Ford II, executive vice-president. 


segtonal me managers conference at Dearborn. Shown here 
Rausch, su 


rintendent of the Rouge plant; 
ord, president and founder, and 


Many Changes Planned 


For First Cadillacs 

DETROIT.—The first postwar 
Cadillac will embody engineering, 
manufacturing and metallurgical 
advances comparable to three 
years of peacetime progress, D. E. 
Ahrens, general sales manager, re- 
vealed last week at the first of 13 
meetings scheduled nationally with 
- Cadillac distributive organiza- 

on. 

Ahrens pointed out that the ad- 
vances are possible because Cad- 
illac has supplied the power train 
consisting of the Cadillac V-8 en- 
gine and hydramatic transmission, 
for many combat weapons, includ- 
ing the M-5 light tank, the M-8 
howitzer motor carriage and the 
recently announced M24 light tank 
nicknamed the Greyhound. 

In addition, Ahrens said, the re- 
conversion problem insofar as the 
V-8 engine and transmission are 
involved should be comparatively 
simple. 

Ahrens told the dealers. that 
Cadillac faces an immediate post- 
war market potential of about 
three times as large as the best 
previous year On record. Distribu- 
tors and dealers who handled more 
than 97 percent of Cadillac volume 
in 1941 are still in business—better 
managed and better financed than 
on Pearl Harbor day—and able to 
handle an anticipated great in- 
crease in volume, he said. 

The meeting was an all-day ser- 
ies of departmental presentations 
at Hotel Book-Cadillac by factory 
sales executives including, in ad- 
dition to Ahrens, R. L. Ricken- 
baugh, George W. Otto, C. H. Betts 

and J. A. Browne. 


Similar meetings are scheduled 
at Chicago, Kansas City, Dallas, 
Atlanta, Philadelphia, New York, 
Boston, Buffalo, Columbus, Los 
Angeles, San Francisco and Seattle, 
in that order. The last meeting is 
scheduled for Nov. 13. 

Ahrens also said that certain 
hit-or-miss automobile selling 
practices which had crept into the 
industry over a period of years 
have been weeded out during the 
war, and will remain out to the ad- 
vantage of the business and the 
customer. 

Automotive salesmanship in the 

(See CADILLAC, Page 53, Col. 5) 
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AUTOMOTIVE NEWS, OCTOBER 30, 1944 


$500 Million to Be Spent... 


Sloan Outlines GM’s 


Postwar Program 


DETROIT.—Alfred P. Sloan jr., 
chairman of General Motors, out- 
lined last week the broader aspects 
of the corporation’s postwar plans 
under its “500 Million Dollar Pro- 
gram,” in a special message sent 
to more than 420,000 stockholders. 

After informing stockholders “in 
general terms of the underlying be- 
liefs of the management as to the 
proper policy to pursue and why, 
as the business passes from war 
to peace and into the longer-term 
position beyond,” Sloan divided 
General Motors postwar program 
into component parts. 

“First,” he said, “expenditures 
must be made for rearrangement 
in order to reorganize production 
facilities to resume production of 
motor cars, trucks and all other 
products that constitute our peace- 
time order of things. Generally 
speaking, every plant must be 
stripped to the bare structure and 
laid out along entirely different 
lines. 

“Second, equipment sold to 
others as a part of the wartime 
cooperative program must be re- 
purchased or replaced to restore 
prewar capacity. 

“Third, the necessity of a com- 
plete reorganization of facilities 
will afford an opportunity of mod- 
ernizing all equipment in line with 
existing standards of technology. 
Industry must always seek lower 
costs because that means lower 
selling prices and hence increased 
volume with expanding job oppor- 


tunities. 
ttle Replacement 


“There has been little replace- 
ment of machinery and equipment 
during the war. All facilities have 
been subjected to severe usage in- 
volving continuous operation under 
unfavorable operating conditions 
with less than normal maintenance. 
Reserves provided by General Mo- 
tors for depreciation and obsoles- 
cence will have increased in three 
years by an aggregate amount of 
something like 150 million dollars. 

“Fourth, prewar capacity will be 
expanded to provide facilities to 
meet the potential but abnormal 
demand of the immediate postwar 
period, all in proper relationship 
to what the longer-term possibili- 
ties have been estimated to be. 

“In our automobile operations 
new assembly plants are contem- 


Studebaker Adds 
3 Dealer Aides 


SOUTH BEND.—Three additions 
to the business management divi- 
sion of Studebaker Corp. were an- 
nounced last week by K. B. Elliott, 
vice-president in charge of sales. 

The new men, R. E. Stiers, G. E. 
Mills and F. J. Kelly, according to 
Elliott, will be stationed at region- 
al headquarters and be prepared 
to advise dealers in their area on 
accounting and management meth- 
ods. Stiers has been assigned to 
the Atlanta region, Mills to the 
Memphis branch and Kelley will 
work out of the Studebaker offices 
in Omaha. 


plated to effect better distribution 
of cars with a resulting savings in 
cost. Aside from our motor car 
interests we have other products 
to develop. Some activities, like 
our electro-motive division, are 
still in early stages of development. 

“Fifth, expenditures will 
needed to provide better facilities 
and services for our employes, 
as well as for an expansion of 
other facilities not directly re- 
lated to production.” 

Referring to the underlying be- 
liefs of General Motors manage- 
ment, Sloan stated: 

“General Motors’ postwar con- 
cept has been dramatized as a ‘500 
Million Dollar Program.’ Expendi- 
tures are likely to reach, if not to 
exceed, that amount. The funds 
for these expenditures, as well as 
| the additional working capital re- 
quired, will be provided out of 
general corporate resources, repre- 
senting in part existing deprecia- 
tion reserves and other reserves 
set up out of income for reconver- 
sion expense and in part profits 
retained in the business. 

“But the fundamentals are all 
preliminary to production—and 
jobs. Jobs are the result of a 
combination of capital, manage- 
ment and opportunity. The num- 
ber of jobs cannot be determined 
in the abstract by some arbitrary 
method. 

Terms Jobs a Must’ 

“It is important to recognize 
these facts because jobs are un- 
questionably a social, economic and 
political ‘must’ of the postwar 
period. Undoubtedly, the world 
faces many momentous problems, 
the satisfactory solution of which 
will determine whether we win the 
peace after we have won the war. 
But the one single problem that 
affects the happiness and security 
of the greatest number is: Will 
there be the opportunity to work? 

“Hence it is clear that there 
is far more to the problem than 
facilities alone. Research must 
be intensified to develop new 
products and new techniques. 
Engineering facilities must be 
expanded to make existing prud- 
ucts better and at lower costs. 
Capable management must be 
available. Sound and aggressive 
policies must be established to 
insure the most effective assem- 
bling of all the component parts 
of the operating program. 

“Such, in general, is the concept 
of General Motors postwar as it 
stands at this writing. It is be- 
lieved to be an aggressive step for- 
ward in the evolution of General 
Motors toward still greater accom- 
plishments. Bold planning is vital 
in order that business may do its 
proper part in meeting the de- 
mands of the future. The situation 
demands aggressive action by busi- 
ness leadership along a broad front 
and to the full extent justified by 
individual circumstances. 

“The aggregate effect would be 
to contribute to the winning of 
the peace and the building of a 
stronger foundation of free enter- 
prise as the motivating force of 
the economy of the future.” 


PACKARD EXECUTIVES and members of the company’s Dealer Advisory 
Council at the second quarterly meeting of the dealer representatives in Detroit 
last week. Seated, left to right, Assistant Sales Manager C. E. Briggs; Packard 
President Geo. T. Christopher; Sales Manager L. W. Slack; Advertising Manager 


Hugh 
members E. B. 
M. H. Jordan, San Diego, 
Feeeare. Mass.; O. E. 
Clinton, Ia. 


Calif.; E. 
Chessher, 


W. Hitchcock; Assistant Sales Manager Elliott H. Taylor; and Council 
Moon, Wichita, Kan.; W. 
J. Schroeder, Saginaw, Mich.; 
Beaumont, Tex., and BR. E. Bickelhaupt, 


. Greer, West Philadelphia, Pa.; 


A. J. Toner, 


Ford Officials Study Postwar Problems .. . 


| 


AROUND THE CONFERENCE TABLE Ford Motor Co. regional managers, sales executives and engineers discuss 


postwar 
coming Genatenene'O 
neering de ent; C. 
manager, Che 


berg, engineering department; 


mow Aid 


of sales and gévermeing. 
Ford; Hugh Reading, No 


Packard Dealer 
Council Hears 


Sales Plans 


DETROIT.—Another step in co- 
operative postwar planning be- 
tween car dealer and auto factory 
was taken here Thursday at the 
second quarterly meeting of the 
Packard Motor Car Co.’s Dealer 
Advisory council. 


In day-long and evening sessions, 
company executives frankly dis- 
cussed with the selected represen- 
tatives of Packard’s dealer body 
detailed plans for postwar sales 
expansion, including equitable dis- 
tribution of first cars off peacetime 
production lines, new sales agree- 
ments with dealers, parts, service 
and advertising policies. 


Dealers attending represented all 
sections of the country and typi- 
fied varying sizes of operation to 
give an average cross-section field 
viewpoint. 


General Sales Manager L. W. 
Slack served as meeting moderator. 
Together with his assistants, C. E. 
Briggs and E. H. Taylor, he out- 
lined proposed plans for a new 
liberalized sales agreement with 
Packard dealers. Parts and Serv- 
ice Manager K. M. Greiner and 
Advertising Manager Hugh W. 
Hitchcock led discussions on their 
respective activities. 


The session was opened by 
President Geo. T. Christopher, who 
keynoted dealer-company exchange 
of opinion by emphasizing the 
necessity of “mutuality of inter- 
ests.” He answered questions from 
Council members about war pro- 
duction and expected reconversion 
to car building. 


“Dealer and factory relationships 
must be mutual,” Christopher said. 
“If the dealer does not make 
money, neither does the factory. 
Through my recent field contacts, 
I have gained a high respect for 
our dealers, and I believe they hold 
an equal regard for Packard.” 

Those in attendance at the sec- 
ond meeting were O. E. Chessher, 
of Beaumont, Tex.; E. B. Moon, 
Wichita, Kans.; R. E. Bickelhaupt, 
Clinton, Ia.; W. L. Greer; West 
Philadelphia, Pa.; M. H. Jordan, 
San Diego, Calif.; E. J. Schroeder, 
Saginaw, Mich., and A. J. Toner, 
Fitchburg, Mass. Illness prevented 
the presence of H. B. Vaughan, 
Birmingham, Ala. 

Since Packard’s Advisory council 
functions on a rotating member- 
ship basis, two dealer representa- 
tives’ terms expired with this ses- 
sion. They were Bickelhaupt and 
Schroeder. Named to replace them 
for new terms are Harry Yeates, 
Kankakee, Ill. and Ted Booth, 
Grand Rapids, Mich. 


roblems at Dearborn session. 
lockwise around table, beginning at 


west regional manager, Chicago; A. S. 
Mack, north central regional manager, Dearborn; J. 


During the meeting engineerin 


o’clock: BR. H. McC 


a. W 


changes and production plans were 
arroll, metallurgist, Ford; Dale Roeder, engi- 
Ostrander, southwestern regional manager, Dallas; 
ester, Pa.; I. B. Pierce, parts and accessories departmen 


Ford; W. 
Ford of Canada; R. M. Sale, sales manager, Ford of Canada; T. R. - 


t 

Naubert, service department, Ford; V. Y 
Allan Pease, executive assistant to sales manager, J. 
Somerville, Mass., just appointed northeastern regional manager, Edgewater, N. J.; W 
Hatch, new western regional manager, 
haram, engineering department; J. 
Seated in upper right corner, left to right: 
rton O’Meara and Cliff Roberts, 


B. R. 
representing J. Walter Thompson Advertising Co. 


dis- 


C. R. Beacham, southeastern regional 
A. R. Davis, service manager, 

- Tall- 
yffer, branch 
o3 . K. Edmunds, 
Richmond, Calif.; Harry 


Ford; 


Donaldson, advertising department, 


DRAWINGS of postwar automobiles are being viewed here by Ford regional 


managers, sales executives and engineers. 


The charts show possible designs, 


color combinations and trim. Also viewed were immediate postwar models. 
These men were given a preview of postwar production problems during a 


three-day conference at Dearborn. 
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AUTOMOBILE SUBASSEMBLIES and accessories, which were adapted from | 


war production engineering, are 


shown here on display for Ford Motor Co 


regional managers, sales executives and engineers. 


Schoen Doubts 
Early Rationing 


Of Used Cars 


ROCHESTER, N. Y.—(UTPS)— 
Edward C. Schoen, secretary of the 
Rochester Automobile Dealers 
Assn., discounts predictions by 
some dealer leaders that “the odds 
are 3 to 2 used cars will be ra- 
tioned before the end of the war.” 

Buffalo-Rochester OPA district 
officials are found to agree with 
Schoen who said he had heard 
OPA “was playing with such a 
program,” but a national OPA 
automotive official told an Albany 


conference of directors of the state 
association that the inventory 
problem, listing of used cars in 
dealers’ hands, was almost insur- 
mountable. 

Schoen added that the official. 
informed dealers that any pro- 
gram of used-car rationing would 
be delayed until next summer. 


Finance Parley 


Set for Nov. 16-17 


CHICAGO.—A two-day business 
meeting of the American Finance 
Conference will be held here at the’ 
Palmer House Nov. 16-17. The pro- 
gram is practically completed and 


will be released soon. ( 
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EALERS ask: “When will the 

war end? . .. When will pas- 
enger car production start? ... 
What will the prices be? .. . What 
about factory discounts § and 
policies?” 

Well, of course I don’t know 
the answers to these questions, 
but as the result of conversations 
with many dealers I can sum up 
the consensus of opinion on these 


subjects about as follows: 
* * * 


When Will 


The War End? 
IN? one can predict how long the 
European war will last. A 
sudden collapse will more likely 
be the result of Germany’s fail- 
ure to get gasoline or ammunition 
to her armies than a caving-in of 
orale. Germany is now more 
badly beaten than when she sur- 
rendered in 1918. The country 
doesn’t give up because there is 
now no sane group of Germans 
arge enough to exert sufficient in- 
fluence. Nazis do not constitute 
merely the top crust of fanatics; 
the whole country seems to be in- 
doctrinated with the same fanati- 


. cism and it may be necessary for 


us to fight them mile by mile, and 
village to village. 
* 


When Will 


Production Start? 

HE War department is reluctant 

to approve immediate reconver- 

sion for civilian production for the 
above reasons, even though some 
materials and manpower may be 
immediately available. The auto- 
mobile manufacturers have been 
restless, as any such group would 
be which has such an investment 
and such a stake in the future of 
this country. 

To their credit, they have de- 
voted their entire effort to sup- 
plying equipment and munitions 
to win the war. But naturally 
they want to be ready to start 


+ 


Just Among 
Dealers 


THE SOUTH is noted for its 
hospitality, and this columnist’s 
Own experience bears out that 
reputation. One of my happy 
recollections is a visit to the Gulf 
Coast 25 years ago, when I ad- 
dressed the Alabama dealers in 
Mobile. I remember that the sub- 
ject was “Four-Square Merchan- 
dising.” Steve Quigley and Henry 

ittrell, among others, showed me 
through Government Street, and 
the Azalea Gardens, I went across 
he Bay to Fairhope, an experi- 
mental single-tax colony fostered 
by Henry George. I understand 
it is a shipyard now. During NRA 
days, Harper Vaughan, who was the 
state code authority, showed me 
the sights of Birmingham, a 
beautiful view from any one of the 
seven hills surrounding the town. 
Truly, Southern hospitality knows 
no bounds. 

Sterling Edwards (Chevrolet), of 
Birmingham, took me on a per- 


> sonally conducted tour of Chicago 


during a convention there, and 
Cleve Stokes of Montgomery now 
has his riding horse “Preacher” 
ready for me to try out. C. E 
Anderson, the genial and hard- 


Mworking manager of the Alabame 


association, who previously had 
been a truck dealer in Florida, has 
inspired dealers in the state to 
continue a lot of beneficial co- 
operative activities. Therefore, J 
dedicate the column this issue to 
a few of the many outstanding 
automobile dealers of Alabama: 
Don DRENNEN (Chevrolet- 
Buick- Cadillac), Birmingham, 
comes from a large and well- 
known family and has _ been 
identified with the industry 
almost since its inception. Of 
course, Don is a native of 
Birmingham, where he was born 
(Continued on Page 34, Col. 4) 
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Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept In confidence If requested. 


reconversion the instant the sig- 
nal is given. They have con- 
sistently urged a decision on 
terms of contract termination. 
They have sought authorization 
to order the large number of 
machine tools which will be 
necessary before volume produc- 
tion of new cars is possible. 

We hear frequent predictions 
that automobiles will be available 
within a short time after V-E Day. 
Automobile dealers are by nature a 
hopeful lot, but in spite of rumors 
and in spite of the announced re- 
linquishment of all controls by 
WPB on V-E Day, it doesn’t ap- 
pear that automobiles will be com- 
ing off the lines very soon there- 
after. It is of course true that 
some factories—particularly those 
which have been building trucks 
and combat cars for the armed 
forces—are tooled up now and have 
assembly lines set up that could 
get passenger cars into production 
very rapidly. I am inclined to be- 
lieve, however, that the govern- 
ment will not penalize automobile 
manufacturers who have gone “all- 
out” on war production. I feel 
sure some controls will be con- 
tinued so as to give them all an 
equal opportunity. I think it is 
fair to assume that through the 
Controlled Materials Plan or some 
other method, there will be an at- 
tempt to get the whole industry 


going at the same time. 
* * * 


How About 


Postwar Prices? 
ILE it wouldn’t be true of all 
industries, the automobile busi- 
ness has been so keenly competi- 
tive in the past, and will be in the 
future, that it would seem per- 
fectly safe for the OPA to let auto- 
mobile manufacturers set their 
own prices. They would continue 
their attempt to see how much 
they could give for how little. It 
is true that the factories could sell 
all the volume they could produce 
for a long time at high prices. If 
there were no restrictions on price 
by the OPA, manufacturers, I am 
sure, would absorb the losses inci- 
dent to reconversion and _ initial 
small volume. Non-interference 
with prices would encourage a 
quick changeover, immediate re- 
employment of as great a number 
of workers as possible, and an 
effort on the part of each factory 
to protect its competitive position 
in the domestic market. American 
automobile manufacturers’ also 
realize that they must get the jump 
on world wide competition by low 
prices to stalemate foreign com- 
petition. In short, the factories 
have every incentive to price their 
cars at the lowest possible level. 
If it comes to a question 
of price control, manufacturers 
could easily justify the fairness 
of increased prices. Civilian 
trucks built in 1943 and 1944 were 
priced by OPA at approximately 

27 percent above the 1941 levels. 
Such an “up” in prices was more 
than justified on the basis of the 
small run and the fact that both 
labor and material costs were 
higher. 

While these conditions will con- 
tinue to prevail after the war is 
over, still the incentive to position 
themselves for the long pull will 
encourage the manufacturers, if 
not controlled, to bring out cars 
at nearer the 1942 lists. The 
manufacturers, of course, have set 
up reserves for reconversion, just 
as they always provided reserves 
for model changes. Labor rates 
are higher, but they have been off- 
set to some extent by more effi- 
cient production methods. Some 
material prices are higher, but 
they, too, have been partially offset 
by lower prices on other mate- 
rials. Parts manufacturers are in 
the same position. Automobile 
manufacturers might conceivably 
buy parts and assemblies for the 
new run cheaper than they did for 
the last of the 1942 models. You 
will remember that volume was re- 
duced by 20 percent several times 

(Continued on Page 26, Col. 4) 


Dealers in Uniform 
(One of a Series) 


COL. BENJAMIN OURIS- 
MAN, former president of 
the Washington Automobile 
Dealers Assn., is chief of 
maintenance division of the 
Detroit Office of the Chief of 
Ordnance. He was recently 
promoted by Brig. Gen. W. P. 
Boatwright, commanding gen- 
eral of OCOD. 


Before entering the Army, 
Col. Ourisman operated two 
Chevrolet dealerships. 


Dealer Finds 
Public Likes 
The Truth 


HONESTLY 
We Can’t Give You Ten 
Cents More for Your Car 


Than Any Other Dealer 
If = have a Ps car we'll go 
the top dollar e O.P.A. allows 
but so will any other dealer in 
town. The only thing we can offer 
is a courteous service. We're 
just a couple of local b and 
one of us is here all the time. Our 
little branch bank is only half a 
block away, and the folding mone 
is there if you don’t like checks. tt 
you need any _ information about 
ceiling prices drop in to see us. 
We've gotten to know about as 
much about the regulation as _ the 
(which ain’t much). ~~ 
way, you won’t have to stand in 
line at a counter for a half hour. 
Drop in and see us. 
We Also Handle Cars on 
Consignment 
Quick Action All Cash to 
You 


Berkeley Motors 
THE FRIENDLY CORNER 
2550 Shattuck at Blake 

BErkeley 2676 
s ¢ #& 


The above advertisement, placed 
in Berkeley (Calif.) newspapers, 
has reaped “exceptional results— 
and a lot of good-natured kidding 
from the local OPA,” according to 
Lyle A. Byers, manager of Berke- 
ley Motor Sales. 


19144 CONVENTION SCENE 
attended the meeting. In 
president of the associa 


Dealers Drub OPA 


Mobile Assn. Says Impractical Regulations 
Make 80% of Public Lawbreakers 


MOBILE, Ala.—Asserting that 
present Office of Price Adminis- 
tration used car regulations are 
such that “possibly 80 percent of 
the public is casually violating the 
laws,” the Mobile County Auto- 
mobile Dealers’ Assn. appealed 
last week to the Alabama con- 
gressional delegation either to 
change the laws “so that they are 


Dealers in Fla. 
Allowed to Sell 


Auto Insurance 


TALLAHASSEE, Fla. — Florida’s 
supreme court ruled last week that 
automobile dealers may receive li- 
censes as agents to sell insurance 
on the cars they retail. 


The high court upheld a Leon 
county circuit court order dis- 
missing a suit by which the Florida 
Assn. of Insurance Agents has 
sought to stop State Insurance 
Commissioner Ed Larson from li- 
censing automobile dealers repre- 
senting Motors Insurance Corp., a 
subsidiary of General Motors Ac- 
ceptance Corp., financing agent for 
General Motors products. 


Contention of the _ insurance 
agents’ association was that auto- 
mobile dealers were barred from 
obtaining licenses as insurance 
agents under a Florida law which 
prohibits licensing agents, whose 
chief purpose is to obtain rebates 
or commissions on insurance writ- 
ten by themselves for themselves 
or for a corporation in which they 
are interested or with which they 
are connected. 


The state supreme court rules 
that an automobile dealer who has 
an exclusive franchise to sell 
General Motors products is not, by 
specific terms of the contract be- 
tween the manufacturer and dealer, 
“an agent or legal representative” 
of the manufacturer. 

“We do not consider,” the court 
said, “the alliance between the 
manufacturing corporation and the 
insuring corporation through the 
link, the financing corporation, so 
strong that the relationship be- 
tween the dealer and the first 
should be construed as a repre- 
sentation of the last, thereby pre- 
venting the dealer ... from acting 
as an agent in the sale of its in- 
surance policies.” 


Dealers in Drive 
Promote Ride Sharing 


In Columbus 

COLUMBUS, O.—Auto dealers 
here are planning a drive to pro- 
mote the share-the-ride plan. 

As it prepared a campaign de- 
signed to educate essential drivers 
to share the ride, the Share My 
Car, Neighbor Committee, ap- 
pointed by the Columbus Automo- 
bile Dealers Assn., pointed out 
those who fail to line up riders or 
alternating cars may not be able to 
get supplemental gasoline from 
IPA. 


of the Automotive Trade Assn. of Virginia, held in Richmond. More than 600 
e. Seent row here are speakers at the convention. Sixth from left is Walter J. 


practical and can be enforced or 
to see that total equality and no 
discrimination are shown in the 
enforcement of these laws.” 


A telegram sent to Senators 
John H. Bankhead and Lister Hill, 
signed by M. K. Akopian, president 
of the association, charged that 
the “real evil lies in the hands of 
local OPA enforcement agencies. 
To suit their particular whims 
they may pounce down upon al- 
most anyone they might select and 
convict him of a federal violation.” 


The association’s message de- 
clared that “these agencies (OPA) 
are equipped for the most effective 
political machines this country has 
ever known,” and added: “Every 
day we are confronted with new 
requirements and situations aris- 
ing from local administration by 
use of threats of dire consequen- 
ces to whoever has the nerve to 
question their almighty power.” 


Akopian charged that “impracti- 
cal regulations have forced a ma- 
jority of automobile sellers, deal- 
ers and individuals alike to violate 
OPA rulings in a struggle for sur- 
vival,” and that “our organization 
knows of no dealer who is genius 
enough to conform 100 percent 
with OPA regulations.” 


Davis, Elliott 
Will Address 


Georgia Dealers 


ATLANTA.—Georgia State Auto- 
mobile Dealers’ Assn. is making 
preparations for its annual conven- 
tion at the Ansley hotel here Nov. 
38. It promises to be one of the 
most outstanding the organiza- 
tion has ever attempted, it is 
announced. 


Among the headline speakers ex- 
pected are John R. Davis, director 
of sales and advertising for Ford 
Motor Co.; Kenneth B. Elliott, di- 
rector of sales for Studebaker 
Corp.; Lee W. Moran, automobile 
dealer Pittsburgh, now in charge 
of government disposal of surplus 
automobile equipment, Russell C. 
Jones, Reading, Pa., NADA direc- 
tor, and Dr. Ashley Chappell, 
Birmingham, Ala., a humorist. 

Registration opens at 8:30 a.m. to 
be followed by an address of wel- 
come from Gov. Ellis Arnall and 
Hix Green, president of the Atlanta 
association. Burrel C. Cole, of 
Columbus, Ga., will respond. 


Kansas Dealers Meet 


At Wichita Nov. 28-29 

WICHITA, Kan.—Announcement 
is made that the annual convention 
of the Kansas Motor Car Dealers’ 
Assn. will be held at the Allis 
hotel here Nov. 28-29. 


Gladys Coleman, acting executive 
secretary, states that program 
plans are well under way. Officers 
will be elected. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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my geo y : OUR FIELD DEFINED 

2 hy Ee M  avromorve: Self-propelling, hence, of, pertaining 
e Z to, or concerned with, vehicles or machines, as auto- 
A mobiles, airplanes, or motorboats, that contain with- 
. in themselves means of motion, control, & direction, 
R { as, automotive engineering—Webster’s New Inter- 


national Dictionary. 














‘Let’s Win the War!’ 


oe ARMY is discouraged at progress of the war, 1s 
alarmed at the reconversion publicity and is fearful of 
lagging military production,” Gen. Somervell, chief of Army 
Service Forces, told WPB regional directors recently. The 
directors also learned at the Washington session that only 
58 percent of the year’s scheduled heavy ammunition pro- 
duction had been reached at the end of nine months; that 
only 56 percent of air-borne radar equipment had been 
completed; that heavy-duty truck output is 25 percent 
behind schedule. 


Vice-Admiral Horne, deputy chief of the Bureau of 
Naval Aeronautics, also issued a warning that it will take 
at least 18 months to capture the Japanese homeland, plus 
many months more if we are to clear the Japs out of 
China. All of which brings out more clearly the words of 
Carsten Tiedeman, WPB’s regional director in Detroit: 


“Let’s get back to winning the war!” 


Case for Incentives 


| = of manpower is blamed for the lag in truck 
production, both military and civilian, at a time when 
our armies in Europe and our haulers here are in dire 
need of more transportation. 


Yet that manpower can be gained without the employ- 
ment of one additional worker, if the past four-year experi- 
ence of one component manufacturer can be applied to 
the bottleneck industries. 


This company stood steadfast on the incentive system 
of paying its workmen, despite threats by the unions and 
the pleas of government bureaucracies. 


Earnings per workman in this mee of years has in- 
creased from an average, for hourly workers alone, of 
$2,512 in 1940 to $3,538 in 1943. Earnings in 1941 over 
1940 increased 14.5 percent, while cost of living increased 
5 percent. In 1942 earnings per worker increased 27.3 per- 
cent over 1940, while cost of living went up only 16.5 
percent and, in 1943, wages increased 40.8 percent while 
cost of living was only 23.7 above the 1940 standard. 


In the meantime, the company has increased its output 
500 percent. 


This company’s answer to the manpower question is to 
give its men a sound basic rate, let them work as hard as 
they want to and make as much money as they desire 
to make—but get the needed production by doing it. 


Maybe a belated return to the incentive system of paying 
workmen that made the automotive industry the highest- 
paid industry in America, could pull us out of our 
production bogdown even now. 


Wartime experience certainly can be given close study 
as we prepare for postwar competitive conditions. 


Chicago—360 N. Michigan Ave, 


A week in New York during the 
third year of an all-out war turns 
out to be quite an experience. You 
get your Pullman reservations a 
month in advance and are lucky to 

find your space not 
NOTES occupied when you 
FROM arrive to claim it. 
NEW YORK You reach your 
hotel before break- 
fast to claim your room reserva- 
tions (which have been confirmed 
weeks in advance) and you are 
lucky to be able to clean up before 
dinner in your own quarters. You 
stand in line for the cafeterias and 
find the plush cord across the en- 
trance to every good cafe. The 
crowds on Broadway and the other 
main stems are greater even than 
during the World’s Fair days. More 
sightseers were shown through 
Radio City the Sunday we were 
there than had ever been taken 
through in a single day since this 
Seventh World Wonder was built. 
More theaters are playing to more 
capacity houses than ever before 
in New York’s history, but I learn 
from Variety that the same is true 
in London, England. 


I came down at the invitation 
of the Automobile Old Timers to 
present a citation to my old friend 
and compatriot of Chris Sinsa- 
baugh, James Sullivan, who will 
celebrate his 60th year with the 
Boston Globe next spring. Jim is 
now the oldest living automobile 
editor and has been telling the 
public about motor vehicles since 
their inception. He was a reporter 
on each of the nine Glidden tours; 
helped promote and atiended every 
automobile race from Ormond 
Beach, Fla., to the Indianapolis 
Speedway. He attended every auto- 
mobile show in New York and 
most of those in other prominent 
cities in the country. He heiped 
correct the faulty laws which ham- 
strung the horseless carriage in its 
early days and has lived to see 
his home state, Massachusetts, lead 
the rest of the world in progressive 
highway laws. All of these things 
were stated formally in the cita- 
tion, which it was my great honor 
to present to Jim Sullivan on be- 
half of the Automobile Old Timers. 
Perhaps I should add that Jim has 
been the Boston correspondent of 
Automotive News since this paper 
was started in 1925, so we were 
doubly proud to have him thus 

onored. 

* * * 


The Automobile Old Timers, Inc., 
if you are not already familiar 
with the facts of this association, 
was started by a group in New 
York about seven years ago, as a 
non-profit organization for the sole 
purpose of bringing together the 
men who have been a part of this 
industry for a quarter-century or 
more. The sole requirement for 
membership is some connection di- 
rectly with the automotive industry 
25 years prior to the date of 
application. The dues are nominal, 
only $5 per year or fifty dollars 
for a Life membership. Headquar- 
ters are maintained at the Hotel 
Roosevelt in New York, where a 
collection of automobiliana is be- 
ing collected and preserved for the 
generations to come. During the 
past year or so, the membership 
has increased very rapidly until, 
at this annual meeting, a total of 
more than 600 was reported. Presi- 
dent George Diehl and Secretary 
Fred Elliott have been untiring in 
their efforts to make this organiza- 
tion worthwhile, and I was proud 
to be reelected as a director. We 
in Detroit hope to organize a local 
chapter this winter, and I feel the 
same thing should be done in every 
city where there are enough Old 
Timers who would like to get to- 
gether now and then for a pow- 
wow. You will find more pictures 
of this New York meeting on page 
6 of this issue. 

* * 

If any of my readers have been 
in the business 25 years or more 
or had an interest in motor cars 
25 years ago, I would suggest you 
write Automobile Old Timers, 
Hotel Roosevelt, New York City, 
for an application blank and more 
information, because I am sure you 
will want to become a member.— 
G.M.S. 


* 
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Ogg Fitzgerald for Automotive News = 


At It Again 





——In This Corner 


‘Cut Red Tape ........ 


The views expressed in this 


be observed upon request. 





Postwar 

We believe that the rationing 
program, as set up at the present 
time, will be kept in force during 
the postwar period and for this 
reason we believe the highly com- 
plicated and almost impossible 
situation will continue for some 
time to come. For this reason it 
is Our opinion something must be 
done by the Industry to simplify 
and cut some of the red tape now 
so that when the postwar period 
arrives we will be able to deal with 
the situation. 

Most of the commentators we 
have heard, also most of the arti- 
cles we have read concerning the 
postwar period, all feel that it will 
be necessary to continue the regu- 
lation and control in order to pre- 
vent a runaway with the larger 
manufacturers getting the bulk of 
the postwar business. Assuming 
these commentators and articles 
are correct, we are inclined to be- 
lieve that they are, we feel that 
now is the time to act so that the 
manufacturer will know just where 
he stands ahead of time rather 
than when it is all over. 

Of course, all manufacturers re- 
gardless of their product will 
eventually have some changes in 
design and we believe this will be 
particularly true in the transporta- 
tion industry. However, this is 
going to take some time to bring 
about a radical change due to the 
shortage of material and due to 
the changeover that will be neces- 
sary from war production to the 
commercial line of business.—R. T. 
CurRAN, sales manager, Spencer 
Trailer Co., Augusta, Kans. 


Fleet Designs 

A local concern operating a size- 
able fleet of trucks is looking for- 
ward to replacement of its present 
Over-age equipment as soon as 
possible after the war. 

The management is keenly inter- 
ested in informing itself as to the 
latest and most significant trends 
in truck body design, color and 
sign usage. The desire is that the 
new fleet shall have high oper- 
ating efficiency and at the same 
time exemplify fine appearance, 
good taste and sound advertising 
value. The present phase of our 
interest concerns the latter factors. 

Can you suggest—other than di- 
rect discussion with truck manu- 
facturers—a source of information 
and ideas that might be helpful in 
this exploration and study? 


I shall much appreciate any 





column 
Anonymous contributions will not be accepted but confidence will 





are those of our readers. 


suggestions you care to make.— 
oN Hu, Don Hill Advertising, 
Los Angeles. 


Epiror’s Note: We have no 
facilities for collecting data on 
design trends of fleet operators’ 
postwar trucks. Some of our 
readers, however, may be able to 
= you some data along these 
ines. 


Rebuilding 


Opinions are being consistently 
voiced that postwar completely re- 
built motors will be available on 
an exchange basis from both job- 
bers and car factories, and that 
this exchange plan will replace to 
a considerable extent the old 
method of ‘independent dealers 
overhauling motors. 


Would you mind advising if you 
have any information on the de- 
velopment of this new plan and 
likewise your opinion—R. A. Mc- 
Vey, Modern Sales, Ltd., Toronto. 


Eprror’s Note: There has been 
a definite trend along this line 
in this country for a number of 
years. Ford originated an en- 
gine-rebuild program for its 
dealers a number of years ago; 
GMC has been overhauling en- 
gines on a production line basis 
at the factory and in a number 
of branches; Chevrolet origi- 
nated the “short-block assembly” 
to enable its dealers to quickly 
rebuild customer engines. En- 
gine rebuilding has become the 
principal machine shop volume 
of hundreds of enterprising job- 
bers from coast to coast. 


Coming Events 


NOVEMBER 

2-3—Columbus (Deshler-Wallick Hotel). 
Ohio Automobile Dealers Assn. con- 
vention. 

3—Atlanta (Ansley Hotel). Annual 
convention Georgia Automobile Deal- 
ers Assn. 

9-10—Tulsa (Hotel Mayo). SAE Na- 
tional Fuels & Lubricants Meeting. 

10-16—Chicago (Hotel Sherman). Na- 
tional Standard Parts Assn. annual 
convention. 

28-29—Wichita (Allis Hotel). 
Motor Car Dealers Assn. 
convention. 


DECEMBER 


6-8—New York (Waldorf - Astoria 
Hotel). National Assn. of Manufac- 
turers’ forty-ninth annual congress 
of American pnteatey 

8-9—Billings, Mont. (Northern Hotel) 
—Montana Automobile Dealers Assn. 
Annual convention. 

4-6—Chicago (Hotel Knickerbocker) 
SAE National Air Cargo Meeting. 


Kansas 
annual 
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Amazing new war vehicle travels in water... 
glides like a ghost over swamp or sand 


ERE’S a brand-new example of the 
teamwork of the Office of Scien- 

tific Research and Development, the 
War Department and Studebaker engi- 
neers...It’s the latest model of the 
Army’s versatile track-laying vehicle 
known as the Weasel... This new 
M29C is just as much at home in water 
as it is on sand, mud, swamp or solid 
ground... It not only propels itself in 
deep water, fully loaded, but it also 
clambers up and down steep, slippery 


Studebaker . . . Pioneer and Pacemaker in Automotive Progress 
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Built by Studebaker and powered by famous 
Studebaker Champion engine 


banks with amazing ease... This new 
Weasel M29C is built by Studebaker 
under contract with the Ordnance De- 
partment, Army Service Forces. It’s 
powered by the famous Studebaker 
Champion engine...It adds another 
important unit of war production to an 
impressive Studebaker list that already 
includes Studebaker- built Wright Cy- 
clone engines for the mighty Boeing 
Flying Fortress and heavy-duty, mulkti- 
ple-drive Studebaker military trucks. 


ee ae 


Deep snow doesn't faze the Weasel — 
Camouflaged like the crafty animal for which 
it’s nicknamed, this M-29 model is almost 
invisible as it glides swiftly and noiselessly 
over seemingly impassable winter terrain. 


Ab M90 


many other war vehicles would bog down. 
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Tire Dealers Meet... 


Recaps Held Only Hope 


To Keep Trucks Going 


CHICAGO. — Delegates to the 
National Assn. of Independent Tire 
Dealers were told at their third 
annual rubber conservation confer- 
ence here last week at the Hotel 
Sherman that “if we are to keep 
our vehicles moving, especially 
trucks and buses, we must use 
recaps.” 

This warning was issued in an 
address by John Mann, chief of the 
OPA tire rationing branch, who 
declared further that “there are a 
few places in which recaps are not 
advisable, such as front wheels of 
intercity buses, but aside from 
these we have no choice in the 
matter.” 

“Passenger tires must be made 
to run 35,000 miles on the aver- 
age, and truck tires must run 
55,000 miles or more,” Mann said. 
“Every passenger tire must be 
recapped at least once, and every 
truck tire twice. 

“A good recap should extend the 
life of a tire 10,000 miles, and 
every opportunity lost for recap- 
ping means additional demand for 
one-third of a new tire. We must 
continue to sell customers on the 
value of recaps.” 

The OPA official singled out as 
the “most serious problem in ra- 
tioning” the question of “how to 
keep vehicles with large truck tires 
operating with a quota which has 
dropped so low that we could not 
apportion it to the 5,000 OPA 
boards.” 

With “quotas larger than pro- 
duction for several months, and 


DADA Shows | 
eve 
How Ceilings 

€ 

Hit Dealers 

DETROIT—A recent check of 
used-car transfers in Wayne Coun- 
ty shows that 25.5 percent of all 
transfers are dealer to individual 
and 74.5 percent are from individ- 
ual to individual, according to the 
Detroit Auto Dealers Assn. Carry- 
ing the study farther, it is founc 
that 25.9 percent of the transfers 
are made by new-car dealers and 
74.1 percent by used-car dealers. 

To reduce this to figures readily 
understandable gives the following 
picture: Out of every 100 cars sold 
in Wayne County, 26 are sold by 
dealers and 25.9 percent of that 
number by new-car dealers, or 6% 
cars out of every 100 in Wayne 
County are sold by new-car deal- 
ers. 

In DADA bulletin 277, issued on 
Apr. 13. a similar check-up showed 
that new-car dealers were selling 
a fraction less than 11 cars out of 
every 100 sold in Wayne County. 
It has now dropped to the low fig- 
ure of 6% cars out of 100. Is there 
any doubt then that the used-car 
price ceiling is not drying up the 
used-car business for the new-car 
dealer, DADA asks. 


Ford to Build 
More Gliders 


DEARBORN.—Ford Motor Co. 
has been awarded a new contract 
for the construction of 2,000 ad- 
ditional troop-carrying gliders for 
the Army Air Forces. The gliders 
will be manufactured at the com- 
pany’s Iron Mountain (Mich.) 
plant. 

The new ccentract is to be com- 
pleted by December, 1945. Produc- 
tion will be started as soon as 
present contract commitments are 
concluded. With the completion of 
the new contract, Ford, the larg- 
est single producer of gliders, will 
have made more than 5,000 of the 
ships. 


Philadelphia Dealers 


To Name Officers Dec. 11 

PHILADELPHIA.—Officers and 
directors of the Philadelphia Auto- 
mobile Trade Assn. will be nomin- 
ated at the regular luncheon meet- 
ing Nov. 9 at the Bellevue Strat- 
ford Hotel. The annual election 
and banquet will be held at the 
Bellevue Dec. 11. 









would use berths on overnight 
hops. 


Future— BUY WAR BONDS. 


| inventories consequently re- 
duced,” Mann said that “in the 
opinion of this agency we will 
need to ration 2,000,000 tires 
monthly for three successive 
months before our backlog of un- 
filled applications for approxi- 
mately 800,000 tires is met,” and 

“only after this is done can con- 

sideration be given to broadening 

of eligibility for ‘A’ bookholders.” 

In conjunction with the conven- 
tion, which attracted more than 
1,500 tire merchandisers and manu- 
facturer representatives, 27 firms 
staged exhibits, and a number of 
factories maintained headquarters 
in the hotel. 

D. W. Walsh, general sales man- 
ager of the United States Rubber 
Co. tire division, estimated that the 
public will be in the market for 
at least 75,000,000 tires annually in 
the first three years after the war. 
Expansion of the industry’s facili- 
ties will be required, he said, since 
the top yearly production before 
the war was 54,000,000. 

Discussing the battery market, 

W. E. Blank, replacement sales 
manager of the Auto-Lite Bat- 

tery Corp., placed the 1944 figure 

at 18,000,000 units valued at 
$100,000,000. He called it an “in- 
flated market,” due to car own- 
ers having more money to spend; 
the increasing difficulty in hav- 
ing batteries recharged; the 
virtual impossibility to have them 
repaired; the greater age of cars; 
the adverse effect on battery life 
because of reduced mileage from 
wartime gasoline rationing, and 

“scare buying,” plus the fact 
that substitute materials have in 
some instances reduced the qual- 
ity of battery containers. 

A protest against tire factory re- 
tail outlets was registered by Wil- 
liam Sherry, chairman of the 
NAITD legislative committee, who 
said the association will seek legis- 
lation compelling the manufactur- 
ers to engage in production only, 
with the dealers functioning exclu- 
sively as retailers of tires. 

Robert A. Dean, president of the 
association, expressed the opinion 
that holders of “A” gasoline ration 
books should not expect to replace 
their worn tires with new rubber 
earlier than next April. He cen- 
sured the contradictory statements 
from government bureaus, which 
he said have alternately raised and 
dashed the hopes of motorists. 

*s* * # 


























































Dealer Extension 


Of MRO Rating Out 

WASHINGTON.—Since sufficient 
supplies of equipment used for re- 
treading, recapping and repairing 
most sizes of civilian tires are now 
available, the War Production 
Board last week announced that it 
had revoked Order L-61. Under 
L-61, dealers had been permitted to 
extend their MRO (maintenance, 
repair and operating supplies) rat- 
ing to obtain replacements. 

With L-61 now revoked, dealers 
are deprived of the right to ex- 
tend their MRO rating to purchase 
equipment for smaller size tires. 
Except in the case of replacement 
equipment for truck tires of size 
8.25 x 20 and larger, dealers will 
now place unrated orders. 


CAB Examiners Hear 


World Flight Aims 

WASHINGTON.—Offering post- 
war European air-travellers the 
prospect of an eighteen-hour trip 
from New York City, at a cost of 
only $176, President C. Bedell Mon- 
ro, of Pennsylvania-Central Air- 
lines, last week outlined PCA’s 
case to CAB examiners who cur- 
rently are hearing direct testimony 
on the North Atlantic foreign air 
routes. PCA is one of a group of 
domestic airlines presenting their 
cases to the board in the Wash- 
ington hearings. 

PCA officials are basing their 
rates on a five-cents-a-mile sched- 
ule, with approximately one-cent a 
mile increase for air travelers who 
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Old Timers Honored . 















































Automobile Manufacturers Assn. 





receives his citation from 
Sullivan (left) is also Boston corres 


35 Elected 
Directors by 


Old Timers 









automotive veterans attended the 
fifth annual meeting of the Old 
Timers, Inc., at which five auto- 
motive notables were honored for 
their contributions to the industry. 

Those cited were Lieut. Gen. 
William S. Knudsen, former presi- 
dent of General Motors; 


Overland; James tT. Sullivan, 
Boston Globe auto editor; Charles 
(Henry) Davis, founder and presi- 
dent, National Highways Assn., 
and Hurlburt W. Smith, president 
of Syracuse Automobile Club for 
42 years. 

Following is the new board of 
directors: 

Earle C. Anthony, president, 
Earle C. Anthony, Inc. (Packard 
distributor), Los Angeles; Walter 
C. Baker, former president, Baker 
Electric Motor; C. C. Carlton, vice- 
president and _ secretary, Motor 
Wheel Corp.; Julian Chase, direct- 
ing editor, Automotive division, 
Chilton Co.; Charles (Henry) Davis, 
founder and president, National 
Highways Assn.; Ralph De Palma, 
chief test engineer, Ranger Air- 
craft Engines; George Conrad 
Diehl, past president, Automobile 
Club of Buffalo and past president, 
American Automobile Assn.; E. 
Paul du Pont, president, Indian 
Motorcycle Co.; Frederick H. El- 
liott, former secretary, American 
Automobile Assn.; Dean A. Fales, 
associate professor, Automotive 
Engineering, MIT; Harvey S. Fire- 
stone jr., president, Firestone Tire 
& Rubber Co.; Clarence E. Fisher, 
president, Fisher Cadillac Corp., 
Newark. 

Byron C. Foy, president, De Soto 
Motor Corp.; David M. Goodrich, 
chairman, B. F. Goodrich Co.; Maj. 
A. Erland Goyette, private museum 
of antique cars; Charles M. Hayes, 
president, Chicago Motor Club; 
William H. Hotchkiss, past presi- 
dent, Automobile Club of Buffalo; 
William L. Hughson, dean of Ford 


dealers; Charles B. King, automo- 
tive engineer in 1896; William T. 
Morris, president, American Chain 
& Cable Co.; Arthur Lee Newton, 






NEW YORK.—More than 600; 





Charles . 
E. Sorensen, president of Willys-: 
























OLD TIMERS HONOR Lieut. Gen. William S. Knudsen, former president 
of General Motors, at their fifth annual meeting in New 
Knudsen receives citation from Alfred Reeves, eav 


York. 


JAMES T. SULLIVAN, auto editor of the Boston Globe for 42 years, 
rge M. Slocum, publisher of Automotive 
ndent for Automotive News. 


| 


CHARLES E. SORENSEN, president 
of Willys-Overland, was also cited by 
the Old Timers group for his contribu- 
tion to the auto industry. Here he is 
shown giving his acceptance speech. 


president and chairman, Glidden 
Buick Corp.; Percy Owen, in 1899, 
established first automobile sales- 
room in New York City for Winton 
cars. 

John F. Plummer, former New 
York manager, Locomobile Co. of 
America; Albert L. Pope, former 
president, National Assn. of Auto- 
mobile Manufacturers; Alfred 
Reeves, advisory vice - president, 
Automobile Manufacturers Assn.; 
Capt. E. V. Rickenbacker, former 
automobile manufacturer and rac- 
ing driver; George M. Slocum, pub- 
lisher, Automotive News; A. B. 
Smith, director, National Automo- 
bile Dealers Assn., Portland, Ore.; 
Hurlbut W. Smith, president, Auto- 
mobile Club of Syracuse for 42 
years; J. Maxwell Smith, president, 
Keystone Automobile Club; Charles 
E. Sorensen, president, Willys- 
Overland; Robert A. Stranahan, 
president, Champion Spark Plug; 
John Van Benschoten, continuous 
automobile dealer in the United 
States since 1900, Poughkeepsie, 
N. Y.; George H. Waterman jr., 
co-proprietor, Belcourt Museum, 
Newport, R. I; Fred M. Zeder, 
vice-chairman of Chrysler Corp. 


Here Gen. 
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Policy Covering 
All Transport 
Asked in Canada 


MONTREAL.—A_ Dominionwid 
policy for all major forms of trans 
port, jointly agreed by the Federal 
and provincial governments on 
basis of regulations most effectiv 
to promote the economic and social 
welfare of Canada, has been fo 
posed by the Canadian Industria 
Traffic League. 


* 

Copies of the proposal have bee 
presented to Prime Minister Mace) | 
kenzie King, Hon. C. D. Howe 
minister of munitions and suppl 
Hon. J. E. Michaud. minister o 
transport; and to the premiers an@® 
provincial ministers of publi€ 
—" or highways in each prove 
nce. 


The brief holds that “there is @ 
definite need of the acceptance a 
a transportation policy which e a4 
braces in its scope the entire dep 
minion and also all major form 
of transport, whether they are op™ ‘ 
erating provincially, interprovine 
cially or internationally.” f 


It is pointed out that there ha 
been much wasteful overlapping, 
of common carrier transport se 
vices due to the lack of a compres 
hensive national transport policy. 


The brief maintains that th 
principles so laid down should bé 
national in application, that an 
departure for special benefits for 4 
particular locality or form o 
transport, “would directly or indi 
rectly, but eventually, have an ad— 
verse effect on other regions of the, 
country or on other carriers, an¢ 
therefore, would be contrarv to the 
general public welfare.” Increas- 
ingly, it was said, the lessons o 
interdependence are being learned/ 

The brief points out that “withg 

out detracting from the value o 
other forms of transport,” it may 
be categorically stated that in the 
past and at present, the railways 
have been and are of paramount 
national importance. Railway 
would continue to occupy a leading 
position, “if sound regulation is 
adopted and enforced on all car 
' riers.” It was said that the exist- 
jing railway regulations seemed 
adequate. 
| Highway transport, the brief! 
| continued, had proved that it could 
| efficiently and economically per- 
‘form an essential service both in 
_ freight and passenger traffic. Dif 
ficulties, which had resulted from 
,inadequate regulations permitting | 
| unsound competition at rates tha 
| did not reflect the costs of service, ” 
could be eliminated by broadening 
existing regulations for this pur 
pose. 


Dealers Sell Half 
Of 5,666 Cars in 
Oklahoma City 


OKLAHOMA CITY. — Of 5,666 ° 
used cars sold during Septembengg 
in the Oklahoma City OPA district; 
only 2,276 were sold by dealers, © 
according to announcement herg 
by District OPA Director Joe 
Griffin. 

Of the total number of cars sold 
during September, 27 sales showed 
unintentional price violations 
which necessitated adjustment! 
Ten transactions were flagrant / 
price regulations and were re 
ferred to the district enforcemen 
division. Local boards held up 704 ° 
transactions because the required 
certificates were filled out incor- 
rectly. 


The Oklahoma City  distric 
ranked second in total number of 
sales in the OPA region of six 
states. Wichita was first with 
6,242 transactions. 


Mullan Heads 
Ford Ad Group 


PHOENTX, Ariz.—(UTPS)—Read 
Mullan, head of Consolidated Mo 
tors (Ford), is the new chairman 
of the Arizona Ford Dealer’s 
Advertising Assn. 

A vice-president of the San 
Francisco division of the CIT] 
Credit Corp. before coming to 
Phoenix last month, Mullan was 
elected chairman of the state or 
ganization at a meeting attended 
by 26 Arizona dealers. 
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tow many men Is 
a business man 7 


OMETIMES he’s an angler, sometimes 
an arm-chair general, sometimes a 
sleuth. He can also be a man-about-town 
or a philosopher. It all depends on his mood. 


When he’s in a fishing mood, he’ll read 
a fishing magazine. When he’s in an arm- 
chair-general mood, he'll read one of the 
big weeklies, or a news review. 


But just because such magazines appeal 
to a business man for certain specific rea- 
sons, doesn’t make them business magazines. 
For the facts are—as shown by many an 
impartial survey—when a man who has 
management responsibilities wants busi- 
ness news, the magazine he’s most likely 
to turn to is Business Week. 


What does this mean to you as an ad- 
vertiser? 


It means that if you want to talk to man- 
agement men about something intimately 
connected with their business, you had 
best use the magazine they read for business 
news— Business Week. 


For the men who shoulder management 
responsibilities today have many problems 
on which they require information—prob- 
lems of reconversion and reemployment; 
problems of product development and dis- 
tribution; problems of competition from 
new sources and in new markets; prob- 
lems of adjustment to new conditions in 
a postwar world. 


And management men automatically 
turn to Business Week for light on these 
subjects. For in the pages of Business Week 
they find such subjects treated—not as part 


of a general news picture—but as part of 
the specific business picture. So—when you 
have a message for management men about 
business, Business Week's the place to put it 
—and keep it—in these times! 
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U.S. Desertion of Alcan Charged 


Burleigh, Greyhound Chief, Claims Army Is Forsaking Route in Canada; 
Cites Value of Highway to Alaska, Transport, Vacationists 


DETROIT. — For reasons not 
made public, the United States 
government is making great haste 
“to relinquish maintenance of that 
portion of the Alaska Highway 
which traverses Canada,” Manferd 
Burleigh, president of Great Lakes 
Greyhound, declares. 

“Just about 80 percent of the 
1,520 mile frontier highway (built 
for military purposes) lies in 
Canada—the road (including flight 
strips) which cost our government 
in the neighborhood of 200 million 
dollars, not to mention the Canol 
Pipeline and Refinery Project cost- 
ing some 275 million dollars more,” 
Burleigh said. 

“It appears that the Corps of 
Engineers of the U. S. Army has 
received orders to clean up the 
construction debris and _ broken- 
down trucks in a hurry, to put the 
highway in first class condition 
and to employ and train Canadian 
citizens to handle the maintenance 
at once. Some 700 Canadian civil- 
ians are being trained for the work 
now. 

“The agreement of 1942 between 
the United States and Canadian 
governments, under which the 
highway was constructed for se- 
curity reasons, states: 

“6 . . the government of the 
United States is prepared to: 
Maintain the highway until the 
termination of the present war 
and for six months thereafter 
unless the government of Canada 
prefers to assume responsibility 
at an earlier date for the mainte- 
nance of so much of it as lies 
in Canada.’” 

Burleigh spent nearly two weeks 
during late August and early 
September riding over the Alaska 
Highway from Fairbanks, Alaska, 
through White Horse. It would be 


a “shame” for the United States to] 


abandon the investment in this 

pioneer overland route through the 

Northwest, he affirmed. 
MacDonald Is Cited 

“Fortunately the answer to the 
problem already has been sug- 

gested by such farsighted men as 
Commissioner Thomas H. Mac- 
Donald of the U. S. Public Roads 
Administration, who believes that 
a joint American-Canadian com- 
mission should be appointed with 
the responsibility and authority to 
arrange for continued maintenance 
of the highway. 

“Such a Commission would prove 
beyond doubt within 10 years after 
the war the economic and social 
values of the highway. After that. 
public opinion would not permit 
the route to be impaired or closed.” 

There are at least three impor- 
tant reasons why the highway 
should be kept open and main- 
tained, Burleigh said. 

1. Its value to Alaska and the 
United States. 

2 Its value as a necessary 
ground communications system 
to support air lanes to Russia, 
China and the Orient. 

8. Its promise—after the war— 
as a new frontier for American 
motorists on vacation. 

“Many civilians in Alaska with 
whom I talked believe the country 
has a great future. The business 
men who have lived there for years 
caution visitors to forget the bar- 
gain price—$7,200,000 or two cents 
an acre—we paid for this territory, 
and to investigate its actual going 
concern value today. 

Alaskan Net Is Huge 

“One old-timer startled me by 
the reminder that $2,000,000,000 
worth of furs alone had been ship- 
ped out of Alaska since the pur- 
chase by the United States from 
Russia 77 years ago. The mineral 
yield has amounted to nearly 
another billion dollars. 

“There is room, and more impor- 
tant opportunity for millions of 
Americans in Alaska. We need an 
overland route to aid in developing 
her natural resources. 

“One of the early notes which 
was exchanged between the 
American and Canadian govern- 
ments, preliminary to the loca- 
tion and construction of the 
Alaska Highway, recognized the 
necessity of coordinating air and 
ground transportation through 
the Canadian Northwest to 


“When large scale civil aviation 
develops after the war, there will 
be a need for a highway connect- 





ABOVE IS PICTURED a section of the Alaska Highway in Canada. 
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government of the United States has announced plans to relinquish maintenance 


of the 80 percent of 
president of Greyhound, cites the big 
and proposes that the 


Highway which traverses Canada. 


anferd Burleigh, 


investment this country has in Alaska, 


United States and Canada set up a joint commission 


to control that part of the road in Canada. Burleigh fears that if the Alcan 
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THE ALASKA HIGHWAY also acts as a link between 
rtation which serves the remote 


the air trans 
The Peace River Suspension Bridge, 


‘of the Alcan route. 





Alaska’s Governor 


Knocks Alcan Route 

TACOMA, Wash.—Gov. Ernest 
Gruening, of Alaska, has gone 
on-récord as disapproving the 
location of the Alaska military 
highway. 

“It has never been clear who 
designated the route for the so- 
called Alcan highway, which 
starts in the middle of nowhere 
and wanders through some of 
North America’s most monoton- 
ous and unpicturesque country,” 
he says. “Whoever chose that 
route has remained discreetly 
in the background.” 

The governor described the 
highway as merely a military 
expediency, leaving an actual 
Alaska highway yet to be con- 
structed. 





ing the air bases and intermediate 
landing fields, just as there was 
for military air operations. There 
has been a greater investment in 
the airports, flight strips, oil de- 
velopment and telephone communi- 
cations than in the highway itself. 
And these developments are all 
permanent.” 


It is estimated that by 1949, air- 
planes will carry about 40,000 
passengers each way between 
Alaska and the United States, while 
the annual airborne traffic be- 
tween this country and East Asia 
unquestionably will pyramid in 
peace time, Burleigh added. 


Would Woo Americans 
“And now comes the question, 
“Does the highway hold attractions 
to American motorists on vacation 
in peace time?” 


“While much of the highway runs 
through country of extraordinary 
scenic beauty, it is only fair to 
say that there are long stretches 
where the surrounding country is 
monotonous to the eye—where 
rocks, scrub spruce and soggy 
ground prevail. But to millions of 


the U. S., Canada, insufficiently equipped to 


to deteriorate. 





round travel and 
ints of Alecks and the Yukon. 


pictured above, is an important part 


people of the United States from 
the prairie states the snow-covered 
peaks and rushing rapids of moun- 
tain streams would have rugged 
beauty and great appeal.” 


From Shelby, Mont., to Edmon- 
ton, Canada, White Horse and 
thence to Fairbanks, the round 
trip by highway is 5,596 miles, 
he said. 

“An Alaskan vacation would not 
need to be costly. From $300 to 

‘$500 should pay lodging, food and 
automobile expenses for a vacation 
in Alaska.” 

It is estimated by competent 
authorities that good, year-round 
maintenance would cost about 
$1,000 per mile, requiring an annual 
expenditure of $1,500,000 for the 
| entire highway, Burleigh stated, a 
cost of maintenance substantially 
lower than for comparable roads in 
the United States. 

“Some organized opposition to 
the continued maintenance of the 
Alaska Highway is coming from 
the West Coast. Quite naturally 
the shipping centers along the 
Pacific Ocean, as San Francisco, 
Seattle, Vancouver and Victoria, 

which have a virtual 
monopoly on the commerce with 

for nearly 100 years, are 
now fearful that part of that 
commerce may be diverted 
through the prairie states and 
provinces. 

“Our nation already has the 
tremendous investment of $475,000,- 
000 in permanent highway, air and 
oil facilities in this region. Surely 
this is too great a stake to 
jeopardize, especially in view of the 
economic potentiality of the coun- 
try. Canada at this time can ill 
afford to assume full responsibility 
for the highway. So it is up to 
the United States to help and 
keep helping.” 


“OUR ADVERTISEMENT IN YOUR 
Dealer Want Ad Dept. was helpful 
and it will not be necessary to 


repeat.”—Floyd H. Johnson (Stude-/| Assn., in his “Gadabeut.” It is b 


baker), Mt. Pleasant, Mich. 


Be" Want Ad Dept., inside back cover' of a motorcycle, getting 40 mil 


Bathrick Makes Shifts 
In Field Organization 


PONTIAC.—In line with its plan 
to maintain a field organization 
capable of lending support and as- 
sistance to the dealer organiza- 
tion and its ever-increasing service 
problems of keeping automobiles 
on the road, D. U. Bathrick, gen- 
eral sales manager at Pontiac Mo- 
tor Division, announces a series 
of important changes in the field 
personnel. 


The changes consist of the pro- 
motion of two zone managers, the 
transfer of four zone managers to 
more important zones and the pro- 
motion of two business manage- 
ment managers and two district 
managers to zone managers. 

M. C. Thompson, New York zone 
manager, becomes assistant gen- 
eral sales manager in charge of the 
west; L. W. Ward, St. Louis zone 
manager, becomes regional man- 
ager with special assignments, 
headquartered in Pontiac; E. W. 
Norman, at Portland, Ore., be- 
comes zone manager at Boston; 
C. N. Kane, Boston, becomes zone 
manager at New York; C. C. 


Currie, San Francisco, becomes 
Pontiac zone manager; D. B. 
Whitfield, Minneapolis, becomes 


zone manager at St. Louis; A. C. 
Ditz, business management man- 
ager at Philadelphia, is promoted 
to zone manager at that point; H. 





Pontiac Dealers 
Buying More 
Used Cars 


PONTIAC. — Aggressive used- 
car purchasing by Pontiac deal- 
ers is enabling them to maintain 
complete stocks, according to 
D. U. Bathrick, general sales 
manager of Pontiac. 


Correlating national figures_ 
after personal interviews with 
dealers in a great many states, 
Bathrick disclosed that during 
August Pontiac dealers. pur- 
chased 4,950 used cars—the larg- 
est number bought in any month 
since May. Comparing August 
with July, it was found that 26 
fewer dealers bought 577 more 
cars in August. 


Walser Promoted 


By Oldsmobile 


LANSING. — Promotion of Fred 
C. Walser to zone manager in 
Minneapolis was announced last 
week by D. E. 
Ralston, general 
sales manager of 
Oldsmobile. 

Walser has 
been associated 
with the Oldsmo- 
bile sales section 
since Nov. 1, 1933. 
At that time he 
was named dis- 
trict representa- 
tive in the Min- 
Walser neapolis zone and 

one year later 
promoted to the position of assist- 
ant zone manager. He was trans- 
ferred to Houston, Tex., on Feb. 
1, 1939, as assistant zone manager 
and returned to Minneapolis in a 
similar capacity May 1, 1941. Wal- 
ser first joined General Motors in 
1921. 
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HERE IS 
only 1,100 pounds. 





BAY RUSSELL, president of the Detroit Industrial Designers 
uilt on an 80-inch wheelbase and weighs 
It will carry two or three passengers with the economy 
es to the gallon. 

























W. Bygel, district manager in 
Kansas City zone is promoted to 
Minneapolis zone manager; E. J. 
Chapman, district manager at Los 
Angeles is promoted to San Fran- 
cisco zone manager; K. D. Clark, 
business management manager in 
Portland, is promoted to Portland, 
Ore. zone manager; V. A. Davison, 
who returned to the sales depart- 
ment at the Central Office in 
Pontiac as assistant general sales 
manager, will be in charge of the | 
East; Verne L. Murray, formerly 
assistant general sales manager, 
J. A. Grier, formerly Pontiac zone , 
manager, and A. A. Martin, for- 
merly Philadelphia zone manager, 
have resigned their positions to 
take Pontiac dealerships. 
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Russell Designs 
Light Car for 
Short Hauls 


DETROIT.—Convinced that there © 
is a logical market for a small, 
light car, Ray Russell, president of 
the Detroit Industrial Designers 
Assn., has built the “Gadabout” for 
trips to work, school and shopping. 

The car weighs only 1,100 
pounds, will carry two or three 
passengers, with the economy of 
a motorcycle—40 miles on a gal- 
lon of gas. It has an 80-inch 
wheelbase and utilizes aluminum, 
dural and magnesium. 


The body does not carry over 
any of the relics of the horse and 
buggy days. 

The car is full width, extending | 
Over all four wheels, contours are 
smooth and lights flush with the 
body. Front and rear sections are 
equi-form, so that low die cost is 
needed to produce the free flowing 
lines. 

In production Russell recom- 
mends alloy sheet stock formed in 
what is known as a metal stretch- 
ing press. Many of the aeroplane 
parts are now being made by the 
process. The die may be built of 
concrete for low production or of 
steel for volume. The metal sheet 
is clamped around the edges and a 
hydraulic ram stretches the sheet 
around the die. 

Thus the four corner sections 
of the “Gadabout,” plus two 
doors and a metal stamped floor, 
replaces the old-style chassis 
frame. A steel tube attached at 
bumper height surrounds the car 
and adds protection as a crash 
pad. 

The compact motor may be 
placed forward or preferably in 
the rear. Among the new develop- 
ments is a two-cycle motor having 
direct gasoline fuel injection into 
the cylinders, with an exhaust 

driven turbo supercharger which 
cools the motor internally, giving 
better fuel economy and elimin- 
ates water cooling annoyances. 


Named Dealer 


CHARLESTON, S. C.—Harry Barsh 
Motors has been appointed dealer for 
Studebaker passenger automobiles and 
trucks. Barsh has been associated with 
the automobile business here for the 
last 13 years. 
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“OUR ADVERTISEMENT IN YOUR 
Dealer Want Ad Dept. was helpful 
and it will not be necessary to 
repeat.”—Floyd H. Johnson (Stude- 
baker), Mt. Pleasant, Mich. 

Be Want Ad Dept., inside back cover 
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Work Wins Out 
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““Goodyear’s advice on various promotions has often 
increased my business. And many times during the 
last twenty years I’ve felt like writing about the re- 
sults of following that advice. Somehow, I never got 
around to it. 


‘‘This time I’m going to make good. I want you to 
know how pleased I am with the store modernization 
program we went into last winter. Sales and profits 
have been way beyond my expectations. 


“Sales of Car and Home Merchandise have climbed 
steadily each month. My total business has increased 
almost 300% over the same period last year, with a 
very, very satisfactory increase in net profits. 


“Of course, it’s taken plenty of hard work to build ‘ 
this business. But the work I’ve put in, coupled with 
the help I’ve had from Goodyear, has paid off and I 
want you to know that I appreciate your co-operation.” 
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collect and organize a large supply of practical 
merchandising knowledge. It is part of Good- 
year’s policy to make available to dealers every 


Thus “case history” is typical of many — where 
able and active dealers learn by experience 
that the Goodyear franchise and Goodyear co- 








PARTNERS FOR PROGRESS 


419 dealers have flown the Goodyear flag for 


25 years or more .. . 1269 for 20 years or more 
... 2594 for 15 years or more .. . 4268 for 10 
years or more...arecord of long and suc- 


cessful association unmatched in the industry. 


operation pay off big! 

In all sections of the country today, Good- 
year is known as the outstanding DEALER 
COMPANY. This has been true for more than 25 
years. Goodyear works with many more inde- 
pendent dealers than any other company in 
the industry. 


These associations have helped Goodyear 


product and service and selling help that has 
proved itself in practice. 


Close relationships between company and 
dealer make the Goodyear franchise the most 
valuable and the most valued in the industry. 
Special new programs now in work will bring 
greater than ever selling successes in buying 
times soon to come. 


GOODFSYEAR 


THE GREATEST NAME IN RUBBER 
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FOB FACTORY 


Ford Making Jet Engine 
For Robot Bomb 


By A. H. Allen 


RESIDENTS LIVING out in the vicinity of the Ford 
Rouge plant lately have been complaining of severe rum- 
blings emanating during the night from the plant. Some 
even said the pulsating, throbbing noises made them sick 
to the stomach. A related item pertains to a group of ditch 

OO 


diggers who were excavating 
for some sort of pipeline 


when the rumbles started and 
the sides of their ditch began to 
cave in. One Ford employe be- 
came so curious over what was 
going on that he set out on a one- 
man expedition within the plant 
area and traced the noise to a 
recently-erected building which he 
found to be well surrounded with 
Army, FBI and service department 
guards who frowned and told him 
to “Zo ’way.” 

Before you call in Superman, we 
should point out that the mystery 
has been solved with announcement 
that Ford engi- 
neers are experi- 
menting with a 
jet-impulse en- 
gine like those 
used to power 
the German robot 
bombs; in fact 
their first experi- 
ments may have 
been with one 
of the unscathed 
German engines 
Allen salvaged from a 

dud bomb in 
England. Apparently the engine 
was mounted firmly on a test block 
and the jet action started to meas- 
ure the reactive force, fuel con- 
sumotion, etc. 

The engine is really not an 
engine at all but a king-size oil 
burner which lets a series of 
fiery blasts out of its rear end on 
a steady cycle as air is admitted 
at the front through a special 
type of gate which is closed 
when the air-fuel mixture ex- 
plodes. Force of the explosion 
provides the forward motion to 
the bomb, the “engine” being 
mounted over the tail section of 
the bomb which itself is a minia- 
ture airplane with fuselage, wing 
and empennage. A ton or so of 
high explosive is mounted in a 
war head at the front of the 


fuselage. 

Similar tests are being made by 
the AAF at Wright Field in Day- 
ton, O., and similar complaints 
about the stomach-assailing pulsa- 
tions have been heard from resi- 
dents there, even though the tests 
are usually conducted in the early 
morning hours before dawn. 

s6shUmt 


What Use 


Is to Be Made? 
THE ROBOT BOMB has been 





crazy weapon, more or less in- 
discriminate as far as its target 
is concerned, which brings up the 
question of what use the military 
in this country proposes to make 
of it. Perhaps an effort is being 
made to refine the directional con- 
trol apparatus, but this doubtless 
will prove difficult in the face of 
unpredictable wind currents, tem- 
peratures, barometric pressures, 
etc. 


In any event, the effect of the 
robot bomb on the “cultural” 
topography of southern England 
likely will eventually be disclosed 
as far more devastating than any 
reports thus far released would 
indicate. 

+ 


Gas Turbines 


Discussed 


SPEAKER at the Nov. 6 meeting 
of the Detroit Section of the 
Society of Automotive Engineers 
will be Dr. John T. Rettaliata, chief 
research engineer, turbine depart- 
ment, Allis-Chalmers Mfg. Co., 
Milwaukee. He will deliver an ad- 
dress on the history and develop- 
ment of gas turbines, including an 
outline of future possibilities of 
this important new prime mover. 
Judging by the interest in this 
subject, evinced at the _ recent 
aeronautical meeting of the SAE 
in Los Angeles, Rettaliata’s talk in 
Detroit should prove spectacular. 


Totally unconfirmed reports in 
automotive circles have the 
speaker possibly becoming asso- 
ciated with a motor company in 
connection with a gas turbine 
research program. 

* ss 8s 


Fiery Sendoff 


In Cleveland 

MENTION of robot bombs, jet 
engines and gas turbines recalls 
the fiery sendoff which departing 
visitors to the National Metal Ex- 
position in Cleveland were given a 
week ago when Cleveland’s entire 
east side lakefront appeared to 
take off in a billow of smoke and 
flame, the result of unexplained 
explosion of spherical storage tanks 
holding highly compressed and 
refrigerated liquid natural gas. 

The tanks were the only ones 
of their kind in the country and 
were designed simply as a con- 
venient way of storing large vol- 
umes of gas in a small space. The 


widely castigated in this country | gas was only standby capacity, not 
and in Britain as a merciless and/| being fed into the regular mains. 





PARTICIPANTS in the 
Packard Motor Car Co. as 
= he 
Mrs. Pauline Syzmans 
in service have lost their lives, to 
President Geo. T. uawnee* 
Packard Local 190 Th 
and was — eset 
50,001et. Night-shift wor 
assembly 


imprem Roth Tae earl. 


aircraft type—rolled off the final oon line. 

H. Johnson, district supervisor of the AAF central procurement 
ki, a Packard grinder operator two of whose seven sons 
to whom the engine was dedicated; Packard 


by a Packar 
ra gathered at the end of each of 
lines and covemontes were held as each power plant was completed. 


morning ceremonies at the 
rd-built war engine—a Rolls- 
Left to right are 
istrict; 


Acting President Louis deBearn, of 


he aircraft engine was completed at 4:48 a.m., 


d marine engine, desi ted as the 


ackard’s final 
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Surplus Property Guide 


Is Nearing Completion 

WASHINGTON.—W. L. Clay- 
ton, Surplus War Property ad- 
ministrator, has announced the 
issuance of the first installment 
of a handbook of standards for 
describing surplus property. The 
purpose of the handbook is to 
establish the minimum of infor- 
mation that should be supplied 
in listing surplus property while 
at the same time furnishing 
enough description in commer- 
cial terms to form an adequate 
basis for resale. 

The preparation of the hand- 
book was undertaken by the 
War Production Board at the 
request of the Surplus War 
Property Administrator. Work 
along a similar line had been 
accomplished by the redistribu- 
tion division of WPB and the 
job of developing a comprehen- 
sive descriptive guide was 
therefore assigned to that divi- 
sion in cooperation with the 
various industry divisions of 
WPB, Clayton said. 





Car Transporters 
Map Plans for 


Postwar Service 


DEARBORN. — Lloyd Lawson, 
head of E & L Transport Co., was 
elected chairman of the National 
Automobile Transporters Assn. at 
annual meeting here in Detroit. 


By-Law changes were adopted, 
under which the board henceforth 
will elect officers. 


The auto carriers laid plans to 
prepare for resumed large-scale 
operations as soon as new cars be- 
gin to roll off assembly lines. A 
committee was appointed to work 
with the Office of Defense Trans- 
portation to obtain materials to 
manufacture special trailers used 
in hauling automobiles. 


The committee plans to survey 
all automobile carriers, including 
those not members of NATA, to 
determine the status of their fleets. 


Trailer Co. Now 
Trailmobile Co.; 


Childress Chief 


CINCINNATI.—The Trailer Co. 
of America, has changed its name 
to the Trailmobile Co. and also has 
elected Wade T. Childress, presi- 
dent, to succeed D. R. Calhoun jr., 
who is leaving on Jan. 1, to re- 
sume his old relationship with the 
Union Trust Co., St. Louis. 

The change of name, it is stated, 
becomes effective Nov. 1. Since 
early in 1942, Childress has served 
in three important positions with 
the War Productien Board, first 
as regional director and then as 
deputy director general and more 
recently as deputy vice-chairman 
for operations. 

For many years Childress was 
associated with the Columbia 
Terminals Co. 


Utley Heads 


De Soto Service 


DETROIT.—Appointment of Roy 
Utley as head of the service de- 
partment of De Soto Motor is 
announced by J. 
B. Wagstaff, gen- 
eral sales man- 
ager. Utley is 
contacting his 
field organization 
and laying plans 
for rebuilding the 
service depart- 
ment to its pre- 
war size and effi- 
ciency. 

Utley comes to 
De Soto from 
two and a half 
years as head of the Chrysler 
Corp.’s Tank Arsenal Training 
School. He has been with Chrysler | 
since 1933, when he was Plymouth 
service representative with head- 
quarters in Philadelphia. 





Roy Utley 


Explosive Rivets Manual 


Uses of explosive rivets in peacetime 
production jobs—in addition to appli- 
cation in the aviation industry which 
is taking virtually al! the supply now 
—are discussed in a new manual pub- 
ered by E. I. du Punt de Nemours 
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On Used Chevrolets 


Following are the old and new OPA price ceilings on used 
Chevrolets, 1937 to 1941 inclusive. The new prices were effected 
through Amendment 3 to MPR 540: 





New Prices 


Model, serial no., body type 
and passenger capacity 


1942—6 Series—BG—Style- 
master; Serial Nos. BG— 
1001 to 13310; Motor Nos. 
2AA—1001 and up, BA— 
1001 and up, 2AC—1001 
and up: 


Coupe—6.........0.000. 
Town fa Sedan, 2 Dr.—6.. 
Sport Sedan, 4 Dr.—6.. 
1942—6 Series—BH—Fleet- 
master; Serial Nos. BH— 
1001 to 27530; Motor Nos. 
2AA—1001 and up, BA— 
1001 and up, 2AC—1001 
and up: 
cour $ 60S C0 CCT CECE OS 
OUDO—B oc ccscceccccece 
Cabriolet—5............. 
Town Sedan, 2 Dr.—6.. 
Sport Sedan, 4 Dr.—6.. 
Station Wagon—8....... 
Fleetline Aero Sedan—6. . 
Sportmaster—6.......... 
1941—6 Series—AC— 
Master DeLuxe; Serial 
Nos. AG—1001 to 62708; 
Motor Nos. AA—1001 to 
11637299, AC—1001 to 
195459: 
Business Coupe—2....... 
Coupe— 
Town fa Soden, 2 Dr.—5.. 
Sport Sedan, 4 Dr.—5.. 
1941—6 Seriee—AH—Spee- 
cial Deluxe; Serial Nos. 
AH—1001 tc 92374; Motor 
Nos. AA—1001t01163729; 
AC—1001 to 195459: 
Business Coupe—2....... 


ee ee 


Coupe— 
Cabriolet—5............. 
— Sedan, 2 Dr.—5. 
rt Sedan, 4 Dr. —G.. 
re tline Sedan, 4 Dr. anf, 
Station Wagon—8....... 
1940—6 Series—KB—85— 
Master; Serial Nos. KB— 
1001 to 20946; Motor Nos. 
2697268 to 3665902; B— 
105462 to a 
Business ee 
Town Sedan 
Sport Sedan Tk 4 Dr.—5. 
Station Wagon—8 rere 
1940—6 Series—KH— 
Master Deluxe; Serial Nos. 
KH—1001t037644; Motor 
Nos. 2697268 to 3665902, 
B—105462 to 221935: 
Business Coupe—2....... 
Town Sedan 
Sport Sedan Tk, 4 Dr.—5. 
Sport Coupe F/w—4 ee 
1940—6 Series—KA—S 
cial Deluxe; Serial Nos. 
KA—1001 to 72089, 
2697268 to 3665902, B- 
105462 to 221935: 
Business Cou 
Sport Coupe F/W—4..... 
Conv. Cabriolet F/W—4.. 
Town an Tk, 2 Dr.—5. 
Sport Sedan Tk, 4 Dr.—5. 
Station Wagon—8 a das 
1939—6 Series—JB—85— 
Master: Serial Nos. JB- 
1001 to 33221; Motor Nos. 
1915447 to 2697267, B- 
10503 to 105461: 


sete eee eeeeeeee 


eteeeee 


eee eee eres eeeee 


sedan, 4D 
Sport Sedan Tk, 4 Dr.—5. 
Station Wagon—8 errr 
1939—6 Series—JA— 
Master Deluxe; Serial Nos. 
JA—1001 to 58510; Motor 
Nos. 1915447 to 2697267: 
Business Coupe—2 
Sport es Coupe—4.......... 


ee eee ees eeeeeee 


Town oe > 2 Dr.—5. 
n, 4 Dr.—5 
Station Wagon—8....... 
Sport Sedan Tk, 4 Dr.—5. 
1938—6 Series—HB— 
Master; Serial Nos. HB— 
. 1001 and up; Motor Nos. 
——— to 1915447: 


weeeeee 


ee 


Cox -s amare Re alga 6% 
Town Sedan Tk, 2 pee —5. 
Sport Sedan Tk—5. 
Sedan, 4 Dr.—5 
'13938— 6 Series—HA— 
M: ter DeLuxe: Serial 
Nc s HA-1001 and up; 
to 


aoe 

CE cecek eed eck nee 

Sport Coupe—4.......... 
SS, ee 

Town coe % 2 Dr.—5. 

SOS ea 

Sport Sedan Tk—5.. 

1937—6 Series—GB— 
Master; Serial Nos. GB- 
1001 and up; Motor Nos. 
. Ln 1187821: 


Cabriolet_-2——4 eas aoe 
SS EP eee 
Town Soe Tk, 2 Dr.—5. 

RO Ps 6:6 0600 0 
Sport Sedan Tk—5....... 


1937—6 Series—GA— 
Master DeLuxe; Serial 
Nos. GA—1001 and up; 
ae zee 1 to 1187821: 

Sport Coupe—2-~4... waxees 

EE ET OE 
Town Sedan Tk, 2 Dr.—5. 
Sedan, 4 Dr.—5 





$855 
890 
900 
945 


915 
950 
1,200 
960 
: 1,000 
1,215 
9 


1,030 


Go 
a 


820 
855 
- 
5 

910 
1,065 


B 


940 
980 


955 

985 
1,240 

99 
1,040 
1,255 


1,025 
1,065 


865 
900 
1,070 
910 
960 


985 
1,125 


Base price in region 


Cc 


$935 
965 
975 
1,020 


1, 105 


905 
1,125 
1,010 
1,180 


Old Prices 





Model, serial no., body type 
and passenger "capacity 


Base price in region 





B Cc 
1942—6 Series—BG—Style- 
master; Serial Nos. BG— 
1001 to 13310; Motor Nos. 
2AA—1001 and up, BA— 
1001 and up, 2AC—1001 
and up: 
Ss ctceneeeesenes 4 bo $935 
ee, eee ee 890 925 965 
Town Sedan, 2 Dr.—6... 900 940 975 
Sport Sedan, 4 Dr.—6.... 945 980 1,020 
1942—6 Series—BH—Fleet- 
master; Serial Nos. BH— 
1001 to 27530; Motor Nos. 
2AA—1001 and up, BA— 
1001 and up, 2AC—1001 
and up: 
ge aaa 915 955 990 
Cock cc ceseseses 950 985 1,025 
Cabriolet_—6 eae 6a) es 1,200 1,240 1,275 
Town Sedan, 2 Dr.—6.... 60 995 1,035 
Sport Sedan, 4 Dr. 6..... 1,000 1,040 1,080 
Station Wagon—8....... 1,215 1,255 1,295 
Fleetline Aero Sedan—6.. 9 ,025 1,060 
Sportmaster—6.......... 1,030 1,065 1,105 
1941—6 Series—AC— 
Master Deluxe; Serial Nos. 
AG—1001 to62708; Motor 
Nos. AA—1001to1163729, 
AC—1001 to 195459: 
Business Coupe—2....... 740 780 820 
Coupe—5............... 770 815 855 
Town Se Sedan, 2 Dr.—5.. 780 825 865 
Sport Sedan, 4 Dr.—5. 825 870 915 
1941—6 Seriee—AH—Sp: 
cial Deluxe; Serial Nos. 
AH—1001t092374; Motor 
Nos. AA—1001t01163729; 
AC—1001 to 195459: 
Business Coupe—2....... 800 840 885 
Cs 50.85 65s sve 830 875 920 
Cabriolet—G........csc00. 990 1,045 1,095 
Town Sedan, 2 Dr.—5.... 840 890 985 
rt Sedan, 4 Dr.—5.... 885 935 980 
Fleetline Sedan, 4 Dr.—5. 910 960 1,010 
Station Wagon—8....... 1,040 1,095 1,150 
1940—6 Series—KB—85— 
Master; Serial Nos. KB— 
1001 to 20946; Motor Nos. 
2697268 to 3665902; B— 
105462 to 221935: 
Business Coupe—2....... 560 620 675 
Town Sedan Tk, 2 Dr.—5. 695 660 720 
Sport Sedan Tk, 4 Dr.—5. 630 700 765 
Station Wagon—8 ah hs i 770 860 935 
1940—6 Series—KH— 
Master Deluxe; Serial Nos. 
KH-1001 to 37644; Motor 
Nos. 2697268 to 3665902, 
B--105462 to 221935: 
Business Coupe—2....... 580 645 705 
Town Sedan Tk, 2 Dr.—5. 615 685 745 
Sport Sedan Tk, 4 Dr.—5. 650 725 790 
Sport Coupe F/w—4 Kones 605 675 735 
1940—6 Series—KA—S 
cial Deluxe; Serial Nos. 
KA-1001 to 72089,2697268 
to 3665902, B-105462 to 
221935: 
Business ong aa axe 610 680 740 
Sport Coupe F/W—4..... 640 710 1775 
Conv. Cabriolet F/W—4.. 745 830 905 
Town Sedan Tk.2 Dr.—5. 645 720 185 
Sport Sedan Tk, 4 Dr.—5. 685 760 830 
Station Wagon—8....... 800 890 970 
1939—6 Series—JB—85— 
Master; Serial Nos. JB- 
1001 to 33221; Motor Nos. 
1915447 to 2697267, B- 
10503 to 105461: 
COMBORB.. onc ccccccccces 430 490 550 
CER oa oc sat5 6s eu 445 505 570 
Town Sedan Tk. 2 Dr.—5. 460 525 585 
Sedan, 4 Dr.—5......... 475 540 605 
Sport Sedan Tk, 4 Dr.—5. 490 555 625 
Station Wagon.......... 585 665 745 
1939—6 Series—JA— 
Master Deluxe; Serial Nos. 
JA—1001 to 58510; Motor 
Nos. 1915447 to 2697267: 
Business Coupe—2....... 470 535 600 
Sport Coupe—4.......... 490 560 630 
EN 6464660 2s 6 6000 480 6545 615 
Town Sedan % 2Dr.—5. 495 565 630 
Sedan, 4 Dr.—5......... 515 585 655 
Sport Sedan Tt 4Dr.—5. 530 600 675 
Station Wagon.......... 675 765 860 
1938—6 Series—HB— 
Master: Serial Nos. HB— 
1001 and up; Motor Nos. 
1187822 to 1915447: 
pS rr 355 480 495 
Cabriolet-—4............ 415 505 580 
rere 365 445 610 
Town Sedan Tk, 2 mm —5. 380 455 6530 
Sport Sedan Tk—5.. 415 6500 575 
Sedan, 4 Dr.—5......... 400 485 560 
1938—6 Series—HA— 
Master Deluxe; Serial Nos. 
HA—1001 and up; Motor 
Nos. —— to 1915447: 
Coupe—2........ccccceee 395 475 550 
Sport eed (daeeswaee 415 500 575 
ME haa tiene eae eee 400 485 560 
Town Sedan Tk, 2 Dr.—5. 415 500 6575 
Sedan, 4 Dr. a, errr 440 530 615 
Sport Sedan Tk—5....... 450 545 630 
1937—6 Series—GB— 
Master; Serial Nos. GB— 
1001 and up; Motor Nos. 
. = 1187821: 

ERP ree 260 315 375 
CGabriolet——2-—4 raaihae eis 305 375 440 
CR eso kake dence 265 325 380 
Town Sedan Tk, 2 Dr.—5. 275 840 400 
Sedan 4 Dr.—5.......... 295 360 425 
Sport Sedan Tk—5....... 305 375 440 

1937 -6 Series—GA— 

Master Deluxe; Serial Nos. 

GA—1001 and up; Motor 

Nos. 1 to 1187821: 

Cee: oa cass kesccved 290 3855 415 
ae . Gae-8-6 hemeaas 805 370 440 
oS See ere 295 360 425 
Town Sedan Tk, 2 Dr.—5. 300 365 430 
Sedan, 4 Dr.—5........; $825 400 470 
Sport Sedan Tk—5....... 340 415 490 
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Speaking © 


is SHEER purchasing power the hefty hombre you find 

_ illustrated on the left carries no less than 50 per cent 
more weight than the two Lilliputians who, together, 
total the buying capacity of the top and bottom levels of 
our economy. No, the war has resulted in no radical 
readjustments of our economic scale. The middle-class 
American is still your most productive prospect, accord- 
ing to the latest available figures . .. making 60 per cent of 
the nation’s purchases, after taxes and savings. 


“To me all The American is good reading .. . 


‘Tops’ in every way!”’* 


Aspirational, ambitious, acquisitive, these middle millions 
are, in effect, the editors and publishers of The American 


BUD SCHIRMER, Detroit Manager 
BOB WOODRUFF, American Magazine Representative 
The Crowell-Collier Publishing Company 
General Motors Building, Detroit, Michigan | 


Publishers of The American Magazine, Collier's, and Woman’s Home Companion 


t Honest Weights 


and Treasures - -- 


Magazine. Their attitudes, which are voiced in our con- 
tinuing studies of reader reaction, ordain the unique edi- 
torial balance that The American Magazine maintains 
between the authoritative articles and fine fiction for 
which it is famous. 


“A better-balanced magazine.”* 


America’s middle millions are your best customers. Your 
best customers read The American Magazine. Therefore, 
your happy medium to America’s middle millions is The 
American Magazine. 


“Quotations from our continuing studies of 
reader reaction and letters to our editor. 
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THE HAPPY MEDIUM TO AMERICA’S MIDDLE MILLIONS 
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DETROIT.—A planning service | 


for remodeled dealer buildings and 
improved operational layouts that 
combine practical merchandising 
with attractive exteriors was an- 
nounced last week by H. C. Doss, 
vice-president in charge of sales 
of Nash Motors. 


Doss said -that a new depart- 
ment, known as the dealer building 
and layout service, has been creat- 
ed as a division of the parts and 
service department under the 
supervision of H. A. Lotz, parts 
and service manager. The depart- 
ment will cooperate with dealers 
and assist them in their postwar 
building planning and layout modi- 
fication, he said. 


A scale model of one of the 
buildings being recommended, de- 
signed either for new construction 
or low-cost conversion of existing 
facilities, was an important feature 
of a series of conferences with 
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Nash Offers Aid to Dealers 
On Building Problems 


“We know that most dealers are 
planning building alterations as 
one of the first steps to be taken 
when new-car sales are resumed,” 
D. 3s said, “and we have spared 
no effort in the expansion and de- 
velopment of our planning service 
for Nash dealers. We now feel 
that we are ready with a program 
that should do two important jobs: 
1) give the dealer the advantage of 
suggested designs by men of ex- 
perience, and 2) give them the 
sales advantage of nationwide uni- 
formity in display, sales and serv- 
ice facilities. 


The first elements of the new 
program, Doss pointed out, involve 
color scheme and product identifi- 
cation. Nash’s prewar merchandis- 
ing color scheme has been changed 
to gray and white with red signs. 
The new combination was shown 
to be more pleasing and attractive 
in optical and psychological tests, 


sales officials conducted in the jhe said. 


field during the past month. 


A uniform variety of new 





HERE IS a showroom designed to show up the postwar Nash to best 
pte The new service is available to Nash dealers who wish to build 
n 


new bu gs_or remodel their old. 


signs, utilizing a modified script _ A. Don Mortrude, company de- 
and the same color combination, | signer who supervised design pro- 
also has been developed, and the | duction of the building planning 
combination will provide a stand- program for the sales department 
ard theme for all packaging and | declared that “in the past a large 


literature. ‘ : 

Of striking appearance, the new eee = ee one fl is 
building design very greatly re- been ineffective and wasteful. 
duces the space usually devoted 
to new-car display in favor of in- 
creased service space. | 


What do you want to buy, sell or 
trade? See Classified Want Ads, in- 
side back cover this issue. 


SAE Completes 
Program for 
Fuels Parley 


TULSA, Okla.—SAE Nationa 
Fuels and Lubricants meetin 





ecants Engineering Activity of th 
| Society of Automobile Engineers 
Inc., 
at the Mayo hotel. 


sponsored by the Fuels and Lubri- 


‘ 


- 


will be held here Nov. 9-10 


The first session will open at 1( 


am. with a paper by W. A 
Wright of the Sun Oil Co., on “ 


Survey of Past and Present Trends 
in Lubricating Oil Activities,” and 


will be followed by Carl Georgi, o 
the Quaker State Oil 
Corp., who will discuss “Detergenc 
| or Dispersancy in Heavy Duty En 
gine Oils.” 

Norman C. Penfold, from th 
engine research laboratory of th 


speak on “Engine Testing of Hea 
Duty Oils,” and at the afternoo 
session Lieut. A. D. Brabbs, U. 
Naval Engineering Experiment Ste 
tion, will have a paper on “Testin 


Naval Service.” 





nance Department, will start th 
following day with a talk on “De 


Armor Research Foundation, wil 


Maj. N. W. Faust, of the Orde 


Refining 
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Heavy Duty Lubricating Oils forg% 
\ 


| velopment of Greases for Military 


Vehicles,” and later in the morning 
will come Maj. S. C. Britton and 
Dr. W. Schlesinger, of the AAF 


i operated or power driven, 
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offer many advantages 
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GATES AND GUIDES 
TEAM UP TO EASE MANPOWER WORRIES 


Hand operated or power driven, stop gates are 
much less a problem when aluminum’s in the 


picture. With aluminum gates in aluminum 
guides, for example, there’s no rusting to cause 
freezing of these parts. No scrambling for 
crowbars when an emergency shouts, “Open 
up in a hurry!” 

Lighter weight aluminum gates require less 


power for opening, whether manpower or 
motor. They’re popular with operating per- 
sonnel. Aluminum’s ability to resist corrosion 


assures longer life for equipment. It’s popu- 


lar with maintenance departments and with 


ALCOA 





| Air Technical Service Command 
from Wright Field, who will hav 


| Aircraft Grease Lubrication.” I 
Burk, of the Atlantic Refining Co. 
| Development Co.; W. F. Aug, o 


ber, of the Texas Co.; E. W. Ald 


| something to say about “Military 


|G. H. Cloud, of the Standard Oi 


|the afternoon will be heard F. C. 


|the Mack Mfg. Corp.; E. M. Bar-, 


|rich, of the National Bureau of? 


\, 
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STOP GATE 


the men who pay for upkeep. 
The guide pictured in the 
above sketch is an Alcoa 


Aluminum extruded shape, 


designed to key itself into the concrete cast 


around it. Delivered to the erection site in 


long lengths, it is sawed into suitable sections 
right on the job. Other ‘standard Alcoa 


shapes are available. 


You haven’t been able to get aluminum for 


such purposes recently. Winning the war 


comes first. But aluminum is now being used 


for other-than-war purposes, as the manpower 


situation permits. Our representatives will be 


glad to discuss the availability of aluminum 
with you. ALUMINUM CoMPANY OF AMERICA, 
1926 Gulf Building, Pittsburgh 19, Penna. 


ALUMINUM 








Standards, and A. E. Robertson, of, 
the Standard Oil Development Co: 
fuels being the subject. 


A dinner as a windup is sched 


uled for the evening. 


Off-Road Coupons 
Expire Oct. 31 


- 
. 
Fr 


7 


WASHINGTON.—The last of the © 


non-serially numbered off-highwa 
gasoline coupons—those lettered 
E and R—expire Oct. 31, the Office 
of Price Administration announced 
last week. 


Filling station operators will have 5 


ten days, or through Nov. 10, td 
turn in the expired coupons to 
their suppliers for gasoline or to 
exchange them at their local Wa 


SO 


Price and Rationing Board for ra- ” 


tion banking checks. Distributors 
will have through Nov. 20 to de 


posit these coupons in their ration © 


bank accounts. 


New Car Quota 
For Nov. 3,000 


WASHINGTON.—The quota o 
new passenger cars available for 
rationing in November will bg 
3,000, with a regional and nationa 


reserve of 600, the Office of Price © 


Administration announced Frida 
This is the same quota as was set 
for September and October. 

The stockpile of new cars avail 
able for rationing is now under 
220,000 less than a normal prewar, 
two-day supply, it was stated. 


Plane Auction Set 


At Patterson Field 


DETROIT.—By order of Defensé 
Plant Corporation at Patterson 


Field, Fairfield, O., an auction is. 


scheduled for Oct. 30-31 for dis 


position of surplus salvage service ~ 


airplanes, 
nouncement from the Eddie Meye 


Airplane Auction Co. 9850 Liver- © 


nois avenue, Detroit. 


according’ to an an-@# 


The planes were damaged by ay 


wind storm. Due to urgent needs 


of the Army for certain types, en 
gines have been removed from a 
majority of the planes, the an- 
nouncement states. The lot fo 


sale consist of 45—L-2-Taylorcraft; 3 


107—L-3-Aeronca; 1—L-4-Piper; 1— 
L-6-Interstate; 1 — AT18A-Lock 
heed; 1—BT-9-No. American; 1— 
RO-47-No. American; 1—UC43D. 
Beechcraft; 2 TG4A-Laister 
Kaufman Gliders. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
bet renew NOW! 
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How do the men that know it best, 





rate the Chrysler-Plymouth 
Dealer 


_ Franchise? 





Ne any Chrysler-Plymouth dealer. He'll tell 
you how much his Chrysler-Plymouth fran- 
chise has helped him in meeting trying conditions 
during these difficult war years. How the field 
organization of highly trained men maintained 
by the factory has been constantly available to 
counsel him on all phases of his business. 


He'll tell you how Chrysler-Plymouth owners’ 
loyalty—plus the good factory management that 
kept him well supplied with all needed parts— 
has enabled his service department to keep trans- 
portation rolling during the war period. This has 
helped assure Chrysler-Plymouth owner satisfaction. 


DIVISION OF CHRYSLER CORPORATION 


And he'll tell you that—just as soon as cars are re- 
leased for civilian use—he expects to set new sales 
records because he has discovered that many Chrys- 
ler-Plymouth owners never realized what a fine car 
they owned until they were forced to make it last 
for the duration. And he knows how the experi- 
ence of their war products in combat service the 
world around will aid Chrysler in building better 
cars for tomorrow. 


Even finer Chryslers and Plymouths to offer to loyal, 
satisfied owners and to prospects at large. A pretty 
pleasant prospect for any automobile dealer! 













AUTOMOTIVE NEWS, OCTOBER 30, 1944 


< 


Bam UU MUR Li eee 








The Army-Navy “E” proudly flies over all Buick plants. % Every Sunday Afternoon— GENERAL MOTORS S YMPHON Y OF THE AIR— NBC Networlliih, 
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BUICK oivision of GENERAL MOTORS 












Moratorium 
Proposed for 


DPC Plants 


CLEVELAND.—As a means of 
bridging the gap between war and 
peace production, W. S. Jack, of 
Jack & Heintz, Inc., one of 25 
greater Cleveland concerns whose 
government-owned sections have 
been opened for sale or lease ne- 
gotiations by the Defense Plant 
Corp., proposed last week that the 
government declare a warplant 
moratorium for one or two years 
after the war ends. 

By listing the plants for sale 
now, Jack said, the DPC has low- 
ered the morale of every war 
worker in the country. 

Jack suggested the DPC permit 
industries to occupy the govern- 
ment-owned units of their fac- 
‘tories rent-free or at materially 
reduced rental for one or two 
years after the war ends. 

“That plan could be based,” he 
added, “on a provision that the 
plants would pay back rent to be 
fixed agreement after peace 
production gets going. It definitely 
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THIS IS THE new tire Qe 
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the principal stops in a tour o newspaper men who 

<a aie the ineeeeete a ‘exas Sader the sponsorship of Ford Motor 


Co., Humble Oil Co., U. 8. Steel Corp., Dow Chemical Co. and General Tire. 


General Tire & Rubber Co. at Waco, 
of ‘“Texas-In-The-War” week, 


will study the industrialization of 


would speed conversion to civilian 
production and give war workers 
a backlog of confidence that they 
would have postwar jobs.” 


Wreckers Map 
Parley Plans 


CHICAGO. — Roy Warshavsky, 
secretary of the National Auto 
Wreckers Assn., Inc., and chairman 
of the victory conference com- 
mittee, announces that final ar- 


rangements for the victory confer- | gg~Want Ad Dept., 


first—to be dedicated by the 
Nov. 13, as one of the cont 
be observed Nov. 


ence and second annual convention 
of NAWA have been completed. 

Ben Solomon of Toledo, O., chair- 
man of the program committee re- 
ported that nationally known lead- 
ers in various segments of the auto 
wrecking industry, of the equip- 
ment industry, rebuilders and 
salvage industry have been lined 
up for industry discussions. 


“OUR ADVERTISEMENT IN YOUR 
Dealer Want Ad Dept. was helpful 
and it will not be necessary to 
repeat.”"—Floyd H. Johnson (Stude- 
baker), Mt. Pleasant, Mich. 

inside back cover 


Some to Aid Dealers... 


States Study Revision 
Of Motor Laws 


WASHINGTON. — State legisla- 
tures in various parts of the coun- 


try still are finding occasion to| authorizing the levy of an excise | 


amend their motor laws, in some 
instances favorable to the auto 
dealer. 


For instance in Louisiana a 
measure is before the people to 
change the constitution by vote at 
the election Nov. 7, so as to provide 
that a bonded dealer may sell 
gasoline and motor oil without 
paying a specified tax now in force, 
to another dealer who also is 
bonded and who operates aircraft 
in interstate or foreign commerce 
under a government permit. Also 
it seeks another amendment so as 
to provide that tractor fuels or 
distillate shall be excepted from 
the provisions thereof. 

In Minnesota, an amendment is 
pending to add a new constitu- 
tional change permitting the state 


; we eee Underestimate the Power of a Woman! 
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ing population. 


In February, 1944, there were 16,200,000 
women gainfully employed in the United 
States... . Approximately 32.5% of the work- 
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Largest audited circulation of ANY magazine 


































































to construct and operate airports ; 
and other navigation facilities, 


tax on fluids and other means or 
instrumentalities used for aircraft 
and airports, or the selling and | 
dealing therein and taxes on air- 
craft in lieu of personal property 7 
taxes. ‘ 

Out in Nebraska, a state con- 
stitutional amendment will be 7 
voted on at the coming election 
providing that the net proceeds de- 
rived from motor vehicle registra- 
tions fees, motor licenses and excise 
taxes levied on gasoline and other 
motor fuels used in the state shall 
be appropriated and used for the j¥ 
purpose of construction and main- 
tenance of public highways and for 
no other purpose. é 

In North Dakota an _ initiated 3 
petition is up to obtain for the 
state the benefits of public funds 
and in aid of the construction and 3 
reconstruction of public highways © 
and bridges. 

In the state of Washington, a 
proposed amendment difzcts the 
adding of a new section to the 
motor vehicle law limiting exclu- 
sively to highway purposes the use 
of motor vehicle license fees and 
excise taxes on motor fuels and 
other revenues. 


Grease Equipment 
Ample for All, 
WPB Reports 


WASHINGTON.—Production of 
lubrication equipment is now 
enough to meet essential military 
and civilian demand, and distribu- 
tors and jobbers no longer need a 
preference rating to obtain it, the 
War Production Board has an- 
nounced. 

The use of WPB Form 547, dis- 
tributors’ application for prefer- 
ence rating, has been discontinued 
for lubricating equipment. Lubri- 
cation Equipment Order, L-314, has 
been amended to eliminate the rat- 
ing requirement and distribution 
provision. 


Crescent Names 
Alpeters, Breen 


DETROIT.—A. J. Gray, presi- 
dent and general manager of Cres- 
cent Brass & Pin Co., announces 
that at the recent meeting of di- 
rectors J. C. Alpeters, treasurer 
and sales manager, was also elect- 
ed vice-president of the corpor- 
ation. 

Frank E. Breen, formerly assist- 
ant to the executive vice-president 
of NADA, was elected secretary 
and a director to fill the vacancy 
created by the death of William A. 
Gray Jr. 


Air Teaching 
307 of 455 Colleges 


Plan Courses 

CHICAGO.—Results of a nation- 
wide survey of higher educational 
institutions show that 307 out of 
455 American colleges and univer- 
sities are making plans for teach- 
ing postwar courses in aviation, 
Ernest R. Breech, president of 
Bendix Aviation Corp. discloses. 


Revealing for the first time de- 
tailed results of the company’s 
survey, Breech declared these 307 
institutions and others expressed 
definite interest, replied they will 
want and need substantial quan- 
tities of usable government-owned 
aircraft equipment, which can be 
made available to them under the 
Surplus Disposal law recently 
signed by the President. 

Responses showed that 237 col- 
leges now teach some aspects of 
aviation, that 212 of them are defi- 
nitely planning to continue or ex- 
pand their curricula after the war 
and that 95 additional schools 
among 140 which do not at present 
teach aeronautics are planning to 
establish postwar courses, Breech 
declared. 


i] 
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It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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This is the seventh of a series of advertisements which TIME, The Weekly Newsmagazine, is running in more than 40 newspapers and magazines from coast 
to coast, to get Americans thinking harder and straighter about the problems our nation must face and solve if this war is not to have been fought in vain. 


POLITICIAN 


Listen for five minutes in almost any train, bar, 
living room or barbershop, when there’s a political dis- 
cussion going on. 

You'll be bound to hear somebody doing a job on 
business or labor, on politicians or professors .. . 
painting them blacker than Beelzebub himself. You 
can fairly smell the brimstone. 

And maybe you'll notice this odd fact, too: the less 
the speaker knows about the people he or she is criti- 
cizing. the more furious and blistering the comment is 
apitobe.  —~—~SCSCSCSS 

Nobody hates business as much as people who have 
never worked in business. 

Folks who don’t bother to vote are the ones who 
are most contemptuous of politicians. 

Businessmen who have never read what the pro- 
fessors are really saying are surest that nothing they 
say makes sense. 

And it’s usually ladies and gents who never had a 
labor problem bigger than a cook who see hooves and 
forked tails sticking out of factory workers’ overalls. 

If you know a lot of people of all kinds, you aren’t 
likely to hand down these easy black-and-white judg- 
ments. 

You see (as all of us do when we think about it) that 
most Americans— businessmen, politicians, farmers, 
factory workers, professors—are decent, honest citizens, 
that they have their share of self-interest, but all of them 
have contributed mightily to the growth and strength 
and prosperity of America. 


In short, no group wears the devil’s clothes. 
But the danger is we may think some particular 


group does—and insulate ourselves from all the writ- 
ings, pronouncements, opinions of any individual at- 
tached to that group. 

And thus Americans may deny themselves the help 
of many sincere, intelligent, experienced people at a 
time when our country needs all the mindpower it can 
muster. 

Problems like today’s don’t need heat—they need 
light. 

They need light from more than one source . . . more 
than one newspaper, more than one magazine, more than 
one book. They need the pleasant mellow lamp-light of 
the fellow who agrees with you .. . and the disagreeable 
blue search-light of the fellow who doesn’t. 


Most of all, they need the daylight that shines 
through the clear windows of fact. They need the facts 
about our present economic situation in the light of 
our own past experiences and that of other nations. 
The facts about the great experiments that have worked 
and the ones that have failed. The facts about labor 
and business—about political theory and political 
practice. 

Are you getting these facts? Are you being stimu- 
lated by the sparks that jump from opposite poles of 
thinking? 

Is your mind a source of light to your friends and 
your country... or of heat? 


For instance: 
Have you read Eric Johnston’s *“Warning to Labor and 
Management”’? You can get it in bulletin form from the 
U.S. Chamber of Commerce, 
Is Frederick Hayek’s “Road to Serfdom,”’ (Chicago 
University Press, 1944, a part of your information on 
economics? 


S 
Se 


wear 7 


Have you looked into Teller and Waring’s ‘*The Small 
Farmer Looks Ahead,”’ published by Harper’s? 

Or that comprehensive book on labor and its prob- 
lems ‘‘The Dynamics of Industrial Democracy” by Clin- 
ton S. Golden and Harold J. Ruttenberg (Harpers, 1942)? 


TIME believes America’s greatest need, now 
and in the coming years, is for the sovereign people to 
make up their minds and speak them out. 


To do so, citizens must keep themselves 
informed. So, in advertisements like this, TIME is 
seeking to encourage wide thinking and reading not 
only of the newspapers and TIME, but also of books 
and periodicals that argue the cases and advance the 
causes that are in the news. 


For TIME’s own future is unalterably linked to a 
US. citizenry deeply concerned about public affairs— 
to a nation insistent upon seeking the truth and learn- 
ing from recorded experience. 


The weekly NEWSMAGAZINE 


9 ROCKEFELLER PLAZA, NEW YORK 20 
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GM Diesels | 
Powering All 
Landing Craft 


DETROIT.— The power plants | 
for all landing craft now being 
built are Diesel engines supplied 
by the Detroit, Electro-Motive and | 
Cleveland divisions of General Mo- | 
tors, it has been announced. 

To date, one unit of the General 
Motors Corp., the Detroit Diesel | 
Engine division, has turned out 
more than 100,000 6-cylinder en- | 
gines, most of which have been 
installed in the armed forces’) 
landing craft. | 

Diesel horsepower in use by the 
Navy has been steadily increasing, 
and the building program for 1944 
calls for engines equal to the total 
of those powering craft in opera- 
tion in July, 1943. In October, 1943, 
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Expected in 45 


NEW YORK.—-Bills to liberalize 
state workmen’s compensation 
laws, as to payments, compensable 
diseases and the number of em- 
ployers and employes affected, will 
be introduced in many of the 45 
state legislatures convening in 
regular session next year, it is in- 
dicated by recent developments. 

Such a prospect is in keeping 
with a trend which has made 
steady progress in recent years. 
More than half of the 1943 state 
legislatures considered such meas- 
ures and they were live issues in a 
number of the comparatively few 
regular state legislative sessions 


this year. 


Urged in Jersey 
New Jersey’s Gov. Walter E. 


Diesel power passed the total’ keen APPRECIATION of Oldsmobile’s widespread war production program | Edge has announced that a report 


steam power in use by the Navy. |in Lansing was expressed by Sidney J. Cornick (lower left), director of | calling for “complete revamping” 
Use of Diesel covers all types of| W. H. Lober & Co., Ltd., Oldsmobile distributor in Woolloomooloo, Australia. 
naval craft and in the case of| Cornick made his first visit to Oldsmobile last week and following a tour of 


-bui nts, ion’ ious war plants, discussed automobile sales and service 
Snes) Te en ae cules aan ii. oA Freveliyan (lower right), Olds’ assistant general sales 


it ranges from the smallest land-| policies with 


manager, and J. 


ing craft to the large ocean-going accompanied 
LST. 








@ story by Kathleen Coyle 


@ PRODUCED by Redbook 


@ TESTED FOR AUDIENCE APPEAL by 


Redbook reader-research. 


J. Dobbs (upper 
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y turned the key. 


Compensation Hikes? 
Bills to Broaden Laws for Sick Workers 


He laughed when the 
aze from the caress 





door opened. She didn't 
of his hand on hers. 


B iltiant drama like this is 


assured in 


A NATIONAL SHOW 


for your product 


FOR *37,200 A YEAR 


complete 


Diccsiety said, “Thereare no dull 
subjects — there are only dull 
writers.” 

Many advertisers know this all 
too well. Even so rich a subject as 
marriage is often handled so super- 
ficially that it has little appeal for 
people of discriminating taste. 

But in this National Show for 
$37,200 you may be sure that a 
subject like marriage will be given 
brilliant dramatic treatment. One 
of the things you get in this com- 
plete package is writing talent that 
costs hundreds of thousands of 
dollars. 

It is this superb writing that at- 
tracts an audience of better than a 
5.0 rating — 1,500,000 discrim- 
inating families who enjoy read- 
ing — people who have hungered 


for a source of really good reading 
— and who have found it in Red- 
book magazine. 

Redbook is the Number One 
show for these 1,500,000 people 
whose Number One enjoyment is 
good reading. So your product can 
dominate this worth while audi- 
ence through Redbook to a degree 
possible through no other me- 
dium! Not radio, or comics, or the 
weeklies, or even service maga- 
zines. 

And all it costs is $37,200 for 
12 full pages a year. What a “prop- 
erty” for your product! 

4 4 4 

While Redbook is now over- 
sold, we'd like to send you “The 
Rating You Can Expect in Red- 
book.” Write Redbook, 230 Park 
Avenue, New York 17, N. Y. 


of that state’s present workmen’s 
compensation law will be submitted 
to the 1945 New Jersey Legislature 


ict) ; ‘ . by the State Postwar Economic 
right), general service manager. e was | haat 
Lansing by C. R. Richards (upper left), Detroit branch | Welfare Commission, 


manager for GMAC been studying the subject at the 


What To Do With Your First $160,000. Six mil- 
lion, 1 out of every 5 families — read Redbook, 
Cosmopolitan and American, THE MONTHLY GROUP 
— with less than 15% duplication. In all advertising 
there is no national opportunity equal to it — at any 
thing like the price of $160,000 for 12 full pages. 
Whatever else‘you buy, spend your first $160,000 to 
build this sound foundation. 



































































States Next Year 


governor’s' request. Edge, who 
sponsored the first New Jersey 
workmen’s compensation act while 
serving as governor during the 
First World War, contends that ~ 
“awards under the act are not © 
sufficient to provide for present 
living costs.” 


Although there has been no 
detailed indication of the changes 
to be recommended in New Jer- 
sey, it is expected they will in- 
clude increased benefits and 
broadening of the list of com- 
pensable diseases. Changes in ad- 
ministrative procedure also may 
be proposed, either by the com- 
mission studying the subject or 
others. 5 
California’s legislature next year | 
may receive proposals for . broad 
changes in procedure and practices 
of the California State Industrial 
Accident Commission as a result of 
investigations this year by an’! 
Assembly subcommittee on govern-, 
mental efficiency and economy. 
Following inauguration of these 
investigations, the accident com- 
mission already has announced x 
some changes in its past procedure, 
including abolition of a so-called 
“secret” file, or memorandum of 
the hearing referee’s findings on | 
compensation cases, and discarding 
of the former custom of issuing 
“directives” tantamount to law. 

New Act in Favor 

A group of referees dissatisfied 
with present conditions was re- 
cently reported to favor an en- 
tirely revamped act governing the 
California commission. Represen- 
tatives of the State AFL have pro- 
posed a long list of changes in the 
present California act in order to 
obtain administration showing 
greater liberality to claimants and 
to simplify procedure. 

Connecticut's Federation of 
Labor has indicated it will seek 
revision of that state’s workmen’s 
compensation law during the 1945 
session of the Connecticut legis- 
lature. Proposed changes include 
an increase of maximum payments 
from 50 percent of a worker's pay 
to 663%, percent and reduction of 
the waiting period before a worker 
can collect benefits from three 
weeks to 15 calendar days. 

New Hampshire’s Industrial 
Union Council, CIO, has instruct- 
ed its executive committee to 
draft a proposed new state work- 
men’s compensation law to re- 
place an existing statute which 
was criticized by the labor group 
as “inadequate” since it limits 
compensation to 60 days and does 
not cover certain afflictions suf- 
fered by workers as the result 
of employment in hazardous in- 
dustries. Revision of the present 
New Hampshire statute also has 
been urged by State Labor Com- 
missioner William Riley. 

Similar proposals for broaden- 
ing state workmen’s compensation 
laws probably will be advanced in 
many other states, continuing a 
steady movement in this direction 
during recent years. 
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Seattle Sales 


Of Used Cars 
Reported Down 


SEATTLE.—Demand for used 
cars is somewhat slower in this 
area, having been off the past 
month, according to John Riach, 
head of Riach Oldsmobile Co. 

“Used-car inventories have been 
holding up very well in Seattle,” 
he said, “in many instances being 
slightly higher than a month ago. 
At the same time, used-car sales 
have declined.” 

The ceilings are being paid only 
on the popular models, while un- 
popular models and body stylesg 
are sold at less than ceiling, 
Riach added. 


ts 1% bE 


Opens Branch 


GLENDALE, Calif.—General Controls 
Co. of Glendale, Calif., announces the 
opening of a new Kansas City (Mo.) 
branch, with Robert Courtney in 
charge as branch manager. 
“SOMETIME AGO, YOU RAN AN AD 

for me relative to hydraulic brake 

fluid. [ sold more brake fluid 
through the ad run in your paper 
than any other medium.’’—Box Num- 
ber Advertiser. 
| BA Want Ad Dept., inside back cover 
| 
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Spiral Torque 
Gas Turbine 
Is Developed 


LOS ANGELES.—Getting a clue 
from the spiral nebulae of the 
skies, Earl W. Braga, of Los 
Angeles, member of the national 
research council of Rose Croix 
University, has worked out a spiral 
torque gas turbine. 


Unlike the gas turbines using a 
bladed rotor continuously under 
combustion flame, Braga has over- 
come the terrific heat problem by 
designing his turbine’s combustion 
within tubes embedded spirally in 
a cast rotor. The rotor’s screw 
flanged exterior draws cool air 
over it continually. 

Confined to the combustion tubes, 
like the charge within a_ high- 
power rifile barrel, the high 
velocity of the combustion in 
traveli:xg from one end of the tubes 
to the exhaust end, strikes the 
curving spiral walls, thus very 
simply spinning the rotor. Fuel 
from gasoline to bunker oil may 
be used, depending upon. the 
installation. 

More highly compact in size than 
the bladed lever principle turbine, 
| this powerful unit promises use as 
an inner wing power plant on 
Plahes, states its designer, thus 
avoiding the customary nacelle 
and permitting greater’ ultra 
streamlining of the wings. There 
being but one moving part, the 
rotor on its shaft, Braga suggests 











character of its labor. 








AN ARTIST’S sketch illustrates the principle of aerodynamic braking, the 
first practical application of reverse thrust propellers as landing brakes for 
large multi-engine land planes. The use of reverse blade angles for brakin 
adds new safety and economy to the landing of large planes, it was reveale 
by Robert L. Earle, vice-president and general manager of the Curtiss-Wright 
Corp., propeller division, in announcing the new development. Aerodynamic 
braking also reduces taxiing time after landing, increases maneuverability 
round and reduces tire wear. 


on _ the 





will enable such manufacturer to 
sell his car at perhaps $100 less 
than competitors and that in the 
light automobile the spiral torque 
turbine will occupy a space of 
about a third that of present mo- 
tors and use less fuel. 


its use aboard helicopters will per- 
mit direct drive to the overhead 
rotors, in addition to the spinning 
rotor imparting certain gyroscopic 
stabilization to the craft. 

Queried on whether this spiral 
rifle-barrel-like gas turbine will be 


in some certain postwar car, Braga You et the best resu best results in our 
would say nothing, except that it ' Classified Section, inside back cover. 
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Many things are causing manufacturers to look to the Great Southwest in connection With 
plans for decentralization, but one of the chief attractions of this eight-state area is the 


Oge of the things you will like about this labor is that it is 97.3% American-born, 86.3% 
white. You will like the open shop conditions which prevail. And you wiil like the mechan- 
ical ability developed by a labor which has grown up using farm machinery and automobiles. 


In man-hours of production, workmen of the Southwest have set records in war industries 





unsurpassed by any other section of the nation. In 
Oklahoma—a typical Southwestern state—there were five 
times the number of persons engaged in the manufacture 
of durable goods in 1943, as in 1939. 


So consider both the quantity and the quality of labor 
available in the Southwest, as you plan ahead. 


Consider, too, that Oklahoma City offers the advantages 
of central location for sales operations and wholesale dis- 
tribution. The latent demand of the Great Southwest for 
more than three-quarters of a billion dollars’ worth of 
new Cars invites you to do business from the center— 
where sales and distribution efficiency points the way to 
successful branch plant manufacturing. 


OKLAHOMA CITY 


Central City of the Great Southwest 





For a special and confidential report, giving information pertaining to your line of business, 
Address—INDUSTRIAL DIVISION, CHAMBER OF COMMERCE, Oklahoma City, Oklahoma 


8. exploration which should be fol- 
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AIRCRAFT NEWS 


Lakes Region Holds 


Rich Air Promise 


By Charles Evans 
Aviation Editor 


THE GREAT LAKES section, presented as a great 
potential market for airplanes on floats, amphibians and 
flying boats as far back as 1930, has never been developed 


by airplane salesmen. 





Postwar, it might well be the richest ground for planting 


aviation interest and reaping 
the rewards of quantity sales. 


In 1930, timid manufactur- 
ers failed to cooperate with the 
Detroit Flying Club, a small group 
of aviation enthusiasts, who 
bravely bit off more than such a 
club could chew in near-depression 
days. After strong promotion of 
the proposal to tour the cities, 
towns and communities along the 
shores of our inland seas, the club 
found itself with four participants 
on the morning of the inaugural 
flight. There were also a sheaf of 
telegrams and letters from manu- 
facturers who had been hanging 
back waiting to see whether their 
competitors were going to enter, 
explaining at the last minute why 
they could not take part. 


Through the _ region, cities, 
towns, communities, and even 
single summer resorts were solid- 
ly behind the plan. Chicago and 
Little Current, Ont., were equally 
interested. Edward Hill, presi- 
dent of the club, and Wayne 
Sheldon, manager of the Great 
Lakes Air Cruise, as it was call- 
ed, had to pick and choose be- 
tween the eager hosts, selecting 
those which would be likely to 
mean most to the manufacturers 
of planes to fly off the water. 
These communities were gener- 

ous in their financial support of 
the cruise, hospitable to a fault in 
entertaining the 10 pilots, manager 
and officials who made the trip. 
Newspapers along the route will- 
ingly printed all the glowing de- 
scriptions of the beauties of Great 
Lakes flying, and the optimistic 
forecasts of tour personnel about 
flying in the future in that region. 
* * # 


Scenic Beauty Made 


Real Impression 

NOT THAT the personnel had 
to exercise their imagination to 
describe the attractions of such 
flying. They were all starry-eyed 
as they talked of off-shore flying; 
exceptionally vocal about the scenic 
beauty of all the states covered by 
the cruise; and they enjoyed them- 
selves each day so much that they 
would have bet their right arms 
that Great Lakes residents would 
buy airplanes by the thousands. 

Since then, they have become 
older and wiser men, and they 
have seen the aviation industry 
ignore many a market as lucra- 
tive as that which they sought to 
advertise. They have seen am- 
phibians and seaplanes and fly- 
ing boats built for the very few 
to whom money is not a ques- 
tion, and far out of reach of the 

mass market. 

The cruise route led around the 
southern shore of Lake Erie, 
across the Canadian peninsula, 
near Lake Simcoe, up Georgian 
Bay to Little Current on Mani- 
toulin Island and then along the 
North Channel to the Soo; and 
along the north shore of Michigan’s 
northern peninsula to Duluth. 
Backtracking, the planes flew 
across the Michigan northern 
peninsula and down the west shore 
of Lake Michigan to Chicago and 
then across to the Southern Michi- 
gan peninsula, which they had 
circled, and ended the cruise at 
Detroit. 


* * * 


Pattern of Cruise 
Still Valuable 


IT WAS not a successful cruise, 
because the managers had to dis- 
appoint the thousands in various 
towns who had been expecting a 
full squadron of planes to settle 
down in their harbors. Plane 
manufacturers were headed into 
the depression at the time, and 
immediate sales were rather out 
of the question. It was, however, 
a pattern that is still valuable, an 


lowed by another and better cruise, 
which in turn should be followed 
by salesmen with samples in hand. 

The Great Lakes are a yachts- 
man’s paradise. The fresh water, 


the variety in the shore line, the 7 


hundreds of interesting ports of 
call, the accessibility of all the 
supplies and services of civilization 


combine to make it vastly more § 


attractive than any of our ocean 
shores for small yachts and cabin 
cruisers. 

No yachtsman, however, can 
see and enjoy the region as the 
flier can. In Michigan, Wiscon- 
sin, and all along the thousand 
miles of Canadian shore line, the 
edge of the water is only an 
introduction to the myriad lakes 
farther inland. The enthusiastic 
air tourist can fly north from 
Manitoulin Island right on to 
Hudson’s Bay, and have big, safe 
lakes for landing all the way. 
West of Duluth, he can fly along 
the entrancing Border Waters or 
to the thousands of Minnesota 
lakes, and in perfect safety. The 
cruise personnel swore that no 
flying anywhere was as satisfy- 
ing as sweeping along a lake 
shore, about 200 feet above the 
water and 500 feet offshore. 
With a plane equipped for water 

landings, the tourist can get closer 
to the center of any town he 
visits in the Great Lakes region 
than by landplane. Thanks to the 
lakes that dot the northern states, 
the fisherman and hunter can land, 
break out his tackle and start fish- 
ing from his plane, or jump from 
a pontoon to the shore and start 
hunting. 

The millions of people who live 
in the cities and towns along the 
route of the 1930 Great Lakes Air 
Cruise, like other Americans, have 
more money than they have ever 
had before. Similarly, they are 
eager to shake off the restrictions 
of war and start going places. 

For those who sell products used 
in waterside cities and towns, the 
Great Lakes region has its obsta- 
cles to fast travel. Their logical 


vehicle is the plane. 
* * * 


Facilities Easy 


To Establish 
ESTABLISHING facilities for 

seaplanes is easy and inexpensive. 
The Civil Aeronautics Administra- 
tion has a pamphlet with detailed 
plans and suggestions for facilities 
of several types. A harbor that 
protects surface ships is completely 
adequate for flying machines, and 
a strip of white sand is all the 
hangar needed on an inland lake 
where trees break the wind. 

Gar Wood was one of the angels 
of the cruise. He loaned his Fair- 
child on floats for the pathfinding 
trip, sending along his pilot, the 
late Duke Shiller, and sent the 
plane along on the cruise as well. 

If such a cruise were to be re- 
peated, it would no doubt be wel- 
comed by progressive auto dealers, 
who, according to a recent poll, 
have indicated they are interested 
in selling airplanes. 


Firestone Producing 


Rocket Launchers 

AKRON.—Volume production of 
an American answer to the Nazi 
robot bombs was disclosed last 
week with the announcement that 
one of the nation’s largest anti- 
aircraft gun plants has been recon- 
verted to the manufacture of 
rocket launchers which combat 
planes are using with deadly effect 
against enemy ground forces. 

John W. Thomas, chairman and 
chief executive of Firestone Tire & 
Rubber Co., reported that the new 
weapons were pouring by the thou- 
sands out of the big plant which 
up to last spring had produced 
25,000 mobile Bofors 40-millimeter 
antiaircraft guns. 
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Miracles are wrought 
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by men who know h 


E meant only to be humbly reverent, but we 

think Samuel Morse was over-modest when he 

chose, for his first telegraphic message, “What hath 
God wrought?” 


God gave to Morse the exploring mind, and may 
have guided his hand and thought. 


But Morse himself had something to do with it. 


He had the courage to cling to an idea he believed in, 
in search of a boon to mankind. 


Modern-day Morses have great laboratories — tre- 
mendous other facilities for testing the unknown. 


But they don’t succeed without the one thing Morse 
also had to acquire — knowledge. They have to gain 
experience that no man before them possessed. 


Too bad that it is so. If it weren’t we could just 
theorize ourselves into health, wealth and happiness. 


But it so happens that knowledge and experience 
must precede the accomplishment of anything worth 
while. 


Someone must learn how — usually through pain- 
fully learning how not — before he can say this is the 
way to build a car, this is the way to make a suit, this 
is the way to make a business more productive. 


You have to hear the man who knows how — not the 
man who things he knows how — to give this country 
comforts and conveniences, to lead it into erss of 
prosperous activity. 


We can illustrate with our own case. 


We of Hearst Newspapers have been learning how 
to be good and serviceable newspapermen for a 
long time. 


We’ve had to understand news — which is another 
word for recent history — and we've had to under- 
stand its significance — which is simply anticipation 
of the future. 


Like American fighting men facing Japs and Nazis, 
we've had to learn as we go. 


We're not through learning but we think we can 
safely say we know quite a bit. And nearly 5,000,000 
families in a dozen key cities seem to agree. 


In any event, they rate Hearst Newspapers high on 


certain definite things we think pretty important — 
as, for instance: 


If it is on-the-minute, accurate news they want, they 
look to Hearst Newspapers first. 


If it is authentic interpretation of events or trust- 
worthy editorial counsel they want, they look to 
Hearst Newspapers first. 


If it is features, newspictures, cartoons, columnists’ 
comment, society, sports or business news they want, 
they look to Hearst Newspapers first. 


There is a lesson here which no sensible advertiser 
with an eye on the future will ignore. 


It is simply that in planning marketing programs to 
reach these people, he should look to Hearst News- 
papers first, as do they. 


JOURNALISTIC FIRSTS BY HEARST NEWSPAPERS 


In the great and varied tasks of making the modern newspaper interesting, interpretative, entertaining and service- 
able to the public, Hearst Newspapers have a record of pioneering accomplishment which includes these “firsts”: 


lt was Hearst Newspapers that first used 
bhotographs as a part of news-story coverage. 


It was Hearst Newspapers that first developed 
the cartoon into a regular strip, and then into 
the comic pages which have become such a 


It was Hearst Newspapers that first used full- 
time foreign correspondents to assure full cor- 
erage of news from beyond our borders. 


It was Hearst Newspapers that developed the 
first complete magazine distributed with Sun- 


lar by-line writers and columnists to provide 
specialized coverage of important subjects such 
as finance, radio, politics, entertainment, society, 
etc. 


It was Hearst Newspapers that first used and 


factor in American life. 


It was Hearst Newspapers that pioneered the 
use of color in news and editorial columns. 


day newspapers. 


It was Hearst Newspapers that frst used regu- 


SPAPERS 


developed the idea of special features, such as 
serial stories, household bints columas, cook- 
ing news, etc. 


Serving the American People—their Freedom, Security and Progress—by providing them trustworthy News, Comment, Counsel, Entertainment, and Advertising. 


ALBANY TIMES-UNION 
Morning and Sunday 


BALTIMORE AMERICAN 
Sunday 

BALTIMORE NEWS-POST 
Evening 

BOSTON ADVERTISER 
Sunday 


Morning and Evening 


Evening and Sunday 


DETROIT TIMES 
Evening and Sunday 


LOS ANGELES EXAMINER 
Morning and Sunday 


SORT 


BOSTON RECORD AND AMERICAN 


CHICAGO HERALD-AMERICAN 


LOS ANGELES HERALD-EXPRESS 


NEW YORK MIRROR 
Evening Morning and Sunday 


SAN FRANCISCO CALL-BULLETIN 
Evening 


OAKLAND POST-ENQUIRER 


MILWAUKEE SENTINEL 
Morning and Sunday 


Evening 


PITTSBURGH SUN-TELEGRAPH 


SAN FRANCISCO EXAMINER 
Morning and Sunday 


Evening and Sunday 


NEW YORK JOURNAL-AMERICAN 
Evening and Sunday 


SAN ANTONIO LIGHT 
Evening and Sunday 


SEATTLE POST-INTELLIGENCER 
Morning and Sunday 
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To Equal Refinery Output... 


Civilian Gas Falls 
As Winter Nears 


WASHINGTON.—The Petroleum 
Administration for War last weel 
announced that essential civilian 
deliveries and refinery production 
of civilian grade gasoline will soon 
be in balance. 


Deputy Administrator Ralph K. 
Davies explained that decreases in 
farming and other seasonal de- 
mands along with the coming of 
winter will reduce civilian gasoline 
deliveries to balance with refinery 
production. Deliveries from refiner- 
ies for September have already 
been lowered from the long spring- 
summer peak periods and now ex- 
ceed refinery production by only 
about 3 percent. 

“Our present stock pile of civil- 
ian gasoline is 21 percent less than 
inventories on hand last spring. 
It is necessary at this time of the 
year to start building up our in- 
ventories in order to meet the 
heavy farm demand during the 
spring of 1945,” Davies said. “How- 
ever, such an anticipated rate of 
stock increase is naturally subject 
to any change in present estimates 
of military demand.” 

An example of widely fluctuating 
stock inventories was recorded dur- 
ing the past several weeks. In- 


November Boost 
In Petroleum 


Certified by PAW 


WASHINGTON. —A_ production 
rate of 5,023,900 barrels daily of all 
petroleum liquids has been certi- 
fied to the various oil-producing 
states for November, 1944, PAW 
announced last week. 

The November rate represents a 
net increase of 13,100 barrels daily 
over that certified for October pro- 
duction, but is short of the all-time 
high of 5,051,300 barrels a day cer- 
tified for September. 

It was pointed out that the rates 
of production certified to the east- 
ern and midwestern states (PAW’s 
Districts 1 and 2) remain practical- 
ly unchanged from those of Octo- 
ber to conform with indicated ac- 
tual production trends. 

In the Rocky Mountain states a 
production rate of 136,800 barrels 
a day has been certified, an in- 
crease of some 7,700 barrels daily 
over October’s certification. For 
California, the rate certified re- 
mains practically unchanged from 
that of October. 

Production rates certified for the 
southwestern states have been in- 
creased by 4,100 barrels daily, with 
nearly all of this net increase cer- 
tified for production from Missis- 
sippi, where new field discoveries 
have given an increased productive 
capacity to the area, PAW noted. 


Weatherhead Co. 


Promotes Four 


CLEVELAND. — Elevation of 
three executives of the Weather- 
head Co. to vice-presidencies and 
the appointment of a fourth to the 
post of assistant to the president 
was announced recently by A. J. 
Weatherhead, Jr., president. 

H. Church is the newly ap- 
pointed vice-president in charge of 
sales; George H. Hufferd becomes 
vice-president in charge of engi- 
neering and Robert P. Gibson will 
serve as vice-president in charge 
of automotive sales for Weather- 
head. Morris H. Wright is the 
new assistant to the president. 


Ark. Groups Reach 


School Funds Pact 


LITTLE ROCK, Ark.—The Ark- 
ansas Education Assn. has agreed 
to withdraw its support from its 
proposed initiated act to increase 
the state sales tax from two to 
three percent and to seek removal 
of the proposal from the November 
ballot. 

In return, the Arkansas Public 
Expenditure Council, which has 
Opposed any increases in taxes, 
promised to support legislation to 
reallocate existing revenue and 
provide an extra $2,000,000 an- 
nually to the _ public schools. 


ventories of civilian grade gasoline 
on Sept. 9 totaled 40,898,000 barrels, 
were reduced 787,000 barrels to a 
total of 40,111,000 barrels on Sept. 
16 and increased 330,000 barrels to 
a total of 40,441,000 barrels on 
Sept. 23. Only the experienced 
statistician is qualified to analyze 
such variances and compute them 
into a straight line trend, Davies 
said. 

Refinery production of civilian 
grade gasoline for the period of 
Sept. 2 through Sept. 23 averaged 
1,232,400 barrels daily, compared 
with average daily deliveries from 
refineries and terminals in the 
United States of 1,265,300 barrels 
for the same period. Refinery pro- 
duction of civilian grade gasoline 
for the first eight months of this 
year averaged 1,225,900 barrels 
daily. 

The “Big Inch” pipeline pumped 


an average of 324,596 barrels of 
crude oil daily for the week ended 
Sept. 30, compared with an average 
of 323,006 barrels daily for the 
previous week. The “Little Big 
Inch” pipeline pumped an average 
of 192,873 barrels of petroleum 
products daily for the week ended 
Sept. 30, compared with 204,190 
barrels daily for the previous week. 

Tank car shipments of crude oil 
and petroleum products into the 
Atlantic seaboard during the week 
ended Sept. 30 averaged 535,907 
barrels daily, compared with 531,- 
079 barrels daily during the previ- 
ous week. 


,Dealer’s Radio Program 


Highlights Skill in Shop 
PORTLAND, Ore—The Arthur 
| L. Fields Co., Chevrolet distributor 
| here singe 1916, as an advertising 
j feature'.to attract the new resi- 
dents in Oregon as well as the old, 
jis now producing news dramas 
; over Radio Station KEX. 

On the commercial end, it points 
‘out that the 57 mechanics in the 


| shop are automotive experts, suc- 


cessful in attacting repeat cus- 
tomers with their slogan “Your 
| Chevrolet Dealer Since 1916.” 
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RLELMERREROAL 


U.S. To Get 78,000 Tons 
Of Rubber From Britain 


WASHINGTON. — The Foreign 
Economic Administration last week 
announced that 78,000 tons of lend- 
lease rubber will be sent to the 
United States from the British 
Empire. 

The imports to this country, the 
FEA said, constitute more than 
half of the British output for the 
year. 

About 70,000 tons are coming 
from Ceylon, 4,500 from United 
Kingdom stocks, 3,100 from India 
and the remainder from British 
territory in the Western Hemis- 
phere. According to the FEA, the 
total is “appreciably larger” than 
the anticipated crude rubber im- 
ports by this country from all 
other sources during the year. 

Shipments from Ceylon, largest 
United Nations producing source 
since loss of Malaya and the East 
Indies, represent more than two- 
thirds of the output from that 
point. 

It was explained by the FEA 


= 
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Listen to the Philbarmonic-Symphony program over the CBS network Sunday afternoon, 3:00 to 
4:30 E.W.T. Carl Van Doren and a guest star present an interlude of historical significance. 


UNITED STATES 


that the United States will benefit 
directly from deliveries to Aus- 
tralia since out of those supplies 


appreciable quantities of tires are © 


fabricated “Down Under” for 


American forces operating in that ’ 


war theater. 


Aro Names Palmer 
To Lubrication Post 


BRYAN, O.—F. R. Cross, man-§ 


ager of the Lubrication Equipment 
division of Aro Equipment Corp. 


of Bryan, O., announced last week 


appointment of Jack Palmer as 
lubrication equipment manager of 
the New York territory. 

Palmer has had broad experience 
in the field of lubrication service 
and service promotion. He served 
in various capacities with the serv- 
ice cepartments of a number of 
General Motors units, and for the 
past six years has been field sales 
supervisor in the East for the 
Alemite division of Stewart-Warne 
Corp. 
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Cost of Synthetic Rubber 
Now Rivals That of Natural 


NEW YORK.—Synthetic rubber 
qualities, properties and applica- 
tions are being constantly im- 
proved, and _ production ‘costs 
already have been cut to 10 cents a 
pound or less, making the product 
competitive with natural rubber 
when the latter is available, J. B. 
Rather, technical adviser to, and a 
member of, the manufacturing 
committee of Socony-Vacuum Oil 
Co., declared at a press conference 
here recently. 


Although accomplished under 
wartime urgencies in which costs 
are of secondary consideration, the 
production of synthetic rubber from 
petroleum has been economically 
successful, Rather emphasized. He 
pointed out that on the basis of 
prewar consumption of rubber in 
the United States, only one-third 
of 1 percent of crude oil output in 
any year would be required for 
800,000 tons of annual consumption 
of finished synthetic rubber. 

Formerly wasted products are 


now utilized, and butadiene, he 
observed, is also being produced 
from natural gas. Alcohol from 
farm crops could not compete 
economically with petroleum in any 
synthetic rubber program, he 
added. 


Dr. L. C. Beard, chief of Socony’s 
general laboratories and research, 
gave a synopsis of the company’s 
research activities, including a 
postwar safety aviation gasoline of 
low volatility but high combustion 
properties to minimize fire danger. 


Also describing new and radical 
oil developments, Dr. Beard demon- 
strated with a test machine an oil 
which operated efficiently under 
pressures of 30,000 pounds to the 
square inch in the bearings. Ordi- 
nary oil, used in the same test 
machine, caused the bearing to 
fuse or weld under pressures be- 
tween 3,000 and 4,000 pounds. 

The Socony scientists referred 
to triptane, newly developed super 
fuel of approximately double the 


octane ratings of present high grade 
fuels in use, as “over publicized.” 
It was pointed out that the aver- 
age cost of producing a barrel of 
triptane is approximately $15,000, 
although with an “astronomical” 
investment in plant this cost could 
be reduced to about $10,000 a 
barrel. 


Motorists’ Haven 


Resort Site Chartered 
In the Smokies 

CHARLOTTE, N. C.—Norman A. 
Cocke, vice-president of the Duke 
Power Co., of Charlotte, and J. C. 
Rowell, automotive merchant of 
Atlanta, are associated in a cor- 
poration just chartered and capi- 
talized at $200,000 for the develop- 
ment of a motorists vacation haven 
in the Linville area of North 
Carolina. 


The corporation, known as Lin- 
ville Resorts, Inc., has bought 
from a Linville company 2,000 
acres of fine scenic region around 
Grandfather mountain, a few miles 
from the Smoky Mountain Park- 
way which motorists from all over 
the nation travel to view the fam- 
ous Appalachian scenery. 


THE DOCTOR'S HERE! 


His face looks grey and lined and tired 
... but he’s here! He’s doing his best to 
look after the whole community — until 
the other doctors come back home. 


That’s why his tires have such a vital 
job to do. They must keep right on 
rolling day or night—without a single 


second lost on the way. 


And it’s the same with the fire 
truck and the bus line and the 
telephone repair truck and the 
farmer’s truck and tractor and 
the other essential cars and 


trucks that make the old town 


run. 


—_==<_ 


Three Postwar Plans 
Twin Cities, Ruml and CED Programs 


Analyzed by 


NEW YORK.—Full employment 
and its corollary, full production, 
in the period following the end of 
the war are prerequisites to the 
successful operation of any of the 
three postwar plans recently an- 
nounced to the public—the Twin 
Cities Plan, the Ruml-Sonne Plan 
and the Plan of the Committee for 
Economic Development—according 
to Dr. Herbert D. Simpson, pro- 
fessor emeritus of Northwestern 
University. 

“The Twin Cities group esti- 
mates the volume of national in- 
come that will be necessary to 
provide full employment at recent 
wage levels,” Dr. Simpson says in 
an article in the current issue of 
Tax Front, monthly publication of 
the Tax Foundation, of New York. 

“The Rumi group computes 
the aggregate employment, at a 
level of full employment, and 
then estimates the national in- 
come that would be produced by 
such a volume of employment. 


There never was a day when your town, 
any town, depended so much on tires 
as it does today. And there never was a 
day when that local, independent’ busi- 
nessman, your tire dealer, had such 
important work to do. 


It’s his job to keep those tires rolling... 


right on through the war... by 
regular inspection, expert re- 
pair and skillful recapping. He 
has a stake in the community. 
He guards the tires that make 


it run. 


When you see this sign, you will find that kind of tire 
dealer. It is the sign of a local, independent business built on 
experience, knowledge, skilled service and products of quality 


SERVING THROUGH SCIENCE TO BUILD A BETTER WORLD 


SERVING THROUGH SCIENCE — tundreds of 
scientists and technicians in United States Rub- 
ber Company laboratories are ceaselessly check- 
ing, testing, developing new materials to build 
better and better products from rubber of every 
type—natural or synthetic. Years of work have 
given them the skill of craftsmen to use every 
ounce of material so that it will give the great- 


est measure of service and dependability. 


1230 SIXTH AVENUE, ROCKEFELLER CENTER, NEW YORK 20, N.Y. 


TIRES FOR THE FARM — Without rubber, the 


modern farm—like the modern town—could 
not run. For plowing, planting, cultivating—the 
countless chores that stand behind America’s 
dinner table, farm tractors ride on U.S. Farm 
Tires. The farmer’s truck hauling his produce 
to town—and his passenger car—roll on U.S. 
Royals, too. U.S. Farm Tires are built the way the 
farmer wants them for the jobs they have to do. 


SN 


TODAY'S TIRES —The new U.S. Royal DeLuxe, 
synthetic rubber tire is built by craftsmen who 
have learned how to use every ounce of mate- 
rial to best advantage. This new tire is doing a 
jobeven beyond expectations. Reports from car 
owners across the country show that the new 
U.S. Royal DeLuxe is piling up performance 
records close to pre-war tires made of natural 
rubber. “U.S.” synthetic tires are good tires. 


¢ In Canada: DOMINION RUBBER CO., LTD. 


RUBBER COMPANY 


Tax Expert 


Both estimates, therefore, assume 
full employment. And since the 
plan of the Committee for Eco- 
nomic Development assumes an 
expansion of employment by 
seven to 10 million more jobs 
than in 1940, it is apparent that 
it likewise is assuming something 
approximating full employment.” 

Dr. Simpson takes into considera- 
tion that all the plans under dis- 
cussion are based on a “hypotheti- 
cal” postwar national income of 
from $120 billion to $140 billion, the 
first figure being that of the Twin 
Cities group, the latter figure being 
used by the other two groups. 
Dr. Simpson observes that all 
groups place the national income 
at levels unknown in time of peace. 

In pointing out that the sta- 
tistics of each of the plans are 
based on the assumption of full 
employment, he stresses the need 
of removing the shackles that 
impede production. 


“There are certain fundamental 
premises,” he says, “upon which 
the validity of the statistical as- 
sumptions will depend. Chief 
among these is the premise that 
the conditions under which indus- 
try operates in the postwar period 
shall be such as to permit the 
fullest production of which we are 
capable. 


“This implies the release of 
business initiative and private 
enterprise from obstructive inter- 
ference and punitive policies on 
the part of government and from 


ging 

and policies. It:implies the de- 
velopment of orderly, construc- 
tive and stable policies and an 
attitude of mutual cooperation 
which will create conditions of 
business stability and some de- 
gree of business security, as well 
as social security. 

“Under such conditions, probably 
no one doubts that we can attain 
the levels of national income indi- 
cated and constantly higher levels. 
Without these conditions, the sta- 
tistical assumptions on which these 
plans are based become so hypo- 
thetical as to be almost mean- 
ingless.” 


In a summary, .Dr. Simpson 
states that in the three plans there 
is general agreement in the esti- 
mates of postwar national income 
and the level of revenue require- 
ments and that there is unanimous 
agreement that the general ob- 
jective of any postwar system of 
taxation should be to encourage 
expanding production. 

The writer states, however, that 
the Twin Cities group differs from 
the other groups in its theory of 
the relation of taxes to business 
incentive, holding that corporation 
income taxes have less repressive 
effects than high rates on the 
higher brackets of individual 
income. 

“Both other groups hold that in- 
dividual income taxes have less 
repressive effects upon business 
than corporation and excise taxes,” 
he added. 


Maine Road Plan 
Costs 18 Million 


AUGUSTA, Me.—A postwar road 
and bridge construction program 
estimated to cost $18,706,470 has 
been proposed by Maine’s State 
Highway Commission, according to 
an announcement by State Postwar 
Planning Director Harry B. 
O’Brien. 

O’Brien also reported to the 
Maine Development Commission 
that the highway commission had 
been informed it has an unexpected 
balance of $10,239,000 in state and 
federal funds accumulated during 
wartime curtailment of highway 
construction because of labor and 
material shortages. 


Dealer’s Estate 


OMAHA.—Grant L. McFayden, 
Omaha auto dealer, left an_ estate 
estimated at $25,000 to his widow and 
two children, it was stated in County 
Court. 


“SOMETIME AGO, YOU RAN AN AD 
for me relative to hydraulic brake 
fluid. sold more brake fluid 
through the ad run in your paper 
than any other medium.’”—Box Num- 
ber Advertiser. 

ge Want Ad Dept., inside back cover 
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MeNutt Calls 
For Tightening 
Of Job Rules 


WASHINGTON. — Paul V. Mc- 
Nutt, chairman of the War Man- 
power Commission, announced last 
week that all offices of the United 
States Employment Service have 
been advised to tighten administra- 
tion of the WMC requirement for 
evidence of availability as a pre- 
requisite to the employment of any 
worker who has moved into an 
area. 

This action is necessary, McNutt 
explained, to help fill urgent man- 
power requirements in war plants 
producing “must” items for the 
armed forces and retain needed 
workers in other essential estab- 
lishments, on a nationwide basis. 

McNutt suggested that any work- 
er, in order to prevent possible de- 
lay or difficulty in securing new 
employment, consult the USES 
office nearest to him before going 
to another area. The local USES 
office, he pointed out, can inform 
him about job openings in the area 
and in other areas and provide him, 
if he is eligible with the statement 
of availability that he must have in 
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E. L. 


SCOUTEN, Birmingham (Ala.) 


Dodge dealer (center), is pictured 


with Test Engineer Steve Tompkins (left) and Dan Beck, sales executive of 


the Dodge division. 


order to be referred for employ- 
ment in the area to which he is 
moving. 

Failure to have the necessary 
evidence of availability from his 
last employer or USES, McNutt 
emphasized, makes him ineligible 
for a referral. Under WMC’s em- 
ployment stabilization program, he 


SEATTLE 


Important Batlle Base of the 





Scouten visited Detroit recently and saw a demonstration 
of Army vehicles at the Dodge truck proving grounds. 


added, no worker may be hired for 
any job in the area to which he 
has moved unless he has been given 
a referral by USES in that area. 
By visiting the USES office before 
moving from an area, the worker 
can avoid a loss of time in getting 
a referral to employment openings 


in the new area. 


hfe 
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NEW YORK. — Envisioning a 


| “great postwar future’ for the 
| jeep, Charles E. Sorensen, 


presi- 
dent of Willys-Overland Motors, 
Inc., predicted here last week that 
the vehicle’s production after the 
war will soar as did production of 
the Model T Ford after the First 
World War. 

Sorensen was one of five auto- 
motive pioneers to receive dis- 


| tinguished service citations from 


Automobile Old Timers, Inc., at its 
fifth anniversary luncheon at the 


| Hotel Roosevelt. 


The others similarly cited were 
Lieut. Gen. William S. Knudsen, 
director of Army Air Forces Mate- 
rial and Services and former presi- 
dent of General Motors Corp.; 
Charles Henry Davis, founder and 
president of the National High- 
ways Assn.; Hurlbut W. Smith, 
president of the Automobile Club 
of Syracuse, N. Y., and James T. 
Sullivan, automobile editor of the 
Boston Globe. 

Sorensen told the press after the 





The Seattle area will be at war long after the end of the European 


newspaper in 7 out of 10 Seattle homes. 


TRUE STORY SKETCH: This battleship, with a temporary false bow, dry-docked in Puget Sound for repairs. 
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conflict relieves pressure on Eastern cities. There will be no let-up in 
the Seattle-Bremerton area until the final defeat of Japan! This is a 
fact of real importance to producers of trade-marked goods. Employ- 
ment is practically 100% in Seattle. More help is needed. Per capita 
“effective buying income” is $2,251 annually . .. 204% above the 
national average. It will continue so for many months to come. Alert 
manufacturers will take advantage of this unusual circumstance to 
establish their products quickly, firmly and economically in this market. 
In selling Seattle, remember — The Seattle Times is the preferred 


SEATTLE and the PACIFIC WAR x * * Boeing’s B-29 is built here; full production is scheduled for many 


months ahead. 





Represented by O'MARA & ORMSBEE, Inc., New York, 


Detroit, Chicago, San Francisco, Los Angeles- 


\HEAD AND SHOULDERS 





Seattle is 13th Naval District Headquarters, where hundreds of war- 
ships are repaired and supplied — employing tens of thousands. 


Destroyers, lighters, minesweepers, aircraft carriers and nearly all 
types of naval craft have been, and will continue to be built in this 
area. There will be no let-up. 






— ALL SEATTLE PAPERS 


Jeep Like Model T? 


Sorensen Predicts Its Popularity 
Will Follow Flivver Course 


luncheon that the jeep, the Army’s 
small, powerful, general-purpose 
vehicle, will be an “important 
economic contribution” to the 
postwar world in the fields of 
farming, transportation, hauling 
and utility purposes of all kinds. 

Describing the jeep as “one great 
development of the war,” Sorensen 
predicted that it will have a 
“world market” and will, in its own 
sphere, run the same course of 
growing popularity as the Model 
T Ford following the last war. 


Speakers at the luncheon in- 
cluded New Jersey Governor 
Walter E. Edge, who declared that 
the energy that has been devoted 
to winning the war will enable this 
nation in the future to maintain 
the peace of the world. 


“We can assume leadership in 
the world,” he said, “if we are 
healthy at home; that is to say, 
the country must put its own house 
in order. The country is ill, from 
the government viewpoint, with 
the energy put into winning the 
war. After the period of recon- 
version, however, the nation will 
take on a feeling of confidence that 
will enable us to maintain peace 
in the world.” 





Jeep Practical 
Only in Army, 


Fenn Asserts 


NEW YORK.—Francis H. Fenn, 
president of American Bantam Car 
Co., said to have designed the first 
jeep in collaboration with U. S. 
Army Engineers, told radio audi- 
ences he foresaw little postwar 
future for the jeep as a civilian 
car. 


Appearing as a guest speaker on 
a New York radio program, Fenn 
said he had tested the jeep as a 
military vehicle and tried to use 
one on his farm, and had conclud- 
ed that the jeep’s characteristics 
were purely military. 

“It’s G. I. in every respect,” he 
said. “There just isn’t anything 
civilian about it. It’s a rough- 
riding vehicle offering absolutely 
no protection against any sort of 
weather. It’s tough on tires and its 
general versatility hasn’t been 
proved.” 

Discussing his experience with 
the use of the jeep as a farm ve- 
hicle, Fenn asserted that the jeep 
is definitely not “the answer to 
the farmer’s prayer.” 

“You can use a jeep to do 
chores around the farm,” Mr. 
Fenn said. “The Department of 
Agriculture has found that the 
jeep will pull about the same load 
as a farm tractor of approximately 
the same size and weight. But the 
jeep is more expensive. It uses 50 
percent more oil and gas, and be- 
cause its engine works at much 
higher speed, it will wear out 
faster.” 

Moreover, Fenn added, in using 
the jeep as a tractor an extra man 
is needed to handle the controls 
of the farm implement with which 
the jeep is coupled. 


Universal CIT 


Promotes Rude 


CLEVELAND.— Alan G. Rude, 
vice-president of Universal CIT 
Credit Corp. in charge of the 
Cleveland division, has been pro- 
moted to the staff at the execu- 
tive headquarters in New York 
City, it was announced last week 
by Arthur O. Dietz, president. 


Rude will be responsible for di- 
vision and branch office sales activi- 
ties throughout the country in the 
program to expand postwar sales 
financing operations. John J. Tice 
succeeds Rude as vice-president in 
charge of the Cleveland division. 


Dealer Turns Innkeeper 

SPARTANBURG, S. C.—R. E. Foil, 
Chrysler-Plymouth dealer, and a 
business associate have purchased the 
Morgan hotel, one of Spartanburg’s 
largest hostelries, for a reported fee 
of $55,000. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 
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The Man who makes the Merry-go-round... 


You didn’t put down a deposit on 
the contraption, put out for the lease or 
license, put up the superstructure, or pay 
the engineer, the cashier, the ticket-taker 
or the night watchman. 

You don’t build the geegees and paint 
them every spring, tune the calliope, put 
out the awnings, sweep up, shut off the 
lights, shut out the cat. 

If the season is late, short, rainy . . . 
the attendant’s feet hurt, the cops are 
tough, a customer tears his trousers, fire 
breaks out, or somebody starts a Tunnel 
of Love next door—you don’t even care! 

You can come when you like, leave 
when you like, and stay away as long as 
you please. You pay only for the rides 
you take... and you get a free chance 


at the brass ring every time around. 
You get all of the kick, fun, music, 
festivity and fresh air the place affords 
. without having to be the man who 
makes the merry-go-round! And that’s 
a wonderful feeling, as Metropolitan 


Group advertisers have found out! 


Ex the first place, no one owner could 
match Metropolitan Group’s merry-go- 
round,owned bysome forty-three big-city 
Sunday newspapers. 

Nosingle showman could get together 
all the many elegant hobbies, swan boats, 
love seats, brass stanchions, or calliopes 
to be found in the Metropolitan Group 
Sunday comics sections. 

No other merry-go-round can attract 


15,000,000 families every Sunday, rain 
or shine, winter or summer. The habit 
of Sunday comics is universal, holds three 
out of four adults and virtually all kids, 
includes all ages, all income brackets, 
and every social status . . . is immune to 
all competing attractions or distractions 
—including World Wars! 

No other merry-go-round goes round 
to so many good markets, gets into the 
better half of all the homes in the whole 
national market. 

No other merry-go-round gives the 
advertiser such a good show for his money 
—with color, big space unit, and highest 
assurance of advertising reception! 

If you'd like a look at Metropolitan 
Group’s merry-go-round, call any office. 


Sich SAGA RRO NOREEN Uae memennenes. + 


_ The first national newspaper network... Metropolitan Group 


Comics Section Advertising in: Baltimore Sun + Boston Globe « Chicago Tribune + Cleveland Plain Dealer « Detroit News * New York News 
Philadelphia Inquirer ¢ Pittsburgh Press ¢ St. Louis Globe-Democrat « Washington Star « Des Moines Register « Milwaukee Journal ¢« Minneapolis Tribune 
St. Paul Pioneer Press * ALTERNATES: Boston Herald « Detroit Free Press * New York Herald Tribune ¢ St. Louis Post-Dispatch «* Washington Post 
OPTIONAL: Atlanta Journal ¢ Buffalo Courier-Express « Cincinnati Enquirer « Columbus Dispatch « Dallas News « Houston Chronicle 
New Orleans Times-Picayune-States ¢« Omaha World-Herald ¢ Providence Journal « Rochester Democrat & Chronicle « San Antonio Express 


Springfield Union & Republican ¢ Syracuse Post-Standard « METRO PAciFIC: Fresno Bee « Long Beach Press-Telegram « Los Angeles Times ¢ Oakland Tribune 


FIPS IS, LPIA 


Oregon Journal * Sacramento Bee ¢« San Diego Union « San FranciscoChronicle « Seattle Times « Spokane Spokesman-Review * Tacoma News Tribune 


220 E. 42d St., NEw York 17° Tribune Tower, Cuicaco 11 « New Center Bldg., Derrorr 2 +« 155 Montgomery St., SAN FRANCISCO 4 
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Ky. Dealers See Confusion 


In Postwar Used-Car Field 


LOUISVILLE Automobile 
dealers generally feel that cessa- 
tion of the war and resumption 0 
new car production will result in a 
tremendous demand for new cars; 
that millions of people would not 
be interested in used cars and 
would wait for the new cars to 
come on the market, which would 
probably mean rationing of new 
cars for a time, and a very poor 
market for used cars. | 

On the other hand, with thou- 
sands and thousands of men re- 
turning to civilian occupations, 
there would be an immediate and 
heavy demand for used cars from 
service men, who either could not 
afford a new car, or who wanted 
immediate transportation. And 
again there will be a whole lot 
more automobile mechanics avail- 
able to overhaul used cars. 

Some automobile men contend 
that anticipated federal legislation 
would provide ex-service men with 
funds enabling them to buy used 
cars and even new cars, and while 
some feel that they would want 
new cars, still the average service 





man is going to be in a hurry for 
transportation, to go places and do 


f | things, with the result that there 


should be a rush for used cars, as 
there was after the first world war. 
One large dealer, in discussing 
this subject, remarked: “We paid 
about $800 for a car yesterday, 
that I wouldn’t give $250 for other 
than the conditions existing, and 
when prices do crash, they will 
crash. You can not expect dealers 
to take in old and worn out cars 
for much, as they would never get 
rid of them. That is one reason 
why the dealer needs a good mar- 
ginal profit now, in that he is going 
to take a good whipping on his 
stock of used car when prices do 
drop. There is going to be a con- 
siderable problem eventually in 
connection with used car tradeins, 
as there are going to be an awful 
lot of them going to the junkers. 
Many cars are in service today 
that would have been junked long 
ago if owners could have traded 
them under normal conditions. 
“However, for a time after hos- 
tilities cease and until the manu- 


facturers can supply demands for 
new cars, used cars should sell 
well. The bottom can not drop out 
in a hurry. It will be a general 
tapering-off process, until really 
worthless used cars will only have 
junk value, and the_tapering-off 
process will be entirely a question 
of how fast the manufacturers can 
supply new car requirements.” 


Mexican Dealers Fight 


‘Luxury Tax’ on Gas 

MEXICO CITY. — (UTPS) —A 
storm of popular protest has been 
stirred up in this country by the 
suggestion of the National Couyn- 
cil of Peoples Organizations that 
gasoline be included in a list of 
articles subject to a new and heavy 
“luxury tax.” 

Opposition to the proposal is be- 
ing led by car owners, automobile 
dealers and servicemen, as well as 
business firms dependent upon 
automotive transport, who cite the 
fallacy of classing gasoline as a 
“luxury.” 


“WE ARE GLAD TO REPORT that 
we have had quite a few replies to 
this advertisement, and believe that 
we can secure the uipment we 
wanted from one of the firms we 
heard from.”—Webster Motors Ltd., 
Chevrolet, Oldsmobile, Cadillac), 
herbrooke, Que. 


Que. 
Be Want Ad Dept., inside back cover 
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Dealers tell me 


John Munn 


(Continued from Page 3) 


by government edict before com- 
plete cessation of production was 
ordered on Feb. 1, 1942. 

It isn’t very difficult to conceive 
that if OPA attempts to regulate 
prices, manufacturers will make 
showings proving the necessity for 
considerable increase, while if they 
are given a free hand, the com- 
petitive situation, in spite of the 
small volume, will bring the lists 
down close to the level of 1942. 
Industries which have continued 
civilian production during war- 
time and whose prices have been 
frozen, have faced higher labor and 
material charges, but their profits, 
in spite of increased taxes, are 
higher than they were in the 1941 
period. 


What About Factory 


Discounts, Policies? 

LOT of discussion is going on 

in dealer meetings as to what 
policies manufacturers are likely to 
follow with regard to dealer dis- 
counts, and the forcing of sales, 
when cars become more plentiful. 
There is considerable concern be- 


* 


1S GOING 70 SELL A HELLUVA 
LO7 OF NEW CARS 
1N NEW ORLEANS 


by Advertising in 
THE TIMES-PICAYUNE and NEW ORLEANS STATES 


Representatives........ Jann & Kelley, Inc. 


cause some manufacturers are re- 
vising dealers’ territories, as well 
as changing methods of distribu- 
tion. One factory has come out 
openly with a statement explaining 
the reasons for its changes of 
policy, and by doing so has gained 
favorable acceptance on the part of 
both its own dealers and many 
others. It is, of course, an essen- 
tial part of a manufacturer’s plan- 
ning to save selling and distribu- 
tion costs. The lower the price to 
the consumer, the larger the mar- 
ket and the greater the opportu- 
nity to keep America’s production 
up and everybody employed. 
Automobile dealers should 
wholeheartedly subscribe to this 
philosophy for the reason that if 
we can keep the national income 
up, we will be the first to benefit, 
because more people want auto- 
mobiles than anything else. To 
build cars on the mass-produc- 
tion basis also means a better op- 
portunity in the world markets, 
which again means better values 
for the customers in our own 
country by reason of bigger pay- 
rolls and higher national income. 
The same sort of reasoning is 
applicable to the problem of dealer 
discounts. The discount question 
is as broad as it is long. If this 
industry could figure out some way 
to avoid used-car losses, then a 
dealer could make more net profit 
on a lower scale of discounts than 
he has previously made at the cur- 


rent rates. 
* + * 


GOOD many dealers feel that 

in view of their inability in 
the past to negotiate successfully 
with their factories, they must re- 
sort to legislation to secure sta- 
bility in factory-dealer relation- 
ships. A considerable amount of 
trade association activity is now 
predicted on this thought. Re- 
cently, the National Automobile 
Dealer Assn. proposed a 14-point 
program for improvement of fac- 
tory-dealer relations. 


It is significant that many 
dealers haven’t forgotten that in 
order to get volume in a given 
town, manufacturers would spot 
an outlet having little investment 
in the business, with a recom- 
mendation that they sell at a 
small per unit profit and take in 
used cars to be sold at auction 
every 30 days rather than be re- 
conditioned and sold at retail. 
These dealers were encouraged 
to sell as many as 1,000 cars a 
year at a $10 markup.. They took 
business away from previously 
established responsible dealers in 
the community, who had larger 
fixed expenses and customers to 
keep satisfied. It is significant 
that John Raine, manager of the 
Virgina automobile dealers asso- 
ciation, who recently got a “good 
press” by virtue of the enactment 
of a dealer license law in his 
state, points out that, with the 
predicted six or seven million 
cars a year after factories get 
into full swing, dealers should 
watch out. Raine says: 


“Wild trading—over allowances— 
are on the way back as soon as 
supply meets demand, and when 
that happens, with manufacturers 
still striving for ‘sales volume’— 
for ‘potentials’—for ‘leadership’— 
the highways and byways will be 
dotted with the tombstones of deal- 
ers; but Virginia dealers, in a 
harbor of safety, will do the best 
job they can and sell all the cars 
they can sell with a profit but they 
will be protected against that old 
threat, ‘accept deliveries or else.’ 
And as dealers in other states be- 
gin to fall by the wayside, our 
Virginia dealers will proudly look 
back to the days of early 1944 
when they secured the passage of 
the Virginia Motor Vehicle Dealer 
Licensing Law. ; 

“We will have at least two years 
before we have to worry about any 
serious overproduction of auto- 
mobiles. 

“Dealers are thinking now as to 
when they will get new cars. 

“That is fine to think about, but 
more important, do some thinking 
as to how you are going to 
profitably sell twice as many cars 
in 1945 as you sold in 1942.” 


To feel the pulse of the industry, 


consistent reading of Automotive News 
is a necessity. 


By | 
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In olden times the camel caravan was welcomed at the city gates. 
For the camel was the one link with the world beyond, from the 
slow-freight truck to the sultan’s sedan. The smart traders of the 
day knew their vehicles from hoof to mouth. You picked a fleet, 
streamlined, one-humped dromedary for a sporty job, a two-humped 
flat-footed bactrian to haul a load. All a camel mechanic needed 
was water, fodder and a wire brush and he was in business. 

In the beginning the whole hot desert was the camel-traders’ market place. Wherever camel 
trails crossed, camels changed hands. But by degrees permanent trading-posts came into being, and 
thither the natives went, to buy and to sell, over and over. 

For the modern merchant in a land of shifting boomtime prosperity, New York is the permanent 

market place. Into its tall spires the multitude swarms daily by 
7 boat, bus, and train, to buy and buy again through wars and 
peace and famine and plenty. And of all New York City fam- 
KEYS . TO ilies, 7 out of 10 read The News. These are your seven keys to 


America’s first market. If you have an automotive product 


T i E  ¢ IT yY & with a post-war future, plan to develop it through the chosen 
* paper of most of the people —The News. 
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Every few minutes during rush hour a crowd like this pours into Manhattan from each of its 23 ferry slips. In the picture, a Staten Island ferry has just arrived at the Battery. 


NEWS BUILDING i TRIBUNE TOWER : 155 MONTGOMERY ST. : ' ki | = 
New York 17 Chicago 11 San Francisco 4 


NEW YORK$ PICTURE NEWSPAPER 


7 out of 10 New York City families read The News ! 


Average net paid September circulation exceeded 2,000,000 Daily...3,/ 00,000 Sunday 
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inthe affairs of MEN... 


Once to every man comes the oppor- economical automobiles ever built for the 
tunity of his lifetime... low and medium-price fields. 


The opportunity to join a company, to Ready with vast new factory layouts 
build a business, to become a success, to completed, tools and dies and materials 
be a part of some enterprise so big, so purchased... 

great, that he, himself, is led on to 


Ready to build cars now at a rate 3 times 
fortune and to greatness. 


greater than our 1941 production... 


Once to every company of men there Ready to market this great volume on 
comes the chance to achieve leadership the basis of a new kind of franchise that 
in their affairs, to reap the full benefit of means selective distribution through 


years of work, to realize, in full measure, fewer dealers with more bonus cars and 
all the vast potential of their daring, more profits per dealer. . . 


their genius and their energy... . 
a a ne A new kind of franchise that means the 


Such an opportunity, such a chance, opportunity to sell so many cars, make so 

such a flood tide of circumstance, now many friends and build such a permanent 
presents itself for the fourth time in the and substantial business that you can 
automotive industry... continue to make money in normal years. 


And this time—it’s Nash! A new kind of franchise that gives you 


Nash is ready to grasp the greatest the opportunity to get set for life! 


opportunity the automotive industry has There are a few selective dealer points still open. 
ever offered. 


Ready with two new cars designed to N AS H 


be the finest, most luxurious, most of NASH-KELVINATOR CORPORATION :- Detroit 32, Michigan 
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Wide Postwar 


Use Foreseen 


For Photo-Template Process 


MIDDLETOWN, O. — Postwar | 


use by other mass-production in- 
dustries of the photo template 
process by which the Boeing 
Aircraft Co. speeded production of 
the B-29 was foreseen last week 
by the American Rolling Mill Co., 
producer of Paintgrip steel sheets 
used in the process. 

Precious man hours are saved 
and absolute accuracy is assured 
by the process, it was said. 

Less than a decade ago it would 
have required as much as a hun- 
dred man hours to reproduce a 
single template for the B-29. Now 
these templates are reproduced in 
a few minutes by putting “photo- 
graphs” of the designs on special 
coated steel sheets. 

When drafstmen complete the 
master template, it is set on an 
easel and held in place by suction 
applied through holes in the easel- 
back. From an adjoining room, 
the six ton camera takes a picture 
of the pattern through an aperture 
in the intervening wall. The nega- 
tive, reduced to one-fifth size, is 
made eon a glass plate to prevent 


shrinkage. Tolerances of nO more 
than one-thotsandth of an inch a 
foot are permitted. 


For reproductions, 
steel sheets are prepared for 
processing on an assembly line 
basis. In a photographic dark 
room they are sprayed with a 
photographic emulsion. The pre- 
pared “positive” sheets are dried 
for one hour, then stored in racks 
ready for use. 


lacquered 


When ready for exposure the; 


sheet is placed on the camera easel 
in the dark room and the camera 
is properly adjusted. The nega- 
tive glass plate is placed in the 
camera and “shot” through the 
lens, projecting the pattern details 
on the PAINTGRIP sheet. 


After exposure, a regular photo- 
graphic laboratory process is used. 
The sheet is developed, rinsed, 
fixed, and washed exactly in the 
same manner as small snapshots. 
When washing is completed, the 
sheet is dried and is ready for 
shop use. 





F takes the place 


None of the many substitutes 
for leather can equal it for luxury, 
distinctiveness or lasting 


satisfaction. Cars upholstered or trimmed in leather 


intendent of the plant. 





ITS 100,000,000th pound of synthetic 
rubber—enough for almost 10,000, 
automobile tires in the most com- 
monly-used size—was turned out re- 
cently in a synthetic rubber plant in 
Akron, owned by the Defense Plant 
Corp. and operated for the Rubber 
Reserve Co. by Goodyear Tire & Rub- 
ber Co. With the record-setting piece 
of rubber, shown here, are Dr. R e 
Dinsmore (left), Goodyear vice-presi- 
dent in charge of research and de- 
velopment, and George P. Lyon, super- 


offer the utmost in style and individuality with 


a wide range of color combinations 
to suit the most sophisticated taste. 
There is real sales appeal in leather that stays 
fresh and new for the life of the car. 


“A > “~ 
“ 


- “ 


New tannage and new colors are available now for postwar designing. 


The early bagpipe and 
the modern Sports 
Convertible have one 
thing in common — 

Leather. 






Philadelphia Dealers, 


PHILADELPHIA. — Local 
mobile dealers who attended the 
first sale of surplus vehicles in 
Reading, and many of them did, 
are voicing aeute disappointment 
at the condition of the cars and 
other circumstances attending the 
disposal sale. 

Most of them feel they won't 
bother attending forthcoming sales, 
even when they are held in places 
other than Reading. Many of the 
dealers left without bothering to 
offer a bid. These disclosures were 
made during an excharge of ex- 
periences and views at a recent 
luncheon-meeting of the Phila- 
delphia Automobile Trade Assn. 
Here in substance is what was 
said: 


Dealer Morris a Captain 


CAMDEN, Ark. — Milton Morris, 
former automobile dealer here, has 
been promoted to captain in the Army 
air forces. He is a pilot instructor and 
engineering officer at the Greenville, 
Miss., army air base. He entered the 
service two years ago and formerly 
was an instructor at Harrell Field 


N. C. Foss, Detroit Manager 
Phone: MAdison 5091 












Surplus Cars Not So Hot 


auto- | 





However, Find Trucks 


Offered at Sale in Good Shape 


The cars offered had not been 
| cared for mechanically. Generally, 
|they had been driven’ between 
30,000 to 60,000 miles, the condition 
| of their motors was poor, tires well 
| worn or blown out and upholstery 
shabby and neglected. Selling them 
at retail would be “impossible.” 

Trucks, on the other hand, were 
in good condition and looked as 
if they had been kept in tip-top 
mechanical shape. 

The principle of negotiation for 
the cars was not observed. In- 
stead, the conductor of the sale 
said he would accept sealed bids 
at a certain hour. Bidders would 
be notified later as to how suc- 
cessful they were in buying cars 
| they wanted. 

Price ceilings marked on the 
windshields bore no relation to 
the value of the vehicle. Bidders, 
unless they know this, may feel 
they have to bid the ceiling and, 
as a consequence, pay a price be- 
yond the real value of the car. 

The only way to get saleable cars 
from the surplus, it was claimed, 
is to buy several and then pool all 
—" good points to recondition a 
ew. 


WwW PB Removes 
Ban on Metal 


License Plates 


WASHINGTON.—The War Pro- 
duction Board has revoked its re- 
strictions on production of all 
kinds of metal license plates issued 
by state or other local governments. 

The action, WPB officials ex- 
plained, is in line with WPB policy 
to remove all controls or restric- 
tions as they become unnecessary. 

Because the supply of steel has 
become considerably freer in re- 
cent months, continued control over 
production of metal license plates, 
which use mostly steel, was con- 
sidered unnecessary. 

The first of three orders revoked 
by the action provided for produc- 
tion of 1945 motor vehicle license 
plates at the rate of 50 percent of 
the number each’ governmental 
unit issued in 1942. This regula- 
tion also provided that only one 
plate could be issued for the same 
motor vehicle, except when it was 
necessary to replace a plate that 
had been lost, stolen, or so dam- 
aged as to be no longer serviceable. 
Authorizations to purchase metal 
for 1945 license plates were made 
under the Controlled Materials 
Plan. 

The second regulated production 
of all kinds of metallic license 
plates, including peddler’s licenses, 
bicycle tags, dog tags, etc. It per- 
mitted such plates to be issued in 
quantities up to 10 percent of the 
weight of the plates issued during 
the corresponding license year end- 
ing after June 30, 1941, and before 
July 1, 1942. These plates could 
be issued only for replacement pur- 
poses, or to new licensees or regis- 
trants, or the 10 percent allowance 
could be used for issuing “date 
tabs” not more than four inches 
square, to be attached to plates 
already issued. 


New Lightweight 


Flotofoam Seven Times 
As Light as Cork 


NEW YORK. — Plastic foam 
weighing only’ one-seventh as 
much as cork has been developed 
and is being manufactured for im- 
portant war uses by United States 
Rubber Co. 

Important peacetime uses fore- 
seen include insulation for trains, 
airplanes, automobiles and homes. 

Although it has great buoyancy, 
it is semi-rigid. Because it con- 
tains so much air space, it has 
good insulation and sound-deaden- 
ing properties in comparison to its 
weight. 

To produce it, a combination of 
synthetic plastic materials is 
foamed and then solidified. The 
new product is called flotofoam be- 


' cause of its buoyancy. 


“IT WILL NOT BE NECESSARY to 
run the enclosed “ad” any more, as 


it proved very satisfactory and our 
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stock of radios is now exhausted.”— 


| 
we [ane 
Villa-Pontiac Co. (Pontiac), Buffalo, 
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Shown within the heavy black line in 
the map is the $4,496,734,000 
Chicago market... 


The Chicago Tribune is bought, read 
and bought from in this market as is 
no other medium. 


... celebrated as a heavy purchaser 
of autos, refrigerators, oil burners 
and "big unit” products generally ... 


In 756 cities and towns of 1,000 or 
more population the Tribune reaches 
practically every other family. 


. .. large enough in itself to absorb 
the output of many an individual 
manufacturer. 


Dealers throughout the market know 
the Tribune as outstanding in getting 
quick response and volume sales. 


Now you can get going on postwar selling 


You can begin now to get set to cash in on the billion-dollar buying 
pent up in the Chicago market. Reconversion may come fast. By getting 
set now you can sell faster, when you start making consumer goods. 
The size, unique character and strctegic location of the Chicago mar- 
ket merit and reward special aitention. Back of its present known 
demand is its long-time record for buying huge quantities of auto- 
mobiles, washing machines, ‘big unit’ products generally. Here you 
can build solidly for immediate volume and long-term, profitable selling 
—and do so through a single advertising medium at one low cost. 
Throughout ihe Chicago market the Tribune is a powerhouse among 
consumers and dealers. On weekdays, it reaches one out of every 
three families in 756 cities and towns of 1,000 or more population. On 
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THE WORLD’S GREATEST NEWSPAPER 


Sundays, it reaches practically every other family in these communities 
which look to Chicago as their business and social center. Here is cov- 
erage unmatched by any other medium—coverage with a selling im- 
pact that creates brand acceptance, sales turnover and dealer enthusiasm. 

Add to this the choice of presentation which only the Tribune gives— 
monoroto, coloroto, comicolor, newsprint color, black and white—which- 
ever you want to use to put over your name and product. 

Think of what you can get in this natural, compact Chicago market, 
easily accessible to factory and salesmen, blanketed by the Tribune 
at one of the lowest milline rates in America. For market facts 
and merchandising help on how to get going quickly here, call a 
Tribune representative. 


ILAQO Tribune 


September average net paid total circulation: 


Daily, Over 980,000; Sunday, Over 1,300,000 
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_| PHILADELPHIA.—An outline of 
| |the new U. S. income tax was 


| phia Automobile Trade Assn. The 
'tax law, which was adopted May 
- |29, 1944, becomes effective Jan. 1, 
_ | 1945. 

1 The law is concerned primarily 
| with the simplification of federal 
| income tax as applied to indi- 
viduals and is divided into two 
parts: income tax and withholding 
|of tax on wages. The section af- 
|fecting income tax proper applies 
to 1944 income, and the section re- 
garding withholding applies to 
wages paid after Jan. 1. 





SHOWN CONDUCTING one of their many 


experiments to improve the 
crankshafts of motors are (left) S. Oldberg and Charles Lipson, of the 
Chrysler engineering division, Detroit. Oldberg directs the aircraft engine 
laboratory of the engineering division, and Lipson heads the stress analysis 
laboratory. The engineers presented a joint paper, “Structural Evolution of a | 
Crankshaft,’”’ at the fall session of the Society for Experimental Stress | 
Analysis in Cleveland. | up to yield approximately the tax- 


Studebaker Sends 


Fletcher to Mexico 
SOUTH BEND. Clark R. 
Fletcher jr. was named last week 
a special representative for Mexico 
by R. A. Hutchinson, president of 
Studebaker Export Corp. 








Fletcher recently joined Stude- 
baker after six years in the busi- 
ness management department of 
another automobile concern. 








| by taking into consideration the 
| provision for a 10 percent standard 
deduction, changes in exemptions 
and slight changes in rates. The 
tables are computed 
from $11 to $60 and in $2 units 
| from $60 through $100. As a result 


To feel the pulse of the industry, | 
consistent reading of Automotive News | 
is a necessity. 














LOTS OF FLEXIBILITY. Plenty of crepe 
and flexibility in the backing gives Permacel 
lots of ‘‘stretch,”’ makes it curve quickly, 
easily, without tearing. And once down, 
Permacel stays down— won't creep back. 


NOT TOO THICK—NOT TOO THIN. 
The thickness of Permacel is scientifically 
controlled —to prevent paint “build-up.” 
Permacel is plenty tough to stand the gaff, 
yet thin enough to leave a fine, sharp edge. 






















RESISTS SOLVENTS. A special coating 
process protects the backing on Permacel 
against paint solvents—prevents curling, sag- 
ging. Permacel hangs on tight. 


WON'T “TRANSFER”. Because the adhe- 
sive compound on Permacel is bonded on, 
this masking tape strips off clean—doesn't 
“transfer’’ on the roll or on the job. 

















Permacel masking tape 


Industrial Tape Corporation, New Brunswick, New Jersey 


MAKERS OF Texcel Tape 
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New withholding tables were set | 





in $1 units | 


| exemption 








'Employers Get Arithmetical Relief... 


Effect of Simplified Income Tax 
| Is Explained by the PATA 


{employers will find it unnecessary 
| to establish their own tables be- 
| issued last week by the Philadel- | 


cause an exact computation pro- 
duces a withholding only a few 
cents from that determined by use 
of the tables. 
Simpler Forms Due 

New withholding exemption slips 
will be used in order to correlate 
the official tables with the em- 
ploye’s status. This form is sim- 
pler than the one presently used. 
On it the employe indicates the 
number of dependents claimed in 
each category provided, and the 
sum of these exemptions indicates 
in which column on the official 
tables that employe’s withholding 
will appear. Therefore, the column 


| payer's actual tax. This was done | number should be indicated on the 


employe’s payroll record in place 
of the letter code used so exten- 
sively with the present tables. 

The law requires that the em- 
ploye furnish the new withhold- 
ing exemption slip by Dec. 1, 
1944. This will allow one month 
for the employer to process the 
cards (checking employe’s name, 
department number, social se- 
curity number and transcribing 
this data to payroll records) be- 
cause the new withholding tables 
apply to wages PAID ON OR 
AFTER JAN. 1, 1945. 

If the employe fails to submit an 
slip within the _ pre- 
scribed period, the employer is per- 
mitted to make the withholding as 
if no exemptions were claimed. 
The old withholding exemption 
slips will continue to form the 
basis for withholding from _ all 
wages paid on or before Dec. 31, 


| 1944. In filling out the new exemp- 
‘tion slips, the employe should be 


instructed to claim the exemptions 


' he expects to have on Jan. 1, 1945. 


Allow 10-Day Limit 

After Jan. 1, 1945, an amended 
withholding exemption slip must be 
filed by an employe within 10 days 
to show a reduction in the number 
of exemptions. An employe may 
file an amended withholding 
exemption slip at any time if the 
number of exemptions increases, 
and there is no time limit in this 
regard. 

In any month in which the tax 
withheld exceeds $100, the exployer 


'is required, as in the past, to de- 


posit such sum, by the tenth of the 
following month, in a depository 
bank authorized by the Secretary 
of the Treasury. 

The withholding requirements 
that become effective Jan. 1, 
1945, are no different from those 
now in effect with regard to the 
definition of employers, employes, 
wages or payroll paid. 

Among the major changes pro- 
vided by the act other than with- 
holding are the following: 

1—Repeal of the Victory Tax 
and establishment of a 3 percent 
normal tax. 

2.Slight variation 


in surtax 


| rates and allowance of dependency 


credits for surtax purposes only. 
3.—Provision for all exemptions 
in $500 units; that is, $500 for a 
single person, $500 for a spouse 
and $500 for each dependent. 
4.—Elimination of “head-of-fam- 
ily” status and a new definition of 
“dependency” to include certain 
classes of relatives who have less 
than $500 income and to whose 
support the taxpayer has con- 
tributed more than one half. 
5.—Establishment of an optional 
tax table for taxpayers with ad- 
justed gross incomes under $5,000. 
6.—Provision for use of a simple 
statement by the taxpayer (under 
$5,000 gross income) from which 
the collector will determine the 
tax to be paid. 
Normal Tax Is 3% 

A normal tax of 3 percent is 
imposed on each taxpayer on net 
income after exemptions and de- 
ductions. One $500 exemption is 
allowed to each taxpayer regard- 
less of status except that in the 
case of joint returns $1,000 is 
allowed as an exemption. 

Surtax rates start at 20 percent 
and proceed progressively to 91 
percent. The exemptions for 
surtax consist of $500 for each 
taxpayer, $500 for a spouse and 
an additional $500 for each de- 
pendent. 

There is no longer a “head-of- 


oil om 
ran 







family” status. A “dependent” is 
any person who is closely related 
to the taxpayer and to whose sup- 
port the taxpayer has contributed 
more than one half, provided the 
person being claimed as a de- 
pendent did not receive more than 
$500 in income. If such an indi- 
vidual earns more than $500, he 
must file a separate return. 

The law provides for optional 
use of a tax table by those with 
adjusted gross incomes’ under 
$5,000. This table shows the tax 
for any $25 income bracket up to 
$3,000 and any $50 income bracket 
from $3,000 to $5,000. The table 
takes into consideration the tax- 
payer’s status, the number of 
exemptions and a 10 percent stand- 
ard deduction. The standard de- 
duction of 10 percent is applied to 
adjusted gross incomes and is in 
lieu of detailed deductions allowed 
by law on the long form. 


Wealthier Must Computate 

Taxpayers with adjusted gross 
incomes in excess of $5,000 cannot 
use the optional tax table to de- 
termine the amount of tax payable. 

The simplified tax return in 
triplicate, shows the employe’s 
name, the employer’s name, the 
wages paid and the tax withheld 
during the year. Two copies of 
this form must be given to the 
employe before Jan. 31, 1945. 
The original becomes the tax re- 
turn under certain circumstances 
and is filed by the employe with 
the Collector of Internal Reve- 
nue; the duplicate, under these 
conditions, becomes the em- 
ploye’s copy of his tax return. 
The triplicate is sent by the em- 
ployer directly to the Collector 
of Internal Revenue. 

The use of the W2 form as a tax 
return is limited to those people 
with incomes under $5,000, derived 
entirely from wages, interest or 
dividends. If the W2 form is used 
as a tax return, the taxpayer in- 
dicates his exemptions on the re- 
verse of the original, lists certain 
information regarding the sources 
of his income, any estimated tax 
paid during the taxable year and 
mails the form to the Collector of 
Internal Revenue. The Collector 
will determine the tax to be paid 
from the optional tax tables and 
will send the taxpayer a bill for 
any balance due or will send a 
check for any overpayment of tax. 


Short Form Return Out 
There is no short form return as 
there was for 1943. Instead, Form 
1040 is designed to be used in com- 
puting the so-called alternate tax 
or for a complete detailed computa- 
tion. Any taxpayer, regardless of 
income, has the privilege of filing 
on Form 1040. 

The alternate tax to be com- 
puted on Form 1040, contemplates 
the use of the optional tax table. 
The table which is used in com- 
puting the alternate tax on Form 
1040 is the same table that the 
Collector of Internal Revenue will 
use in cOmputing the tax for those 
people who file on Form W2. 
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Figuring Percentages of Regional 


AUTOMOBILE OWNERSHIP? 


Buffalo and Erie County passenger car 
and truck ownership in 1942 was on an 
exceptionally high percentage basis. 
Registrations were 183,275 passenger 
cars, 18,762 commercial, and 5,527 
trailers. It is a district where economic 
factors are basic and not subject to 
drastic changes because of the diversi- 
fication of Buffalo's industries. Therefore, 
it is a potent postwar automotive market. 
May we furnish you with detailed 
statistics? 

This lucrative market can best be 
reached by advertising in the 
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QUESTION, DOCTOR: 


The amazing success of America’s war-production 
program is due to which of these three types of men? 





Dr. 7.02. 


(THE MENTAL BANKER) 









JAMES W. Mc- 
CLAIN, the “doctor” 


of the popular “Dr. 
1. Q.” radio program, 
through which millions 
have gained a new 
interest in the workings 
of the human mind. 


LIKES MACHINES 


Yi ...has a knack for mechanics and 
= mathematics. His is a scientifie quo- 
tient...an “Se. Q.” form of an “I. Q.” 


ANSWER: America’s production battles are being won by the “Sc. Q.’s” 


e « e e the men who know how to 


MIRACLES in this war have been many. 


Just one of the superhuman achievements is the unending stream 
of tanks, planes, ships, and other weapons supglied to our fight- 
ing men. Who is responsible for them? “American production,” 
say some. Yes, but American production didn’t just happen; it 
is the work of a certain type of American. 


PSYCHOLOGISTS call them the “Sc. Q.’s”—the men with the 
scientific form of intelligence quotient. You know these men 
by such names as Ford, Sloan, Higgins, Sorensen, the Wilsons 
(of General Electric and General Motors). But there are thou- 
sands of others—just plain Bill Smiths and Jim Browns. 


Known and unknown, these men would rather tinker a machine 
than read a short story. Just as in war they have shown what 
science and industry are capable of, so tomorrow they will pro- 
duce for you peacetime miracles of better stuff, better materials 
and better design than any you have known. Truly, these men 
are America’s pacemakers. 


POPULAR SCIENCE Monthly is read by more than 700,000 of 
America’s “’Sc. Q.’’ men 


For over 70 years, an immense audience of mechanically-inquisi- 


Spearhead for Post-War Markets 


make things ‘and make things work 


tive men—the “know-how” men—have looked to this magazine 
to keep them abreast of new developments. Because of their 
interest in the new, they constitute a unique market. For they 
are not only first readers but first buyers. Surveys prove that in 
ownership of all kinds of mechanical products—automotive, 
household, industrial—they rank higher than average. 


FOR THE ADVERTISER, these are the first people to sample with 
that new mechanical product. They are a sales army, over 700,000 
strong, which will act as a spearhead of influence to gain new 
users of products which they approve. Put these men at the top 
in your plan-making! There is no other audience you can ad- 
vertise to quite like this group. And they are yours, as a unit, 
only through the pages of POPULAR SCIENCE Monthly. 
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SHOWN CONDUCTING one of their many 
crankshafts of motors are 
Chrysler engineering division, 


laboratory. 
Crankshaft,”’ 


(left) S. Oldberg an 
Detroit. 


at the fall 


Analysis in Cleveland. 





Studebaker Sends 
Fletcher to Mexico 


is a necessity. 


experiments to improve the 
Charles Lipson, of the 
Oldberg directs the aircraft engine 
laboratory of the engineering division, and Lipson heads the stress analysis 
The engineers presented a joint paper, “Structural Evolution of a 


session of the Society for Experimental 


Fletcher recently joined Stude- 
baker after six years in the busi- 
ness management department of 

SOUTH BEND. — Clark R.| another automobile concern. 
Fletcher jr. was named last week ee ee eS 
a special representative for Mexico 
by R. A. Hutchinson, president of 
Studebaker Export Corp. 





To feel the pulse of the industry, 


PHILADELPHIA.—An outline of 
the new U. S. 
|issued last week by the Philadel- 
_phia Automobile Trade Assn. The 
tax law, which was adopted May 


| «1945. 

The law is concerned primarily 
with the simplification of federal 
income tax as applied to _ indi- 
viduals and is divided into two 
parts: income tax and withholding 
|of tax on wages. The section af- 
|fecting income tax proper applies 
to 1944 income, and the section re- 
garding withholding applies to 
wages paid after Jan. 1. 

New withholding tables were set 
up to yield approximately the tax- 
payer’s actual tax. This was done 
by taking into consideration the 
provision for a 10 percent standard 
deduction, changes in exemptions 
and slight changes in rates. The 
|tables are computed in $1 units 


Stress | 


| 








LOTS OF FLEXIBILITY. Plenty of crepe 
and flexibility in the backing gives Permacel 
lots of “stretch,” makes it curve quickly, 
easily, without tearing. And once down, 
Permacel stays down— won't creep back. 


RESISTS SOLVENTS. A special coating 
process protects the backing on Permacel 
against paint solyents—prevents curling, sag- 
ging. Permacel hangs on tight. 


NOT TOO THICK—NOT TOO THIN. 
The thickness of Permacel is scientifically 
controlled —to prevent paint “build-up.” 
Permacel is plenty tough to stand the gaff, 
yet thin enough to leave a fine, sharp edge. 





WON'T “TRANSFER”. Because the adhe- 
sive compound on Permacel is bonded on, 
this masking tape strips off clean—doesn't 
“transfer on the roll or on the job. 


Permacel masking tape 


Industrial Tape Corporation, New Brunswick, New Jersey 


MAKERS OF Texcel Tape 
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income tax was. 


| 29, 1944, becomes effective Jan. 1,| 


, 7 in from $11 to $60 and in $2 units, 
consistent reading of Automotive News from $60 through $100. As a result | 





Effect of Simplified Income Tax 
Is Explained by the PATA 


| 





{employers will find it unnecessary 
to establish their own tables be- 
cause an exact computation pro- 
ao a withholding only a few 
cents from that determined by use 
of the tables. 
Simpler Forms Due 
New withholding exemption slips 
will be used in order to correlate 
the official tables with the em- 
ploye’s status. This form is sim- 
pler than the one presently used. 
On it the employe indicates the 
number of dependents claimed in 
each category provided, and the 
sum of these exemptions indicates 
in which column on the official 
tables that employe’s withholding 
will appear. Therefore, the column 
number should be indicated on the 
employe’s payroll record in place 
of the letter code used so exten- 
sively with the present tables. 
The law requires that the em- 
ploye furnish the new withhold- 
| ing exemption slip by Dec. 1, 
1944. This will allow one month 
for the employer to process the 
| ecards (checking employe’s name, 
department number, social se- 
curity number and transcribing 
this data to payroll records) be- 
cause the new withholding tables 
apply to wages PAID ON OR 
| AFTER JAN. 1, 1945. 
| If the employe fails to submit an 
exemption slip within the  pre- 
scribed period, the employer is per- 
| 
! 





mitted to make the withholding as 
if no exemptions were claimed. 
|The old withholding exemption 
— will continue to form the 
|basis for withholding from all 
| wages paid on or before Dec. 31, 
| 1944. In filling out the new exemp- 
| tion slips, the employe should be 
instructed to claim the exemptions 
| he expects to have on Jan. 1, 1945. 

Allow 10-Day Limit 

After Jan. 1, 1945, an amended 
| withholding exemption slip must be 
filed by an employe within 10 days 
to show a reduction in the number 
of exemptions. An employe may 
|file an amended withholding 
exemption slip at any time if the 
number of exemptions increases, 
and there is no time limit in this 
| regard. 
| In any month in which the tax 
| withheld exceeds $100, the exployer 
| is required, as in the past, to de- 
posit such sum, by the tenth of the 
| following month, in a depository 
| bank authorized by the Secretary 
of the Treasury. 

The withholding requirements 
that become effective Jan. 1, 
1945, are ro different from those 
now in effect with regard to the 
definition of employers, employes, 
wages or payroll paid. 

Among the major changes pro- 
vided by the act other than with- 
holding are the following: 

1.—Repeal of the Victory Tax 
and establishment of a 3 percent 
normal tax. 

2.—Slight variation in surtax 
rates and allowance of dependency 
credits for surtax purposes only. 

3.—Provision for all exemptions 

in $500 units; that is, $500 for a 
single person, $500 for a spouse 

and $500 for each dependent. 

4.—Elimination of “head-of-fam- 
ily” status and a new definition of 

“dependency” to include certain 
classes of relatives who have less 
than $500 income and to whose 
support the taxpayer has con- 
tributed more than one half. 

5.—Establishment of an optional 
tax table for taxpayers with ad- 
justed gross incomes under $5,000. 

6.—Provision for use of a simple 
statement by the taxpayer (under 
| $5,000 gross income) from which 
the collector will determine the 
tax to be paid. 
Normal Tax Is 3% 

A normal tax of 3 percent is 

imposed on each taxpayer on ae | 








;income after exemptions and de- 
ductions. 
allowed to each taxpayer regard- | 
less of status except that in the 
case of joint returns $1,000 is} 
allowed as an exemption. | 
Surtax rates start at 20 percent 
and proceed progressively to 91 | 
percent. The exemptions for 
surtax consist of $500 for each | 
taxpayer, $500 for a spouse and | 








an additional $500 for each de- 
pendent. 
There is no longer a “head-of- 
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One $500 exemption is | reached by advertising in the 








A i, 
h . 
Ah 
rT : 
d 
Lif - 
rh 
f ‘ 
J | 
Le — 
i 






family” status. A “dependent” is 
any person who is closely related 
to the taxpayer and to whose sup- 
port the taxpayer has contributed 
more than one half, provided the 
person being claimed as a de- 
pendent did not receive more than 
$500 in income. If such an indi- 
vidual earns more than $500, he 
must file a separate return. 

The law provides for optional 
use Of a tax table by those with 
adjusted gross incomes’ under 
$5,000. This table shows the tax 
for any $25 income bracket up to 
$3,000 and any $50 income bracket 
from $3,000 to $5,000. The table 
takes into consideration the tax- 
payer’s status, the number of 
exemptions and a 10 percent stand- 
ard deduction. The standard de- 
duction of 10 percent is applied to 
adjusted gross incomes and is in 
lieu of detailed deductions allowed 
by law on the long form. 


Wealthier Must Computate 

Taxpayers with adjusted gross 
incomes in excess of $5,000 cannot 
use the optional tax table to de- 
termine the amount of tax payable. 

The simplified tax return in 
triplicate, shows the employe’s 

name, the employer’s name, the 
wages paid and the tax withheld 
during the year. Two copies of 

this form must be given to the 

employe before Jan. 31, 1945. 
The original becomes the tax re- 
turn under certain circumstances 
and is filed by the employe with 
the Collector of Internal Reve- 
nue; the duplicate, under these 
conditions, becomes the em- — 
ploye’s copy of his tax return. 
The triplicate is sent by the em- 
ployer directly to the Collector 
of Internal Revenue. 

The use of the W2 form as a tax 
return is limited to those people 
with incomes under $5,000, derived 
entirely from wages, interest or 
dividends. If the W2 form is used 
as a tax return, the taxpayer in- 
dicates his exemptions on the re- 
verse of the original, lists certain 
information regarding the sources 
of his income, any estimated tax 
paid during the taxable year and 
mails the form to the Collector of 
Internal Revenue. The Collector 
will determine the tax to be paid % 
from the optional tax tables and é 
will send the taxpayer a bill for 
any balance due or will send a 
check for any overpayment of tax. 


Short Form Return Out 

There is no short form return as 
there was for 1943. Instead, Form 
1040 is designed to be used in com- 
puting the so-called alternate tax 
or for a complete detailed computa- 
tion. Any taxpayer, regardless of 
income, has the privilege of filing 
on Form 1040. 

The alternate tax to be com- 
puted on Form 1040, contemplates 
the use of the optional tax table. 
The table which is used in com- 
puting the alternate tax on Form 
1040 is the same table that the 
Collector of Internal Revenue will * 
use in cOmputing the tax for those 
people who file on Form W2. 



































































Figuring Percentages of Regional 


AUTOMOBILE OWNERSHIP? 


Buffalo and Erie County passenger car 
and truck ownership in 1942 was on an 
exceptionally high percentage basis. 
Registrations were 183,275 passenger 
cars, 18,762 commercial, and 5,527 
trailers. It is a district where economic ’ 
factors are basic and not subject to 
drastic changes because of the diversi- 
fication of Buffalo's industries. Therefore, ¢ 
it is ao potent postwar automotive market. 
May we furnish you with detailed 
statistics? 


This lucrative market can best be*% 
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Faging 


Dr.9Q. 


(THE MENTAL BANKER) 


QUESTION, DOCTOR: 


The amazing success of America’s war-production 
program is due to which of these three types of men? 


JAMES W. Mc- 
CLAIN, the “doctor” 


of the popular “Dr. 
1. Q.” radio program, 
through which millions 
have gained a new 
interest in the workings 
of the human mind. 


LIKES MACHINES 


_ «+.+has a knack for mechanics and 
= mathematics. His is a scientific quo- 
tient...an “Sc. Q."" form of an “I. Q.” 


ANSWER: America’s production battles are being won by the “Sc. Q.’s” 


« « e e the men who know how to 


MIRACLES in this war have been many. 


Just one of the superhuman achievements is the unending stream 
of tanks, planes, ships, and other weapons supglied to our fight- 
ing men. Who is responsible for them? “American production,” 
say some. Yes, but American production didn’t just happen; it 
is the work of a certain type of American. 


PSYCHOLOGISTS call them the ‘Sc. Q.’s”—the men with the 
scientific form of intelligence quotient. You know these men 
by such names as Ford, Sloan, Higgins, Sorensen, the Wilsons 
(of General Electric and General Motors). But there are thou- 
sands of others—just plain Bill Smiths and Jim Browns. 


Known and unknown, these men would rather tinker a machine 
than read a short story. Just as in war they have shown what 
science and industry are capable of, so tomorrow they will pro- 
duce for you peacetime miracles of better stuff, better materials 
and better design than any you have known. Truly, these men 
are America’s pacemakers. 


POPULAR SCIENCE Monthly is read by more than 700,000 of 
America’s ‘Sc. Q."’ men 


For over 70 years, an immense audience of mechanically-inquisi- 


Spearhead for Post-War Markets 


make things ‘and make things work 


tive men—the “know-how” men—have looked to this magazine 
to keep them abreast of new developments. Because of their 
interest in the new, they constitute a unique market. For they 
are not only first readers but first buyers. Surveys prove that in 
ownership of all kinds of mechanical products—automotive, 
household, industrial—they rank higher than average. 


FOR THE ADVERTISER, these are the first people to sample with 
that new mechanical product. They are a sales army, over 700,000 
strong, which will act as a spearhead of influence to gain new 
users of products which they approve. Put these men at the top 
in your plan-making! There is no other audience you can ad- 
vertise to quite like this group. And they are yours, as a unit, 
only through the pages of POPULAR SCIENCE Monthly. 


S== 


THE NEWS PICTURE MAGAZINE OF SCiENCE AND INDUSTRY 


NEW YORK e CHICAGO e CLEVELAND e 


DETROIT e LOS ANGELES e SAN FRANCISCS 
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N.J. to Stress 3 ‘Musts’ 
In Postwar Road Program 


NEWARK, N. J.—Three conclu- 
sions have been reached by New 
Jersey's state highway department 
in preparation for postwar high- 
ways, it was declared by State 
Highway Commissioner Spencer 


WPB Releases Tice 


To New CIT Position 


NEW YORK.—John J. Tice was 
recently released by the Cleveland 
regional office of the War Produc- 
tion Board to take over his new 
post as vice-president in charge of 
the Cleveland division for Univer- 
sal C.I.T. Corp. Tice will replace 
Allan G. Rude as head of the 
Cleveland divisional office, which 
serves Ohio and part of West 
Virginia. 

Meanwhile, a new branch office 
of Universal C.I.T. was opened in 
Great Falls, Mont., as another de- 
velopment in the eompany’s long 
range program to provide nation- 
wide facilities for postwar service. 


Miller jr. in an address here before 
the New Jersey Motor Bus Assn. 

To accommodate the rapid in- 
crease in motor travel, he said, it 
will be necessary to reduce grade 


intersections interfering with the | 


movement of through traffic. 


Road curvatures must be kept 
to a maximum of three percent, he 
further declared. The third con- 
clusion, he explained, is to provide, 
wherever possible, dualized high- 
ways with an island between to 
facilitate travel and reduce hazards. 

Miller said the highway depart- 
ment probably will make provisions 
for special bus stops, for the 
convenience and safety of passen- 
gers. Cost of such special con- 
struction, he said, should be borne 
by bus owners. 


Wins Legion Post 


FARMINGTON, N. H.—(UTPS)— 
Carl C. Blanchard, owner of the Farm- 
ington Motor Car Co (Ford), has been 
named as service officer of Clarence L. | 
Perkins Post, American Legion. \ 


SUPER 1&8 
‘AVEL. 500 MILPERHR. 


“Got anything faster? I always 
sleep until the last minute in the 
mornings!” 


Price Chevrolet Gets 


New Building in Ga. 
QUITMAN, Ga.—The brick build- 
ing occupied by the Chambers Mo- 
tor Co. has been bought by J. M. 
Price, of ‘the Price Chevrolet Co., 


|from the Fuller Groover estate. 


| 


The building, 80 x 170 feet, will 
be remodeled, but it will be sev- 
eral months before the Price deal- 
ership moves its business there. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 


THE DOUBLE PROFIT IN 
VEEDOL MOTOR OIL 


Veedol Motor Oil affords an automobile 
retailer immediate earnings as a profitable line of merchandise 
—easy to sell in worthwhile volume because of its natiorial fame 
for superb quality. 


And Veedol also helps any car dealer to enhance his reputation 
as a quality dealer and to build a larger and more loyal list of 


customers. 


Veedol Motor Oil and Veedol Greases are made from the world’s 
toughest and “oiliest” crude. They help automobiles to per- 
form at their best and to stand up through long, troublefree 


service. 


Stock Veedol Motor Oil and encourage customers to give their 
cars the famous Veedol “film of protection.” You'll make more 
money now. And you'll form friendships among motorists that 
will help you sell more automobiles later. 


TIDE WATER ASSOCIATED OIL COMPANY 


New York — Tulsa — San Francisco 
Detroit . . . Chicago .. . Indianapolis . . . Atlanta 


Minneapolis . . . Kansas City 


Made by the World’s Largest 
Refiners of 100% 


Pennsylvansa Oils. 


Just Among Dealers... 


(Continued from Page 3) 


Jan. 8, 1898. He officially entered 
the business in 1914 as vice- 
president of Drennen Motor Car 
Co., which started business in 
1908. During wartime Don has 
been helping out by serving on 
both rationing and draft boards. 
He has always been active in 
dealer association work and is a 
past president of the Alabama 
state association. 

* * * 

Etwett K. Greco 
Oldsmobile), Decatur, 
born Sept. 17, 1902 in Murray 
County, Tennessee. In 1923 he 
started in the automobile business 
as manager for a Ford dealer. In 
1927 he took on the Pontiac on his 
own account. His present firm was 
organized in June, 1940, with the 
Chevrolet and Oldsmobile fran- 
chises. Gregg has a long record 
of activity in civic and trade asso- 
ciation affairs. He is now chair- 
man of the War Finance eom- 
mittee and chairman of local ODT, 
and has been vice-president of the 
Kiwanis Club, director of the 
Chamber of Commerce, and vice- 
president of the Alabama Auto- 
mobile Dealers Assn. 

* * + 


(Chevrolet- 
Ala., was 


CaLDWELL E. JOHNSON (Dodge- 
Plymouth), Selma, _ Ala. is 
another home-town boy who 
made good, having been born in 
Selma Apr. 29, 1892. He started 
in the business as a salesman in 
September, 1912, and as a dealer 
in 1914. He has been active in 
the American Legion for 26 years, 
a director of the state dealer 
association for 10 years, and has 
been a Dodge dealer for the 
entire 360 years of that line’s 
existence. 

* * 

W. F. Dosss (Chevrolet), Alexan- 
der City, Ala., was born in Etowah 
County, Alabama, on March 25, 
1900. He started as a salesman in 
1925 and organized his present 
dealership with the Chevrolet con- 
tract in 1935. During war-time his 
firm is concentrating on the main- 
tenance and repair of essential 
cars and trucks. More than 80 
percent of the passenger cars in 
the Alexander City trade area are 
in the essential class, carrying war 
workers to and from their work. 
Dobbs is a director of the Alabama 
Automobile Dealers Assn. The 
biggest and most pleasant surprise 
in his life is the fact that it has 
not only been possible for him to 
continue in business under war- 
time restrictions, but to make a 
nice profit in operating his repair, 
parts, used cars and recapping de- 
partments. To Dobbs this has 
been an amazing experience, as he, 
lik@ hosts of other automobile 
dealers, thought that he couldn’t 


* * * * 


possibly operate more than si 
months after Pearl Harbor. 
* * * 


W. S.  Brewspaker (Buick), 
Montgomery, Ala., is a native of 
Buchanan, Va., where he was 
born Oct. 24, 1902. Like so many 
other automobile dealers, he 
started in the business as a sales- 
man. He bought out the Buick 
dealership in Montgomery in 
1940; the original firm 
started in 19384. He is president 
of the Montgomery Automobile 
Dealers Assn. and a director of 
the Alabama state association. 

* * + 


Frank E. Witnoir (Ford-Mer 
cury-Lincoln), Gadsden, Ala., was 
born in Warrenton, Ga., Jan. 3, 
1898. He started in the business 
directly as a Ford dealer in 1941. 
H2 is now a member Of the ration- 
ing board and chairman of th 
local War Chest drive, as well as 
a director of the Alabama state 
dealer association. 

* * * 


Tuomas J. Kirven (Chevrolet), 
Jackson, Ala., made his bow into 
the world in Wortham, Tex., on 
June 15, 1892. He started in the 
business as a bookkeeper and 
parts man in 1925, and became 
general manager of a dealership 
in 1941. His hobbies during war- 
time are serving in various home- 
front war activities. He is chair- 
man of the War Finance com- 
mittee for Jackson, in addition 
to being a director of the 
Alabama state dealer association. 

*-. 


Georce Y. Matone (Ford), Dothan, 
Ala., was born in Geneva, Ala., 
Jan. 21, 1896, and started in the 
automobile business in 1926. His 
father and uncle sold the first 
Ford car in Dothan in 1908, the 
company having been organized in 
1896 as the Dothan Carriage Co. 
Malone is a man after my own 
heart—he likes growing flowers 
and likes to read. , He was chair- 
man of the County Red Cross 
chapter and has been active in the 
War Loan drives as well as loca 
administrator of the ODT, in ad- 
dition to serving as a director of 
the state dealer association. 

—JoHN O. MUNN 


Rockrite Bulletin Out 


A new bulletin on Rockrite high- 
quality cold-reduced seamless-tubing 
apap by the Tube Reducing Corp.., 

allington, N. J., for designing engi- 
neers and machine shop executives has 
information pertinent to the produc 
tion of metal parts of generally cylin- 
drical form that can be made _ from 
tube stock, such as ferrules, bushings, 
spacers, sleeves, small pressure cylin 
ders and hollow shafting. 


You get the best results in our, 
Classified Section, inside back cover. 
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THEIR’S TODAY...YOURS FOR 
PEACETIME GUIDANCE 


BATTLE 
COMPASSES 
TODAY! 


AUTO 


AVIATION 


AND BOAT 


One of several types of 
Sherrill compasses used 
in combat by military 
vehicles and naval craft. 


° < @& *& 


COMPASSES 
TOMORROW! 


, SHERRILL 
COMPASS 


New battle-tested principles 
of design will be available in 
your Sherrill precision com- 
pass at war’s end. They’re 
“miracles” in modern plastic. 
Whatever your peacetime 
compass requirement may 
be, there will be a Sherrill 
liquid type compass to fill 
the need—at popular prices. 


SHERRILL RESEARCH CORP. 
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Transportation Needed for Development 
After War, Chinese Leader Says 


By Robert M. Finlay 
Managing Editor 
DETROIT.—China will look to 
automotive and other forms of 
/ transportation after the war to 
Open up the hitherto inaccessible 
. interior, Liu Yu-Wan, member of 
the Chinese Ministry of Communi- 
cations, told the Economic Club 
last week. 


Liu was introduced by Charles 
F. Cress, executive manager of the 
export division of Chrysler Corp. 
for the Orient. Cress, who was 
captured by the Japanese at 
Manila, was held prisoner for 
21 months and finally repatriated 
in exchange for a Japanese 
prisoner. 


Absence of adequate transpor- 
tation has hampered China in 
changing from a local to a na- 
tional economy, Liu asserted, 
adding that China would need a 
half-million cars and trucks in 
the first 10 years after the war. 
The 10-year plan also calls for 
16,000 miles of highways, 12,500 
miles of railroads, rail equip- 
ment and telegraph lines. 


China may be more than a 
friend to the United States after 
the war, Liu said. It may be a 
new economic frontier, for Liu 
said that when China repealed re- 
strictions on foreign investment 
recently, she was thinking mainly 
of the United States. China will 
trade with her friends, and she 
considers the United States in that 
light, he asserted. 

Now, he said, there is no fixed 
ratio between foreign and Chinese 
capital in joint enterprises, and 
the general manager of a joint 
enterprise need no _ longer’ be 
Chinese. In addition, aliens may 
now finance their own enterprises 
on approval of the Chinese govern- 
ment. Further, Liu asserted, China 
will early define the fields that will 
be state-owned and those that will 
be open to private enterprise. 

China, he said, will need credit 
after the war, and the conditions 

under which it will be sought will 
be determined at a meeting to 
be held soon. He pointed out 
that China does not possess suffi- 
cient exportable material to bal- 
ance its anticipated trade. 

However, he said that the coun- 
try has great coal and mineral re- 
serves that are not developed and 
will not be until China has a bet- 
ter transportation system. While 
China itself has little oil, he as- 
serted that Manchuria has oil 
shale reserves, and “Manchuria 
shall surely be returned to us 
after the war.” In addition, he 
said that China has a great poten- 
tial in hydro-electric power. 

In discussing the present, Liu 
said that he had no fears about 
the outcome of the war—Japan 
will be beaten. Asserting that 
China is getting a bad press now 
because of losses to the Japanese, 
while early in the war China was 
glamorized for holding out against 
the Japs, Liu said that China is 
neither as good as she was pic- 
tured at first nor as bad as she is 
pictured now. 

Goaded by Aaneee victories 
in the Pacific, Japan is striving 
to knock China out of the war 
before the Americans can get 
close enough to establish beach- 


Casual Sales 
Of Used Cars 


Fall in Conn. 


HARTFORD, Conn.—Total sales 
of used cars reported to OPA in 
Connecticut since the price ceilings | 
became effective, were 4,901 as of 
Sept. 1, it was announced last 
week. 

Forty-four percent of these cars 
were sold by dealers, while 56 
percent were owner-to-owner sales. 
For the three months previous to 
the ceilings, the percentage of 
owner-to-owner sales was higher. 

The breakdown of the used-car 
sales figures is as follows: owner- 
to-owner, 2,588 cars; dealer sales, 
2,313 cars. 

Although it was expected that 
most cars sold by dealers would 
carry a warranty, the Connecticut 
figures show that 1,050 of the | 
dealers’ sales were “as-is,” against | 

' 1,263 cars sold with a warranty. 


ad 


heads on China’s coast and 
bring in supplies directly. The 
Americans must expect Japan to 
make some headway against 
poorly equipped Chinese forces, 
Liu said. 

Criticizing Winston Churchill's 
recent speech in which he cited | 
Chinese losses despite “lavish” aid | 
from the United States, Liu said 
that Churchill should know better. 
The supplies the Chinese have = 
ceived would not be-sufficient to 
supply a single British division for | 
a week, Liu said. At the same: 
time he praised highly the fliers 
who are bringing in supplies by 
air over the hump from India. 
More Americans have been lost on 
this dangerous route than in com- 
bat in China, he added. 


“WE ARE TAKING THIS opportu- 
nity to thank you for the response 
that the ads we a in your paper 
have given us. e are enclosing 
another ad we would like to have 
ou run for three _ issues.’’—Keller 

otors, Denver, Colo. 


Be" Want Ad _Dept., inside back cover 


*AERONAUTICAL PRODUCTS INC. 


VETERANS of more than 111 bombing missions over Europe between them 
are shown above following a special events broadcast via KEX, Portland, 
from the exhibit of a Ford-built Pratt & Whitney engine, recently displayed | 
at the Meier & Frank Co. auditorium. The fliers are Capt. Tom V. Chloupek 
(left), a P-47 Thunderbolt pilot, and Lt. Albert P. Winkleman, a B-26 Martin | 
Marauder hero of 72 missions, including assaults on most of the major cities | 
of Germany. Greeting the bemedaled airmen was Catlin Wolfard, of the 
Wolfard Motor Co. (Ford). In recounting their combat experiences, these air 
heroes emphasized American engineering superiority in aircraft engine pro- 
duction and stressed the fierce, flashing striking power of Ford-built P & W 
engines which power the P-47 Republic Thunderbolt, B-26 Marauder bomber, 
C-46 Curtiss Commando troop-transport and the Lockheed Vega PV-1 
naval patrol plane. 


How long is the arm of fashion? 
.long enough to launch a helicopter! 


The API* helicopter appeared in October 15th VOGUE, where it 
was introduced to America’s foremost quality audience. Right now, 
it is being displayed in stores across the country. It is significant 
that this particular machine is being shown first to women. 


There are over 45,000,000 women in the United States. 4,200,000 of 
them are working with machinery in plants. In their own homes, 
millions of others have acquired first-hand acquaintance with deep- 
freeze units, with tractors, and sewing machines. Women constitute 
an important post-war market for mechanical equipment. 


Fashion sells all types of merchandise to women. 


in health sell vitamins and fashions in blueprints sell houses, so 
fashions in mechanics will sell new inventions. And...VOGUE is 
fashion’s most authoritative spokesman, with a reader-audience of 
leaders whom other women follow. Use VOGUE'S fashion power 


to create more sales for your product. 


VOGUE 


A Condé Nast Publication 


more than a reader-audience... A LEADER-AUDIENCE 


‘NAM Congress 


To Stress Plans 
For Better U. S. 


NEW YORK. — Dedicated to 
|planning the reconversion of in- 
| dustry back to peacetime produc- 
| tion, the National Assn. of Manu- 
| facturers’ forty-ninth annual Con- 
| gress of American Industry, to be 
| held here Dec. 6 to 8 at the 
Waldorf-Astoria hotel, will be 
called the “Reconversion Congress 
of American Industry.” 

Its theme, “Beyond Victory—A 
Better Nation,” is not an empty, 
visionary slogan, it was asserted by 
Robert M. Gaylord, NAM president, 
in announcing plans for the 
gathering. 

Gaylord, who heads the Ingersoll 
Milling Co., Rockford, IIl., listed 
highlights among problems to 
|be discussed as cutbacks and lay- 
offs, veterans’ re-employment and 
rehabilitation, peacetime produc- 
tion and jobs, taxes, world recon- 
| struction and foreign trade, post- 
| war distribution, and wage and 
labor policies. 


What do you want to buy, sell or 
trade? See Classified Want Ads, in- 
side back cover this issue. 


Just as fashions 


HOW LONG IS THE ARM OF FASHION? | 
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‘Baby Your Buggy’ 


Auto Safety Experts Fear Breakdown by Spring 
Unless Drivers Gird for Winter Now 


COLLEGE PARK, Pa.— Unless 
motor vehicles operators in over 30 
northern states take practical pre- 
cautions for the increased hazards 
of winter driving, there can be a 
serious lack of highway trans- 
portation by next spring, Prof. 
Amos E. Neyhart, of Pennsylvania 
State College, predicts. 

“I have just seen results of re- 
search into last winter’s accidents 
to essential vehicles, made by Prof. 
Ralph A. Moyer, of Iowa State 
College, who is chairman of the 
National Safety Council’s com- 
mittee on winter driving hazards,” 
he said. “Skidding and reduced 
visibility in 36 snow-belt states ran 


‘Dummy’ Deals 
Bring Crackdown 


On B. C. Dealers 


VANCOUVER, B. C.—C. W. 
Brazier, enforcement counsel for 
the Wartime Prices and Trade 
Board here, announces that prose- 
cutions are being planned against 
a number of used-car dealers in 
Vancouver for violations of War- 
time Prices and Trade Board 
regulations covering the sale of 
used cars. 

Since the ruling came into effect 
a new racket in price-ceiling eva- 
sion has blossomed in Vancouver, 
he pointed out. , 

Sale by dealers of “dummy” used 
cars which are then taken back as 
trade-ins on new cars at ceiling 
prices was described by Brazier as 
one “dodge.” Some dealers, the 
enforcement counsel pointed out, 
are reported to have used the same 
“dummy” trade-in car repeatedly. 

In some cases, Brazier said, deal- 
ers have ignored legitimate pur- 
chasers by stating that the cars 
in question were not fer sale, or by 
flat refusal to sell without receiv- 
ing trade-in cars in exchange. 


the mileage death rate up 53 per- 
cent over the summer toll in those 
states, while unusually severe snow 
and ice conditions south of the 
Mason-Dixon line caused an in- 
crease of 24 percent in some of the 
other 12 states. 

“All drivers of vehicles essential 
to wartime economy should imme- 
diately prepare and repair winter 
safety equipment such as wind- 
shield defrosters, anti-skid chains, 
heaters and _ windshield’ wipers. 
Equipment which cannot be re- 
placed can be repaired, if it is 
done now.” 

Pointing out that inadequate 
traction and reduced visibility are 
the main causes of increased 
traffic death rate and _ winter 
crashes, Neyhart said that many 
vehicle Owners maintain good con- 
dition of standard equipment, but 
often fail to prepare for added 
hazards of the snow and ice season 
until too late. 

Prof. Neyhart, administrative 
head of the Penn State Institute of 
Public Safety, is also road train- 
ing consultant for the American 
Automobile Assn. and counselor of 
the commercial vehicle section of 
the National Safety Council. 

“This must not be a winter for 
blind driving or a skid to the 
junkpile,” he warned. “Baby your 
buggy, be it car or truck, for 
motor vehicles are vital to victory 
and civilian economy, and new ones 
won’t be available till later than 
you think.” 


Postwar Planning Trip 


RICHMOND, Va.—Maj. Louis H. 
Grenier has returned from the Army 
to his former position as_ service 
superintendent, it was announced last 
wcek by Waverly G. King, president of 
the Richmond otor Co., Inc. Since 
voluntary retirement from active duty, 
Maj. Grenier visited the largest Ford 
operations in the United States to 
gather the latest information on the 
most up-to-date service facilities_and 
equipment as the first step in Rich- 
mond Motor’s plans to expand and 
modernize its service facilities. 


Shrinking newsprint allotments have distorted advertis- 


ing volume and made it obsolete as a gauge of advertisers’ 


preference—for advertising has gravitated to any media 


where space is available. 


Believing that its greatest present and future service to 


advertisers lies in preserving and increasing its years long 


leadership in responsive readership, this newspaper found 


it necessary to drastically reduce advertising space when 


paper rationing first began. 


Therefore, in making your present and postwar plans 


there remains but one true measure of advertising value 


and effectiveness—CIRCULATION! 


LARGEST DAILY CIRCULATION IN THE WEST 


Represented Nationally by Paul Block and Associates 


M. B. McENDREE, mechanic at the Rapids Chevrolet Co., Cedar Rapids, Ia., 


demonstrating the use of 
“‘leakage,’’ while R. A. Daggett, 
Mrs. Mary Ann Reich, standing by, 
the customer. 


the 
requisition slip by the 


Here’s how the system works: 
wanted on the form which is identified with the repair order. 
arts over to the mechanic, the price is extended immediately on the 
arts manager. 


the fool-proof parts requisition form to stop 
parts manager, 


waits to fill the order. 
will follow through and collect from 
The mechanic lists the parts 
Upon handing 


The office girl then enters the items 


from the requisition slip on both the customer’s and office copies of the 
repair order, before collecting from the customer. 


Building Service Regulation 
Cancelled as Ceiling Basis 


WASHINGTON. — One exception 
to the existing provision that sup- 
pliers of services whose ceilings 
are established by more than one 
of six specified regulations may 
apply for authority to determine 
their ceilings by using only one of 
the regulations is announced by 
the Office of Price Administration. 

This exception, effective Oct. 10, 
is that no authorization will be 
granted by OPA for application of 
provisions of Revised Maximum 
Price Regulation No. 251—construc- 
tion services and sales of installed 
building materials—services sub- 
ject to any of the other five 
regulations. 

The other five regulations are: 
General Maximum Price Regula- 
tion; Maximum Price Regulation 
No. 134 (construction and road 
maintenance equipment _ rental 
prices and charges for operating 
and maintenance or repair and re- 
building services); Maximum Price 
Regulation No. 136 (machines and 
parts and machinery services); 
Revised Maximum Price Regula- 
tion No. 165 (services); and Maxi- 
mum Price Regulation No. 246 
(manufacturers’ and_ wholesale 
prices for farm equipment). 

The provision which is revised 
by e new action originally be- 
came effective on Oct. 18, 1943. 
Under this provision OPA simpli- 
fied price control for services 
coming under the six specified 
regulations by allowing, on appli- 
cation, that regulation which cov- 
ered the bulk of the applicant’s 
services to apply to all his services. 

It will still be possible for serv- 
ices under Revised Maximum 
Price Regulation 251 to have ceil- 
ings determined by use of the pro- 
visions in one of the other five 
regulations, upon written authority 
of OPA. The price agency pointed 
out, however, that as a result of a 
recent revision of Revised Maxi- 
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“LUCKY” DELIVERS the goods... 
and quite nonchalantly, too. Owned by 
Charles Thomas of Smith Auto Parts 
Co., McMinneville, Ore., the dog can 
be seen regularly trotting the streets 
delivering small parts to various cus- 
tomers. Electric Auto Lite officials 
say he also buys War Bonds. 


mum Price Regulation 251, its use 
for services covered by the other 
five regulations would not be con- 
sistent with the requirements of 
the Price Control Act. 


3 Battery Parts 
Upped by WPB 


WASHINGTON. — General in- 
creases in manufacturers’ ceiling 
prices of hard rubber SLI battery 
containers, covers and vents are 
announced by the Office of Price 
Administration. 

This action was taken to aid 
production of these items by help- 
ing manufacturers to meet in- 
creased costs occurring since Janu- 
ary, 1942, when existing ceilings 
were established. 


USED CARS—SERVICE. 


Canada Releases 
Ethylene Glycol 
To Vital Drivers 


e 


B 


MONTREAL.—Chemical Control- 


ler E. T. Sterne has announced, 


that, effective immediately, addi- 
tional essential car users are per- 
mitted to buy ethylene glycol anti- 
freeze. 

He added that restrictions will 
be further lifted, “or removed alto- 
gether,” when the supply position 
shows added improvement. He did 
not indicate when this was ex- 
pected. 

As a result of the new order, 
those motor vehicles become eligi- 
ble for ethylene glycol which are 
used exclusively by a member of 
the medical profession, a visiting 
nurse, a veterinarian or a clergy- 
man serving more than one rural 
congregation. 

In addition, the anti-freeze may 

| be purchased for motor vehicles 
'used exclusively for the following 
| purposes: funeral services, blood 
donor services, maintenance of 
electrical transmission, telegraph 
or telephone lines, firefighting serv- 
ices, necessary police services, pub- 
lic garbage disposal and other 
public sanitation services, railway 
express, freight and mail services, 
oil well drilling, oii and base metals 
prospecting, transportation of fuel, 
milk, cream or other perishable 
food products. 
. Fishermen will be allowed to 
purchase the anti-freeze, providing 
vessels are used exclusively for 
commercial fishing. 


Hogan to Head 
Tumbler Sales 


BALTIMORE. — Joe Tumbler, 
president of J. A. Tumbler Labora- 
tories, announces the appointment 
of W. F. Hogan as general sales 
manager. 

Hogan was formerly with the 
American Colloid division of E. F. 
Drew & Co., Inc., New York, where 
he was sales manager of the auto- 
motive department. 
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RIVERSIDE, Calif.—The British 

tealer unions, which govern almost 
very phase of automotive trading 
n England, were termed the “most 
‘emarkable aspect of the British 
‘ar business” in a letter received 
iere from John P. Dunn, former 
3uick dealer of Fullerton, Calif. 

Dunn is now in the American 
Army stationed in the British Isles. 
The letter describes the wartime 
activities of a Ford dealer in a 
town near Dunn’s base. 

Comparing the “dealer union” 
to the old NRA in this country, 

Dunn said that British dealers 
must abide by the used-car in- 
take prices which the union 
establishes. The unions issue a 
used-car value book, according 
to Dunn, which gives the maxi- 
mum used-car price. No prices 
are fixed for retail sales, how- 
ever. 

“If a man wants to go into the 
used-car business, he must first be 
approved by the union,” Dunn 
stated. “If he is not accepted by 
the union, he cannot become a 
dealer. No new dealerships are to 
be approved until after the war. 

“I am given to understand that 
British law backs these groups, 


Bathrick Hails 4 
Success of 


Pontiac School 


PONTIAC.—Enthusiastic nation- 
al acceptance of the Pontiac ser- 
vice craftsmen’s training program 
is reported by D. U. Bathrick, gen- 
eral sales manager of Pontiac fol- 
lowing survey of the opening 
months of the program’s operation. 
More than 2,600 men from approx- 
imately 1,000 dealerships attended 
the first school on carburetion. 

Motto of the Pontiac schools is: 
“Tell them how to do it, show 
them how to do it, and then let 
them do it.” 

Most of the time in each course 
is devoted to actual shop work 
supplemented by well illustrated 
textbooks placing at the mechan- 
ic’s fingertips not only a system- 
atic description of repair proced- 
ure, but also a graphic presenta- 
tion of the fundamental principles 
of operation of each mechanical 
unit. 

Mr. Bathrick said: “We hope 
eventually to have craftsmen’s 
training courses covering every 
unit of the car. Our plans for the 
immediate future include schools 
on fuel pumps and the fuel system, 
starting and generating circuits, 
front end and brakes, used car re- 
building and estimating.” 


14 Gas Dealers 
Suspended in Md. 


BALTIMORE. — (UTPS) — Four- 
teen filling station operators were 
suspended from business last week 
for periods ranging from two 
weeks to the duration of the war 
for the alleged possession, trans- 
fer or purchase of coupons worth 
more than 18,000 gallons of 
gasoline. 3 

OPA Hearing Commissioner Clif- 
ford R. Snider signed the suspen- 
sion orders. Hugo Ricciuti, OPA 
enforcement attorney, presented 
the cases for the war agency. 
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Du Pont Detroit Post 


Goes to H. L. Benner 

WILMINGTON, Del.—H. L 
Benner has been appointed Detroit 
technical representative of the 
Electroplating division of E. I. du 
Pont de Nemours & Co., it was an- 
nounced recently. 

Benner formerly was in charge 
of electroplating service and de- 
velopment at the Niagara Falls, 
N. ¥., laboratory of the Du Pont 
company. With headquarters at 
1530 East Hancock Ave., Detroit, 
he will cover all of Michigan, ex- 
cept the Upper Peninsula. 





















“WE ARE TAKING THIS opportu- 
nity to thank you for the response 
that the ads we put in your paper 
have given us. e are enclosing 
another ad we_ would like to have 
ou run for three issues.”—Keller 

otors, Denver, Colo. 

Be Want Ad Dept.. inside bac’ cover 
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The British Dealer 


Their Potent Unions Amaze John Dunn, 
Ex-Buick Man Serving in AEF 
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and all in all it seems that the 


dealers have the situation well in 
hand.” 


The Ford dealer Dunn’s letter 
mentioned has a peacetime retail 
business of about 500 cars a year, 
plus his accruals as distributor for 
neighboring dealers. Although the 
dealer has a good parts and serv- 
ice trade, Dunn noted, he does 
“not appear to push accessories 
very hard.” 


“In peacetime most of the used 
cars are wholesaled to used-car 
dealers who operate much the 
same as our straight used-car 
dealers. Cars are financed for 
periods up to 24 months. Dealers 
profit from the sale of insurance, 
while public liability and prop- 
erty damage insurance is re- 
quired by law.” 

Dunn added that used-car prices 
have gone up since the war started. 
“A 1939 Ford which sold new for 

$700 now sells used for $900,” he 
said. 


The grimmest 
fact in human history... 
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THIS 28 POUND, 11 ounce bomb bay door actuator motor built by the 
Eclipse-Pioneer division of Bendix Aviation Corp. opens the huge bomb bay 
doors of the Boeing B-29 Super-Fortresses on bombing missions over Japan. 
Powered by two rugged 24-volt motors, the actuators are designed with 
integral gear reduction to operate at not less than 525 revolutions per minute, 
developing maximum torque of 750 inch pounds to do their job of preparing 
for “bombs away” over Japan. 
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WPB Ends Curb 


On Use of Copper 
For 17 Items 


WASHINGTON,—Removal of re- 
strictions on the use of copper and 
copper base alloy in the manufac- 
ture of 17 civilian and commercial 
items has been announced by 
WPB. 

The items include supply and re- 
turn water lines for radiators for 
passenger carriers seating more 
than 11 persons, plating of lighting 
fixtures, brazing rod for motor- 
cycles and motor-driven power 
cycles, checks, pulls and stops for 
passenger-car transportation equip- 
ment, for repair and maintenance 
purposes. 

Permission to manufacture cop- 
per and brass base alloy sheet, roll, 
strip and rod for building con- 
struction for repair and replace- 
ment purposes and to fill U. S. mil- 
itary contracts will be granted. 
Buttons and insignia for military 
uniforms are also permitted by 
manufacture from idle and excess 
inventories without WPB authoriz- 
ation. 





Yes, fellow American .../f the average German had known a jruction 


surely not have happened. 


as much truth about the world as you know, this war would almost 


You can read those 25 words again. They state a fact, and the fact is grim. 
Because a people believed and tried to live a pattern of 
lies, your world was all but lost. 


How better could it be shown that from now on 
man must know his fellows as never before? That 


from now on you must know your world as never 
before? That you must have not just a record of events but also a picture of their meaning? ... 


A chunk of man’s future is in your hands. And you are lucky in the chance you have to make the best of it. 
Magnificently funneled to your doorstep, the news of the world is yours almost as fast as it 
happens. Passionately, fearlessly, resourcefully, tirelessly, the working press of America brings you the facts. 


And once a week, in its special way, Newsweek helps give you grasp of those facts. To accurate 
reporting, Newsweek adds interpretation by the best minds we can find. And Newsweek 
also gives you forecast with a record for rightness that is almost uncanny. 


You will like Newsweek—as millions of the world’s best-informed people already do. 















































NEWSWEEK... 
to report, to in- 
terpret, to forecast 
the truth of human 
affairs for America’s 
Significant People* 











som 


mental and material. 


It will help you see your world more sharply. 











*In designating the readers of NEWSWEEK as Significant People, we merely 
compress into two words their all-around “far-above-averageness”—both 


The intrinsic character of NEWSWEEK attracts such people naturally. 
Their unusual “mental acquisitiveness,” and their eager interest in the new, 
are qualities that make them especially receptive to your advertising. 
Qualities which have led them to NEWSWEEK in such numbers that its circu- 
lation has risen 78% in six years, while its advertising revenue (among all 
general magazines) has advanced from twenty-second to fifth place. 


A WELL-INFORMED PUBLIC IS AMERICA’S GREATEST SECURITY 
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the 4th Dimension 


AUTOMOTIVE NEWS, OCTOBER 30, 1944 


Packard’s Fall Drive 
Biggest in 3 Years 


Packard’s Drive 


Even though the nation’s car 
dealers are hard put to keep up 
with service demands, Packard 
last week announced launching of 
a fall newspaper advertising cam- 
paign, designed to stress servicing 
needs occasioned by wartime 
driving. The series is a_ public 
service release, for the benefit of 
overly-optimistic drivers who think 
new cars are “just around the 
corner.” 

Representing the strongest local 
advertising schedule Packard has 
developed since Pearl Harbor, 
the series will appear through 
November in more than 300 
newspapers, whose combined cir- 
culation is nearly 30,000,000. The 
advertisements will appear over 


local dealers’ signatures and the 
number of the series of four used 
in any locality will depend on the 
size of the dealer’s operation, and 
the localized need for extensive 
treatment. 

Theme of the Packard campaign 
is that new car production is still 
some time distant and that the 
nation’s automobile transportation 
is dependent on protective serv- 
icing of its cars, newest of which 
were produced in 1942. Worn 
steering, risky brakes, and engine 
sludge are the “3 hidden dangers” 
underscored in the advertisements 
for the wartime motorist to watch 
closely. 


Retailer’s View 
Newsprint supplies 


moment after V-E day so that 
advertising volume can be expand- 
ed to avert a “serious threat” to 
both production and distribution, 
John C. Watson, president of the 
New York State Council of Retail 
Merchants, Inc., asserted in a re- 
cent letter to WPB Chairman J. 
A. Krug. 


With the majority of news- 
papers operating at a substantial 
reduction in newsprint, he de- 
clared that “advertising has 
probably been more severely ra- 
tioned than circulation.” This 
shortage, he said, is creating a 
destructive situation for retail- 
ers, especially in the larger cities. 
Watson warned that both pro- 
duction and distribution will bog 
down after the collapse of Ger- 
many if the merchandise that is 
manufactured is not sold. “It will 


the Advertising Club of Indian- 
apolis. He pointed out that recon- 
version cannot be completed for 
capacity civilian production until 
at least 14 months after the war 
ends. 

“Assuming that the reconver- 
sion program was carried on 24 
hours a day, it will take four 
months to replace war produc- 
tion machinery and after six 
months there would be only a 
light production,” he said. Of 
the immediate postwar era, the 
speaker warned “not to expect 
too much.” He said improve- 
ments would be brought forward 
as soon as they were proved a 
definite contribution to better 
motoring. 

He pointed out that in the last 


not be sold,” he added, “unless the| 19 years approximately $12,000,000 


merchant is provided with the op- 
portunity to advertise.” 


War First! 


has heen 
campaigns by Chevrolet. 


Guests at the meeting included 
A. F. Young of Flint, regional 


Less talk regarding reconversion | manager; W. H. Hanlon, Indian- 
|and more concerted effort in the|apolis zone manager, and David 


war was urged late last week by 


M. Klausmeyer, manager of the 


should be/C. P. Fisken, advertising director | Chevrolet Commercial Body plant 
increased at the earliest possible | of Chevrolet, in an address before | here. 


Jutomotive News circulation 


rom Pearl tHarbor 
0 the fall of 


aris =— 


E WERE in 

automobile 

States when, 
the Japs attacked Pearl Harbor. 
facture and sale of motor vehicles was 


completely stopped 


dealers of the 


the same boat with the 
United 
on December 7th., 1941, 
The manu- 


and like you, we won- 


dered whether or not we could afford to 


stay in business or 


publish a weekly trade 


paper for an industry which, by government 
edict, had been torpedoed. 


Sept. 1944 
14,050 


NET PAID CIRCULATION 


Dec. 1941 
11,963 


AS AUDITED BY 
THE AUDIT BUREAU 


OF CIRCULATIONS 


june, 1942 
10,762 


March, 1943 ~ 8,748 


Dec. 1943 


For the next fifteen months (Dec. 1941 to March 1943) Automotive News lost sub- 


scribers at an alarming rate. 


in our belt. 


But we did what our readers were doing. We took another reef 
We said, “Come hell or high-water, we’re going to maintain the news service which 


thousands of our loyal dealer friends in every state in the Union have a right to expect of us.” 


Then, an amazing thing happened! 


We discovered, about the same time our dealer 


friends did, that the news coming from Washington, the plans other dealers were making for 
their own salvation, and the news generally from America’s No. 1 industry became more im- 
We received hundreds of letters from our dealer subscribers apologizing 


portant than ever. 


for the mistake they had made in failing to renew their subscriptions. 
could not get along without Automotive News. 


They had found they 


So, instead of curtailing expenses, we added 


correspondents in every section of the country, increased our editorial staff and thus improved 
our service to those who had a right to expect it from us. 


The chart above shows graphically what 


dropped to a net-pai 


d circulation of 8.748! 


happened from our low-spot in 1943 when we 
Within the next fifteen months we climbed back to 


the largest net-paid circulation ever enjoyed by Automotive News in its 20-year history. 


Today, it is generally conceded that no man who makes his livelihood from the manufacture 
or sale of automotive products can afford not to read AuTomMotivE News regularly. In no other 
way can he keep up with the changes happening every day in his industry. We are mighty 
proud of this circulation record; especially because Automotive News offers no premiums or 
other inducements to the subscriber, has no free-list and has the highest renewal percentage of 
any automotive trade paper published! 
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spent on advertising’ 


Owners Thanked 


Cooperative advertising appeared 
in Vancouver newspapers recently ‘ 
over the signatures of the heads of 
all firms handling General Motors 
car or truck franchise. The adver- 
tising expressed thanks to all car 
and truck owners for their cooper- 
ation during the war years in 
maintaining vital transportation 
and suggested the necessity of 
keeping such individual transport- 
ation service in operation. 

The advertisement concluded by 
urging every Owner to take the 
maximum care of his equipment. 


To Detroit 
Harold Van Horn, automotive 
advertising representative of the 
Milwaukee Journal for the past 
four years, will 
become associ- 
ated with Press 
Roberts in the 
Detroit office of 
O’Mara & Orms- 
bee, effective 
Dec. 1. 
Prior to his 
position as auto 
advertising rep on 
the Journal, Van 
Horn was in the 
classified auto- 
motive depart- 
ment of the Milwaukee paper. 


Tribute 

Aluminum Co. of America, on its 
“Miss Hattie” radio show Oct. 29, 
gave the following tribute to the 
automotive industry: 

“Most every one knows of the 
amazing production job of our 
automotive industry in turning out 
tanks, trucks, jeeps and airplanes 
to meet the gigantic demands of 
war. It is a job that astonishes 
the world—dismays our enemies. 
The men and women of Alcoa, long 
familiar with the peacetime alumi- 
num needs of industry, have ex- 
panded production to meet the vast 
requirements for our metal in the 
war products the automotive 
people are now making. So we 
would like to give a salute to this 
industry. 

“We would like to pay special 
tribute, also, to those men who are 
keeping the nation’s cars, trucks 
and buses running ... the men 
operating the service stations and 
repair shops of the nation. In 
spite of a shortage of materials 
and manpower, they are man- 
aging by ingenious ways to keep 
our transportation rolling. And we 
credit to their skill and experience 
the fact that there have been no 
serious breakdowns in transporting 
workers and materials to our es- 
sential war plants. From out of 
this war experience, the automo- 
tive industry will emerge with an 
even greater future. And we at 
Alcoa are proud that aluminum 
will continue to play a big part in 
that future.” 


Van Horn 


Kobak Resigns 

Edward J. Noble, chairman of 
the Blue Network Co., Inc., last 
week announced the resignation 
of Edgar Kobak, executive vice- 
president. 

Kobak has been in charge of 
future developments for the Blue 
Network, including television, 
facsimile and frequency modula- 
tion. Noble stated that no suc- 
cessor has been selected as yet. 


Distribution 

Speaking before the Advertising 

Club of Cincinnati 6n the subject, 
“Distribution — Tomorrow,” George 
H. Scragg, director of advertising 
and sales promotion, White Motor 
Co., pointed to the postwar obliga- 
tion of everyone engaged in the 
field of distribution. “In pre-war 
days it was estimated that 58 cents 
of the consumer’s dollar went for 
distribution, while only 42 cents 
was taken up by production costs, 
and from these figures it is evident 
that we have a long way to go,” 
he said. 

Scragg called attention to the 
fact that the subject of dis- 
tribution was just beginning to 
get the attention it deserved 
immediately prior to the war, 
and that the more efficient 
philosophy of the production field 
was being applied to the mar- 
keting and handling of goods for 
the first time. That, however, 
was just a start. With the ad- 
vent of war it was no longer ® 
matter of doing what was most 
efficient and economical but of 
doing what had to be done in 
view of conditions. 
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Veterans Auto Minded 


Survey Indicates Larger Percentage of Former 


Servicemen Are Getting Back on Wheels 


LOS ANGELES.—Next to civilian Replies follow in order of 
oe cone first — that | purchases: win 
uthern alifornia’s ischarged 
» servicemen buy is an automobile, bought “Slane maset 
the Los Angeles Times reports. | Clothin - 59% 17% 76% 
Polling 1,700 World War II Automobile — 3 5 ’ 
veterans on their purchases since|Radio.... 8 15 3 
being discharged, the newspaper | Business 
found that 23 percent of the vets in| ,inv¢stment 7 - 4 


500 or 90 days for bl - 
Los Angeles County were back ee 25 32 | ATTENDING Buick dealer gathering in Boston last week were Harlow H. ie of an actlte samen i cA 
“on wheels.” The great majority 4 46 50 | Curtice, Buick general manager; Charles A. Chayne, chief engineer; T. J. ; my gect to 
of these had naturally bought used | Tt! number of veterans equals 100%. Crosby, Boston zone manager, and W. F. Hufstader, general sales manager. price ceilings. 


Individuals Up 
On Price Charges 


DETROIT.—Four individuals 
were cited last week in traffic and 
ordinance court here, charged with 
selling automobiles at prices above 
the OPA ceiling. The summons 
marked the first use of a wartime 
city ordinance covering car sales. 

The ordinance is a general one 
providing maximum penalties of 


cars. ee a ea a aa aaa aa aR a a 


The study, not in any way re- 
lated to the Times’ forthcoming 
report on the new car market in| 
Los Angeles County, was made 
with the cooperation of the Ameri- 
can Legion. 

A significant finding was that, 
although other items evenutally 
will tie or even outrank automo- | 
biles among the veterans’ pur- | 
chases, none of them approaches | 
the automobile in the list of goods | 
already bought. 

Current shortages may account | 
for this in part, but Robert E. 
Baxter, Times research director, | 
feels that automobiles are bought | 
first because of the assistance they | 
give the veteran in reestablishing 
himself. Many of the other pur- | 
chases would be difficult to make | 
in Los Angeles without an auto- 
mobile in which to “shop around,” 
Baxter stated. 

The Times asked ex-servicemen: | 
“Have you made any of the follow- 
ing purchases since leaving the 
service? Which are you definitely | 
planning on buying soon?” 


Kaiser Offers 


Conversion Plan | 


To Roosevelt 


WASHINGTON.—Henry J. Kaiser 
last week offered the President a 
plan of reconversion, affording, | 
Kaiser said, a “specific pattern” for | 

| 


| 


returning to civilian production. 

The industrialist, after confer- 
ring with Mr. Roosevelt in private | 
session, voiced the helief that the | 
President “will coptinue to do 
everything in his ppwer to foster 
and encourage free ‘enterprise.” 

Kaiser said he and other indus- 
trialists whom he did not name are 
ready now to put into effect the 
reconversion program he laid be- 
fore Mr. Roosevelt. 

Under it, he and others of like 
mind would take over war plants 
about to shut down and continue 
manufacturing war materials in 
them, letting the original contrac- 
tors go back to their peacetime 
production. 

Where materials were available, 
the group also would move into} 
war factories already closed and 
go into war manufacture. Kaiser | 
who now is engaged in 20 indus- 
tries producing at least 100 differ- 
ent articles, said he would convert 
to peace production himself some- | 
day, but he was not ready to say | 
what or where. 


Elliott Named 
To Air Group 


SOUTH BEND.—K. B. Elliott, | 
vice president in charge of sales 
for Studebaker Corp., has been 
named to the governor’s commis- 
sion by Gov. Henry F. Schricker. 

The appointment cited Elliott's 
long interest in aviation and 
charged the commission with the, 
responsibility of studying state avi- | 
ation needs with a view to recom- 
mending measures at the next ses- | 
' sion of the legislature. Elliott is | 
also chairman of the aviation com- 
mittee of the Indiana Economic | 
Council. 


Sizeable Addition 


Over 30 Aurora Dealers 


Enroll in NADA 

AURORA, Ill—From 30 to 50 
dealers here have joined the Na- 
tional Automotive Dealers Assn. 
within the past year, through the 
efforts of the Aurora Automobile | 
Dealers Assn., Royal F. McClaskey, | | 
secretary of 'AADA, reports. 

McClaskey also said that the 
Aurora association has maintained | 
regular monthly meetings, despite 
wartime handicaps. 
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isn’t all there'll be to Service! 


KILLED HANDS are only part of the service picture. 
Good tools are equally important. And the success of 
your postwar service program depends on getting the fast- 
est, most efficient tools for every service operation into me- 
chanics’ hands in every shop that displays your service sign. 


Of “Know-How” there will be plenty . . . millions will be 
spent on service training programs. But service tools are a 
different story. The wear and tear of war-time servicing, 
plus three years of restrictions on adequate replacements, 
sharply point the need for realistic and comprehensive serv- 
ice tool planning .. . tight now! 


Actually, the present condition of shortages and obsoles- 
cence in service tools presents a challenging opportunity to 
start at the bottom and do the job right . . . a chance to 
plan and execute a sound service tool program that your 
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dealers will need in postwar servicing as never before! 


But the final success of a service tool program rests now, 
as always, on distribution . . . on swift, efficient distribu- 
tion of recommended tools into the dealer’s shop . . . direct 
into the hands of the mechanics! And here Snap-on’s 
unique direct-to-user system of tool distribution is ‘“made- 
to-order” for your purpose. 


Snap-on covers your service front — everywhere! Snap- 
on representatives operate in 600 sales territories, under the 
supervision of 38 factory branch offices. A Snap-on repre- 
sentative carries the tools right into the shop . . . displays 
and demonstrates them . . . takes the order and delivers 
the goods! 


Snap-on representatives are trained in selling tool pro- 

grams. And their methodical follow-up continues month 

after month — scheduled, supervised, responsible. More 
efficient tools and on-the-spot service have made 
them welcome visitors in shops everywhere. 


Call in Snap-on! We can help create a postwar 
service tool program specialized for the most 
efficient servicing of your own models . . . and 
standardized to handle all makes. From initial 
planning to the design of required new tools 
and through every step in distribution, Snap-on 
can help! Write 


SNAP-ON TOOLS CORPORATION 


8082-J 28TH AVE. KENOSHA, WIS. 





Truckin’ 


Don Dozit 
Seven Keys 
Boys Grow 


By 
Jack Weed 


EALER thinking has changed 

considerably during the three 
years of wartime operation—deal- 
ers have had to dig down into the 
“innards” of their business to find 
out what made the cash register 
ring to the profit tune—and the ex- 
perience has tended to make them 
better business men. 


Dealers are no longer content to 
be merely a “trading post” for an 
automotive vehicle and depend 
upon their horse-trading ability for 
an ultimate profit at the end of the 
year. Today car and truck dealers 
are approaching the postwar pe- 
riod more in the frame of mind 
- of any other retail merchant along 
main street. 


They know that they will have 
some departments in their business 
that will be the “cigarette counter 
of the drug store,” where the prof- 
its are apt to be small, but they 
definitely are looking forward to 
making every department in their 
business self supporting if possible. 

« * * 


SALES MANAGERS who have 
their ears to the ground realize 
this change in dealer thinking and 
are endeavoring as far as possible 
to attune their contracts to this 
new dealer postwar type of 
thinking. 


One of the sales managers, who 
has gone a long way in his en- 
deavor to pitch his postwar factory- 
dealer relations on a plane that 
will be in full harmony with this 
new dealer thinking, is my old 
friend Don Streeter, sales man- 
ager of Reo. 


Don, who has been one of the 
Reo-folk who have guided the 
destiny of the big plant out south 
Washington Street way in Lansing, 
has lived through many a revolu- 
tion in dealer operation during the 
years he has been guiding both 
sales and service Operations of this 
oldtime leading truck manufacturer. 


So it is only natural that in his 
approach to the problem of getting 
Reo set for postwar, he should ap- 
proach his dealer expansion pro- 
gram from the angle of what will 
be the dealer’s attitude toward this 
or that move. Don believes that 
the day when the factory sales- 
moguls can hook their thumbs 
under their suspenders and gloat 
over what “we have done for our 
dealers” has passed into ancient 
history. 


*~ * * 


DON FEELS that the dealer is 
a partner with the factory in pro- 
moting the sale and maintenande 
of the product in the field and that, 
as long as the dealer invests his 
own money in his business, his 
views should be given full con- 
sideration by the factory, in the 
outlining of the sales agreement 
between the two. 

Going beyond the thinking stage 
in this approach to Reo’s postwar 
sales program, Don got up a ques- 
tionnaire containing seven basic 
questions which is sent to every 
dealer who indicates an interest in 


(See TRUCKIN'’, Page 47, Col. 1) 
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5 Basic Models 
Listed for 1945 


By International 


Harvester to Resume 
Output of Light K-3 
And Heavy K-8 Types 


CHICAGO.—The commer- 
cial trucks produced in 1945 
by International Harvester 
under governmental authori- 
zation will carry the same 
model designations and be styled 
the same as Internationals built in 
1942 and 1944 for civilians, it was 
revealed last week. 

These new civilian trucks will 
be sold through the regular Inter- 
national Harvester dealer and 
branch organization to operators 
whose business requirements place 
them on the ODT priority list. 


Five basic models will be 
available in the 1945 Interna- 
tional line, according to P. V. 
Moulder, general manager of the 
motor truck division. These will 
be produced in a variety of 
wheelbase lengths and with 
equipment to meet the require- 
ments of essential users. 


Production of the medium-duty 
Model K-5, several thousand of 
which were built in 1944, will be 
continued, as will the heavy-duty 
Models K-7 and KR-11. 
to the line for 1945 will be the 
light-duty K-3 and the heavy-duty 
K-8, also basic prewar models. 
These trucks have the following 
gross vehicle weight ratings: K-3, 
6,650 pounds; K-5, 13,500 pounds; 
K-7, 16,500 pounds; K-8, 20,000 
pounds, and KR-11, 27,000 pounds. 

Power Units Listed 


The heavy-duty models will be 
equipped with the powerful Blue 
Diamond (K-7) and Red Diamond 
(K-8 and KR-11) engines. Har- 
vester’s Green Diamond engine 
powers the Model K-5. Since, as a 
result of wartime experience, the 
trend, especially in heavy-duty 
trucks, seems to be toward more 
power, the K-8 and KR-11 will be 
supplied with the large Red 
Diamond 361 and 450 engines, 
respectively. 

An improved type of crank- 
case ventilation will be supplied 
in the International Red Dia- 
mond engines. The value of this 
ventilation system lies in _ its 
ability to reduce the accumula- 
tion of crankcase vapors, result- 
ing in a reduction of sludge. 

The system includes a metering 

valve (installed in the oil filler 

pipe) and a cylinder-head breather. 

The metering valve, which is con- 
(Continued on Page 46, Col. 4) 


Union Curbs 
On Farm Trucks 
Hit in Maryland 


BALTIMORE.—Organized labor 


|interference with farm trucks is 


criticised by the Maryland Postwar 
‘Agricultural Committee in a report 
calling for Justice Department in- 
vestigations into “the restrictive 
practices of organized labor” which 
“restrict the free flow of goods and 
services.” 

Following such _ investigations, 
the committee said, the Justice 
Department should “make public 
such malpractices as_ restricting 
the output per worker.” 

“The farmer,” it was asserted, 
“should be allowed to conduct his 
own business of producing and 
|'marketing his products without 
|interference from organized labor. 
| Such practices as requiring farm- 
ers to hire special union drivers to 
move their trucks into market or 
preventing farmers from unloading 
their products should be prohibit- 
ed.” 


| 


Buses 


and Commercial Vehicles. 


Inequality in Distribution 


Of New Trucks Charged 


Units Piling Up 


INTERNATIONAL HARVESTER adds light duty Model K-3, shown above, 


and the heavy duty Model K-8 to 
civilian use in 1945. 
K-8 20,000 pounds. 


Additions | 


INTERNATIONAL MODEL K-7, 


the 
Model K-3 has a GVW rating of 6,650 pounds and 


shown above, 


ne of trucks they will build for 


with a GVW rating of 


16,500 pounds, as well as Model K-5, rated 13,500 pounds and KR-11 rated 


27,000 pounds 
in 


» will be continued in the 1945 line. 
limited quantities in 1944 for civilian use. 


These models were built 


Enemy Arms Salvaged 


Half of Guns, Trucks and Other Supplies 
Being Reconditioned by Yanks 


WASHINGTON. — Fifty percent 
of the German arms and equip- 
ment captured by American troops 
in France and the Low Countries 
will soon be used against the 
Nazis. 


A typical repair shop of the 
Ordnance Department, Army Serv- 
ice Forces, is reconditioning rows 
of former German heavy, medium 
and light tanks, trucks, command 
cars, reconnaissance cars, scout 
cars, staff sedans, motorcycles, 
half-tracks, and even the midg- 
et, track-driven, explosive-carrying 
“doodle bugs” which the Nazis sent 
against the American lines by re- 
mote control. 


Much of the captured enemy 
equipment is a polyglot collection 
of materiel looted from the coun- 
tries with which the Nazis have 
been at war. Among other 
weapons are Russian, French, 
Austrian, Czechoslovakian and 
Polish rifles, some of them dating 
back to 1897. 

Recent overseas reports _indi- 
cated, however, that some of the 
equipment is the very latest and 
best turned out by German, French 
and Russian factories. In _ this 
category are machine guns with 
anti-aircraft sights, trucks loaded 
with new small arms .parts, new 
artillery parts and gauges, German 
75-mm. field pieces, new 88-mm. 
guns and thousands of rifles. 

The Nazis, when given time, are 
thorough saboteurs. Among the 
weapons brought in was a Russian 
artillery piece which poured smoke 
from its barrel for days. The 
Nazis had thrown acid into its 


breech. Other ingenious methods 
used by the Nazis to wreck their 
equipment included firing a light 
charge in an 88-mm. gun so that 
it would lodge in the tube, leaving 
the shell case in the _ breech. 
Ordnance repairmen salvaged this 
one easily. Clearing bystanders 
out. of the way as a safeguard 
against a possible explosion, they 
pushed out the charge with a 
huge ramrod mounted on the front 
of a tank. 


The European underground is 
being supplied with thousands of 
M-3 submachine guns that have 
been designed to fire 9-mm. Ger- 
man ammunition instead of the 
caliber .45 bullets supplied our 
troops. 


In Some Areas 


Production of Mediums 


Is Nearing Goal; 
All Heavies Are Off 


DETROIT. — Despite the 
fact that the production of 
medium trucks for civilians 
is within six percent, or ap- 
proximately 3,500 trucks, of 
meeting the number programmed 
for the first nine months of this 
year, dealers still complain bitterly 
that a number of ODT boards are 
making it practically impossible 
for them to get a purchase certifi- 
cate through for essential buyers. 

Dealers claim that certain offices 
are still going on the same basis 
of reasoning that they did in the 
early days of the truck freeze, 
and are arbitrarily turning down 
purchase certificate applications of 
essential truckers who sorely need 
new equipment. 

They point out that as a result 
of this policy in these districts, 
trucks that are badly needed to 
bolster our fast-waning overroad 
transportation are piling up in 
dealers’ 
dealers have endeavored to get 
purchase certificates passed 
many times for each truck in 
stock. Some dealers report that 
they have put through as high as 
20 certificate applications on one 
truck, 

Possibly some of the fault may 
rest with the dealer, in that he 
didn’t make absolutely sure that 
the prospect’s business was not in 
those considered by his ODT 
board as being of greatest essen- 
tiality. Dealers who have lived 
close to their ODT boards and who 
have endeavored to find out from 
the boards the names of the truck- 
ers considered essential, haven’t 
had the trouble other dealers have 
in getting purchase certificates 
cleared. 

But in certain districts it seems 
that all dealers have difficulty in 
getting purchase applications 
cleared, regardless of type of dealer 
or make of truck. 

Dealers point out that trucks on 
their floor are not helping the war 
effort and that they will not re- 
lieve the transportation problem 
until they are put to work haul- 
ing essential merchandise or prod- 
ucts. 

On investigation it has been 
found, for instance, that one fac- 
tory has practically three times 

(Continued on Page 50, Col. 4) 


Integral Bus Production 


Is 3,587 for 9 


DETROIT.—Manufacture of 3,587 
integral buses during the first 
three quarters of 1945 was an- 
nounced last week by the War 
Production Board after a meeting 
of the Bus Manufacturers Indus- 
try Advisory Committee. Integral 
buses are those built with the 
chassis and body as one unit as 
distinguished from the body-on- 
chassis type. 

The production represents 80 
percent of the 4,488 buses originally 
scheduled for the first three quar- 
ters, the Detroit Regional WPB 
Office said. The 10 manufacturers 
currently in production forecast 


Months 


that a total of 5,400 buses will be 
produced during the entire year of 
1944 as compared to 6,700 sched- 
uled at the beginning of 1944. This 
estimate is based on the number 
of components available for in- 
|tegral buses, WPB said. 

Of the 3,587 buses produced dur- 
ing the first three quarters, 3,237 
have been delivered to purchasers 
|whose needs have been approved 
| as essential by the various claimant 
agencies, the Office of Defense 
| Transportation and the Canadian 
government, WPB reported. 

The committee discussed post 


(See BUSES, Page 53, Col. 5) 
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TRUCK SECTION 
Bulletin Explains Care and Use... 
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Truck Men Cautioned 
On Synthetic Tires 


WASHINGTON.—Synthetic tires 
and tubes will have to be handled 
and used with greater care than 
that usually given natural rubber 
products, W. J. Cumming, chief of 
the maintenance section of the Of- 
fice of Defense Transportation, 
last week warned the nation’s 
truck and bus operators. Cum- 
ming’s statement was made in con- 
nection with the publication of an 
ODT maintenance bulletin on the 
care and use of synthetic rubber 
tires. 


“Because of present limited sup- 
plies of tires and tubes,” Cum- 
ming said, “commercial motor ve- 
hicle operators will have to be ad- 
ditionally careful of synthetic tires 
in order to get the full mileage be- 
ing built into the synthetic rubber 
products. Synthetic rubber tires 
are more sensitive to abuse and 
mishandling and for this reason 
their care and use must be care- 
fully watched. 

“Drivers and loaders will have to 
be impressed with the fact that 
heat from any source is destructive 
to these tires and that synthetic 
tread stock is not as resistant to 
cuts and tears as is natural rub- 
ber. Overloading, high speeds and 
underinflation all tend to build up 
heat. 

“To avoid blowouts and lay ups 
of equipment, it will be necessary 
to school operating personnel in 
Tire and Rim Assn.’s recommend- 
ations on inflation pressures, load- 
ing, speeds, etc. Attention, more- 
over, will have to be given to the 
proper lubrication of tubes and in- 
sides of casings with recommended 


Ky. Truckers 
Told State Laws 


Bar Progress 


LOUISVILLE. — Development of 
the trucking industry in Kentucky 
may be seriously handicapped by 
state laws restricting the size and 
weight of trucks, Ted V. Rodgers, 
of Washington, president of the 
American Trucking Assns.,_ in- 
formed the Kentucky Motor Trans- 
port Assn. at a meeting here last 
week. 

“If the present laws are per- 
petuated,” he declared, “Kentucky 
will not be able to keep abreast of 
developments in competing states.” 

The existing laws constitute 
trade barriers which increase cost 
of consumer goods and prevent 
many goods from entering the 
state, he said. 

Discussing his recent 20,000- 
mile tour through twelve states 
where he. surveyed motor trans- 
port conditions, Rodgers declared: 
“Motor transportation is doing a 
magnificent job with home-front 
war production.” He said the role 
of trucks on the battle front as the 
lifelines of the Army is well known. 

The manpower problem which 
threatened to cripple the trucking 
industry early this year is being 
eased, he added. The major head- 
ache for truck operators is the 
tire problem. He said that truck- 
ers have found heavy-duty syn- 
thetic tires unsatisfactory for high- 
way transportation. ; 

Jet propulsion as motive power 
for trucks was viewed as a post- 
war possibility by Rodgers. ; 

“Many unusual inventions,” he 
said, “will come out of this war, 
and if jet propulsion can drive a 
combat plane I don’t see why that 
invention cannot be adapted to 
motor trucks.” 


Wash. Truckers 
To Draft Needs 


SEATTLE.—The form of coming 
legislation that the trucking in- 
dustry may want in this state, as 
well as impending restrictions that 
may be offered, will be ascertained 
at a series of mectings to be held 
by the Washington Motor Trans- 
port Assn., R. H. Culbertson, man- 
ager, announces. 

The meetings will be held in 
Yakima, Spokane and later in 
western Washington cities. 


a 


soap solutions when tires are first 
mounted, to careful breaking in of 
new tires, to rotation and mating 
of dual tires, to frequent correct 
inflation when tires are cool and 
retreading at the proper time.” 

The bulletin also stresses that 
“tires should be ‘broken in’ under 
light work” if the best service re- 
sults are to be obtained. In dis- 
cussing inflation methods, it says: 

In discussing inflation methods, 
it says: 

“Overinflation of cool synthetic 
tires, above the Tire and Rim 
Assn. recommendations, in the 
mistaken idea that a greater than 
rated load can be carried, may re- 
sult only in severe damage to the 
casing. Underinflation, below ‘cool’ 
inflation pressures, will permit ex- 
cessive flexing of tire casings, and 
this, combined with the greater 
heat ‘build-up’ resulting from ex- 
cessive flexing, will cause pre- 
mature blowouts or failures of syn- 
thetic tires.” 


es 
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AT A DINNEB at Medinah Club, Chicago, more than 200 leaders in the 
motor freight field gathered in a welcome-home event for W. G. (Bill) Drohan, 
now assistant to the president of Keeshin Motor Express. The event was 
arranged by Central Motor Freight Assn. officers. Left to right, front row: 
R. Bard, Chicago; Earl S. Dunne, metropolitan area, OPA tire ration chief; 
Harry Gormley, regional director, ODT; Maj. Reed Titus, Transportation 
Corps; Frank Purse, district director, Bureau of Motor Carriers, ICC; 
Drohan; John L. Keeshin, president, Keeshin Motor Express. Rear row: 
Arthur Sorenson, president, Suburban Motor Carriers; Harry F. Chaddick, 
ee American Transportation Co.; Col. Dan Hardt, chief of the Sixth 

ne Transportation Corps; Maj. Alex Baxter, chief, highway division, 
Transportation Corps; Lt. Col. J. J. Madigan, transportation officer, Chicago 
Q.M.C. depot; Walter Mullad resident, Decatur Cartage Co.; Richard 
Thornton, general manager, CMFA; Ben Leventhal resident, CMFA; Barney 
a president, Cushman Motor Delivery, and mn Schneider, Fruehauf 

railers. 


WHY FLEETOWNERS ARE 
EQUIPPING THOUSANDS OF 


VEHICLES “AY drovae 


POWER BRAKING BY 


Farsighted fleet owners know that it is smart wartime 
strategy to install Hydrovac NOW. Used to replace 
obsolete or undersized vacuum power braking equip- 
ment, or on new vehicles, it is proving the safest, most 
efficient power braking unit for heavy wartime hauling. 


This outstandingly simple and efficient unit is designed 
and built by Bendix—brake headquarters for over 
thirty years—and proved on the “world’s toughest 
proving ground”—the warfronts of the entire world. 


The Hydrovac braking unit is a triumph of engineering 
simplicity. It is one compact unit completely enclosed 
against dirt and water. It is readily installed anywhere 
on the chassis, with only three tubing connections. 
There are no external levers or links: 


Because of this ease of installation, there is no need for 
rolling equipment to be laid up for extended periods. 
Service requirements are minimized—no adjustments 
are required at installation or later in service. 


If you own or service hauling equipment, now is the 
time to look into Hydrovac power braking. It is the 
answer to today’s braking problems, and will remain 
the outstanding development for years to come. See 
your Bendix B-K dealer or write the factory direct. 


BENDIX PRODUCTS DIVISION OF BENDIX AVIATION CORPORATION 
SOUTH BEND 20, INDIANA 
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Railroads Ask 
Rate Boost for 


Postwar Fund 


WASHINGTON.—Restoration of 
suspended freight-rate increases so 
that the railroads can make “sub- 
stantial expenditures to rehabili- 
tate their properties after the war” 
was asked of the Interstate Com- 
merce Commission last week by 
the Assn. of American Railroads. 

J. H. Parmelee, director of the 
Bureau of Railway Economics, 
made the plea as testimony began 
on whether to restore or abandon 
emergency freight-rate and pas- 
senger fare increases. 

“Restoration of the suspended 
freight-rate increases, resulting in 
an average increase in freight 
revenue of about 4.7 percent,” Par- 
melee said, “would be a moderate 
contribution toward offsetting the 
effect of increased wages and 
prices, and would aid the railroads 
in the reconversion and postwar 
periods in meeting their problems 
of improvement, maintenance, em- 
ployment and adequate service.” 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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N. H. Truckers 
Hold Parley 


In Manchester 


MANCHESTER, N. H.—(UTPS) 
—The New Hampshire’ Truck 
Owners Assn. was to hold its four- 
teenth annual convention at the 
Manchester Country Club Oct. 28, 
when current and postwar prob- 
lems, including tire conservation, 
will be discussed. 


The Firestone Tire & Rubber Co. 
presented the tire problem, and the 
part that returning World War II 
veterans can take in motor trans- 
portation was outlined by Charles 
Green, Veterans’ Administration 
vocational training chief. Other 
speakers were Neal O’Hara, Boston 
newspaper columnist, and Ted V. 
Rodgers, president of the Ameri- 
can Trucking Assns. 
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THEY HAULED it in and it rolled away. 


truck before R. E. Loughney, Inc. 
tioning operations, and at = is 
through with it. Loughney ha 
Army Engineers for a year. 


Fruehauf Gives Views 


On Postwar Trailers 
DETROIT.—Fruehauf Trailer Co. 
has just completed another mailing 
of its twelve-page Forwarder 
magazine, which is _ published 


s been repairing wrecked vehicies for 


Photo at left shows an Arm 


(De Soto), of Pittsburgh, began recondi- 


‘ot 


the same truck after Loughney . 
e 


\regularly for the information of 
| transportation men throughout the 
nation—and for Fruehauf men in 
service throughout the world. 

Of interest to trailer users is an 
editorial giving the Fruehauf view- 
point on postwar trailers. 


TRUCK SECTIO 


Guarding Gas Buyers 
OPA Rules Fuel Sold at Premium Price 


Must Have 75 


WASHINGTON. — Gasoline _ sold 
at service stations and other retail 
establishments at ceiling prices 
established for premium’ grade 
must meet a minimum octane 
specification, the Office of Price 
Administration ruled last week. 

This action, effective Oct. 24, 
was taken, it was said, to protect 
buyers from any attempts to sell 
lower-grade gasolines at the higher 


ceilings established for premium | 


grade. 


To qualify for the ceilings on 
premium grade, which are usually 
‘two cents a gallon over the ceilings 
for regular grade, the gasoline 
must have a minimum octane num- 


LINES WAICH M57 NOT FALL 


Utilities, the backbone of modern civilization, have 


long fortified their service with equipment which, 


like their own, must not fail. Theirs is a rugged 


service which calls for the stoutest in men and 


materials yy That this vital industry was among the 


first to adopt genuine Bendix-Westinghouse Air 


Brakes and Pneumatic Controls has been respon- 


sible for many brilliant chapters in the performance 


of this world standard of safety, which has just as 


important a role in your operations x If you would 


take advantage of the many exclusive features found 
in genuine Bendix-Westinghouse Air Control you 
can take the first step by contacting your local 
Authorized Distributor or by writing direct to the 


manufacturer. 


This service is maintained in the 


interest of better, safer, more economical trans- 


portation and is yours 


without 


obligation. 


BENDIX-WESTINGHOUSE AUTOMOTIVE 
AIR BRAKE COMPANY .. . ELYRIA, OHIO 


AIR BRAKES 


AND PNEUMATIC CONTROL DEVICES 


IT 1S SIGNIFICANT THAT AMERICA’S FINEST MOTOR TRUCK FLEETS ARE EQUIPPED WITH BENDIX-WESTINGHOUSE AIR BRAKES 


or Over Rating 


ber of 75 ASTM (American Society 
:for Testing Materials). 


OPA said that the majority of 
sellers are offering premium grade 
gasoline having an octane rating 
not Jower than 75. Some sellers, 
however, have offered gasoline as 
premium grade, and at the pre- 
mium grade ceiling price, which 
has not met the prevailing stand- 
ard. In some cases, deliberate 
substitutions of regular grade for 
premium grade have occurred. 
In other cases gasolines of lower 
octane than required for premium 
were offered. The problem had 
recently become more acute be- 
cause of further limitation placed 
on the sale of premium grade 
: gasoline by the Petroleum Admin- 
istration for War, OPA added. 


| At the present time, the Petro- 
:leum Administration for War does 
jnot permit the manufacture of 
| gasoline for distribution in civilian 
commercial channels as premium 
grade to exceed 76 octane. Conse- 
; quently, premium grade gasoline 
= the retail level should have an 
' octane rating from 75 to 76. Prior 
‘te the war, premium grade octane 
rating was generally recognized by 
the industry as a minimum of 80. 

Most gasoline sold at retail is 
regular grade. At the present 
time, the volume of third-grade 
gasoline selling at retail is not 
substantial. Hence, for the time 
being at least, no more specific 
test to distinguish between regular 
and third grade is required than 
the existing general requirement 
that they must be of the specifica- 
tions generally recognized for these 
grades in a particular locality by 
the petroleum industry. Hereto- 
fore, this broad definition had ap- 
plied to the three grades. 


OPA said that it had considered 
the possibility that new standards 
may be developed for testing the 
performance value of gasoline. 
When such standards are accept- 
able to the National Bureau of 
Standards and that agency certifies 
to OPA new standards equivalent 
to 75 octane for premium grade 
gasoline, appropriate recognition 
will be given the new standards. 
Meanwhile, the octane rating 
standard has been adopted as be- 
ing the accepted measure of 
quality. 

Two other changes, both appli- 
cable to retail ceilings for petro- 
leum products generally, are: 


1. Sellers who made no sales of 
a petroleum product during March, 
1942, are required to adopt as their 
maximum price, for the product 
the maximum price of any seller in 
their class located within a radius 
of one mile of their retail estab- 
lishments. Previously, they were 
required to use the maximum 
prices of the nearest seller. 


2. At present the _ regulation 
states that to the March, 1942, 
price of a petroleum product may 
be added the specified additions 
listed in one section to cover in- 
creased wartime shipping costs and 
rationing costs. An amendment 
that became effective Aug. 28, 
1944, listed reductions that had to 
be made on certain sales along the 
eastern seaboard, compared with 
March, 1942, prices. The present 
action changes the wording of a 
particular paragraph of the regu- 
lation to require both reductions 
and increases to be made, instead 
of merely increases as formerly. 


Wayne to Manage 


Aero-Transport 


WASHINGTON. — Dewey C. 
Wayne has resigned as chief of 
the transportation branch of the 
Office of Price Administration’s 
public utilities division to become 
general manager of Aero-Trans- 
porters, Inc., OPA announced last 
week. 

Before joining OPA, Wayne was 
an executive of the Middle Atlantic 
States Motor Carriers Conference, 
Washington, D. C., and the Gen- 
eral-Central Eastern Conference of 
Motor Carriers, Akron, O. His 
resignation becomes effective Nov. 
15. A successor has not been ap- 
pointed, it was stated. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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WASHINGTON.—Since the 
heavy-duty tire. shortage may con- 
tinue for an indefinite period, the 
Office of Defense Transportation 
as urged the trucking industry to 
take inventory of its situation and 
end even further cooperation in 
keeping its transportation moving 
by making more efficient use of 
present facilities. 


In urging fuller cooperation of 
the industry, the ODT cited the 
experience of two large scale oper- 
ators—one in the agricultural sec- 
tion of the Midwest, the other in 
a congested city district—to show 
that by taking advantage of the 
facilities provided by ODT and by 
observing the sound operating 
principles embodied in its orders, 
beneficial results followed in the 
form of increased tonnage handled. 


The operator in the congested 
region informed the ODT that 
through strict compliance with 
its regulations and by taking 
advantage of facilities offered, 
his company in July, 1944, in- 
creased its outbound tonnage 25.8 
percent over the corresponding 
period in 1948. The trucks re- 
' quired for this additional ton- 
nage were obtained through the 
ODT’s traffic and vehicle regis- 
tration office. 

The Midwest operator listed trip- 
leasing of equipment through ODT 
traffic and vehicle registration fa- 
cilities, joint-action plans and elimi- 
nation of circuitous operations in 
that order of importance. 


This operator believes that full 
compliance with the provisions of 
Administrative Order ODT 10, re- 
quiring the registration of equip- 
ment and surplus freight, will be 
beneficial in many ways, and states 
that: “It will assure the transpor- 
tation of essential freight and the 
utilization of equipment.” 


The operator pointed out that in 
the four-month period from April 
6 to Aug. 4, this year, the surplus 
of registered freight over trans- 
ported freight in his region drop- 
ped from 400 tons to 60 tons. 
Moreover, in the same period, the 
number of empty vehicles cleared 
dropped from 315 to 138. The re- 
sult is that the tires on the regis- 
tered equipment have been given 
duty service, and wasteful use of 
rubber and equipment has been 
eliminated. 

Joint-action plans, the operator 
pointed out, enable individual 
members of the industry to pool 
their equipment without losing 
their identity and to keep all 
trucks fully loaded on any trip 
between designated points. 


The operator asserted that full 
advantage of these joint-action 
plans should be taken, and pointed 
out that one company in his re- 
gion is participating in 16 such 
plans designed to save more than 
a million truck miles and 100,000 
man-hours annually. 


In 1943, the same company found 
that participation in the joint-ac- 
tion plans had increased its load- 
ings 11 percent over 1942, while 
reducing its over-the-road mileage 
3.7 percent, thus achieving a very 
satisfactory operating ratio. In 
addition, records showed an oper- 
ating ratio for the first half of 
1944 3% points below that of the 
last six months in 1943. 


Unfortunately, ODT pointed out, 
not all members of the industry 
have taken advantage of the possi- 
bilities offered to the extent indi- 
cated by these correspondents. 
Nevertheless, in view of the im- 
portance of maintaining truck 
transportation in face of the heavy- 
duty tire shortage, it appears obvi- 
ous that no medium can be over- 
looked which offers the possibilities 
indicated by members of the indus- 
try who have recognized and taken 


Fruehauf Trailer Opens 


New Export Offices 

NEW YORK.—New headquarters 
of the export division of Fruehauf 
Trailer Co. have been opened at 
30 Rockefeller Plaza here. R. L. 
Vaniman, vice-president, is_ in 
charge. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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Aided by ODT 


2 Haulers Heed Conservation Measures; 
Now Boast More Tonnage 
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Trucks Are Seen 
Holding Own 


Against Planes 
INDIANAPOLIS.— Postwar 





Pamphlet on Brakes 


Issued by ODT 


WASHINGTON.—Methods for 
the reconditioning, repair and 
salvaging of brake drums are 
explained in a pamphlet just 
issued by the maintenance sec- 
tion of the Office of Defense 
Transportation’s highway trans- 
port department. 

The pamphlet urges regular 
periodic inspection of the brak- 





advantage of existing ODT conser- 
vation programs. 

ODT transportation specialists 
are continuing their studies of 
common carrier operations with a 
view to suggesting the develop- 


mo- | 
tor freight carriers will be speedier 
and more economical because of 
wartime research and will not lose 
out to cargo-carrying planes be- 
cause of economical reasons, Rob- 


ment of joint-action plans wherever 4 ert Cass, chief engineer of the 
this appears practical. Local and ee “an ae —— White Motor Co., said in addres- 
intercity carriers who are interested || checking, grooving, out-of- || Sing the Indiana section of the So- 
in learning more about the operat-|| roundness and bell mouthing ||Ciety of Automotive Engineers 
ing economies which are possible|| are discussed in the pamphlet. || here. 


through ODT conservation pro- 
grams are urged to communicate 
with their nearest ODT district! 
manager. | 


Technical information is pro- 
vided on reconditioning meth- 
ods. 





compete against motor 





ha 


+ 


“It will take the aviation indus- 
try quite a number of years to low- 
er air freight rates sufficiently to 
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epend- 


acturer. equipment life. 


40° years of service in all types of auto- 
motive applications such as wheels, pin- 
ions, differentials, transmissions and 
steering gears accounts for the universal 


acceptance of Timken Bearings. 


More and more manufacturers every- 


where are relying on the greater abil- 
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imken Bearings to carry radial 
and thrust loads, or any combination 
of the two, reduce friction, eliminate 


wear and assure long and trouble-free 


THE TIMKEN ROLLER BEARING 
COMPANY, CANTON 6, OHIO 
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| rates,” he said, pointing out that 
the postwar trucks will be operat- 
ed more economically because of 
improved engines. 

He said freight charges, which 
| add to the cost of every item sold, 
could be lowered considerably and 
thus effect a savings to consum- 
ers if a network of super-highways 


were constructed to span. the 
country, thereby speeding up 
transportation. 


Bates Seeks to Start 


Arkansas Truck Line 

LITTLE ROCK, Ark. — R. &. 
Bates, of Hot Springs, Ark., has 
applied to the Arkansas Corpora- 
tion Commission for authority to 
operate a motor transportation line 
in Arkansas as a common carrier. 
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School Buses 
Often Misused, 
ODT Asserts 


SPRINGFIELD, Ill. — Declaring 
that many school buses are contin- 
uing to ignore ODT general order 
10A, which restricts the use of 
school buses, Earl T. Amrine, dis- 
trict manager of the ODT, division 
of highway transport, at Spring- 
field, has emphasized that the 
transporting of athletic teams, 
high school bands and rooters to 
football games, is a direct violation 
of this order. 
Under general order ODT 10A, 
school buses may be used in one of 
three ways, Amrine pointed out. 
They are transporting children to 
and from school, taking war work- 
ers to and from work, and to a 
limited extent in the transportation 
of blood donors. Traveling athletic ECOG ice in support 
teams, participants * oratorical of' the national war. cltort, “Timken-Detrolt Ax fe Sousie awarding, cliations. 3 
contests or musical festivals or| truck operators for o ev ° 
members of bands, and persons go- canen ition of ne eoltamant “et "hes ae ctiation be daviat’'s Taatecth 
ing to and from conventions or] truck over 450,000 miles in 28 months. This. amazing record, averaging about 
meetings of any kind, are banned 15,000 miles per month, is all the more remarkable use it has m made 


over mountain roads in Montana and Idaho, with grades up to 6 percent and 
under this order. elevations of almost 7,000 feet. 


TRUCK SECTIO 


But Expenses Match Gains... 


Trucking Revenues 


Rise During August 


WASHINGTON. —While reve- 
nues of motor freight carriers in- 
creased in August, their financial 
position remained precarious, re- 
ports from 272 lines operating in 
40 States and the District of 
Columbia indicate. 

A compilation released last week 
by American Trucking Assns. 
showed that despite the fact that 
gross revenues in August were 4.2 
percent in excess of July and 5.1 
percent above the level of August, 
1943, gains in expense either kept 
pace with or ran ahead of the ex- 
pansion in revenues. As a result, 
the carriers’ expenses consumed 
96.9 cents out of each dollar of 
gross revenue during the month, 
compared with operating ratios of 
96.8 percent for July and 94.9 per- 
cent for August of last year. 

Offsetting the 4.2 percent ‘rise in 
August gross revenue was a boost 
of like proportion in expenses. 
Meanwhile, the 5.1 percent revenue 


gain over 1943 was more than off- 
set by a 7.2 percent increase ig 
costs. 

Evidence of the weakened finan- 
cial position also appeared in thg 
fact that of the 272 reporting car 
riers, 86 whose revenues amounted 
to 27 percent of the total suffereg 
operating losses, whereas 8 
turned in deficits for July and 55 
for August, 1943. 

August revenues of carriers in 
the eastern district increased 5.8 
percent over July and ran 6.8 per 
cent in excess of August of last 
year. Their expenses rose 3.9 per 
cent from July and 7.6 percen 
over August, 1943. 

Carriers in the southern region 
lifted revenues 5 percent in the 
month and 2.9 percent in the year. 
Their expenses were 4.1 percen 
higher than in July and 4.9 percent 
above a year previous. 

August revenues of carriers in 
the western district inched 1.8 per- 
cent higher than those for July to 
a level of 3.5 percent above that o 
August, i943. Their expenses 
jumped 4.9 percent over July and 
7.9 percent in comparison with the 
corresponding month last year. 

Operating ratios of eastern car- 
riers figured out at 96.0 for August; 
can for July and 95.3 for August, 

Southern carriers operated at an 
average expense-to-revenue ratio 
of 96.3 in August, 97.2 in July and 
94.5 in August of last year. 

Ratios of western carriers were 
calculated at 98.6 for August, 95.6 
for July and 94.5 for August, 1943. 


Seeks to Ship 
Loaded Trailers 
On East Coast 


WASHINGTON. — The Interstate 
Commerce Commission is consider- 


jing an application for water car- 


WHAT HAS HAPPENED TO THIS AMERICAN PRINCIPLE? 


Most AMERICANS agree that “rule 
by the majority” is a sound princi- 
ple—the backbone of our form of 
government. 


Yet thousands of Americans are 
being penalized because this prin- 
ciple is not being applied to one 
of our most important industries 
—motor transport! 

Here is the situation: t 
e 41 States permit a vehicle 
length of 45 feet or more. 
7 States restrict it to less. 


e 46 States permit an axle load 
of 18,000 pounds or more. 


2 States restrict it to less. 


e@ 32 States permit total weight 
of 42,000 pounds or more. 


16 States restrict it to less. 
Several of the States in the 
“majority” group applied the dem- 
ocratic principle of cooperation to 


lift hampering restrictions only as 
a temporary wartime measure. 
Their old laws are still on the 
statute books and will again be 
enforced unless the Legislatures 
take action. 


A number of States refused to 
cooperate even in an emergency! 


Now, how does this “rule by the 
minority” penalize you? 


Motor transport—trucks and 
trailers—hauls the food you eat, 
the clothes you wear and practi- 
cally everything else you use. 


The cost of this hauling naturally 
depends, to a great extent, on the 
size and weight of the loads which 
can be moved. 


And size and weight on any 
given route are controlled by the 
laws of the most restrictive State 
on that route! 


TYPICAL Bottlenecks ON HAUL FROM MILWAUKEE TO ATLANTA 


(Figures based on practical application of size and weight formulae for 3-axle Truck-Trailer) 


49,000 LBS.* 


a 


45 FEET Pisa 


40,000 LBS. | 44,000 


45 FEET’ 


CoM cnt nO nna meen 


ae 
=, ms 
) 


45 FeeT*’ | 35 FEET** eee 


* Indicates temporary length or weight allowance for the duration only. Lower limits take effect unless 
war-time measures are made permanent. 


** Tennessee allows “over 35 ft. for duration, but no definite figure given. 


World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


Thus, a hamstringing law in one 
State can— and does— force the 
haulers of your merchandise from 
other States to cut down to its 
restrictive level. And hauling costs 
increase accordingly. 


No one will quarrel with the 
rights of a State to set up any 
laws its people choose for its own 
vehicle owners. 


But, when special tax laws and 
vehicle restrictions of any individ- 
ual State affect the living costs of 
people in other States, that is ob- 
viously contrary to the guarantees 
intended in the Constitution of the 
United States. 


Isn’t it a sensible “rule-by-the- 
majority” solution to (1) permit 
vehicles which are legal in one 
State the unrestricted use of the 
highways in all other States, or 
(2) bring the standards of the 
minority States up to the level 
of the majority? 


You can help to accomplish this 
by asking for such action from 
Congress or your State Legislators. 


HOW DOES YOUR STATE STAND? 


Send for the latest copy 
of “Are the United States 
United?” A penny post 
card will bring you this 
enlightening and most in- 
teresting booklet without 
obligetion—or you can 
pick up a copy from your 
nearest Fruehauf Branch. 


Service in Principal Cities 


rier authority to operate boats or — 
barges hauling loaded motor car- 
rier trailers. 

H. E. Savage jr., the applicant, is 
seeking to transport loaded for- 
hire trailers by water as a con- 
tract carrier, serving East Coast 
ports. He stated that he would 
operate as a common carrier should 
the ICC so order. 

It already has been suggested in 
some circles that the famed LSTs 
(landing ship-tanks) of the pres- 
ent war, or peacetime variations, 
might find use in commercial 
freight operations. The Savage ap- 
plication refers particularly to pos- 
sibility of acquiring LSTs from the 
government under the _ surplus 
commodities act for an operation 
using boats with a capacity of 40 
to 50 loaded trailers each. 

Savage proposes vessels of the 
direct drive-in and drive-off type 
with two decks, thus avoiding any 
lifting of vehicles. He figures the 
vessels should be capable of an 
Over-all average speed of 15 miles 
an hour between terminals. 

Terminals would be located out- 
side of congested inner harbor 
areas and would serve in some in- 
stances as combination water-truck 
terminals. 

Both railroad and water carriers 
oppose any grant of authority to 
Savage. 


Farmers Fined 


For Truck Deals 


FARGO, N. D.—For selling used 
trucks at above ceiling prices, 
three North Dakota farmers and 
one from Minnesota recently paid 
fines totaling $875.54, according to 
the district OPA office here. 

Those penalized were William 
Atol, Williston, N. D., $148.32; Theo- 
dore Kindsvogel, Hebron, N. D., 
$163.43; Kenneth Fox, Leeds, N. D., 
$93.58, and Clayton Black, Carlos, 
Minn., $470.21. 


Jenks to Head Sales 


Of Crucible Steel Unit 
PITTSBURGH.—A. Ward Jenks 
has joined the Crucible Steel Co. 
of America as sales manager of the 
forge blanks division, F. J. Riker, 
manager of the division, announces. 
Jenks’ headquarters will be in 


° DETROIT 32! Detroit 
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Maintenance Tests 


GI Truck Drivers Must Pass Thorough Exam 
After Finishing Specialist Course 


CAMP LEE, Va.—Two hundred 
and seventeen men, the average 
Army company, arrived in France 
eight weeks ahead of schedule re- 
cently, marking one of the many 
, accomplishments during a month 
of the new testing program at 
Camp Lee’s Army Service Forces 
training center. 

Under the new plan, trainees in 
all Quartermaster basic technical 
training specialist courses at the 
ASFTC are given theoretical and 
performance tests upon completion 
of their eight weeks’ course. 
Similar tests are given all men 
here for retraining—the results in- 
dicating how much additional 
training is required before 
reassignment. 

The performance testing pro- 
gram is supervised by the pre- 
activation and testing section of 
the ASFTC plans and training di- 
vision in conjunction with the di- 
rector of basic technical training, 
Col. Edward V. Freeman. The 
program was established upon sug- 
gestion of Brig. Gen. Wilbur R. 
McReynolds, director of the mili- 
tary training division of the Office 
of the Quartermaster General. 

For each of the specialist 
courses in basic technical train- 
ing there is a final theoretical 
examination which covers all 
phases of the course, and a per- 
formance test under field condi- 
tions which determines whether 
the individual can perform the 
technical job for which he has 
been trained in the Quartermas- 
ter Corps. 

Exemplary is the test given light 
truck drivers—those trained to 
drive trucks up to a capacity of 
three tons and to make minor ad- 
justments and necessary repairs 
while on the road. Each driver 
taking the course in the ASFTC 
is required to drive his vehicle 
over the difficult driver test course. 
He is checked for proper use of 
hand signals, observation of traffic 
signs, ability to use vehicle con- 
trols, including front wheel drive 
and auxiliary range, and his abil- 
ity to back and park the vehicle. 

The second phase of the test 
deals with driver maintenance. In 
this phase a driver is furnished a 


Parramore Back 


In White Post 


CLEVELAND.—Thomas H. Par- 
ramore, veteran of the automotive 
field and for the past two years a 

lieutenant colonel 

in the signal 

Corps, has been 

released by the 

Army to resume 

his position as 

Pacific Coast re- 

gional service 

manager for the 

White Motor Co., 

according to an- 

= nouncement by J. 

BB. N. Bauman, vice- 

Parramore president in 

charge of sales. 

Parramore had been with the 

White organization for over 30 
years. 


Henry G. Goehring, former as- 
sistant director of industrial rela- 
tions for White Motor, has been 
advanced to the post of director 
of industrial relations, according 
to announcement by Vollmer W. 
Fries, vice-president in charge of 
production. 


He succeeds Lon A. Fleener who 
returns to his former position as 
manager of the wholesale division. 


Iron-Clad Law 
For School Buses 


BALTIMORE.—Maryland’s State 
Legislative Council has named a 
special subcommittee to make a 
full study of all laws with respect 
to the safety regulation of school 
buses and to recommend legisla- 
tion for establishing an iron-clad 
System of inspections. 


“WE ARE TAKING THIS opportu- 
nity to thank you for the response 
that the ads we put in your paper 
have given us. e are enclosing 
another ad we would like to have 
ou run for three _ issues.”—Keller 

otors, Denver, Colo. : 

BS" Want Ad Dept., inside back cover 


an 


2%-ton cargo truck and a driver's 
tool set. He must perform the va- 
rious phases of driver maintenance, 
including services before, during 
and after operations. He must 
also lubricate designated points on 
the vehicle, check the brake sys- 
tem and make minor repairs, such 
as adjusting fan belts. 


All retraining men coming to the 
ASFTC are tested in both the basic 
military and_ technical fields. 
Screening of men as they arrive 
determines the length of basic re- 
training, varying from two to six 
weeks, which these men are re- 
quired to complete before receiving 
technical training. Later, retrain- 
ing men entering the QM techni- 
cal training courses, who have had 
previous military training or ex- 
perience in the particular course 
in which they are entering, are 
immediately required to take the 
theoretical and performance tests 
of that specialist course. 


— 
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Midwest Haulers 
Again Pick Moore 


CHICAGO. — Chester G. Moore 
was recently re-elected chairman 
of the Central States Motor 
Freight Bureau at the annual 
meeting here. 

Others elected included: first 
vice-president, M. J. Parlin, Huber 
& Huber, Louisville, Ky.; second 
| vice-president, Walter Mullady, 
| Decatur Cartage Co., Chicago; 
| secretary, F. H. Thompson jr., 
Liberty Highway Co., Toledo, O.: 
| and treasurer, Ed. J. Buhner, Silver 
! Fleet Motor Express, Louisville, Ky. 





Fined $2,694 


PRESIDENT TED V. RODGERS (left) of the American Trucking Assns., On Truck Deal 


greeting Major Edward Bowes and George W. 


Malcomson of Dodge. 


8 
hoto was taken at the CBS “Theater of the Air’ in New York immediately 


ollowin 


high tribute to the members of the ATA, the truck drivers and truck 


maintenance men of America. 


White Brooklyn Office 
To Be Headed by Bain 


| tive of the White Motor Co. in 
the metropolitan region, New York, 
has been named manager of the 
Brooklyn branch, according to a 


LITTLE ROCK, Ark. — Charles 


the Major Bowes broadcast of Oct. 12 in which Chrysler Corp. paid | A. Miller of DeWitt, charged with 


| Selling two motor trucks in excess 
of OPA ceiling prices, was re- 
quired to pay the OPA $2,694.09, or 
three times the amount of the 
overcharge, in Federal court here 
|recently. A permanent injunction 


CLEVELAND.—J. E. Bain, for-| recent announcement by J. N. Bau- | was issued to prohibit further sales 
merly national account representa-'’ man. 


Truck Transportation is the 
Vital Link in Distribution 


DEALERS WILL MAKE 


WITH REO 


Reo is getting ready for the biggest business in 
its history. Plan now to make money with Reo by 
joining the many progressive automotive mer- 
chants who are taking on the Reo 7-point Fran- 
chise for these major reasons: 


1. They want to be prepared to make the most of 
a great opportunity which will be presented by 
a long banked-up demand for motor trucks. 


2. For 40 years Reo has meant tops in economy 
and dependability—and this is recognized every- 


where. 


3. It is well known that a Reo franchise has always 
been a friendly, human factory-dealer relationship 
~and it will stay that way! 


4. Reo’s outstanding war record in the service of 
the armed forces is common knowledge—and a 
guarantee that Reos of today and tomorrow will 
surpass even the finest Reos of the past. 


Reo wants its distributors and dealers to make 
money—wants them to help shape the “ground 
rules” for a profitable franchise! Therefore, Reo 
is asking dealers seven basic questions that will 
mold Reo’s postwar plans. The seven points that 
constitute a satisfactory and profitable dealer- 
factory relationship are covered in Reo's “Big 7” 
questionnaire. Write for this today. 


REO MOTORS, INC. 
LANSING 20, MICHIGAN 


Branches in Principal Cities 


1904 - AMERICA’S TOUGHEST TRUCK - 1944 


|above ceiling prices. 





ODT Still Runs 
97 Truck Firms 


In Minneapolis 


MINNEAPOLIS.—Upwards of 97 
trucking firms out of 103 in this 
area still are under control of the 
ODT, according to a recent report 
from Ellis T. Longenecker, Office 
of Defense Transportation repre- 
sentative, who came to this area in 
August to direct trucking opera- 
tions as a result of a stalemate 
over drivers’ pay raises. 

He further reported that none 
of the larger companies was in- 
cluded. 

“Turnbacks involved firms who 
made such request,” Longenecker 
said. “They came to us and said 
they had reached agreement with 
the union and were able to give 
back pay, and we felt no concern 
as to their being able to take care 
of themselves.” 

The government agency stepped 
in after operators declined to com- 
ply with an order for a retroactive 
wage increase of approximately 
seven cents an hour. 


complete axle or a new type of hard- 
ened pin, is Torture Tested under con- 
ditions far more severe than it will en- 
counter in daily service. Production 
units and parts, even though they have 
proved satisfactory in years of service, 
are constantly “check-tested” too. 
Typical of these Torture Tests is the 
spiral bevel gear and pinion set illus- 
trated above. This is just one of hun- 
dreds of tests, in which several sets of 
gears, all of one model and ratio, are 
run to destruction under maximum 
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IF ive Basic ’45 Models 


PARTIAL EXPLANATION of the Army’s amazing burst of speed in Europe 
is the mechanization of the infantry which has given that branch the fluidity 
of old time cavalry. Similarly, light and heavy guns have been equipped with 
seven league boots through the use of prime movers of varying sizes. Here the 
Army’s 7%-ton Mack, biggest truck prime mover, tows the now famous 155 
mm. gun, Long Tom, and dwarfs the smallest prime mover, a jeep rated 
as a quarter-ton truck, which hauls a 37 mm. anti-tank gun. 


“ewe 


difficult. 
peated. 
stantly learning how to still 
years, every Torture Test is 


Timken products better. 


38 YEARS OF AXLE ENGINEERING LEADERSHIP 


TIMKEN AXLES 


THE TIMKEN-DETROIT AXLE CO.,-DETROIT 32, MICH. 
WISCONSIN AXLE DIVISION, OSHKOSH, WISCONSIN 
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nected by a vacuum line to the in- 
| take manifold, controls the amount 
of vapor-laden fumes drawn from 
, the crankcase by the intake mani- 
fold vacuum. The cylinder-head 
breather filters the air being drawn 
into the engine through the valve 
rocker-arm compartment. 
In Use Some Time 

Operation of the crankcase ven- 
| tilation system consists, therefore, 
|}in drawing cleaned air into the 
|}engine and, as previously stated, 
‘withdrawing the fumes from the 
crankcase. For some time this 
ventilating system has been em- 
ployed in Red Diamond engines to 
power military trucks and half- 
track vehicles produced by Inter- 
national Harvester. 

The Models K-7 and K-8 are 
equipped with hydraulic brakes 
with the recently perfected hydro- 
vac vacuum-power system, while 
the KR-11 has air-brakes. The 


b= f 


is imposed and lubrication I 


if performance is not up to Timken’ 
high standards, changes are made in 
design or materials ar.J the tests re- 


From these and hundreds of other 
severe tests—in the laboratory and on 
the road—Timken engineers are con- 


further 


improve Timken Axles and Brakes. To 
these men, whose combined axle engi- 
neering experience totals hundreds of 


qa new 


challenge—an opportunity to make 


hydrovac will be available on the 
K-5 and air-brakes will be available 
on the K-8 at extra cost. 


K-8 and KR-11 power plants 
will be equipped with mechani- 
cal-vacuum-type governor which 
has the control characteristics 
and advantages of the mechani- 
.cal-type governor without the 
complications of the mechanical 
drive system. This governor is 
used in unit with a new duplex- 
type (two venturi instead of one) 
down-draft carburetor. 


All International medium and 
heavy-duty models to be produced 
for civilian service in 1945 will be 
available with two-speed as well as 
single-speed rear axles. These 
trucks will be designated as 
Models KS-5, KS-7, KS-8 and KS- 
11 and will be equipped with 
vacuum-controlled shift mecha- 
nism for the two-speed axle. 


Controlled by Button 

A small button attached to the 
transmission gearshift lever, easily 
| within finger tip reach when the 
| hand is on the transmission shifter 
= controls the low and high 
|'axle speeds, thus all transmission 
| ratios and both axle ratios are 
immediately available for the 
driver’s choice. All shifts are on 
one lever. 


There are only two positions for 
the control button. When the but- 
ton is in the lower position, the 
axle is in the low ratio and the 
truck is a powerful low-speed truck 
that will operate in all transmis- 
sion ratios. When the button is in 
the uppermost position, the axle 
is in the high ratio and the truck 
is a high-speed vehicle that will 
operate in all transmission ratios. 


A cast-steel housing for the KR- 
11 rear axle provides. greater 
rigidity and strength than the 
malleable housing formerly em- 
ployed. Other refinements in the 
International line for 1945 will in- 
clude the forged tocco-hardened 
camshaft in the Blue Diamond 
(K-7) engine, oil-filled ignition 
coils on all models, new battery 
mounting under left-hand cab 
skirt on the heavy-duty models and 
a heavy-duty starting-motor hous- 
ing on the Red Diamond engine. 


Bill to Raise 
Load Limits 


Due in Tenn. 


NASHVILLE, Tenn.—Declaring 
that Tennessee’s arterial highways 
will carry much more than the 
; present truck load limit of 30,000 
pounds, Wilbur Creighton, Nash- 
ville contractor, said at a meeting 
recently of the Nashville Engineer- 
ing Assn. that the limit should be 
raised. 


Creighton predicted that legis- 
lation to increase the weight al- 
lowance will be introduced in the 
1945 Tennessee legislature, but 
; warned that “the railroads are pre- 
paring to make a political fight 
against an increase in the allow- 
able truck weights.” 

Kentucky, with a 28,000-pound 
limit, is the only state with a low- 
er maximum than Tennessee, he 
said, while 16 states allow 40,000 
pounds and 27 other states allow 
from 40,000 to 73,000. 
| 


Mack Names Kauffmann 


To Diesel Research 
NEW YORK.— Appointment ot 
William M. Kauffmann as assistant 
to the chief engineer, in charge 
of Diesel engine 
development for 
Mack Trucks, 
Inc., was an- 
nounced last 
week by L. C. 
Josephs, vice- 
president and 
chief engineer of 
Mack. In his 
new capacity 
Kauffmann _ will 
supervise’ the 
truck firm’s 
greatly enlarged 
facilities for Diesel research and 
development. 
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andling Reo trucks as either a 
Healer or a distributor. 
The answers to the questions: 
aan) Territory, (2) Lines, (3) Dis- 
counts, (4) Service Parts Inventory, 
5) Cooperative Advertising, (6) 
P—agnies Literature and “Club” Mail- 
ng Plan and (7) Factory Sales 
raining Programs, have given 
Pon a very good cross-section of 
dealer thinking, and have gone a 
ong way toward helping him write 
dealer agreement that is most 
satisfactory to both dealer and 
actory. 


— 


BRIEFLY, summarizing the an- 
ers to these questions from 
any prospective dealers as well 
as present dealers has pointed up 
e fact that today dealers are 
merchants, and are viewing their 
s—business from a merchant angle— 
waney feel that as long as it is their 
money that is invested they are 
yoing to run their own business. 
One of the highlights received 
from Don’s questionnaire proves 
eethat dealers don’t expect nor do 
“ney want the factory to con- 
sign them merchandise any more— 
ither parts or vehicles. They want 
© buy and own them—and sell 
them as they see fit. They are 
oking for no subsidies of any na- 
ure. On the question of discounts, 
they have shown themselves to be 
od business men, not asking for 
00 great a discount but do want 
discount large enough on the 
—arger models to meet the factory 
branch trading competition. On 
prritories, again they have shown 
—< very reasonable attitude—not 
wishing for more teirritory than 
hey can properly handle and 
acing their desires on a basis of 
one dealer to sO many thousand 
uck registrations. 
One of the things that has come 
out of this questionnaire is the 
ipe that most dealers have 
Against the former practice of re- 
questing the dealer to buy a lot of 
Semxpensive special tools each year 
D service one make of vehicle. 
Dealers see no reason why they 
“n't have tools that will be usable 
on more than one make of vehicle 
and for all vehicles in the line. 
“wy Dealers also want a voice in the 
advertising expenditure and are in 
avor of the cooperative plan of 
ndling advertising. They want 
the privilege of saying where and 
pw part of the advertising money 
7s spent in their territory at least. 
s + * 


— A OWN in Cleveland, the Plain 
Dealer turned Roy Rutherford, 

a reporter with a flair for writing 
prsOnality sketches, loose on the 
businessmen of that city. He did 
a story a week for fifty weeks and 
hen the paper reprinted this year’s 
series in a little booklet entitled, 
sa@ffBoys Grown Tall,” which is one 
st the most interesting collections 
of biographical sketches it has 
puffer been my pleasure to read. I 

Want to thank A. F. Davis, of the 

Lincoln Electric Co., for sending 

e€ a copy. 

The thing that makes these 
sketches so interesting to me— 
md I think they will be to a lot 
of you—is that included in the 

oup are word pictures about a 

mber of men who have done 
much to write automotive history 
pe@ver the years. 

Among those mentioned are Bob 
Black, who took over the manage- 

ent of White truck in the dark 
days of the depression and brought 
it back to profitable prominence; 
ed Crawford, who has done a 

Virtual wand-waving job at 
lhompson Products; J. O. Eaton, 
Eaton Mfg. Co., whose long 
years of active automotive produc- 
on have had a very distinct bear- 
wig on the trend of car and truck 
design; Tom Girdler, who not only 
arought Republic Steel into a 
Zrominent place as an automotive 


an 


an 
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Weatherhead Co. has been a prime 
supplier of brass fittings; W. King 
White, head of the Cleveland 
Tractor Co., and G. W. Codrington, 
of Cleveland Diesel Engine Co. 


Others of lesser prominence to 
automotive only, in that they sup- 
ply the industry with but a part 
of their output, are George S. Case, 
of Lamson & Sessions; Fred Cha- 
pin, of Upson Nut; Ralph M. Coe, 
of Cleveland City Forge; W. C. 
Dunn, of Ohio Crankshaft; W. T. 
Holliday, of Sohio Co.; C. F. Hood, 
of American Steel & Wire; Elton 
Hoyt, of Pickands Mather; A. D. 
Joyce, of Glidden Co.; James F. 
Lincoln, of Lincoln Electric; C. H. 
McCrea, of National Malleable & 
Steel Castings; C. J. Stilwell, of 
Warner Swazey, and R. J. Wysor, 
of Republic Steel. 

s ¢ 8 
L, CAMPBELL of Marmon Her- 
rington has gotten out a nice 
booklet, too, which tells the Mar- 
mon Herrington story of 10 years 


HOW TANKS REACH the Front. 


threat moved into _ — lines by truck so as 
photo at a behind- = lines- 
transporters ready 
tank transporter carries two M-5 light tanks, 


combat. This U. 
shows three prastant 


al Co 
eienes tank 
Each 
the European offensive. 


before Pearl Harbor. This booklet 
portrays the types of all-wheel 
drive military vehicles which this 
company has made for various na- 
tions since 1931, as well as giving 
a short sketch of the founding of 
the company by Walter Marmon 
of the old Marmon Automobile Co. 


Mere 


is not the only battle 
be fresh and ready for 

supply depot 
move eir loads. 
“Gestined for use in 


The on, 


and Col. Arthur Herrington in 1931. 


in this. emnieg think that 

the war has raised the very 
devil with our automotive trans- 
portation system—but when we 
consider what has happened to 
France since the Heinies invaded 
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that country we can well realize 
how lucky we are to have had an 
ocean between us and the Blitz- 
kreig. 

In 1940, before the German 
steamroller swept down on France, 
that country had some 451,000 
trucks and buses running on its 
streets and hizhways. At the out- 
break of the war, the government 
took over a substantial quantity of 
both trucks and buses to supply 
the army. In the case of the Paris 
bus service, the government took 
over 1,927 of the 3,489 buses that 
were operating. 

When the Germans took Paris, 
they also took all but 50 of the re- 
maining buses operated by the 
Paris system and would have taken 
these as well if their loss would 
not have absolutely paralyzed the 
suburban workers movement to 
and from work. 

Today with less than half of the 
prewar buses and trucks in oper- 
ation and those practically mobile 
wrecks, at least eight percent of 
the vehicles are running on pro- 
ducer gas made from charcoal or 
wood and about 12 percent use 
synthetic petrol and another nine 
percent used gas or electricity. 
Nearly all of the city buses left 
in service were run on household 

(Continued on Page 48, Col. 1) 


YW he 


Kay tor PEACE 


with new and better 


SAFE DRIVING 
PRODUCTS 


Through thousands of outlets—on millions of cars—new and still 
more highly saleable TRICO safe-driving products will make their 


appearance in the postwar era ahead. As creators of inventions and 


as the largest producers of complete windshield wiper equipment 


— motors, linkages, arms, blades, fans and windshield washers—orig- 
inal equipment on more than 26 million cars—TRICO not only has 


readied improvements on these essentials but has developed new 
devices which will make the TRICO franchise more valuable than 
ever. TRICO will be ready when the curtain lifts on final peace. 


Until then, munitions for the armed forces is our primary job. 


Lift-O-Matic 


-»- push button con- 
trol for speedy lift- 


ing and lowering 
of car windows=— 
born in the last 
pre-war days and 
now perfected for 
postwar production 


source for steel but who wrapped 
sap Consolidated Vultee into one of 
America’s outstanding airplane 
production plants; E. J. Kulas, of 
idland Steel Products, which has 
rnished frames and brakes for 
lo these many years; B. M. Leece, 
EW Leece Neville, one of the earlier 
producers of automotive electrical 
avstems; J. J. McIntyre, of Cleve- 
nd Graphite Bronze, one of the 
wonder plants of the automotive 
ndustry; A. J. Weatherhead, whose 


WINDSHIELD 
FANS 


AUTOMATIC WINDSHIELD WIPERS 
-—VACUUM AND AIR-PRESSURE 


AUTOMATIC 
WINDSHIELD WASHERS 


ral 


—. 


PRODUCTS CORPORATION 
BUFFALO 3, NEW YORK 
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gas carried in containers on the 
roof. Their range of operation was 
not more than 10 miles. Diesels 
went off the road entirely because 
there was no fuel for them. 

* * * 


ERE’S a chance for youse guys 

who want to learn commercial 
Spanish the economical way. M. 
A. Alvarez, secretary of the Pan 
American Society of Quito, Box 315, 
Ecuador, S. A., offers to send all 
American business men who write 
for them, pamphlets on simplified 
Spanish. These pamphlets are not 
for sale but are printed for free 
distribution in North America as 
a goodwill gesture toward estab- 
lishing a wider knowledge of Span- 
ish in the United States. The offer 
is good for the balance of 1944 and 
for all of 1945. 

*x* * * 

PESCO Products Co., of Cleve- 
land, has brought out a very nice 
and well-illustrated booklet on 
Pressurized Power and controlled 
flow of fuel. While the booklet 
dwells primarily on fuel pumps for 
aviation, it is the forerunner, we 


understand, of fuel pumps for 
trucks in the not too distant post- 


war. 
* * * 


IN SPITE of all the warnings 
we constantly hear and read about 
the shortage of truck tires (al- 
though we were given to under- 
stand last week that truck tires in 
the 7.50 and 8.25 sizes were getting 
considerably more plentiful), the 
B. F. Goodrich Co. in its rubber 
news letter says that synthetic and 
natural rubber supply in the U. S. 
for the year 1944 may be in excess 
of demand by 40 or 50 thousand 
tons. Gosh, we may even be able 
to get some rubber bands again 
some day. 


Seriously though the severe 
shortage of truck tires, especially 
in the heavy-duty sizes is expected 
to continue at least until the first 
of the year. Industry production 
of passenger car tires for ’44 will 
probably be between 17 and 18 
million—or approximately one tire 
for every B and C gas coupon 
bookholder—which compares with 


34 million replacement tires sold in 


a normal prewar year. The large- ' 


size truck tire quota is 105,000, or 
up 3,000 tires. Small-truck tire 
quota remains at 280,000 while the 
passenger tire quota is again at 
1,600,000. 

All truck tubes are now made of 
synthetic. Tubes with cross-sec- 
tions of 9.00 or smaller are 100 
percent GR-S, while 10.00 and 
larger are 100 percent butyl. 


St. Louis Orders 
200 GM Buses 


ST. LOUIS.—The General Motors 
Corp. recently received an order 
from the directors of the St. Louis 
Public Service Co. for 200 new 
buses to cost $2,500,000. 


Construction of 50 percent of the 
order will start immediately, and 
it is expected they will be ready 
for operation early next year. 


“WE HAVE YOUR CARD concerning 
ad which we ran in Automotive 
News rggently for some Berloy steel 
bins. This is to advise that your 
Dealer Want Ad Department was 
very helpful to us as we secured 
the desired bins through an answer 
to our ad.”—The Marksheffel Motor 
Company ee Colo- 
rado Springs, Colo. 

Be Want Ad Dept., inside back cover 


ARMSTRONG TIRES 
A Good Line for 


TRUCK and CAR DISTRIBUTORS 


Armstrong is a top-profit line. 


Newly expanded manufacturing facilities soon to be 
completed will provide a great power of production; 
in war today, and to help meet the pent-up civilian 
demand for tires that is to make itself felt after Victory. 


Strategic Location of our three factories in the East, 
South, and Mid-west makes it possible for you to 
realize a competitive advantage in your own market 
area because of our Straight-line, direct-from-factory 
Plan of distribution. 


Your business security is assured for years to come 


through the genuine cooperation you will enjoy from 


us—a reliable manufacturer of tires and tubes for 


32 years. 


This is a good time for us to get better 


acquainted for a permanent and profitable 


relationship 


in postwar years. Write for 


your copy of The Armstrong Plan. 
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THE ARMSTRONG RUBBER COMPANY 


Manufacturers of Quality Tires and Tubes for 32 Years 
GENERAL OFFICES AND PLANT—450 ELM STREET 


WEST HAVEN 16, CONN. 


; Co. 


BELL-WYMAN CO. 


created one of the largest repair and 
19,000 square feet of floor space at Yak 


now for added postwar activities. 
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(Dodge-Plymouth) in progressive developments ha 


= structures, giving the 
ma, Wash. The firm is in line 


Yakima Valley Dealer 
Expands His Service 


YAKIMA, Wash. — Bell-Wyman 
(Dodge-Plymouth), in the 
Yakima valley, recently enlarged 
‘its repair and parts departments, 
making it one of the largest dealer 
| shops in central Washington now 
| with 19,000 square feet of service 
| area. 

| New trusses provide an un- 
‘obstructed interior for free move- 
ment of cars. The 14-foot shop 
doors permit entrance of large 
‘trucks, clearance being sufficient 
'for the big over-the-road units. 
Service here is highly developed. 
|A large pit accommodates big 
jtrucks for frame _ straightening, 
wheel alignment and front end 
! correction. 

' Fluorescent lighting has been in- 
stalled in the modernized and 
streamlined parts department, as 
well as throughout the first floor. 
‘' The main used-car lot is on 
Walnut street one and one-half 


Sleeping Drivers 
Held Negligent 


In Pennsylvania 


' PHILADELPHIA.—Falling aslee} 
at the driving wheel of a moto» 
vehicle in Pennsylvania is con- 
strued as “negligence” by the State 
Supreme Court. 

Calling attention to a decision 
which, it says, “is of major im- 
portance to every operator who 
drives a car in this state,” the 
Keystone Automobile Club last 
week quoted portions of the court’s 
opinion to show that no loophole is 
afforded for excuse if accident re- 
sults from a driver losing control 
of his vehicle through sleep. 

“In a normal human being,” the 
court said, “sleep does not come 
without warning. JBefore_ sleep 
there is drowsiness and before 
drowsiness there is usually great 
fatigue or at least a desire to sleep. 
Human affairs would be in a pre- 
carious state if locomotive engi- 
neers, aviators, chauffeurs, motor- 
men and others in charge of ma- 
chinery in motion were liable to 
‘fall asleep’ at any time without 
first becoming consciously aware 
of sleep’s approach and taking im- 
mediate steps to bring to a stop 
the mechanism under their control 
or placing it in the hands of one 
who is completely awake and 
alert. ... 

“Therefore, when a driver of an 
automobile falls asleep while driv- 
ing, it is a legitimate inference 
that he was negligent either (1) in 
permitting himself to fall asleep 
while at such a responsible post 
of duty, or (2) if he possessed no 
such will power as would enable 
him to keep awake under the 
circumstances in not ceasing to 
drive the vehicle.” 


Bascle Promoted 


By Mack Truck 


NEW YORK.— Appointment of 
J. A. Bascle jr. as district man- 
ager for the Louisiana, Mississippi 
and southern Alabama area has 
been announced by F. F. Staniford, 
president of Mack-International 
Motor Truck Corp. 

Since 1941 Bascle had served 
the company as a salesman for 
Mack marine engines in the New, 
Orleans territory. In this ca- 
pacity he established the New 
Orleans branch as one of Mack’s 
leading outlets for marine engine 
sales. 


se sss sess 


blocks distant, where the company 
has a convenient arrangement fo 
quick and easy appraisal of a used 
car which an owner may offer for 
sale or trade. Running through thg 
lot is a paved driveway. The sellé 
can drive through, have his car 
appraised, free from inconvenienc 
while the process is underway. 


Oil Trucks Set 
Record Low 


In Accidents 


NEW YORK. — Accident fre- 
quency in the operation and main- 
tenance of automotive equipmen!’ 
by oil companies was held to a 
record low last year, according tq 
the 12th annual summary of moto 
vehicle accidents compiled and 
just made public by the Americay 
Petroleum Institute’s accident pre- 
vention department. 


Revealing that the 1943 acciden 
frequency was the lowest since the 
institute began reporting the figure: 
in 1932, the announcement saic 
this reflects the excellent driving 
and maintenance record of the 
petroleum industry despite acuté 
wartime shortages of manpower 
and materials. 

Information for 117 oil companies,— 
operating 45,032 vehicles, disclosed 
that the vehicles traveled a tota 
of 612,927,541 during the year; and 
that the vehicles had 1.14 accidents 
in each 100,000 miles of travel. Iz 
other words, each vehicle operated 
had one accident in 87,386 miles o 
travel. Thirty-four other reporting 
companies were unable to give 
data on the miles traveled by thei 
vehicles. Their experience, there 
fore, was summarized under the 
heading, “Accidents per 100 vehi 
cles.” The number of accidents pe 
100 vehicles for the total 151 com- 
panies reporting, with 48,996 vehi 
cles in operation last year, de- 
clined from 33.4 in 1934 to 15.5 last 
year. 


Turning to Buses 


End of Trollies Seen 


In 2 Va. Cities 

RICHMOND, Va.—The streetcar 
and bus system of Richmond ang 
Norfolk will be sold to the highes 
bidder before Jan. 1, provided the 
board of directors of the Virginia 
Electric & Power Co. approves the 
proposal at a board meeting to be 
held soon in New York City. 

Sometime after Jan. 1, it is 
proposed that the company also 
will sell the Newport News, Peters 
burg and _ Portsmouth transit 
operations. 

Informed sources here state tha 
primary interest in the sale of the 
transit properties centers on thgq 
likelihood that a purchaser of the 
Richmond-Norfolk systems, valued 
at $15,500,000, would convert the 
into all-bus operation as soon as 
war conditions permit, eliminating 
all electric trolleys. 


Inland Freight Purchases 


North Idaho for $35,500 

SPOKANE.—(UTPS)—The Nort 
Idaho Auto Freight Co.’s busines 
has been sold to Inland Motor 
Freight Co. of Spokane, fo 
$35,500, O. D. Riggs, secretary 0 
Inland, announced last week. 

Twelve trucks and other ope 
ating facilities are included in the 
transaction. 
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Gun-Packing Truckers 


Drivers Trained to Shoot Antiaircraft 
Guns at Camp Lee 


By Sgt. Charges B. Dunham 


CAMP LEE, Va.—It’s “ack-ack” 
training for the tough quarter- 
naster truck drivers who will de- 
ver the goods to our combat 
troops overseas. For, all quarter- 
naster truck drivers at Camp Lee’s 

y Service Forces Training 
Center now receive instructions in 
mring the .50-caliber air-cooled 
antiaircraft machine gun. Pre- 
liminary training takes place at 

amp Lee and range firing is con- 
ducted at Camp Pendleton, near 
Virginia Beach, Va. 

Instruction is under the direction 
of Col. Edward V. Freeman, direc- 
or of ASFTC basic technical 

aining. Capt. R. G. Watkins is 
supervisor, while Capt. J. H. Jans- 

meen and Lieut. Frank A. Britt are 
“in charge of the Camp Pendleton 
detachment. 

At Camp Lee trainees are taught 
"the nomenclature of the machine 
gun, its maintenance, repair, and 


disassembly. They are given in- 
structions in and practice firing the 
M-9 Trainer—a simulated replica of 
a .50-caliber water-cooled machine 
gun, compressed-air-operated. One 
of the trainers is located in each of 
two bays on the M-9 range. They 
are fired against a backdrop across 
which are towed model planes. 

After training at Camp Lee, the 
truck drivers are convoyed to the 
Camp Lee detachment area of 
Camp Pendleton. There, they oper- 
ate as a provisional anti-aircraft 
unit, equipped with Signal Corps 
radio, regulation barracks, mess 
hall, orderly room and a covered 
working area for servicing the 
guns. Trainees spend a busy three 
days firing the .50-caliber anti- 
aircraft machine gun using live 
ammunition at towed sleeve aerial 
targets, lateral and overhead and 
free balloons and flares discharged 
over the ocean. 


Oklahoma Group Tops List 
n ATA Safety Contest 


NEW YORK.—Results of the 
American Trucking Assn.’s_ tenth 
National Safety Contest were an- 
nounced last week. 

Sixteen associations, companies 
and individuals were awarded 
first place positions in the compe- 
ition, ATA said. Judges this year 
were Norman Damon, vice presi- 
dent of the Automotive Safety 

oundation; Col. A. B. Barber, 
transportation director of the U. S. 

hamber of Commerce, and George 
R. Wellington, head of the safety 
section, Bureau of Motor Carriers, 
nterstate Commerce Commission. 

A new truck safety contest 
began Aug. 1, ATA said. The 
contest will run to next July 31 
and is open to any truck oper- 
ator. 

Topping all state trucking asso- 
ciations to win in the recently- 
closed contest for the best safety 
promotion program among ATA 
affiliates was Associated Motor 
Carriers of Oklahoma which forced 
the Pennsylvania Motor Truck 
Assn., previous three-time winner, 
into honorable mention second 
place this year in competition for 
a new trophy replacing that car- 
ied off last year by the Pennsyl- 
vanians. The Texas Motor Trans- 
portation Assn., contest winner in 
942, this year had to be content 
with third place, rating an award 
of merit. 

The Trailmobile Trophy, award- 
ed annually for the best record of 
safety in. operation of equipment, 
preventive maintenance, __ better 
load-planning and service to the 
public, was won by Red Arrow 
Freight Lines, Inc., Houston, Tex. 
Winner last year was Consolidated 
@F reightways, Inc., which twice be- 
fore had nosed out all other 
contestants. 

In the ATA fleet safety contest, 
judged by mileage divisions ac- 
cording to extent of operations, Sil- 
er Fleet Motor Express, Inc., 
Louisville, Ky., took first place in 
the B-7 class representing carriers 
with unlimited mileage over 6,000,- 
001 miles. Silver Fleet won an 
award of merit in the previous 


year. Honorable mention was 
achieved by Geo. F. Alger Co., De- 
troit, while awards of merit went 
to All State Freight, Inc., Akron; 
Mason & Dixon Lines, Inc., Kings- 
port, Tenn., and Roadway Express, 
Inc., Akron. 

In the local fleet division, un- 
limited as to mileage, Supplee- 
Wills-Jones Milk Co., Philadel- 
phia, was declared the winner. 
Results of the judging in long 

distance classes other than unlim- 
ited over 6,000,001 miles were: 


Class B-6 (2,500,001 to 6,000,000 
miles)—Winner, Davidson Trans- 
fer & Storage Co., Long Distance 
Division, Baltimore (which also 
won in the previous year in the 
same class); honorable mention, 
Best Motor Lines, Dallas, Tex.; 
awards of merit, Lee Way Motor 
Freight, Inc., Oklahoma City; Red 
Arrow Freight Lines, Inc., Hous- 
ton; Red Ball Motor Freight Lines, 
Dallas, Tex. 

Class B-5 (1,000,001 to 2,500,000 
miles)—Winner, Hillside Garage & 
Transit Co., Milwaukee; honorable 
mention, Alton Box Board Co. 
(transportation dept.), Alton, IIl.; 
awards of merit. Falwell Fast 
Freight, Inc., Lynchburg, Va.; Kaw 
Transport Co., Sugar Creek, Mo.; 
C. W. Kelley Transport, Hutchin- 
son, Kans.; Fred Olson & Son Mo- 
tor Service Co., Chicago; Pierce 
Auto Freight Lines, Inc., Portland, 
Oreg.; Schumacher Motor Express, 
Eau Claire, Wis.) W. I. Womeldorf 
& Sons, New Be ‘hlehem, Pa. 

Class B-4 (500,001 to 1,000,000 
miles) —Winner, Carter Brothers, 
Inc., Richmond, Va. (which won 
four times previously in other 
contests). 

Class B-3 (300,001 to 500,000 
miles)—Winner, Harry E. Grimes, 
Arkansas City, Kans. (a previous 
three-time winner). 

Class B-2 (100,001 to 300,000 
miles)—Winner, Galveston Truck 
Lines, Houston, Tex. (won four 
times previously). 

Class B-1 (up to 100,000 miles)— 
Winner, Motor Truck Equipment 
Co., Harrisburg, Pa. 


UNDER WARTIME restrictions the delivery of as large a unit as six 


trucks to a single buyer is news. 


Pictured here 
secretary and treasurer of the Teas Extract Co., Andrews, N. C., 


are W. T. 


delivery of six new Chevrolet 1%4-ton trucks to add to its fleet of 25, from 
F 


N. Parrish jr., 


Nashville, Tenn. 


assistant general manager of Capitol Chevrolet Co., 
The trucks are used in carrying chestnut wood from the 


timber tract to the plant for manufacture into extract, under full allocation 
by the WPB, for use in tanning heavy leathers for the United States Army. 


X 


ed 


Teas (left), 
accepting 


QUARTERMASTER truck drivers at Camp Lee’s Army Service Forces 
Training Center listen intently while an instructor explains the use of 
tracer bullets in 50-caliber antiaircraft machine guns with which every fourth 
truck in convoys overseas is equip The men learn to handle the guns 
by practicing at a training range where they fire one that is almost the same 
in all respects but shoots plastic pellets instead of tracers. Later, against the 
background of the sea at Virginia Beach, they fire the machine gun itself 


against a sleeve target towed by an airplane. 


“SOMETIME AGO, YOU RAN AN AD 
for me relative to hydraulic brake 
fluid I _ sold more brake fluid 


than any other medium.’’—Box Num- 
ber Advertiser. 


through the ad run in your paper|@@”"Want Ad Dept., inside back cover 


“TRUCK HEADQUARTERS” in Columbus, Ohio is this modern establish- 
ment of Perry S. Fay Motors, Inc. Its complete facilities include a 14,000 
square foot service floor and a large parts department. 


“I Chose White Because 


I Knew Its Advantages,’ 


Says Ohio Distributor 


PERRY S. FAY MOTORS, INC., 
has been a successful White Distributor 
in Columbus, Ohio, since 1938. For 21 
years prior to that time, Mr. Fay served 
The White Motor Company in various 


sales and service capacities. 


Trailer Makers 
To Meet Nov. 10 


WASHINGTON. — Truck-Trailer 
Manufacturers Assn., Inc., will hold 
an emergency meeting at the 
Stevens hotel in Chicago, Nov. 10, 
to discuss contract terminations 
and reconversion. The session will 
convene the day following the in- 
tegration meeting to avoid an 
extra trip for those who plan to 
attend both. 

At the truck-trailer industry ad- 
visory meeting, Nov. 16, the mem- 
bers will be asked by the govern- 
ment presiding officer for their 
opinions on reconversion and mili- 
tary cutbacks. Prime contractors 
are now being told by the Army 
what cutbacks are to be made after 
V-E Day. Facing this condition, 
the association officers expect 
there will be a good attendance at 
this emergency meeting so that 
every manufacturer might have a 
voice in the making of the industry 
recommendations. 


Leaves $46,500 Estate 


DECATUR, I1l.—The late William C 
Starr, Decatur dealer, left an estate oi 
$46,500, according to a petition filed 
recently for the probating of his will. 


PERRY S. FAY 


in business and have expanded our 
service and parts facilities several times. 
During this war period, our customers 
have frequently told us of their appreci- 
ation of Personalized Service. For the 


future, we are confident of greater sales 


volume than in the past due to the fact 


“I took on the White franchise because 
I knew its advantages,” Mr. Fay said 
recently. ‘“‘We have operated at a satis- 


factory profit every year we have been 


that truck operators have learned how 
important it is, from the standpoint of 
efficiency and economy, to own trucks 


that measure up to the job.” 


THE WHITE MOTOR COMPANY « Cleveland 


WHITE PERSONALIZED SERVICE is a Plan which only White 
Dealers can offer. Highly commended by the O. D. T. as an effective 
truck conservation measure, it is another example of White's leader- 
ship in “taking care” of the needs of truck owners and providing 
the special means for Dealers’ success in these times. 


FOR MORE THAN 40 YEARS THE GREATEST NAME IN TRUCKS 













New Appeal Due 
On Street Tax 


In Knoxville 


KNOXVILLE, Tenn.— The Ten- 
nessee Supreme Court will again 
decide the constitutionality of a 
municipal street tax on vehicles 
which use city streets. 


In an opinion here, Chancellor 
A. E. Mitchell held that the city 
has a right to collect a $10 to $15 
tax on buses operated through | 
Knoxville by Atlantic Greyhound | 
and Southeastern Greyhound Lines, 
dismissing an injunction suit filed 
by the companies against the 
city. 

It is contended by the bus lines 
that the city tax is “a bar to in- 
terstate commerce and is illegal 
because the State already collects 
a license fee from the bus lines.” 


“The Supreme Court has already | 
decided this issue,” Chancellor 
Mitchell commented. He referred 
to a case in which the high court 
held that a car used daily between 
Rossville, Ga., and Chattanooga 
was liable to the $5 city tax. 

“I hold that such a tax is no 
burden on interstate commerce,” 
Judge Mitchell declared. “It might 
be a burden if the tax were levied 
at several dollars a seat on each 
bus, but the city’s tax is so small 
that it could be no burden.” 

Meanwhile, counsel for the bus 
lines announced an appeal to the 
Tennessee Supreme Court will be 
filed at an early date. 


them) to the sea on trucks. 
that made trucking history durin 
hauling this prefabricated boom 


weighs 35 tons, is feet 


maintenance crews cooperated 
destination without incident. 


Hagens Joins White 

CASPER, Wyo. — (UTPS) — William 
C. Hagens who established and suc- 
cessfully operated for many years the 
Hagens Corner Garage & Service Sta- 
tion has accepted a position as branch 
manager with the wholesale division 
of the White Motor Truck Co. in Salt 
Lake City. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 


Engineered to Help You Keep Vital 
Cars and Trucks on the Job All Winter 


Let ev cold day be a signal to put 
AMALIE SUB-ZERO in every car 
and truck you service. That will give your 
customers easy starting on coldest morn- 
ings and dependable lubrication even 
sont sudden warm spells. AMALIE 
SUB-ZERO pours at temperatures as 
low as 25° below, de —< on S.A.E. 
grade. Back u AMALIE UB-ZERO 
with AMALIE Winter Grade Lubricants 
from spring shackles to differential. 


AMALIE DIVISION 

L. SONNEBORN SONS, INC. 

88 Lexington Ave., New York i6, N. Y. 
Southwestern Distributors: 

Sonneborn Bros., Dallas, Texas. 


Get your free copy of “HOW TO MAKE MONEY 
ON A FALLING THERMOMETER’; for practical 
profit pointers on winter lubrication service. See 
your AMALIE Distributor or write Dept. AN. 


Now More Than Ever—It’s AMALIE First 
... Because AMALIE Lasts 


REFINERIES: PETROLIA, PA., AND FRANKLIN, PA. 

















e PLANT: NUTLEY, N. J. 





ST.PAUL TRUCK PATROL 


for greater 


PROFITS 


you sell. 





2207 University Avenue S. E. 


“DOWN TO THE SEA in ships’ has 
Here a big Mac 
World War I 
wer overland from Allentown 
place aboard ship at Philadelphia. The tower, an all-welded tubular 
long, 23 feet wide and, when loaded, towere 
17% feet off the road. State a 
seeing 


HOISTS and BODI 
32 years of unvarying high quality have established St.Paul’s 
leadership. You cash in on this top quality selling St.Paul 





form or stock rack body multiplies the owner's uses of his 
truck and gives you, the dealer, an extra profit on every truck 


For further information please write: 


T.PAUL HYDRAULIC HOIST CO. 





ven way to ships (or rts of 
Bulldog, brother of the Bulldogs 
» carries on the tradition by 
Pa., to its 
ae 


lice, electric and telephone company 
the cumbersome section to its 


Tractor Output 
Of 1,500,000 Seen 
In Five Years 


AKRON.—Construction of 1,500,- 
000 new rubber-tired tractors in 
the first five postwar years and a 
100 percent increase in their num- 
ber within a decade were forecast 
last week by John W. Thomas, 
chairman and chief executive of 
Firestone Tire & Rubber Co. 

Figures compiled by the com- 
pany’s business research division, 
he said, show that the spectacular 
prewar growth in farm mechaniza- 
tion will continue at a more rapid 
pace than ever when peace returns. 

At the start of 1944, there were 
1,450,000 rubber-tired tractors on 
American farms. Many of these 
now are obsolete and waiting to be 
scrapped, Thomas pointed out, 
and their replacement will co.- 
stitute a large proportion of the 
1,500,000 tractors to be built in the 
first five years after the war. 


Fruehauf on Jump 


To Erect Repair Plant 
In One Week 


BESSEMER, Ala.—Only a week 
will be required for the Fruehauf 
Trailer Co. to erect a new building 
in Bessemer and start reconverting 
and modifying 1,700 jeeps and 
trailers for the U. S. Army 

Construction involves making a 
concrete platform 50 feet wide and 
200 feet long, erection of the build- 
ing, 50 x 150 feet, and installation 
of machinery. 


Any four wheel drive 
truck makes a speedy, 
powerful road main- 
tainer when combined 
with the St.Paul Hy- 
draulic Truck Patrol. 
You can also sell 
complete line of at- 
tachments, all prof- 
itably. 


Hydraulic Hoists and 
Bodies. 


[teal 
HOISTS 


Farms and industries 
find new uses for 
dumping every day. A 
Lift-all Hoist mount- 
ed under stake, plat- 


Minneapolis 14, Minnesota 
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Inequitable Distribution 
Of New Trucks Chargec 


(Continued from Page 40) 


as many trucks on the floors of 
its dealers in New York than 
it has in Philadelphia. New 
York is one of several key points 
where dealers in all makes seem 
to find it most difficult to get 
purchase applications cleared, 
either through lack of adequate 
knowledge of the essential users 
in their territory by the members 
of the board, or because the 
board members have a mistaken 
idea that they are doing the 


| truck-transportation industry a 


service by holding back on clear- 
ing purchase certificates so that 
dealers will have trucks to meet 
some unforeseen emergency. 

Factories point out, however, 
that in most every instance their 
civilian truck production on the 
medium sizes is practically up to 
schedule and that, in case of an 
emergency in any district of the 
country, it will be possible for them 
to get trucks there to meet it in 
but a matter of days, at the most. 

In spite of the fact that the 
entire civilian, plus _ lend-lease, 
truck production program is be- 
hind schedule less than 11 percent 
for the first nine months and, 
barring strikes or some calamity, 
is expected to be behind only about 
3 percent at the end of the year, 
the military truck program includ- 
ing jeeps is now behind 4 percent 
and the heavy-duty military truck 
production is behind approximately 
25 percent. 

In contrast, the civilian heavy- 
duty truck production program is 
only approximately 17 percent 
behind schedule, or less than 
1,500 vehicles. 

These figures should set at rest 
any thinking on the part of dealers 
or users that because the heavy 
military truck production program 
is so far behind schedule, civilian 
truck production is being hindered. 

It is pointed out in this regard 
that, outside of engines and some 
axles, the components in the two 
vehicles don’t overlap to any ex- 
tent and that the bottlenecks of 
the military program, with the 
possible exception of axles and 
malleables, do not materially affect 
the ability of the manufacturers to 
turn out the civilian jobs sched- 
uled for this year. 

The malleable bottleneck is seen 
as a government “chicken” that 
has come home to roost. While a 
much-belated effort was made to 
adjust wages of foundry men, when 
it was found that both aircraft 
and truck production was being 
very adversely affected by the lack 
of manpower in this industry, the 
“cure” was applied too late. 

By the time the wage differ- 
ential in this field was adjusted 
so that foundries could get addi- 
tional manpower, the experienced 
foundry workers had left the 
dirty, smoky malleable plants 
and the additional manpower 
had to be recruited from green 
labor. As a result, truck and 
component manufacturers report 
today that not only are they con- 
tinually short of castings from 
their sources but that rejects, 
due to inexperienced labor, is 
running higher than it ever has 
in this industry. 

Poor castings that won’t pass 
inspection are as serious a cause 
of our present inability to meet 
production, as is the lack of man- 
power in the foundries to turn out 
the work. 

Dealers can look to a more 
plentiful supply of trucks for civil- 
ian use next year than they have 
had this year, even though the war 
in Europe does not end by next 
spring. A total of 133,410 trucks 

are already scheduled for produc- 
tion during the first six months of 
next year, plus a possible 4,000 
that may be carried over from 
this year’s allotment. This com- 
pares with 122,177 that are expected 
to be built by the end of the year. 
Of these 75,152 have been built dur- 
ing the first nine months of this 
year, with 58,836 of them being 
medium models. 

Problems which arose in connec- 
tion with truck production in the 
third quarter and possible remedies 
to be instituted during fourth- 
quarter production, were discussed 


TRUCK SECTIO 



























































































at a recent meeting of the Mot 
Truck Industry Advisory Commit- 
tee in Washington. ; 

Although the total number o: 
trucks (military and _ civilian) 
produced during the first ni . > 
months of 1944 were 554,000 
units, as compared to a sched- 
uled program of 586,000 units 
lag of 5% percent—there was a 
big drop in the total production 
of light-heavy and heavy-heav 
trucks seriously needed by the 
armed services at this time 
WPB said. 

The production of light-heavy 
trucks for the first three quarte 
of 1944 amounted to 187,000 units 
compared with a. program o a 
205,000 units, a deficit of 8.5 pera 
cent. The total production of 
heavy-heavy trucks was  44,00Qgsssttes 
units against a planned program 
of 58,000, or a deficit of 24 percent. 

During the third quarter of 1944 
total truck production amounted 
to 198,000 units, WPB said. (The 
figures in the foregoing thre 
paragraphs are approximate.) 

John H. Middlekamp, director o 
WPB’s Automotive division, urg 
the truck industry to take fuller 
advantage of the opportunity tq 
obtain directive treatment in thé 
meeting of heavy truck schedules. 
Since these production program 
had reached such important mili 
tary urgency, the use of directives 
to secure components and mate 
rials would free the heavy-d 
truck programs from many hind- 
rances, Middlekamp pointed out. _ 

Committee members were in- 
formed by WPB that beginning 
with the 1945 truck productiot 
schedules, “country trucks” (trucks 
that are shipped outside the United 
States or its possessions) for thé 
Foreign Economic Administration 
would be set forth in separate pro 
duction schedules. All other re 
quirements for commercial trucks 
would be combined. 


N. C. Nominee 
Favors Higher 
Truck Limits 


BLOWING ROCK, N. C.—F 
Gregg Cherry, Democratic nominee 
for governor, addressing the Nort} 
Carolina Truckers’ Assn. here 
cently, asserted that he would seek 
legislative approval to keep wa a 
time truckload maximum in effec 
after the war as a permanent 
peacetime measure. 


“I have discussed the matter o: 
load weights with state highway 
officials,” Cherry declared, “an 
they agreed that it might be prac- 
ticable to outline and designa 
some 2,500 miles of highways 
the state upon which you might 
operate your heavier equipme 
approximating a maximum o 
42,000 pounds, and a top limit of - 
tinued, “repairs or improvement 
petroleum carriers. 


“In such a concession,” he co 
44,000 pounds in the case o 
of these roads, or the rebuilding 
of them, would require constru a 
tion to take care of the maximu 
weight indicated.” 


North Carolina’s prewar truc 
load was 40,000 pounds, and the 
present duration maximums, fixed 
by Gov. Broughton under his eme 
gency wartime powers, are 44,000 
pounds for oil trucks and 42,50 
pounds for others. 


—_ 


Tubeless Tires 


Holding Own 


BUFFALO.—It was 22 months 
and 13,000 miles ago that the Bu 
falo Evening News garage trie@ 
out a new wrinkle—the detubed, 
tire. Today, Supt. Louis F. Schleus, 
reports that they are still going 
strong, taking the ruts, bumps, 
tracks and rough pavement as we 
as any ordinary tubed tire. 

The two detubed tires are on § 
passenger car and require, beside™ 
the customary attention, occasional 
inflation, 


wer 










TRUCK SECTION 
Shifted from ODT... 
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OPA Extends Control 
On Gas for Trucks 


WASHINGTON.—The Office of 
Price Administration last week 


broadened its gasoline rationing ' 


program to include a number of 
functions that heretofore have been 
handled by the Office of Defense 
Transportation. 

All operators of commercial mo- 
tor vehicles that require certifi- 
cates of war necessity, such as 
buses, trucks, taxicabs, rental cars, 
will be affected by the change, 
OPA and ODT announced. 

Under the new procedure, appli- 
cations by commercial motor vehi- 
cle operators for temporary and 
non-recurring rations will be made 
to OPA local War Price and Ra- 
tioning Boards rather than to ODT 
district offices. These rations will 
be issued by local boards and any 
appeals from decisions of the 
boards will be handled by OPA. 
Thus, OPA will have complete au- 
thority over the issuance of such 
additional rations. 

The change is expected to im- 
prove service and be of much 
greater convenience to commercial 
motor vehicle operators, since 
operators will have available 5,500 
OPA local boards, as compared 
with 142 ODT district offices. 

Applications for certificates of 
war necessity or for permanent 
changes in certificate allotments 
will be handled by ODT district 
Offices, as in the past. Forms for 
making such applications may be 
obtained at all OPA boards and 
at ODT district and field offices 
and offices of county farm trans- 
portation committees. ODT will 
continue to certify permanent com- 
mercial vehicle needs and issue 
certificates of war necessity to 
cover these needs. 

There will be four conditions, 
under the new procedure, under 
which local boards will be au- 
thorized to issue a smaller ration 
than that allotted by ODT on the 
certificate of war necessity. These 
conditions are: 

1. When the board has knowledge 
of discontinuance or reduction in 
the operations of the commercial 


Use of Radio 
By Trucks 
Under Study 


WASHINGTON.—Future_  devel- 
opment and use of two-way radio 
in the field of highway transpor- 
tation may be guided by evidence 
presented at current hearings on 
reallocation of radio wave bands 
now being conducted here before 
the Federal Communications Com- 
mission. 

Highway user interest centers 
mainly on the announcement that 
the hearings are being conducted 
for the purpose of: 

1. “Determining the present and 
future needs of the various classes 
of nongovernmental services for 
frequencies in the radio spectrum 
from 10 kilocycles to 30,000,000 
kilocycles with the view of ulti- 
mately assigning bands of frequen- 
cies to such services.” 

2. “Encouraging experimentation 
along such lines as may be justi- 
fied from the evidence presented 
at the hearing.” 

Possibilities of development of 
two-way radio in commercial mo- 
tor vehicle operations will be pre- 
sented by representatives of or- 
ganized truck and bus operators. 
State highway officials and police 
officers are seeking to safeguard 
their respective present and future 
use of radio in law enforcement, 
snow removal and highway main- 
tenance. 

It is reported that applications 
for the use of radio wave fre- 
quencies already outnumber the 
frequencies available to nongov- 
ernmental services and fear is be- 
ing expressed that future develop- 
ment of radio in highway trans- 
portation may be handicapped or 
even halted by assignment of wave 
bands to other services. 

Interested organizations are 
seeking to implement experimental 
use of radio in the motor trans- 
portation field by urging the com- 
mission to assign sufficient wave 
bands for this purpose. 


vehicle operator. 

2. When the board has knowl- 
edge of the misuse of commercial 
rations and such misuse indicates 
an overissuance. 

3. When an applicant indicates 
to the board that his needs are 
less than those certified. 

4. When an applicant fails to use 
all of his ration, or fails to claim 
his ration within a reasonable 
time. 

If none of these four conditions 
apply, OPA boards will continue to 
issue rations in the amount certi- 
fied by ODT. 
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‘Four Wheel Drive 
Re-Elects Chiefs 


MILWAUKEE.—Walter A. Olen, 
D. J. Rohrer and Carl E. Steiger 
were unanimously re-elected direc- 
‘tors at the recent stockholders’ 
meeting of the Four Wheel Drive 
Auto Co. 


Utility Trailer Co. 
Sold to Hagan 


MONTGOMERY, Ala.—The Util- 
ity Trailer Works and its subsidiary, 
the Standard Forge and Axle Co., 
local firms which have been mak- 
ing history in the field of trans- 
portation in the last few years, 
have been purchased by John G. 
| Hagan, of New York. 


VIEW OF PART of the truck display and service promotion in_ the 
showroom window of the East Side Chevrolet Corp., 1110 First Ave., New York. 
Monthly service — are advertised in the display at the right. Messages 
like these shown in picture are bringing splendid results in increased service 
volume, according to East Side Chevrolet. The front-end special to correct | 
misalignment and conserve tires includes adjustment of steering mechanism 
and correction of caster and camber. 


SIGNAL CORPS PHOTO 


When Civilian Supplies were Essential 


UNIS FELL May 7, 1943. Newspapers said: “‘Hys- 
terically happy inhabitants by tens of thousands 
welcomed the allied armies. Heedless of danger, 
French and native populations literally danced 


with joy.” 


But joy doesn’t last without food and other ne- 
cessities. Prompt distribution of suppliesto civilians 
was essential at Tunis to keep order and assure secu- 
rity. The photograph above shows an International 


There, too, former Harvester men are driving and 
servicing the trucks they once helped build. They 
drive with confidence and do service jobs with pride. 
They have reason. They had a share in making these 
sturdy Internationals. 


Internationa’ Trucks are rugged. Their stamina 
and dependability. at war and at home explain why 
—in the 10 years before the war—more heavy-duty 
International Trucks were sold than any other make. 


Truck at work on this important job. 


International Trucks are at work on fighting 
fronts and in liberated areas virtually everywhere. 


INTERNATIONAL HARVESTER COMPANY 


180 North Michigan Avenue Chicago 1, Illinois 


INTERNATIONAL Jrucks 


New Trucks—Now! The government has authorized 
the manufacture of a limited quantity of trucks for 
essential civilian hauling. International is building 


HARVESTER 


them in medium-duty and heavy-duty sizes. See your 
International Dealer or Branch now and get valuable 
help in making out your application. Don’t delay! 
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Expert Discounts Rumors... 
Super Streamlining 


Of Buses Debunked 


SEATTLE.—At the recent na- 
tional transportation and mainte- 
nance meeting of the Society of 
Automotive Engineers in Portland, 
Ore., W. W. Churchill, super- 
intendent of equipment of the 
Washington Motor Coach System, 
Seattle, discounted talk of ultra- 
streamlining in surface buses and 
declared the Operators were op- 
posed to immediate radical trends. 


“There has been much talk of 
radical changes in coaches after 
the war,” Churchill said, “such as 
small gas engines using high- 
octane fuel and delivering greater 
power than prewar engines of the 
same size, plastic bodies, full auto- 
matic transmissions, semi-trailers, 
drastic reductions in weight, etc. 
I feel confident that a great many 
of these changes will come; how- 
ever it is my prediction and 
recommendation that they come 
gradually.” 

Churchill, in comparing the rela- 


Sullivan Upped 


By International 


SAN FRANCISCO.—J. T. Sulli- 
van, for the past year assistant 
branch manager at this branch, has 
now been moved to Portland, Ore., 
where he takes over as branch 
manager when the present man- 
ager, H. M. Mercer, retires Nov. 1, 
R. M. Buzard, western district 
manager of International Harvest- 
er Co., announces. 


M. H. Roth, who has been assist- 
ant manager at the Seattle branch 
is coming to San Francisco and 
will replace Sullivan. While new 
in this territory, Roth has had 
many years experience in motor 
truck business, having served as 
retail salesman, motor truck block- 
man, retail manager and assistant 
branch manager. 


ICC Approves Merger 


Of 2 Western Truckers 

BOISE, Ida. — The Interstate 
Commerce Commission recently 
approved the sale of all outstand- 
ing stock of the Cotant Truck 
Lines, Inc., to the Garret Freight 
Lines, Inc., of Pocatello. 


Under the direction of C. A. Gar- 
rett, freightlines manager,’ the 
Cotant’s lines to San Francisco 
and Idaho intrastate routes will 
consolidate with Garrett opera- 
tions in Idaho, Montana, Utah, 
Arizona, Nevada, Oregon and 
California. 


tive merits of gasoline power 
versus diesel for buses, favored the 
latter. In long distance inter-city 


service units of comparable size, he ; 


said, there was a saving of 1.78 
cents per mile in the diesel fuel 
cost, where the same fuel tax ap- 
plied to both. 


“Lubricating oil costs were .14 
cents per mile higher for diesel 
equipment, while total engine 
maintenance for the diesel engine 
wag .11 cents per mile less,” 
Churchill added. “In addition to 
greater economy, they have proved 
far more reliable and free from 
failures on the road than gasoline 
engines.” 

Underpower, he stated, was a 
distinct “mistake” and proved to 
be “false economy.” Increased 
costs were reflected in general 
maintenance, road failures, fuel 
mileage and maintenance of 
clutches, transmissions, drive lines 
and rear axles, Churchill remarked. 

“I feel without reservations that 
operators do not desire a coach of 
the ‘Buck Rogers’ design. In order 
to pay for new coaches, operators 
must have a coach that attracts 
business and one that is economical 
and efficient to operate and main- 
tain. If the manufacturer does 
not build a job that will meet these 
requirements, he is certainly not 
going to have any demand for his 
product.” 


Highway Heroes 


Colo. Truckers Create 


Award for Drivers 

DENVER.—A special award of 
honor for truck and bus drivers 
who perform heroic deeds on the 
highways has been created, it was 
announced last week by Ted L. 
James, president of the Colorado 
Motor Carriers Assn. 

The first award medal was pre- 
sented to William Nessner, driver 
for the Weicker Transfer & Stor- 
age Co. here, for a heroic attempt 
to save the life of a soldier in- 
jured in an automobile accident re- 
cently near Larkspur, Colo. 

“The desperate attempt by Ness- 
ner to save the life of Sgt. Antoni 
Smyk, of the Pueblo Army Air 
Base, by pulling him from his 
burning automobile,” James said, 
“is the most recent in a long series 
of spectacular and self-sacrificing 
acts performed by truck and bus 
drivers on the highways.” 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 
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Dezendorf Sees Big Future 
In Postwar Used Cars 


(Continued from Page 1) 


has not yet completed plans for 
distribution of the jeep.) 

Just what effect this will have 
upon the automobile dealer with a 
substantial investment in building 
remains to be seen,” Raine said, 
“and just whether the Virginia 
dealer licensing law, as at present, 
will permit the operation of a deal- 
ership at a gas station will depend 
entirely on how the courts will con- 
strue the definition of an estab- 
lished place of business.” 

Dezendorf said that in no other 
segment of the automobile business 
will there be greater changes in 
comparison with prewar conditions 
than in the used-car department. 

“In considering the size and span 
of the postwar new-car market,” 
Dezendorf said, “it is frequently 
everlooked that the abnormal age 
of cars in use will create a strong 
secondary new-car demand for 
several years after all new-car 
buyers have been supplied with 
postwar new cars. As nearly as 
we can estimate, there are ap- 
proximately 7,000,000 customary 
buyers of new cars. They drive 
their cars on an average of 2% 
to three years before trading for 
other new cars. 

“For three years, no late model 
used cars have been available to 
the used-car market in volume, nor 
will they begin te appear for two 
or three years after the resump- 
tion of production, because the 
first buyers of postwar new cars 
will want to keep them for awhile 
before passing them down to the 
used-car market. 

“Thus, regardless of the ca- 
pacities which the industry may 
provide, used-car buyers may be 
expected to bid up the price of 
postwar used cars and thus pro- 
vide a stimulation to the new-car 
market by encouraging new-car 
buyers to trade their cars more 
frequently than they ordinarily 
would do.” 

Because of the age of used cars 
after the war, Dezendorf said that 
there will be an abnormal demand 
for good used cars for many years 
and a great demand for recondi- 
tioning facilities. 

“In fact,” Dezendorf said, “re- 
building will be more nearly de- 
scriptive of the job in hand, in 
place of recondition of principally 
appearance items in the post.” 

In discussing new-car models 
and prices after the war, Dezen- 
dorf said that it is almost cer- 
tain that the 194x model cars 
will be as different from the 1942 
mode! as the ’42 from the ’41 or 
the °41 from the ’40. 

“My recommendation to you,” he 
said, “is that we wipe all 1942 
model conversation out of our 
vocabulary and start thinking and 
talking of new models for the post- 
war market.” 

Dezendorf said that loose con- 
versation about price increases is 
breeding customer resistance. 

“You have heard,” he said, “that 
prices may be up from 25 percent 
to 40 percent above prewar prices. 
Yet rarely does the speaker say 
what prewar prices. 1941 prices 
were 7 percent above 1940 prices. 
And 1942 prices were 20 percent 
above 1941... . If a further infla- 


tion of the wage level is avoided, 
it is within the bounds of possi- 
bility that the increase above 1942 
prices may not be great.” 


TRUCK SECTIO 


Buses 


(Continued from Page 40) 

‘V-E Day plans, including the pos- 
sible revocation of Order L-101 
{under which buses are scheduled 
for production, and the list of 
simplified equipment applicable to 
the buses manufactured during the 
war emergency. 

WPEB officials suggested to com- 
mittee members that no determi- 
|nation of quotas for 1945 produc- 
ition be made until Jan. 1, 1945. 
Manufacturers had forecast’ ap- 
proximately 11,500 buses for pro- 
duction during 1945 against an ap- 
proved program of 10,392 buses, 
WPB said. 

Integral Buses and Bus Bodies 

Monthly deliveries of civilian and 
military integral buses and bus bodies, 
1942, 1943 and the first seven months 
of 1944. 
“No. of 

Bus 
Bodies 


No. of 
Integral 
1942 
January 
February 


Marines in the South Pacific indulge _in|M 
orps Photo. | M 


& 
September 
October 
November 
December 
Total 


Dezendorf said that parts sales | Octop 


offers the dealer a fertile field for 
improvement, 
franchised dealers have never 
served over 25 percent of the re- 
quirements of their owners for 
replacement parts. 


pointing out that Tota 


In addition, he said, it is not to|M 


early to start considering how to 


get and train a quality sales force. ¢ 


He pointed out, too, that many 
dealerships have been in their old 
buildings so long that the towns 
have grown away from them and 
their facilities are obsolete. 


In this respect, Ruel Logan, of 
the Weaver Mfg. Co., urged im- 
proved building facilities and dis- 
tributed copies of a modern layout 
suggested by his company. 

Lee W. Moran, director of auto- 
motive surplus sales for the gov- 
ernment, urged dealers to get in 
touch with their regional Office of 
Surplus Property and to keep in 
touch so that whenever vehicles 
are offered for sale the dealers 
may participate. 

Thomas W. Wilson, assistant to 
the executive vice-president of 
NADA, advised in-service train- 
ing of all workers toward greater 
efficiency and courtesy. 


Others who spoke included 
ATAV President Walter J. Wilkins 
and Vice-President Paul W. Freed; 
Arthur O. Deitz, president of the 
Commercial Investment Trust; Don 
H. Smith, of the automobile and 
parts section of OPA; L. J. Buck- 
land, and James Dalton. 


Cc. E. Wright, member of the C. 
E. Wright Co., won a silver cup 
for being in business the longest, 
while Dr. E. F. Reese jr., was 
honored as the oldest dealer mem- 
ber of the association. 


New N. C. Dealers 


LEXINGTON, N. C.—Lexington Sales 
Co., which proposes to buy and sell 
motor vehicles of all kinds, has been 
Ot sbo,00D'. with authorized capital 
of ,000 


and subscribed stock of 
$5,000 by Zeb Grubb, Alma Grubb 
and Fred F 


ritts, all of ‘Lexington. 


Chicago Truckers to Get 


Warnings on Weather 

CHICAGO. — Over - the - road 
motor carriers operating out of 
this city again will be advised 
during winter of expected severe 
cold waves or heavy snows by 
the transportation department 
of the Chicago Assn. of Com- 
merce. 

The department will be noti- 
fied by the weather bureau when 
and where severe snow and 
icing are to be expected. It will 
relay the warnings by telephone 
to motor carriers. This service 
was tried for the first time last 
winter and proved to be of such 
value to the carriers it is being 
offered again. Reports cover the 
territory from the Atlantic coast 
to the Rockies and from the 
Canadian border to the Ohio 
river. 


847 
3,034 


Trucker Devises 


New Container 


PITTSBURGH.—A new mobile 
freight container for use of.rail- 
road freight cars and motor trucks 
has been patented by W. J. Dillner, 
president of the W. J. Dillner 
Transfer Co. 

According to Dillner, the new 
container will cut by some 75 per- 
cent the needed manpower for 
handling general packaged freight 
and household goods. It will be 
made of aluminum and may ulti- 
mately be used in shipping by 
heavy cargo planes. Gases used as 
preservatives may also be intro- 
duced in the air-tight containers, 
Dillner said. 


Soldier Lauds 
Versatility of 
The Weasel 


By Sgt. Charles B. Dunham 

CAMP LEE, Va—The Weasel 
has displayed many adaptabilities. 
It can traverse swamps or marsh- 
lands, climb slopes of more than a 
forty-five degree angle and rest 
lightly in soft sand or mud when 
fully loaded. While not designed 
for amphibious landing operations, 
it can swim through water with 
10 inches of freebroad—the dis- 
tance between water line and deck. 

Several of these M-29-c Light 
Cargo Carriers--the Official name 
for the Weasels—are kept at the 
Army Service Forces Training 
Center, and instruction is given in 
their operation and maintenance. 
A familiarization course has been 
set up to acquaint drivers and 
maintenance men with the vehicle. 

Quartermaster truck drivers are 
given a brief course in its opera- 
tion and first echelon maintenance 
—they learn how to drive it and 
check it so that the vehicle is 
ready for sustained operation. A 
number of Quartermaster automo- 
tive mechanics here are taught the 
second echelon of maintenance— 
work performed by company me- 
chanics and which includes minor 
repairs. 

The Weasel was originally’ de- 
signed as a snow vehicle for recon- 
;maissance purposes and carried 
two men, and was used in this 
form by the U. S. Army in the 
| Aleutians in 1942. 


It costs you about a penny-a-day to 
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better renew NOW! 





alled Fairest Solution... 
be 


AUTOMOTIVE NEWS, OCTOBER 30, 1944 


UAW Offers Proposal 


Dn Veteran 


DETROIT.—In an effort to pro- 
ide some seniority rights to vet- 
erans of this war and at the same 
time protect non-veterans of longer 
eniority, the UAW-CIO is seeking 
to incorporate in its contracts 
with various plants a clause which 
“SHvould extend  union-established 
seniority rights to millions of vet- 
prans not covered under the pro- 
ision of the Selective Service Act. 
The clause would: 
Give seniority credit, month 
for month, for time spent in 
military service to all employes 
overed by UAW contract who 
ave entered or who may enter the 
armed forces, regardless of the 
ength of time they worked before 
entering the service or of the na- 
ure of work they were engaged in. 
Give seniority credit, month 
for month, for time spent in 
military service to veterans not 


Seniority . 


icemen and veterans who were 
not employed at the time they 
entered the armed services and 
those who were employed in 
temporary positions. It was esti- 
mated that these men constitute 
80 percent of the men now in 
service. 


“We do not regard these pro- 
posals as the complete and final 
solution to the problem of veterans 
employment nor to the problem of 
vostwar employment _§ generally,” 
Thomas said. 

“We do regard them as the fair- 
est and most equitable solution in 
a situation where employers, gov- 
ernment and other groups in the 
population want to pass on to the 
individual nonveteran worker the 
total sacrifice to be made in pro- 
viding veterans with jobs.” 

Thomas said the complete solu- 
tion is full employment, with jobs 


WHITE SUPER power tractor shown pulling an 85-foot, 
Australian city enroute 
as this enabled the Australians 


through the streets of an 
transport such 
as well as on the coast. 


New demands to be made for the 
115,000 Chrysler Corp. employes by 
the UAW were listed last week as 
a paid 20-minute lunch period, a 


70-ton barge 
to the coast. Motor 
to build boats inland 


tion of the probationary period 
from six months to 30 days. 

The demands were agreed upon 
last week at a meeting of UAW 


Cadillac 


(Continued from Page 1) 
immediate postwar period when 
demand for cars will exceed sup- 
ply, he said, will require tact and 
ingenuity of a high order, and 
more stable compensation policies 
will attract to the auto industry 
the very highest type of salesman. 


Ahrens stressed the owner loyal- 
ty among Cadillac owners. While 
new Cadillac buyers normally 
traded in their cars on new ones 
within two years, he said, contin- 
ued wartime ownership and usage 
has inspired owner loyalty to a 
point where two independent sur- 
veys, one recently made public by 
the Crowell-Collier Publishing Co., 
show that four out of five present 
Cadillac owners plan to buy the 
same make when new cars are 
available. 


Harvester Promotes Allen 


VANCOUVER. B. C.—Russell G. 
Allen, manager of the Calgary branch 
of the International Harvester Co. of 
Canada, Ltd., for the past eight years, 
has been promoted to manager of the 
Winnipeg branch. He is a native of 
Chicago, where he first joined the 
Harvester organization 30 years ago. 


Chrysler delegates. They will be 
presented to the company next 
month, it was said. 


employed when they entered serv- 
ice but who obtain employment in 
plant covered by a UAW-CIO 
contract within one year after 
their discharge from service. 

The effect of these proposals, 
according to R. J. Thomas, UAW 
president, would be that no veteran 

ho was employed at the time he 
entered service in a plant covered 
by a UAW contract could be dis- 
blaced by a person employed after 
the date of his original employ- 
ment, and a veteran not employed 
at the time he entered service but 
who obtains employment within a 
ear after his discharge from serv- 
ce cannot be displaced by any 
person whose period of employ- 

ent is less than the veteran’s 
“period of employment plus time 
n service. 

Thomas pointed out that the 
two groups not heretofore pro- 
tected who are specifically cov- 
ered by the new clause are serv- 


guaranteed 40-hour work week, 
standard seniority clauses for re- 
turning war veterans and reduc- 


for everybody able and willing to 
work, veterans and nonveterans 
alike. 


It costs you about a penny-a-day to 
keep abreast of the automotive news— 
better renew NOW! 


raham Earnings 
Esgl Jp 23 Percent; 


Hatch Director 


— DETROIT.—Reporting war pro- 
duction at an all-time peak, Ray- 


S@mond J. Hodgson, president, 
raham-Paige Motors Corp., an- 
nounced last week that net earn- 
ngs of the company for the nine 
“months period ending Sept. 30 were 
up 25.3 percent, and sales had more A : : ik. 
—“Wehan doubled as compared with the oe z x | 
similar period last year. eat | meet 
Net profit for the first three 
Wsuuarters was $1,262,920 after re- 
serves for federal taxes and con- 
ingencies of $1,537,000, as com- 
pared with $1,007,434 net profit in 
1943 after provision of $1,035,500 
or reserves. 
' The reported earnings for the 
first three quarters did not include 
hose of the Warren City Manu- 
“facturing Co. Warren, O., a 
wholly-owned Graham-Paige sub- 
@sidiary, which was acquired last 
August, Hodgson said. He also 
pointed out that the figures were 
-—weeubject to renegotiation. 
“Our backlog of war contracts as 
of Sept. 30 totals more than $45, 
$000,000,” Hodgson said. 
L. Boyd Hatch, executive vice- 
president and a director of Atlas 
orp., N. Y., was elected a member 
of the board of directors and the 
executive committee of Graham- 
“Paige Motors Corp., it was an- 
nounced by Joseph W. Frazer, 
@hairman. 
Hatch is also a director of E. W. 
Bliss Co. and other corporations. 


a 
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SPORTSMEN are the World’s Best New Car Prospects! 
...reach them through Sports Afield! 


Hunting and fishing enthusiasts constitute just about the livest group of 
new car prospects in the world. To these men, cars are the most important 
item of equipment, because cars take them “there” and bring them back. 


Sportsmen study a car the way they study a gun or a fishing rod before 
they buy. They go for features that help make long overland trips more 
comfortable. And when they read their favorite outdoor magazine, they 
like to find all the details of the new cars in it as well as information about 
other sporting equipment. 


— 


Smalley Heads 


lorida Truckers 


MIAMI, Fla.—The Florida Truck- 
“ing Assn. at a meeting here last 
week elected Joseph Smalley, of 
Mlampa, president. my 
Other officers chosen were James ae eo 


Morton, of Waverly, vice-president; 


Month after month, the year ‘round, more than 300,000 well-to-do sports- 
men buy Sports Afield Magazine (at 25c the copy). It’s a “natural” for 
your new car advertising. Is Sports Afield on your 1945 schedule? 


MQuinn R. Barton, Jacksonville, 
treasurer, and Charles A. Gertner, 
acksonville, executive secretary. 


“OUR ADVERTISEMENT IN YOUR 
Dealer Want Ad Dept. was helpful 
and it will not be necessary to 

* repeat."—Floyd H. Johnson (Stude- 
baker), Mt. Pleasant, Mich. 


Want Ad Dept., inside back cover 


ey 
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Wage Peg Policy 
Still Uncertain 


By William Ullman 
Washington Correspondent : 


GREAT UNCERTAINTY 


surrounds the future of the 


nation’s wage stabilization policy. 


On the one hand, the principal question of whether the | 


Little Steel formula is to be broken is going to rest solely 


with President Roosevelt. 
Labor Board is wrestling with 
the problem of whether to 


grant labor certain “trimmings.” 

The situation shapes up like 
this: WLB’s report to the Presi- 
dent on the general wage stabiliza- 
tion policy will be placed before 
him soon, If the board adheres 
strictly to its recent resolution, 
that report will fall into three 
parts. The first part will deal 
strict] with the Little Steel 
formula, and the board already has 
said that it will not recommend 
action one way or the other. Thus, 
WLB will place before Mr. Roose- 
velt the question of whether the 
formula is to be retained as a 
check against inflation. 

There is no intimation whether 
there will be a quick decision by 
the President, although many be- 
lieve that he will 
not make public 
his findings for 
at least three or 
four weeks. The 
other portions of 
the report will 
treat with the 
board’s further 
consideration of 
(1) any particu- 
lar inequities in 
the wage stabili- 
zation policy, in- 
cluding the _ so- 
called bracket system and sub- 
standard wages discussed in the 
proceedings before the board, held 


Here’s What 
They Say in 
Washington: 


About 2,000,000 men will be dis- 
charged from the armed forces 
within a year after Germany’s fall. 
Already discharges are running at 
a rate of approximately 30,000 a 
month from the Army, less than 
10,000 monthly from the Navy.... 


It’s a job to keep up with the 
Smiths in government. There are 
an estimated 17,000 in the Federal 
service, or about one Smith in 
every 170 employes. The Johnsons 
number about 11,000 and_ the 
Browns 10,000, Oh yes, the Joneses 
are there, 9,000 strong. Total civil- 
ian workers 2,900,000. . .. 

Failure to release the Navy re- 
port on Pearl Harbor has brought 
a renewal of charges that the ad- 
ministration is unwilling for politi- 
cal reasons to have its contents 
revealed before election day... . 

That in his speech before the 
Foreign Policy Association, the 
President lifted the great issue of 
world organization for  enforce- 
ment of peace above any partisan 
political campaign... . 

Despite confusion embodied in 
the Surplus Property Act, a sizable 
amount of no-longer-needed ma- 
terial is passing out of the govern- 
ment’s hands. In a recent thirty- 
day period, dispositions of war 
property reached $27.8 million, 7.4 
percent of the amount available. .. 

That from one and a half to two 
and a half times as much wealth 
is produced by the average Ameri- 
can worker as by his British count- 
erpart. Economists attribute this 
to the American worker having 
more mechanical equipment at his 
command... . 

Employers will be able to obtain 
the new 1945 withholding tax ex- 
emption certificates for distribu- 
tion to employes from the district 
offices of the Bureau of Internal 
Revenue this week. ... 

That the National Capital has in 
fairly certain prospect a downtown 
subway system to cost about $56,- 
000,000 as a necessary relief for 
its ever-growing problem of traffic 
congestion. ... 

—Wiuam ULLMAN 


Uliman 


On the other hand, the War 
qx qeuwuo——_, 
from Sept. 26 to Oct. 6, inclusive, 


and (2) the nature of the most 
pressing wage problems which 
confront the board with respect to 


reconversion. 
* * 


Davis In Doubt 


Over Authority 

REGARDING the alleged inequi- 
¢ies, Chairman William H. Davis 
has said the board might be able, 
if it found them to exist, to cor- 
rect them without changing the 
rules, but by changing their ad- 
ministration. On the other hand, 
he explained the board might not 
be able to correct them and might 
have to ask the President or the 
Director of Stabilization to change 
certain rules. The board might 
specifically ask these officials, 
Chairman Davis explained: “Are 
we authorized to be more liberal 
on the substandard?” 

The wage problems which con- 
front the board with respect to 
reconversion and about which it 
will report to the President, in- 
volve what wage an employer 
shall pay his employes when he 
changes over from production of 
war goods to production of civil- 
ian goods. 

It is possible that the board will 
decide it can properly grant some 
of these demands, at least partially, 
without breach of the Little Steel 
formula or other established board 


rules. 
* * *# 


Vehicle Code 


Streamlined 

DESIGNED to smooth the flow 
of postwar highway traffic, the 
Uniform Vehicle Code has been 
streamlined preparatory to action 
by state legislatures next winter. 

An up-to-date version of the code, 
which sets a pattern for state and 
local traffic laws, has been agreed 
upon by the legislative committee 
of the National Conference on 
Street and Highway Safety. 

The conference is made up of 
representatives both of federal, 
state and local motor vehicle au- 
thorities and of private organiza- 
tions interested in traffic and 

safety. 

High spots include new provi- 
sions relating to financial respon- 
sibility, driving on express high- 
ways, pedestrian control, and chem- 
ical tests for offenders accused of 
drunken driving. 

This is the fourth revision in 
the code, issued originally in 1926 
to bring some measure of stand- 
ardization into the then-chaotic 
field of motor vehicle regulation. 

s- * #* 


Code Would Require 


Auto Insurance 


TO PROTECT the public, the 
financial responsibility provision 
would require drivers to carry lia- 
bility and property damage insur- 
ance or its equivalent, the alterna- 
tive being license suspension or 
revocation. 

In addition, it is proposed to 
require every uninsured driver 
and owner involved in a major 
accident to post a bond or col- 
lateral sufficient in amount to 
cover the resulting damage to 
person and property pending final 
determination of responsibility. 

Whereas legal proof of driving 
while under the influence of liquor 
heretofore has depended entirely 
upon the observation and testi- 
mony of witnesses, cognizance now 
could be taken by the courts of a 
chemical analysis of the driver's 
breath, blood or other bodily sub- 
stance. 
+ . ? 


U. S. Allays 


Trade Fears 
OFFICIAL Washington and 
members of congress were specu- 


LINEUP OF ANTIQUE CARS at the fifth annual meeting of the Antique 
Automobile Club of America, held in Philadelphia recently. Oldest car present 
was a 1901 Columbia Electric; others included a 1904 Oldsmobile, a 1921 
Mercedes-Benz, a 1910 Locomobile and a 1909 Mercedes. 


lating this week on what the NAM 
News termed “an Administration 
attempt to reassure American ex- 
port firms that the end of the war 
would also see an end to the cum- 
bersome export-import controls 
now operative.” 

The gesture was made by Ber- 
nard F. Haley, new director of the 
State Department’s Office of Eco- 
nomic Affairs, who flatly assured 
industry that “the United States 
government ought to retire, after 
the victory, both from the actual 
conduct of import and export oper- 
ations and from the detailed regu- 
lation of our foreign trade.” 


Moreover, Haley made it clear 
that he was speaking “not just 
my own view, or just the view 
of the Department of State. It is 
the view of the executive depart- 
ments and agencies. .. .” 


For nearly a year now, American 
businessmen engaged in foreign 
trade have been disturbed at hints, 
reports and rumors, emanating 
mostly from FEA, that it “might 
be necessary to continue our con- 
trols over exports and imports for 
a considerable period after the 
cessation of hostilities,’ on the 


' ground of worldwide shortages and 


exchange difficulties. 

Haley backed up his assurance 
by putting the government on rec- 
ord as recognizing the “preference 
of the American people for private 
enterprise,” particularly in foreign 


trade. 
* * * 


Discusses Outlook 


For China Trade 


WITH the comment, “450,000,000 
people are anybody’s day-dream of 
a market,” Foreign Commerce 
Weekly discusses the possibilities 
of postwar trade between China 
and the United States. 

China’s most immediate need will 
be for very simple things; food, 
clothing, and materials for shelter. 
Future developments must be 
founded on an improved agricul- 
ture. The article says: 

“The possible effects of the 
use of good garden tools on 
China’s agricultural production 
might mean the difference be- 
tween eating and starving for 
millions of people.” 

More expensive machinery will 
be the goal for the future. In the 
first postwar years China will need 
to import much food. There is a 
great lack of cotton and other 
textiles, as well as textile ma- 
chinery. 


Bender-Schulz Expands 


ST. LOUIS. — Bender-Schulz Motor 
Co. (Lincoln-Mercury) has acquired 
the present property of the. Grebe 
Motor Co. The deal was indicated to 
be more than ‘ 


Ford Completing 
52,244th Aviation 


Supercharger 


DEARBORN, Mich.—The Ford 
Motor Co. will have produced 
52,224 aviation turbo-supercharg- 
ers when the contract is completed 
Oct. 31, the Army Air Force Tech- 
nical Service Command and the 
Ford News Bureau announce. 

Since supercharger production 
was started in the press-steel 
building at the Rouge plant in Jan- 
uary, 1942, application of Ford 
manufacturing technique has in- 
creased output continually. The to- 
tal number of manhours spent on 
each unit has been reduced from 
619.74 in the first month to 149.34. 

At employment peak on the sup- 
ercharger job there were 37,000 
workers. Now there are approxi- 
mately 2,000. 

Before the war, Mercury and 
Ford Fordor and Tudor bodies 
were manufactured in the area 
now allocated to supercharger pro- 
duction. Today some of the old 
body bucks are stored between the 
assembly line area and the super- 
charger test cells. Much of the 
equipment formerly used is scat- 
tered over the country. New con- 
veyor lines and conveyors must be 
installed in the building before re- 
= of automobile manufac- 
ure. 


Randall Gets 
Chrysler Deal 


WASHINGTON. — Randall Mo- 
tors, Inc., headed by Tom K. Ran- 
dall, has signed a Chrysler-Plym- 
outh franchise as direct factory 
dealer. 

Located in the downtown area, 
the firm has a showroom and re- 
pair shop and a 200-car parking 
garage. Randall was sales manager 
for the Chrysler-Plymouth distribu- 
tor here for the last 18 years. 


Handley Made Manager 


Of New Firestone Plant 


AKRON.— The appointment of 
E. T. Handley, general manager of 
synthetic rubber operations for the 
Firestone Tire & Rubber Co., as 
manager of the new $4,500,000 tire 
plant which the company is build- 
ing for the government and will 
operate at Des Moines, Ia., is an- 
nounced by John W. Thomas, 
chairman and chief executive of 
Firestone. 

K. K. Wyatt, manager of the 
Firestone-operated synthetic rub- 
ber plant at Port Neches, Tex., 
now becomes general manager of 
the company’s synthetic rubber 
operations. 





purchasing agent 


Ford 


(Continued from Page 1) 

be 20 to 25 percent below the 
then lowest-priced Ford, Chevro- 
let or Plymouth, Ford asserted. 

Production of the new low- 
priced car is expected sometimg 
between the time the first péstwar 
autos are built and the date the 
post postwar models are assembled 
Ford said. 

Davis said the company believes 
there will be 10 million or, more 
car owners “probably within 10 
years after the war.” Peak pro- 
duction may reach 7,000,000 cars 
and trucks a year in the imme- 
diate postwar period, he said. 

Under its expansion program, 
Ford plans to reopen all of its as- 
sembly plants as soon as the gov 
ernment releases them. At least 
ene more assembly plant and one 
more manufacturing plant will alsq 
be built. Negotiations are already 
underway on these projects, and 
it was announced that assemb 
plants at Buffalo and Long Beach, 
Calif., will be reopened along 
with an addition to the Memphis 
plant. This will give Ford 16 as- 
sembly plants in all, including ¢ 
new one planned for St. Lo 

Parts depots, now I in 
various assembly plants and 
branches, will be given separate 
buildings in 10 or more locations 
after the war, it was announced, 
raising the company’s total by 
four or five as compared with 
pre-war. Ground already has 
been bought for a new parts 
depot in Denver, costing $500,000. 

Doubling of engineering facilities 
has been effected, Ford said, and 

should result in improved liaison 
between research engineers and 
production. A new flow in engi- 
neering procedure also has bee 
inaugurated. 

As reported by Davis in Auto- 
MOTIVE News, Sept. 4, Ford officials 
and regional managers have j 
approved a committee of dealers 
to serve as a factory advisory 
group. The committee, members 
of which haven’t been selected as 
yet, will bring dealers into close 
touch with sales, engineering and 
production executives who then will 
be better able to translate geners 
owner suggestions into a finished 
product, Davis said. 

Ford is inaugurating a special 
program of education for its 
dealers’ sons which would make 
possible special training in Ford 
plants to give these young men 
a background of company, its 
operations as they relate to sales 
and service, plus a course of 
training in the problems of pro- 
duction, distribution and _busi- 
ness management, 

It was announced that Ford v 
start production of light trucks in 

February. Davis said negotiations 
on the prices for these units are 
still in process with OPA officials. 
—Perte WEMHOFF 


Obituaries: 


H. P. Thornton 
CLEVELAND.—H. Parke Thornton, 


48, vice-president and controller of 
White Motor Co., died recently a 
Cleveland Clinic hospital. He was 
prominent in the accounting field as a 
member of the advisory board and 
former vice-president of the Controllers! 
Institute of America and a member of 
the advisory committee on_ Govern- 
ment Questionnaires, U. S. Bureau of 
the Budget. “a 


John T. Beckner 
LOUISVILLE, Ky.—Lt. John Talia-' 
ferro Beckner, 66, former auto dealer 
here and retired Navy officer, died 
recently. Lt. Beckner served under, 
Admiral Dewey. . 


G. R. Bartholomew 
HANNIBAL, Mo.—George R. Bars 
tholomew, 80, formerly associated with 
Capt. A. C. Decker in a dealership that 
handled the Ford, Hudson, Reo and 
Moon agencies, died recently. 


James Guthrie Goodman 
SHELBYVILLE, Ky.—James Guthrie 
Goodman, 68, head of the Goodman 
Bros., automobile dealers here, died 
recently. 
* * ¢ 


Asthor E. Jacobson 
DETROIT.—Asthor E. Jacobson, 60, 
divisional comptroller of Chevrolet; 
died last week. Mr. Jacobson entered 
the employ of Chevrolet at Flint in 

May, 1919, as a utility, clerk. 


Shelby M. Jett 
AKRON.—Shelby M. Jett, secretary, 
head of the legal department and ‘a 
member of the board of directors of 
B. F. Goodrich Co. since 1927, died 
recently. 
* * «* 


Harry W. Bailey 
CLEVELAND.—Harry W. Bailey, 55, 
J ng of the Cleveland 

iesel division, General Motors Corp., 
died recently at his home in Cleveland 
Heights, 
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HELP WANTED MISCELLANEOUS 


CRANKSHAFT Grinding & Metallizing. 
JOHN P. HUGHES MOTOR CO., INC., 


SERVICE MANAGER for large Interna- 801 Commerce, St., Lynchburg, Virginia. 
| on ae << oe automobile dealer. 2 D + 4 
y top man considered. Salary in diameter. Dealer’s price 10 cents per 
and bonus. Box 792, c/o Automotive 
News, Detroit 2. arent tr mets ROOT foot. NOTTINGHAM AUTO PARTS 
ae | rn nha TEN ¢ ae a 


WANTED — AGGRESSIVE SALESMEN. ; 3 insertion Sash in advance. Count initials and groups of numbers as 


—s a. assured. a eo 4 rahe, ; ; c anc ( eet 1 at, P . i a Pere 22] 

es well above average, selling Stand- es ; ~~ s nar “ies , - , a ae Es ee 

ard dealer accounting systems and = : Pardini Secrecy <: + c = alt . rie . : R 
Management forms. Outlook for car as repite Sis rwarded, unopened, the same day ceived. Ursola of per inen, Pp AE hd wad $250.00 eward 


CO., 1606 West 25th St., Cleveland 13, 
Ohio. 


dealers most optimistic, promising un- fe P : ‘ ie - 
usual demand. Men wanted should be WANT AD DEPT., AUTOMOTIVE NEWS ° i fee eis eee oS Offered for recovery of black 
1941 Buick convertible coupe, 


familiar with functions of dealerships 
motor No. 543867051. $100.00 for 


and accounting procedures. With re- 
sumption of automobile production, we 

information leading to its re- 
covery. 


will have a number of openings. Sev- 
eral openings now. D. H. Lansing, Sales 

Box 790, c/o Automotive News, 
Detroit 2. 


Manager, Reynolds & Reynolds Co., 
Dayton 7, Ohio. DEALERSHIP WANTED 


. LARGE SOUTHERN FINANCE COM- 
SERVICE MANAGER. Must be aggres- PANY will assist in the purchase 
sive, experienced, capable of taking | good dealerships, South preferred. We ! . Write for free complete price list. 
atte “wa ae an have several buyers. Replies treated in ° Cooper-Lewis Co., Inc., 238 Broadway, 
. base salary! strict confidence. x , @/o Auto- Revere 51, Mass. 
ared car Ford ARE gy aero as We had to stay out of FOR SALE—1937 Buick Century Motor 
vania. Box 794, c/o Automotive News, . with Head. $75. Henry Auto Sales, 
Detroit 2. “Ta Gee oe toe laree Ss Automotive News for a Hudson Dealer, Battle Creek, Michigan. 
e wan 
TCT ae ee | GRILLS for 1937 and 1938 Buicks. $25 
DEALERS’ ACCOUNTANTS. Opportunity} Replies confidential. Hugh Buster, 1151 few weeks because we fob Davis, 1211 Monroe Street, Toledo 2, 
for accountants with sales personalities East 76th St., Kansas City, Missouri. ] d ] th Ohio. 
to serve as Business Management Repre- |... = cou not supply e 
sentatives for large automotive manu- TRUCKS WANTED PARTS WANTED 


facturer. Salary and traveling expenses. x 
Address Box 793, c/o Auounetive News, demand WANTED: HOOD for 1940 Oldsmobile 60 


Detroit 2. Model. Help save this automobile. \ od 

” courtesy appreciated. Philadelphia Mo- 
We have been busy buy tor Car Co., 1155 8. Broad Street, 
Philadelphia 47, Pa. 


BUSES WANTED 


WANT NEW FORD, Chevrolet or Inter- 
national school bus chassis, also 158” 
Ford C&c. Will pay ceiling price 
KNOP-SCHAEFER SALES CO., 915 N. 
Illinois, Indianapolis, Ind. Riley 0827. 

WANTED NEW or practically new Dodge 
33 passenger bus. Write approximate 
mileage and condition. Auto Sales Co., 
Winfield, Alabama. 


BUSES FOR SALE 


BUSES FOR SALE 1941 GMC, high head 
room, 32 adults, 48 school 
New motor, perfect condition. 
32 adults, 48 school children. 
1942 Wayne bodies on 
S & 8S Chevrolet Co., Thompsontown, 
Pa. 


ONE EXPERIENCED FORD MOTOR RE-| Will purchase any amount used 


BUILDER. Can make from $75-$100 a | tractors or trailers all models, sizes ing up a new stock of 
week. Call or write Sam Murray, Ford mak 

Dealer with Engine Rebuilding Depart- | OT e. 
ment, 1917 Biscayne Blvd., Miami 36, 


136 b ld WANTED TO BUY one new frame for 

1941 Chevrolet passenger car, Model 
; cars to 6 80 at AH. or AG. H & H CHEVROLET 
Fla. Tel. 9-2757. U. S. BEST TRUCK SALES COMPANY, 4911 South 24th. Street, 


1689 Bedford Ave., Brooklyn, N. Y. New York as is prices. Omaha 7, ‘Nebraska. 


TWO EXPERIENCED FORD MECHANICS 34. carloads will be 
}— 2 — = as ae 

sou or winter. an make from §$75- 7 1 

$100 a week. Call or write Sam Murray,| FORD DEALER WILL purehase shipped direct to you. : 

7. wena a =~ Bivd., Miami, amount new 1944 aor on = promt 1936 to 1941 all makes 764, c/o Automotive News, Detroit 2. 

* 10; a. el. a . sharing basis. LAS OoTO ° a 

CORPORATION, 90 Montrose Ave., FOR SALE: 12 white and blue trimmed 

Brooklyn 6, New York. and models. enamel parts bin front panels in excel- 


THOROUGHLY EXPERIEN lent condition. 5 two post free wheel 
SR Tor Ferd dealership tocstad ij | DODGE DIRECT DEALER will buy any <epe Mee, GRG0D th, capacity, couptete 


chmo' * quantity new 1944 Dodge trucks ‘on 7 . with pipe, valves, fittings. Placed, but 
er ~~ a : a eee profit sharing or bonus basis, fob fac- Call Mr. Nardin, Tra never used. 16 new two ton, two speed 


oldest Ford dealership in a job with tory or your city. Write, wire or phone i ™ hand winches with 7 foot booms and 
a future. State qualifications. Box| ¢ollect, ZEDER MOTOR SALES, Bay falgar 4-2830, for sam 45 foot steel cable and hook.” Full de- 
799, c/o Automotive News, Detroit 2. a. ehigan. ] ] d ails upon request. DRAPER CHEVRO- 
p e carioad. LET COMPANY, Saginaw, Michigan. 
WILL PURCHASE ANY NUMBER of 


1944 New Ford trucks. Steel City Mo- EQUIPMENT WANTED 


SKILLED METAL AND BODYMAN. Per- tors, Inc., 3131 Forbes 8t., Pittsburgh, 

manent position offered by largest Bulck- Pa. MAyflower 8844. RELIANCE MOTORS i ay Be Ey By 
rshi e 0 

Arizona. This is the top job in our USED CARS WANTED 2040 Broadway at 70th. St. at. oh 

body and fender department. Excellent} == New York 23, N. Y. : i ; , 

wages; ideal working conditions; best a 

year ‘round climate. Write. Give ex- 

Pperienee and _ references. PHOENIX 


ane | Se ee 7 eee a ee ee ae oe 
, ’ ° , also price. x , ¢/o 
I WILL PURCHASE part or complete used Automotive News, Detroit 2. , 
car inventories anywhere. Sam Green- 
field, 6700 Euclid Ave., Auto merchan- MANUFACTURER’S 
SERVICE MANAGER for large Ford diser in Cleveland for over 25 years. BEPRESENTATIVE 
nD TORS th Gay GE Beers 6s se 
Must be capable of taking complete| LATE MODEL CARS in good condition. SEDAN in storage | FACTORY REPRESENTATIVE, 30 years 
charge of service department. Good post-| Will purchase dealer’s complete stock for 12 years, like new, a real ad for @/ successful executive selling, wants to 
war future in pleasant working condi- and equipment. Bill’s Nash Sales & dealer's showroom. U. 8. Best Truck represent manufacturers of auto parts 
tions. Attractive salary. Standard Auto Service, Watertown, N. Y. Sales, 1689 Bedford Ave., Brooklyn, N. Y. ane anes aor west coast, can de- 
‘o., Gran pids, Michigan. eo ver volume business, now and postwar 
POSITIONS WANTED period, with wholesalers, retailers and 
ean — a. Box 803, c/o Automo- 
BOOKKEEPBDR—Age 33, Married: 9 years Seda Baron ve News, Detroit 2. 
FASTEST GROWING new and used Auto automobile experience. 4 with General 14,000 oan alle 27 ae 
Parts House in the U.S.A. needs help. Motors dealer. Box 800, c/o Automotive heater, six wheels, tires like new. 
Permanent position with good chance News, Detroit 2. $2,000. Car eost new. $8,500. Del 
for advancement. Auto Wreckers—$50 Motors, Inc., 250 George 8t., New DIESEL PATENT 
wk. to start, Auto Counter-Men—$55 wk. Brunswick, N. J s 
to start, Auto Correspondent—$45 wk. P. ee 
to start. TRAINOR’S, 7232-42 Stony ostwar 
Island Avenue, Chicago, Illinois. 


ACCESSORIES FOR SALE 


200 Comfort Master—hot water heaters 
@ $25.00. 150 Mopar Deluxe Heaters 
@ 21.00 and 50 Mopar 8 tube radios 
@ 53.00. F.O.B. at Eleventh Street 
Motor Co., 1120 8. 11th Street, Phifla- 
delphia, Penna. 


EXPERIENCED EXECUTIVE, 37, desires 
partnership in established dealership or 
will buy deal of 200 car potential. Can 
furnish satisfactory information on ex- 
perience and qualifications. Box 804, 
c/o Automotive News, Detroit 2. 


AUCTION 


BEN FISHEL AUTOMOBILE 
AUCTION COMPANY 
at 10:30 am. 
Every Tuesday—Rain or Shine 


Used Cars and Trucks On Hand 
At All Times 


FOR DEALERS ONLY 
WE BUY WE SWAP WE SELL 
OOME BUY COME SELL 


Phones 127-128-591 
2112-14-16 Sycamore St. 
Cairo, Tl. 


FOR SALE 


* SALING 1937 to 1942 cars, stop| Only device by which actual moment 
oe nnneennering.- — "in at Sam Greenfields, @700 ucla, Ave., tao Meth hos, WA, aie hatomotine 
eld. Ox . u 
connections in the automotive and —- — a News, Detroit 2. ” umes 
appliance industry and with years of P 


automotive experience back of him ——— 


BUY GB wishes to help some concern, now in| 1942 CADILLAC, Series 67, 7 Pass. Sedan, 
iA war work and with ample manufactur- fully equipped, actual mileage 5300. 


ay 


ing facilities, find and develop a 1941 Chrysler, 5 Pass. Crown Imperial 
product or products for the postwar Sedan, fully equipped. Will sell the 


—t automotive and appliance market. pair for $6950. Cadillac Oldsmobile Co. e 

’ Will also develop outlets for any] Canton, Ohio. Phone 5145 7 -W Q M 

pw IT’S UP T0 You! present products applicable to either se “ ” | Pre ar uality Ford otor Co. 
automotive or appliance fields. Box 


- 806, c/o Automotive News, Detroit 2, ra 
- Michigan. AUTO AUCTION Automobile Paint 
every Friday 
The best place te buy er sell, in the 
* | Middle a seen This Paint was manufactured in the U.S.A. for the Ford Motor 
BALERS Company’s 1942 Production. Was Purchased from the Ford 


We will buy your complete stock, 
eall or wire, Motor Co. of Mexico. Packed in original 5 Gallon Metal 


. [ ART WATSON Contai this Paint contains Alkyd Resi d Phthalic Anhy- 
Rep resentation in Portugal for Trucks, c aol, Wee teak ae to : "lee candied a 
Busses and Automotive Products 


the finest pre-war Quality. 


Stock Gallons Container Price 
Number Color On Hand Quantity Per Gal. 


trucks. Have following M-1224 Cream Enamel (Baking) 285 5 Gal. 


+ + trucks with Wood's hoists: 3 1942 Chev- i : 
We are in the market to represent in Portugal Sa oe ee ee co te ae = Saenatiee Gime Coane —— = i= 


2 1941 GMC. 1 1939 ternational. M-3946 Niles Blue Green Enamel (Baking) 435 5 Gal. 


1 1940 Dod 3 1940 Cargo ‘ ; 
manufacturers of trucks and busses as well as 0 Dodge. 3, 1940 Dodge Cargo M2947 ‘Blue Fathom Enamel (Baking? — 3655 Gal. 


the manufacturers of all automotive products. Ses Oh, Ce, ae 1782 ea eee — = 


MX-708174 Yellow Enamel (Baking) 125 5 Gal. 

: . NEW CHEVROLET 1942 Heavy duty, M-2937 Florentine Blue (Air Dry) 140 5 Gal. 

Send your best terms by air mail. equipped Thornton Tandem four rear|§| M-2946 Niles Blue Green Enamel (Air Dry) —«'160—=S Gal. 
wheel drive, eight 825x20 10 ply rear M-2948 Maroon Moselle Enamel (Alr Dry) 190 5 Gal. 

tires, Thornton double frame, 750x20 M-6GI2A Commercial Drab Pyrox. Lacquer 175 5 Gal. 


— M- c Chassis BI E ! (Air D 5 50 Gal. D 
Bank solteence anon Pamsecm, Santee ® spurt ta, mae ceemaes || cima eniteesioarrat (Abo) 99 Soa: Bram 


° : ; a Gee : M-4115 B Surface High Solid Pri 000 «= 50 Gal. D 
Vianna, Lisbon, Portugal . oe — — = = M-1147 a—— 350 50 Gal. Drum 
Will Furnish Instructions how to convert Baking Enamels to 

NEW DODGE WF-32 1% ton 160” , 
1B. Chassis with windshield “cowls, Air Dry Enamel. All Shipments are Cash or 20% Deposit with 


UNIAO DE TRANSPORTADORES PARA 34x7-10 hy Single oo" dear teak COD orders. Prices are F.O.B. San Antonio, Texas, and Subject 
Suitable for buses. No priority neces- to Prior Sale. Will Sell Small orders of 5 Gallons or more, or all. 


IMPORTACAO E COMERCIO, LDA. (UTIC) sary to extend frame. Several on hand. 


Also 2 ton units WH-47, tires 34x7-10 


Registered Capital—Escudos 5,100,000.00 Bales, D800 Cass Ave., Detroit 2, Mich. FLYING CADETS AUTO EXCHANGE 


Import Division— Rua da Madalena 80, Lisbon, Portugal 405 BROADWAY, SAN ANTONIO 5, TEXAS 
3 NEW STAKE BODIES for 134 inch WB 
trucks $150 each, FOB, Youngstown, 
* Ohio; L. F. Donnell, Youngstown, Ohio. 
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PLYMOUTH MEANS BUSINES 
















LON a aS the remarkable speed of its sales growth. 


Plymouth meant business. 


Through the war, Plymouth dealer service 
has helped keep three million Plymouths 
running on essential errands . . . and factory- 
engineered parts have been available for this 


big job. Plymouth means business. 


Beyond the war, looms the largest car 
market of all time ... with the dealers selling 
Plymouths in a preferred position. Plymeuth 


will build great cars and great business. 


PLYMOUTH Division of 
CHRYSLER CORPORATION 
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THE HORN OF PLENTY 


Like the inexhaustible horn of 
Amalthaea, the productive capacity 
of American Industry is seemingly 
limitless. War products of every 
conceivable kind, from new plants 


and old, are overwhelming the best 
the enemy can put forward. 


In practically every unit which sails 
the seas or in the sky, or rolls on 
land, or turns in factories, Timken 
Bearings save power, reduce fric- 
tion, eliminate wear, carry radial 
and thrust loads or any combination 
of the two and provide constant, 
trouble-free performance. In truth 
Timken Bearings are one of the bul- 
warks of Industry — war or peace. 


THE TIMKEN ROLLER BEARING 
COMPANY, CANTON 6, OHIO 
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Lugging Logs for Liberty 
with DiaMonn T reliability 


‘Tes big Diamond T six-wheeler, with its record of over 15 mil- _ needs of the War Department diminish, the manufacture of com- 


i 


i} 


lion feet of Sitka spruce handled in 80,000 miles of low-gear serv- mercial Diamond T’s will increase. Added plant facilities, plus 
ice, is representative of the thousands of Diamond T commercial _new techniques and advancements developed out of war experi- 


ii 






trucks which have created inspiring wartime service records. ence, will result in finer, longer-lived, more efficient Diamond T’s 


Equally in every form of vital civilian transport service as at than ever—produced in larger volume than before. 


every fighting front, the in-built stamina, the rugged- gyy war sonps For victory Diamond T dealers know how recognition of Dia- 
ness and unfailing dependability of Diamond T —THEY WILL PAY YOU mond T performanceand reliability has grown in recent 


' 


trucks have added to the Diamond T reputation dur- !TH INTEREST... AND UBERTY years. They see tremendous possibilities in the postwar 


ing these war years. pm» market, and they are making their plans accordingly. 


number of new commercial trucks this year. As the Established 1905 





* DIAMOND T MOTOR TRUCKS « 
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THE AUTOMOTIVE YEAR IN PEACE TIME 


SY, is hard to realize that fourteen 
months have already passed since I 
wrote the forward to last year’s Auto- 
motive News Almanac. I said then, 
“We hope the 1944 Almanac can once 
again record the accomplishments of 
an Industry at peace.” 


This year’s Almanac was purposely de- 
layed with the hope that once V-day 
had come, the vital statistics of war 
production by this Industry from Pearl 
Harbor to the ending of European 
hostilities would be available. Perhaps 
we too were the victims of wishful 
thinking! 


However, these figures, whenever they 
are released, will be recorded in the 
Almanac for the benefit of future his- 
torians. They will prove, for all time 
to come, that no other industry in 
America converted so completely for 
an all-out war effort. They will prove 
too that once under way, their combined 
production of the mobile machinery 


of destruction with which modern wars 
are fought, was greater than that of all 
the rest of the world---greater by far 
than the production of our Allies and 
our enemies combined. 


Disappointed though our Editors are 
that we cannot record this year the 
actual war production figures of our 
Industry, we are proud to present in 
this edition a study of the average 
Automobile Dealer, his past accom- 
plishments, present operations and 
future planning. 


Then too, we have omitted no feature 
from this edition which has made the 
ten preceding volumes invaluable as a 
source of reference to the Industry we 
serve. We have added many a new 
face in the Family Album and more 


than a hundred new listings in the 
«“Who’s Who” section. 


We hope you will appreciate this 11th 
Annual Almanac as much as we who 
have worked on it! 


Victory must be near at hand! 


Detroit, 
November, 


1944. 


DP Lom 
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If you've wondered about the quality of synthetic rubber 
passenger car tires, here’s your answer. From essential driv- 
ers who have purchased millions of Goodyear all-synthetic 
rubber tires in the past year, come countless reports like 


‘‘T am more than 

pleased with the serv- 

ice one of your syn- 

thetic tires is giving. 

I frequently travel 
rough country roads and on hurry calls have to 
drive at fast speeds. So far this tire has run 16,100 
miles and shows very little tread wear.” 


Dr. G. L. Hartenstein, York, Pennsylvania 


Delivery Service 


“I purchased two of the first Goodyear 6.50-16 
synthetic tires in this part of Iowa. They have 
given 35,000 miles of service and from the 
amount of tread design left I will get around 
20,000 more miles. I am more than satisfied with 
your synthetic tires.” 


John A. Linneman, Burlington, lowa 


“On July 5, 1943 we purchased our first set of 
Goodyear synthetic tires. To date they have been 
driven 28,000 miles and the treads appear to be 
about 50% worn. If this is a sample of the mile- 
age from Goodyear synthetics, we'll have no 
hesitancy about them in the future.” 


W. E. Callahan Construction Co., Dallas, Texas 


>, 
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Taxi Fleet 


“At present we have more than 200 of your syn- 
thetic tires on our fleet. 150 of them have already 
delivered better than 20,000 miles without re- 
capping and I believe with recaps they will aver- 
age 35,000 miles each. You should be proud of 
this splendid mileage performance.” 


Shreveport Yellow Cab Co., Shreveport, La. 


War Worker 


“I have two Goodyear synthetics on my car that 
carries six passengers every day to Schenectady 
war plants —a 110-mile round trip. They’ve now 
gone: 25,775 miles without trouble, and do not 
show too much wear. I’m thoroughly sold on 
Goodyear synthetic tires.” 


Robert Smith, Lake George, New York 


Farmer 
“Accept my unquali- 
fied endorsement of 
your De Luxe syn- 
thetic tires. I have two 
used in hauling farm 
| produce on all kinds 
of roads. After 16,000 miles they have never been 
off the wheels, are wearing evenly and have lots 


of tread left.” ; 
P. H. Adams, Gulfport, Mississippi 


* BUY WAR BONDS * BUY FOR KEEPS* 
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THE GREATEST NAME IN RUBBER 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


these — proof that the Goodyear Research Laboratory's 
twenty years’ experience in improving synthetics insures 
exceptional tire performance, regardless of where you live, 
or what kind of work you do. 


} “I am in the oil busi- 
ness and much of my 
travel is over rough 
roads. In six months “ 
I have put 12,000 — 
miles on three syn- 

thetic Goodyear tires and they are still in fine 
condition, the treads being scarcely worn. Need- 
less to say, I am well pleased.” 


R. C. Stoner, Hollywood, California 


EXCLUSIVE FEATURES THAT MAKE 
GOODYEARS WEAR LONGER 


1. Twenty years’ experience with synthetic 
rubber 


2. A tough, sturdy carcass of prewar quality, 
low stretch Supertwist cord 


3. Tested non-skid safety from time-proved 
Goodyear tread design 


4. Maximum wear from scientific Goodyear 
design that keeps tread under compression 


5, Greater experience and skill evidenced by 
Goodyear’s record in building more than 
350,000,000 pneumatic tires — millions 
more than any other manufacturer 


Supertwist—T.M. The Goodyear Tire & Rubber{Company 
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an analysis of his plans. 
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Bantam today is an important producer of 
war materiel. 

Its products range from delicate, high- 
precision torpedo engines and aircraft parts 
to mass-production items such as amphibious 
and heavy cargo trailers. In the last 12 months, 
more than 67,000 trailers have rolled off 
Bantam’s enlarged production lines. 

War, which tries companies as well as men, 
has demonstrated Bantam’s ability to pro- 
duce, speedily and in quantity, a diversity of 
products which have passed the harsh test of 
battle on land, on sea and in the air. 

The enlarged facilities and skills which have 
made Bantam an important producer of war 
materiel will eventually be turned to the uses 
of peace. 


AMERICAN BANTAM CAR COMPANY 


BUTLER, PENNSYLVANIA 


1 Lal 


Aircraft Controls, Oleo Struts and Miscellaneous Aircraft Parts » Torpedo 

Engines, Transmissions and Propeller Shafts + Amphibious and Heavy 

Cargo Trailers + Truck Axles and Trailer Landing Gears «> Truck Conversion 
Kits + Rockets + Etc. 
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Hus Values: 


The dealer who holds a Cadillac franchise 
deals with substantial, financially-sound 
members of his community—most of whom 
have constantly owned Cadillac cars for many 
years. Surveys show they are the most loyal 


group of motor car owners on record. 


Naturally, with this advantage, Cadillac dealers 
have fared exceptionally well under wartime 
conditions; for nothing is more important 


today than owner loyalty. 


Progressively strengthening that loyalty is the 


ability of Cadillac dealers to maintain high 


standards of owner service—backed by a fac- 
tory program of supplying essential replace- 


ment parts for the duration. 


This continued strengthening of owner good- 
will during wartime should help keep Cadil- 
lac dealers in a strong position to resume 


normal operations—when peace returns. 


& 
Let’s all back the Attack | 
BUY WAR BONDS 








* 





* Safti-Lock Cords — A 
©. Firestone Extra Value — tightly 


* © “woven, stronger cords are Safti- 


Locked together to form an 
“extra strength body, thus adding 
extra miles. 


Vitamic Rubber—A 
Firestone Extra Value—Vitalin, 
the rubber vitamin, is added to 
give extra protection against 
wear, and keep tire alive and 
tough. 


Duplex Gear-Grip Tread— 
A Firestone Extra Value—3,456 
sharp-edged angles provide 
extra protection against skidding 
and assure longer mileage. 
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DE LUXE CHAMPION TIRES 


STAY SAFER LONGER 


Gum-Dipping — A Firestone 
Extra Value — each cord in the 
tire body is insulated against 
frictié and internal heat, pro- 
viding ‘extra protection against 


_ blowouts. 


Safti-Sured Construction— 
A ‘Firestone Extra Value—welds 
the tread and the cord body into 
a unit of tremendous strength, 
for extra durability and extra 
safety. 


“Know-How” — A Firestone 
Extra Value — over 40 years of 
experience in building tires and 
over 20 years with synthetic rub- 
ber assure extra performance. 


noe 


For the best in music, listen to the “Voice of Firestone” with Richard Crooks and Gladys Swarthout and the Firestone 


Symphony Orchestra conducted by Howard Barlow every Monday evening over N. B. C. Coast-to-Coast network. 
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Just as C a EVROLET builds 
““VOLUME FOR VICTORY” 


so Chevrolet has 
supplied 


‘“VEHICLES FOR VICTORY’”’ 


and Chevrolet dealers 
eT A= 


“SERVICE FOR VICTORY” 


FIRST IN 
aH 


BUY MORE BONDS ... SPEED THE VICTORY 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 





~ One synthetic 


~~ “a 
-~ 


...it’s the B. F. Goodrich Silvertown—backed by 
extra experience—proved by public acceptance! 


j ig FULL YEARS before any other com- 

pany, B. F. Goodrich sold tires contain- 
ing more than 50°% synthetic rubber to 
American car-owners! These first tires made 
history in the now-famous 80-million-mile 
road test! 

The experience gained in making, selling 
and testing synthetic tires for those three 
extra years is showing up in the performance 
of today’s synthetic B. F. Goodrich Silver- 
towns. Already proved by billions of miles of 
service, these tires are winning high praise 
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from satisfied users. Hundreds have written 
to B. F. Goodrich expressing complete satis- 
faction ... many reporting as many miles as 
they ever got from pre-war tires! 

The story of the performance of these syn- 
thetic B. F. Goodrich Silvertowns has been 
and is still being told to the American public. 
It has gone a long way toward building car 
owners’ confidence in synthetic tires in gen- 
eral ... B. F. Goodrich Silvertowns in par- 
ticular! The B. F. Goodrich Company, Akron, 
Ohio. 





tire made today IS 
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CAR. 1 OWN” 
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DeSoto, 


De Soto owners are a proud lot. But they’ve got % ~ 
nothing on the dealer with De Soto on his window. 
In fact, a De Soto dealer has double reason to feel 
good, because when automobiles are made again 
he will have two great cars to sell—De Soto and 
Plymouth. And he’ll have the support of two big 
national advertising campaigns. 

Check over the advantages of a De Soto dealership. 
If you are interested in growing with De Soto, we wel- 
come your inquiry about sales areas now unassigned. 
DE SOTO DIVISION, CHRYSLER CORPORATION, DETROIT 


Plus Points for De Soto Dealers 


DOUBLE SALES OPPORTUNITY. Two great cars—De Soto and 
Plymouth—under one sales agreement. 

WIDE MARKET COVERAGE. Cars to fit the purses of nearly all new 
car buyers. 

HUGE SERVICE MARKET. Millions of De Soto and Plymouth cars 
now on the road give tremendous opportunity for service volume. 
EXCELLENT PARTS DISTRIBUTION. Ample supplies promptly avail- 
able at convenient points. 

TWO ADVERTISING CAMPAIGNS . . . De Soto and Plymouth. 


CHRYSLER CORPORATION ENGINEERING. Dealers profit by research 
of an organization famous for automotive “firsts.” 


WIDER USED CAR RANGE. Trade-ins from both low- and medium- 
priced fields to offer used car buyers. 


+ + + FF ¥ 


TRAINED FIELD STAFF. . . rendering practical assistance in all 
phases of dealer operation. 
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In the course of every business cycle there occur periods which test the 


strength of automotive dealerships to the utmost. 


Yet for thirty years, through war and peace, prosperity and depression, 
the Dodge dealer organization has remained strong—numerically and financially. The 
public acceptance of Dodge products, with their reputation for dependability, has made 


the Dodge franchise one of the most sought-after in the industry. 


Including passenger cars and trucks—with models that virtually blanket 
both markets—the Dodge franchise has fulfilled the ambitions of one of America’s strong- 


est and most progressive dealer organizations... year after year after year! 


DD OC DD [5 E awe DIVISION OF CHRYSLER CORPORATION 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


We don’t know WHEN- 
but we DO know HOW 


Certainly no one can predict, now, just how soon new automobiles 
may roll once more from our production lines. You may be sure, how- 
ever, that the Ford Motor Company will be ready. 

Re-conversion problems and the planning of post-war models have 
been studied long and carefully. The experience of more than forty 
years of Ford pioneering, focused on this job, is assurance that it is 
being well done. The result, as recently stated by Henry Ford II ina 
letter to all dealers, will be “to provide our dealers with the most sale- 
able line of Ford, Mercury and Lincoln cars and Ford Trucks they 
have ever had.” 

Details of these new cars must, of course, await formal introduction. 
Meanwhile, such advertising messages as those you see on this page 
are keeping Americans keenly eager to see, and drive, and own, the 
finest cars that ever bore the names of— 
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: Ve boy we set to dreaming == 


Le is the way he looked half-a-dozen years 
ago. Just a youngster in a High School lab, 
catching the first bright visions of the wonders 
of modern science, and their meaning to him. 


Of him we said, in a widely read advertisement: 


“We hope that somewhere we have set a boy to 
dreaming — and started him on a road of use- 
fulness and service to himself, his country and 
his fellow men.” 


It seems we have done just that. Not just for one 
boy but for thousands. And many of these thou- 
sands have passed through the welcoming doors 
of the General Motors Institute. 


Pioneering in a field of industrial education, 
General Motors 25 years ago established G.M.I. 
where men working for General Motors were 
given an opportunity to prepare themselves for 
important technical work. 


Starting only as evening classes in an unused 


factory building, it grew into a large institution 
which, over the years, has provided opportunity 
for younger and older employes alike to prepare 
for advancement and for positions of greater 
responsibility and leadership. 


Came the war, and General Motors Institute was 
converted like other GM facilities. Courses were 
altered to provide special training on wartime 
products and methods. Doors were thrown open 
to uniformed students sent us by the Army and 
Navy for technical training. 


Gifted young men and women, their natural 
talents whetted by sound instruction, moved out 
to take important posts in war-busy factories and 
in the armed forces. Institute-trained instructors 
spread out to service depots and 
schools to help keep the mech- 


anisms of a mechanized war fit 
for the fight. 


And the proud thing to General 
Motors is that G.M.I. has not 





only contributed to the production of more and 
better “things” in wartime. It has also produced 
more and better opportunities — opened up 
bright and promising careers — prepared Amer- 
ican boys for useful and constructive lives. 


The world will have great need for these trained 
and eager young men, when the final peace is 


signed. 


They represent a work of peacetime which 
proved highly useful to their country in war. 
They also stand as solid promise that America, 
with the war behind it, will go forward once 
more with new vigor and new confidence in 
its destiny. 


GENERAL Motors 


“VICTORY IS OUR BUSINESS” 


CHEVROLET ¢« PONTIAC + OLDSMOBILE «© BUICK «© CADILLAC 


BODY BY FISHER + FRIGIDAIRE «© GMC TRUCK AND COACH 


Every Sunday Afternoon—GENERAL MOTORS SYMPHONY OF THE AIR—NBC Network 


KEEP AMERICA STRONG 


* 


Buy More War Bonds 





Subsidiary 
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The 
GRAHAM-PAIGE PROGRAM 


Today and Tomorrow 


a is proud of its war- 
time achievements and confident, 


too, of its peacetime role. 


TODAY, Graham-Paige has but one goal 
—To give the Armed Forces what they 
want—as long as they want it. For until 
Victory is a fact and not just a hope, 
American fighting men will need “Alli- 
vators,” will need LCM-3 Landing Craft, 
will need every weapon made by Graham- 
Paige, including precision components 


for aircraft engines and naval torpedoes. 


AND, as “industry’s war record holds 
promise for peace,” look to Graham- 
Paige to turn its resources swiftly and 
successfully to products of peace when 


its war task is completed. 


UNHAMPERED by tradition, possessed 


of the finest in men and machines, 


DETROIT 32 


WARREN 


CITY MANUFACTURING 


Graham-Paige will be prepared to manu- 
facture not only automobiles but farm 


machinery as well. 


THE POSTWAR AUTOMOBILE that 
will be manufactured by Graham-Paige 
will be new, will be modern, will afford 
comforts and advantages that are bound 
to bring satisfaction to the buyer and 
assure it of a wide market as a competi- 


tively priced car. 


THE SAME ENGINEERING SKILL and 
the same advanced design will also be 
embodied in Graham-Paige farm ma- 
chinery. Implements and tractors created 
by Graham-Paige to meet the needs of 
modern agriculture will be a welcome 
reality in the days that we all hope lie 
just ahead. 


MIEIECHIGAN 


COMPANY 


Warren, 


Ohio 
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HUDSON HAS SET — 


ITS SIGHTS HIGH 


All signs point to the biggest market, and the 
biggest opportunity, ever seen in the automobile 
business — when new cars can be built again. 



















Hudson workers, who have twice 
won the Army-Navy Production 
Award, and who fly the Bull’s-eye 
Flag for bond purchases, urge you to 


Buy War Bonds to the Limit 


HUDSON 


MOTOR CAR COMPANY 


DETROIT 14, MICHIGAN 


Hudson will be ready for that opportunity — 
with products of unquestioned quality, with 
modern plants of ample production capacity, 
and with one of the strongest selling organiza- 
tions in its history, backed by a sound and ag- 
gressive advertising and merchandising program. 





35 Years of Precision Manufacture 





Huason plants (in Detroit alone) cover 117 acres and in one model year, a total of 300,962 cars. Hud- 
and over 3 million square feet of floor space —the son builds its own motors, axles, bodies, clutches, 
same plants which, for five consecutive years, pro- controls, transmissions. No automobile manufacturer 
duced an average of 271,312 Hudson cars annually, is more completely self-contained. 


OUR PLANTS ARE DEDICATED TO WAR PRODUCTION...OUR DEALERS TO MAINTAINING WAR TRANSPORTATION 
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HOW DEALERS FEEL ABOUT OLDSMOBILE ...NO. 24, CINCINNATI, OHIO 


L. V. ENTNER 


President 
ENTNER OLDSMOBILE CO. 


ENTNER OLDSMOB! 


PHONE KIRBY ’ 
G GROVE AVE: 
PRIN CINCINN ATI. OHIO 


980/981 
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(Fee field representatives have given the 
“personal touch” to the factory’s broad program of 
wartime aid to dealers. They have come into the dealer’s 
own place of business, sat down with him, and talked over, 
man to man, the problems he was facing. They have offered 
advice—advice based on years of experience and proved 
factory policies—but, even more important, they have offezed 
direct assistance. They have gone out into the “back end of 
the shop,” rolled up their sleeves, and tackled problems 
personally. They have lent a helping hand in the organiza- 
tion of service clinics, in the conduct of manpower drives, 
and in the analysis of dealer operations from the business 
management standpoint. They have helped dealers buy and 
sell used cars, increase service department productivity, im- 
prove the effectiveness of merchandising and promotion. 


In short, these men of the Oldsmobile field organization 
have provided the necessary “impetus” to put factory policies 
into action on a successful and profitable basis. And the 
will continue to do their utmost to help Oldsmobile deal- 
ers everywhere, not only to meet the critical problems of 
the remaining period of war, but also to build and plan 
constructively for the coming days of peace! 


READ WHAT OTHER DEALERS, TOO, 
SAY ABOUT OLDSMOBILE 
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SEATTLE, WASH.—‘“‘We consider Olds- 
mobile’s programs second to none in 
the automobile industry. Your busi- 
ness management forecasts, your 
Manpower drives, your mechanical 
training program, your service pro- 
motional programs have all been 
invaluable to us in meeting and 
overcoming the many problems 
which confronted us.” 

—RIACH OLDSMOBILE COMPANY 


CUYAHOGA FALLS, OHIO—‘‘The pro- 
grams that you have fostered since 
the end of car production have been 
most practical and timely, and the 
experienced factory personnel who 
have presented and operated them 
are giving us the timely help that 


we all need today.” 
—WALLACE-SAXMAN, INC. 
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JERSEY CITY, N. J.—‘“‘We feel that 
much of the credit for our progress 
is due to Oldsmobile leadership and 
guidance. It is our fervent hope that 
the future will grant us the oppor- 
tunity to repay with dividends the 
generous cooperation extended to 
us by the entire personnel of Olds- 
mobile during these trying days.” 

—J. R. HOLSEY SALES CG, 


DURHAM, N. C.—‘‘Your program of 
constant assistance in keeping our 
expenses under our fixed income has 
been of inestimable help. Your 
Mechanics Training Program and 
your plans for hiring additional 
manpower have kept our operation 
in a sound condition, almost unbe- 
lievably so.” 

—UZZLE MOTOR COMPANY 
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¥OU CAN ALWAYS COUNT ON 


LDSMOBILE 


AMERICA’S OLDEST 


MOTOR CAR 
ORGANIZATION! 
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From the company that startled the industry in 1941 with ' ever built for the medium-priced field . . . the new Nash 
a new kind of car in the low-priced field . . . Ambassador Six. 


From the company whose sales were moving up at a faster There is coming from Nash a great two-market franchise 


pace than those of any other low or medium-priced car _ that is especially designed to capitalize on the tremendous 
when production was stopped for war... postwar sellers’ market... 


From the company whose record of pr oducing high-pre- The Nash selective dealer franchise offers not only more 
cision war material in the last three years is one of the sales ... not only more profits per dealer, but the oppor- 
greatest in the country... tunity to get set for life! 

From the company whose progress in the last five years 
has been as great, if not greater than any other in the 
; - There are a few selective dealer points still open. 
industry ... 


That’s what’s coming from Nash! 


You have the right to expect great things...and you are going 
to get them! 


There is coming from Nash a new car that will give you 


more of what you want next year—the year after—and the ? 
year after that—than any other low-priced car that will be \, M 
7 ™ nae ea - e aan _ of NASH-KELVINATOR CORPORATION 3 


There is coming from Nash what we have designed to be 
the finest, the most luxurious, the most economical car 
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This Mustang Pilot is thinking ahead... 


%DELETED IN ACCORDANCE WITH ARMY REGULATIONS 


_- « ARE YOU? show that Packard dealers will benefit from a tre- 


mendous “repeat” business. 


If you ever hope to get set for the future, now is the time. . Packard’s post-war expansion program calls for 
200,000 cars a year—double Packard’s best peace- 
time year. More cars to sell, bigger profits for 
dealers. | 


And now is the time to learn about the new Packard program 
—for Packard is going places: 


1. Packard’s great war-production record has lifted . Packard policies on discounts, prices, and prod- 
public good will for Packard to an all-time high. uct—are liberal and progressive. They're worth 
The Mustang Pilot's letter above is just a typical looking into! 


example. 
Write, or wire, the Packard Sales Department now. Address: 


. Packard “Clipper” quality has lifted owner en- 1580 East Grand Blvd., Detroit 32, Michigan. Your inquiry 
thusiasm higher than ever. Impartial owner surveys will be held confidential, of course. 


* ASK THE MAN WHO OWNS ONE *® 


PACKARD 


PRECISION-BUILT POWER 


Mustang Warhawk Hurricane Mosquito Lancaster Navy Army 
Fighter Fighter Fighter Bomber Bomber PT Boats Rescue Boats 




















Before the war, Plymouth made history with 
the remarkable speed of its sales growth. 


Plymouth meant business. 


Through the war, Plymouth dealer service 
has helped keep three million Plymouths 
running on essential errands ... and factory- 
engineered parts have been available for this 


big job. Plymouth means business. 


Beyond the war, looms the largest car 
market of all time ... with the dealers selling 
Plymouths in a preferred position. Plymouth 


will build great cars and great business. 


PLYMOUTH Division of 
CHRYSLER CORPORATION 
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This Mustang Pilot is thinking ahead... 


2% DELETED IN ACCORDANCE WITH ARMY REGULATIONS 


we ARE YOU? show that Packard dealers will benefit from a tre- 
e 


mendous “repeat” business. 


If you ever hope to get set for the future, now is the time. . Packard’s post-war expansion program calls for 
200,000 cars a year—double Packard’s best peace- 
time year. More cars to sell, bigger profits for 
dealers. 


And now is the time to learn about the new Packard program 
—for Packard is going places: 


1. Packard’s great war-production record has lifted . Packard policies on discounts, prices, and prod- 
public good will for Packard to an all-time high. uct—are liberal and progressive. They’re worth 
The Mustang Pilot's letter above is just a typical looking into! 


example. 
Write, or wire, the Packard Sales Department now. Address: 


. Packard “Clipper” quality has lifted owner en- 1580 East Grand Blvd., Detroit 32, Michigan. Your inquiry 
thusiasm higher than ever. Impartial owner surveys will be held confidential, of course. 


* ASK THE MAN WHO OWNS ONE ® 


PACKARD 


PRECISION-BUILT POWER 


Mustang Worhawk Hurricane Mosquito Lancaster Navy Army 
Fighter Fighter Fighter Bomber Bomber PT Boats Rescue Boats 
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Before the war, Plymouth made history with 
the remarkable speed of its sales growth. 


Plymouth meant business. 





Through the war, Plymouth dealer service 
has helped keep three million Plymouths 
running on essential errands . . . and factory- 
engineered parts have been available for this 


big job. Plymouth means business. 


Beyond the war, looms the largest car 
market of all time ... with the dealers selling 
Plymouths in a preferred position. Plymouth 


will build great cars and great business. 


PLYMOUTH Division of 
CHRYSLER CORPORATION 
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An unexpectedly large number of substantial 
businessmen have applied for the Pontiac franchise 
during recent months. One of the reasons for 
this, naturally, is that they know they will share 
immediately in the vast pent-up postwar demand 
for cars. But their principal reason, they say, 
is that they see in Pontiac one of the finest 
long-haul opportunities ever available in the 


automobile industry. 


PONTIAC MOTOR DIVISIO 


PONTIAC, MICHIGAN 
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* STUDEBAKER * 


» One of the world’s largest producers of aircraft engines 
One of the world’s largest producers of military vehicles 
Now producing the Army’s 






‘ e en- 
ker-built Wright Cyclon -. 4 Powered by the Studebaker Champion engine, it 
Studeba ° Flying Fortr a travels on flexible, rubber-padded tracks—It’s 
*nes for the Boeing “See =slike a weasel in stealth and swittness, in sure- 
gine “e% footed movement on all kinds of terrain. It’s the 
Army’s new M-29 personnel and cargo carrier. 


To amazing new military vehicle made _ baker-built Wright Cyclone engines for the 
its first large-scale appearance in the _ Boeing Flying Fortress and heavy-duty, mul- 
combat areas, coincident with the Allied —tiple-drive Studebaker military trucks for 


landings in Normandy. the armies of the United Nations. 
Nicknamed the Weasel, because of its Studebaker workers put a full measure of 

stealth and swiftness and its uncanny ability _ traditional Studebaker care and painstaking 

to find footing on virtually any kind of ter- _ into the construction cf the Weasel. They’ve 


rain, it’s the brain-child of the Office of left nothing undone to make this unique 
Scientific Research and Development, the __ vehicle of real assistance to the valiant fight- 
War Department and Studebaker engineers. ing men of the armed forces. 

It’s built by Studebaker under contract 


: Awarded To All * Studebaker Pl. 
with the Ordnance Department, Army Serv- ' ~ io aaa 


oe Haag me Sp) 
ae wi ice Forces. 
Studebaker hy : It’s powered by a six-cylinder Studebaker STUDE i ARKER 
te cervt Cavy-duty military trucks Champion engine. 4 . 
ervice all over the world The Weasel adds another major item of Proneen ad Aucemaket Me 


war equipment to a list that includes Stude- Vtiedo tive (Pr, Og: 
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LINKED TOGETHER, IN THE MINDS OF MILLIONS 


Not only to our fighting men who 
have lived with it in battle, but to mil- 
lions of people everywhere in the world, 
Willys and the “Jeep” are inseparably 
linked together. The 
Willys scout car, called 
“Jeep”, is playing a 


global part in the war. 


But even now farmers, store keepers, 


preachers, doctors, manufacturers, school 
boys and many others are thinking 
of the “Jeep” in terms of post war trans- 
portation! In every 
country—in the world, 
to millions of people, 


“Jeep” means Willys. 


The Sun Never Sets On the Mighty “Jeep” 


WILLYS-OVERLAND MOTORS, INC., TOLEDO 1, OHIO 
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CONCEIVED FOR THE ADVANCEMENT OF THE BEARING ART 








"Diy gale 2c tae 7G ™ . ” 
«2a sek een babs kta ceed aa wae hs agen a naa een hee ng nies he aera tate ee ae 
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MEMO TO DEALERS: Here is another example of White's con- ss 


tinuing program of advertising support for its Distributors and Dealers. White om 
Personalized Service is a Plan which only White Dealers can offer. Highly a 
commended by truck operators as an effective truck conservation measure, 
it is another example of White’s leadership in” taking care” of the needs of truck 
owners and providing the special means for Dealers’ success in these times. 2 


sit, & & 
Se OF THE FITTEST aes 

le Essential home front transporta- ; 
tion .. . vital to the nation in war 
and peace ... is in the midst of a 
struggle for survival. The supply 
of motor trucks has been dwin- 
dling for nearly three years. Prac- 
tically none can be replaced. In 
an effort to give real help to all 
owners of motor trucks in this 
critical situation, White pioneered 
Personalized Service. It is unlike 
any other truck maintenance plan. a : 
It is far more comprehensive. It - ? 
will work for you—regardless of 


a  E 


cata UY  gepre | ee ae a where your service work is done. 
A P am < ’ 


Ya AKER) _— It will postpone the day of the 


ee 


last mile built into your truck. 
Your local White Branch or Dealer - : a 
will furnish full information. 


THE WHITE MOTOR COMPANY 
Cleveland, Ohio, U.S.A. _~ 


A limited number of new Super = 
Power Whites is now in production . 
for essential services. Your White 
representative will be glad to help 
you make application. 
Nel tale rata l 
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erin 
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FOR MORE THAN 40 YEARS THE GREATEST NAME IN TRUCKS Ss 


Te Tose tare ag (a pe eR 
-—y oy a - =: ae 


LREADY looking actively into postwar, America’s car 
and truck dealers are planning to increase their 
average business to the extent that they will be 

in shape to sell more than twice the number of vehicles the 
most optimistic among the manufacturers believe they will 
be able to make—and to increase their service revenue by 
at least 50 percent. 


Despite heavy taxation which tends to take away much 
of the incentive for expanding their businesses, the quality 
dealers of the automotive industry are definitely on the 
march to a bigger and better average postwar business. 
And if these dealers, who sell nearly 80 percent of the fac- 
tory output each year, are planning to increase their busi- 
ness materially in every department, it is logical to assume 
that the smaller dealers will follow suit. 


* * - 


Service No Longer 

“Necessary Evil” 

Te years of wartime operation have taught these 
dealers many things about the profit possibilities of 

their business that they never had time to learn before 

— and in their postwar planning, dealers are taking advan- 

tage of the lessons learned. 


During these three years they have had to 
exist on departments of their business, which in 
pre-war years they considered as “necessary 
evils” to the conducting of a new-vehicle sales 
agency. But today they know that these depart- 


a ia 


ments, when properly managed, are not only 

profit producers but a definite asset to their sell- 

ing activities. 

To increase business in postwar, dealers recognize that 
they must revamp their building layout, so either a remod- 
eling or a new building program is incorporated in the 
dealers postwar planning. Even dealers who built new 
plants just before America’s entry into the war, are now 
planning to add to them or remodel them to quite an extent. 


They also know that they will have to put greater stress 
on certain activities that are sure to produce less business 
in normal times than during a war period, when the fear of 
not being able to get a new car has prompted many own- 
ers to have more work done on their cars more often. An 
example of this is shown in the fact that the average quality 
dealer has had more than a 50 percent increase in both 
customer labor and parts sales with approximately 8 per- 
cent fewer repair orders per month and with nearly a 64 
percent loss in manpower. 


This increase in shop work against manpower 
shortage is due in a great measure to the elim- 
ination of the approximate 35 percent of in- 
ternal labor and 15 percent parts that are used 
to recondition used cars and prepare new cars 
for delivery in normal times. 


Dealers are showing a much greater interest in the 


DEALER BUSINES 


DEALER BUSINESS 


POST -W; 
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PRE-WAR 
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utomotive Dealer.. and Tomorrow 


super-service type of operation, with nearly 42 percent of 
them selling gasoline and 55 percent selling tires in a 
full range of sizes. 

a 2 * 


Survey 2.11% Sample 
Of Dealer Body 
LL of this is brought out in a recent Automotive News 
survey of car and truck dealers’ present operations 
and postwar planning. In addition to personal calls by 
editors, on volume dealers, in nine states, 2,600 question- 
naires were sent out containing 97 questions. 


When compilation of the answers began, 741 
questionnaires had been received that contained 
sufficient information to include in the compila- 
tion of the data. This 28.5 percent return, which 
is considered very high for such a questionnaire, 
indicates the importance of postwar operation 
in the average dealer’s mind. 


While answered questionnaires continued to come in 
long after compilation of the averages was started, and 
were not included in the returns given on the following 
pages, the questionnaires that were included gave an ap- 
proximate 2.11 percent sample of the entire dealer body of 
today or a 5 percent sample of the dealers who sell over 


100 cars per year, to whom this questionnaire was largely 
directed. 
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oD ae Rees 
Courtesy Grant E. Hayes Co. (Studebaker) 


WHEN THE LIGHTS GO ON AGAIN in new cor dealers’ showrooms across the nation, it will mark the beginning of a new era 
in automotive merchandising. Not only will the vehicles themselves begin to take on new forms and characteristics, but dealer 
thinking will be basically new and will be expressed in both type of building and operation. 


year in the past 10 years and the average dealer 

put more emphasis on new car sales that year than 
in any previous year, the quality dealer plans to further 
increase his car sales in postwar, if the cars are available 
for him to sell. 

In 1941 the average quality dealer sold 399 cars at a 
total valuation of approximately $498,750. 

In postwar he plans to sell an average of 455 new cars 
per year at an estimated valuation of $568,750 — if cars 
are no higher in price than they were in 1941. 

* * * 


Arent 1941 was the largest car registration 


Planning Business 

On Long Range 

Wi are these dealers planning to put just as much, 
if not more, emphasis on new car sales in postwar 

as they did in the pre-war days—especially when the 

present method of taxation minimizes incentive? 

Dealers point out that they must plan their 
business over a long-range cycle, usually ten 
years, and that while they might not make as 
much net profit by pushing new car sales in 
the immediate postwar years, they would be 
protecting the percentage of cars in their terii- 
tory against the day when competition would 
run rife again and taxation would be changed 
to a more equitable basis for the small business 
man. 

Thus, if the dealer keeps up his make of car population 
during the years when cars are in great demand, regard- 
less of his own net profit, he will have a normal percentage 
of cars of his make coming up for replacement each year. 

® * * 


Best Insurance 

For Rainy Day 

on also realize that in most every territory there 
has been a decided -shrinkage in car population due 

to cars going out of service during wartime. In many 

territories this shrinkage has been aggravated by the 

movement of good used cars out of the territory to 


USED CAR DISPLAYS of the future will, in thousands of dealerships, be made not only on 
improved used car lots but in inside used car showrooms as well. 


regions having a high war-product manufacture. 

Then, too, dealers have come to appreciate the profit 
potential of their service station and realize a service 
department, that pays all of the overhead, is just about 
the best insurance the dealer can have against a rainy 
day. Thus dealers also are anxious to protect their service 
department volume by putting just as many cars on the 
streets of their city as they possibly can. 

e e¢ @ 


Dealers Are Divided 

On Salesmen Pay 

Pee are divided as to how they shall pay their 
new-car salesmen in postwar. 17.7 percent prefer 


paying a straight salary, 55.9 percent intend to pay 
a salary plus a commission, while 21.1 percent are plan- 
ning to pay salesmen on a straight commission basis. 
5.3 percent of the dealers, however, are going to try out 
some other basis of payment, one of them being a salary 
with a bonus for hitting certain volume of sales. 

Almost 94 percent of the dealers questioned are dding 
a mechanical reconditioning job on their used cars as 
well as cleaning them up and giving them a “used car fot” 
polish (appearance reconditioning). 

Dealers expect to continue to put their used 
vehicles in good shape for the used car buyer 
and appreciate that for a number of years, or 
until the supply of new cars gets plentiful enough 
so that there are plenty of good cars available 
for every owner, he knows that he will have to 
do more mechanical work than he had to do in 
pre-war. 

Cars have been run farther without replacement than 
for any other previous period in history; more of the used © 
cars a dealer will have to take in trade for new cars will 4 
have more miles on them than the cars that were traded 
for new cars prior to the war. Because millions of people 
will have to content themselves with used cars for seyeral 
years in the postwar period, the dealer realizes that he 
will have to do a more thorough reconditioning job on 
these used cars before he resells them. 

® 2 ® 


Separate Service 

Shops Planned 
E has seen, however, that the elimination of his “in- 
ternal labor and parts” expense from his customer 


service revenue has made it possible for him to show = 


a very satisfactory service department profit, and he wishes 
to retain this in his postwar operation. 

Thus much of his postwar building planning 
is concerned with the separation of his used- 
car reconditioning and new-car delivery work 
from the customer service work. Some dealers 
are even planning on new buildings in which 
to store and prepare new cars for delivery and 
the reconditioning of the used vehicles for resale. 
This may develop into a considerable trend early 
in the postwar period. 

Due to the fact that dealers had to go out on the open | 
market to buy used cars during the past two years and 
didn’t have the usual flow of these vehicles coming in from 
new car sales, dealers’ normal stocks of used cars dropped 
emphatically during the three-year war period since 
December, 1941. In that last pre-war year the average 
dealer carried a constant stock of approximately 51.1 cars. 
In July, 1944, his used car stock had dropped to an aver- 
age of 17.4 cars and was still going down. 


Who is This Average Dealer? 


/ /HO is this average quality dealer whose post- 
WJ se Opinions and wartime record are given 
here? 

He is a composite of all the dealer readers of 
AUTOMOTIVE NEWS, represented in every state in the 
union and identified with every make of car built in 
1941. He operates in villages under 2,500 population 
and in cities of over a million. A part of him sells less 
than 100 cars per year, a few in the bracket of over 
2,000 cars per year. Seven out of every 10 sell trucks 
and many of the balance sell light commercial vehicles 
on passenger car chassis. A part of him operates branch 
stores. 

Our quality dealer is the volume dealer who sells 76 
percent of the cars and trucks sold each normal year. 

How many cars did this quality dealer sell in 1941? 

Less than 100 cars per year 
From 100 to 500 cars per year 
From 500 to 1,000 cars per year 
Over 1,000 cars per year* 
*All retail distributors eliminated. 
What was the size of his town or city? 
Towns under 2,500 population 


Courtesy Don Homer (Chevrolet) 


Towns from 2,500 to 5,000 

Cities from 5,000 to 10,000 

Cities from 10,000 to 25,000 

Cities from 25,000 to 50,000 

Cities from 50,000 to 100,000 

Cities from 100,00 to 250,000 

Cities from 250,000 to 500,000 

Cities from 500,00 to 1,000,000 

Over one million population . 
Approximately what was the size of his business in 


$1,176,057 
What does he plan to do in the first years of postwar? 
New Cars 
New Trucks 
Used Vehicles 


All Service 91,872 


$1,354,558 


Courtesy Dick Dubois (Hudson) 


RECONDITIONING OF USED CARS will be a major operation in new car dealers’ places 
again, just as soon as the first new cars are offered for sale. 
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planning to increase sales in this department of 

their business, but many additional dealers who 
see an additional profit opportunity in the truck end of 
the business are making plans to add a truck franchise 
to their operation. This will not only round out their sales 
but for those dealers who have become real service- 
minded, the addition of a truck line is seen as an additional 
Opportunity for greater service volume. 


In July of this year 72.7 percent of all quality dealers 
were representing a truck line, 4.8 percent of them having iii 
taken on the line since Pearl Harbor. Fifteen percent in nes aaa" Ty 
addition declare their intention of adding a truck line to a ce mel Teel 
their passenger car franchise. ee 


Ne only are the present dealers who handle trucks 















* * 





Plan 20 Percent Increase 
In Truck Sales 


iy ee, with truck franchises in 1941 sold an average 
of 94 trucks per dealer for the year. 






In their postwar planning they expect to sell an 
average of 113 trucks per dealer, or an increase in sales 
of 20 percent. 








It is hard to estimate the total volume of business that 
the sale of 94 trucks per year represents, because the 
average dealer’s bookkeeping methods do not allocate the 
revenue from truck accessories and equipment to the truck 
vehicle sales volume. Especially in the sizes of one-ton é 
capacity and over, by far the majority have some change- Courtesy Bell-Wyman Co. (Dodge) 
overs and equipment added to the vehicle as it is pre- 
sented for sale. 














SEPARATE TRUCK SERVICE BUILDINGS are due to come into the postwar truck merchandising picture in ever increasing num- 
bers, since dealers already appreciate their value toward increased truck sales. 











In addition to the lines of trucks made by the manufac- 
turers of passenger cars, such as Chevrolet, Dodge, Ford 
_———— and Studebaker where the dealer sells both the passenger 
wae car and the truck, other trucks such as Federal, Diamond T, 
3 General Motors, International Harvester, Mack, Reo and 
White were well represented among the lines carried. 
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Courtesy of Brost Motors Inc. (Dodge) Courtesy Pelton Motors Inc. (Dodge) 


i i i ildi the shop floor, either 
HIGH DOORWAYS, allowing easy entrance, will feature the postwar separate truck sales and service buildings. TRUCK SERVICE needs room on 
oe on also will cis sae of parking space to show bulky equipment and for customers’ vehicles. straight-in stalls like these, or angle stalls. 




































But estimating the sales value of the trucks carried a used truck stock of approximately 9.6 Dealers To Make Bid 

sold by dealers—less special equipment and vehicles. In July of 1944 it had dropped to 1.2 For Truck Service 

extra bodies, trailers and other fittings such as used vehicles per dealer and these were practi- HILE separate truck service departments were pro- 
air brakes, tow hooks or booster springs, etc. — it cally junkers, in most instances. Dealers never vided by 6.1 percent of the dealers handling trucks 
is seen that those dealers selling trucks in 1941 carry as large a stock of used trucks in propor- in 1941, the intention of more declers to make @ serious 
did an average business of approximately tion as they do passenger cars, due to the nature bid for this business in postwar is seen in the planning of 
$141,000. In the first postwar years these of tho Gusinnes ene Me feet tet Mey wouiy 16.7 percent of the dealers for separate truck service 
dealers have laid their plans to expand this cone © — a buyer oy poll -_ “— nelhdinne. 

i ready to take it as soon as i n 

z ps nai a pce 4 “Agee sity Aaa aa Such facilities enable the dealer to organize a crew 
ybay soos of mechanics who are accustomed to working on trucks 


and to have entrances, hoists and other equipment that 


: n 
Since one and one-half ton trucks usually average a sas eal te Ga es 


equipment sale exceeding the factory price of the cab 
and chassis, and since the heavier models run very high 
in equipment and body sales in addition to the sale price 
of the vehicle itself, it is believed safe to estimate that 
the volume of sales that can be credited to trucks will be 
practically doubled under good sales management, where 
the dealer follows through on the sale to get the sale of 
the equipment at the time he sells the truck. 


* * * 


Used Truck Stocks Wi ee 4 ee EF 
Off Considerably ' , ae 
HE effect of truck ceiling on dealers’ used-vehicle 
stocks became very apparent even before this rien | 
was made. Dealers had been threatened with a -_ 
truck ceiling several times eee pened a a 
and, as a consequence, dealers had practically go’ 
of the used aah business by the time the questionnaire Courtesy Dale Chevrolet Co. a eg Sa = Co 
came to them. as TRUCK oo neat v4 = — hss TRUCK — * fener > Mee ler, but needs | 
i truc enable them to rebuild trucks to fit user ; 
In 1941, the average dealer selling 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


a 


Courtesy Purdy Motor Sales (Chevrolet) 


SUPER-SERVICE TYPE OF BUILDINGS, with provision for gasoline sales on the entrance apron, seem to be in the majority in the canvass of dealer postwar service building plans. With gasoline not 
only the largest single automotive maintenance item, but one which must be bought regularly, this type of operation gives the dealer greatest customer contact. 


YX into the No. 1 revenue-producing spot during his, 

wartime operation and is paying an average of 
100.3 percent of the quality dealer’s total overhead, it 
has done so despite the fact that the dealer could not 
hold sufficient mechanics to take care of the work offered 
and usually with a fewer number of repair orders per 


month. 


Courtesy Anderson Buick Co. 


CUSTOMER CONVENIENCE, as well as traffic flow, is being 
stressed in new service floor layouts. 


The average quality dealer in 1941 had 490 
car repair orders per month. These dropped to 
an average of 424 per month by July of 1944, 
yet both customer labor sales and repair parts 
sales increased. 

Truck repair orders per month, however, increased from 
140 R.O.’s a month in 1941 to an average of 155 per 
month this year. 

The average quality dealer employed 11 mechanics in 
1941 and today has only seven. This is not due to any 
lack of work for additional men, since the dealers report 
that they are short an average of five mechanics right now. 

© * a 


Customer Labor Sales 
Rise 50 Per Cent 
N spite of the drop in total repair orders per month and 
the shortage of mechanics, dealer customer labor sales 
per month rose from an average of $2,440 per month 
in 1941 to an average of $3,705 per month this year. This 
50 percent increase in customer labor dollar volume is 
indicative of the fact that more owners demanded more 
major service under wartime driving conditions, as well 
as the fact that dealers are getting the service work on a 
larger percentage of older cars that have run more miles. 
This trend of the car owner to go back to the dealer 


HILE the dealer's service department has stepped-~*handling the make of car he drives for his service work 


has been particularly noted in those areas where there 
was a great amount of war-product manufacturing and the 
owners were working longer hours ond making more 
money. These owners had to depend upon the car they 
owned for their transportation to and from their work and 
felt more secure in having their repair work done by a 
dealer who sold the same make of car. 


Buying More Parts 
From Outside Sources 
NOTHER indication of this trend is evident in the 
increase in retail parts and accessory sales by deal- 
ers from an average of $2,643 per month in 1941 to an 
average of $3,951 per month in 1944. 


2 year 3 year 4 year 


9@day lyear 


Solid line—Average age of cars shown on 7,000 dealer orders. 
Dotted line—Postwar planning curve. 


THE AVERAGE DEALER MUST spread his service customer 
patronage over older cars in postwar. In pre-war he lost 
76 percent of his new-car customers by the end of two 
years. He must hold 40 percent of them for four years 
now. 


Courtesy American Automobile Co. (Chrysler) 


MOST DEALERS ARE PLANNING on greatly increasing their parts business in postwar and convenient, attractive parts rooms 
with efficient partsmen, will aid greatly in this endeavor, Showcase display aids merchandising. 



























Here again we have a 50 percent increase in 
business that seems to indicate that the dealer's 
mechanics were working on older cars that had 
more miles on them than was the average in 
pre-war. That these cars needed more parts 
replacement than normal is also shown in the 
fact that at present parts sales are running 
approximately $1.07 per dollar of customer 
labor sales, while the pre-war average was 
approximately 80 cents worth of parts to each 
dollar of labor. 

That repair parts were harder to get from their factory 
sources during this period than in the days prior to 
America’s entry into the war, is evident in the statements 
of the dealers queried that, while they bought an average 
of 23.5 percent of their parts from jobbers or other 
sources not connected with their factory in 1941, they 
now are buying an average of 34.8 percent of these 
parts from outside sources. 

* & * 

Dealers Fear Return 

To Prewar Setup 


AS. indication of the increase in major service 
work by the dealer’s shop is shown in the fact that, 
while lubrication sales represented approximately 12 per- 
cent of the total service income in 1941, it has fallen off 
to the extent that it represents but 8.6 percent of total 
service revenue today. 

This may not mean, however, that the number of lubri- 
cation jobs per month has fallen off that much, but instead 
that the dollar volume of the other service work has risen 
higher and lubrication at its more or less static rate of $1 
per job has fallen behind in percentage of the total. 

Dealers generally are very conscious of the need for 
increasing their number of customers per month if they 
hope to keep up the volume of total service work that they 
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20% LUBRICATION 








ABOVE: OPEN PARTS DIS- 
PLAY and merchandising 
tables will become more 
and more prominent in car 
dealer's service merchan- 
dising in the postwar. Tires 
will also account for o 
greater share of the fotal 
parts revenue. Dealers have 
become more conscious of 
the value of tire sales and 
service during the war, as 
indicated by the fact that 
while only 3.2 percent now 
have tire recapping ma- 
chines, 11.6 percent indi- 
cate they need one, and 
intend to purchase as soon 
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Courtesy North Star Motors Inc. (DeSoto) 


THE LUBRICATION DEPARTMENT is the service shop's salesroom, if properly manned, and should account for about 20 percent 
of all service revenue under normal conditions. Modern equipment helps sell service work. 


2.47. Average lube ticket $2.745 with 53 percent 
yao average repair order jumps to $9.75 (survey of 209,431 shop orders). 


as possible. Service cee iti 
Ra Pats « Accessory — cation 
ear! 
- wl 1,983.00 165.25 33.05 
3 17,847.00 1,487.25 297.45 
10 19,830.00 1,652.50 330.50 
25 49,575.00 4,131.25 826.25 
50 99,150.00 8,262.50 1,652.50 
75 148,725.00 12,393.75 2,478.75 
100 198,300.00 16,525.00 3,305.00 


Courtesy Northwestern Motor Sales Co. (Ford) 
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Service Department Revenues 


Monthly Maintenance Services—Average Customer Repair Order $6.61 
The following figures are based on an actual survey of 426,852 customer repair orders from 1,260 different service stations 
that da and do not feature body and wreck work. Average labor hour sales $3.99, average parts sale ber rebair order 
of all repair orders carrying lubrication job. Where wreck work és fea- 
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are now doing. They know that as soon as new cars are 
again offered for sale, no doubt there will be a tendency 
on the part of many car owners to return to a near pre- 
war standard of maintenance work on their cars and that 
both customer labor and parts sales per repair order will 
fall off. 
* * * 

Building Expansion: 
More Service Area 
= is clearly indicated in the postwar building expansion 

planning, which is almost universally directed toward 
increasing service facilities and the attracting of a con- 
siderably greater number of service customers. 

The trend toward the super-service type of 
dealer plant, with its gasoline pumps on the 
island making a bid for the business of the 
passing motorist, is evident in the fact that 41.6 
percent of all quality dealers queried sold gaso- 
line and had an average of 2.3 pumps per 
dealer. While one dealer reporting had nine 
pumps and 7.7 percent had four each, by far the 
greatest percentage (33.3) had two pumps in use. 
Nearly 65 percent of all dealers sell tires and 55.2 per- 

cent stock a representative range of sizes. Dealers have 
been getting more tire sales and service-minded during 
their wartime operations, as indicated by the fact that 
while only 3.2 percent now have tire-recapping machines, 
11.6 percent indicate they need one and intend to purchase 
as soon as they are available. 
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15% SERVICE WORK will no 
doubt return to an approx- 
imate prewar standard, as 
far as the split in revenue 
for different shop depart- 
ments is concerned. This 
table—which was compiled 
in 1940 from 6,070 actual 
repair orders of dealers in 
practically all makes of 
cars and located in all sec- 
tions of the country — is 
considered by service ex- 
perts as being an authen- 
tic guide for the dealer in 
determining if his shop is 
producing above or below 
the average in each de- 
partment. While shops that 
do a great deal of body 
and wreck work may run 
higher, $6.61 is considered 
an average repair order 
sale. Nine customers per day 
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223.08 342.07 29.75 
247.88 380.08 33.05 
619.68 950.18 82.63 © 

1,239.38 1,900.38 165.25 

1,859.06 2,850.56 247.87 

2,478.75 3,800.75 330.50 
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PERHAPS THE CLEAREST INDICATION that a revolution has taken place in dealer thinking during wartime, is the definite trend among the great majority of franchised car and truck dealers toward 
increasing their service facilities by remodeling or building a new plant. Eighty percent of the dealers desire one-story buildings such as the above. 


RACTICALLY three out of every four dealers are plan- 
ning an expansion of their service facilities in post- 
war. 

No clearer indication could possibly be given by 
franchised quality dealers as to what they have learned 
of the profit potential of their service departments dur- 
ing wartime. Here are some facts revealed by the survey: 


@ 71.4 percent of all dealers said they were 
going to expand—build a new building, remodel 
their present plant so as to get more room in their 
service department, or do both. 


@ Over half of those planning to expand their 
service facilities said they were going to build a new 
building. This means that approximately 39 percent 
of all dealers are planning new buildings for postwar 
operation. 


@ 70.6 percent of those planning to expand their 
service facilities said they were going to remodel 
their present plants to get more room and to make 
their present service stations more easily accessible 
to the motorist. Translated into the entire dealer 
body, this indicates that approximately 50 percent, 
or one-half of all quality dealers, plan to remodel 
their present shops. 

@ 25.1 percent of those who said they were going 
to expand, plan both to build a new building and 
remodel their present shop. From the notes written 
in on a great number of the questionnaires, it is 
indicated that these dealers plan to separate their 
customer labor shop work from the reconditioning 
of used vehicles and the preparation of new cars 
for delivery. Translated into the entire dealer body, 
we thus see that approximately 17.6 percent of all 
quality dealers are going to have a service depart- 
ment that will cater only to customer service. 


* * * 


Strong Bid Foreseen 
For Service Dollar 
™ definite trend toward separating these two service 
operations indicates that these dealers are planning 
to keep their mechanical work and parts disbursements 
separated in their bookkeeping and that, in the future, 
the approximate 35 percent shop labor and 15 percent 
parts used in reconditioning and new-car delivery prepara- 
tion, will be charged back to the departments where the 
work originates. 
This should continue to prove to the dealer that his 
customer service is a profitable operation. 


Thus it is thought that, with a greater number of dealers 
knowing positively each month just what their customer 
service department makes for them in the way of actual 
profit, we will see more and more dealers making an 
energetic bid for a greater part of the car and truck 
maintenance dollar. 


* 


Separate Parking Lot 
For Service Cars 


NOTHER indication that the franchised vehicle dealer 
is planning to corral a greater share of this after- 
market dollar is seen in the report from these quality 


dealers that 61.4 percent of them are planning a separate 
parking lot for the service customer. 


This means that these dealers are making 
plans not only to accommodate more service 
customers than they were able to in pre-war 
days, but that they are planning to utilize every 
available square foot of service floor space for 
work stalls. This indicates that in the post-war 
dealer service operation the customer's car will 
be transferred to the parking lot the minute the 
order is written up on it—if the work stalls are 
filled—and taken out to the lot just the minute 
the work authorized is completed. 


There is no doubt but that this operation, which has 
been successfully done by numbers of alert service-minded 
dealers in pre-war service operations, will enable the 
dealer materially to increase the customer traffic flow 
through the service department, permit the dealer to work 
a larger mechanic force in the same amount of shop space 
and also provide an opportunity for the dealer to watch 
the profit potential of each stall from either a depart- 
mentalized service basis or from a straight per square 
foot of floor space basis. 

* ® * 


Trend To Enclosed 

Used Car Lots 

bepgene- are that dealers are thinking in terms 
of a one-story building on a street that has consider- 

able traffic flow. 80.4 percent of those who are plan- 

ning new post-war buildings want one-story structures. 

78.5 percent of them plan to build on a prominent street, 


while 31.8 percent are also planning to get in a “low- 
rent” section where their overhead per square foot of 
ground covered will be at a minimum. 

Another definite trend in new merchandising of used 
vehicles is seen in the planned swing toward enclosed 
used car sales rooms. This trend was beginning to manl- 
fest itself in pre-war dealer operations, where some deal- 
ers put their high-priced used cars in a salesroom under 
cover. Here it was easy to switch the attention of the new- 
car prospect who didn’t want or couldn’t pay the dif- 
ference between the trade value of his used car and the 
dealer’s new car price. 

While 71.4 percent of those who are planning ex- 
pansion indicate they will continue with the open used 
car lot, 37.7 percent are planning enclosed used car 
showrooms, in addition to their new-car showrooms. 

* * * 


Plan Branch Stores; 

Watch Planes 

7= neighborhood sales and service type of branch 
store operation, as well as the policy of acquiring 

dealerships in small towns around a trading center, seems 

to be attractive to a good percentage of dealers, since 

the Automotive News survey shows 21.6 percent of the 

quality dealers are planning branch dealerships. 

While seven branches is the highest number indicated 
on the questionnaires, in answer to the question as © 
how many branches are planned, the average of those 
who plan branch store operation is 2.5 stores per dealer. 

Franchised car dealers are not overlooking the oppor- 
tunities of merchandising other automotive vehicles in 





Courtesy Motor Car Co. of New England (Pontiac) 


WHILE THE USED CAR LOT will remain with the postwar dealer, more than one-third of the dealers will also provide inside 
used car salesrooms in which to display their better and higher-priced vehicles. 
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addition to cars and trucks, if the volume demand is 
sufficient in their community to justify adding the lines to 
their operation. 

While 55.6 percent of the quality dealers say 
they have been giving considerable thought to 
the possibility of merchandising and servicing 
private airplanes in postwar, 66.3 percent said 
they would get into this field if the postwar 
private plane should sell in the price range of 
the early automobiles. 

That this thinking is based on sound business principles 
and not due to any sentiment or leaning toward the per- 
sonal use of airplanes, is indicated in the replies to the 
question: “Do you have a son, male relative or former 
associate who is now in the air service.” 38.3 percent 
replied in the affirmative. 

There is a definite interest in watching the progress of 
private airplane progress closely, however, since 96.3 
percent of the dealers queried want Automotive News 
to continue covering this field editorially. 


Parts Merchandising 


ta franchised car and truck dealer has definitely made 
up his mind to go after a larger share of the replace- 
ment parts and accessory market that he has been letting 
slide by his door for many years. 

He knows that this is a profitable depart- 
ment, if he can work up a volume sale. He also 
knows that practically all of the business that 
is available is created by the vehicle he sells 
and reasons that if he can’t get the majority of 
the service work on these cars, his own opera- 
tion is the only reason in most cases. 

From a retail parts sale angle, he is planning to get a 
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Courtesy, Anders & Jervis (Chevrolet) Philadeiphia 


ACCESSORY MERCHANDISING TABLES figure prominently in the postwar planning of dealers who understand the value 
of eye appeal to increase accessory and parts over-counter sales. 


Courtesy of Chrysler 


ANOTHER MANIFESTATION of the change that is taking place in most dealers’ thinking is the new emphasis that is being 
placed on the need for increasing wholesale parts business in postwar. 


larger share of the parts and accessory business by re- 
vamping his parts rooms and display. 45.3 percent of 
these dealers are planning to increase their over-counter 
sales of these items by the use of merchandising tables 
so that they will catch a greater share of those who like 
to nose around parts displays and select for themselves 
the items they want to buy. 
* * 
Awaken to Volume 
In Wholesale Parts 
UT from the wholesale angle of the parts business the 
dealer has really awakened to the business he has 


DEALERS ARE WATCHING the development of the ori- 
vate-plane business closely. 


been missing. 81.7 percent of the quality dealers are 
planning to increase materially their wholesale parts sales 
in postwar. 


14.9 percent of these dealers are planning to separate 
their wholesale parts departments from their shop parts 
departments, so that other dealers and independent 
repairmen who come to them for parts will be taken 
care of promptly and will not have to wait while the 
parts man collects the parts one of his own mechanics 
may need on some job in the dealer’s own shop. 


A separate parts department also enables the dealer 
to have countermen who can develop a customer follow- 
ing among the garagemen, fleet repairmen and me- 
chanics from other dealer shops, as do the parts counter- 
men of the automotive jobbers. 


2 ® 


Separate Wholesale Parts 
Firms Are Likely 


UT another development just beginning to manifest 
itself that indicates the seriousness with which the 


franchised dealer is approaching the problem of in- 
creasing wholesale parts volume, is seen in the fact that 
15.9 percent of the dealers say they are seriously con- 
sidering setting up separate wholesale parts companies 
in postwar. 

This indicates that these dealers are not only 
going to make a serious bid for a greater 
volume of the parts sales on the items that are 
normally furnished by the factory for the cars 


they sell, but are planning to invade the job- 

bers’ province of being able to furnish replace- 

ment parts for cars of other makes. 

This development also indicates that these dealers may 
be looking further into the aftermarket picture—toward 
also selling shop equipment and tools along with their 
parts and accessory items. 


* 


Will Add Tractors, 
Farm Implements 


a field that already has won many converts 


from the ranks of the franchised automotive dealer, 
and bids fair to materially increase representation by 
these dealers, is the tractor and farm-power field. 


12.5 percent of the quality dealers are now selling 
and servicing farm tractors, and 29.9 percent say they 
are giving serious thought to adding tractors and power 
farming implements to their line. 


Car and truck dealers see the opportunity of serving 
their farmer customers on all of their automotive needs, 
and thus more closely attach these buyers to them as 
regular customers as well as profiting servicewise by 
handling a line that will give their service shop a flow of 
work in the late winter and early spring months before 
the normal spring peak of car and truck service becomes 
available, especially in the trading centers of rural com- 
munities. 
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Courtesy International Harvester 


ADDITION OF FARM TRACTORS and implements to their 
line is getting attention from small-city dealers. 





LUBRICATION will  re- 
main the service “‘sales- 
room.” 


‘ 
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Courtesy Schwartzburg 
Motors (Oldsmobile) Mil- 
waukee. 


78.7 percent of the quality dealers have adequate lubri- 
cation equipment for their immediate needs, but 14.3 per- 
cent say they need additional equipment right now. A 
high percentage also say that they will need additional 
lubrication equipment for their new or remodeled shops, 
and many others say that they will be interested in buying 
any new equipment that will improve the service they Gre 
able to offer their customer, regardless of whether their 
present equipment is serviceable. 


* * * 


Big Need Is Evident 
For Other Items 
LMOST 88 percent of all dealers have combination 
vacuum and pressure gauges, and only 4.6 percent 
indicate an immediate need for these instruments. 

88.8 percent of the dealers now have motor analyzers, 
yet 12.7 percent say they need new ones now. 

77.9 percent of the dealers have brake-lining equipment, 
but 14.4 percent are in the market for new equipment 
immediately. 

96 percent of the dealers have spark plug cleaners. 9.6 
percent intend to buy new ones as soon as possible. 

69.1 percent of the dealers have some sort of a 
headlight aimer, while 16.6 percent are in the market 
for a new and better aimer. 

72.9 percent of the dealers also say they have some 
sort of a front-end aligner, while 17.6 percent are in the 
market for one. 

67.5 percent of the dealers say they have wheel bal- 
ancers, and 17.8 percent of them need a new one now. 

97.5 percent of the dealers have battery chargers, while 
7.7 percent say they need either a fast charger or a regular 
inline charger immediately to take care of their needs. 


* * * 


Separate Metal Work 
Departments Likely 

HE growing importance of radio repairing and other 

electrical rebuilding work in the dealer’s shop is indi- 
cated by the returns which show that, while 30.5 per- 
cent of the dealers have separate electrical departments, 
19.7 percent plan to have one as soon as they can get the 
equipment. 

While 74 percent of the dealers now have sep- 
arate painting departments, 12.4 percent are 


planning to have one and thousands more indi- 
cate that they have an immediate need for many 
pieces of painting equipment, from spray guns 


More To Use Hoists 
has been noted in the past for being the most In Repair Work 


progressive of all automotive service shops in the 


A ieee the quality franchised automotive dealer 


extent to which he furnishes his mechanics with modern 
tools and machines to do a better service job, these dealers 


Courtesy Chrysler Detroit Co. 


THE USE OF LIFTS for automotive shop repair work will 
be increased many fold in postwar operation. 


today present the shop equipment and tool manufacture 
with a tremendous market for immediate postwar. 


This n.arket wil! be in addition to the neeas of the dealer 
to equip his new and expanded service facilities, as indi- 
cated in nis postwcr expansion planning. The present mar- 
cet is ave to the wear out of equipment in the dealers 
snops and his immediate needs for additional equipment, 
which he either never had before or has lost to the scrap- 
pile during the past few years when he could not replace 
the tools worn out in service. 


Courtesy Daniels Motor Co. (Pontiac) 


MORE ELECTRICAL departments are planned 
for postwar operation. 


Courtesy Schwartzburg Motors (Oldsmobile) 


ENGINE TUNEUP is steadily increasing in 
importance in service work. 


— 93.4 percent of the dealers answering the 
questionnaire said they now had an average of 1.5 
hoists used for lubrication, 38.5 percent of them intend 
to buy new hoists for their lubrication departments just 
as soon as they are available. They indicate an immediate 
market for 1.4 lubrication hoists per dealer. Many are in 


Courtesy Weaver-Paps Co. (Ford) Oakland, Calif. 


BRAKE RELINING is gaining in importance as a speciai- 
ized department in the postwar set-up. 


the immediate market for two and three, while a few are 
preparea to buy as high as nine noists immediately. 

38.4 percent of the dealers queried use hoists 
in their service departments for revair work, in 
addition to the hoists used for lubrication, and 
21.7 percent indicate they will buy additional 
hoists for this work. 
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Courtesy Nash Detroit Co. 


FRONT-END ALIGNING has come into its 
own as a fire-conservation measure. 


to complete air-conditioned booths. 


68.9 percent of the dealers have separate metal work 
departments, indicating a high percentage of dealers who 
go strongly into body work and appearance recondition- 
ing. 12 percent more plan to set up separate metal work 
departments as soon as possible. This need is indicated as 
being in addition to the postwar planning, which shows the 
trend toward separating the reconditioning of used cars 
from customer labor service and which will set up a need 


MORE DEALERS feel the need of a separate paint de- 
partment devoted to customer service. 


for the equipping of considerable additional separate 
painting and metal work departments since these are basic 
for all used car reconditioning work. 


Courtesy of Ford 


HEADLIGHT AIMING is being increasingly 
stressed by state safety officials. 
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New Buildings For Auto Dealers 


HIS is an attempt to tell two stories—the step-by-step 

story of Dealer Doakes putting up a new building, 

and the story of recent developments in the dealer 
building field. 


Dealer Doakes is no dope. He found auto service profit- 
able during the war, and he knows it can be a good 
thing in postwar, too. But he knows, also, that he will have 
stiff competition for that business after the war. He has 
seen his competitors move into better buildings or he has 


PARTS STORE 


THE OLD and the new in layout ideas are illustrated in the 
Chevrolet sketch above and the one to the right. Above is an 
early type of auto building a take-off from the old livery stable. 
Total building area is 9,000 square feet, with a per-car area 
of 529 square feet. Its disadvantages are many, including a 
tunnel-like entrance. Traffic is easily blocked. It is difficult 
to place cars in stalls and hard to get to lubrication lift. 
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seen indications that they intend to as soon after the war 
as possible. But Dealer Doakes hasn’t been idle, either. 


A recent survey by Automotive News indicates that the 
majority of dealers plan to expand after the war, either 
through new buildings or remodeling. In addition, the 
National Automobile Dealers Assn. is planning to stress 
new buildings and service equipment at its national con- 
vention in Chicago in January, 1945. 






SERVICE 






See 


SALES BOOM 





THIS MODERN Chevrolet layout has the same dimensions as the 
old type, yet it has a capacity of 24 cars—three in sales, 17 in 
service, four in finished repairs. The area per car is 375 square 
feet. One aisle serves two rows of cars throughout the building. 
The lubrication department is accessible and near the entrance. 
which is wide and the entire layout has a spacious appearance. 
The manager's office overlooks most of the service area. 
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SHOWN HERE IS one of a number of modern sales and service buildings, designed by the Ford Motor Co. for postwar use by Ford, Mercury 
and Lincoln dealers. Complete plans for this and other buildings, and suggestions for modernizing older buildings, service stations, parts de- 
partments, used car lots and showrooms are contained in a sixty-page four-color brochure soon to be published by the Ford company. When 
the plans are available, Automotive News will run a full story on them in a regular edition. 


Warned of Danger 
In Overbuilding 

UT even as Dealer Doakes prepares to expand, he is 

thinking, too, of the danger of overbuilding. He knows 
that the business of the next several years will justify ex- 
pansion, but he knows also that there will be rough spots 
in later years when a high overhead may be onerous. 
With that in mind, he may look with favor on several re- 
cent building programs which seek to give the dealer 
a flexible setup so that his operations can be readily ad- 
justed to the times. 

Oldsmobile, for instance, has developed the 


four-unit program, dividing a dealer’s properties 
into productive space under roof and non- 
productive space not roofed. With the same 
thought in mind, Packard has developed plans 
under the theme, “Less Building, More Parking 
Area.” 

Under the four-unit plan, which is discussed more fully 


operation, Packard points out, the dealer will have from 
three to six cars, exclusive of new-car stock, on the premises 
to every one that is productive. 

That is, one or more cars on which the dealer 

is writing customer orders or waiting to get into 
the shop, one that is actually in the shop and 
being worked on, and one or more on which 
the service work has been completed but re- 
mains on the premises waiting for the customer 
to come and get it. 

Studebaker points out in its new booklet on dealer 
buildings that, while the modern automobile bears little 
resemblance to its forerunner, “unfortunately, this state- 
ment cannot be made about the premises in which some 
dealers sell and service passenger cars and trucks.” 
In postwar merchandising, Studebaker says, important 
factors will be more efficient sales and service, greater cus- 
tomer convenience and better working conditions for em- 
ployes. 


IN THIS MODERN exterior by Chevrolet, the attractive service entrance is on the main street but recessed so that the showroom 
stands out. Across the street is the gas station and the used car lof. 


later on, a dealer may expand his business during good 
times and contract his operation during critical business 
periods. The key to the plan is to divide the various func- 
tions of the dealership scientifically, so that the dealer will 
have the nucleus of his business in the first two units and 
functions subject to expansion or contraction on rented or 
leased property adjacent to his establishment or nearby. 
* * * 


Best Way to Reduce 
Building Expense 
HE Packard theme is similar, pointing out that the most 
constructive way to reduce building expense is to lease 
or build less building area and obtain more outside park- 
ing area adjoining the business. In normal sales and service 


Providing for Servicing 
of Bigger Trucks 

ECENTLY, dealers have expressed keen interest in the 

possibility of servicing trucks, which have a much 
higher service potential than cars. Most of the small panel 
jobs, of course, can be handled in a shop designed for 
autos if the dealer can give the fast, overnight service 
needed by business organizations using the trucks. How- 
ever, GMC Truck, which has provided layouts used in this 
section, points out that while a repair layout arranged for 
big trucks can be efficiently used for the maintenance and 
repair of passenger cars, service departments laid out for 
passenger cars cannot be used to advantage for medium 
and heavy-duty trucks. 


International Harvester has developed a flexi- 
ble set of plans for the dealer’s base of opera- 
tions, stressing one-man control through the 
central location of management, accounting and 
shop offices and the liberal use of clear glass. 
White Motor considers truck layouts in its Serv- 
ice Management Manval, and this will be dis- 
cussed later on. 

Another general factor in the dealer building picture is 
the increasing interest in engine rebuilding. Several big 
dealers now have rebuilding shops and more plan to. 
Then, too, some rebuilding firms, like Nutt Motor Rebuild- 
ing in Detroit, for instance, are working toward mass engine 
rebuilding and are looking for dealers as outlets. 

More important, perhaps, as far as dealer buildings go, 
is the replacement parts trend, bringing some jobs out of 
the major-repair classification into quick service. This is 
something to shout about for competitors operating small 
service shops, since it opens up a big new chunk of the 


THIS PACKARD drawing illustrates the statement that in 

any normal sales and service operation the dealer will 

have from three fo six cars (exclusive of new-car stock) 
on the premises to every one that is productive. 


service business to them, and they can be depended upon 
to make the most of if. 
* * * 

Picking Location Not So 
Easy As It Looks 

ETTING back to Dealer Doakes, who has a building 

to put up, his first job is to pick a location, and that 
is not so easy as it looks. Pointing up its importance, cer- 
(Continued on next page) 


Who’s Clean? 

One of the most ballyhooed points about new auto 
buildings is that they must be more attractive than ever, 
and kept in better order, because more and more women 
are taking in cars for service during wartime, and there 
is expected to be a carryover of this trend in postwar. 
However, one of the layout men, asked a pertinent ques- 
tion in regard to this: Are women any more clean or 
orderly than men? This layout man (name on request) is 
in favor of neat and orderly buildings as much as anyone. 
He was just posing a question for the hot-stove league, 
with the argument that women keep the house neat and 
clean only because their husbands raise hell if they don’t. 
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tain oil companies have found that about 50 percent of 
their sales result from location, 25 percent from product 
and 25 percent from the personality and resourcefulness 
of station operators. 


“Obviously,” Studebaker says, “the location 
should be convenient and accessible to the great- 
est number of buyers. Consideration should be 
given to zoning regulations, transportation and 
parking facilities, the nature of the surroundings, 
number and types of people who pass and the 
value of the street from a day-and-night adver- 
tising standpoint. Back streets, side streets, and 
outlying locations too far removed from business 
activities, are not desirable.” 


Packard points out that the large national stores, such 
as A & P and Sears, Roebuck & Co., have proved the good 
business strategy of locating out of the so-called down- 





town area. Outlying property can usually be purchased 
at a lesser price, thus enabling the dealer to select a site 
large enough to accommodate the sales and service 
building, the used car lot, and additional area for park- 
ing inactive company cars and service customers cars. 
Chrysler Corp. also suggests that dealers investigate the 
possibilities offered by cheaper land near business centers. 
* * 


Get Customers 
On Way Downtown 
N this respect, Oldsmobile says that the dealer should be 
located on a main artery of travel within easy walking 
distance of an important business section. 
“This permits his service customers,” Oldsmobile points 
out, “to leave their cars for work without serious incon- 
venience and makes it easy for new or used car customers 
to reach his place of business. He should be located on the 
side of the street where traffic is headed toward town. A 
large percentage of his service business will come from 
people who are on their way from their homes to the 
business district. Consequently, he should make it as easy 
as possible for them to drive into his service station. If 
there is a car line on the street, the dealer should take 
particular pains to see that it does not interfere with easy 
entrance to and exit from his service department. 


HERE IS the exclusive truck service department of the Frank E. Beckett Co., (Dodge- 
Plymouth) at Fresno, Calif. The separate truck service department was opened in 1938 
and is located directly across the street from Beckett's main building at 700 Van Ness 
Ave. This is near U. S. Highway 99, the principal truck route between Los Angeles and 
San Francisco, and is close to the commercial section of Fresno. As shown in one of 
the photos, this truck service department is an open court with an L-shape building. 
The firm provides eighteen-hour service during peak agricultural seasons. 
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THERE ARE separate 
entrances to the six 
stalls in the Beckett 
truck service de- 
partment. Each stall 
has a longitudinal 
pit, providing access 
fo an entire truck 
chassis. 
While corner locations are considered best, because 
they afford accessibility and the advantage of four-way 
traffic, interior lots are usually less expensive, permitting 
the dealer to obtain a greater amount of frontage. 


Automobile traffic is very important, and here local sign- 
poster companies may aid the dealer by providing traffic 
counts. However, Studebaker points out that since postwar 
plans for road building and street improvement will tend 
to change the traffic flow in many cities and towns, such 


















planning should be thoroughly investigated before com- 
mitment to a location. 
* * * 

Figuring Out Size 
of the Lot 

NOTHER very important factor is the size of the lot, 

which must be such that the service department of 
65 or 70 feet in width can be worked in. 

The first dimension, Packard points out, permits parking 
on one side and working on the other with a good aisle 
down the center. This is figured for the Packard car, which 
is 17 feet 6 inches. To that is added nine inches for the 
wall and 12 inches from the wall to the bumper, making 
19 feet 3 inches. For working space, Packard figures three 
feet for the bench and an additional three feet to move 
around in, for a total of 24 feet 3 inches. An aisle of 21 
feet 6 inches is considered the minimum to maneuver cars. 

* = * 

Use Layout Experts 
for Inside Design 

HEN Dealer Doakes gets his site picked out, he comes 

up against the problem of design, and this has two 
sides to it—the inside and the outside. When it comes to 
the outside, he can find plenty of help available from 
architects, but the inside—the guts of the building, the thing 
that makes it go—is a more difficult matter. Obviously, 
architects, who work on a number of different kinds of 
buildings, can’t be expected to have a thorough knowl- 
edge of layout of the highly-specialized auto building. 
The men who know the subject best are layout experts 





N : 


SE 


LW 
—_—_ 


OE 
rai 





CLEARANCE of 12 feet 6 inches is necessary for general- purpose aute buildings, Packard drawings point out. 
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attached to the auto manufacturing plants who have spent 
years studying the problem. 

To start with, the layout men point out that 
the efficient handling of the greatest number of 
cars is the most important factor in design of 
dealer buildings. Chevrolet men illustrate the 
problem of arrangement by drawing a small 
circle inside a large one. It can then be seen 
readily that more cars can be placed around the 
inner edge of the large circle than can be placed 
around the outer edge of the small circle. It is, 
therefore, important to utilize as much as pos- 
sible of the space along the walls of the building 
for car stalls. 
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take up space and make for increased handling of cars, 
which costs the dealer money. In addition, the problem 
of supervision is greater in multiple-story buildings. 

In laying out the various departments, Stude- 
baker says that, while the new car sales area 
should be in the most prominent location, the 
service-department entrance should be featured 
from the front whenever possible and be made 
a definite, inviting part of the layout, entering 
preferably between new and used car depart- 
ments with their displays exposed to service 
customers. All layout men agree that the service 
entrance should be wide and inviting. Chevro- 
let points out that it should be at least 16 feet 


BELIEVING MOTOR REBUILDING will boom after the war, Thompson Products has 
underway a program to set up a network of rebuilders through its jobbers. Above 
is one of the layouts designed by Russ Riley, Thompson service engineer. The shop 
has a capacity of 24 to 30 engines in an eight-hour day. (A) Engine stands in 
cylinder-boring station. Boring bars suspended above with balancers. (B) Honing 
station. oHnes and electrical drills suspended. (C) Line-boring station, with boring 
machines suspended with balancers. (D) Second cleaning station. (E) Assembly 
starts here. Caps removed, proper undersize shaft installed, caps pulled down 
with tension wrench. (F) Cam shaft, timing, gears, flywheel and valve tappets in 
stalled here. (G) Complete valve assembly. (H) Install pistons, assemble rods to 
crankshaft. (1) Install oil pan, front cover plate, cylinder heads and manifolds. 


(J) Spray paint engine. (O) Operator's position. 


At the present stage of evolution in layout, Chevrolet 
says, traffic flow is along a right angle, with stalls in 
herring-bone design along both sides of aisle. The tool- 
room should be placed in a central location and the 
manager's office in such a position that most of the serv- 
ice layout is visible. The parts store should be accessible 
from both the salesroom and the service shop. The modern 
salesroom is usually small, providing ample display for 
only a few representative cars. 

* + - 
Many Advantages Cited 
for One-Story Buildings 
HRYSLER and others point out that, whenever possible, 
the dealer should plan a one-story building since this 
makes for much greater efficiency. Ramps and elevators 


NUTT MOTOR REBUILD- 
ING in Detroit is starting 
mass engine rebuilding. 
This is the tear-down line. 
Dissassembled parts move 
on conveyors through 
wash and rinse tanks. 


SPECIAL NUTT equipment 
for water testing blocks 
with air pressure in a 


brightly lighted tank. 


wide and 12 feet high, so that poor drivers will 

not be frightened away. “ 

A gasoline station in front of the building makes it easy 
for the driver to go from public property to the dealer's 
premises, it is pointed out. It is important, however, that 
the gasoline equipment be so arranged that it does not 
block the view of the displays or interfere with easy @n- 
trance to or exit from the service department. 

* * * 


Plenty of Room 
Needed for Reception 

N entering the building, the car owner should find 

ample space for reception. In fact, some layout men 

say that those campaigning for more parking space are 
sometimes confusing parking space with reception space. 
If there is plenty of reception space, they say, there is 
not the great need for parking space. However, parking 
space near at hand is still important for the deaier who 
wants to park completed service jobs outside. In this re- 
spect, the importance of wide aisles is stressed again since 
car owners frequently tie up the reception area, prevent- 
ing other customers from getting past if the aisle is too 
narrow. 

Quick service stalls should, of course, be as 
close to the reception area as possible, and these 
may be used for reception at times when the 
reception stalls are filled and the quick service 
stalls empty. Heavy engine, chassis repair and 
overhaul should be out of the way for better 
shop layout. In addition, these do not lend them- 
selves to customer merchandising as well as the 
lighter services. 

Studebaker recommends that noisy and dirty operations 
of body and fender repair, used car reconditioning, wash- 
ing and truck repair be separated from other operations 
by a wall, whenever possible. The paint room, because 
of its fire hazard and odor, should likewise be separated 
and provided with ventilation fans and good light. Storage 
space in the service area should be provided for secondary 
new-car and truck display, as well as for demonstrators. 

Layout men agree that the service department cashier 
be so located that payment of bills takes the customer 
into the parts and accessories department and sales aréa. : 


Better Facilities Urged 
for Employes . 


ECENT manpower problems have increased interest in 

better facilities for employes, in order to appeal to 
high-grade mechanics. Better washrooms, toilets, showers 
and locker rooms are stressed. In addition, there is greatly 
increased interest in better service equipment, not only 
to speed up service operations but to provide working 
inducements to the better mechanics. 

One dealer, for instance, increased his staff 
of topflight mechanics in a critical labor short- 
age area during the war simply because he 
made it easy for them to make money. His 
shop is filled with devices invented in the shop 
to make it easier to repair cars, and whenever 
the payroll shows a mechanic making too little 
money, the service manager keeps an eye on 
him to see if he needs any equipment to help 
him. In the case of a new man in the body shop, 
it was found that the older employes were hog- 
ging the lifts, with several body men often hav- 
ing two cars each on lifts so that they could work 
on one while waiting for material on the other. 
So the dealer installed two more lifts, solving 
the problem at once. 

A veteran in the service business, this Dodge dealer 
has long been an advocate of having at least one lift for 
each employe so that he can br'ng the car up where he 
can work on it, easily and speedily. It has cost him plenty 
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of money for equipment, but he is far ahead in work 
produced as well as profits. 
* * * 
Formulas Are Available 
from Factories 
As for the size of the building, building specialists at- 
tached to the factories have developed formulas for 


POTENTIAL CUSTOMER LABOR SALES PER MONTH 
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NOTES: 1. Motor Analyzing (or tune-up) and Battery and Electrical Depariments combined. 
2. Body sad Metal Bumping and Paint-Spray Departments are combined. 
The gumber of malls required for Finished Repairs and cars waiting for service shoald be doubled in the 
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have some unavoidable limitations which would sacrifice 

its efficiency of operation. However, in some cases it is 
practicable to remodel. 

Pontiac’s recent program for distinctive fronts 

for its dealers offers layout and designer services 
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accomplished and how it will increase the busi- 
ness of the dealer. 
* * * 
THER things for the dealer to consider are facing 
material, signs, lighting and heating and air condi- 





AT THE REQUEST of the Kent-Moore organization, J. Gordon Carr designed this building with the idea of exploiting the adver- 
tising value of service operations. Believing that the actual workings of a service shop are fascinating to the public, Carr has 
arranged balconies and glass so that the visitor can see everything yet not interrupt the work. However, one point in this 
design that may not appeal to the dealer is the fact that the display room is placed on a mezzanine. “One can mount to this 
floor and come to a final decision quietly, without distractions,” Carr says. This idea is similar to the department-store arrange- 
ment of putting the more costly and precious merchandise on the upper floors and the mass merchandise on the ground floor. 
However, ii the auto business the auto is mass merchandise and the dealer wants it down where the customers can get af it 
: with the least possible inconvenience. 


GEORGE F. HELLMUTH, who also designed a building at the request of Kent-Moore, suggests a plan under which the dealer 
would have a small salesroom on the corner of the main street where the frontage is expensive. This would be connected by 


a covered walk with the service building on the corner of the 


side street and the back street parallel with the main street. 


This property is not so valuable that the service building need be cramped. Property between would be used for parking. 


figuring the dealer's service potential and, then through 
an analysis of the customer's service dollar, they calculate 
the number of stalls needed for various functions. For 
instance, Oldsmobile takes an example of a dealer who 
expects to have an average of 800 Oldsmobiles operating 
within his service zone during the next three years. 


“If he is an average dealer,” Oldsmobile says, 

“he will write 35 repair orders per month per 

100 cars, or 35 x 8 equals 280 repair orders.” 

Multiplication of the number of orders by the 

average repair order gives the service potential. 
Studies of the customer's service dollar have shown 
that lubrication takes 20 cents, motor analyzing and service 
15, body bumping and lacquer 15, brakes 10, steering, 
wheel and axle 10, battery and electrical 10, radiators 5 
and washing and polishing 5. Of course, this breakdown 
will be different for different dealers who stress various 
functions in their shops. From this material, Oldsmobile 
worked up the accompanying chart showing the number 
of stalls required for various services. Space requirements 
for stalls are based on the size of the cars the dealers 
will service, allowing sufficient room for the mechanic to 
work in the active stalls. Several of the manufacturers 
provide the dealer with templates of cars, benches, offices, 
etc., drawn to scale so that the dealer can juggle them 


around himself to get a better idea of layout. 
; * * ® 


Here’s Data for Dealer 
Planning to Remodel 


bare dealers will prefer to remodel their present 
buildings instead of build new ones, and this calls 
for a thorough analysis both from the structural and from 
the economic point of view. Often, Studebaker points out, 
it is found that while it may be possible to remodel a build- 
ing for a given use, to do so might be as expensive as to 
build a new structure—and the remodeled building might 


for the dealer who wants to remodel as well as 
the dealer who wants to build. A feature of the 
Pontiac plan is a sketch showing what the deal- 
ership will look like after remodeling or build- 
ing. This, it is pointed qut by Pontiac, may give 
the banker or whomever the dealer is seeking 
financing from, a better idea of what is to be 


tion. A wide range of facing material may ve obtained, 
including glass, plastics, porcelain enameled steel sheets, 
stainless steel, colored aluminum, cast stone, tile, marble, 
glazed brick, limestone, architectural concrete, stucco, ve- 
neered woods and asbestos products. 
Signs are important in identifying the mer- 

chant, and the modern trend is toward making 
them part of the building design. 

Offset glass for showrooms, to cut down reflections and 
glare, offer possibilities and skylights also help offset glare 
in the showroom so that cars can be seen more easily from 
the street. Many dealers are using skylights effectively in 
the shop, as well as fluorescent lights of various types. In 
addition, many dealers feel that air conditioning, both for 
winter and summer, is rapidly passing out of the develop- 
ment phase and into the practical production stage. 


2 2 


Local Architect Then 
Comes Into Play 


FTER the layout men get through, the local architect 

usually steps in, for most companies point out that 
their plans are for layout purposes only and that the local 
architect should prepare the working drawings. However, 
some companies prepare complete working plans. 


Those who suggest the aid of local architect 
point out that he is familiar with all local legal 
restrictions, such as location of the building line, 
overhanging signs, necessity for fire exits, etc. 
He also knows what type of construction is best 
for the particular climate and is familiar with 
building costs in his locality. Often his advice 
results in economies that save more than his fee. 
So Dealer Doakes is, we hope, on the way with his 

building. 





GEORGE W. WALKER’S service building, the third designed for Kent-Moore, provides for skylights over the 

work benches, a dispatch office just inside the service entrance, and a jutting bay where parts and accessories 

are on display. Walker says that if the parts and accessories are to play a leading role in the business, 

place them in the spotlight. Or if the dispatch office is the brain of the service operations, place it where it 
overlooks the whole organism. 
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THIS CHEVROLET building has been exclusively designed for an interior lot 100’ x 150’ with a 
service exit into a rear alley. The exterior has a nice variety of signs marking it distinctively 
as another modern Chevrolet dealer building. 


CHEVROLET 


HOUSANDS of Chevrolet dealers throughout America RIGHT—TO SPEED UP the service 
are now engaged in extensive modernization pro- to a maximum rate of speed, 
grams designed to place them in a strategic position very service stall in this Chevro- 
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for wartime service as well as postwar service. Many _— /*t /avout has been provided with 


dealers, realizing the advantages of maintaining a high 
service volume, also appreciate that more square feet of 
area will be required in the postwar period, because of the 


a car hoist. With this arrange- 
ment there is no need for the 
mechanics to crawl under the 
cars and the work can be per- 
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additional service gross potential that will be available, — at ie = oe moron ¢ census bepen 


and they have either moved into larger quarters, or have = of the mechanic. These hoists 

revamped their parts department by temporarily moving —2"e a/so convenient to show the I. | 

into spacious new car showrooms, thus facilitating expan- — — a — 1d. sand Sth! 
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Still others, forced by local conditions to sit 
tight until wartime restrictions are lifted on 


oe 


building materials, already have plans drawn Sareea or 


and approved and sites selected for new stream- 
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A FINE EXAMPLE of what the new streamlined Chevrolet dealer buildings will look like after 
the war. The new structures, resplendent in eye appeal, will feature efficiency and spaciousness 


in all departments. 


lined, semi-air-conditioned buildings or modern- 

istic design in tune with the temper of tomorrow. 

Applications for postwar dealer building plans, fur- 
nished their own dealers at no cost, are being received in 
ever-increasing numbers at the Chevrolet central office 
here. A large percentage of the requests for help are for 
revamping present facilities, particularly entrances and 
exits to accommodate large trucks, to meet the demands 
for service for the duration and in peace. Chevrolet has a 
large staff of layout experts, draftsmen and architectural 
consultants busily engaged on individual dealer applica- 
tions. They are carefully studied and then plans are worked 
out—in fact, tailor-made to answer individual dealers’ 
needs, with recommendations and actual blueprints for 
new buildings or for alterations designed to provide the 
most efficient set-up for current or anticipated business 
volume. 


RIGHT—FLOOR PLAN for this 
Chevrolet dealership provides for 
efficient operation. The main 
floor area covers 10,392 square 
feet, with a mezzanine of 772, 
a fotal of 11,764 square feet. 
Total capacity is 23 cars, or an 
area of 511 square feet per car. 
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CHRYSLER 


r"@ HRYSLER CORP. has underway a program to help 
( dealers in all divisions expand their service facili- 

_ ties for postwar business. Emphasis is being placed 
on truck service in particular and upon the addition of 
separate truck service buildings or expansion of present 
fa: lities. 


One activity of the corporation’s central service depart- 
meat is the presentation to dealers of a wide scope pro- 
gram including the following points: 


Determining size of building; where to locate 
modern buildings; construction types used; de- 
partments that should be provided; productivity 
of space; capacity and dimension guide; service 
departmentalization, equipment and tools; parts 
department; truck service; reconditioning used 
vehicles; car storage; new car delivery; construc- 
tion hints; correlation of departments; building 
layouts; maintenance of modern buildings; lay- 
ing out and planning interiors; building, plan- 
ning and layout assistance. 


APPROVED 
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The building layouts offered to dealers were designed 
y leading architects and cover a wide variety of locations. 
ommenting on these building plans, John Mack, head of 
‘e central service department, said: 

“In presenting these building plans to dealers we em- 
/hasize that our layouts must be regarded only as sugges- 
ons, Each dealer who plans to expand his service facilities 
lust consider many things, including location of the —, 
rty, the potential market, the local building code, an 
sther local conditions. Therefore, a dealer must plan a 
new building to fit his own particular needs and our field 
‘epresentatives work with each dealer on this subject. 4 
suggested plans, however, give the dealers of Plymouth, 
Dodge, DeSoto and Chrysler a general idea of what can 
de accomplished.” 

In addition, the corporation is working | on detailed 
plans for separate truck sales and service buildings. en 
layouts will be especially helpful to dealers in the oe ge 
Division because they wholesale and retail the complete 
line of Dodge trucks. 
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THE LAYOUT for one of the 

super-service buildings designed 

for dealers by the Chrysler 
Corp. 
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ABOVE AND LEFT IS THE exterior of the 

super-service building designed for Chrys- 

ler dealers. Recently, there has been a 

trend foward super-service buildings be- 

cause of the additional contacts it makes 
for dealers. 





LEFT: THIS LAYOUT and exterior shows 
the conventional front. It is one of 
many plans drawn up by Chrysler for 
the aid of its dealers. 


RIGHT: LAYOUT AND EXTERIOR for a 

recessed building, with the showroom pro- 

jecting out where it will catch the eye of 
the passing pedestrian or moforist. 
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ILLUSTRATING what ingenuity in remodeling can do is 
this Dodge dealership in Duluth which was opened in 
1943. Despite all kinds of wartime handicaps, M. J. 
Kapus was able to rearrange and remodel two buildings 
to provide 13,000 square feet of space for repair and 
maintenance operations and 1,500 square feet for the 
housing of parts and maintenance stock. It is four blocks 
from the retail center. 


DODGE 


EVERAL Dodge dealers have moved beyond the post- 
war planning phase into the acting stage, and are 
now operating modern, postwar buildings. Pictures 

of their establishments are shown at the top of the page. 

Other Dodge dealers are moving ahead rapidly with 
planning. The sketch in the middle of the page and the one 
at the bottom show the proposed four-corner operation of 
Liberty Motors in Birmingham, Ala. An unusual part of the 
planning of Liberty Motors, under Herman A. Moore and 
John H. Lander, heads of the company, is a building that 
will be devoted to organized selling of both cars and 
service. (See sketch in center of page.) 


The idea is, according to Lander, to glamorize 
the delivery of cars, and at the same time to 
introduce the buyer to the service facilities of the 
establishment. Colored lights and music will 
make the delivery an event. Then the buyer will 
be introduced to the service manager, who will 
take the customer on a tour of the shop, ex- 
plaining the facilities of the shop that make the 
dealer the logical man to service the car. Show- 
manship will be emphasized throughout. 


On another corner will be a separate truck and service 
department which will feature pool tables and other recre- 
ation facilities for drivers who take trucks in for service. 
Another building will be devoted exclusively to service 
while a parking lot will occupy the fourth corner. The used 
car sales and service operation is a few blocks away. 


e¢ * 


Dealership Opened 
Despite Difficulties 


HE new home of the Kapus Motor Co. (upper, left) in 
Duluth was brought into being despite the difficult con- 
ditions which prevailed in 1943. When M. J. Kapus started 
to look for proper facilities, he found that every desirable 
building was tied up. However, after months of effort, 
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REMODELED THINKING made possible this separate truck 
service building of Jackson Motor Co. in Beaumont, Tex., 
according to Ben Jackson. Although a Dodge dealer since 
the beginning of Dodge, Jackson said that service was 
considered a necessary evil until Jan. 1, 1942, “when we 
woke up to find we no longer had a sales business.’ 
Jackson, however, acted fast after the awakening, as the 
building above testifies. 
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THIS IS THE proposed sales and service reception build- 
ing for Liberty Motors (Dodge) in Birmingham, Ala. Show- 
manship will take the leading role in this building, where 
it is planned to sell cars and service and deliver cars 
with a dramatic touch. The sketch shows cars placed at 
right angles in the delivery area, but the actual arrange- 
ment will be more attractive and a spot car will be in- 
cluded. Special lighting effects are planned. The Iub- 
rication department, new car storage area, and stalls for 
minor service all will be dressed up. 


THIS MODERN appearing Dodge dealership of Tom 
McAnany was converted from a run-down gas station and 
garage space that was being used for bus storage and 
repairs in Shelbybville, Ind. Paint, hard work and imagi- 
nation made it possible. The setup has seven repair stalls, 
a sealed spray booth for two cars, lubricating department 
and lift, parts department, and a showroom large enough 
for three vehicles. 


Kapus found two buildings in the heart of automobile row 
which had not previously been used for dealerships. but 
which could be adapted through considerable remodeling 
and rearrangement. The establishment which resulted pro- 
vides 13,000 square feet for repair and maintenance op- 
eration and 1,500 square feet for housing of parts and 
maintenance stock. Facilities are available for both cars 
and trucks. 


Jackson Motor Co.’s new separate truck service 
building (upper, center) in Beaumont, Tex., was 
constructed in 1943 under difficult circumstances. 
Adjoining the main establishment, it has 15,000 
square feet of space, giving the dealership a 
total of 84,900. Ben D. Jackson, head of the firm, 
says that the firm found after Pearl Harbor that 
it needed remodeled thinking more than any- 
thing else. It built on from there. 


“We read a lot and hear a lot about postwar planning,” 
Jackson adds, “but ours has been, is, and will be postwar 
acting.” 


Tom McAnany, of Shelbyville, Ind., converted a run- 
down looking filling station and garage space that was 
being used for bus storage and repairs into a modern 
Dodge dealership when he received a franchise in 1943. 
The transformation, he says, was accomplished by imagji- 
nation, paint and hard work. Minor partitions were torn 
out and others installed and space set up for a showroom, 
parts display, lubrication department and service totaling 
8,032 usable square feet of floor. 


The old grease pit of the filling station was filled in, 
and on a shiny red cement floor now glistens a modern 
lift and lubrication equipment. Used parts bins were found 
40 miles away and hauled in. Counters were partially 
supplied by making them at home and partially by second- 
hand purchase. A used Dodge-Plymouth sign was secured 
from a retired dealer and renovated. The dealership is on 
the main east-west highway and about two blocks from 
the center of town. 


“DODGE CORNERS” will look like this after the war when Liberty Motors in Birmingham, Ala., is able to complete its expansion program. The dealership owns the propert Il 
one to the back left, which is under long-term lease. Tentative plans call for a separate building for sales and service reception, one for truck sales sabannines adecie woe Mee Beet coy ~ 


fourth corner. The used-car sales and service operation is three blocks away. 





NASH 


HE new Nash dealer package for the postwar period 

will provide a planning service for new and remodeled 

buildings and improved operational layouts that com- 
bine practical merchandising with eye-appeal, H. C. Doss, 
vice president in charge of Nash Motors’ sales, has an- 
nounced. 


Doss said that a new department, known as the dealer 
building and layout service, has been created as a division 
of the parts and service department, under the supervision 
of H. A. Lotz, parts and service manager. The department 
will cooperate with dealers and assist them in their postwar 
building and planning and layout modification, he said. 


A scale model of one of the buildings being 
recommended, designed either for new construc- 
tion or low-cost conversion of existing facilities, 
was an important feature of a series of confer- 
ences with sales officials conducted in the field 
during the past month. Zone and distributor 
officials enthusiastically received the announce- 
ment of this program. 

“We know that most dealers are planning building al- 
terations as one of the first steps to be taken when new 
car sales are resumed,” Doss said, “and we have spared 
no effort in the expansion and development of our plan- 
ning service for Nash dealers. We now feel that we are 
ready with a program that should do two important jobs— 
give the dealer the advantage of suggested designs by men 
of experience, and give them the sales advantage of 
nationwide uniformity in display, sales and service facili- 
ties. 

“Like our entire postwar program, which is aimed not 
only at capitalizing fully on the heavy sales potential but 
at strengthening the dealer for the long haul, the building 
program is extremely practical. We have dealer sales and 
dealer profits, derived from good service, in mind, although 
we have not overlooked the importance of attractiveness 
in selecting the most advanced designs.” 


The first elements of the new program, Doss pointed out, 
involve color scheme and product identification. Nash’s 
prewar merchandising color scheme has been changed, 
after exhaustive color studies and preference surveys, to 
gray and white with signs in red. The new combination 
was shown to be more pleasing and attractive in optical 
and psychological tests, he said. 

A uniform variety of new signs, utilizing a modified script 
and the same color combination, also has been developed, 
and the combination will provide a standard theme for all 
packaging, literature, etc. 


* * * 


Seeking to Hold 

Costs Down 

r working out our building planning service, we recog- 
nized the fact that many dealers have good buildings, 

and we aimed at holding conversion costs at a minimum,” 

Doss said. “Nevertheless, we believe that dealers want the 
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HERE 1S A FRONT view of the model building designed for declers by Nash Motors, which is embarking on a program for 
distinctive, uniform buildings to aid dealer sales through identification. 











THE REAR OF THE Nash building showing the expanse of clear glass which will provide for better lighting in the service shop, 
thus making for more efficiency by the mechanics. 


latest and best in modern design when it comes to their 
postwar and service plants.” 


Of striking appearance, the new building design very 
greatly reduces the space usually devoted to new car dis- 
play in favor of increased service space. 

Lotz pointed out that the planning service will 


tional profit which results from efficient layout 
alone has been sharply demonstrated wherever 
it has been tried, and even veteran observers are 
constantly amazed at the increased income 
sound layouts bring. An effective layout not only 
makes it easier for the dealer to do business, but 


be particularly helpful from the standpoint of 
improving operational efficiency in the service 
department through carefully developed floor 
plans and layouts. “Our long-range program 
recognizes the fact that service is the cornerstone 
of the dealer’s business,” Lotz said. “The addi- 





Iding. The model makes it easier to determine efficient layout of cars and equipment 
AN INTERIOR VIEW of the model building needed in the servicing of cars. 


it makes his company easier to do business 

with.” 

A. Don Mortrude, company designer who supervised 
design production of the building planning program for 
the sales department, said that “in the past a large pro- 
portion of new car display has been ineffective and waste- 
ful.” 

“Poor lighting and a wide variety of models packed 
into the showroom have made efficient display very difficult, 
and we have developed our design on a one and also a 
two to four-car display principle, which we believe not 
only provides far greater eye-appeal and product identi- 
fication, but diverts more space to profitable use,” Mor- 
trude said. 


2 ® * 


Car Is Displayed 
To Best Advantage 
F OR example, the one-car showroom permits the car to 
be displayed with maximum effectiveness and also makes 
it possible for the dealer to have a change of pace in his 
display, merely through changing the model and color 
of car being exhibited. Passing traffic sees the car dis- 
played to its best advantage in the glareless, inset show 
window, and the prospective customer is able to look the 
car over in the best light and setting. For other cars in the 
line, after a preliminary selling has been done, the cus- 
tomer may view cars in the auxiliary showroom, immedi- 
ately to the rear, where the cars are stored with minimum 
use of space.” 

The building features modern service depart- 
ment which gets much of its lighting from large 
glass areas at the rear and side of the plant. 
An additional feature is an inside used-car dis- 
play room with a wide front section which may 
be opened in good weather to provide an open 
front display. 

Service customer waiting rooms are conveniently located 
in relation to new car and parts display. Model buildings 
of the one and two or more car display type were pre- 
pared, Mortrude said, with the object of showing what can 
be done either in new building or reconversion, and is to 
be used as the basis for a variety of plans to be offered to 
Nash dealers as suggestions. Other plans will be worked 
out for dealers at their request. 


Stating tite de steele eke 
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J. WARREN CUNNINGHAM, of Cunningham Motor Co., Niagara Falls, N. Y., is emberking on a four-unit 
housing program. His postwar building will look like this. He has already purchased the land and has an 
eption on additional parking space. His new -building will have 23 service stalls with a total customer 
labor capacity of $6,500 a month, double his present shop capacity. It is estimated the cost of owning 
and operating his new building will be about $250 « month less than the rent he paid in the prewar period. 


OLDSMOBILE: 


ONG interested in the flexibility of dealer buildings, 
[| Oldsmobile has provided a scientific basis for every 
== dealer's expansion plan through a four-unit program 
announced recently by D. E. Ralston, general sales man- 
ager. 

Under the four-unit plan, a dealer may ex- 
pand his business during good times and contract 
his operation during critical business periods. 
Overhead expenses can be held to a minimum 
under either situation, it is said, while ample 
housing facilities are always provided. The plan 
comes at a most propitious time—a time when 
dealers are anxious to expand yet deterred to 

_ some extent by a fear that they may overbuild 
and be saddled with high overhead during hard 
times which may come sometime in the future. 
The program offers flexibility in a dealer's housing by 

providing four separate and distinct building units: 


UNIT No. 1 


Unit No. 1 is under roof and includes: 

Customer reception. 

Customer repair stalls only. 

Parts department. 

Salesroom. 

; UNIT No. 2 

Unit No. 2 is not roofed and consists of an adjoining 
lot fors 

Customer parking stalls. 

Repair jobs waiting. 

Repair jobs finished. 


UNIT No. 3 
Unit No. 3 is under roof and includes: 
Body and internal repairs. 
New car storage. 

UNIT No. 4 


Unit No. 4 is partially covered in cold climates and in- 


cludes: 

Used-car storage. 

Used-car display stalls. 

Unit No. 3 may be adjacent to the main establishment or 
several blocks away, but it should always be in a leased 


or cheap-rent area. 

Both immediate and long-range housing requirements 
are set up, so that a dealer can start now to make each 
move when the right time comes. As a matter of fact, 
it is pointed out, the service layout plans which are sug- 


A VERY INEXPENSIVE used car 
sales building, this is immeasur- 
ably superior to an ordinar~ 
lot, Oldsmobile points out. The 
covered arrangement is quite 
attractive to prospects and subtly 
suggests that used cars consti- 
tute @ more valuable stock of 
merchandise than that of com- 
petitors. This type of structure 
can easily pay for itself’ by 
keeping used cars in a condition 
that will appeal fo buyers. 


sraas” 
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A GOOD EXAMPLE of four-unit heusing is presented in 
this Texas dealership layout. Customer parking (Unit 
No. 2) will be handled on the lot at the rear, where the 
used-car display (Unit No. 4) also is located at present. 
In the event that more service parking area should be 
needed later, the used-car display can then be moved 
to a separate location in a low-rent area. Body work 
already is being handled in a separate low-rent location 
not shown in this floor plan. The compact arrangement 
achieved by this housing program facilitates coordino- 
tion of all departments and units. 


gested as a primary step in this program will help a dealer 
to improve his present shop productivity. By dividing d 
dealer's properties into productive space under roof and» 
non-productive space not roofed, overhead is held to a 
minimum and in proper proportion to the use or produc-. 


tivity of an area. 

For instance, Oldsmobile points out, when a 
customer's car waiting for delivery is parked 
under roof in a service department stall in a high 
rent area, it absorbs high overhead expense for « 
rent, heat, light, etc. On the other hand, the same 
area could be made productive in the amount 
of $12 of customer labor sales a day (based on — 
a flat rate of $2.50 per hour.) The cost of park- — 
ing customers’ cars inside is expensive and con- ~ 
sequently, in Oldsmobile’s four-unit program, 
customer’s cars are economically parked in space * 
not under roof. 

Under the unit system, it is stated, a dealer will find 
that he can start to do some things now which will carry 
him a long way toward accomplishing his overall plans. 
For instance, ever dealer can start work on establishing 
Units No. 1 and 2 immediately. Later on, during the recon- 
version period and until normal production is resumed, 
more steps in the housing plan can be accomplished. And 
finally, during the years of peace, all remaining steps in 
long-range objectives can be completed. 

















PACKARD 


Asis. designed forty-page plan book, pre- 


scribing a revolutionary new balance between 

inside and outside space in field sales and service 
development, has been prepared by the Packard Motor 
Car Co. as a guide for postwar planning. 


Containing facts, figures and illustrations 
based on a proven formula, the plan book was 
prepared by a special department, closely cor- 
relating its program with that of the company’s 
sales department for the purpose of assisting 
the field in preparing for distribution and servic- 
ing of 200,000 new cars annually within 18 
months after conversion from war production of 
aircraft and marine engines. 














ON RECEIPT of the dealer's questionnaire, specialists in 
the Building Department study the information supplied 
by the field representative and begin blue printing plans 
for his. new facilities. First, the best balance of building 
and parking areas is plotted on the proposed site. 


The book was developed by R. A. Stougaard, manager 
of the company’s Field Real Estate and Building Depart- 
ment, which supervises Packard’s 2,335,000 square feet of 
retail sales and service buildings in the United States and 
England. Its recommendations based on years of experi- 
ence by the special department and on a formula designed 
to assure the dealer a maximum return for his investment, 
the book contains detailed plans and suggestions for space 
utilization in all types of field organizations. The book’s 
plan for balance between inside and outside space, for 
example, is based on careful study and tests by Stou- 
gaard’s department. The new theory presented, that future 
parking areas be equal to or larger than the building 
area, is the result of a plan launched years ago and refined 
and perfected by tests in the field, which has given the 
idea its hearty endorsement. 


* * * 


Plans Worked Up 
From Questionnaire 


K EY of the plan book is a detachable questionnaire. A 
dealer interested in remodeling, expansion or in new 
buildings, may fill out the questionnaire and return it to the 
special department. 


Department specialists, in turn, study the information 
supplied by the dealer, and make a detailed blueprint 
design of his particular business, incorporating the dealer's 
ideas for innovations and proven ideas for maximum effi- 
cient operation. 


In the event subsequent revisions are requested by the 
field representative, these are worked out jointly with the 
dealer. As the blueprinted plans near completion, the de- 
partment adds suggestions for placement of specific service 
equipment, including such items as general lighting, heat- 
ing and car exhaust systems. All company assistance Is 
offered without charge to any authorized Packard dealer 
or distributor. Underscored postwar ideas being offered 
dealers in the book include, in addition to the theory of 
less building and more outside space, recommendations 
for unobstructed showrooms and a seventy-foot width mini- 
mum for buildings housing service facilities. 


In stressing the importance of more adjoining 
outside room for customer convenience, display 
of used cars and service parking and the fact 
that housing of a business represents the largest 
item of fixed expense, the book points out to the 
dealer that in a normal sales and service opera- 
tion he will have from three to six cars, exclusive 
of new car stock, on his premises to every one 
that is productive. In short, one or more cars on 
which he is writing customer orders or waiting 
to get into the shop, one that is actually in the 
shop and being worked on and one or more 
finished and ready for customer delivery. 
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BELOW: MORE 
DETAILED designs 
incorporate the 
dealer's ideas and 
company _recom- 
mendations for 
most efficient 
service space ufil- 
ization. 































































Packard sales officials have given the recommendation 
for a new balance in space their full endorsement. “An 
increased parking area will not only be more convenient 
for the customer but, of equal importance, can cut dealers 
fixed expense through a reduction of inside parking space 
for finished, non-productive cars,” is the comment of Sales 
Manager L. W. Slack. 


In support of recommendations that future Packard 
showrooms be, in a sense, streamlined, Stougaard empha- 
sizes that “the prime function of any new-car showroom 
is to adequately display new cars to prospects, within the 
building or passing by.” 


AFTER STUDYING the recommended dealership layouts in the 


THE COMPLETED building and parking area, a product of close cooperation 
between the company’s Building department and the dealer. All assistance 
given authorized dealers by the special department is without charge. 
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Book Stresses Benefits 
Of 70-Foot Minimum 


HE book has several illustrations urging that showrooms 

fully display Packard’s postwar cars by reducing to a 
minimum all supporting masonry. Facts and figures are also 
presented to stress benefits of a standard seventy-foot 
wide building which support the premise of full utilization 
of building area for productive work. Diagrams illustrate 
that a building seventy feet wide will provide a six-foot 
working bay, with a work bench, in front of cars parked 
on each side of the building and also allow a twenty-one- 
foot, six inch aisle area down the center. The plan calls 
for a truss supporting the roof, eliminating all interior 
columns and provides for expansion, if space is available, 
in twenty-foot bays, in multiples of the seventy-foot stand- 
ard. 


The book also offers a substitute sixty-five-foot 
minimum plan, in the event the additional foot- 
age is not available. It holds to virtually the 
same requirements as the recommended seventy- 
foot design, but eliminates the work bay on one 
side of the building. “The seventy-foot standard 
is the recommended minimum,” Stougaard ex- 
plains, “because of the advantage of being able 
to work cars on both sides of the building, par- 
ticularly with generous outside parking accom- 
modations.” 


Despite the fact distribution of the plan book to field 
representatives has only started, requests for preliminary 
floor plan layouts for postwar changes already have 
started to come in, Stougaard says. “Our suggestions in 
the book in no way obligate the dealer to make changes,” 
he explains. “Our sole purpose is to utilize what the de- 
partment has learned in years of study in assisting field per- 
sonnel in progressively preparing facilities to match ex- 
panded output of Packard automobiles after the war.” 
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book and considering suggestions for postwar distribution, the 


dealer fills out a detachable questionnaire with a Packard field representative, giving full details of his proposed new operation 
and returns it to Packard's special Field Real Estate and Building Department. 
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PONTIAC 


ONTIAC MOTOR is striving to develop a standard 

building design which motorists the country over will 

associate with Pontiac. Dealers who wish to remodel 
and those who want to construct new buildings can obtain 
the distinctive front through the recently organized building 
layout department of Pontiac. 

Main features of the standardized front are 
the large red block letters on top of the building, 
cream or ivory colored siding material and a 
dark blue base. Siding material may be chosen 
from a number of varieties, such as glass, porce- 
lain on metal, plastics, synthetics, etc. Use of an 
upright sign is also recommended to attract the 
—" of motorists approaching from either 
side. 

The Pontiac layout section, under the supervision of 
Service Manager Earl Taber, uses definite formulas to 
insure having adequate service facilities in its plans. Build- 
ing size is based on the customer labor and internal vol- 
ume the dealer should do, considering the number of four- 
year owners in his territory. As an example, a dealer with 
1,000 four-year owners should have 30 stalls to allow 
sufficient room for customer service, new and used-car 
conditioning, and finished repairs. 


TUT 
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ABOVE IS A DRAW- 
ING showing the 
standardized modern 
design for a Pontiac 
dealer building. Large 
red block letters are 
used to identify the 
dealership with Pon 
tiac at a glance. 
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HERE IS THE INTERIOR for the plan above. It covers the main building of 120’ by 12”. 
A body and duco shop is included at the rear of the adjoining sixty-foot used-car lot. 
Thirty-seven stalls on the service floor make it possible to do $8,000 customer labor and 
internal work a month. All layouts submitted to dealers are patterned as closely as possible 


after this sef-up. 
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INTERIOR PLAN for model building stresses efficient use of space. Pontiac offers the service 
of its layout section to dealers who wish to remodel their shops as well as those who wish 
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ANOTHER DRAWING 
showing the  stand- 
ardized building to- 
ward which Pontiac 
is working for its 
dealers. Ivory is rec 
ommended as the 
color for the plasti 
siding material, with 
the base in dark blue. 


to construct new buildings. 


Extra stalls can sometimes be made available in present 
buildings by removing parked cars and dead storage from 
the service department, as well as by cleaning up the 
junk and other useless material, Taber points out. In some 
cases, dealers are advised to operate their body and paint 
shops in separate buildings to allow more room for other 
types of service in their main buildings. 


Every plan is given the personal attention of 
the service department to incorporate maximum 
efficiency and productivity in the dealer's build- 
ing. This is true regardless of whether the layout 
calls for revamping a present building or plan- 
ning a new one. A sketch of the proposed build- 
ing front is included with each layout submitted 
to the dealer. Taber points out that this often 
helps the dealer in his financing, for it enables 
him to show the banker just what he proposes to 
do and how it will look on completion. 


Evidence that the plan appeals to Pontiac dealers is 
seen in the fact that hundreds of requests for layouts 
have come in from dealers since the plan was announced. 
The layout section, established last February, has grown 
rapidly. 

As motorists come to associate the distinctive front with 
Pontiac, Taber points out, the buildings as well as the signs 
and showrooms will help the dealer sell his product. _ 








STUDEBAKER 


‘1(-* UCCESSFUL competitors for the public’s dollars in 
the automobile business after the war,” Studebaker 
says, “will be the firms that have not only good 

merchandise but modern premises and facilities as well.” 

Studies conducted for Studebaker indicate that the 
most satisfactory approach to the subject can be made 
by the organized utilization of facts and information al- 
ready at the industry’s command rather than by striving 
for immediate revolutionary developments. The following 

factors, Studebaker believes, will be of the highest im- 

portance in successful retail merchandising of all types 

during the postwar era: 
Better equipped and more efficient sales and service 
facilities will be essential to handle the expected rec- 
ord-breaking output of consumer goods after the war. 
Greater customer convenience. Availability of related 
products for purchase at one location, attractive dis- 
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USED CARS, new cars, and service are prominently and equally featured in this Studebaker layo 
a center block location. To the right of the service entrance is a truck display. As shown in the plan, 
the used car display is an open but integral part of the building; this could be designed as an open 
lot without destroying the effectiveness of the architectural scheme. Plate glass windows or overhead 
glass pane doors on either side of the wide service entrance focus attention on shop activities. 


plays and pleasant comfortable surroundings directly af- 

fect all lines of retailing because the public reacts favorably 

to these conveniences. 

2 Better working conditions for employes. It has been 
proved that attention to the working conditions of 

employes pays dividends in increased efficiency and labor 

stabilization in any field of activity. 

All of the above factors have a definite bearing on 
the housing facilities and premises of retail merchants. 
Studebaker says. 

The true transportation merchant, Studebaker 
points out, is the dealer who provides sale of 
new and used cars and trucks, service labor, 
parts (through the shop and over the counter), 
tires, batteries and accessories and gasoline, 
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NEW AND USED CARS; service; tires, batteries and accessories; gasoline, oil and lubrication are all 
offered in this modern Studebaker establishment for a small, complete transportation business. Features 
include an elevated, glass-enclosed used-car closing office; wide, easy-to-drive-in service entrance and the 
extensive use of glass to open up the new-car gasoline service shop and accessory areas. Salesroom 
windows are angle set to reduce glare and reflections. : 
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oil and lubrication. The dealer who provides all 

of these expands his contacts and can find in- 

come in each of the functions. 

In discussing location, Studebaker points out that cer- 
tain oil companies have found that about 50 percent of 
their sales result from location, 25 percent from product 
and 25 percent from the personality and resourcefulness 
of the operator. 

These are important considerations: 

If possible, the location should be in or within easy 

walking distance of either a main business district or a 
neighborhood trading center. 

Automobile traffic is a necessary consideration. Local 
sign poster companies usually have traffic counts which 
they will be glad to show any dealer upon request. How- 
ever, postwar plans for road building and street improve- 
ment will tend to change the traffic flow in many cities. 
Such planning should be thoroughly investigated. 
2 Corner locations provide double display and traffic 
play. Usually on stop streets or streets with stop lights, 


rt 
mt THIS IS the layout for above 
building. It is a corner location 

with ninety-foot frontage and 


175-foot depth. 
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CENTER BLOCK location with 

195-foot frontage and 130-foot 

depth is necessary for this 
layout. 
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ALTHOUGH small, this Studebaker layout nevertheless provides complete transportation service, including 
sales of new and used cars, gas and lubrication and service. The new-car salesroom fronts on the main 
street and provides attractive display for two cars. 





locations on the approach side will produce more business 
than those on the departing side. 
4 Shabby neighborhoods are undesirable as a rule. 
Adjacent buildings should be occupied and of a char- 
SIMPLICITY is stressed in this lay- acter compatible with the dealer’s premises. 
out for building above. 5 Parking facilities are essential and will become in- 
creasingly important. 
As a rule, odd-shaped lots are not satisfactory, since 


they usually result in a considerable amount of wasted 
space. 


In considering remodeling, Studebaker warns that a 
careful analysis is necessary. In some cases, it is said, 
remodeling costs may be more than that of a new building. 
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IF THE BUILDING wall at the right adjoins alley or vacant lot, GMC suggests that a door be 
installed where cross hatching is shown, and that windows be put in wall. The 7,200 square 
feet of floor space is divided as follows: Office and parts department, 840; showroom, 840; 
service, 2,900; washrack, 474; trafficway, 1,450; locker room and foilets, 280; miscellaneous, 
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THE DISTRIBUTION of area in this building, with a total of 17,817, is offices, 360; showroom, 
1,500; parts department, 2,350; service, 3,900; machine shop, 588; wash rack, 592; lubrication, 
1,147; gas attendant, 80; boiler and fuel room, 900; toilets and wash rooms, 504; locker 


STREET 


GMC .TRUCK 


RUCKS and truck servicing have taken on new interest 

for the auto dealers and many are considering open- 

ing separate truck service shops. C. W. Whittlesey, 
of GMC Truck & Coach building and equipment service 
division, pointed out in supplying the material for this page 
that “a service repair layout arranged as per the informa- 
tion furnished can be efficiently used for the maintenance 
and repair of passenger cars, whereas, on the other hand, 
service and repair departments laid out for pleasure cars 
cannot be used to an advantage for the service of medium 


and heavy-duty trucks.” 
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room and lounge, 555; trafficway, 3,700; miscellaneous, 1443. The lot area is 33,750. 


GMC REPAIR SHOP DATA 
Width of Stalls 
Recommended Depth of Repair Stalls 
Width of Aisle or Trafficway 
Width of In and Out Doors 


Minimum Height of Doors 

Clear space without post or column preferable 
column Spacing for 2 Stalls 

Clear space without post or column preferable 


Column Spacing for 3 Stalls 
Clear space without post or column preferable 


Column Spacing for 4 Stalls 


Clear space without post or column preferable 
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COVERED SHED 
Open on Drivawey Side. 
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HERE 1S ANOTHER plan developed by GMC Truck & Coach which can be constructe: f 
steel frame and have a front of masonry, sides and rear of galvanized sheet iron. O: ie 


entire building can be of masonry. 
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Clearance under girders, trusses or any 
overhead appurtenances 


Inclination of in and out ramps 
must not exceed 


NOTE: The 36’ deep stall and 26’ aisle or trafficway will 
permit right angle stalling for repairs of medium and 
heavy-duty units. Anything less than these dimensions 
would interfere with maneuverability and make it neces- 
sary for angle parking in repair stalls which would reduce 
the number of stalls in a given area and at the same time, 
leave considerable floor space that could not be used to 
an advantage. 
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THIS BUILDING can be constructed of Truscon, Austin or Equal steel frame. The front of 
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building is to be masonry; sides and rear galvanized corrugated sheet iron. However, entire 
building can be masonry if desired. Covered shed can be constructed entirely of wood, or 
wood frame with galvanized corrugated sheet iron. The lot area is 33,750 square feet, of the 
11,250 square feet of building area, the showroom takes 1,440; offices, 408; parts depart- 
ment, 1.250; service, 6,345; locker and lunchroom, 168; toilets, 288; miscellaneous, 1,351. 
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GMC TRUCK & Coach, which supplied this chart, gave the following example: A shop writing 

up 400 repair orders a month, working an eight-hour day based on an average of six hours 

per unit, would require 12 stalls; working 12 hours a day, eight stalls would be required; 

working 16 hours a day, six stalls would be required. The above refers to live stalls and in 

order to take care of overflow in used truck and interdepartmental work, an increase of at 

least 25 percent in stalls should be added over that actually estimated for customer service 
work. 


IN THIS PLAN developed by the building and equipment department of GMC Truck and 

Coach, offices take 529 feet; showroom, 1,190; parts department, 1,080; service, 3,983; 

storage, 5,000; gas attendant, 120; wash rack, 648; locker and lunch room, 248; toilets, 437; 

trafficway, 5,725; miscellaneous, 1,235, making a total of 20,195. The lot area is 26,000 
square feet. 
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glass partitions. 


INTERNATIONAL 


A tees dealers everywhere, in preparation for 


the postwar era, are preparing to erect new build- 

ings or remodel old ones, or are buying ground 

in anticipation of new construction as soon as conditions 

are favorable, according to W. C. Schumacher, manager 

of sales, Motor Truck division, International Harvester Co. 
“Experience,” says Schumacher, “has devel- 
oped many ideas and much information on the 
right kind of physical facilities for the highly 
specialized business of selling and servicing In- 
ternational Harvester products. That knowledge 
has all been put to use by our company in de- 
veloping a comprehensive dealer building pro- 
gram, one phase of which is the development 
of a flexible set of plans for what we term the 

“dealer's base of operations.” This program, 

now being presented by our branches to dealers 

in their territories, is being enthusiastically re- 
ceived by dealers in all parts of the country. 

“In the planning of these buildings,” continued Schu- 
macher, “all departments—sales, service, sales operations 
research, consumer relations, accounting, credits and col- 
lections, parts and industrial engineering and construction 
—have had a part. Much thought has been given to the 
following definite requirements: 


WIDE, HIGH doors are provided at each end of the suggested service area in International Harvester's suggested 
buildings for dealers. The variations in suggested floor plans provide for ample space fo service the various types 
and sizes of equipment sold by the Company's dealers. The shop floor is visible from centrally-located office through 
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RIGHT—THIS IS International Harvester’s 
basic plan No. 3 for a dealer's “base of 
operations.” All suggested floor plans are 
based upon actual space requirements of 
each department in a business producing o 
specified annual volume. Any number of 
alternate building sizes are possible with 
the plans suggested without in any way 
disturbing basic interior arrangement of its 
functioning. 





ABOVE—THE UNIT overhaul and 

tool room in International Harvester’s 

“dealer's base of operations’ is 

open on the shop side except for a 

forty-two inch high steel grill and 

is visible from the sales floor through 
clear glass partitions. 


LEFT—THE PARTS area of Interna- 

tional Harvester’s suggested dealer 

building plans adjoins the sales 

floor with a “self-service” center for 

fast-moving parts and accessories in 

front of the parts counter and stor- 
oge area. 





STANDARD PLAN No.3 
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A variety of distinctive exterior designs, architecturally 

adaptable to all sections of the country and to a va- 
riety of building materials. 

Correct allocation of space to each department— 

sales, accounting, parts, service, used equipment, ware- 
housing, etc. 
3 Balanced co-ordination of all departments and their 

functions in a basic floor plan (several floor plans are 
suggested) designed to accommodate all of the activities 
of an aggressive and growing International Harvester 
dealership. 

In presenting this program to its dealers, Harvester points 
out that many factors entering into building construction 
make it impractical to attempt definite recommendations 
for buildings to be erected in many parts of the country, 
from various materials, and under local restrictions and 
requirements. In the final analysis the construction of any 
business building must remain the problem of the dealer 
who expects to occupy it. It is, therefore, definitely sug- 
gested that the dealer should engage the services of a 
competent architect who, with the material supplied as a 
guide, should be able to design a building conforming 
closely in exterior appearance and functional uses with 
the thinking and planning that has gone into this program. 

* * * 


One-Man Control 
Stressed in Plans 

N important feature stressed in the International Har- 

vester “dealer base of operations” program is the 
one-man control provided through the central location 
of management, accounting and shop offices, and by lib- 
eral use of clear glass partitions. The whole building in- 
terior and all of the outside sales area are fully visible. 
't is only a few steps to the shop, the parts department, or 
the sales floor. Folding partitions between the offices permit 
their being made into one large room suitable for sales 
and service or other desired meetings. — 

Other important features include the well-planned parts 

department, adjoining the showroom, permitting a “self- 
service” center for fast moving parts and accessories. All 
through the plan every provision is made for eye-catching 
displays so important in modern merchandising. The service 
area, tool and unit reconditioning room, the inside and 
outside sales areas, and other departments are all planned 
to meet the requirements of the business for which these 
buildings have been designed—the sale and service of 
International trucks, tractors and farm machinery. 
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WHITE 


HITE MOTOR CO. is prepared to help its dealers 

with concrete plans, suggestions, and collabora- 

tion. Already the company has developed blue- 
print plans for shop layout based on the natural routing 
of operations and proven methods in the field. The service 
covers all details of building and equipment. 

In addition to blueprint plans which may be applied to 
the physical aspects of various buildings, the company pro- 
vides literature discussing the needs. An extensive section 
in White’s Service Management Manual is devoted to the 
problem of layout including offices, sales room, rest rooms, 
locker room, parts department, machine shop and unit 
repair, electrical department, chassis repair department, 
preventive maintenance department, welding department, 


BELOW—THIS IS the well-lighted, well-equipped machine 
shop of the White Minneapolis branch. The right tools 
help speed the service for truck owners. 


Be ay 


THE NEW streamlined building of the Florida Motor 

Truck Sales, Inc., of Miami, White distributor. Full-view 

front display windows, convenient service entrance, 
proper identification, are all included. 


LEFT—HERE’S AN inferior view 
of the White sales and service 
branch in Minneapolis. Part of 
the lubrication department is 
shown in the right foreground. 


ABOVE—THE EFFICIENT lubrication department of the 

White Minneapolis branch. Surveys show that truck 

lubrication offers the dealer who is equipped to handle 
it a profitable business-building endeavor. 


wash rack, parking lot, etc. Lighting of the different areas 
is treated, and the recommended shop tools and equipment 
are taken up individually. Photographs of efficient dealer 
buildings and shop layouts are provided for inspiration and 
guidance of others. 

After the war more attention than ever will be paid to 
the physical equipment. Experience definitely points to 
the fact that a well equipped, properly maintained, and 
clean shop pays dividends in better and faster quality 
work, satisfied customers, and more service business. Ex- 
amples of efficient layouts in large, medium, and small 
establishments are included in the blueprint plans furnished 
by the company. 
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NEW CIVILIAN TRUCKS FOR 1945 


With approximately 132,000 trucks already authorized for civilian use during the first 
six months of 1945, dealers can look forward to the largest truck sales year since the 
start of the war. It is expected that the second half of the year will see at least as many 
more trucks authorized for production as have been scheduled for the first half and, if 


the war in Europe moves along favorably, there is a chance that the second-half authori- 
zation may come near pre-war production. 


Of the trucks already authorized, about 20,000 are light trucks, 80,000 are medium 


CHEVROLET 





type units and 32,000 are in the light heavy and heavy heavy categories. 


By far the greatest percentage of the trucks that will be built for civilian use next year 
will be produced and sold by those companies which sell through dealers. Below are 
given the photographs and data on the models which eight of the manufacturers who 
sell through dealers will offer to truck users who can qualify for purchase. Three other 
manufacturers in this category—Mack, Studebaker and Reo—are not yet in production 
on their 1945 civilian models and thus could not be included in this presentation. 


DODGE 





CHEVROLET'S 134% INCH WHEELBASE model is furnished in two model combinations of 

11,500 and 12,000 gross vehicle weight allowances, respectively. The heavier unit is equipped 

with heavy-duty springs, front and rear, and a two-speed rear axle. Built in two wheelbases, 

alike in cab, power plant and all mechanical units, the only difference being those incidental 
to wheelbase and type of drive. 





THE 160 INCH WHEELBASE MODEL is provided in three model combinations, one with a 

11,500 gross vehicle rating and four with 12,000 gross vehicle ratings. Two of the heavier 

models are equipped with two-speed axles, while one has heavy-duty front and rear springs. 
Tire equipment makes up the other variations. 


DODGE 





DODGE TRUCKS FOR 1945 are made in four 1%-ton models and one two-ton model. All 

carry improvements over the same size pre-war trucks, including heavier transmission, uni- 

versal joints, propeller shafts, increased braking area, Model WFA-31, shown above, —_ 

a 1%-ton rating, 1355/16 inch wheelbase, four-speed transmission, dual purpose axle, 
11 inch clutch and 13,500 gross weight rating. 





MODEL WF.31 rated 1%4-ton capacity has 135 5/16 = ee eet on ae 
full-feating hypoid rear axle, standard ratio 5.625 to 1, optional ratio ©. ’ 
ee clutch and 13,500 GVW. 


MODEL WF32 also 1%4-ton with 160 inch wheelbase, four-speed transmission, full-floating 
hypoid rear axle, standard ratio 5.625 to 1 and optional 6.285 to 1, 11 inch clutch and 
13,500 pounds GVW. All 1'-ton models are powered with the same 236.6 cubic inch 
engine. Among the improvements in the 1945 line over the same comparable pre-war 
models are larger and heavier four-speed transmissions; universal joints and propeller shafts 
are heavier and stronger, braking area has been increased from 259.6 to 284.3 square 
inches, with a booster brake included on some models and optional on others. Capacity 
of the oil bath air cleaner has been increased from one pint to one quart on all models. 





MODEL WFM-38 cab-over-engine 1'2-ton has 159 inch wheelbase, four-speed transmission, 
full-loating .hypoid rear axle with standard ratio of 6.285 to 1, 11 inch clutch, 13,500 GVW. 





MODEL WHA.45 two-ton heavy-duty dual-purpose truck with 136 inch wheelbase, five-speed 
transnfission, dual-purpose axle with standard ratio 6.14/8.25 to 1, 11 inch clutch and 
16,000 GVW. The two-ton model is equipped with a 250.6 cubic inch engine and has many 
improvements over the comparable pre-war model. Among these improvements are an 
increase in the braking area from 348.6 to 388.04 square inches, with a booster brake 
with 6%4-inch diameter cylinder included on all models, larger springs, larger tires, heavy- 
duty oil filter with replaceable element and frame reenforcements on all models. A changed 
position of the steering column provides more leg room, knee room and driver comfort. 
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TRUCKS FOR 1945 
DIAMOND T 


MODEL 45M is a heavy-duty vehicle with a GVW of 24,000 pounds. Comes standard with a — 
five-speed overdrive transmission and 427 cubic inch engine. 


THREE MODELS FOR 1945 are now in production by Diamond T, ranging in tonnage desig- 

nation from 1%4-ton up to and including 5-ton. Model 404H 112-214-ton rating, like all others, 

has specification changes from the previous pre-war models of the same capacity. This model 
carries heavier springs, larger universals and drive shaft and larger radiator core. 


MODEL 55M heavy-duty vehicle, with a 27,000 pound GVW, is equipped with a double- 
reduction rear axle and heavy five-speed overdrive transmission. 


MODEL 509 with 2-3!2-ton rating is made in three wheelbases, two of them powered with a ' : ms 
263 cubic inch engine and one with a 282 cubic inch engine. 8.25 x 20 tires F. and R. c ' 


MODEL 614H with 214-5 ton rating is made in four models with three wheelbases. All have 
320 cubic inch engines and have 9.00 x 20 tires on front and 10.00 x 20 duals on the rear. 
Three have two-speed axles, and one a standard single-speed axle. 


MODEL 60MA Federal heavy-duty model, carrying a 28,000 pound GVW, has a 501 cubic 
inch engine and is built in wheelbases up to 203 inches. Standard with double-reduction es 
rear axle, five-speed direct-drive transmission, and three-speed auxiliary transmission. 


FEDERAL 


THE FEDERAL 1945 LINE consist of five models, ranging from 15,000 GVW to 28,000 GVW 


rating. Model 18M, shown above, is a medium-duty middleweight vehicle with a 15,000 
GVW rating. Equipped with all-steel cab and four-speed direct drive transmission. FORD OFFERS TWO MODELS for 1945 civilian use, one a 11-ton truck chassis and the other 


a school bus chassis. Both are now in production and will be followed by a third light-duty 
truck later in the year. Model 498T, above, has a wheelbase of 158 inches and is equipped 
with the V-8 100 HP engine. 


— _ is the Ford 194 inch wheelbase school bus chassis with all mechanical speci- 

cations the same as the truck, with the exception that this chassis is ipped with 

MODEL 29M is a medium-to-heavy with 20,000 pound GVW. This Federal is equipped with o absorbers on both front and rear and has a longer frame. Open basen aceon 
five-speed direct drive transmission and is also furnished with a two-speed rear axle. cowl model 1-84, previded. ; 


Md 
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. INTERNATIONAL TRUCKS FOR 1945 


INTERNATIONAL HARVESTER offers five models for 1945 civilian use, will carry the same 
designations as the prewar models of the same size, but will embody many new features and 
improvements. Model K-3 has a GVW rating of 6,650 pounds. 


MODEL K-5 with a GVW rating of 13,500 pounds comes standard with the Green Diamond 
engine and can be equipped with Hydrovac brakes and two-speed axle as optional equip- 
ment at an extra charge. 


MODEL K-7, rated at 16.500 pounds GVW. comes standard with the Blue Diamond engine 
and Hydrovac brakes. Can also be had with the 351 cubic inch red engine. 


MODEL ACR 520, shown above, has a GVW rating of 32,000 pounds, train weight. AFR 520, 
not shown, has the same specifications except that it has a heavier rear axle and springs and 
carries a GVW rating of 32,000 pounds train weight. It is a COE design. . 


MODEL K-8 with a 20,000 pound GVW rating, comes standard with Hydrovac brakes and the 
Red Diamond engine. Can be had with the 450 cubic inch engine or air brakes as optional 
equipment at extra cost. 


MODEL KR-11 heavy-duty, rated at 27,000 pounds GVW, comes standard with the Red 
Diamond engine and air brakes. Has new cast-steel rear-oxle housing which makes for 
greater rigidity and strength. 


en oe ds compose the 1945 
ae ae in oe ae SS ee oe oe of 4 ne pounds. MODEL AC 850 is a heavy-duty truck with a GVW rating of 26,000 to 35,000 pounds. 
‘or civilign use. 
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20,000 Light Trucks OK'd 
For First Half of °45 


Seven truck manufacturers have been authorized to build 20,000 light trucks 
under 9,000 pound rating, during the first six months of 1945. These have been 
allotted on a historical basis as follows: Chevrolet 6,719, Dodge 3,259, Ford 
6,287, International Harvester 2,457, General Motors Truck 1,097, Willys 112 
and Diamond T 99. 


Due to the small number of vehicles allotted each manufacturer, it is ex- 
pected that most of the trucks produced in this category will be one-half ton 
pick-up models, since these take less press work and set-up time. 


MARMON-HERRINGTON 


MO Le tia ee ee. 


MARMON-HERRINGTON has been so loaded with war work that it has not been given any 
new truck allotment for 1945, but is allowed to make four and six-wheel drive conversions of 
Ford civilian trucks. Shown above is the four-wheel drive Ford conversion for 1945 civilian use. 


THE SIX-WHEEL DRIVE conversion, shown above, is also shown on the Ford civilian truck 
chassis and gives a higher carrying capacity rating. 


32,600 Heavies Authorized 
For First Six Months 


WPB has also authorized the production of 26,179 light-heavy and 6,425 
heavy-heavy trucks for the first half of 1945. Light heavies are those of 16,000 
to 24,000 pounds GVW, and heavy-heavies 24,000 pounds GVW and above. 
Here are the company authorizations: 


Autocar Co., 936 light-heavies, 1,322 heavy-heavies; Available Truck Co., 
17; Biederman Motor Corp., 8; Brockway Motor Co., 724, 483; Brown Equipment 
Co., none, 14; Corbitt Co., 193, 85; Dart Truck Co., 13, 8; De Martini Motor 
Truck Co., 5; Diamond T Motor Car Co., 1,027, 103; Dodge, 836; Duplex Truck 
Co., 4, 15; Federal Motor Truck Co., 851, 160; Four Wheel Drive Auto Co., 163, 
260; Freightliner Corp., none, 5; GMC Truck & Coach, 3,351, 1,200; Hahn 
Motors, Inc., 34, 19; Hendrickson Motor Truck Co., none, 35; International Har- 
vester Co., 9,599, 563; Kenworth Motor Truck Co., none, 120; Linn Mfg. Corp., 
none, 16; MacDonald Truck & Mfg. Co., 11, 4; Mack Mfg. Corp., 2,518, 1,310; 
Oshkosh Motor Truck, Inc., 18, 74; Peterbilt Motors Co., none, 97; Reo Motors, 
Inc., 219; Sterling Motor Truck Co., 26, 295; Walter Motor Truck Co., 62, 110; 
Ward LaFrance Truck Div., 14, 27; White Motor Co., 5,550, 100. 


WHITE OFFERS four trucks and two bus models for 1945 civilian use. Model WA-14, the . 
medium vehicle in the line carries a GVW rating of 14,000-15,000 pounds with a 250 cubic 
inch engine, five-speed transmission and wheelbases from 136 inches to 214 inches. 


MODEL WA 20 civilian 1945 White carries an 18,000-19,000 pound GVW rafing, is standard 
with a 318 cubic inch engine, five-speed transmission and comes in wheelbases from 136 
inches to 226 inches. 


MODEL WA 22 light-heavy with a GVW rating of 21,000-22,000 pounds, comes with a 
362 cubic inch engine, five-speed direct or overdrive transmission and in wheelbases from 
136 inches to 226 inches. 
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MODEL WA-26 heavy-duty carrying a GVW rating of 24,000 pounds, comes standard with 
a 362 cubic inch engine, five-speed direct drive or overdrive transmission and double-reduc- 
tion rear axle. Wheelbases from 136 inches to 226 inches. 


MODEL 798 is one of two bus chassis offered for 1945 by White. It is a 45-passenger city 
transit type and is shown here complete with body. 
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TOTAL FOR YEAR| TOTAL FOR YEAR| TOTAL FOR YEAR| TOTAL FOR YEAR \ TOTAL FOR YEAR \TOTAL FOR YEAR | TOTAL FOR YEAR | TOTAL FOR YEAR| TOTAL FOR YEAR | TOTAL FOR 
1888557 | 2,743,908] 3 404,497| 3 483 7521891021 | 2.653,377|3,415, 905 | 3,731,166 | 192.433 
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Total Motor Vehicle Registrations Total Production 
Total as of December $1 1942 1943 


% 
eng 1943 — World production motor vehicles... N.A. N. A. {First three months of 1942; only figure available. 
U. S. production 2,8888 sCivilien trucks only. 
U. S. percent of total ea cake 
has iar mise — 0 Canadian production 228,298 178,206 Miscellaneous 
U. 8S. total passenger car. . 693,110 24 a. —10.55 Canadian percent of total Peas pee Average number of wage 1942 
° truck 1 - 7,530 — 6.56 Other countries’ production > N.A. earners employed in 
setae “in : i Other countries’ percent of total... . __ tons automobile industry .... 505,000 
ae as 
: s Production Cars and Trucks (gallons) .. 28,664,250,000 
New Car and Truck Registrations Pneumatic casing output.. _—_ 15,395,073 
U. S. passenger cars, total ‘ Ries Pneumatic casing sales.... 16,206,011 
U. S. passenger cars, domestic Pics ils Pneumatic casing inventory 6,048,031 
, z Inner tube output 12,477,180 
. f i 
81,077 — 7.46 * © Geer as, See Total motor vehicle taxes. . $2,034,520,000 $1,632,015,000 
oom ° ae g s Total ae ee eee 
10,815° —15.42 truck dealers in U. S... 36,100 33,500* 
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1942 
1943 


1942 
1943 


1942 | 
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1942 
1943 


. 1942 
. 1943 


1942 
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Colorado 
Colorado ............ 


Connecticut ............... 


Total 


2,900 
4,162 


796 
1,163 


1,612 
| 2,878 


13,676 
26,063 


1,708 
1,965 


2,860 
| 2,736 


January February 





Delaware ................ aad 1942 


1942 


District of Columbia 
1943 


District of Columbia 


441 
636 


1,349 
1,354 





Georgia 
Georgia 


we 1942 
.... 1943 


1942 
194 


| 3.750 
5,884 


2,172 
4,475 


. 


738 
914 


11,894 
14,000 


1,058 


March 


220 
625 


35 
186 
118 
406 


652 
2,450 


113 
245 


347 
308 


33 
43 


154 
201 


141 
583 


344 
683 


64 
185 


763 
1,671 
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April 


399 
620 


65 
146 


129 
475 
1,025 
2,982 


114 
265 


459 
333 


76 
103 


174 
113 


May 


471 
513 


107 
156 


194 
338 


1,773 


3,578 


219 
142 


418 
309 
50 
83 


207 
165 


276 
590 


529 
731 


59 
119 


1,285 
1,757 


283 
549 


555 
667 


1,838 
1,691 


401 
403 


141 
118 


169 
273 


1,688 
3,010 


181 
210 


290 
181 


51 
45 


165 
119 


403 


313 
544 


76 
92 


1,494 
1/584 


256 


July 


349 
328 


116 
106 


213 
219 


1,913 
2,778 


251 
191 


275 
191 


39 
57 


185 
108 


272 
388 


992 
553 


81 
63 


1,634 
1,466 


August 


395 
328 


117 
79 


275 
207 


2,157 
2,193 


330 
163 


337 
309 


4l 
59 


187 
124 


245 
359 


471 
506 


138 
52 


1,842 
1,276 


September 


306 
267 


87 
63 


177 
155 


1,626 
1,852 


185 
116 


236 
266 
43 
70 


80 
156 
244 
317 


420 
485 


October 


166 
283 


65 

67 
138 

163 


1,260 
1,883 


141 
159 


200 
245 


34 
55 
73 
87 


186 
341 


326 
461 


105 
239 


31 
51 


94 
146 


864 
1,681 


78 
118 


158 
220 


24 
38 


74 
70 
118 
294 


190 
399 





91 
54 


73 
60 


1,238 
992 


801 
828 


40 
54 


$28 
751 


88 
192 


32 
46 


105 
155 


718 
1,263 


96 
104 


140 
138 


50 
32 


50 
64 


151 
193 


210 
308 


27 
29 


471 


Number of Rationed Passenger Automobiles Released During *42-’43 by Months by States ! 


November December 


1943 


1942 
1943 


1942 


.... Colorado 
or@do 


Connecticut 


_........ Delaware 


District of Col 
District of Colu 





631 


972 
520 


520 
334 


365 
294 


302 
288 


363 
419 


137 
138 


437 
295 
530 
538 


2,601 
1,316 


516 
452 


195 
224 


591 
539 


113 
88 


256 
195 


66 
57 


45 
51 


370 
551 


66 
83 


1,337 
1,217 


422 
520 


77 
188 


2,187 
1,398 


384 
397 


394 
208 


1,701 
1,155 





292 
312 


156 
198 


151 
231 


93 
156 


163 
301 


57 
121 


277 
255 
248 
534 


619 
678 


163 
192 


88 
130 


361 
379 
226 
191 


225 
239 


165 
142 


217 
396 


67 
96 


320 
295 


295 
606 


773 
716 


301 
196 


149 
200 


914 
626 


574 
485 


214 
420 


265 
325 


314 
501 


939 
477 


543 
316 


354 
271 


282 
252 


325 
383 


119 
121 


487 
359 


468 
716 


2,150 
1,171 


553 
348 


282 
214 


776 
446 


137 
70 


338 
153 


83 
55 


53 
68 


484 
675 


7) ae 
76 


1,262 
1,537 


557 
377 


363 
221 


398 
239 


295 
153 


232 
354 


718 
828 


209 
643 


175 
500 


328 
288 


237 
461 


1,000 
855 


337 
558 


246 
633 


358 
410 


340 
614 


1942 7,005 


1943 6,026 


1942 3,654 
panvnsevescemnecs:. SOOO 4,048 


cue 1942] 2,471 
3,971 


scilesceiiucse, eS 
2,605 


oo a ae sc Le so 
2,707 


Kentucky 1943 
4,576 


Sciacca 1942 
SII 6. c.cecscisiensvsceseciouasvan, GU 

875 
1,394 


w- 1942 | 
.. 1943 | 

3,750 
3,599 


..- 1942 
3,646 
6.623 


19,435 
12,639 


4,345 
4,569 


1,731 
2,818 


4,540 
5,578 


876 
1,031 


2,077 
2,575 


548 
656 


392 
625 


4,618 
6,172 


480 
1,009 


10,944 
13,992 


3,619 192 
5,663 736 


633 calpiosias 32 
1,434 122 


16,013 1,258 
13,751 1,804 


2,548 151 
4,490 628 


2,651 141 
2,875 464 


11,815 1,207 
12,111 1,347 


1,050 
745 246 


143 
157 


121 
183 


105 
178 


130 
179 


52 
133 


152 
169 


219 
350 


484 | 
504 | 
189 | 
185 | 


77 
141 


583 
629 


222 
$13 


412 
396 


385 
543 


102 
161 


566 
398 


480 
799 


4,655 
1,817 


825 
635 


236 
364 


686 
670 


126 
142 


283 
343 
70 
80 


39 
60 


699 
684 


56 
105 


1,678 
1,681 


468 
657 


83 
193 


2,380 
1,779 


263 
540 


339 
343 


1,693 
1,446 





Kansas 





cbbaiiaiachapiaetencitndas i Kentucky 


Kentucky 


2 a 
| 1943 .... 


| 1942 .... 
| 1943 .... 


! 1942 Maryland 
PD eos lisa oN ’ Maryland 


| 1942 
SBE scadrtaincasssspaicion 


1942 


Le... Louisiaga 
hate Louisana 





94 
108 
389 
267 


363 
452 


2,299 
1,468 


552 
556 


254 
312 


465 
558 


71 
165 
489 
439 


365 
739 


3,401 
1,735 


639 
768 


149 
382 


$37 
874 


63 
175 
264 
395 


36 
90 


34 
90 


553 
644 


39 
123 


1,725 
1,690 


239 
716 


78 
177 


2,423 
1,877 


205 
685 


161 
452 


1,339 
1,476 


Maryland 
Maryland .... 


Massachusetts 


Massachusetts Massachusetts 





1942 
1943 


1942 


Michigan 
Michigan 
1942 
1943 


| 1942 , 
| 1943 


297 193 172 | 1942 .... 
309 273 252 | 1943 , 
92 53 “49 «| :1942 _.. Montand 
56 29 33 1943 Montana 


159 84 85 | 1942 
140 140 108 | 1943 


34 18 25 | 1942 
4l 34 28 | 1943 


42 32 14 | 1942 
53 38 37 | 1943 


417 273 275 | 1942 
550 513 358 | 1943 


49 32 3 | 
66 72 54 | 1943 


699 677 431 | 1942 ........ 
1,216 1,031 Gen | Ieee ................ 


$17 441 369 312 235 | 1942 North Carolina 
518 $17 448 335 264 | 1943 .......... North Caroling 
ws ot nists aegis 
82 68 66 45 29 North Dakota 
115 94 106 87 76 | 1943 North Dakota 
| 1942 


2,281 1,285 967 663 531 
1,147 950 748 662 556 | 1943 
1942 


393 326 208 168 166 
325 261 276 246 219 | 1943 
| 1942 


423 338 227 123 111 
153 144 153 152 128 | 1943 


1,547 980 794 $24 470 | 1942 .......eee-eeeee Pennsylvania 
1,239 1,183 933 799 633 1943 Pennsylvania 


Rhode Island .................:...... 1942 772 pop ts sasacecea 113 75 85 78 101 88 75 70 45 42 | 1942 20000... Rhode Island 
Rhode Island 1943 1,145 138 144 92 85 119 129 120 96 73 58 | 1943 Rhode Island 
i 72S a nai ae cn sccm eae natn aancegec 

Oe CINE a... .cccs00s:. . 1942 2,120 me 168 281 296 213 173 238 254 198 162 137 1942 . South Carolina 
oe 9 Gaselinn 3,550 469 464 449 337 307 313 281 254 203 171 1943 South Carolina 
44 | 1942 South Dakota 

49 1943 


South Dakotc .... 695 33 61 90 87 1 45 
126 | 1942 


iiiiaecaaiisi. aa 
aa 


eee 
1943 


Mississippi_.° 
..... Missouri 


88 
124 


268 
260 


68 
78 


Montana 
Montana 


Nebraskc .... 
Nebraska . 
Nevadc .... 
Nevada 


.. 1942 
seoveee 1943 


1942 
1943 


sistance, Sa 
1943 | 


1942 | 
1943 | 


1942 
SS 


1942 
ee 


1942 
1943 


.. 1942 
Re 


1942 | 
1943 | 


ssiecicinn 
ices ae 


ee 
1943 


Pennsylvania 2 eleceapeaits 1942 
Pennsylvania ........................ 1943 


100 
48 


71 


392 
704 


44 
96 


747 
1,444 


New Hampshire 


New Hampshire ......... New Hampshire 


37 
New Hampshire 46 
4390 
468 


54 
39 


1,281 
1,115 


424 
570 


73 
185 


2,038 
1,448 


284 
423 


394 
269 


1,560 
1,041 





WEG JOTBBY .2.a8ncc.nce-cccesccssccee New Jersey 
New Jersey New Jersey 
; New Mexico 
Ss ia New Mexico 


New Mexico .............. 


1,107 


1,572 .. New York 


New York ............... 


North Carolina 
North Carloina 


North Dakotc ............. 


Ohio ... 
Ohio .... 


COTE, .nnsecesnesesesse 
Oklahomc ................. 


ic sccacciatnthtebannsts 
Oregon 


116 
149 


38 


74 
139 


371 


1942 | 
... 1943 | 


1942 


94 5 
South Dakota ...... 1,174 133 182 141 96 66 65 $9 
Tennessee 


Tennessee ........ noes 278 540 338 472 341 a 227 155 
4,380 


11,754 
19,163 


| 1,276 
1,752 


327 
| 432 


3,661 
4,572 


| $333 


".. 1943 


1942 
. 1943 


1942 


1943 | 
1942 | 


Vermont 
Vermont 


Virginia 
i 


Washington ................ 
Washington 


West Virginia 
West Virginia . 


Wisconsin ... 
Wisconsin .. 


Wyoming .... 1942 
OS ees 


FEDERAL AUTHORIZATIONS 1942 
FEDERAL AUTHORIZATIONS 1943 


BUS CONVERSIONS ................. 1942 
BUS CONVERSIONS 1943 


CIVILIAN RELEASES TOTAL 1942 


1943 


1942 
1943 


CIVILIAN RELEASES TOTAL 1943 


1942 
. 1943 


U. S. TOTAL .... 
U. S. TOTAL 


| 1,793 
| 1,638 
| 4,375 

4,565 
| 


562 
| 627 


31,896 
3,692 

| 69 
159 


| 192,433 
| 238,720 


10,570 


224,398 (b) 


242,571 


11,328 


‘11,323 


11,762 


638 


787 
2,394 


112 
290 


42 
43 


270 
573 


192 
555 


121 
175 


377 
536 


30 
76 


461 
240 


0 
43 


14,929 
28,765 


15,390 
29,048 


546 


1,226 
2,590 


542 


1,743 
2,120 


4 
486 


1,354 
1,605 


359 


1,339 
1,637 





105 
198 


31 
70 


398 
597 


291 
503 


286 
200 
539 
609 


125 
177 


a4 
49 


466 
559 


410 
475 


286 
190 


680 
662 


164 
159 


38 
38 


365 
434 


455 
452 


187 
189 


579 
593 


178 
143 


31 
45 


425 
391 


647 
381 
208 
183 


619 
468 





27 
89 
797 
98 
0 

0 


23,541 
31,248 


24,338 
31,346 


78 
81 


1,012 


98 


0 
46 


29,224 
29,449 


30,236 
29,593 


52 
59 


392 


314 


0 
1 


23,020 
23,769 


23,412 
24.084 


64 
$2 


697 
473 


0 
10 


24,897 
22,137 


25,394 
22,620 


383 


1,599 
1,661 


181 
156 


42 
33 


557 
447 


805 
348 


208 
163 


639 
377 


102 
52 


1,398 
355 

5 

0 


26,497 
21,016 


27,900 
21,371 


316 


1,379 
1,383 


169 
140 


37 
44 


442 
413 


456 
407 


146 
121 


409 
262 


302 


929 
1,544 


108 
110 


24 
34 


334 
295 


288 
276 


102 
118 


285 
293 


241 


592 
1,259 


79 
96 


24 
24 


227 
319 


225 
269 


204 
78 


34 
196 


198 


806 
979 


55 
77 
14 
13 
177 
237 


169 
216 


45 
72 


214 
201 





68 
44 


47 
52 


75 
23 


19 
29 


| 
| 


1943 .............................. Tennessee 


1942 
1943 


1942 
1943 


West Virginia 
.... West Virginia 
. Wisconsin 
Wisconsin 


1942 
1943 





512 
333 


0 
0 
18,552 
18,087 


19,064 
18,420 


459 
303 


16 

2 
13,645 
16,622 


14,120 
16,927 


259 
215 


39 
0 


9,675 
14,420 


9,973 
14,635 


25,909 
123 


9 
0 


8,453 
11,314 


34,371 
11,437 


| 
| 


(a) Data covers the releases in the continental United States only. The figures in this table are subject to revision upon the receipt of additional reports or revision of old reports. 


(b) 


Source: Office of Price Administration. 


In addition to these 224,398 releases, 28,478 new passenger automobiles sold on or before January 1, 1942, but not delivered by that date were released for delivery. 


1942 FEDERAL AUTHORIZATIONS 
1943 FEDERAL AUTHORIZATIONS 


1942 BUS CONVERSIONS 
1943 BUS CONVERSIONS 


1942 CIVILIAN RELEASES TOTAL 
1943 CIVILIAN RELEASES TOTAL 


1942 U. S. TOTAL 
1943 .... U. S. TOTAL 
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U.S. MOTOR VEHICLE REGISTRATIONS, 1895—1943 






CARS 





MT | 
Le a 








a a 


1930 


1935 










40'41'42'43 


U. S. Motor Vehicle Registrations, 1895-1943 


; _ (Figures as of December 31) 
(Compiled by Automobile Manufacturers Assn. from Public Roads Administration.) 





TOTAL 
PASSENGER CARS MOTOR TRUCKS MOTOR VEHICLES 
ag Number % Change Number % Change Number Change % 
ae -. "mie. § abe Tides ‘ ie 
1896... — a eee 18 ioe 
1897..... ee ee oo 
1898..... a 060ti“‘M SS 0U0t(‘i‘i I CC oe, |= Sie 
1899..... ee (ll i ee el 
1900..... et 8,000 _~w#tw........ 
1901..... 14,800 eo 14,800 85 
1902... 23,000 _, . weno. imme 23,000 55 
1903..... 32,920 —. . <me <amee 32,920 43 
1904... 54,590 66 a ta 55,000 67 
1905..... 77,400 42 600 46 78,000 42 
1906..... 105,900 37 1,100 83 107,000 37 
1907... 140,300 33 1,700 55 142,000 33 
1908... 194,400 38 3,100 82 197,500 39 
1909..... 305,950 57 6,050 95 312,000 58 
1910..... 458,500 50 10,000 65 468,500 50 
1911... 619,500 35 20,000 100 639,500 36 
1912... 902,600 46 41,400 107 944,000 48 
1913.. 1,194,262 32 63,800 54 1,258,062 33 
1914... 1,625,739 36 85,690 34 1,711,339 36 
1915... 2,309,666 42 136,000 59 2,445,666 43 
a 3,297,996 43 215,000 58 3,512,996 44 
BR se 4,657,340 42 326,000 52 4,983,340 42 
1918....... 5,621,617 21 525,000 61 6,146,617 23 
1919........ 6,771,074 21 794,372 51 7,565,446 23 
1920... 8,225,859 22 1,006,082 27 9,231,941 22 
1921... ... 9,346,195 14 1,117,100 ll 10,463,295 13 
1922... _-. 10,862,650 16 1,375,725 23 12,238,375 17 
1923... .... 13,479,608 24 1,612,569 17 15,092,177 23 
1924... ..... 15,460,649 15 2,134,724 32 17,595,373 17 
1925... . 17,496,420 13 2,440,854 14 19,937,274 13 
eM a a 19,237,171 10 2,764,222 13 22,001,393 10 
ARREST 20,219,224 5 2,914,019 5 23,133,243 5 
er ae 21,379,125 6 3,113,999 7 24,493,124 6 
1929... .... 23,121,589 8 3,379,854 8 26,501,443 8 
1930.. ... 23,059,262 —1/3 3,486,019 3 26,545,281 16 
1931... ww 22,366,313 onl 3,466,571 wil 25,832,884 —2.5 
1932... .. 20,885,814 —6.6 3,229,315 onl 24,115,129 —67 
aa a .. 20,643,564 —1.2 3,230,668 —.04 23,874,232 —1.0 
1934.. _.... 21,532,408 4.4 3,419,254 5.9 24,951,662 4.6 
1935.. .. 22,562,847 4.9 3,664,429 7.2 26,227,276 5.1 
ee 24,178,211 7.1 3,987,339 8.9 28,165,550 7.3 
1937... .... 25,449,924 5.4 4,255,296 6.9 29,705,220 5.5 
1938... . 25,261,649 0.7 4,224,031 0.7 29,485,680 0.7 
Ta ii reel 26,201,395 3.7 4,413,692 4.5 30,615,087 3.8 
a ae 27,434,979 4.7 4,590,386 4.0 32,025,365 4.6 
AEE SS: 29,507,113 7.6 4,876,054 6.2 34,383,167 7.4 
a aa 27,974,156 —5.2 4,608,086 hh 32,582,242 —5.3 
nea eae 26,019,432 JS 4,480,176 —2.8 30,499,608 —6.4 
TAX.EXEMPT PUBLICLY-OWNED VEHICLES NOT INCLUDED IN ABOVE apaNeTRATIONS 
o 
nger 
re Trucks Classified Total 
a aa 76,349 195,111 oa a. 
ERE s.: 91,192 208,382 — a 
1939.. 87,088 228,428 ae soe.res 
Ra Sas ah a A eee 101,593 248,678 77, F 
210,150 66,061 381,829 
ace a 105,618 ; 420358 
278.981 Ci«t neces , 
a ae 141,377 ' 388,526 
cl tito lee 141,965 —— =i ’ 


*Some states require government-owned veh 
such states the government-owned vehicles are inc 


+ Excludes military vehicles. 


Canadian Automobile Financing 


june July Aug. 

Total New and Used Cars— 
Number .................. .. 4,881 4,318 3,71 
Percentage change.....—27.8 —38.0 —43. 
Financing .................... 1,773 1,556 1,443 





) 





Sept. 
9 3,359 3,129 2,739 2,400 


Oct. 


1,285 


Classification 
Nov. 


7 —37.0 —24.0 —22.0 — 5.0 
1,326 
Percentage change.....—23.1 —32.0 —33.2 —24.0 — 


1,176 1,001 


5.0 + 5.0 + 23 


Jan. Feb. 


1944 


Mar. April May 


hicles to pay registration fees same as privately-owned vehicles. In 
luded one the regular registrations in above table. 


June 


2,062 2,322 2,980 3.430 4,002 3,374 
+32.0 +25.0 + 7.0 —13.0 —12.0 —31.0 


1,021 984 


1,248 


1,440 


1,722 1,411 


4+93.0 —50.0 +231 + 7.0 + 2.0 —20.0 


57 


Postwar Passenger Car Demand 
And Production 







SOURCE: Nash-Kelvinator. 
PEOWIGE HUUSCTGOS COED. 19, WDD ecrencceiessssccsessesncsescossessesssesscnonesscesersvorseccsenne 27,669,057 
Post-war (1950) passenger Cars M©@ded oo... eeeseseseeececceeseeees veneers 34,000,000 
Cars available end of 1944 (including 1,700,000 in storage)............... 24,869,000 
DCNISG GCE CUED ROOGE (POG. crccccceccsssccsessesrersncssressintevenvennensscsueneteseeseene 9,131,000 
FORECAST OF POST-WAR PRODUCTION 
Gain for Accumulated 
Production Scrapped Year Gain 
First Year (including 750,000 
in allocation period).............. 5,250,000 3,500,000 1,750,000 1,750,000 
eR 6,000,000 3,500,000 2,500,000 4,250,000 
BEREEEE, WUE: ciensescrssvrnncnmnesmenestnne 6,000,000 3,500,000 2,500,000 6,750,000 
EEE OU  iccscsnvassesinnnreevenseinnnn 5,000,000 3,500,000 1,500,000 8,250,000 
PONE. WONT sicivccccvetssssscivencinstsctiies 4,000,000 3,000,000 1,000,000 9,250,000 
. e 
Gasoline Consumption by States 
Tax Rate* 12 Months Ending With 
December December 1942 December 1943 
Cents Gallons Gallons 
IN -Gaaditsdvikcbccbesecinaticiinedorniatticns 6 309,800,000 261,349,000 
REEL, censiniissvinsevssecisessersnmietincssivinssees 5 127,207,000 127,793,000 
RIEL cxceivsavivncnessinssesnoormnevieensivne 64 206,773,000 179,444,000 
MNDEINEE Gistdsisucceitessscscdniborsaistiaeeevin 3 2,235,256,000 2,493,378,000 
RMD: < Siivdésbiicccevnisiinssstentnansseoneie 4 244,931,000 241,228,000 
DORI, decsicdeintisssveewcinvicieiveninsine 3 337,459,000 260,372,000 
A 4 54,607,000 48,010,000 
District of Columbia.......................... 2 149,733,000 105,538,000 
eo 7 441,126,000 366,452,000 
MNO Stistaceicessivecschveoreissiinsnnseeicase 6 382,019,000 348,922,000 
EN Wntscnebehnccakekiekscatccninenianintais 5.1 106,102,000 95,009,000 
NED Sek albeleiesrsntuccocteticiivenaivacivindesiu 3 1,415,704,000 1,164,583,000 
IEEE estan cavatiindtisanistanciniviaistivin 4 741,625,000 672,544,000 
RIE “Gibdetavirscraincbieniietienccineinevausisoiiis 3 543,939,000 484,418,000 
NEED Shidatiesssecsiatbsesccbiencionivsctinissten 3 487,206,000 437,080,000 
PUEDE, ebsessassiscentistnbisiicsinsszetenio 5 281,314,000 237,270,000 
RINE: cet esgtaaddtincdcitiecscdenbacnnicves 7 301,619,000 302,302,000 
ND, MMs idssita ba acodisissbiesssondsnnavectseeneun 4 133,895,000 111,708,000 
IND: Sebi sacsisstsasiseesncsusbicadiivians 4 313,434,000 270,787,000 
DROID ass. csscsccsisccssscoee 3 607,089,000 488,992,000 
NINE, “Shits iti dintiacextetesedesicstiscavesioss 3 1,201,730,000 978,851,000 
IIE ices tcestyihastssessxassesisicesonnsee 4 547,244,000 442,450,000 
INE, Mosisaxisicssssatuicscicsscidcisasessanias 6 255,327,000 234,681,000 
MU idles cadiai Sodacvesdoxsthciatcnsesanst 2 644,095,000 521,872,000 
NINN Senki cds ast ccina sinc sctsSenccuncsiavsies 5 126,907,000 110,341,000 
NINE, issisbiinccimstasinnscasscticeceninss 5 234,926,000 215,391,000 
Nevadc ....... 4 48,721,000 42,256,000 
New Hampshire .......0.....0....0.0....-.-. 4 77,575,000 54,745,000 
BE ces sccisiscscssssciasssesancisnsuaes 3 808,128,000 663,843,000 
UT IUD kis dacscssncssisnicenatesssciueess 5 98,647,000 99,564,000 
BY I Sais stanieccnesscscssnantecss ceomncieis 4 1,585,338,000 1,268,472,000 
North Carolina 6 425,540,000 382,717,000 
I so cestcessdetsaccdcemestoxcrn 4 164,996,000 154,158,000 
RI eesbaa catbiabebanesccscesiairavicses decssesusess 4 1,472,565,000 1,250,830,000 
RN csi csevcaiucsccceecunseicanssavaisiaces SY 422,800,000 400,096,000 
RI cies sandavssiessinsesisissniceestnscsiassuses 5 279,815,000 255,326,000 
NEI sccscistdicsissassssricsassscaitio 4 1,389,068,000 1,066,164,000 
CO ne 3 119,231,000 103,527,000 
INR SINE nas csnsccscssnssceesseneese 6 217,950,000 188,663,000 
South Dakota 4 143,612,000 130,747,000 
MI icsicscicscsosasictcascsasnsasstsntecs 7 360,816,000 318,113,000 
NN ahaa saean ac esdasieacasscanaacict 4 1,741,021,000 2,624,739,000 
NU pss vsascsacscecia sabes iadeepesccatiee 4 113,287,000 102,130,000 
Neds ctr sister asecctadicacitssscsentahcn 4 53,859,000 41,157,000 
TO aii cabicriac arc ssctanstcsvceneitecinaeeses 5 437,215,000 385,339,000 
NN ccs scrcesoxcuccacinstsnavcuaieies 5 443,897,000 403,095,000 
I IN oa occa seasssnaseninnens 5 195,900,000 152,303,000 
NI oasis scC cos ssccatinteusiise 4 571,435,000 464,526,000 
IN docx Sox aassscscovanencassigsiesieas 4 61,767,000 52,952,000 
Total United States ................ 23,664,250,000 21,807,227,000 
Change from previous year.... —3,211,686,000 —1,857,023,000 


*These are state tax rates per gallon. In addition there is the federal tax of one and 
one-half cents (1¥2c) per gallon. 


Canadian Gasoline Consumption 


(By Provinces) 
1941 
Province Vehicles Consumption 
I a ccccsasnnias beach nea Steed taco ene 8,013 2,689,000 
a 62,805 31,955,000 
I cea 41,441 20,479,000 
aed scanned aw veiccase cosa seam uence oto 232,149 150,948,000 
Ontario .. 739,194 346,516,000 
tela eas 96,573 39,764,000 
ESO OTA OEM 48,778,000 
a scans pvidgctenbabuawbonacs ious navacsiooaewas) 50,587,000 
RN NI <5 oc seuphcossnsandacubnnsstonapdoiasens sate fe 131,509 54,610,000 
1943 
Province Vehicles Consumption 
ee IN a dices ss dainanbbuennanabal 8,032 2,687,000 
I os uct dae nau shape aaneusoice 59,194 21,844,000 
I cea 40,205 15,872,000 
asi ae Hila andes 222,676 113,251,000 
en eee eee 691,615 210,704,000 
a ae ae 93,494 32,230,000 
SR 2552205 Food LE BT ie ek ea eee 113,839 40,868,000 
pO eee .. 127,559 43,504,000 
ORIN 3d. 55 oes cigs  iptaaedectimasnantua oes 134,691 40,842,000 
Consumption Per Vehicle 
Reduction Reduction 
1943 1941 in Gallons Percentage 
Prince Edward Island...............................- 334 236 2 6 
I 369 509 140 27.5 
NEP NOE scsi cscs cscscssnnsosccosasesctrecicns 392 494 102 20.6 
a 508 650 142 21.8 
I a Ro ahs La ne a 305 469 164 35.0 
I Sg a oe a es 345 412 67 16.3 
NN a 305 371 68 17.8 
I Sh ea 341 407 66 16.2 
I i cscassccaenniscaben 300 412 112 27.2 
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Total Passenger Car Registrations by States, 1933-1943 Production of Motor 
(Figures supplied by U. 8. Bureau of Public Roads as of December $1) Vehicles in Canada 

1983 eM Mo MT OC) By Months, 1941-1943 

176,523 190,971 203876 246,067 257,248 250,074 + 262,847 «278,114 §=— 291,374 300,157 «261,161 
74,927 79,795 #85158 94478 106,287 106,924 112,945 115,145 102,477 
Sas veseeccees 185,262 162,062. 167,086 178,575 180,555 190,589 213,081 181,450 
California ........ cosccesen —- 1,768,699 1,897,593 2,189,878 2,617,853 2,416,744 
Colorado veseees 289,058 246,878 256,148 282,128 331,476 300,885 
Connecticut ............... 262,187 301,002 312,671 368,473 458,191 = 395,445 
Delaware ....... es 44,776 46,868 58,285 55,765 54,879 
Florida senees sesceees 284,246 277,489 11299,045 347,837 423,231 356,731 
Georgia ....... Se 316, 731 327,068 363,641 420,165 384,202 
Idaho paeadencianennte , 182,806 = 121,755 105,428 

- , 1,748,253 508,924 (Compiled by Canadian Automobile 


eeceseess 1,276,864 181,976 111,340;340 eo y 1,508, Ch f Co 
822.942 856,528 922,200 "825,408 Month" ‘1941 1942, -1943° 


9,582 
. 655,427 
soar Weng G08.281 506435447 129 20,181 
Kentucky 294,268 303,593 , ; $67,236 336 106 346,117 20,188 
Louisiana 198,885 209,426 , , 154.105 322264 ernesoeeveseseien 19,549 
— 410501 360,621 21,080 
682,750 680,157 838 1.456872, 710,995 18,672 
1,025,548 1,112,148 721518 1,891,918 18,042 
140819 11152083 202, 202,100  Sge's35 18,084 
Sue ein : ame 675.90 oa lel 
aoe 114,170 - 352,833 345,552 see 438 20,313 19,096 
25,755 35,264 505 sa as7 35,470 270,431 228,293 178,206 
New Hampshire .......... 90,525 , / 940,500 84,516 
New Jersey ‘ee 735,725 868, 944,630 009 85,719 "jaate 


New Mexi 5 s 
- 1 oes. 606 $2,024,043 sean 259,468 oa — 1,764,764. Canadian Passenger Car* 
384, 397,772 — so Registrations by 
129,825 135,366 42, ’ 122, : 
1,453,420 1,541,097 1,785,207 1,730,667 1,650,725 Provinces 
405,364 416,939 1,276 448,588 455,771 467,099 439,344 394,194 1942 and 1943 
EL skistosexesecsons — 202 282,706 250,377 344,352 = 320,283 
Pennsylvania 1,460,724 1,510, 1,879,439 1,684,271 —Prince Edward Island... 
Rhode Island 123,548 129,699 341 164,056 138,829 Nova Scoti 
South Carolina 181,828 243,509 246,585 268,633 262,392 261,968 
146,071 252 162,850 139,017 
298,558 328,955 837,584 EC , 379,103 386,568 
1,085,108 566 1,320,108 1,158,502 
84,366 96,768 110,980 128,292 122,054 
69,223 81,041 $83,922 77,748 69,719 
315,940 24, 28 390,498 448,427 393,558 Tot 
357,280 449,333 513,887 482,212 sfacludes taxi cabs. 
Ww 588.733 3,166 700,185 $88 437 708,637 * 
pinananies ; 718,1 705,1 / ’ ; 
Wyoming 51,660 1, sea.s00 64,836 66,712 55,443 Canadian Truck 
District of Columbia....... 145,065 152,775 149,745 140,626 105,070 Registrations by 
TOTAILS...... Leseccces+ 20,600,548 14,148,565 22,585,820 24,197,685 25,440 024 25,261,649 26,142,144 27,872,897 20,005,724 27,698,110 24,759,399 Provinces 
*Buses not included. **Includes buses, taxicabs. ttIncludes buses. ***Includes taxicabs. ?Taxicabs included with motor trucks. §Trucks 1942 and 1943 
under 1,500 pounds capacity included with passenger cars. §Estimated. #From state motor vehicle departments. 1942 
Prince Edward a Ps ue 


Nova Scotia ............... 
New Brunswick .. 
bec 


Value of War Product Deliveries by Automotive Industry 


1941 1942 

Quarterly Cumulated (1) Quarterly Cumulated (1) 

i OI ETT R NTT ONT Tee a $111,733,000 $ 269,717,000 $ 611,428,000 $1,702,566,000 
181,360,000 451,076,000 988,074,000 2,690,640,000 Total 307,203 318,018 
I 259,018,000 710,094,000 1,365,346,000 4,055,986,000 N.B.—Includes Tractors, buses, etc., ete, 


4th Quarter 391,044,000 1,091,138,000 1,726,123,000 5,782,109,000 |, 
$993,154,000 ee Fa man Light Truck Quotas for 
sp ve — wane Half of °45 


Quarterly Cumulated (1) Quarterly Cumulated (1) 
I i as acres a aearta ean ares $1,851,736,000 $ 7,633,845,000 $2,338,836,000 $16,782,275,000 
inxs cua Ua eaaicduaveoeeeincaein amen uianene 2,109,759,000 9,743,605,000 2,340,320,000 19,122,596,000 
NN 22s 5s 35 a eh salted caasvn sh aavipabaupepomawat areas 2,353,309,000 12,096,914,000 
I ages psisa sexed) cote Splin icaseae san Aesdaaeenasnbaaae 2,346,525,000 14,443,439,000 


$4,690,971,000 
(1) Value of War Product Deliveries from September 1, 1939 to end of indicated period. ; 
Source: Reports submitted by Automotive Manufacturers to the Automotive Council for War Production. 


Composite Statement of 
493 Automotive Jobbers 


SOURCE: Motor and Equipment Manufacturers Association. 


(AVERAGED) 
Increase 
or Decrease 
ASSETS 12/31/42 12/31/43 over 1942 
RN ad es aceeainnbanonaieaaniel $ 11,325 $ 18,089 +$ 6,764 
Receivables 13,828 14,952 + 1,124 
27,519 28,547 + 1,028 


| * 
tie.» 


| 
PPPrerer, P 


- | 
cP Pe 


Current Assets $ 52,672 $ 61,588 +$ 8,916 
18,608 19,434 -. 826 


PP Pere ere! 


| 
| 


$ 71,280 $ 81,022 +$ 9,742 


] 


oP PPP PPP 


l 
in 


Current Liabilities $ 16,419 +$ 3,315 
Long Term Indebtedness , 2,035 -- 709 
Net Worth 55,432 62,568 + 7,136 


4 


LC) ct 
Steel Production 


Steel Production by Years—1917-1943 im tom see 


(Ingots and Steel for Castings) 126,029 + 15,455 
Per Cent of 
NetTons Capacity NetTons Capacity Net Tons ton —— z yo 
a. 49,787,196 52,912,011 84.1 veces, 98,183,705 48.7 3.8 ‘ 
.. 49,010,095 49,272,671 75.4 53,499,999 68.4 , ; 14.2% 
_.... 38,099,180 56,623,009 84.6 56,636,945 72.5 30.0% 
. 46,183,227 61,741,962 88.7 31,751,990 39.6 Net Profit on Sales... 4: 5.0% 
_.. 21,638,719 _... 44,590,808 62.8 52,798,714 64.5 Inventory Tumover 0.00, ‘A.0times 4.4times 
_.. 98,945,226 28,607,310 38.0 66,982,686 82.1 Collection Period a 30 days 
... 49,016,991 15,123,477 19.7 82,839,259 97,3 16.2% 
_.. 41,445,868 25,724,643 33.5 86,029,931 96.8 12.9% 
_ 40,704,893 29,181,924 37.4 88,872,598 98.1 a 


| Weekiy Wage Hourly Wage 


Steel Payrolls ‘niiehiiegk saa 
$71,280 $81,022 +$ 9,742 
$39,568 $45,169 +$ 5,601 
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Shift in Population from April, 1940, to November, 1943 
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(-15.8%) 
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_— 1092 
oe SOUTHOAKOTA 
(-15.2.%) 


Wl 


<= CONN.= 
“NEVADA NEBRASKA ese) CZAR) 
| FP Wew JERSEY 

(-10.5%) XN Ve 


aN COLORADO ) = 63.1%) — 
is C4.7% SS 01ST. of COL. 
(414.8%) ~ . 6.5%) MISSOURI ; wi 220 


Eu - 


ARIZONA OKLAHOMA \ arcansa 
(+14.5%) | NEW MEXICo © 14.7%) \Bioss 
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Source: Department of Commerce 


* Independent Motor-Vehicle Dealers-Geographic Divisions Roads Approved by PRA 
» and States (34 States Only), Stores, Inventories, and Sales %™™*7 * we cpproved by Public Roads Administration in fiscal year 1943, 


1943 vs. 1942 BY CLASSIFICATION 


INVENTORIES OF MERCHANDISE, 
GEOGRAPHIC DIVISIONS Number AT COST ANNUAL SALES Total Cost Federal Funds 
of Firms PerCent December 31, Sonqaie 31, ie Cent on os. onan tet one sentaenne 
= = ae cae — Fae eee 
1,069 —35 $34,403,837 $52.938.785 + 3 $200.426.461 $193,911,.576 Suake enins 5249479 5968496 
85 —239- 2,121,323 2,983,585 — 7 10,216,541 10,963,210 Advance engineering surveys 5.089.227 2,672,114 
4 —13 70,371 80,697 —10 510,051 566,008 Not classified* 4,190,620 2,576,023 


9 —23 113,803 147,090 —13 598,565 684,130 BY FUND 
9 —43 171,736 302,585 — 2 1,100,532 1,127,387 Total $166,288,583 = $137,938,236 
37 —24 1,240,149 1,630,216 —6 4,867,461 5,182,050 Federal-aid system 45,077,406 30,393,540 


Second ds 7,460,537 3,848,560 
12 —20 316,289 396,545 +5 1,578,302 1,497,815 Grade cen eliminations 2.345.063 2,326,455 


14 —51 208,975 426,432 —18 1,561,630 1,905,820 Emergency highway and 
154 —43 3,773,784 6,578,182 + 2 22,664,016 22,136,576 _ grade crossing workt 410,565 393,650 


117 —38 2,817,356 4,530,153 — 4 14,407,591 15,008,192 Access roads... 86,142,506 82,847,842 


8 —50 356,231 711,643 4-26 3,330,100 2,641,542 ~ apportioned 9,610,074 6.966.630 
12 —70 153,636 516,981 +16 2,480,332 2,142,182 __non-apportioned ‘668, 5,004,651 


17 —46 446,561 819,405 + 4 2,445,993 2,344,660 )) dy - fa 3,248,436 


210 —43 5,591,180 9,885,872 — 3 34,186,636 35,367,695 Roads through public lands... 
57 —36 2,340,688 3,668,483 —7 11,978,907 12,892,058 National forest highwayst 
29 —54 533,631 1,152,773 —14 4,147,485 4,830,189 *Statewide highway planning projects and other certified projects. 
71 —AS 1,553,998 2,813,659 +16 8,371,253 7,208,182 tFunds authorized to be spent under supervision of Public Roads Administration. 


32 —42 668,404 1,153,328 —14 6,130,866 7,094,222 
21 —55 494,459 1,097,629 + 6 3,558,125 3,343,044 


: 12 15,390,723 13,724,924 
West North Centr Z = erro os : 7 3,307,684 3,081,136 Summary of work completed by Public Roads Administration in fiscal year 1943, 
Iowa wvssnnnenennnnncnecesenesensnncenetvneneneantes > ~ 1,360,823 2,007,163 6,143,947 5,430,918 by classification and by fund. 
13 ont} 296,581 331,791 2,319,773 1,768,215 BY CLASSIFICATION 
22 ~—30 505,845 718,913 3,619,319 3,444,655 Railroad Grade 


—33 4,026,228 6,045,806 25,798,360 22,668,143 ; 78 
- = 527,168 868,951 3,945,097 3,544,696 Total Cost Federal Funds Miles Bim: Recon-, Pre, 
11 —43 377,327 657,645 T 2,605,240 2,612,053 $279,548,665 $201,346,879 84456 187 34 196 


92,204.437  64.124.029 19091 54 ~ 47 
25 —44 544,643 969,529 3,313,309 =» 3,035,743 Ao toss roads "458, 76,352,363 3.034. 377 tC 


61 —27 2,577,090 3,549,681 15,934,714 13,475,651 Flight strips ‘746, 4,746,607 
141 —34 3,309,859 4,979,951 22,686,952 22,665,387 Advance caginecring surveys 


* an 541.776 815,170 3,674,874 3,748,201] Not classified® 2... ~ 97,199.265 $6,129,680 9,502. 96 129 


Y 
28 8 —35 509,505 781,446 3,451,624 3,327,980 : seat “Uildaus, tine ve ie 
13 —30 244,207 «350,342 1,483,910 1,602,535 Federal-Aid: 
5 1,561,503 6,134,569 6,027,061 Federal-aid system 151,022,276 89,400,179 147. 13 re 2 
38 —34 1,028,25 = Secondary roads 22,341,662  11,287844 1,055.7 .. 
10 —18 244.485 298,516 2.161.600 2,080.597  Goeontary ponds — ees 1.207 4 te “ 
10 —53 236,880 501,838 2.185975 2,138,106 Emergency highway and 
379,414 490,245 2,663,109 2,426,260 grade crossing workt 1,409,449 1,388,591 ‘ 6 3 
6 —23 Access roads > 70'410.210 «67,021,939 2,835.7 22 .. 19 
. = 125,337 180,891 iy a te — 3 35.7 22 19 
275 —3l 12,968,312 18,705,146 69,483,233 66,385,641 Flight strips 
62 —23 2,749,052 3,552,912 
38 —34 855,967 1,303,233 


15,869,812 13,683,203 Roads through public lands.. 
175 —32 9,363,293 13,849,001 


oO ~ 
Ournnoon wd 1 & b& -+- 


_ 


sonar Ganges Recaeanmeee ae HOR OOS 

Bureau of the Census ‘ mber 1943 reports on “Retail Sitei-todigentene Sessa das to dion. nenwort approved pics o Decaniey 1, Teal.) Povo Onl Pilecs et on states 
ae oe aera wie, ose ene amanda ory : — oeuiatetnees by other agencies, construction supervised by Public Roads Ad- 
tLess than 0.5 per cent. 


+1++) 4444141 
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PUBLIC ROADS ADMINISTRATION—FEDERAL WORKS AGENCY 


State Motor-Vehicle Registrations —1942-1943 


COMPILED FOR CALENDAR YEAR FROM REPORTS OF STATE AUTHORITIES ' 


Private and 


Total Total Total 


Motor Vehicles 
Commercial 
eee Vehicles 


Trailers and Semitrailers 
Publicly Owned 


Publicly Owned 
State 
—— 


Trucks an 
Federal Munic- 


and 
Tractor Total 3 ipal Total 


67,885 7,011 933 6,078 5,496 5.434 25 37 


1,843 


Motorcycles 
Publicly Owned 


Commer- eral and Regu- 
8 Munici- 


1,742 


939 


Table MV-1, 1942-43—Issued June 1943-44 


Com: 
Registratio 6 
ons 
Total 
1941 
Extra Registra- 


lar Plates tions 


1,364 358,734 


nm of Registrations 


of — and Comme: 
Motor Vehicles, 1941-1 


Per- 
cent- 


Increase 
or 

Decrease age 

in 1942 Change 


) 
Ti Trucks pal pal 
.. 1942 364,870 358,734 294,150 289,181 4,969 64,584 6,136 1,800 4,336 5,589 5,495 47 47 2,141 2,034 ........ 107 1,336 409,706 aa + 


286,153 
113,438 
108,978 
212,998 
195,667 
2,574,495 
2,421,994 
296,400 
276,301 
8 483,387 
443,704 


.- 1943 


.- 1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
.. 1943 


1942 
1943 


1942 
1943 


1942 


364,263 
145,763 
141,352 
293,532 289,053 
272,892 268,446 
2,943,264 2,907,001 2,579,312 
2,787,277 2,749,720 
365,665 359,860 
349,050 343,442 
555,293 550,623 
514,812 510,195 
67,299 66,523 
66,960 66,231 
509,769 501,429 
475,316 467,850 
546,268 538,889 
519,785 514,416 
160,445 157,106 
1943 152,030 148,846 
1942 | 1,984,722 1,970,324 1,749,717 
1943 | 1,816,419 1,803,570 
1942 | 1,054,600 1,044,522 
1943 997,429 987,877 
1942 769,187 760,872 
1943 720,764 713,177 
. 1942 626,194 619,929 
667,136 601,051 
467,744 461,509 
444,358 438,879 
419,048 412,552 
394,238 388,542 


357,252 


141,005 
136,543 


seeeesceccee 


113,833 
213,767 


Colorado 297,660 
Colorado 


484,979 
55,765 


418,161 
382,523 
443,705 
420,157 
121,852 
112,892 
1,746,717 
1,589,988 
898,358 
847,362 
656,910 
613,911 
$04,311 
486,120 
382,896 
363,471 
335,576 
314,622 


420,510 


905,874 
657,385 


505,121 


1942 338,914 


Louisiana 


145,216 
426,277 
402,236 

921,777 911,783 798,426 

834,130 824,782 717,987 
1,619,059 1,600,427 1,458,040 111,453,040 
1,536,058 1,514,742 ® 1,375,154 


191,119 


494,186 
469,157 


188,329 


490,259 
465,507 


1943 


1942 
1943 


1942 
1943 


cases ae 
Michigan -acenisision es 


427,679 


Maryian¢@ __---- 
Massachusetts 
Massachusetts 


Michigan 


3,214 


Pane 327,689 


1,260 


1,592 
2,226 


2,349 
2,485 


3,242 
2,910 


3,000 
2,950 


7,516 
7,516 


1,624 


1,177 
2,301 
3,338 
Louisiana. ..........-.-.---- 1943 31177 
Maine... 1942 | 203,243 200,144 158,070 157.630 440 % 42,074 3,099 


1,402 
1,509 


5,489 
4,262 


5,000 21 142,387 18,632 
1,683 ° 137,905 21,316 


732 


125 
239 


69 
71 


5,962 - 95 
5,304 40 
14,943 10 
12,594 3 
187,438 113 
176,264 104 
1,991 31 
2,002 13 


2,059 
2,017 
2,851 
3,494 
30,165 
31,459 
3,400 
3,992 


6,182 
5,583 
15,022 
12,668 
189,685 
178,570 


395 
495 
769 
863 


27,172 4,758 
27,070 4,809 
75,286 4,479 
71,916 4,446 
36,263 
322,676 37,557 
62,200 
66,386 
8 65,644 
64,265 


2,699 
2,792 
1,628 

952 
6,098 
6,098 
2,405 
1,616 


050 
755 


21,242 
17,997 


15,037 
12,845 


22,433 
16,735 


29,758 
25,378 


83,334 
61,384 


103,896 
98,220 


6,161 6,050 
5,814 5,806 
14 (°) 
11 () 
14,414 14,383 
13,606 13,601 
11,432 111,164 ...... 
10,462 10,342 
7,308 6,930 308 
7,742 7,660 2 
17,332 17,317. 15 
16,334 16,331 3 


166,661 166,631 30 
154,170 _154,165 5 


111,386 110,993 36 


80,919 
82,842 
5,178 
4,145 
22,600 
16,825 
30,456 
26,017 
83,345 
81,686 
104,389 
98,738 


35,070 
35,724 
220,607 
210,632 
138,648 
132,999 
103,487 
97,642 
114,808 6,265 
114,372 6,085 
77,436 6,235 
73,107 5,479 
73,638 6,496 
70,743 5,696 


11,315 
10,901 


3,083 
1,948 


475 7,121 
7,200 
5,550 
5,608 
4,915 
4,797 
5,009 
4,927 
2,630 
2,454 
2,316 
2,418 
8,550 
8,075 

16,750 

20,267 


5,597 


810 111 


559 


715 
477 


1,320 
682 


1,487 
769 


469 
336 


1,611 
1,232 


1,494 
1,273 


1,882 
1,049 


1,710 


268 
728 %42,385 2,790 
62,580 3,927 
61,762 3,650 


107,868 9,994 
102,533 9,348 


70 


123,125 7,307 357 


716 
769 
882 
1,012 


2,134 21,304 
2,202 20,757 


1,582 
1,567 


2,188 
1,964 


1,032 
768 


3,019 
2,890 


2,110 
1,769 


5,632 
5,137 


2,689 


693 
738 


845 


19,922 
19,437 


1,589 
1,472 


1,582 
1,567 


2,113 
1,890 


970 


718 . 


2,965 
2,855 


2,110 
1,769 


5,632 
5,137 


2,558 


Minnesota 1942 
Minnesota .............--- 1943 


Mississippi w. 1942 
Mississippi 1943 
sets La 

1943 


1942 


Montana 1943 


Montana _...............-..._ 1943 |_164.937__160,809__.._115,.429_ __ 000_44,500_4.126__1,560_2,566_—4.959_ 4,946 BS) =~ 
421,685 417,349 346,515 508 70,326 4,336 1,012 3,324 52,174 $1,943 27 204 1,557 


vue 1942 
1943 


1942 
1943 


w- 1942 
-.. 1943 


1942 
1943 


wa. 1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
1943 


1942 
.... 1943 


1942 
1943 


1942 
1943 


1942 
1943 


we 1942 
1943 


1942 | 
1943 | 


1942 
1943 


secseeee 1942 
ssasces, 


1942 | 
1943 | 


aoe 1942 


Nebraskc .... 


Nevada 


N Hampshire 
ae shire 


North Carolina 
North Carolina 


North Dakota 
North Dakota 


Pennsylvania 
Pennsvlvania 


South Carolina 
South Carolina .... 


South Dakota 
South Dakota 


Vermont 


Virginia 
Washington ..... 
Washington 
West Virginia 
West Virginia 
Wisconsin 
Wisconsin 1943 
Wyoming .................. 1942 
Wyoming .................. 1943 


District of Columbia 1942 
District of Columbia 1943 


852,383 
785,317 


253,466 
250,636 


962,077 
882,001 


180,327 
164,937 


407.823 
52,188 
51,904 
129,318 
115,391 
1,123,786 
1,022,017 
119,538 

111,245 


845,076 
778,744 
248,336 
246,592 
954,188 
874,894 
175,227 
160,809 


798,419 
129,431 


404,042 
50,406 
398 
127,833 
113,953 
1,108,912 
1,009,415 
115,916 
108,845 


96,734 
967,984 
87,357 


721,219 
662,846 


184,453 
181, 
794,846 
726,519 


128,656 
429 


334,232 
40,225 
40,388 
96,280 
64,310 

961,929 

865,781 
66,073 
60,175 


817 


2,139 
2,000 


3,573 


115,081 6,573 


61,744 5,130 
63,477 4,044 


155,769 7,889 
3,603 144,772 7,107 


775 = 45,796 = 5,100 
800 44,580 4,126 


578 
144 
160 


69,232 3,781 
10,037 1,782 
9,850 1,506 
454 31,099 
29,130 
140,928 
137,366 12,602 
28,559 3,622 
27,356 2,400 


14,874 


1,284 
1,314 


2,618,143 2,586,038 2,266,048 2,256,664 9,384 319,990 32,105 


2,288,437 
645,511 
615,590 
185,907 
181,026 


2,257,865 
628,967 
602,255 
184,186 
179,472 


seeccccecece 


533,145 


1,949,395 


531,284 
504,385 
142,104 
134,959 


2,085,502 2,062,744 1,869,419 1,866,278 


1,988,323 
556,758 
516,473 
424,636 
415,220 


1,966,021 
547,398 
509,293 
417,566 
408,412 


437,812 


1,777,448 


434,489 
- 403,649 
341,367 
332,552 


2,178,337 2,155,509 1,892,102 1,887,446 


1,983,205 
189,986 
173,242 
336,705 
334,446 
192,153 
184,640 
473,858 
454,537 


1,961,610 
188,065 
171,595 
330,425 
329,427 
189,363 
182,508 
466,063 
448,061 


1,700,014 


166,623 
151,344 
279,012 
277,158 
154,351 
147,157 
388,028 
372,199 


1,637,063 1,615,895 1,317,983 1,316,479 


1,579,226 
157,264 
161,303 

£9,379 

81,845 
555,966 
523,057 
621,507 
606.667 
303,582 
281,984 
892,527 
849,971 

89,110 

84,998 
162.010 
138,128 


1,559,870 
154,107 
158,338 

88,496 

81,033 
547,992 
515,869 
610,309 
$96,585 
296,236 
276,117 
681,587 
840,291 

86,786 

82,741 
158,663 
135,156 


79,009 


146,721 


1,270,596 


128,564 
132,088 


14 78,866 
12 71,277 


461,249 
431,173 


514,662 


. 


245,669 
223,687 


736,004 
702,734 


66,516 
62,381 


143,722 
117,877 


9,208 299,262 30,572 
1,861 95,822 16,544 
2,270 95,600 13,335 
147s 41,935 1,721 
116 = 44,397_—-1,554 
3,141 193,325 22,758 
2,977 185,596 22,302 
3,323 109,586 9,360 
3,675 101,969 7,180 
982 275,217 7,070 
1,136 1°74,724 6,808 
4,656 263,407 22,828 
6,708 254,888 21,595 
619 20,823 1,921 
665 19,586 1,647 
2,123 49,350 6,220 
2.456 49,813 5,019 
156 34,856 2,790 
179 = 35,172 2,132 
3,750 274,285 7,795 
4,161 71,701 6,476 
1,504 18 297,912 21,168 
1,762 287,512 19,356 
603 24,940 3,157 
635 25,615 2,965 
143° 149,487 883 
147 29,609 812 
1,525 85,218 7,974 
2,787 81,909 7,188 
2,130 93,517 11,198 
1,753 94,042 10,082 
1,091 49,476 7,346 
1,160 51,270 5,867 
899 144,684 10,940 
1,186 136,371 9,680 
136 = 20,134 2,324 
383 19,977 2,257 
2,999 11,942 3,347 
2,303 14,976 2.972 


986 
1,434 
840 


2,469 
1,560 


497 


303 
573 


2,292 
1,262 
4,035 
2,788 
2,295 
1,230 
816 
602 
2,105 
1,280 
1,880 
1,143 
2,043 
1,879 
2,786 
1,721 
306 
138 
1,557 
641 
1,249 
693 
2,948 
1,965 
3,893 
2,750 
1,359 
1,195 
257 
186 
2,193 
1,345 
2,770 
2,074 
1,018 
415 
1,881 
89c 
1,143 
1,031 
1,592 
1,377 


5,587 
3,696 
3,204 
5,936 
6,058 


2,631 
2,568 


3,284 


879 
933 


13,361 
11,772 
1,330 
1,138 
28,070 
27,804 
14,249 
12,105 
905 
952 
20,653 
21,022 
7,500 
6,037 
5,027 
4,929 
20,042 
19,874 
1,615 
1,509 
4,633 
4,378 
1,541 
1,439 
4,847 
4,511 
17,275 
16,606 
1,798 
1,770 
626 
626 
5,781 
5,843 
8,428 
8,008 
6,328 
5,452 
9,059 
8,790 
1,181 
1,226 
1 1,755 
13 1/595 


47,819 


10,040 
8,019 


47,530 
42,773 


6,533 
4,959 


48,367 
2,736 
3,094 


8,592 
8,370 
3,143 
2,428 
51,347 
48,144 
47,754 
44,484 
1,137 
550 


142,620 
128,745 


8,605 
7,667 
54 

82 
35,648 
35,003 
1,452 
1,320 
5,533 
5,315 
28,362 
25,994 
80 

30 
61,211 
45,858 
732 
673 
2,263 
2,228 
14,539 
14,451 
30,007 
25,371 
3,876 
3,911 
8,427 
6,901 
10,978 
9,553 
789 
906 


22 
26 
ll 


47,468 
10,014 
8,008 
47,457 
42,714 
6,451 
4,944 


14 


82 
15 


47,949 2 
2,673 48 
3,044 4 
6,214 
5,057 
8,578 
8,369 
3,067 
2,411 16 

$0,097 115 

47,008 4 

47,726 28 

43,455 28 
1,121 

546 
140,756 28 
127,294 2 

6,574 31 
7.650 17 

(2) 54 

() 82 
34,616 301 
34,103 1 

1,444 1 
1,298 1 
5,517 
5,313 

28,205 15 

25,881 6 

*) 

(24) 
60,397 78 
45,090 47 

636 26 

639 16 

2,260 
2,228 

14,401 
14,278 

29,574 

25,022 
3,785 
3,659 
8,100 39 
6,653 3 
10,835 3 
9,435 6 

666 12 

788 6 


14 
76 


20 
10 


86 
19 


19 


329 


59 
59 


416 


15 
46 


1,135 
1,132 


1,001 


1,836 
1,449 


731 
899 
7 
21 


142 
107 


736 
721 
70 
18 


178 
163 
347 
330 

72 
252 
288 
245 
113 
112 
111 
112 


2,613 2,504 


3,446 
2,886 


3,429 
2,867 


1,497 


1,431 1,377 


205 
189 177 
832 
665 
6,747 
5,473 
438 
387 
12,646 
10,192 
2,735 
2,735 


665 


7,211 
5,923 


13,743 
11,273 
2,735 
3,213 


13,625 
11,802 
1,549 
1,395 
2,190 
1,932 
15,341 
12,750 
1,296 
1,165 
2,246 
1,855 
456 
393 
2,027 
1,941 
6,674 
6,726 
633 
557 


13,222 
11,417 


1,549 
1,395 
2,184 
1,928 


14,791 
12,256 


1,207 
1,068 


1,485 
1,793 


442 


2,025 
1,939 
6,323 
6,389 
588 
515 


3,824 
3,505 
2,726 
2,486 
1,642 
1,275 
3,965 3,704 
3,613 3,339 
305 305 
296 296 
544 354 
653 456 


3,613 
3,333 
2,585 
2,360 
1,543 
1,223 


Total 1942 
Total cocceeveeveeeee 1943 | 30,888,134 30,499,608 
References for 1942 

1 Registration periods ending not earlier than November 30 and not 
later than January 31 are considered calendar-year periods. In those 
states where the registration period is definitely removed from the 
ouenses year, registration figures were obtained for the calendar-year 

eriod. 
- 2The bus figures given represent commercial busses in mose cases, 
although in some states contract school busses are included. For states 
which did not supply such information, the segregation of busses from 
other motor vehicles has been approximated from other data available. 

3 Data on Federal vehicles estimated on bases of 1941 data obtained 
through agency of procurement division, Department of the Treasury, 
and on 1942 new vehicle acquisitions. Vehicles owned by the military 
services are not included. Federal vehicles with no fixed domicile have 
been assigned to states in proportion to those reported by states. 

4 For states which did not supply such information, the segregation of 
state, county, and municipal motor vehicles from private and commercial 
motor vehicles has been approximated from other data available. 

5 Figures for trailers and semitrailers are as reported. Apparent incon- 
sistencies are due to the fact that some states require the registration of 
tourist trailers, light work trailers, and similar vehicles, whereas other 
states register oa freight-carrying trailers and semitrailers. 

¢ Figures include new-car, used-car, and motorcycle dealers registra- 
tions and some wrecker and repairer registrations. Data on dealers 
extra plates are incomplete, although they are included with dealers 


References for 1942—-Continued 

registration in some states. 

7 Includes revised figures for Colorado, Kansas, Massachusetts, Mich- 
igan, New Hampshire, Ohio, Vermont, and Wisconsin. 

8*‘Combination” registrations, formerly included with trucks, have 
been segregated between automobiles and trucks. 

® Trailers of 1,000 pounds capacity or more prohibited on highways, 
although premitted in cities urder city licenses. Tractor-semitrailers 
registered as trucks. Light trailers permitted but not registered. 

10 Commercial full trailers included with trucks. 

11 Taxicabs included with trucks. 

12 Trailers included with trucks. 

18 Decrease from 1941 was largely due to registration of commercial 
automobiles as automobiles, formerly registered as trucks. 

14 Trucks under 1,500 pounds capacity included with automobiles. 

% Includes 582 automobiles of the diplomatic corps. 

References for 1943 

1 Registration periods ending not earlier than November 30 and not 
later than January 31 are considered calendar-year periods. In those 
states where the registration period is definitely removed from the 
amendas year, registration figures were obtained for the calendar-year 
period. 

2 The bus figures given represent commercial busses in mose cases, 
although in some states contract school busses are included. For states 


33,002,600 32,582,242 27,974,156 27,868,746 105,410 4,608,086 420,358 86.819 333,539 1,433,989 1,420,594 2,303 11,092 168,818 160,555 


25,912,730 106,702 4,480,176 388,526 58,192 330,334 1,254,982 1,241,703 667 12,612 153,766 


145,831 


22 
28 


36 


1,370 
1,316 


74 
1 73 
6 56 
50 
52 


131 
103 


23 
14 


16 
17 


464 
450 


1,094 
1,080 


3 382 


544 
3 497 


83 


761 
62 


348 
335 


43 


210 

169 

140 

124 

99 

52 

3 258 
273 


98 «92 
10493 
163 8,100 


148 7,787 


925 
380 
1,105 
1,048 


144,401 
141,005 
290,249 
289,053 
2,962,222 
2,907,001 
364,368 
359,860 
551,101 
550,623 


288 
195 


672 
642 


4,258 


171,031 
157,106 


2,048,805 
1,970,324 


1,044,522 


825,112 
760,872 


1,464 612,243 
295 619,929 


. 497,427 
461,509 


430,707 
412,552 


222,367 
200,144 


494,141 
490,259 


959,083 
911,783 


1,688,860 
1,600,427 


903,042 


1,739 
1,202 
1,386 
1,472 


3,752 
1,282 


287 
48 
2,871 
1,585 


62 
3 


518 
388 


5,627 


2,434 17,328 
2,013 9,937 


1,428 1,427 
695 694 


3,279 


1,059 
1,393 
1,082 
2,116 
1,496 


2,006 
516 


1,490 1,457 
1,299 849 


66 163 


2,038 12,152 
1,794 10,696 


4,476 
3,611 


257 
83 
9,779 
7,584 


516 
313 
3,062 
3,166 


563 654 
431 263 
22,832 
20,703 
323 
421 
704 
1,535 


1,002 
2,519 


2,183 
2,299 
286 
346 


834 
386 


3,086 
1,492 
1,242 
2,050 
4,230 


1,891 
1,384 


3,557 
1,863 


168 =-1,327 
133 —-1,195 


845,076 
293,725 
248,336 
984,626 
954,188 
198,732 
175,227 
423,058 
417,349 
48,160 
40 

141,204 
127,833 
1,165,916 
1,108,912 
129,211 
115,916 
2,859,929 
2,586,038 
661,779 
628,967 


—3,396 —24 
—3.2 


—0.4 
—7.1 


—4,462 


—1,196 
—20,607 


—55,221 
—157,281 


—4,508 
—16,418 


—44,277 
—33,579 


—24,473 


—78,481 
—166,754 


—64,240 
—47,695 


7,686 
teers —3.0 


—35,918 —7.2 
—22,630 —49 


—16,155 —42 
—24,010 —58 


—22,223  —10.0 
—11815 —5.9 


—3,882 —0.8 
—24,752 —5.0 


47,00 —49 
—87,001 —9.5 


—88,433 —5.2 
—85,685 —54 
—57,966 —6.4 
—66,332  —7.8 


—45,389 —15.5 
—1,744 —07 


—W,438  —3.1 
—79,294 —8.3 


—23,505 —1l1. 
—14,418 —8.2 


—5,709 —1 

—13,307  —3. 
42,246 +47 
—8 00 
—13,371 —95 
—13,880 —10.9 


—57,004 —4.9 
—39,497 —80 
—13,295 —10.3 
—7,071 —6.1 
—273,891 —9.6 
—328,173 —12.7 
—32,812 —5.0 
—26,712 -—432 


+1. 


192,895 —8,708 —4. 


184,186 
2,118,765 
2,062,744 
591,822 
547,398 
429,440 
417,566 
2,285,083 
2,155,509 
198,866 
188,065 
389,498 
330,485 
202,875 
189,363 
508,983 
466,063 
1,811,101 
1,615,895 
150,493 
154,107 
96,860 
88,496 
570,567 
547,992 
617,030 
610,309 
335,840 
296,236 
953,680 
881,587 
91,459 
86,786 
174,070 

158,663 


111,884 71,159 34,461,018 
92,747 49,395 32,582,242 


—A,714 
—56,021 
—96,723 
—44,424 
—38,105 
—11,874 

—3,154 

—129,574 
—193,899 —9.0 
—10,801 —5S.4 
—16,470 -—€8 
—59,013 —15.2 

—1,058 —03 
—13,512 —6.7 

—6,855 —3.6 
—42,920 —8.4 
—18,002 —3.9 

—195,206 —10.8 
—S56,025 —35 
+3,614 +24 
+4,231  +2.7 
—8,364 —8, 

—7463 —8.4 

—22,575 —4.0 
—32,123 —5.9 

—6,721 —1l.1 

—13,724 —2.2 

—39,604 —11.8 
—20,119 68 
—72,093  —7.6 
—41,296 —4.7 
—4,673 —5.1 
—4,045 —4.7 
—15,407 —8.9 
—23,507 —14.8 
—1,878,776 —5S.5 
—2,082,634 —6.4 


—2.6 
—28 
—47 
—3s 
—70 
—28 
—2.2 
—57 


7 . References for 1943—Continued 
which did not supply such information, the segregation of busses from 
other motor vehicles has been approximated from other data available. 
_ * Federal vehicles with no fixed domicile have been assigned to states 
in proportion to those reported by states. 

* For states which did not supply such information, the segregation of 
state, county, and municipal motor vehicles from private and commercial 
motor vehicles has been approximated from other data available. 

_5 Figures for trailers and semitrailers are as reported. Apparent incon- 
sistencies are due to the fact that some states require the registration of 
tourist trailers, light work trailers, and similar vehicles, whereas other 
states register only freight-carrying trailers and semitrailers. 

_ ° Figures include new-car, used-car. and motorcycle dealers registra- 
tions and some wrecker and repairer registrations. Data on dealers 
extra plates are incomplete, although they are included with dealers 
registrations in some states 


? Trailers of 1,000 pounds capacity or more prohibited on highways, 


although permitted in cities under ci 
istered as trucks. Light trailers pe 


®§ Commercial full trailers included with trucks. 
® Taxicabs included with trucks. 

1° Trailers included with trucks. 

1 Registration of trailers not required. 

12 Trucks under 1,500 
1 Includes 543 automobiles of the diplomatic corps. 


licenses. Tractor-semitrailers reg- 
tted but not registered. 


pounds capacity included with automobiles. 
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Total Lend-Lease Aid 175.0 


March 1941 Through June 30, 1944 

















Category Pome Per Cent TREND OF INCOME IN THE UNITED STATES 
Goods Transferred: a eee 
WINGED secerrsnseossenssssecssevsteevesenctevtevesecoumnssveees.ooseces.. $ 
adanthar SMggmnamaam Se qian 
Agricultural Products... 3,630,585,000 12.9 ‘ 151.6 
SIU sniseecetiinkainiabcriaee a ca 24,819,000,000 87.8 Gross ae ee — are — 
Services Rendered: poe , 
Servicing and Repair of I A serciestticecinientcitsanssienace 522,853,000 1.9 
Rental of Ships, Ferrying of Aircraft, etc... 2,210,752,000 7.8 
Production Facilities in U.S. ood 621,700,000 2.2 
Miscellaneous Expenses 96,046,000 0.3 
See 3,451,351,000 12.2 
Oe Total Lend-Lease Aid pebcadinenabseiilblstobivesessiisxsevesnovecss 28,270,351,000 100.0 
ansignments to Commanding Generals*......................... 678,241,000 —...... Top figure shows gross national product 


consigned to United States commanding generals for subsequent transf 
the field to lend-lease countries. The value of such goods transferred o 1 net included “3 


the lend-lease aid total of $28,270,351,000. in Billions; lower figure, Payments to Consumers. 





DISTRIBUTION OF 


LEND~LEASE EXPORTS 


BY AREA OF DESTINATION 
MARCH 1941- JUNE 1944 


CHINA, INDIA, AUSTRALIA 
AND NEW ZEALAND 
2 % 


= OTHER AREAS 


AFRICA, MIDDLE —" 


EAST & MEDITER- r 
RANEAN AREA UNITED KINGDOM 
14.3 % 43.3% 





a Se Se 1929 1930 1931 1932 1933 1934 1935 1936 1937 1938 1939 1940 1941 1942 1943 1947 


° Source: Crowell-Collier 
Lend-Lease Aid 





& 
MILLIONS OF DOLLARS Comparison of Urban and Rural Markets 
Monthly Cumulative 

Ggoops SERVICES TOTAL GOODS SERVICES TOTAL 
March, 1941... 6 4 10 6 i 10 1947 1947 1947 
ee 20 8 28 26 12 38 
10 45 61 22 83 141 MILLION a 45 MILLION $127.2 BILLION 
BU eisccsincs debts nai. “aa 28 101 175 72 247 
| i 31 126 270 103 373 
September .................. 144 37 181 414 140 554 
<n | 50 181 545 190 735 
November ..................... 165 70 235 710 260 970 
December ........................ 200 74 274 910 334 1,244 
January, 1942 ................ 220 102 322 1,130 436 1,566 
February oo... 260 128 388 1,390 564 1,954 
a 106 468 1,752 670 2,422 
iii. ee 455 99 554 2,207 769 2,976 
i aces 394 55 449 2,601 824 3,425 
Oh aa ee 89 548 3,060 913 3,973 URBAN 
ie a 91 595 3,564 1,004 4,568 
EES Eee 114 560 4,010 1,118 5,128 
September .................... 544 99 643 4,554 1,217 5,771 
October oo. ee 680 235 915 5,234 1,452 6,686 
November ................... 620 190 810 5,854 1,642 7,496 
December ...................... 694 63 757 6.548 1,705 8,253 
SEEN sestecsccsscocsseconie EE ccsemseansaneneeensemnaamaaenaeae 
January, 1943 ................ 627 55 682 7,175 1,760 8,935 
heuer ce aa 656 41 697 7,831 1,801 9,632 
ae teal 663 24 687 8.494 1,825 10,319 
dy 720 63 783 9,214 1,888 11,102 
i 74 790 9,930 1,962 11,892 
as 954 77 ~—«*1,031 10,884 2,039 12,923 
I os 1,018 32 1,050 11,902 2,071 13,973 
ee 1,114 148 ~=—-1,262 13,016 2,219 15,235 
September .................... 1,121 76 1,197 14,137 2,295 16,432 
> is 1,028 73 ~=«1,101 15,165 2,368 17,533 
November ........................ 971 105 1,076 16,136 2.473 18,609 RURAL 
December ....................... 1,300 77 ‘1,377 17.436 2,550 19,986 NON-FARM 
ee 
January, 1944 ........... ... 1,214 45 1,259 18,650 2,595 21,245 
Raeeane Pe ee aks Ae 1,124 226 1,350 19,774 2,821 22,595 
a a sees 1,406 224 1,630 21,180 3,045 24,225 
ic a 1,266 18 1,284 22,446 3,063 25,509 
ae er 1,161 238 ~=«-:1,399 23,607 3,301 26,908 
I od iene 1,212 150 1,362 24,819 3,451 28,270 


Reverse Lend-Lease Aid "aia 


Furnished to U. S. Forces and Merchant Shipping Overseas 











Samat 
Jan. 1-April 1, 1944 April 1, 
I IN ici cincsiiccanacasnasieosicdne $370,760,000 $1,934.400,000 
NN acacia anc sihcetacegaiasl . 95,258,000 457,623,0 
cn i a dle asa 17,482,000 109,368,000 
Total 483,500,000 *2,501,391,000 100 % 100% 100% 


rh teat teak eee AL Oh 2 eee ce Source: Crowell -Collier 
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PUBLIC ROADS ADMINISTRATION—FEDERAL WORKS AGENCY 


State Motor-Vehicle Receipts—1942-1943 


COMPILED FOR CALENDAR YEAR FROM REPORTS OF STATE AUTHORITIES ~* Table MV-2, 1942-43—Issued June 1943-44 


Miscellaneous Receipts | 
Trans- Esti- ' 
mated 
Service 
Charges, 
Local 


Registration Fees ” 
Motor Vehicles 
Passenger Vehicles 
Auto Trucks 
mobiles and 
(including Busses* Total Tractor 
Taxicabs Trucks 


1,000 1,000 1,000 
rs Dollars _ Dollars Dollars 
1942 | 5,716 3,764 223 1,210 5,197 65 
. 1943 | 6,108 3,717 AN 2585216 
.. 1942 | 1,320 392 28 535 955 116 
.. 1943 | 1,378 377 40 563 ——_—980 126 
. 1942 | 4,135 2,266 127 1,184 3,577 225 
1943 | 4,027 2,197 145 _1,157 3499 198 
1942 | 29,387 7 20,138 7§,605 25,733 1,460 
. 1943 | 28,824 19,096 __ 85,647 24,743 1,492 
1942 | 2,999 71,765 7510 2,275 51 
.. 1943 | 2,743 ia lk 518 2,218 82 
.. 1942 | 7,916 ¥ 3,560 183. -3,743~=Ss "1,580 5,323 29 
_ 1943 | 7,232 3,295 199 SZ S,026 __ 26 
.. 1942 | 1,259 624 ) 624 368 992 45 
.. 1943 | 1,197 = S86 ()_ _ _°371_ ~~ 957 4l 
. 1942 | 10,451 6,144 351 2,324 8,819 429 
1943 | 10,153 5,664 440 __....... 2,416 8,520 473 
.. 1942 | 2,900 1,211 205 550 1,966 210 
.. 1943 | 2,913 1,158 24 556 _—:1,955 208 
.. 1942 | 1,339 610 12 527 1,149 85 
» 1943 | 13500 565 0G SOD 2 
1942 | 26,834 16,543 (*) 16,543 7,369 23,912 245 22. 24,179 86 
1943 | 23,656 15,125 (4) $7,176 22,301 (221 19 2: 73 epee . 1 1,115 
ads vase 1942 | 10,946 — 6,914 144 1,827 8,885 465 14 67 790 a —176 1,582 
... 1943 | 10,543 6,797 161 1,763 8,721 453 15 43 —8 1,354 
... 1942 | 13,364 9,164  °#«(%) 9,164 3,579 12,743 266 10 64 es —7 345 
.. 1943 | 13,064 8,301 (8) 63,573 11,874 264 | 41 oe —63 917 | 1943 
. 1942 | 4,445 2,980 (3) 1,070 4,050 pala 11 301 | 1942 
1943 | 4,666 2,836 (8) __* 1,062 3,898 11 673 | 1943 
1942 | 4,688 1,875 183 3,396 22 1,288 | 1942 
.. 1943 | 4,433 1,587 225 3,068 24 1,362 | 1943 
.. 1942 | 3,356 11 148 | 1942 
Louisiana . ... 1943 | 3,323 si ae 21 150 | 1943 
Maine ... 1942 | 4,086 2,153 65 714 | 1942 
Maine .. ... 1943 | 3,862 1,935 54 662 | 1943 
Maryland . 1942 | 6,300" —63 1,422 | 1942. 
Maryland . 1943 | 5,802 —A7 1,121 | 1943 
Massachusetts 1942 7293 27 «2,813 1942 
Massachusetts 1943 6,818 —10 2,653 CC 
Michigan 1942 | 24,798 251 2,162 | 1942 
. . 1943 | 23,548 4 14,452 11 5,810 240 2,014 | 1945 


Michigan 
Minnesota ... 1942 9,814 6,681 149 6,830 1,989 8,819 epuutien 135 470 1942 
Minnesota _... .. 1943 8,450 5,648 135 1,826 7,609 sited isa 135 419 1943 
Mississippi ... ... 1942 3,012 1,458 294 1,084 2,836 jecsias 6 144 1942 
Mississippi 1943 2,866 1,353 306 1,045 2,704 age 6 136 1943 
1942 | 10,922 8,028 (5) 1,593 9,621 9,859 67 422 ial 25 1,063 ere 
7,451 (°) 61,511 8,962 9,185 37 381 34 867 1943 


Missouri 
Missouri ... “” 1943 | 10,052 

1,550 843 7 359 1,202 1,231 16 172 eee ll 319 | 1942 Montana 
"1943 fo 1,128 11 151 9 260 1943 .............. Montana 


Montanc ... ss 

Montanzc ... ... 1943 | 1,388 _ 756 (°) ® 350 1,106 
Nebraska . .. 1942 2,897 1,348 33 1,122 2,503 2,574 23 111 36 323 | 1942 . Nebraska 
cieaibe 1,324 2,576 2,645 23 271 21 464 1943 Nebraska 
1942 . . Nevada 


Nebraska . ... 1943 ' 3,109 ae 
Nevada ................. 1942 | 394 199 331 347 2 23 i 8 47 
Nevada 1943 | 440 200 331 350 1 : - ll 90 1943 Nevada 
New Hampshi 1942 | 2,920 ls 2,460 2464 #19 «29345 =|. 7 a i . 30 456 | 1942 ...... New Hampshire 
ond ampehion 1943 | 2,580 1,054 211,146 2,200 2,203 17 tice 21 377 | 1943 .... New Hampshire 
New Jersey . 1942 | 22,466 11,392 4,517 16,265 16.743. 51 4,189 856 5,723 | 1942 
New Jersey ............. 1943 | 20,189 10,217 4,353 14,938 15,414 45 3,700 464 4775 | 1943 

ico .. 1,940 915 598 1,588 1,661 3 172 67. 279 | 1942 New Mexico 
tall 1,389 1,459 2 162 1 aa 28 231 | 1943 New Mexico ° 


1942 | 
New Mexico 1,690 742 554 . 
45,993 46,875 161 894 505 208 2,198 | 1942 .................. New York 


ssmaninaes, 

i... 1942 | 49.073 33,660 12,333 

te 47,391 728600  (*) 11/589 40,189 41,013 107 5,311 461 _ “93.378 | 1943 New York 
4l senate laviceen ° sates —20 317 | 1942 


1943 
North Carolina 1942 | 9,329 5,082 156 5,238 3,195 8,433 9,012 
North Carolina ~. 1943 | 9,093 4,858 tw 3,20 Cf Sarr ee —15 307 | 1943 
1942 | 1,944 1,181 2 144 | 1942 

1,043 8 2 291 | 1943 

. 17,9 ~ 8,666 26,645. 11,747. 59 20,451 | 1942 


North Dakota as 
North Dakota .. .. 1943 | 1,924 l 
. 1942 | 31,640 17,242 737 26,645 1,457 52 3,189 
1943 | 30,557 16,568 673 25,710 1,392 S50 De) PR eakeccorntaee 
1942 | 8,839 4,352 174 6.855 —77 954 | 1942 
7,904 3,723 223 5,942 ee 34 1,042 | 1943 
1,707 52 3,341 ae ‘ 30 405 | 1942 
| 1943 


1943 | 
3,753 
1,663 71 3,366 cia 37.375 
| 1942 


1942 
1943 | 3.747 «1.66 

1942 | 37,952 21,077 835 9,453 31,365 335 3,308 1,187 307 5,801 
“1943 | 32,400 _16,708 910 8,912 26,530 27,325 215 3,130 937 375 5,075 | 1943 

1942 | 3,256 2,042 65 600 2,707 — «= . .... 16 537 | 1942 Rhode Island 
1943 | 2,974 1,850 72 559 2.481 2,491 10 sin 11 483_| 1943 Rhode Island 
1942 | 2,195 897 76 757 1,730 cae 15 283 | 1942... South Carolina 
1943 | 2,224 896 98 770 _—*1,764 1,941 34 7 283 | 1943 South Carolina 
. 1942 | 1,753 1,353 5 1,358 280. 1,638 169% 12 ....... ak 16. 57 | 1942 South Dakota 
- 1943 | 1,568 1,467 1,521 Be. sake ine 16 47_~*|:1943 - South Dakota 
5,808 5,808 (¥5) on” eee eal roe , 199 
5,373 5,379 5 127-105 1,016 
21,392 26 22,630 26 966 545 1,724 3,537 
20,924 _—‘1,185 27. «22,136 = 20S 360 = 333—si..545 2,466 
1,195 (*) 1,197 3 36 ie 120 
1,287 (32) 1,288 11 43 125 
2,144 27 2,175 22 275 saan sai Sane 316 
1,891 30 = en 268 
7,166 210 7,386 46 427 ; Sinan 870 
6.751 445 7,206 41 95 468 
2,999 355 3,362. 15 219 fait 776 
3,058 293 3,365 10 1,371 1,919 


.. 1942 4,994 89 5,089 30 143 “398 is ae ee 717 
”. 1943 | 5,582 3,609 53 fe) 4,784 72 4,861 26 Sa 721 
. 1942 | 13,199 9,057 221 3,038 12,316 543 12,875. 15 . on ve 324 
~. 1943 | 13,540 229 3,273 12,743 518 13,275 26 : ier meee 265 


Wisconsin : Ri 
1942 637 soon 246 570 57 628 ccc: <aaiae. pins maces peasioan 9 


Wyoming 
1943 637 3 7 252 560 58 619 : 18 


Wyoming 943 | 7 308 P | 1943 
District of Columbia 1942 | 1,759 474 1,294 23 1,320 ‘ 112 439 | 1942 District of Columbia 


. District of Columbia 1943 | 1,517 eee 390 18 ce 338 | 1943 District of Columbia 
Partial Totals 1? .... 1942 | 265,207 107,620 | 1942 .... Partial Totals 37 
1942 [148,968 381,0 
1943 |425,022 oo 510 oe 


Other 
Receipts | 
Cara- Less 
van Unclas- | 
Fees __ sified | 
Collec- 4 Refunds Total | 


Oper- 
ators Certif- fer 
and icate Special Fines or Re- 
Motor ers Chauf- of regis- 
Trailers Cycles Total Li- feurs Title tration 
censes Permits Fees Fees 


| 
1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 
Dollars DollarsDollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars Dollars 
,27 l 100 aes. hen 446 
3289 1 ace GEG 1 TOU cessnsctinrriin 
1,073 5 30 _ 247 | 1942 .. 
1,108 4 29 14 / 270 | 1943 
3,804 48 , jai 19 et ‘sind 331 | 1942 
3,699 18 47 baie 328 | 1943 4 
27,294 = _—- 276 ~—«1,372 257 2,103 | 1942 .. California 
26,329 56 anid 491 1.273 ee 458 2,495 | 1943 ............... Califoxnia ® 
~ 2,329 23..~=«319- ae ~85 + «44 65 670 Colorado 
2,273 14 9337 . 56 470 
5,362 64 1,975 244 111 160 2,554 | 
5,061 57 _ _ es 59 2,171 | 
1,039 5 Se cat i aii 220 | 
999 $ = a” asia 198 | 
~~ 9,261 19 653 224 1,190 
9,007 12 714 7 1,146 
2,179 11 669 ane 721 
2,166 16 - __ 2 dates 747 
1,235 15 37 hina 2 ite 104 
1,173 10 117 = 177 
1,840 2,655 
515 


Other Vehicles 


Deal- 
Total 


Receipts Total 


1,000 
Dollars 


3,987 


1,000 1,000 


1,000 
Dollars Dollars 


[Dollars 





| 1942 


Arizona 





Arkansas _.. 
California ¢ 
California ® 
Colorado 
Couorado .......... 
Connecticut 
Connecticut 
Delaware .... 
Delaware .... 
Florida 
Florida 
Georgia 
Georgia 


~ 
oo 





- 
=) OO) BO) et) OO] OW) be) ON) YN) IO 





| 1942 
| 1943 


| 1942 ..... 
| 1943 


| 1942 
| 1943 


| 1942 
| 1943 


1942 
1943 


| 1942 


~ 

















Kansas 
Kansas . 


Kentucky 
Kentucky 


Louisiana . 


2,705 1,563 
2,448 1,562 


1315,225 13 6,071 





North Carolina 


North Dakota 
.. North Dakota 





Okiahoma 
Oklahoma 





14 1,582 
Oregon 13 1,632 
Pennsylvania 
Pennsylvania 
Rhode Island 
Rhode Island 
South Carolina 
South Carolina 
South Dakotc .... 
South Dakota 
Tennessee 
Tennessee 


Pennsylanvia 
Pennsylvania 





. 1942 | 6,007 
~. 1943 | 6.395 73,311 
1942 | 26,167 14,064. ~ 362 6,966 
1943 | 24.602 _—(:13,700 = 459 6,765 
1942 | 1,317 590 (*) 1 605 
1943 | 1,413 627 (2). 2 660 
. 1942 | 2,491 1,495 20 16 629 
1943 | 2,192 1,261 ~~ 2 5 609 
8,256 5,423 wel 1,743 
7.674 75,210 @) 1,541 
4.138 1,552 101 1,346 
5.284 1,536 97 1,426 
1,143 


2 | 5.808 3801 50 
1,122 


Vermont 
Vermont ... 
Virginia 
Virginia 
Washington 
Washington ........ 
West Virginia .. 
West Virginia 
Wisconsin 





Washington 
Washington 
West Virginia 
West Virginia 


5,441 
4,421 


6,254 
4,816 


2,383 
2,809 165 


3,117 52,032 


371,608 1,477 30,905 _ 3,195 2,938 53,414 


References for 1942 

1 Receipts for registration periods ending not earlier than November 
30 and not later than January 31 are considered calendar-year receipts. 
In those states where the registration period is definitely removed from 
the calendar year, registration receipts were obtained for the calendar- 
year period. 

2 Segregation of registration fees by type of vehicle not available for 
New Hampshire and Tennessee. Total motor-vehicle registration fees in- 
clude trailer fees in New Hampshire, and trailer, motorcycle, and 
dealers license fees in Tennessee. 

3 Where no fees are tabulated the fees of busses are included with 
those of automobiles, unless otherwise noted. 

‘Special title taxes imposed under general sales tax levies are not 
included. 

5In many states county or local officers are allowed service charges 
for issuing registrations, operators licenses, etc. In the majority of cases 
these charges are included in registration and other fees. The amounts 
shown in this column are estimates of service charges collected and 
retained by local officials and not reported elsewhere in the table. 

6 Registraticn fees include proceeds of state ‘‘vehicle license fees’, 
$13,664,000, imposed in addition to the regular registration fees of 
$13,630,000. : 

7 Fees of light trucks included with those of automobiles. 

8 Included with truck fees. 

® Combination” registration fees, formerly included with truck fees. 


References for 1942—Continued 
have been segregated between automobiles and trucks. 

0 Trailers of 1,000 pounds capacity or more prohibited on highways, 
although permitted in cities under city licenses. Tractor-semitrailers 
registered as trucks. Light trailers permitted but not registered. 

11 Includes fees of commercial full trailers. 

2 Fees of light trailers and commercial semitrailers only. Fees of com- 
mercial full trailers included with those of trucks. 

18 Taxicab fees included with those of trucks. 

14 Includes trailer fees. 

1% Included with registration fees. 

16 Fees of trucks under 1,500 pounds capacity included with those of 
passenger cars. 

17 Totals of columns for which fully classified data were not available 
for all states. 


References for 1943 

1 Receipts for registration periods ending not earlier than November 
30 and not later than January 31 are considered calendar-year receipts. 
In those states where the registration period is definitely removed from 
the calendar year, registration receipts were obtained for the calendar- 
year period. 

2 Special title taxes imposed under general sales tax levies are not 
included. 

3In many states county or local officers are allowed service charges 


: References for 1943—Continued 
for issuing registrations, operators licenses, etc. In the majority of cases 
these charges are included in registration and other fees. The amounts 
shown in this column are estimates of service charges collected and 
retained by local officials and not reported elsewhere in the table. 

* Fees charged for the privilege of transporting vehicles to be sold are 
usually termed caravan fees, but are also known as in transit licenses, 
towing fees, and special licenses. 

5 Registration fees include proceeds of state ‘‘vehicle license fees", 
$12,930,000, imposed in addition to the regular registration fees of 
$13,399,000. 

® Bus fees included with those of trucks. 

7 Bus fees included with those of automobiles. 

§ Trailers of 1,000 pounds capacity or more prohibited on highways, 
although permitted in cities under city licenses. Tractor-semitrailers 
registered as trucks. Light trailers permitted but not registered 

®Includes fees of commercial full trailers. 

10 Fees of light trailers and commercial semitrailers only. Fees of com- 
mercial full trailers included with those of trucks. 

11 Taxicab and bus fees included with those of trucks. 

2 Bus and trailer fees included with those of trucks. 

18 Trailer fees included with those of trucks. 

14 Trailers are not registered in Tennessee. 

5 Fees of trucks under 1,500 pounds capacity included with those of 
passenger cars. 
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<a = PASSENGER 
6) nO? CAR TIRES 
TRUCK & 
BUS TIRES 


INDUSTRY PNEUMATIC TRUCK 
TIRES SALES—UNITS 


QUARTERLY 


on soe J sees sen 


SUPPLY UNLIMITED s' 
AN AMERICAN PRODUCTION AND TECHNICAL MIRACLE IN TWO YEARS 


EEE: § & 


EST. 

1900 1 142 1543 1d 

TRACTOR AND IMPLEMENT 
RENEWAL TIRE SALES: UNITS 


TIRE PRODUCTION IN THE U. S. 
MILLIONS OF TIRES 


INDUSTRY PNEUMATIC PASSENGER 
CAR TIRE SALES — UNITS 


Dy 


QUARTERLY 


i. 


Lp 
\ 


Y 


a 


U. 8. SYNTHETIC PRODUCTION 


1943 
First Quarter 
Second Quarter 
Third Quarter 
Fourth Quarter 
Year Total 

1944 est, 
First Quarter 
Second Quarter 
Third Quarter 
Fourth Quarter 


Year Total 


; During the third an 
= aynthetic rubber prod 
Y with the completion of new s 


Long Tons 
Neo- 


Buna S 7 
Prene Buna N Bu 1 
2977 tyl Total 


3,102 4372 
18,792 5,853 
56,741 10,049 


103,622 13,329 
———e 
182,257 33,603 


135,000 13,500 
165,000 13,500 
182,000 13,500 
190,000 13,500 


672,000 


14,487 


4500 3,000 156 

5,000 5,000 188'500 
5,000 6,000 206 500 
5,000 12,000 220 500 


d fourth: quarters of 
1 
uction jumped trent’? 


aro tung an ynth 
ary 1, isa annual rate of 500,000 long tons by Jen 


This annual rate 
tons by the end of "oea grease s Swen ons 


and tubes, 


r tires 
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State Size and Weight Limits for Trucks aa 


j—Buses permitted 35 feet. 
k—Special limitations, vehicles with 2 driving axles. 
SIZE RESTRICTIONS (K) [GROSS WEIGHT (See NOTE) PRACTICAL GROSS WEIGHT LIMITS (K) On other than high type surfaced highways. 


o—Graduated according to tire width. 

(LEGAL LIMITS) (Where No Distinction is Made Between Pneumatic and Solid Tire Limits, Below Limits Apply to Both) p—13,000 lbs. on tandem axles 3 ft. 6 in. apart; applies 

at Te eae ee ee June 1 to February 28; differs with season. 
q—500 lbs. when total tires under 30 inches wide. 
t—Dual tires 8 inches wide or over. 
u—12,000 lbs. when axles spaced under 8 feet apart. 
w—Permissible weight on paved highways. 
x—Permissible weight on unpaved highway 
=" of Clinton, Ill., limits truck gross weight to 12,000 


i a a ae a ee 


Number of Trailers 
| (Semi-Trailer = 14) 
4-Wh. Tractor 
2-Wh. Semi-T. 
2-Wh. Semi-T. 
4-Wh. Trailer 
4-Wh. Semi-T. 
4-Wh. Trailer 
6-Wh. Trailer 


of 
es 
£z 
== 
o¢ 


Height (Feet) 
Single Unit 
4-Wh. Truck 
6-Wh. Trailer 
6-Wh. Truck 
4-Wh. Trailer 
6-Wh. Truck 
6-Wh. Trailer 
4-Wh. Tractor 
4-Wh. Tractor 


4-Wheel 
Single Unit 
6-Wheel 


| 8 | Width (inches) 
2 
vw 
z 
wv 
2 
vw 
2 
7v 


ee el a . oa «om is a table of axle weights based upon 


90 tire widths. 
pean fae NP—Not permitted. 
a | | le ls { | H NR—No restriction. 
Table ls {ass Issam] 53.9-1W 53.0-1W 53.9-1W 53.9-1W 163.9-1W ||/63.0-1W} NP NP NP NP NS—Not specified. 
cr - . 7 l I lh lk lr lr | » | H P—Pnuematic tires. 
600-S 136 “hos. 6 Is. 6 |\\73. ae 73.6 {73.6 73.6 |||73.6° _|i73.6 73.6 |||73.6 73.6 aan joo 
NS-P ’ * ” : ” “ 
, 58 63 63 B—In “Industrial Areas”—varies for different ‘areas. 
mia ~. | ss = - = Io. : 0. 2 if en = C—Permissible on “Class A” highways. 
NS-P D—Permissible on “Class B” highways. 
| eee ; ——— E—Trailers permitted 32,000 Ibs. oi tie 
) G—Axles less than 10 ft. apart limited to 16,000 Ibs. 
45 | 45 | 1%) NS ' 6 | % bee we H—Maximum shown.... gross depends on chassis weight. 
5 MR I—Permissible on balloon tires. 
33 | 60 | NR| NS 40 40 40 40 J—Permissible on other than balloon tires. 
eV 90PQ | s0PQ | 40 K—May exceed on designated highways with permit. 
1 or 4) NS 16-PQ | 16-PQ 10-0 40-PQ | 40-PQ | 40-PQ 40-PQ | 40-PQ | 40-PQ” L—Buses permitted 22,500 maximum net weight. 
; i le l, i! | | 7. lss0 ‘ M—On State highways. a antes 
45 |1 or Ye 40 ° 53.9 53.9 |||53.9 [//53.9 53.9 |||53.9 53.9 53.9 i830 N—40,000 lbs. with pneumatic tires, 3 axles, 2 h an 
—— ee ee ee eae brakes on each hub. 
14! NS Q—Different limits for “for hire” vehicles. 
since —|————j—_—-—--|— ; T—With the following exceptions full trailers are per- 
mitted the same gross weight as other single units:— 
eR 3 ees ig. = cn? lu? leaee Ala., Iowa, Conn., Ky.—Full trailers prohibited. 
57.7 |\57.7 | ||57.7 4 x A \|$7. aie ; imi ? ; : 
flee fitte [RGA BCR ioe sek ik sok aoe esses 80 SSMU RSet limited to 1,000 tbe, Capacity 
146.9 |46.9 |I53.9 \l\53.9 |\I53.9 Minn.—Trailers limited to 6,000 Ibs. gross. 
132 [138.2 i406 140.6 | |140.6 A A Nebr.—All trailers limited to 16,000 Ibs. gross. 
, j l N. Dak.—Trailers, 35,000 lbs. Weight of trailers is 
l48.9 |46.9 (46.9 NP |. limited by axle limitations and formula, in states de- 
ce ee termining gross weight by formula. 
28 28 28 NP NP NP NP NP NP NP V—Solid tires prohibited. 
ee ae ie ge oe ea V1—Solid tires prohibited except on property carrying 
54 54 NP | NP NP vehicles operating at 10 miles per hour or less. 
: —<————_———— | ——— — V2—Solid tires limited to 20 miles per hour under 10,000 
me | 40 Ibs., and to 12 miles per hour over 10,000 lbs. 
40h nit ors NS 


22 34 40 


— , 
S2is |2 |8 


2 8s 


's 





18 


TV'z 
Minols "We 


i$ 8 
a 


Indiana 


t 


| J | | | | " \| | I i 
55 hod | NR = lq4.8 58.4 68.2 ‘165.2 |65.2 65.2 ||65.2 165.2 les.2 3 /65. x NOTE ON “W” AND SHADED SQUARES 
= aoe , — aA Ek A. Uk” an ee ee ae Except when shown in squares shaded with par- 
ns | | “ a allel lines or when followed by the letter pL the 
ao }40 |40 j|40 31 ja i 


above gross weight limits are the limits fix 


30-P 
s ots ns 800 || NR | 28-S 


ae wr lg state law. 
36-PW 44-PW 54-PW 62-PW_ "70-PW 72-PW 80-PW 80-PW 88-PW “99-PW 98-PW | 114-PW sn the in shod 

¥ ¥ al Wh wn ed squares the above limits 
™% NS Table res 32-8 = ” oe =. 3 watid =. a ee Leen a — — are computations made by the National Highway 


i fl Users Conference to show what it considers to be 
| lor, | NS F 50. 4 ‘iso. 4 is3.9 iss. 9 isa. 9 '53. t _|l d practical gross weights where gross weights are ar- 
| : . oe 
| 
| 





Fe deal Rana got a ama ca = rived at by application of one of the formulae shown 
| - below under Footnote “’X.”’ In making these compari- 
55 = or 4) 40 22 40 40 40 40 sons, wheel base was arrived at by deducting 8 it. 





ee <a aja ciaselbiacubiing’ paca i | = ----- total over-hang front and rear from permissible over- 
| i 1 | il " lls . } all a, © — or ss a were 
1 i i 9 |||53.9 iss. 9 53.9 = | Il | considered to a um permissible tance 
| 45 [tor ¥4) NS | . sts af es mee ae rad ceesaaiaicnsaad —|—— | pee - apart: H-20 bridge formula was used in West Vir- 
| :36-P $0.2 |\|69 69 \\69 | iti \69 169 ; ginia. When actual over-hang is less than 8 ft. addi- 

1or¥4| 40 32-S _{t48. o 64.4 ||!64.4 | ||64.4 164.4 \64.4 _ |e. 4 ||/64.4 tional gross weight will be possible. 
Pca eee ‘ : —_— ————|——~— —|-—--—- a . When followed by the letter ‘“‘W,” the limits shown 
~‘tNss.5 $5.5 (155.5 457. 7 \\57. 7 ~ \ys7.7 \|$7.7 \s7. 7 \\57. 7 $7. 7 are maximum possible weights where gross weight 
(32-W 32 \|40 40 '40 y's8 1148 \|\48 {48 |48 48 \\48 is determined by permissible axle weight. These 
- ae , a eS eee limits are possible only when each axle carries a 
gross weight equal to the permissible axle limit as 

38 63 63 76 shown. 











a | 
"4 





So i I eed Na W—See Note above. 
W1—Maximum gross when all axles carry maximum 
— MP xx oi ae load—See “Note.” 
i 1 \ N i ii Hl ly X—States where gross weight is determined by formula 
\'50.2 |! a t Hl | (computations on next page). 
p|36-P | 44-P_ 11/61.5-P |\61.5-P |\'61.5-P |'\61.5-P |/61.5-P |\\61. 5-P ae Z—See “Restrictions Peculiar to Certain States” on next 
28.8-8 | 35.2-S }\49.2-S ||49.2-S ses (49.28 |'49.2-8 |/49.2-8 |/49.2-8 page. 
a ta _ ca ra ; ; Ala.—700 (L plus 40) on any unit or combination. 
40 40 40 40 0 Ark. 
ae ee cca ly and any unit or combination. 
leo \i40 {40 lao | li\40 Cal.—800 (L plus 40) applies to vehicles and combina- 
Sorry ogy ‘ieee leer liee-P ~lie0-P [eer — - ap oe 2 = Pr + : total 
187.7-P |167.7-8 |67.7- “5-§ {li8, 26S (65.28 {1185.2 2-8 |\85.2-S wheel base exce eet; plus 40) applies to 
sdesbontiedl sdnetantod 0 saneetio - - ° c = : - ies a, eee poe vehicles and combinations if axle spacing 18 feet or 
| a7 a7 less, first registered on or after Jan. 1, 1942; 850 (L 
24 I I neh een ete neeeeoneins plus 40) or 68,000 lbs. maximum, if total wheel base 
\61.5 161.5  |||69 | ii {I N 69 = |||69 169 is between 25 and 45 feet, inclusive, for vehicles and 
\|54 7 \'54 ise jie tse hee ine i combinations first registered prior to Jan. 1, 1942; 
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terminates Jan. 1, 1952. 800 (L plus 40) if axle spacing 
| 45 | 45 Se of two or more axles is between 14 and 18 feet, in- 
oe ae ma time iwae tf lUCUCU! clusive, for vehicles and combinations first registered 
28-S |) prior to Jan. 1, 1942; terminates Jan. 1, 1952. 
| : ee ee a eae aaa Colo.—700 (L plus 40) semitrailers. 
1 or %4! 40 233i liao li " Ga.—700 (L plus 40) any unit or combination. 
: ——-|—-———|————|- ee Pate aaa nesting eee ae ee Ind.—750 (L plus 40) two or more consecutive axles and 
, ual an 30 ee =i ti lh any unit or combination. 
es 5 = ts —s a a [ere mre meoeeenmmee Iowa—700 (L plus 40) any unit or combination. 
| 2 | 30 Kans.—700 (L plus 40) only applies to combinations. 
|! or 4) NS ae calm 7 -——|-—-——- Md.—750 (L plus 40) any unit or combination. 
| | {! ! il | | Minn.—700 (L plus 40) any unit or combination. 
Vor'2, 40 36 \" iss ee ee ee Mont.—650 (L plus 40) for axle spacing to 20 ft. and 700 
P |)36-P  |1153. 64.4-P |'64.4-P |'/61.4-P |64.4-P ||S4.4-P (64.4 |'/64. (L plus 40) above 20 ft. 
lor’, NS . 27-SW ||\40. 48.3-S | 48.3-S |'48.3-S |/48. 48.3-S |'48.3-S | , = i. Nebr.—750 (L plus 40) any unit or combination. 
30 M | 40 | 40 m/40 M (40 M|40 M| N. M. 
| 50 |1or%, 40 16 16 | 16 | 16 16 | 16 16 | 16 / E any unit or combination. 
| 2 | 0 40 40 0 \@ 0 © ©|4 N. Y.—750 (L plus 40) three or more consecutive axles 
45 | 45 \10r's 40 24 35 35 35 35 | 35 35 | 35 and any unit or combination. 
renee a ; N. Dak.—650 (L plus 40) any unit or combination. 
35 60 | 60 torts NS | 500 1128 34 69 69 69 69 69 69 69 NP | | NP aa ar 3 or more = ‘ 
: : ; : ha : 5 102.4PB '''102.4PB — plus any unit or combination. 
5 Pa a a-rwo|sepwo| Pe Tz pws) e-ewo) T-Pws s2eWe aRruD lotrel eReMS Ieee Wee §.'C—700 (L plus 40) any unit or combination, 
: Cr mr ae en ee” ae ae some : ae plus 40) any unit or combination. 
\- 0-Ck | 4 < ! | 70-C | 72- ‘ 5a : eee 
35145 45 (torts 40 | 800 > | isp | 228-0 | 27-0 | 30-0 | 37.8:0] 30-D | 37.5-0/ 37.8-0| 4-0 | NP | NP (NP ach 300 thee 2 ro = = —— 
! | | | } Wi sane . + : 
40 45 (45 | NR NS} 800 18 [3643.2 48.2 48.2 146.2 [46.2 146.2 46.2 146.2 48.2 148.2 148.2 attend “[. oo eae 
18 feet or less. 
Italic figure denotes limit now effective by proclama- c—Regulated “for hire” vehicles. W. Va.—1330-1000-670 (L plus 40) applies to highways 
tion or order of the Governor or other State Official. d—104 inches for urban buses dependent on type of bridges thereon. 
||—See explanation in Note at right. e—If less than 50 inches apart. Wyo.—600 (L plus 40) two or more consecutive axles 
a—lIf registered before 1932. f—If less than 8 feet apart. and any unit or combination. 
b—At rear tires, when solids changed to pneumatics. g—Buses allowed 35 ft. length. Source: National Highway Users Conference. 
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Certification of Property and Passenger Carriers 
For Mileage and Motor Fuel for 1943 


(Summary of Equipment, Mileage and Motor Fuel Certified as of June 30, 1944) 
(Compiled by ODT from Data Underlying the Certificate of War Necessity Program) 
Equipment Annual Milegae Certified Annual) Motor Fuel Certified 
Trailers and Average » Average 
Vocational Group Power Units Semitrailers Total % Per Power Gal. % Miles Per 
b t 000 Tot 
A. Property Carrying Vehicles No % Total No. % Total (000) Total Uni (000) otal Gallon 
rivate 


Agriculture (Other than For-Hire) 1,638,416 32,36 9,513 4.38 11,578,523 20.58 7,067 1,099,217 15.93 10.5 
Government Agencies 233,421 4.61 8,202 . 1,976,156 3.51 8,466 273,456 3.96 7.2 


Other Private rp  Saore a ae, eae ee ae 


Extractive... sees 92,221 1.82 10,533 1,322,827 2.35 14,344 181,613 2.63 7.3 
Construction... nba 431,802 8.53 8,171 ; 3,567,584 6.34 8,262 385,974 5.59 9.2 
Manufacturing... Ls 3.70 20,543 . 2,488,966 4.43 13,292 322,433 4.67 To 
Wholesale Distribution... a | 7.22 15,170 t 4,469,114 7.95 12,225 521,248 7.55 8.6 
Consumer Distribution... sass 670542 13.43 10,859 / 5,918,895 10.52 8,710 650,597 9.43 9.1 
Other Public Utilities... metic an 1.75 12,028 ' 785,587 1.40 8,863 76,002 1.10 

Bus 1., Prof. & Pers. Service... . 130,723 2.58 4,092 . 1,020,350 1.81 7,805 108,769 1.58 9.4 
Institutional Agencies . 20,812 Al 356 ‘ 141,779 .25 6,812 14,855 .22 9.5 
Personal Transportation ne 152,879 3.02 138 d 920,455 1.64 6,021 80,462 1.17 ‘ 

Tank Trucks (All Private Uses)... % 90,382 1.79 7.487 J 1,380,074 2.45 15,269 211,171 3.06 6.5 
Not Elsewhere Classified , 1,898 04 12 A 4,637 01 2,443 402 01 


Total Other Privatte......2.......ccccecssssee . 2,241,728 44.29 89,389 ‘ 22,020,268 39.15 9,823 2,553,526 37.01 8.6 


For-Hire a pear ol ~ a 


Intercity Common Carriers ’ 3.06 64,900 A 4,823,413 8.53 31,125 769,563 11.16 6.3 
Local Common Carriers 2.32 10,803 . 1,181,612 2.10 10,073 168,005 2.43 7.9 
i 6.77 25,979 ‘ 6,148,340 10.93 17,931 803,234 11.64 Oe 

.29 7,342 ; 742,751 1.32 $0,017 130,035 1.89 5.7 


12.44 109,024 \ 12,896,116 22.93 20,469 1,870,837 27.12 6.9 


Total—Property Carrying Vehicles 743, 93.70 216,128 R 48,471,063 86.17 10,218 5,797,036 84.02 8.4 


B. Passenger Carriers and Rental Cars 
Ambulances and Hearses 49,211 .97 20 é 351,632 63 7,145 35 295 51 10.0 
School Buses ; 84,948 1.69 8 736,876 1.31 8,674 97,512 1.41 7.6 

i 78,642 1.55 1 2,891,768 5.14 36,771 262,968 3.81 11.0 
Rental Cars 1.............. elie tal 24,941 49 761 ‘ 295,067 52 11,831 37,183 .54 7.9 
Local and Suburban Buses 2.. Babe 59,415 a7 218 . 2,161,393 °.84 36,378 442,924 6.42 4.93 
Intercity Buses 2...... : 21,709 43 160 d 1,343,213 2.39 61,874 227,043 3.29 5.9 


318,866 6.30 1,168 d 7,779,949 13.83 24,399 1,102,925 15.98 7.1 


5,062,448 100.00 217,296 F 56,251,021 100.00 11,111 6,899,961 100.00 8.2 


* Less than .005% 8 Miles per gallon is less than the amount shown because of the fact that mileage is certified 


1Includes approximately 13,000 rental trucks for which other information is not separable. to approximately 2,600 trolley coaches for which no fuel is included. This material is not 
2 Includes a relatively minor number of service trucks. separable except in the case of power units. 


Total Motor Truck Registrations by States, 1934-1943 End Use of Trucks Released 


(Figures from U. 8. Bureau of Public Roads as of December $1) 


States 1984 1985 1986 1987 1938 1989 1940 1941 1942 #1943 
Alabama .. 34,101 39,300 50,735 56,111 51,916 58,890 62,847 65,781 66,458 65,012 Sg oy FORCES 


Arizona ... 16,791 17,964 20,183 22,973 22,998 24,083 25,108 26,461 25,850 24,736 
Arkansas .. 35,700 40,343 47,838 55,944 53,346 60,373 66,158 76,826 75,269 65,586 


California . **237,556 253,908 267,451 295,275 297,715 307,982 319,701 221,146 216,955 199,522 
Colorado .. 27,858 128,430 31,930 55,094 54,914 56,574 58,318 31,028 31,784 27,786 WW Soa — 30,854 Wf 
Connecticut. 55,878 63,166 60,058 68,091 70,642 «73,571. «75,839 55,047 54,918 50,678 
Delaware .. 9,394 += 9,692» 10,010 «10,314 «10,519 11,248 «11,554 14,359 13,416 ‘10,569 
Florida .... 55,359 $57,199 63,885 70,308 «70,043 «73,241 «79,790 «87,295 86,050 78,748 


Georgia ... 60,262 66,451 72,726 78,206 73,156 81,951 87,182 78,816 90,984 87,928 

Idaho 17,861 21,488 25,852 28505 28,135 31,512 33,758 35,114 34,566 31,828 

Illinois .... 174,265 185,477 203,098 214,379 215,663 225,592 219,175 234,570 233,386 206,632 CIVILIAN — 156,275 

Indiana ... 122,791 133,565 137,809 140,292 127,670 136,646 136,157 134,823 135,102 123,944 

Iowa 75,350 180,529 83,849 87,868 89,487 94,554 102,712 101,226 103,154 94,428 

Kansas .... 75,565 80,068 87,113 93,046 97,398 98616 102433 113,749 119,603 106,757 

Kentucky .. 37,445 44,083 «51,840 59,341 «63,676 «69,285 = 75,891 80,127 77,322 -«—«68,848 

Louisiana . 44,779 159,398 73,628 77,833 77,445 76,903 81,793 92.456 76,020 70,899 
37,693 38,204 40,948 43,171 42,663 b43,914 45,381 59,115 41,457 

Maryland .. 45,351 49,430 54,398 54482 55,451 59,422 63,695 62,071 59,887 sac 

Mass. 98,508 104,933 102,630 104,035 104,466 108,642 110,419 109,783 100,937 March 9, 1942 oe yd Total 

Michigan .. 128,405 127,283 138,984 145,446 133,941 503 150,875 127,753 122,910 155,176 

Minnesota . 103,882 106,102 114,448 118,161 115,970 124,463 120,976 123,213 112,003 a, | bate pe itaseeass 30,775 4,921 55,289 
34,115 $38,306 43,359 53,072 51,486 57,097 60,927 64,112 63.376 «59,046 Seakuliiod "aaaeat 25,564 2612 30,854 
107,709 116,228 127,971 134,001 133,661 , 150,026 163,850 159,342 133,283 Civilian e 99,080 29,554 156,275 
$1,087 35,542 39,311 39,163 41,138 47,964 51,316 46.571 42,495 


56,560 59,330 60,595 61,893 65,055 7 64,489 70,491 71,268 52,984 155,419 37,087 242,418 
6,391 6,980 7,680 8,092 7,525 : 8,735 9,692 10,037 8,338 (Source: War Production Board, Automotive Division.) 
22,382 23,455 24,875 25,956 26,744 : 30,062 26,817 25,144 21,498 


123,351 129,891 129,940 132,702 131,950 : 137,126 140,479 135,875 125,536 . 
16,112 18,620 22,823 26,945 29.261 30,051 28,529 24,443 Motor Truck Factory Sales 


298,379 $306,919 319,192 324,655 282 335.761 ‘ 316,880 301,546 : (Domestic and Foreign) ; 
54,766 58,380 69,738 76,101 ’ 87,457 : 94,936 81,949 (Source: U. S. Department of Commerce, Bureau of the Census) 
26,315 28,851 29,650 33,061 i 36.384 41,935 37,466 Domestic Foreign Foreign 
159,845 170,954 172,273 183,694 190,654 146,946 183,326 Total Market Market Percent 
73,928 85,162 90,638 98,172 104828 S 109,586 100,152 . 148,052 135,483 12,569 8.5 
41,411 43,177 54,599 749 67,756 78,241 73,083 a2 . 269,991 247,593 22,398 8.3 
215.016 284.564 R 251,421 262.735 274.745 261,643 ’ 409,295 349,077 60.218 14.7 
18,332 18.928 19,699 20,717 21,449 18,926 cs 416,659 340,555 76,104 18.3 
20,877 29,905 43,727 46,406 41,304 41,904 $30,659 418,064 112,595 21.2 
¥ 26,991 30,386 32,298 i 32,585 be 516,947 413,080 103,867 20.1 
37,755 42,451 67,053 70,667 72, 73,844 464,793 330,455 134,338 28.9 
296.276 257.809 335,641 350,440 "922 257,001 543,342 379,530 163,812 30.1 
17108 18.050 21215 22234 25,091 771,020 488,353 282.667 36.7 
8.612 9,183 19,576 69,628 10,157 571,241 413,290 157,951 27.7 
57,268 60,929 69,918 76.247 T1542 79,837 416.648 309.029 107.619 25.8 
64321 68.657 85494 88.234 . 89,820 235,187 187,837 47,350 20.1 
aan 86 eee ’ 48289 51520 53273 54,139 346,545 268,117 78,428 22.6 
Wisconsin . 120.180 130,685 141,208 136, 484 142907 149,251 159.865 144.684 138,499 575,192 448,826 126,366 22.0 
Dist. of Col. 17.263 18,689 18862 14249 13,718 13928 17.46 17.174 14.179 oa ane ey = 
Totals..... 8,409,335 3,685,282 4,023,606 4,255,296 eer, aa Bey 4 yn ar Drege 4.187.588 : - 488,100 352.207 135,893 27.8 
wit ui ¢ det truce t 
gatZteluden 11.700 nent, delivery cars. DCommecal full traere included with esses cLishe. cesvecy ooeka with Posen | co fems SME BR 213 
28,194 contract carriers, freight and passenger; common carriers, in passenger, someren ions. ae under 1,500-Ib. ca- oe 638 121,388 15.6 
pacity included with passenger cars. dTrailers included with trucks.§Estimated =From state motor rebicle departments enererensencsesennces .. 1,094,261 937,034 157,227 14.4 
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Civilian Truck Production, 1942-1944 


Light Medium Heavy Total 




































Ls Ae eee 19,656 33,958 4,133 57,747 
UMN, © 555 Sra hig Vac Siw cidsoie 3,769 25,797 3,815 33,381 
SE, ite Ses cased ese ecntorenan's 2 22,508 2,894 25,404 
NE | 6:00 9's.0/<'s Sitesieeeds ts - Sees 3,783 1,474 5,257 
DM isciic vei Riese ees SS wales 30 2,546 2,576 
DOR CULE oewee <a, > cee wom 81 81 
MCLEE RUIReiereweeewaes Seda Besse 1 1 
DEE: GHwUiiscskiacwonrer ens teased Saree 7 7 
DEE SiGsnwdswereewes sate swélpr 181 181 
eet accuses, catese shies 297 297 
CY Sil ccchd canteens Meu  aeeaed 199 199 
EE ch heated eeaersiek eemae 5 277 282 
RN, SED Sadia ciewcsce suey 28,427 86,081 15,905 125,413 
DP CEE LGvostisiesss Savon j§ sewete 106 106 
PE “Gast eckusisweuesine wkess seesaw 226 226 
PE Cc oie tctetaelaawam. aakwa - way 284 284 
ET ee NU ieee es ised!  ceaae 247 247 
EN lath ocsd ais eae -sa eh bee ws guar rele 304 304 
BEY GM cLaeccke ne eee ena, Faeae i. Keane 395 395 
CGD DA ahiniacvkesieewaGhk <cetee: waver 173 173 
CLC cideds siiweses) wea j§ «elder 162 162 
EE cAcacaeicusnesine<. aaluae . eaalete 133 133 
Cini ncsciern cence wens 68 95 163 
EE cree ee teaceas. | saree 48 142 190 
REE ios tic tuwewatse. eeekin 63 442 505 
ee ae 179 2,709 2,888 
ME Aca ccaeeawisaca, waite 1,985 543 2,528 
SE c.ivccateisioknawss seen 1,798 967 2,765 
BEE Cudetdanceasaasesoaens aiesars 3,317 1,311 4,628 
SE SEU TEKSsaane aha aac 6,245 1,903 8,148 
BEY Sete aee eg nachaaneemals “CRaGA 7,310 1,988 9,298 
BE: <Gcsices ase WweawdGhecase. seeen 9,319 2,592 11,911 
SEED cc Uae ee isaheewsasees samen 8,600 2,662 11,262 
Seven-Month Total, 1944... ..... 38,574 11,966 50,540 
GRAND TOTAL ....... - 28,427 124,834 30,580 178,841 
*Estimated. 
(Source: War Production Board, Automotive Division.) 
9 2 
42 Truck Trailer Output 
Civilian Military Total 
1942—January ................. pstecebipeeauien esa cariee nani 1,387 2,023 3,410 
SEARO es haa Ce Ee en ne: 946 1,738 2,684 
a soo ee 2,197 3,442 
RN a oa 936 3,221 4,157 
Moy .......... Be a cee, ech Fag 1,151 4,385 5,536 
RE) a SEAL ee pe te Le 4,814 6,132 
a at a oe 4ll 4,741 5,152 
NE saci ad edie een oD 294 8,861 9,155 
IN af he 227 10,614 10,841 
Ms csnca tesa ee ae . 259 8,170 8,429 
NE 5h be 138 10,045 10,183 
I Se Ad 96 10,711 10,807 
a a 8,408 71,520 79,928 


N. B. — The data represents the number of vehicles produced, not factory sales or 
factory shipments. Included are full and semi-trailers, conventional or frameless, chassis 
for such conventional full and semi-trailers, and pole, logging and pipe trailers. Ex- 
cluded are ‘‘suspensions” for frameless trailer units. Military trailers include those pro- 
cured by Army, Navy and other agencies for military purposes. Civilian trailers include 
those produced under War Production Board Limitation Orders and those procured by 
non-military agencies for civilian use. 


Truck Trailer Output 

















1939-1941 
Type of Trailer 1939 1940 1941 

General Freight .............. i ee 23,685 38,356 
Low-Bed Heavy Haulers.................................. 839 1,000 1,266 
Pole, Pipe and Logains..............0....:0...sssescs-0s-0 3,645 4,465 6,462 
INI CATS OI ooo nscaccsennciesesnesensssonstans 816 819 1,656 
UINNET, TGIID aiciicsessccicorsscisccssonacvecegeoenncceess AD 1,810 2,311 
I Ne.  s cancinansnnnanenonouniesthlannns 103 147 196 
Miscellaneous Tanks ...0222.22.0....--ceee sees 114 155 201 

Ee ee reac ne er oo geo oy eee 26,931 32,081 50,448 






N. B. — The annual data covers exclusively the highway civilian-type truck-trailers, 
and are not directly comparable with the 1943 monthly data. Excluded from the 1939, 
1940, and 1941 data is the production of trailers with a rated tonnage capacity under 
5 tons and trailers produced on direct military contract. Trailer bodies produced for 
mounting on purchased chassis are also excluded. 










66 AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


PUBLIC ROADS ADMINISTRATION—FEDERAL WORKS AGENCY 


State Motor-Carrier Tax Receipts 1942-1943 


COMPILED FOR CALENDAR YEAR FROM REPORTS OF STATE AUTHORITIES 
Table MC-1, 1942-43—Issued June 1943-44 



















































































ar ree i <4 | Proceeds of State Imposts on Motor Vehicles Operated for Hire | 
and Other Motor Carriers * | 
| Special License Fees | 
| and Franchise Taxes * | 
State Mileage, State 
Gross Ton-Mile, On On Certifi- | 
Receipts and Weight or Flat cate or Caravan Miscel- | 
Taxes® Passenger Capacity Rate Permit Taxes laneous Total | 
Mile Taxes Basis Basis Fees * Receipts | 
| _ 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 | 
- ee | Dollars Dollars _Doilars__Doilars Dollars Dollars Dollars Dollars’ _ 
Alabama ................. 1942 545 : ouseien 3 sat 550 | 1942 . 
PES ox s00s.-sncsousiee 1943 a _— __§ ieebtied —_ dvtbvens 596 | 1943 .... 
BNE, nsciiacanncvensecttinen 1942 tC aes siodkeeed rey canard we nee 312 | 1942 
CITI asco sess asrsseie 1943 MG aissceee pa secant esiesis nae seen 447 | 1943 
ID diseccsectcsuimes NTE aaa = utes ‘ a ‘ 4 20s joeined 4 | 1942 ..... 
Arkansas .............._ 1943 | aha asione enone sees eacceene i cecreessoserecees 
California ... nee See 4,834 sjasanl shales 23 voles 148 
California ................. 1943 5,903 Pines sestebe esata 30, ; outlet 
PIED « scccnscsieusctavioee ee eens 1,007 ‘ 9 BES | BBG cccccccccsssssscoes 
Colorado .................... SOEe Tims wiki tte 7 _ 1,101 | 1948 .................... ‘ 
Connecticut ............. 1942 342 sivestos ; 71 1 GES | BRE esses Connecticut 
Connecticut .............. 1943 340 ; ; ___ 65 eo iechers cesses 406 | 1843 ........--.. Connecticut 
Delaware* 20... 1942 [on aes eam ie nn a SE neeniorseetia Delaware ¢ 
Delaware * soscaene ee septic a ee Savattean Lnsisiee___oesommuea BBES 2. .02-0ssesee Delaware ‘ 
Florida eel erties 4 3 1 491 | 1942 
Florida 651 sed i  insorsis “tsi __ 657 | 1943 
Georgia wes 103 4 a ae 107 | 1942 
Georgia — vs 108 ote 6 eee 
di hen “a 3 5 76 | 1942 
Idaho cad 44 aie... Aida eka) caine __ 108 | 1943 
Ey «Cy Pe a or al. iin ° dee Oe Gone veces an 
OS cae cncsenent Beene a ea a a nui 
EE ssesessistanincnstis Eins eC ee 193 11 oad ms 204 | 1942 .... ... Indiana 
tndiana eit IL sic tai ed 154 7 . sesneees NG | 19843 .....-..---------- Indiana 
BNE Glhcscdccsis | teeta eek x ~ 985 mm Sakae ae 396 | 1942 
TIE, nssncensonensnnsessssssves BOWS | cvsacscn ____ssssnene 386 > —— , veeves __ 482 | 1943 
ED Senivivcesniccscees EE A Ssausene , aE tC hheceel aie 1,515 | 1942 
Kansas ...................... 1943 satiety 1,340 ~ spinal ae shai n= vedas on 1,351 | 1943 Tentucky 
Kentucky ................. 1942 | ........ 180 «227 Oe 531 485 | 1942 ..... . Ken 
TUTE accesses -cscees sites 232 helene _ 527 566 | 1943 
a (ee ~aces : aifiea piegdin 22 sate 15 221 | 1942 
1343 282 ———— sate > _. siieaes 16 320 | 1943 
a Se ~~ aks oa _ a "a 20 | 1942 
eg | fad 6 hu tte Se 
Maryland ® TR Gives ikcees | ecetuc|SGanamate | Fauaendng, cote eins 1942 
ES secrete ED secsceas juntos slice ss iN cutcenns cavern skgil as 
Massachusetts ....... 1942 | ........ disuse sidan 101 Sl - 7 124 | 194 
Massachusetts _........ ON oat sven saci 103 9 _ oy 119 | 1943 
eee oe ee ee 3 487 | 1942 
Michigan 4 533 | 1943 ... 

i Bi 46 | 1942 ................. Minnesota 
en 44 | 1943 Minnesota 
— 291 | 1942 

issippi 290 | 1943 













Mississippi a 





845 | 1942 
954 | 1943 
68 | 1942 . 
75 | 1943 














































39 1942 

OT TR seisseascstnerncss 

G1 | 1942 ...ccccccees .. Nevada 

Se re Nevada 
New Hampshire ...... MEE ‘ous = —S«Ctenemcs( (i(tt:tCtC««Cge 8 ‘chien = =—=CtC SSCS S| 1942 ...... New Hampshire 
New Hampshire oat De et ee ee ee 5 | 1948 ...... New Hompshize 
New Jersey .............. BL ctcsscee a CC adenwess ce  hgoam =O ae sroasent 110 | 1942 .............. New Jersey 
New Jersey .............. BT ccccsscs OO aie eke pee aca 100 | 1943 .... New Jersey 





















ss == — (Re: eee ; 2 256 | 1942 

ee isha sss 2 315 | 1943 

3 7 uaa 12 22 
5 













1942 .... 
Now Yack eo eae cose ae . fa New York 
North Carolina ........ 1942 ait meek 0||~«Cana wakaceswcen me 943 | 1942 ........ North Carolina 
North Carolina ........ 1943 en de ae a eee 1,327 | 3968 ....... North Carolina 











North Dakote ............ lh eo =” § 6 tee 12 a Oe 1 PE ttn North Dakota 
North Dakotc ............  * ae 3 abs 14 — a ee 44 | 1943 










































































ie duskcdigiicsescuchies MED! | cseesin = ehseens 8 =—S cyt iee,=t«tCSOC«C 536 | 1942 
Ohio ce zones sae eile ale 706 | 1943 
ee 6=—l ea a: a ea : 272 | 1942 .... . Oklahoma 
Ciichome ................. 1003 |... a eee We te 354 | 1943 Oklahoma 
"a 1942 502 Cae 40 —  aicn! tapeee RGRBe 0 WUE sssnscestsceaiaancn Oregon 
Geonen ehashibbeieessuecetete 1943 616 1,368 a We cas aie SIE ESO ctsstecsncin Oregon 
P 1 i - Woe, aa ‘che ee: ‘eee | tee it fe Pennsylanvia 
feommntoasia sapihisia OU neha! ee aaa a | ee 2 __-29'| 1943 .........._ Pennsylvania 
Rh Island ce 8 0 es Ci 12 - “Secs.  ‘comeecas 13 | 1942 ............ Rhode Island 
Rhode Island Oe 8 a ea Dee eee Be 0 Oe com ecccans Rhode Island 
South Carolina ........ {ee 215 BR tatrecen, i atinec Senne &5 340 | 1942 ........ South Carolina 
South Carolina ........ MED denna 345 ee alee di aeh 55 401 | 1943 ........ South Carolina 
South Dakota .......... TEED casasnes 26 Cette ieee $03 | 1942 ........... South Dakota 
South Dakota .......... OED catenins 12 520 aioe a 553 | 194 .......... South Dakota 
 — TT =, en — = =— eal — wit ~ seu Eee | BE wctersienees Tennessee 
Tennessee ................ 1943 |  ........ MU. sedtaaes zz aa 152 | 1943 .. Tennessee 
BD ci lsacte EE faskescs 20CC enna (ittit‘ wha 207 _ sooner. “aeaeeee 213 | 1942 . Texas 
a (he 79 147 eee 230 | 1943 . .. Texas 
eee! aaa was <u . <i ‘ess comes Sencp  S0NMGe 1942 
a iene ii ieee. eee tienen ates ne | RRS 
i ll UUUO™”C lilt el l(t Cle 1942 .. Vermont ¢ 
a a asain aati. alan. see indies... cians 1943 . Vermont * 
EIEN, “anzintionicicooinasan 1942 lpi CC ae 686 | 1942 Virginia 
ci 1943 ee! ee. ea Dn ceeds eee 800 | 1943 Virginia 
_ §«>«> “aaa 135 21 Cpa 43 Be FREE = stasssoecascis Washington 
a ee 153 22 patties 25 268 | 1943 .... .. Washington 
West Virginic ........ 1942 | __........ — see sence” —degaee. -- AiR? aeeeeeee 166 | 1942 ........ West Virginia 
West Virginia ........ 1943 | _........ ee ee ae ee * 199 | 1943 ........ West Virginia 
ND kescccscccccccs SE cece («enn Te akan Ce SC 1,785 | 1942 .... Wisconsin 
. SS £%|) eee 71,509 a ae 1,747 | 1943 .... Wisconsin 
SNE ccccinicstccay EE A cpsesue — ‘mec j.§. «eine 33 ss 367 | 1942 .... Wyoming 
Wyoming OO a —7 Paar eee ke ees Wyoming 
District of Columbia 1942 —— aan 125 ee ae nen 313 | 1942 District of Columbia 
District of Columbia 1943 oe Rs ee ea 330 | 1943 District of Columbia 
MEE schszizonaaninaacasia 1942 7,912 7,238 4,667 1,092 636 171 S00 RAE 8 SEE xtoninecesacine Total 
NN ice eeetecrnes 1943 | 10,430 7,391 5,145 1,186 ee ee 173 24,702 | 194 ...................... Total 





1942—1 Complete classification of motor-carrier tax receipts is not available in all states. The classified receipts, in some cases, in- 
clude miscellaneous small receipts not classified. — 
2 Numerous states impose taxes on the gross receipts of motor carriers in connection with general state sales taxes or taxes 
on all transportation companies or public utilities. This column includes only the proceeds of gross-receipts taxes reported by 
the states as special taxes on motor carriers. 
3 It is often difficult to make a distinction between the three classes of receipts listed in the third, fourth, and fifth columns of 
figures. In general, the proceeds of special weight or capacity taxes and taxes impased at a flat rate per vehicle are included 
under special license fees and franchise taxes. Application or filing fees required for the issuance of certificates of convenience 
and noteesiy to common carriers and corresponding permits to contract and other motor carriers are included under certificate 
or permit fees. 
*No special taxes on motor carriers reported. 
5 Motor-carrier drivers licenses. 
*Ton-mile and passenger-mile taxes paid by motor carriers in lieu of registration fees included in table MV-2, state motor- 
vehicle receipts—1942. 
7 Includes receipts from mileage taxes which can be paid in lieu of weight taxes at option of carrier, amount not reported. 
1943—1 Complete classification of motor-carrier tax receipts is not available in all states. The classified receipts, in some cases, in- 
clude miscellaneous small receipts not classified. Caravan taxes, given on this table in prior years, are included with table 
MV-2, state motor-vehicle receipts—1943. 
*? Numerous states impose taxes on the gross receipts of motor carriers in connection with general state sales taxes or taxes 
on all transportation companies or public utilities. This column includes only the proceeds of gross-receipts taxes reported by 
the states as special taxes on motor carriers. 
*It is often difficult to make a distinction between the three classes of receipts listed in the third, fourth, and fifth columns 
of figures. In general, the proceeds of special weight or capacity taxes and taxes imposed at a flat rate per vehicle are 
included under special license fees and franchise taxes. Application or filing fees required for the issuance of certificates 
of convenience and necessity to common carriers and corresponding permits to contract and other motor carriers are included 
under certificate or permit fees. 
‘No special taxes on motor carriers reported. 
5 Motor-carrier drivers licenses. 
*Ton-mile and passenger-mile taxes paid by motor carriers in lieu of registration fees included in table MV-2, state motor 
vehicle receipts—1943. . 
T Includes receipts from mileage taxes which can be paid in lieu of weight taxes at option of carrier, amount not reported. 
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sunnuani Drive-Ins and Percent of Total Receipts 
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ied 
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All Important Public Stockyards (1) 


Total Total 
Year Drive-ins Receipts Per Cent Drive-ins Receipts Per Cent 
(000) (000) Trucked (000) (000) Trucked 
CATTLE SHEEP AND LAMBS 
1935... 14,986 51.0 6.619 25,567 25.9 
1936... 15,711 54.8 6,486 24,652 28.3 
1937. an 15,135 52.9 6,640 24,979 26.6 
1938.. i 14,076 58.6 7,024 25,598 27.4 
1939. Ps 13,896 61.8 6,939 23,817 29.1 
1940. cade 14,077 65.6 7,247 22.754 31.8 
1941 a 15,228 68.9 7,754 22,817 34.0 
1942, li 17,979 63.9 9,100 28,211 32.3 
1943. 10,610 18,190 58.3 10,008 30,467 32.8 
CALVES HORSES AND MULES 
1935. ... 3,621 6,618 54.7 170 537 31.7 
1936. J seescaeese 9,983 6,870 57.5 183 511 35.8 
1937... vse 7,286 57.6 169 443 38.2 
1938... _... 3,817 6,563 58.2 149 361 41.2 
1939... 3,982 6,560 60.7 143 284 50.4 
1940... 4,033 6,282 64.2 122 236 51.9 
1941... 4,132 6,128 67.4 106 215 49.0 
1942... esse, 4,277 6,681 64.0 152 291, 52.5 
Mediums Heavies Totals 1943 5,694 64.8 173 379 45.7 
HOGS TOTAL LIVESTOCK 

weet oan on 1935... 19,562 61.0 29,994 67,270 44.6 
’ ’ 497 26,399 64.4 36,230 74,343 48.9 
6,192 2,051 12,473 cis) ahs sca 22.666 65.9 33,936 70.50 
5,127 1,045 9,535 an . ssouns ‘ le . ’ 9 48.1 
‘ , siledaree ; 24,801 65.8 35,549 71,399 49.8 


cas oe one Casall 27.974 68.3 38.741 72,532 53.4 


October, 1942 6,444 597 8.336 30,659 70.5 44,090 75,047 58.7 
November, 1942 3,254 533 4.854 34,415 69.4 48,886 87,577 55.8 
December, 1942 3,100 696 4,744 41,077 66.6 51,856 95,807 $4.1 
January, 1943 2,845 758 4.627 (1) Number of markets varies from 62 to 68. Source: U. S. Department of Agricuture. 

February, 1943 4,184 1,170 6,083 


March, 1943 - 
pil 523 «= t~Sstuns.,«S Druck Receipts of Farm Products at Important Markets 


case = Saar HAULED BY TRUCK 
5,780 741 8,474 Fruits and Vegetables (Carlots) Number Percent 
September, 1943 5,717 679 8,454 RN  nbtes dhs scence 13,021 10,081 76.4 69.3 61.2 
October, 1943 4,126 530 6,473 j .. 15,303 13,858 10,006 26.1 27.6 25.7 
November, 1943 3,276 400 5,007 i ... 21,348 17,033 14,790 24.5 20.5 20.0 
December, 1943 1,165 584 2,094 uae ..  §,149 4,040 3,466 32.9 26.7 22.1 
January, 1944 4,731 2,282 8,577 <n 60,410 56,658 85.2 81.1 80.6 
February, 1944 3,805 1,296 6,231 New Orleans..................... a 4,816 4,262 48.9 43.4 39.4 
March, 1944 3,909 1,624 6,726 I i cde . 75,065 69,879 54,640 é 39.0 35.8 
April, 1944 6,735 2,938 11,390 Philadelphia ; . $3,512 30,085 23,221 : 45.7 41.2 
May, 1944 9,541 4,303 14,807 RE ERT .. 4,988 4,793 3,347 ‘ 15.0 13.3 
4 — oo SARA an PE oo 7,854 7,956 71.7 75.0 
; y ‘ } i a tac erick ccs iccckceceiaien, a 5,886 4,844 i 23.4 21.9 
ig yey _ San Francisco...) 2.2.0... eee. a 16,536 16,268 i 66.5 69.2 
, ’ ’ Washington, D. C . 4,044 6,270 4,272 y 47. ; 
Inclusive 49,912 155,419 $7,087 242,418 ¥ , — 


NOTE: The above represents the net number of vehicles rationed. Can- NE Nii nk ee ee ie ee oe 5. 
cellations have been deducted from the gross number of releases. ieee 000 Ibs.) ee at : ™ = 


Ce 
oi et a 
ALI IT IT ity 


tk | 


is clailliade Nasa a 


ete | | | tT 
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te 2 


Source: War Production Board, Automotive Division, Rationing and 
Inventory Section. I a niescxsesceias) Sons cannes das aatncisicacastedsdisvencnessiee. SG 5,837 3,038 : 77 5.2 


148,770 134,114 95,414 y $4.3 56.7 
BONY I a ss ccais conauisnssblicdcbecessesce 34,283 26,101 13,690 A 48.1 30.9 


Special Taxes Per Truck New York... ete. 99,521 41.713 25.796 19.0 13.0 
Philadelphia 4.073 5,333 1,042 7.2 1.7 


Average $114 San Francisco... eeceeeeeeeesseeeeeesseeeeeeeeeee 26,280 236,087 153,770 33.0 26.5 


Personal property taxes on trucks in operation, income and property taxes on garages, 258,954 236,087 163,770 33.0 26.5 
terminals, repair shops, and trucking companies are not included. Milk (40 qt. units, thousands) 
(In Thousands of Dollars) ‘ ee ene ee roa, « “2663 2,876 2,730 40.2 34.8 
verage New York......0.00000000000..... Fae sean ete i 25,319 25,622 64.0 60.8 
tra- it Ss al Bridge, Total Per : : 
ae ae ii ial _, eons Special Truck MING sy haadscaciveenanessccsceessesses . 7,631 7,872 8,113 84.3 87.0 
Fees TrailerFees Tax Co Ferry Taxes Reg- caleba Pe Scaidins 
(State) (State) (State) istered 35,176 36,067 36.465 64.3 615 
1927 $ 64,691 $ 1,005 $ 75,108 i. _A. $143,854 $ 49.37. Cream (40 qt. units, thousands) 
1928 69,400 1,402 87,161 Late A. 161,213 I N26 oon nis aces acess anscantase’ ae Rs 99 91 83 15.6 16.9 
1929 72,823 1,607. 108,506 Gm VR, cs sda cee vena cecoesccea sins ccnsnenassevies 657 587 232 3 41.8 28.0 
1930 78,789 1,955 138,055 .A. 222,449 63.81 Philadelphia : se 162 170 114 a $2.0 42.5 
1931 76,616 2.758 144,756 .A. 227,980 65.77 | 
1932 74,046 8,5773 139,376 .A. 245,559 76.04 ' % 918 848 429 ‘ 36.6 27.0 


1933 68,659 11,683 142,287 : .A. 286,538 88.69 

1934 71,852 13,906 154,170 317,754 92.93 . 1,747 2,171 680 ‘ 13.2 45 
1935 78,598 17,998 161,743 Y 342,672 93.51 Chicago ny : 23,023 12,331 . 36.5 28.0 
1936 89,160 22,199 191,455 ; 7 398,681 99.99 Los Angeles... cccccecccccccccscecesecsesee. us 7,273 7,371 ae 34.1 48.8 
1937 95,115 24,966 208,783 y 433,189 10180 WNew York 4 2,085 , . 2.1 
1938 95,461 25,270 206,791 ‘ 4 417,347 98.80 Philadelphia... 2 cee ee - 413 16 
1939 101,786 26618 216,434 , 443,993 100.59 Sqn Francisco... ao : Y ; 5,689 : : 25.7 


1940 104,950 30,019 227.726 ; ’ 481,896 104.98 — 

1941 115,537 35,565 242,045 : 551,196 113.04 no ae . _ 36, 28,569 12.9 

1942 111,152 37,178 228,743 : 539,003 116.97 00 cases) 

1943 110,519 39,362 224,850 120,703 7,018 17,650 520,102 116.03 p32 790 wis 
1 Estimates based on data contained in “Taxation of Motor Vehicles in 1932,” Public Br ts int ere ae 3.267 by 


: ; Re Srcsc  l) oes Sd a 
R dmin , ; ” : 
TEstimates Scaed on data in June, 1941 issue of “Public Roads,” Public Roads Ad- Los Angeles. ; : A y : 846 i 69.5 


ministration. 2,310 ; 36.0 


® Includes special motor carrier taxes from 1932 to ; : es ; 
on than. Philadelphia............. ‘ 625 55.6 


‘Includes Motor Vehicle Use Tax. tate : San Francisco , ethene ; 773 59.6 
Source: First three columns from Public Roads Administration; Federal excise taxes 
based on reports of internal revenue; and special city and county taxes are estimates Total ' 9.580 ‘os - 
by Automobile Manufacturers Association. . ReehAns ' ; 


date. Prior to 1932 Trailer fees only 


Truck and Truck-Tractor Production 1936-1943 


SOURCE: War Production Board, Automotive Division 


carat LIGHT n MEDIUM E HEAVY 
im _,, Under 9.0002 GVW civitiat. 00” * '9,15.999 2 GVW 16,000 $ and Over GVW 
Civilian Military Total Civilian Military ot ivilian tary ot Civilian Military Total 
317,189 1,004 318,193 417,395 1,125 418,520 36,045 596 36,641 
a 4 eae 396,326 368 396,694 437,525 1,266 438,791 38,267 69 38,336 
478,307 2.248 480,555 208,575 690 209,265 248,886 1,119 250,005 20,846 439 21,285 
685,296 6,188 691,484 306,098 1,651 307,749 343,190 2,900 346,090 36,008 1,637 37,645 
700.101 55,389 755,490 337,983 13,365 351,348 323,088 36,042 359,130 39,030 5,982 45,012 
823.205 218,657 1,041,862 367,467 72,164 439,631 408,367 128,170 536,537 47,371 18,323 65,694 
125.294 671.633 796,927 23,427 277,413 300,840 86,072 169,188 255,260 15,795 225,032 240,827 
' ‘614 675,502 0 268,438 268,438 179 154,808 154,987 2.709 249,368 252,077 
2,888 672, by weight classification. and separated into civilian and military production on the basis of “gross vehicle weight” for the years 


ised 
N.B. — Production data on motor trucks and truck tractors pane Sane these figures differ slightly with those previously released in annual totals of all sizes. However, substantial differences recorded 


. Pe i orting, . B ‘ 
1696-1049 inctunive. Due to « tow deletions te S the Wariations in methods of reporting. Previous production figures were submitted on a “rated tonnage capacity” basis. As there was no standardized 
within the medium and heavy groups, are acco acity,” a large volume of production was reported in the heavy group and subsequently shifted to the medium group when reporting on the basis of ‘gross 
method employed by industry in rating “tonnage cap : “rated tonnage capacity’ as submitted by industry, to “gross vehicle weight.” 


vehicle weight.” 1Represents an estimated conversion from 
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STOCKS OF CIVILIAN PETROLEUM PRODUCTS 


Industrial Fuel Oil within 65% of Peacetime levels. 
Heating-Diesel Oil “ 89% ' : 
Civilian Gasoline "63% ' e 

PETROLEUM ADMINISTRATION FOR WAR 


cep) es fh , és 


CIVILIAN GRADE som 
GASOLINE 


WARTIME- SEPT. 1, 1944 


fae ee —* 1,1941 


a Bees 
| HEATING OILS warTea- 
_ & DIESEL FUEL E-SEPT. 1, 1944 


ae, eo I, ae 


WARTIME-SEPT.1,1944 
INDUSTRIAL FUEL OILS 


EACH SYMBOL REPRESENTS IO MILLION BBLS. 


Motor Vehicle Deaths by Type of Accident, Death Rates and Injuries, 1913 to 1943 
SOURCE: National Safety Council 


Deaths from Collisions with— Total Death Rates 


Animal 
Other Rail- oo - 
Motor Road Street Veh.or Fixed Collision Popu- Motor Vehicle 
Vehicles Trains Cars Bicycles Animal Objectst Accidentst lation — Miles 
ee ee 4. 4 33. ti 


ee . = 0 74 


~ 
NN 


VUMOHMHHWUWSHNORBDENHMOONG 


a3us23 


3 88832828888832828 


ssssacseuas 


ee at eet ett att tt dt Dt tl ps 
oeeK 


NOK OOH WOWSPON KPH Mom ~ 
ft at tt tet tet fet tt et et Pe lt 
ee eR ROO a ae ae 


SOP RV SSS SNe: YProwns 
KOK ONDMDOD 


veneenenee hanges 
—25% —20% + 4% —56% + —22% 36% —16% — an 
— 9% —29% —14% + 8% 3 —33% —18% “is —18% + 2% 
ll Bureau for total deaths and deaths from collisions with railroad trains and electric cars, through 1942; 
National Safety Sasael for all other death figures; U. S. Public Roads Administration and state traffic authorities for motor vehicle 
registrations, and for gasoline consumption used for estimating vehicle mileage. 

* The totals do not quite equal the sum of the various LY because the estimates were generally made only to the nearest 10 
deaths, and to the nearest 50 deaths for certain types in 1 

**Insufficient data for approximations. 

t Totals of deaths in fixed object collisions are considerably smaller than those shown in editions of ACCIDENT FACTS prior to 
1940, and death totals in non-collision accidents are larger. This is due to transferring to ‘‘non- -collision” those deaths in accidents 
where the car left the Saree and then struck a fixed object. The remaining deaths classified as ‘’fixed objects’ are those which 
occurred when cars struck fixed objects in roadway, or immediately adjacent to rural roadway. This is in accordance with ac- 
cepted accident definitions. 

tt Data on vehicle-mileage prior to 1925 inadequate for computing rates. 

tAll + ars calculated on the present standard ratio of 35 injuries per death, since data are not available to determine whether 
this ratio has changed. Per cent changes are the same as for all deaths. 


Man-Months on Federal, State Highway Construction 


Man-Months on All Federal and Federal-aid Total Man-Months on All Federal and State Highway 
Highway Construction*® Construction and Maintenance* 

Fiscal Fiscal Fiscal Fiscal Fiscal reoe Fiscal Fiscal Fiscal 

Year Year Year Year Year Year Year Year Year 

1942 1943 1944 1940 1941 1942 1943 1944 


87,184 44,748 31,002 264,502 301,773 289,342 208,552 155,485 

91,045 43,809 30,692 274,949 310,082 297,375 207,994 157,637 

106,268 84,239 38,852 28,543 277.703 303,225 278,215 189,912 151,689 
. 93,554 71,770 36,252 27,782 262,760 301,578 260,145 183,732 146,760 
70,699 57,761 28,462 21,112 227,233 250,044 230,314 159,845 132,726 
39,970 36,367 19,712 15,559 185,661 182,509 185,442 134,696 115.033 
29,430 22,230 15,637 10,630 145,707 161,875 155,033 122,486 101,854 
25,811 21,657 16,786 9,174 163,592 147,196 145,939 119,855 99,294 
31,566 25,061 17,745 8,774 164,726 157,214 154,998 122,675 98,666 
52,430 33,781 22,923 11,816 205,164 197,950 177,861 130,270 104,358 
71,626 42,181 26,057 13,319 255,044 245,785 197,907 139,538 112,248 


ro) 80,426 “08° = aoe s « 920 286,100 277,081 201,999 150,884 125,649 
. ° roa or city street employment and no federal or state engineerin 
Data from Public Roa a Administration. IAEENG, SuperTllany os GERRENS eupiayment. 
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Special Motor Truck Taxes 
By States—1943 


EXCLUDING PERSONAL PROPERTY, OTHER GENERAL TAXES 
(Source: Estimates made by the Automobile Manufacturers Assn.) 


License Gasoline Federal 
Fees (1) Taxes (2) Excise 
(State) (State) Tax (3) 
...8 1,920,000 $ 4,888,000 $ 1,829,000 
1,175,000 1,624,000 729,000 
1,358,000 5,609,000 1,938,000 
13,072,000 11,616,000 8,694,000 
1,695,000 3,187,000 1,789,000 
1,964,000 2,314,000 1,731,000 
424,000 535,000 300,000 
3,603,000 6,959,000 2,232,000 
876,000 6,577,000 2,461,000 
716,000 2,186,000 962,000 
7,480,000 7,583,000 5,675,000 
2,416,000 6,384,000 3,583,000 
4,269,000 3,515,000 2,631,000 
4,117,000 3,081,000 
4,386,000 1,970,000 
5,942,000 1,906,000 
2,034,000 1,142,000 
2,965,000 1,664,000 
3,691,000 2,762,000 
4,965,000 3,715,000 16,403,000 
5,534,000 3,101,000 10,919,000 
4,570,000 1,710,000 7,638,000 
3,475,000 3,900,000 10,094,000 
Montana 2,675,000 1,201,000 4,328,000 
Nebraska 4,154,000 1,865,000 7,391,000 
Nevada J 472,000 265,000 1,278,000 
New Hampshire 1,151,000 1,398,000 785,000 3,334,000 
New Jersey 4,992,000 4,945,000 3,701,000 13,638,000 
i 949,000 1,641,000 737,000 3,327,000 
12,389,000 14,365,000 8,063,000 34,817,000 
North Carolina 5,101,000 6,883,000 2,576,000 14,560,000 
North Dakota 663,000 2,131,000 1,196,000 3,990,000 
Ohio 10,954,000 8,909,000 5,000,000 24,863,000 
3,262,000 6,730,000 2.747,000 12,739,000 
3,762,000 4,483,000 2,013,000 10,258,000 
Pennsylvania 10,017,000 12,235,000 6,867,000 29,119,000 
Rhode Island 576,000 705,000 528,000 1,809,000 
South Carolina 1,346,000 3,587,000 1,342,000 6,275,000 
South Dakota 871,000 1,688,000 948,000 3,507,000 
2,214,000 6,023,000 1,932,000 10,169,000 
8,795,000 13,801,000 7,746,000 30,342,000 
686,000 1,230,000 690,000 2,606,000 
639,000 461,000 259,000 1,359,000 
Virginia 2,831,000 4,915,000 2,207,000 9,953,000 
Washington 2,056,000 5,643,000 2,534,000 10,233,000 
West Virginia 1,502,000 3,076,000 1,381,000 5,959,000 
Wisconsin 5,539,000 6,546,000 3,674,000 15,759,000 
Wyoming 709,000 959,000 538,000 2,206,000 
Dist. of Columbia .. 748,000 539,000 403,000 1,690,000 


$149,881,000 $224,850,000 $120,703,000 $495,434,000 
Total (Including bridge, tunnel, ferry tolls, and partial count 
of municipal and county taxes—not segregated by States, 
$24,668,000.(4) $520,102,000 


Notes: 

(1) From U. S. Public Roads Administration. Includes motor carrier taxes, trailer fees, 
and estimated truck share of titling fees, but omits dealers, operators, chauffeurs’ 
licenses and miscellaneous receipts. 

(2) Estimated by multiplying the trucks registered in each state by a yearly average 
consumption of 1,200 gallons per truck at the tax rate effective in that state. 

(3) United States totals from Bureau of Internal Revenue; distributed by states ac- 
cording to truck registrations. Includes tax on new trucks, and on truck share of 
gasoline, lubricating oil, parts, and tires. Also includes Motor Vehicle Use Tax. 

(4) Estimates based on data contained in ‘Taxation of Motor Vehicles in 1932" by 
the Public Roads Administration. Track tools based on data contained in June, 
1941 issue of ‘Public Roads,”’ Public Roads Administration Truck share estimated 
from ratio of truck registrations to total plus 50% to adjust for higher fees per 
truck and greater frequency of toll payments by trucks. 


‘PROPORTION OF OUR MUNITIONS 


PRODUCTION WE HAVE LEND-LEASED 
(BASED ON DOLLAR VALUE) 


AIRCRAFT 


AMMUNITION 


TANKS AND 
OTHER VEHICLES 


(Ships ore teosed only for the durotion of the wor.) 


FOREIGN ECONOMIC ADMINISTRATION 





ore 
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Canadian Registrations, 1907-1943 


(Compiled by Canadian Automobile Chamber of Commerce) 


Numerical Percentage 
Increase or Increase or 
Decrease Decrease 


Independent Motor-Vehicle Dealers 


Trend in Sales, Inventories 


Number 
2,130 
903 Increase 
1,730 . 

4,204 

12,552 

12,617 

16,422 

19,040 

20,346 

33,520 

74,335 

17,947 

65,570 

65,748 

58,314 

48,443 


42.4% Increase 


ete®etze2e2e2ec8 e2e2e@ 
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1937 1936 1939 1940 1941 1942 


Annual Crude-Oil Reserves and Discoveries 
In the United States 


(Figures are in thousands of barrels of 42 gallons) 


Accumulated Proved 
Discoveries Reserves 
up to aeenre 1 January 1 


(2) 
(Add 000 to all Figures in this Table) 


2,500,000 
2,900,000 
3,000,000 
3,200,000 
3,400,000 
3,600,000 
3,800,000 
3,800,000 
3,900,000 
4,000,000 
4,200,000 
4,500,000 
5,000,000 
5,400,000 
5,500,000 
5,400,000 
5,500,000 
5,900,000 


1943 


31,579 Decrease Decrease 


86,404 <4 
31,546 o “ 
46,575 Increase Increase 
46,594 = * 
64,008 ‘ = 
79,578 , * 
75,151 ; . 
44,392 ‘ = 
61,584 = 
71,955 i = 
48,631 Decrease i Decrease 
12,308 Decrease 0.8 Decrease 


Annual New Annual 
Discoveries and Production 


Year New oe (5) 


up to January | 


939,984 
63,621 
69,389 
88,767 

100,461 

117,081 

134,717 

126,494 

166,095 

178,527 

183,171 

209,557 

220,449 

222,935 

248,446 

265,763 

281,104 

300,767 

335,316 


1857-1899 inclusive... 
ic dintiectdcsancctcaie 


3,439,984 


3,903,605 
4,072,994 
4,361,761 
4,662,222 
4,979,303 
5,314,020 
5,440,514 
5,706,609 
5,985,136 
6,368,307 
6,877,864 
7,598,313 
8,221,248 
8,569,694 
8,735,457 
9,116,561 
9,817,328 


939,984 
1,003,605 
1,072,994 
1,161,761 
1,262,222 
1,379,303 
1,514,020 
1,640,514 
1,806,609 
1,985,136 
2,168,307 
2,377,864 
2,598,313 
2,821,248 
3,069,694 
3,335,457 
3,616,561 
3,917,328 


463,621 
169,389 
288,767 
300,461 
317,081 
334,717 
126,494 
266,095 
278,527 
383,171 
509,557 
720,449 
622,935 
348,446 
165,763 
381,104 
700,767 
335,316 


*Estimated. 


Note: Includes motorcycles, road tractors and government and 
municipal motor vehicles. 


Production and Wholesale Value 
In Canada, 1922-1943 


(Compiled by Canadian Automobile Chamber of Commerce) 
PASSENGER OARS* TRUCKS TOTAL 

Selling Value Selling Value Selling Value 
at Works Number at Works at Works 

$67,226,654 8,169 $5,232,405 $72,459,059 

78,282,372 19,226 8,941,011 383 


Number Number 


101,007 


70,609,960 


86,158,773 
106,000,203 
100,962,211 
127,263,877 
134,023,280 

75,253,581 

42,634,173 

32,490,129 

32,568,268 

57,260,156 

79,209,276 

76,814,258 

93,368,282 

81,661,687 

1,102,204 


18,043 
26,397 
37,840 
32,633 
44,206 
59,318 
32,035 
17,487 
10,095 
12,003 
24,205 
37,315 
33,790 
54,417 
42,325 
47,057 


044,445 113,102 
81,167,694 173,588 


N.A. 


216,057 


8,125,916 
12,234,486 
16,629,334 
14,942,017 
21,913,122 
29,474,395 
16,513,225 
10,330,763 

6,070,667 

6,062,195 
12,770,318 
19,803,771 
19,140,946 
30,389,011 
26,497,038 
28,072,712 
91,191,516 

163,414,253 
N.A. 


147,202 
132,580 
161,970 
204,727 
179,054 
242,054 
262,625 
153,372 

82,559 

60,789 

65,852 
116,852 
172,877 
162,159 
207,463 
166,086 
155,426 
223,013 
270,191 
228,293 


78,735,876 
98,393,259 
122,629,537 
115,904,228 
149,176,999 
163,497,675 
91,766,906 
52,964,936 
38,560,796 
38,630,463 
70,030,474 


99,013,047 


95,955,204 
123,757,293 
108,158,725 

99,173,916 
174,735,961 
244,581,947 

N.A. 


*Prior to 1925 all chassis included with passenger cars; subsequently the division 


between passenger and truck chassis has been made. 


N.A.—not available. 


Canadian Truck Output by Capacities 
1938, 1939, 1940, 1941, 1942, 1943 


Commercial Cars, Including Trucks, Buses and Chassis 


% ton and less 

1 ton and less than 142 
1% tons and less than 2 
2 tons and less than 2'2 
2% tons and less than 3! 
3% tons and 4% tons inclusive.. 


5% tons and over 


Special 


1938 
16,583 
4,867 
7,596 
9,666 
3,309 


Buses (including truck chassis 
for bus use) 


42,325 


1939 
17,893 


40 


47,057 


5,131 
5,165 
13,874 
4,695 


1940 
18,722 
15,453 

8,676 
26,949 
11,584 

80 

6 

75 
31,432 


125 


1941 
32,682 
10,948 
21,245 
22,971 
13,616 

438 
15 
6 


1942 
12,589 
3,288 
31,224 
17,081 
33,464 
461 

1 

15 


74,227 117,708 


238 


226 


1943 
11,492 
309 
2,431 
15,768 
42,721 
20 
nil 


7 
105,373 


85 


113,102 176,386 216.057 178,206 


Average Number of Wage Earners 


In U. S. Plants 


(FORMERLY MANUFACTURING MOTOR VEHICLES AND BODIES) 
Includes Government-Owned Plants Operated by These Companies 


(Thousands) 


January 


February .... 


March 
April 
May 


| RE 


July 


August ........... oe cei 


September 


eg 


November 


December .................... 


Average 


1941 


Total 
.... 480 
wwe 489 
.. 497 
. 504 
. 
.. 514 
. 480 
420 
482 
502 
.. 505 
561 


1942 


Total 
437 
406 
404 
419 
450 
479 
512 
540 
570 
589 
612 
636 


505 


Men 
561 
559 
556 
550 
556 
567 
568 
576 
591 
600 
599 
601 


574 


1943 


98 
116 
132 
153 
156 
160 
175 
188 
204 
217 
225 
218 


170 


Women Total 


659 
675 
688 
703 
712 
727 
743 
764 
795 
817 
824 
819 


744 


1944 


Men Women Total 


598 
593 
581 
566 
555 
548 
542 


214 
210 
210 
212 
207 
207 
208 


812 
803 
791 
778 
762 
755 
* 750 


*__Preliminary 


10,152,644 
10,808,572 
11,686,939 
12,629,868 
13,702,051 
14,059,582 
14,791,989 
15,405,929 
17,169,672 
18,240,546 
20,841,675 
22,243,149 
25,450,472 
26,748,483 
26,999,564 
27,084,723 
27,690,379 
28,775,444 
29,995,040 
31,758,127 
35,481,155 
38,536,388 
40,936,216 
42,830,933 
44,797,942 
eeaet eer. | an 
1944 48,162,619 


5,900,000 
6,200,000 
6,700,000 
7,200,000 
7,800,000 
7,600,000 
7,600,000 
7,500,000 
8,500,000 
8,800,000 
10,500,000 
11,000,000 
13,200,000 
13,600,000 
13,000,000 
12,300,000 
12,000,000 
12,177,000 
12,400,000 
13,063,400 
15,507,268 
17,348,146 
18,483,012 
19,024,515 
19,589,296 
20,082,793 
20,064,152 


4,252,644 
4,608,572 
4,986,939 
5,429,868 
5,902,051 
6,459,582 
7,191,989 
7,905,929 
8,669,672 
9,440,546 
10,341,675 
11,243,149 
12,250,472 
13,148,483 
13,999,564 
14,784,723 
15,690,379 
16,598,444 
17,595,040 
18,694,727 
19,973,887 
21,188,242 
22,453,204 
23,806,418 
25,208,646 
26,595,291 
28,098,467 


655,928 
878,367 
942,929 
1,072,183 
357,531 
732,407 
613,940 
1,763,743 
1,070,874 
2,601,129 
1,401,474 
3,207,323 
1,298,011 
251,081 
85,159 
605,656 
1,085,065 
1,219,596 
1,763,087 
3,723,028 
3,055,233 
2,399,828 
1,894,717 
1,967,009 
1,880,142 
1,484,535 


355,928 
378,367 
442,929 
472,183 
557,531 
732,407 
713,940 
763,743 
770,874 
901,129 
901 474 
1,007,523 
898,011 
851,081 
785,159 
905,656 
908,065 
996,596 
1,099,687 
1,279,160 
1,214,355 
1,264,962 
1,353,214 
1,402,228 
1,386,645 
1,503,176 


(1) Accumulated production up to January 1 plus proved reserves as of January 1. 
(2) Figure for 1936 is estimate of The Lamp—Standard Oil Co. (New Jersey); all others from 1935 to 1944 are estimates of the Amer- 


ican Petroleum Institute's Committee on Petroleum Reserves. Figures for years previous to 1935 are estimates of the Department 
of Statistics, but are not based on geological surveys. 


(3) Accumulated discoveries up to January 1 minus proved reserves as of January 1—column 1 minus column 2. 


(4) Proved reserves of following year minus proved reserves of current year plus production of current year. 


(5) Federal Bureau of Mines. 


1943 Motor Vehicle Taxes $1,632,000,000 


State Gross 
Registration 
Receipts ! 
$260,619,621 
288,282,352 
301,061,132 
322,630,025 
347,843,543 
355,704,860 
344,337,654 


330,005,109 4 


NI sp cxsosease bine gacemnsticeeoe 310,100,884 
316,662,000 

335,375,000 

374,920,000 

415,829,000 

2 .... 405,246,000 
ONE a Sicsnesnncinatocanascckvantess . 430,549,000 
I coo hessicstsnccarscnene 457,091,000 
511,242,000 

470,864,000 

cc speneadoacceasmceamanpece 449,724,000 


State 
Gasoline 
Tax (Net) 
$148,358,087 
187,603,231 
258,838,813 
304,871,766 
431,311,519 
493,865,117 
536,397,458 
513,047,239 
518,195,712 
565,027,000 
616,852,000 
686,631,000 
756,930,000 
766,853,000 
816,433,000 
864,472,000 
950,956,000 
839,457,000 
654,855,000 


Municipal 
and County 

Taxes ° 
$13,684,000 
14,655,000 
15,343,000 
15,990,000 
16,392,000 
16,555,000 
15,742,000 
15,861,000 
16,000,000 
16,000,000 
16,000,000 
16,00,000 
16,000,000 
16,000,000 
16,000,000 
16,000,000 
16,000,000 
16,000,000 
15,000,000 


Federal 

Excise 

Taxes * 
$145,302,000 
96,432,000 
60,474,000 


75,356,000 
230,649,000 
235,743,000 
256,671,000 
297,142,000 
326,515,000 
267,959,000 
324,012,000 
416,394,000 
572,759,000 
626,099,000 
448,436,000 


Tolls ° 
$48,316,000 
51,345,000 
$2,657,000 
53,010,000 
53,608,000 
53,445,000 
52,258,000 
52,521,000 
54,000,000 
64,000,000 
67,600,000 
73,400,000 
78,200,000 
78.700,000 
87,400,000 
96,100,000 
96,100,000 
82,100,000 
64,000,000 


Total 

$ 616,279,708 
638,317,583 
688,373,945 
721,964,791 
849,155,062 
919,569,977 
948,735,112 
986,790,348 
1,128,945,596 
1,197,432,000 
1,292,498,000 
1,448,093,000 
1,593,474,000 
1,534.758,000 
1,674,394,000 
1,850,057,000 
2,147,057,000 
2,034,520,000 
1,632,015,000 


These are taxes on the motor vehicle owners. Income and property taxes on motor vehicle, body, parts and tire factories, ga- 
rages, dealers, repair shops, terminals and truck, taxicab and bus operating companies are not included. 


1U. S. Public Roads Administration. 


*FEstimated by Automobile Manufacturers Association based on ‘The Taxation of Motor Vehicles in 1932’ by the U. S. Public 
Roads Administration, and other special surveys. Data prior to 1934 include personal property taxes. Data for 1934 and following 
wears do not include personal property taxes. i 


Estimated bv Public Roads Administration from U. S. Bureau of Internal Revenue Reports. 


ae 
Includes onlv estimated motor 


vehicle portion of Federal Excise Tax Collections on gasoline and lubricating oil. Includes excise on for-hire vehicles in 1925 and 
1926, and motor vehicle use tax in 1942 and 1943. 


4Includes special motor carrier taxes from 1932 to date. 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


Farm Owned Automotive Equipment---Oil and Gasoline Consumption 


(Compiled by Farm Journal) 


MOTOR TRUCKS 

No. Gallons No. Quarts 
Oil Used**2 
666,394 
328,625 
313,538 
633,222 
100,686 
558,851 


TOTAL MOTOR VEHICLES 
AND TRACTORS : 
Farms o. Quarts No. Gallons 
July 1944# Gasoline Used*** On ‘Used***3 Gasoline Used 
11,600 7,282,480 1,161,160 22,608,282 
5,200 3,264,560 520,520 10,933,688 
4,600 2,887,880 460,460 12,267,196 
11,200 7,031,360 1,121,120 21,399,809 
1,500 941,700 150,150 2,902,363 
6,900 4,331,820 690,690 16,239,678 


aioe CARS 

Number on No. Gallo No. Quarts 
Farms 1940 Gasoline Used* Oil Used*1 
25,540 9,288,898 1,034,370 
12,901 4,692,094 522,490 
17,979 6,538,962 728,150 
23,734 8,632,056 961,227 
2,883 1,048,547 116,761 
18,821 6,845,198 762,251 


Number on 
Farms 1940 Gasoline Used** 
13,118 6,036,904 
6,469 2,977,034 
6,172 2,840,354 
12,465 5,736,393 

1,982 912,116 
11,001 5,062,660 


2,861,924 
1,371,635 
1,502,148 
2,806,569 

367,597 
2,011,792 


Maine.......... 
New Hampshire... 
Vermont... ; 
Massachusetts = 
Rhode Island.. 
Connecticut. 


New England. 


New York....... 
New Jersey..... 
Pennsylvania... 


Middle Atlantic 
Delaware 


District of Columbia. 
Virginia... en 
West Virginia. 
North Carolina 
South Carolina 
Georgica....... 
Florida 


South Atlantic... 


Jhio. 
Indiana 
Illinois. 
Michigan. 
Wisconsin. 


East North Central 


Kentucky 
Tennessee 
Alabama 
Mississippi 


East South Central 


Minnesota.. 
Iowa... 
Missouri... a 
North Dakota... 


South Dakota 


ae ‘ 
Kansas 


West North Central 


Arkansas................ 
Louisiana.............. 


West South Central 


Montana......... 
RN ciate sacksics 
Wyoming..... 
Colorado....... 
New Mexico 
Arizona............. 
Nissi 
Nevada... 


Mountain... 


Washington. 
Oregon... 


101,858 


139,718 
24,223 
157,988 


321,929 


8,164 
38,848 
39 
86,785 
38,051 
127,476 
63,653 
77,049 
27,393 


467.458 


231,368 
172,981 
210,555 
181,209 
188,312 


984,425 


98,699 
85,233 
48,473 
55,702 


288,107 


. 208,693 
236,601 
176,285 

71,907 
72,675 
126,269 
150,403 


1,042,833 


48,571 
34,891 
112,369 
277,664 


473,495 


35,699 
38,184 
13,852 
50,426 
15,731 
10,401 
16,759 


184,210 


70,490 
58,797 


37,045,755 4,125,249 
50,815,437 
8,809,905 
57,460,236 


5,658,579 
981,032 
6,398,514 
117,085,578 13,038,125 
330,642 
1,573,344 
1,580 
3,514,792 
1,541,066 
5,162,778 
2,577,946 
3,120,485 
1,109,416 


2,969,247 
14,129,018 
14,184 
31,563,705 
13,839,149 
46,363,021 
23,150,596 
28,022,721 
9,962,834 
170,014,475 18,932,049 
84,148,542 
62,913,190 
76,578,853 
65,905,713 
68,489,074 


9,370,404 
7,005,730 
8,527,478 
7,338,964 
7,626,636 
358,035,372 39,869,212 
35,896,826 
30,999,242 
17,629,630 
20,258,817 


3,997,310 
3,451,936 
1,963,157 
2,255,931 
104,784,515 11,668,334 
75,901,644 
86,051,784 
64,114,854 
26,152,576 


8,452,066 
9,582,341 
7,139,542 
2,912,234 


51,207 


55,285 
17,106 
44,323 


116,714 


2,567 
13,058 
39 
23,272 
12,445 
20,621 
8,242 
21,693 
14,360 


116,297 


35,169 
29,732 
42,515 
33,095 
50,883 


191,394 


19,100 
18,908 
15,257 
18,565 


71,830 


38,617 
26,352 
31,771 
21,518 


26,431,897 
45,924,035 
54,701,571 


379,278,361 


17,665,273 
12,689,857 
40,868,605 
100,986,397 


172,210,132 


12,983,726 
13,887,521 
5,037,972 
18,339,936 
5,721,365 
3,782,844 
6,095,248 
1,148,565 


66,997,177 


25,637,213 
21,384,469 


2,943,337 
5,113,895 
6,091,321 


42,234,736 


1,967,125 
1,413,085 
4,550,945 
11,245,392 


19,176,547 


1,445,809 
1,546,452 
561,006 
2,042,253 
637,105 
421,241 
678.740 
127,899 


7,460,505 


2,854,845 
2,381,279 


14,269 


24,090 
42,617 


199,234 


19,674 
17,005 
28,402 
56,707 


121.788 


21,037 
12,002 
6,341 
16,850 
7,117 
4,284 
6,238 
1,683 


75,552 


28,228 
16,825 


23,565,461 2,601,316 
2,808,478 
868,985 
2,251,608 


25,442,157 
7,872,181 
20,397,445 
53,711,783 5,929,071 
130,404 
663,346 
1,981 
1,182,218 
632,206 
1,047,547 
418,694 
1,102,004 
729,488 


1,181,333 
6,009,292 
17,948 
10,709,774 
5,727,189 
9,489,784 
3,792,968 
9,983,119 
6,608,472 
53,519,879 5,907,888 
1,786,585 
1,510,386 
2,159,762 
1,681,226 
2,584,856 


16,184,774 
13,682,666 
19,565,403 
15,230,319 
23,416,357 
88,079,519 9,722,815 
970,280 
960,526 
775,056 
943,102 


8,789,820 
8,701,462 
7,021,271 
8,543,613 
33,056,166 3,648,964 
17,771,543 
12,127,190 
14,621,014 
9,902,584 
6,556,594 


1,961,744 
1,338,682 
1,613,966 
1,093,114 

724,865 


11,086,218 
19,612,343 


91,687,486 


9,053,975 
7,825,701 
13,070,600 
26,096,561 


56.046.837 


9,681,227 
5,523,320 
2,918,128 
7,754,370 
3,275,243 
1,971,497 
2,870,728 

774,517 


34,769,030 


12,990,526 
7,742,865 


1,223,772 
2,164,944 


10,121,087 


999,439 
863,854 
1,442,821 
2,880,716 


6,186,830 


1,068,680 
609,702 
322,123 
855,980 
361,544 
217,627 
316,890 

85,496 


3,838,042 
t 


1,433,982 
854,710 


41,000 


72,800 
17,300 
74,000 


164,100 


4,400 
14,900 


11,600 
90,900 


123,500 
97,609 
179,400 
95,700 
113,400 


16,300 
16,700 
15,800 
17,400 


158,100 
180,900 
64,200 
57,500 
56,400 
96,200 
120,300 


733,600 


19,100 
19,900 
64,000 
149,300 


252,300 


31,300 
15,200 
10,200 
29,200 
8,500 
6,800 
4,600 
12,800 


118,600 


28,400 
24,200 


25,739,800 


45,703,840 
10,860,940 
46,457,200 


103,021,980 


2,762,320 
9,354,220 


9,165,880 
2,950,660 
12,179,320 
4,331,820 
9,040,320 
7,282,480 


57,067,020 


77,533,300 
61,273,280 
112,627,320 
60,030,460 
71,192,520 


382,706,880 


10,233,140 
10,484,260 

9,919,240 
10,923,720 


41,560,360 


99,255,180 
113,569,020 
40,304,760 
36,098,500 
35,407,920 
60,394,360 
75,524,340 


460,554,080 


11,990,980 
12,493,220 
40,179,200 
93,730,540 


158,393,940 


19,650,140 
9,542,560 
6,403,560 

18,331,760 
5,336,300 
4,269,040 
2,887,880 
8,035,840 


74,457,080 


17,829,520 
15,192,760 


4,104,100 


7,287,280 
1,731,730 
7,407,400 


16,426,410 


440,440 
1,491,490 


1,461,460 
470,470 
1,941,940 
690,690 
1,441,440 
1,161,160 


eens 
9,099,090 


12,362,350 
9,769,760 
17,957,940 
9,579,570 
11,351,340 


61,020,960 


1,631,630 
1,671,670 
1,581,580 
1,741,740 


15,825,810 
18,108,090 
6,426,420 
5,755,750 
5,645,640 
9,629,620 
12,042,030 


73,433,360 


1,911,910 
1,991,990 
6,406,600 
14,944,930 


25,255,230 


3,133,130 
1,521,520 
1,021,020 
2,922,920 
850,850 
680,680 
460,460 
1,281,280 


11,871,860 


2,842,840 
2,422,420 


86,351,016 


121,961,434 
27,543,026 
124,314,881 


273,819,341 


6,912,900 
29,492,530 
32,132 
51,439,359 
22,516,998 
68,032,125 
31,275,384 
47,046,160 
23,853,786 


280,601,374 


177,866,616 
137,869,136 
208,771,576 
141,216,492 
163,097,951 


828,821,771 


54,919,786 
50,184,964 
34,570,141 
39,726,150 


179,401,041 


192,928,367 
211,747,994 
119,040,628 
72,153,660 
68,396,411 


10,830,665 


15,754,337 
3,581,747 
16,057,522 


35,393,606 


901,486 
3,728,180 
3,961 
6,158,470 
2,643,742 
8,152,265 
3,687,330 
5,663,929 
1,955,020 


33,939,027 


23,519,339 
18,285,876 
28,645,180 
18,599,760 
21,562,832 


110,612,987 


6,599,220 
6,084,132 
4,319,793 
4,940,773 


21,943,918 


26,239,620 
29,029,113 
15,179,928 
9,761,098 
9,313,842 
15,967,287 


117,404,613 
149,838,254 20,298,295 


931,519,927 125,789,183 
38,710,228 
33,008,778 
94,118,405 

220,813,498 


4,878,474 
4,268,929 
12,400,166 
29,071,038 
386,650,909 50,618,607 
5,647,619 
3,677,674 
1,904,149 
5,821,153 
1,849,499 
1,319,548 
1,456,090 
1,494,675 


42,315,093 
28,953,401 
14,359,660 
44,426,066 
14,332,908 
10,023,381 
11,853,856 
9,958,922 
176,223,287 23,170,407 
7,131,667 
5,658,409 


56,457,259 
44,320,094 


California.. 150,534 54,749,216 6,096,627 58,015 26,698,503 2,947,162 71,000 44,573,800 7,107,100 126,021,519 16,150,889 


Pacific 279,821 101,770,898 11,332,751 103,068 47,431,894 5,235,854 123,600 77,596,080 12,372,360 226,798,872 28,940,965 


1,507,222,263 167,836,508 1,047,084 481,868,055 53,191,867 2,199,900 441,238,365 
(2)50.8 quarts yearly average consumption per unit. 
***627.8 gallons yearly average consumption per unit. 


(3)100.1 quarts yearly average consumption per unit. 


1,381,097,220 220.209.990 3,370,187,538 


# As estimated by Farm Implement News. 
Compiled by Research & Sales Promotion Department 
Farm Journal & Farmer's Wife 


Automobiles Are Chief Means of 
Getting to Work 


Percent Using Each Method of 
Getting to Work 
No. of Other 
Employes - Mass 
Surveyed Bus Transport Walk other 


TOTAL UNITED STATES... 4,144,136 


* 3637 gallons yearly average consumption per unit 
(1)40.5 quarts yearly average consumption per unit. 
** 460.2 gallons yearly average consumption per unit. 


1943 Civilian Repair Parts 
Production Up 12 Percent 


Estimates Based on Federal Excise Tax Receipts 


Wholesale Value Year Wholesale Value Other exempted agencies, 

“iene $304,641,916 1939 . ...$454,673,191 including export ........................_ 1119 

.. 978,323,361 1940 .... _ $53,004,020 Civilian — > 
448,526,861 1941 .. .. 718,212,295 Study Plants 

1937 _ 464,618,885 1942 . 471,956,981 

1938 .. _. 348,067,646 1943 527,710,048 


NOTE: For year to year comparisons, probably the most comprehensive and ac- 
curate measure of the trend in the domestic market sales of repair parts and accessories 
is obtainable from the Federal excise tax collections. The wholesale value of parts and 
accessories taxable has been estimated by dividing the tax rate into the aggregate 
annual collections for years commencing March Ist. (There is approximately a two 
months’ lag between the month in which sales are made and the month in which col- 
lections are normally reported.) 


The Federal excise tax does not apply on parts and accessories exported, direct 
sales to governments, sales of garage and service equipment and items which are used 
for a variety of purposes other than automotive, such as bolts, nuts, lacquers, paints, 
varnish, cloth, leather, etc., used in repairs. 


Truck Trailers 
Released—End Use 
Mar. 9, °42—July 31, °44 


Armed Forces 


Year 
1934 .... ; 
ae 


re Auto 


Tas sciscscsscincassnitnssecncsicccesssc. Me 
Alabamc ... 
Alabamc ... 
California : 
Colorado . .. 1942 
Illinois .. 1942 
Indiana ................ 1942 
Kansas ................. 1942 
ID vscsscsssscnessscceccs MD 
Oregon . 1942 
Oregon 1943-4 
Tennessee 1943 
.. 1942 
1942 
1944 


1942 
... 1943 
.. 1944 


29,600 
750 
187,198 
33,165 
20,105 
12,089 
10,500 
127,491 
29,150 
51,702 
10,000 
17,100 
3,400 
49,121 
8,775 


78.1 12.4 6 
67.6 12.6 4 
74.0 —17.5— 
81.6 3.1 6.9 
59.5 6.4 12 30.9 2.0 
67.7 4.5 15 21.5 4.8 
93.0 4.9 _— 8 
73.1 12.5 2.6 11.0 
54.4 36.5 1.8 8 
49.8 — 42.0 — 8.2 
78.4 18.3 — 1.2 
81.6 14.8 1.9 1.0 
70.2 14.3 — 129 
57.1 — 33.7 — 9.2 
68.5 20.8 — 10.7 


68.9 8.3 1.8 


7.6 1.3 
18.0 14 
5.1 3.4 
7.2 1.2 


Truck Trailers Rationed 
By Months 


1943 

July 

August e 
September . 
October x 
November 
December 


1944 
January 
February ... 
March .........- 
April . 

My ......:.: 
June ......... 
July .... 


923 
1,079 
1,038 

979 
1,059 

408 


Aircraft Production Costs 


The yearly cost of the United States aircraft program during the period 1941- 
1944 is summarized below, as given by WPB Aircraft Production Board and the 
Aircraft Resources Control Office, together with the annual number and weight 
of airplanes: 


1,472 
1,648 
1,004 
1,684 
1,404 
2,411 
1,383 


Virginia ... 
Washington 
Total Value of West Virginia .... 

Aircraft Output 
....8 1,765,000,000 

6,285,000,000 

; . 13,800,000,000 

ON a 21,300,000,000 
*1944 estimate through May: 43,909 planes. 


3 
2 
1 
3 
3 
7 
4 


Total 
Airframe Weight 
85,700,000 
292,600,000 
743,000,000 
1,250,000,000 


Number of Planes 
19,290 
47,873 
85,946 
100,000* (scheduled) 


1941. 


1942. — 21.0 — 


191 590,146 


TOTAL.... 16,492 

NOTE: The above represents the net num- 

ber of trailers rationed. Cancella- 

tions have been deducted from gross 
number of release. 


Source: Studies conducted by the State Highway Planning Surveys and the Highwo 


Traffic Advisory Committee to the War Department. 
Prepared by Automobile Manufacturers Assn. 
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Vehicle Miles of Travel 
On All Rural Roads 


Farm Income by States 


Cash Income from Sales and Government Payments 
(Thousands of Dollars—000 Omitted) 


VEHICLE MILES OF TRAVEL (BILLIONS) 


FEB. MAR. APR MAY JUNE JULY AUG. SEPT. OCT. NOV. DEC. 


49 Large Cities Receive All Their 


Milk by Truck 


City 


NR IN se 2s gn pco nea eda wSesiavawees> 
Albany, N. Y. 

Atlanta, Ga. ...... 

Birmingham, Ala. 

Bridgeport, Conn. 

Buffalo, N. Y. 


cine iseineiek teusalnccaeen 


Chattanooga, Tenn. 


22. sacsiicnsisescdinnsevanicicogi ae mae 


Cleveland, Ohio 


cc gas icstutncutiancssanssatonveanesaceienaie 
a aha p soon sora cansavadsnonnanshveisysecseokass =a: 


Denver, Colorado 


Des Moines, Iowa .... LCI 


Detroit, Mich. 

Flint, Mich. 

Fort Wayne, ‘Ind. 

Gary, Indiana ............. 

Grand Rapids, Mich. 

Pe, CUD, oncncn oss. 220802-00---- 
Indianapolis, Ind. ...............-..-----.-++----« 
Kansas City, Mo. ..............------.---- 
Knoxville, Tenn. ..............-..------------ 


Momphis, Temn. ..............-.-2---:::--c-c-:-scsscessssesesenesneees ; 


0 ga sana annasete 
Milwaukee, Wis. ................-.. 


New Bedford, Mass. 
New Haven, Conn. ................--.- 
Norfolk, Va. 


i nacansnsiiosicbi 
Oklahoma Cit; ad Okla. 


Omaha, Neb. 


TE EIS 
cs bnhecebapedecdneasdounoeonenveneonncans 


MA, WE, wincecscc-n0s-0+s-0080- 


Sacramento, Cal. .............------- Rh 


San Diego, Cal. .............---------++++ 
San Francisco, Cal. ..........-.-..------- 
Seattle, Wash. ...........-.....:--:-+---+- 
South Bend, Ind. 

Spokane, Wash. 

oe; Louis, B00). .......:...-- 

St. Paul, Minn. 5 

Toledo, Ohio . 

Trenton, N. * 

Washington, D. ‘C. 

Baltimore, Md. y 

Los Angeles, Cal. ..... 
Pittsburgh, Pa. ......... 

Chicago, Il. ..............- 
Philadelphia, Pa. cua 

New Orleans, La. ......... 

New York, N. Y. 

Boston, Mass. 


* U. S. Bureau of the Census, 1940. 


Population * 


244,791 
130,577 
302,288 
267,583 
147,121 
575,901 
108,401 
128,163 
455,610 
878,336 
306,087 
210,718 
322,412 
159,819 
.... 1,623,452 
151,543 
118,410 
111,719 
164,292 
166,267 
386,972 
399,178 
111,580 
164,271 
319,077 
292,942 
172,172 
587,742 
492,370 
110,341 
160,605 
144,332 
302,163 
204,424 
223,844 
105,087 
305,394 
193,042 
105,958 

203,341 
634,536 
368,302 
101,268 
122,001 
816,048 
287,936 
282,349 
124,697 
663,091 
.. 859,100 
1,504,277 

. 671,659 

.. 3,396,808 
. 1,931,334 

. 494,537 

.. 7,454,995 
770,816 


Percent 
Received 
By Truck 

100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 


99 
98 
98 
89 
87 
75 
61 
35 


State 


Maine... wii 

New Hampshire .. 
Vermont... ine seuuetvve 
Massachusetis........... cesece 
Rhode Island.............. 


Middle Atlantic 
ae 
Virginia............... 

West Virginia 

North Carolina................... 
South Carolina 
SEE iit esinsierscascelvcasdasteesdss 
Pv cccssiestss seiesss 


South Atlantic 
Ohio... 
Indiana... 
Illinois... 
Michigan... 


East North Central... 
Kentucky... 
Tennessee. 


—— cadapeciinib toate 
DTI ss iniikapacaviwasvisiecinssssaesiviessissadeuvcoes 


East South Central 
Minnesota... 
lowa... 
Missouri... 


North th OES 
NE III shiv neces socsbcnhnsscieiaesaaaincsasaseys 


Nebraska 
SN ieCitlisda 00 0 595 daddacissjavstdeucesins 


West North Central............... 
Arkansas... 
Louisiana. 


a 


Mea pnt sic det os ed Siac ecasaniarinadehudediicins 


1940 


54,618 
22,165 
43,800 
76,952 
10,251 
57,026 


264,812 


344,374 
105,245 
282,499 


732,118 


20,189 
73,828 
126,451 
42,370 
216,281 
118,468 
167,125 
114,410 


879,122 


335,563 
294,569 
578,851 
247,263 
320,276 


$ 1.776.622 
$ 


160,376 
141,755 
115,194 
139,039 


556.364 


416,222 
718,991 
295,787 
154,696 
139,869 
274,968 
293,097 


$ 160,729 
117,369 
208,315 
589,140 


$1,075,553 


$ 112,700 
97,431 
57,422 

142,813 


1941 


58,907 
25,862 
51,388 
91,663 
11,881 
65,021 


304,722 
412,545 
123,942 
327,754 


864,241 
23,983 
91,009 

158,260 
52,073 

303,137 

116,141 

190,183 

140,277 


$ 1,075.063 
$ 434,895 
393,989 
736,355 
308,269 
437,153 


$ 2,310,661 
$ 207,051 
203,403 
161,346 
230,446 


$ 802,246 
$ 517,688 
919,515 
404,102 
227,700 
187,693 
307,481 
427,714 


$..2,991,893 
$ 259,117 
137,594 
277,611 
770,122 


$ 1,444,444 
$ 153,649 
124,096 
67,228 
171,172 


1942 


86,311 
31,259 
63,321 
108,230 
13,300 
75,015 


377,436 
497,404 
149,911 
395,679 


$ 1,042,994 
$ 50,318 
120,844 
214,872 
64,614 
461,757 
182,225 
248,870 
201,661 


$ 1,545,161 
$ 603,704 
565,034 
991,238 
397,834 
583,094 


$ 3,140,904 
$ 267,921 
256,751 
201,660 
322,857 


$ 1,049,189 
$ 732,828 
1,297,972 
570,399 
330,178 
269,244 
495,703 
595,000 


$ 4,291,324 
$ 320,366 
197,691 
396,338 
1,062,301 


$ 1.976.696 
$ 198,173 
178,439 
93,183 
246,438 


1942 
Income 
Per 


Farm 


$2,214 
1,888 
2,685 
3,393 
4,413 
3,545 


$2,792 
$3,246 
5,803 
2,341 


$2,996 
$5,595 
2,870 
1,229 
651 
1,659 
1,325 
1,152 
3,240 


$1,516 
$2,582 
3,062 
4,644 
2,121 
3,123 
$3,122 
$1,059 
1,037 
870 
1,109 


$1,025 
$3,713 
6,085 
2,227 
4,464 
3,716 
4,095 
3,806 


$3,968 
$1,479 
1,318 
2,206 
2,541 


$2,050 
$4,738 
4,087 
6,207 
4,791 


1943 


121,588 
41,048 
76,179 

144,510 
16,225 

106,783 


$06,333 
604,192 
192,710 
$04,301 


$ 1,301,203 
$ 77,856 
155,055 
280,950 
83,831 
514,630 
207,273 
345,701 
312,357 


$ 1,977,733 
$ 702,522 
656,286 
1,204,688 
474,542 
722,506 


$ 3.760.544 
$ 351,703 
311,101 
258,976 
360,979 


$ 1,282,759 
$ 885,823 
1,625,394 
686,294 
437,636 
363,789 
694,226 
751,519 


$ 5,444,681 
$ 342,283 
250,822 
400,010 
1,218,231 


$ 2,211,346 
$ 243,421 
228,043 
90,405 
315,111 


61,276 
59,242 
48,614 
13,706 


71,867 
83,065 
63,933 
17,001 


99,715 2,924 
103,080 5,582 
83,242 3,276 
21,491 6,015 


109,703 
130,053 
104,622 

24,806 


$ 1,246,164 
$ 406,641 
266,730 
1,520,119 


$ 1,023.761 $4,384 
$ 310,159 $3,797 
213,642 3,455 
1,167,053 8,797 


752.011 
205,432 
151,612 
868,777 


593,204 
146,454 
116,590 
662,512 


Washingotn eee 
MI ss cn catancsso scien: 
California 

$ 2,193,490 
$19,924,253 


$ 1,690,854 
$16,138,319 


$ 1,225,821 
$11.771.102 


925.556 
$9,096,981 


$6,122 
$2,647 


1943 
Income 
Per 


Farm 


$3,119 
2,480 
3,230 
4,531 
5,383 
5,046 


$3,745 
$3,943 
7,459 
2,984 


$3,738 
$8,656 
3,682 
1,606 
844 
1,849 
1,507 
1,601 
5,018 


$1,940 
$3,005 
3,556 
5,644 
2,530 
3,869 


$3.738 
$1,391 
1,256 
1,117 
1,240 


$1,253 
$4,489 
7,620 
2,680 
5.917 
5,021 
5.734 
4,807 


$4,992 
$1,580 
1,672 
2,226 
2,914 


$2.293 
$5,820 
5,223 
6,020 
6,126 
3,217 
7,042 
4,117 
6,943 


$5,337 
$4,978 

4,314 
11,459 


$7.942 
$3,268 


Source: U. S. Department of Agriculture, Bureau of Agricultural Economics. Compiled by: Research and Sales Promotion Dept., 


Farm Journal and Farmer's Wife. 


Normal Growth of Labor Force in U. S. 1940 to 1950 


PERSONS IN THE LABOR FORCE, 1940, AND ESTIMATED “NORMAL” LABOR FORCE, 


TO 1950, BY SEX AND AGE, FOR THE UNITED STATES 


(Figures in thousands. Figures refer to last week in March of specified years. 
1940 figures based on adjusted census returns) 


SEX AND AGE 1940 § 1941 1942 1943 1944 1945 1946 1947 1948 1949 
Total, 14 years and over 53,299 53,985 54,674 55,411 56,026 56,621 57,185 57,712 58,211 58,694 
Male, 14 years and over 40,284 40,635 40,984 41,379 41,663 41,929 42,167 42,372 42,551 42,709 
4 19 years...................... 2,619 2,595 2,562 2,516 2,462 2,406 2,347 2,282 2,223 2,179 
24 .... 5,035 5,111 5,199 5,288 5,353 5,391 5,397 5,373 5,322 5,252 
29 eeceeeseccceeeseeeeee OF196 5,228 5,257 5,317 5,324 5,378 5,453 5,543 5,635 5,710 
34 . 4880 4,933 4,992 5,055 5,110 5,153 5,185 5,210 5,235 5,271 
39 .. 4554 4,593 4,634 4678 4,724 4,769 4,818 4,871 4,923 4,969 
44 cece. 4,187 4,210 4,240 4,281 4,322 4,357 4,389 4,420 4,452 4,486 
49 sets. 89937 3,938 3,935 3,932 3,934 3,939 3,953 3,974 4,001 4,030 
54 one 3,444 3,489 3,529 3,567 3,581 3,588 3,589 3,583 3,574 3,568 
59 veveustesscsesvesvvee 2664 2,740 2,808 2,879 2,945 2,996 3,035 3,063 3,080 3,086 
64 . 1909 1,943 1,967 1,995 2,028 2,064 2,105 2,148 2,192 2,232 
69 Decesteagiives . 11387) 1,128 1,134 1139 1,146 1,155 1,166 1,177 1,191 1,207 
74 . 495 497 501 505 506 507 506 504 502 500 
years 227 228 228 228 227 225 224 223 222 220 


13,015 13,350 13,690 14,032 14,363 14,692 15,018 15,340 15,661 15,984 
14 to 19 css. 1895 1,364 1,329 1,290 1,249 1,209 1,168 1,127 1,090 1,060 
20 to 24 nccw.. 2688 2,733 2,781 2826 2,858 2,877 2,881 2,871 2,849 2,818 
25 to 29 2,013 2,058 2,100 2,188 2,177 2,218 2,262 2,309 2,353 2,391 
30 to 34 1,594 1,670 1,747 1826 1,900 1,972 2,038 2,099 2,157 2,215 
35 to 39 1,364 1,424 1485 1548 1,614 1,684 1,760 1,840 1,924 2,009 
40 to 44 _.. 1196 1,184 1,236 1,293 1,352 1,413 1,476 1,542 1,610 1,684 
45 to 49 ¢ 951 981 1,013 1,046 1,082 1,122 1,168 1,218 1,274 1,332 
50 to 54 740 766 794 822 849 877 904 930 958 989 
55 to 59 516 538 561 585 608 632 655 678 #701 723 
60 to 64 343 4354 «©9364 = 374 386 399 413 429 445 462 
65 to 69 1890 180 183 #185 187 190 193 196 199 203 
70 to 74 65 66 67 68 69 70 70 70 70 70 
75 years 30 30 30 31 31 31 31 31 31 31 


Source: U. S. Department of Commerce. 


1941 


1950 
59,165 
42,852 

2,155 

5,169 

5.755 

5,327 

5,005 
4,524 
4,058 
3,568 
3,087 
2,261 
1,226 

499 

219 


16,312 
1,038 
2,783 
2,417 
2,275 
2,091 
1,764 
1,393 
1,023 

743 
478 
207 
70 
31 
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—_— 0 | Hale Chart of Ton-Miles 
Steam Railroads (000,000 omitted) 


Revenue Inland 
Ten-Miles Trucks Great Lakes Waterways Pipe-Lines* 
- 96,207 
81,074 
88,241 
93,588 
80,335 


85,228 SOURCE OF INFORMATION 
95,328 Steam Rallroads—Bureau of 
’ Economics 
95,139 Trucks—Automobile Manufacturers Assn. 
114,078 and New York State Motor Truck 


123,667 Assn. e uv. 8 
141,597 Great Lakes—Chlef of Engineers, U. 8. 
147,077 Inland a of Engineers, 


157,289 Pipelines—American Petroleum Institute 
173,221 and H. E. Hale 
174,522 


186,463 
215,878 *Preliminary due to the difficulty of 
i obtaining any reliable check on the various 
236,601 factors involved during wartime. 
218,382 Copyright, 1944, H. E. Hale, 393 Seventh 
Ave., New York. Reproduction permitted 
218,803 
255.016 on written request. 
, 


OF 

TON MILES IN — STATES 253,783 
Various Means of Transportation payen 

SOURCE OF INFORMATION 288,637 
sa eas 277,135 
cous uses a 366,173 
— amen anasuent aoe tm " 398,263 
408,778 
367,161 
413,699 


= V Pf) \ |, gf 
\ a_f 
309,533 
342,188 
poy 
| 391,945 
9; \N 417,418 
a) 447,444 
/ V 432,014 
a ee Sots 
y 385,815 
311,073 
fn 235,308 
= 251,200 
270,000 
ff 283,807 
340,900 




















BILLIONS OF TON MILE 


BILLIONS OF TON MILES 


436,087 
362,676 
291,924 
835,457 
$75,285 
477,500 


640,000 
730,500 46,100* 111,604 101,458 


Hale Chart of Passenger-Miles 


(000,000 omitted) 
«3) (4) (3) (6) 








50 
40 
30 
20 + 
10 
0 
1 


(2) 
Steam Railroads 
Revenue 
Passenger Electric Pullman* Private Domestic 
Miles Railways Cars Automobiles Alrlines 
11,848 


12,044 
13,363 
14,229 


14,289 

12,188 SOURCE OF INFORMATION 

13,049 Steam Rallroads—Bureau of Railway 
: Economics 


12,257 Electric Railways—American Transit Assn. 
13,380 Pullman Cars—The Pullman Co. 
14,591 Private Automobiles—Automobile Manufac- 


16,038 turers Assn. 
17,354 Domestic Airlines—Civil Aeronautics Ad- 
19,690 ministration 


sé ” 
20,916 Buses—‘‘Bus Transportation 


21,923 


23,800 *Pullman passenger-miles are included 
25,167 in steam railroad passenger-miles. 
27,719 Copyright, 1944, H. E. Hale, 393 Seventh 
29,083 Ave., New York. Reproduction permitted 
29,109 on written request. 

’ 


32,338 
33,202 
33,132 
34,673 
35,357 
32,475 
35,220 
40,100 
43,212 38,000 
46,838 50,000 
47,370 14,335 60,000 
37,706 11,294 75,000 
35,811 11,758 85,000 
38,294 12,982 120,000 
eae 13,083 160,000 
. o . , 48,000 14,017 200,000 
~ 3 ; 35,673 46,900 14,407 250,000 
Cost of Operation Per Mile for Light Passenger Cars $5,673 46,900 14,407 250,000 
FIXED CHARGES COST PER MILE 31,718 42,200 13,938 336,000 
Operating Costs and Fixed Charges 31,165 41,000 14,059 389,000 
Based on $1000 Investment Based on Miles Driven Per Year 26,876 40,000 12,515 404,000 
& recs Deeppeecheek oun. .ansesesnscecennecsanscsessvcosensves BE ID esis Sctitceilniiscne sca $.10 per mile “” 91,933 35,300 9,892 397,000 
ERBUTGTCD 220... sees sesesenseensneneenenseeceroce iS enencatieadaneties 6000 csossssssesseseansessnnnssssseseecessnee +088 per mile 16,997 30,200 6,758 368,000 
ITI saben Ui aageoasaainioshibiplassli OOO ......sseveeescssecerseeersnsnesceseeeeeesesessseseneseneene (O08 por mile 16,370 28,200 6,142 358,000 
Car License isinebilicanasaiiin ID sickening ilps int bianihatappaiieies. SE 18,000 29,300 6,891 366,000 
Driver's License ...............-- sicsnncesinenssasanemnstnnsmoscemte MMIII ssnasicnahsnccensnsesssnntennnpnhsssunenventiietaetnmncntane -064 per mile 18,521 29,185 7,146 394,000 
22,450 30,114 8,355 428,000 
Ne a TI aii ciissnneinncsnssdscinsescxcasccansicansasaisonctan’ $356 24,706 29,150 9,170 471.000 
21,668 27,400 8,270 476,000 
OPERATING COST PER MILE 
Gasoline Average $.20 gallon at 15 miles per gallon—Cost per mile........ iss ......013 a paren Pane coon 
600 x 16 tires $18.00 x 4 — $72.00 at 18,000 miles... ee een a" - a 29,485 on ane naan oa 
Reports siaandimaneaiainanianitionnnmntint pianannhedmssadnsucnghntenthtivnandseasesensas irledkecmsaaidaaaisiaan P = aoe ’ ’ J 
nn OUI WOR I I iscsi iesccieniceksiianicacnienesinisiiiemebitiatacitenisnsannion 7” d ee saan caaee a ono 


Se Equitable Life Assurance Society of the U. 8. 
Total Operating Cost Per Mile.............. sah soi sath ARiAehb le ebeceheoheacobAdadlipbe’s ona siema lab ddiennaddcadoenahamiibsiphsshalibade sibasiaickders-ioasendasisapsibdsdinadsholboe’ $.029 303 
SOURCE: Pittsburgh Motor Club New Seek. 3's. 
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Percentage Relations of Rural Traffic in Months of 1942-43-44, 
With That in Corresponding Months of 1941 
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PERCENTAGE OF TRAFFIC IN CORRESPONDING MONTHS OF 1941 


JAN. FEB. MAR. Respetidatanianetaimmasts MAY 


1943 Radio Network Gross Time Sales 


Automotive & Petroleum Industries 
By Networks and Advertisers 


Automotive—Cars CBS NBC BLUE MBS Total 

Chevrolet Dealer.................... $ 450,854 $ $ $ $ 450,854 
MEP COB ac acscscccsnisesccssssccs 697,724 697,724 
ON DUNE Ci ivvcciciscisscsssccssss 2,497,845 2,497,845 
General Motors Corp............. 385,030 385,030 
Studebaker Corp. Pac. Div... 5,880 5,880 


$1,148,578 $ 385,030 $2,497,845 S$ 5,880 $ 4,037,333 
Tires 


Firestone Tire & Rub. Co....$ $ 704,508 $ $ S$ 704,508 
B. F. Goodrich Co................. 784,298 784,298 
Goodyear Tire & Rub. Co..... 413,628 413,628 
’ United States Rubber Co..... 796,731 796.731 
Total Automotive.............: $2,729,607 $1,503,166 $2,497,845 $ 5,880 $ 4,736,498 
Petroleum 

American Oil Co................... $ 103,356 $ $ $ $ 103,356 
Cities Service Co................... 528,900 528,900 
Gilmore Oil Co...................... 48,672 48,672 
eee 524,230 524,230 
Macmillan Petroleum Corp 31,648 31,648 
MND OE Dis csscntcsccscsencsccasints 531,896 531,896 
Richfield Oil Corp. of Calif... 235,376 235,376 
Richfield Oil Corp. of N. Y... 179,579 179,579 
Ge | io” ree 16,889 16,889 
Sinclair Refining Co............. 516,601 516,601 
gt ok 6” ae 199,114 199,114 
Socony Vacuum Oil Co....... 1,364,481 1,364,481 
Standard Oil Co. of Calif... 107,672 31,447 139,119 
a 837,146 837,146 
= ee 3,121 3,121 
NO ce ce 828,983 828,983 
I i i aces 797,073 797,073 
Union Oil Co. of Callif......... 17,511 35,352 52,863 
Total Petroleum.................... $1,462,180 $1,718,630 $3,062,057 $696,180 $ 6,939,047 


Total Automotive & Petrol...$4,191,787 $3,221,796 $5,559,902 $702,060 $13,675,545 


Minimum Size and Weight 
For Trucks During War 


Emergency rules governing minimum sizes and weights of 
commercial motor vehicles, which the governors of all 48 states have 
agreed to make effective for the duration of the war, follow: 

. permissible width—96 inches. 

permissible height—12% feet. 

. permissible length of a single vehicle—35 ft. 
permissible length of a combination—45 ft. 
permissible weight per inch width of tire—600 Ibs. 
permissible weight on single axle—18,000 Ibs. 
permissible weight on two axles—30,000 Ibs. 
permissible weight on three axles—40,000 lbs. 
permissible weight of semi-trailers—40,000 Ibs. 
permissible weight of other combinations—40,000 Ibs. 


SHLCNSAPoONE 


Trend of Truck Accident Rate Down 


(Source: National Safety Council) 
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a Mone TIME 


DOUBLED 
40 IN EAST 
| 88 COUPON se 
| “nat VALUE CuT 
20 
PLEASURE DRIVING 
BANNED WN EAST BANNED IN NORTHEAST 


States Having 
Title Laws 


License Plates 
State Title Law Follow Vehicle 
Alabama No Yes 
Arizona Yes Yes 
Arkansas No Yes 
California Yes Yes 
Colorado Yes No 
Connect.cut No No 
Delaware Yes ‘No 
Dist. Columbia Yes No 
Florida Yes Yes 
Georgia No Yes 
Idaho Yes Yes 
Illinois Yes No 
Indiana Yes No 
Towa No Yes 
Kansas Yes Yes 
Kentucky No Yes 
Louisiana No Yes 
Maine Repealed Jan. 1940 No 
Maryland Yes No 
Massachusetts No No 
Michigan Yes Yes 
Minnesota Registration Cert. Yes 
Mississippi No Yes 
Missouri Yes No 
Montana Yes Yes 
Nebraska Yes No 
Nevada Yes Yes 
New Hampshire No Yes 
New Jersey Official Bill Sale No 
New Mexico Yes Yes 
New York No No 
North Carolina Yes . 
North Dakota Yes Yes 
Ohio Yes No 
Oklahoma Yes Yes 
Oregon Yes Yes 
Pennsylvania Yes No 
Rhode Island No No 
South Carolina No Yes 
South Dakota Yes Yes 
Tennessee No Yes 
Texas Yes Yes 
Utah Yes = 
Virginia Yes t 
Washington Yes Yes 
West Virginia Yes No 
Wisconsin Yes Yes 
Wyoming Yes No 


*Private plates with car; for hire kept by owner. 


**No—must be returned for cancellation. 
+Transferable with car or retained by owner. 


Car Announcement 


Dates, 1941 
(1942 Models) 


RE. acts aa'e 


Cadillac-LaSalle 
Chevrolet 


Hudson 


Mercury 
Nash 
Oldsmobile 
Packard 


Studebaker 
Willys-Overland 


eteeee 
eeeeeee 
eeeeeee 
eeeeeeeee 
eee eeeeeee 


ere eeeeeee 
eeeeeeee 


eeee 


eeee 


1941 


Sept. 22 
Oct. 6 
Sept. 29 
Sept. 22 
Sept. 29 
Sept. 22 
Oct. 6 
Aug. 25 
Sept. 29 
Oct. § 
Sept. 15 
Oct. 6 
Aug. 25 
Sept. 1 
Sept. 22 
Sept. 25 
Aug. 11 
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Vehicles by Type of Ownership and 
Annual Average Mileage 





Types of Ownership 
Private Fleets Private Non- 
Number of Vehicles and (Multiple Fleets (Single 
Annual Average Mileage All Types ownership) ownership) Public 
VEHICLES 
Number of Trucks ........................ 3,711,137 1,472,876 2,099,147 139,114 
Number of Truck-Tractors .......... 121,256 108,044 12,085 1,127 
Number of Semi-Trailers ............ 138,816 126,550 10,617 1,649 
Number of Full Trailers .............. 30,417 25,558 2,421 2,438 
MILEAGE 
Truck annual average mileage.. 10,000 11,800 8,800 11,100 
Truck-Tractor 
annual average mileage ........ 30,500 31,400 24,500 10,900 
Semi-Trciler annual avg. mileage 31.300 31,900 24,900 9.100 
Full-Trailer annualavg. mileage 21,700 23,300 10,300 3,100 


Gasoline Prices and Taxes, 1919-1943 


Yearly Averages from 50 Representative Cities in the United States 
(Compiled by The Tezas Co.) 
AVERAGE FIRST OF MONTH, IN CENTS PER GALLON 


Tank Service Service 
Wagon Station Gasoline Station 

Year (Ex. Tax) (Ex. Tax) Taxes (ine. Tax? 
EE ieee Red ae Kes os ws wee 2411 .2541 .0006 .2547 
A Pere re er re re -2805 -2974 .0009 .2983 
DS. kas renews aw ore cme eae .2409 .2611 .0020 .2631 
BR icin.c ces wale ns ela eae alee .2263 .2482 .0038 .2520 
BE i808 ven eds ts ens Seanen 1866 -2106 .0091 .2197 
Ra. ais Ae ah ake anid are ecg eae -1686 .1946 .0148 -2094 
DN a cates i i aGik aCe Ga we we Rae -1746 -2009 .0211 .2220 
6s. 26e ARSE AR WEES RRS ER SE -1744 -2097 .0241 -2338 
BE Las eccbuise s6vAdeeedeceeee -1500 -1828 .0281 -2109 
BES OR K44 60a 8S ERSTE RUAN OSES .1483 -1790 .0304 -2094 
EN. caboose Raaee Kee eam eee .1458 -1792 .0350 -2142 
BE, cXcbae bee sea sakeeeen an eae .1248* -1616 .0379 1995 
BE ho vtce back W ee ke anew ewee® .0965* 1298 .0400 -1698 
BES (iP de Aadlae aaa tas hase cae -1008* -1330 .0463 .1793 
BS. ce4ce Ria daweckeecseetnan .0942* .1241 .0541 .1782 
MENG os wae baa oe be RRR Eas Ree 0981* 1364 .0521 -1885 
rer rr rrr er rer 0973* -1355 .0529 1884 
SE sak SARS RR SAO SMe HOLe RR 1021* -1410 .0535 1945 
DN chs chaeeeenGate sansa eaa ee 1053* .1459 .0540 .1999 
BE 6:65 55645 002000 Os RE SEER .1004* -1407 .0544 1951 
DE 2c hcnauceesasakciwenncee .0958* 1331 .0544 -1875 
AES eee ere errr ee ire .0908* 1275 .0566 -1841 
SL <0sa6eh ese hoes saa asawanees .0949* -1330 .0593 .1923 
Eas wie RRGR Se HERS COA e wo ED .1044* .1446 .0597 .2043 
US a5, nic Sa ares hod xin one ek .1045* .1456 .0597 .2053 


*Undivided dealer's net, excluding tax. 


GASOLINE PRICES AND TAXES 
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Current Financial Position of Automotive Manufacturing Parts and Accessory Companies 
C e Shares Common Recent Shares Preferred 
ompanies Stock Outstanding Market Value § Outstandin 
2,117,453 $ 97,382,000 


Car and Truck Companies Bohn Aluminum & Brass 352,418 18,000,000 
Borg-Warner 2,336,732 95,817,000 


FROM LATEST AVAILABLE BALANCE SHEETS Briggs Manufacturing 1,947,700 81,816,000 


Ratio Latest . 
Cash or Equivalent Current Assets Current Liabilities Assets to Briggs & Stratton 297,149 15,147,000 
Latest Year Ago Latest Year Ago Latest Year Ago Liabilities E. G. Budd 1,656,808 18,227,000 1% 
0 


Chrysler $122,215,000 $136,070,000 $340,192,000 $317,791,000  $163,587,000 $166,286,000 2.1tol Budd Wheel ............................. 965.258 9,653,000 

Diamond T 11,515,000 9,779,000 35,897,000 37,287,000 31,961,000 34,420,000 ~=—i1.l tol Eaton Manufacturing 703,646 33,744,000 

Ford of Canada 10,892,000 12,939,000 40,082,000 39,276,000 17,443,000 17,887,000 2.3tol Electric Auto-Lite 1,197,000 53,865,000 

General Motors 657,883,000 370,940,000 1,702,230,000 1,373,511,000 869,466,000 681,979,000 1.9tol Houdaille-Hershey 785,000 14,130,000 : 

Graham-Paige .............._ 902,000 813,000 6,576,000 3,316,000 4,441,000 1,396,000 1.5tol Midland Steel ...............cccccsseceeen. 234,915 8,930,000 te 
12,355,000 7,225,000 34,432,000 45,740,000 14,519,000 30,971,000 2.4tol Motor Products 390,254 8,970,000 

Mack Trucks 27,695,000 5,900,000 69,788,000 55,913,000 40,968,000 27,179,000 1.7tol Motor Wheel 845,752 17,745,000 


3 i ; 254,00 48,311,000 1.5 to 1 Mullins Manufacturing 546,050 5,460,000 
Nash-Kelvinator 53,958,000 36,106,000 102,575,000 81,806,000 68,254,000 0 oO Siesta Compeveiion 1086835 13 shane 


Packard 26,755,000 * 28,791,000 134,899,000 99,976,000 102,491,000 71,752,000 1.3 to 1 Raybestos-Manhattan 628,100 19,468,000 
5,070,000 1,877,000 14,209,000 10,687,000 8,089,000 5,505,000 1.8 tol Reynolds Spring 290,000 4,000,000 
Studebaker 31,834,000 22,050,000 85,173,000 62,519,000 62,140,000 40,990,000 1.4tol Spicer 300,000 14,400,000 


904, 5,901,000 47,487,000 39,811,000 — 25,896,000 19,329,000 1.9to1  — Stewart-Warner 1,272,920 19,369,000 
illys-Overland “4 se po 5 oe ro 61,886,000 $4,616,000 49,065,000 46,492,000 1.3to1 ++ Thompson Products aeree io 
Willys-Overlan 902, 970, 886, 1020, ——" sia 3 Timken-Detroit 991,975 27,760,000 


Timken Roller Bearing 2,421,380 123,471,000 


Miscellaneous Companies L. A. Young Spring & Wire 408,658 8,180,000 
Ratio Latest 


Cash or Equivalent Current Assets Current Liabilities Assets to . . 
Latest Year Ago Latest Year Ago Latest Year Ago Liabilities Miscellaneous Companies 


I si itintlniisdball $ 24,511900 $ 13,185,000 $181,327,000 $146,602,000 $ 73,607,000 $ 54,409,000 2.5tol a ee event 

General Tire & Rubber 3,121,000 2,369,000 17,632,000 14,979,000 4,238,000 4,935,000 4.2tol Stock Outstanding Market Value Outstanding 

Goodrich 14,522,000 12,221,000 127,743,000 109,448,000 49,756,000 34,000,000 2.6tol Americus Chain 989,529 $ 27,714,000 54,919 
29,596,000 27,375,000 196,221,000 186,171,000 55,746,000 66,408,000 3.5tol Cleveland Graphite Bronze.......... 321,920 14,168,000 27,876 
2,534,000 2,574,000 13,173,000 10,274,000 4,498,000 2,343,000 2.9 tol Continental Motors ...................... 3,000,000 2,400,000 


" Electric Storage Battery 907,810 40,000,000 
34,803,000 14,996,000 154,260,008 138,671,000 45,383,000 35,512,000 3.4 to 1 Seems Setihete 244.190 3,406,000 


Hercules Motors 311,100 7,150,000 


Parts and Accessory Companies Waukesha Motor... 400,000 7,600,000 
Ratio Latest 
Cash or Equivalent Current Assets Current Liabilities Assets > 
Latest Year Ago Latest Year Ago Latest Year Ago Liabilities 


$ 96,875,000 $ 74,717,000 $ 291,031,000 $244,872,000 $248,135,000 $213,912,000 1.2 tol Dividend Payments 
Bohn Alum. & Brass 2,000,000 1,101,000 18,441,000 14,280,000 12,857,000 7,919,000 1.4 tol 


Borg-Warner 83,500,000 57,219,000 115,302,000 83,047,000 76,670,000 51,421,000 1.5tol Automotive Companies 

Briggs 12,491,000 4,041,000 99,657,000 49,964,000 73,986,000 27,839,000 1.4tol neemeunes 

Briggs & Stratton 2,330,000 —:1,024,000 7,155,000 4,354,000 5,025,000 2,216,000 1.5tol ean ame Gen Gee 

E. G. Budd.................... 3,807,000 11,998,000 42,700,000 39,426,000 25,893,000 28,802,000 1.7tol 

Budd Wheel 5,181,000 5,694,000 12,923,000 11,692,000 11,311,000 11,959,000 Lltol PO ™ Pi = oun a 
Eaton Mig. ................... 17,019,000 12,603,000 39,176,000 25,301,000 «28,165,000 25,163,000 ~—s:i1.4tol yeter 053, 229, 107, 
Electric AutoLite ....... 12,082,000 1,847,000 44,499,000 30,336,000 25,799,000 ‘13,282,000 1.7to1 + +=‘Ford of Canada 1,659,000 1,659,000 2,591,000 
Houdaille-Hershey 25,200,000  217241,000 43,951,000 39,685,000 35,393,000 «32,483,000 «s1.2to1 + General Motors 96,300,000 96,170,000 171,786,000 
Midland Steel ............ 10,318,000 7,059,000 + -—=«15,773,000 _—13,066,000 4,944,000 2,922,000 3.2t01 ‘Hudson 318,000. 

Motor Products ........... 7,896,000 1,702,000 —=«17,155,000 «6,889,000 —=« 12,723,000 3,230,000 1.3001 «—«-_ MOCK Truths nnn = 178R000 1.782.000 1.782.008 
Motor Wheel 6,164,000 8,283,000 14,374,000 15,815,000 6,333,000 8,164,000 2.3to) | Nash-Kelvinator 2,146,000 2,146,000 1,073,000 
Murray Corp. .......... 3,927,000 5,232,000 27,433,000 19,126,000 17,729,000 10,635,000 1.5 to} POCKATA anna neeeeereerenneseeeieeeecenneeceeeeeneerneneee 1,450,000 1,450,000 1,499,000 
Perfect Circle 5,100,000 2,168,000 12,168,000 5,600,000 8,988,000 3,793,000 1.3tol 465,000 233,000 
Raybestos-Manhattan... 6,823,000 5,540,000 19,810,000 17,690,000 7,224,000 5,924,000 2.8tol 555,000 

Reynolds Spring 839,000 703,000 2,920,000 2,641,000 1,591,000 1,522,000 1.8tol 781,000 781,000 

Spicer ceececccececcee 6,854,000 «6,997,000 —-33,892,000 23,858,000 29,895,000 20,060,000 —1.3to! 
Stewart-Warner .......... 9,538,000 —_7,643,000 33,255,000 32,207,000 19,257,000 18,074,000 1.701 PARTS AND ACCESSORY COMPANIES 
Thompson Products .... 5,033,000 3,024,000 20,672,000 19,406,000 8,707,000 9,676,000 —-2.4tol 

Timken-Detroit ............_ 12,489,000 12,989,000 = $6,376,000 40,666,000 32,868,000 28,385,000 +~—‘1.7tol 1943 1942 

Timken Roller Bearing... 11,458,000 22,932,000 39,084,000 $0,043,000 9,691,000 23,761,000 4 to) Ainsworth Mfg. $ 310,000 $ 207,000 $ 517,000 


L. A. Young S. & W 5,558,000 1,336,000 9,950,000 6,471,000 4,510,000 1,498,000 2.2tol Bendix 6,351,000 8,450,000 7,891,000 
Bohn Aluminum & Brass . 1,057,000 ‘1,057,000 705,000 


Ti d Rubber Companies Borg-Warner 3,739,000 4,673,000 4,673,000 
we One eS P Ratio Latest BOWer Roller Bearing 750,000 675,000 900,000 


Cash or Equivalent Current Assets Current Liabilities Assets to Briggs & Stratton 891,000 891,000 891,000 

Latest Year Ago Latest woe age — eile  acnccnesennscnaceececeearsnernseernee 3,895,000 3,895,000 4,382,000 

American Chain .........5 9,704,000 $ 7,469,000 $ 25,945,000 $ 24,778,000 $ 12,951,000 $ 11,587,000 2 tol Budd Wheel 483,000 965,000 837,000 
Cleveland Graphite ... 13,865,000 1,241,000 23,338,000 8,143,000 18,967,000 1,808,000 1.2tol Clark Equipment 802,000 802,000 894,000 
Continental Motors ...... 23,949,000 26,921,000 68,410,000 63,660,000 57,465,000 56,370,000 1.2 tol ee aaa 2,111,000 2,111,000 2,111,000 
Electric Storage Battery 13,002,000 10,729,000 34,999,000 33,514,000 9,092,000 8,638,000 3.9 to 1 Electric Auto-Lite 2,393,000 2,693,000 3,590,000 
Evans Products ............_ 2,988,000 2,595,000 6,519,000 7,056,000 3,845,000 4,907,000 1.7 tol C. M. Hall Lamp 90,000 54,000 143,000 
Hercules Motors ............ 343,000 209,000 723,000 636,000 62,000 60,000 11.6tol Houdaille-Hershey 1,219,000 1,062,000 1,613,000 
Waukesha Motor .......... 830,000 1,212,000 9,036,000 7,420,000 4,027,000 2,375,000 2.2 tol Libbey-Owens-Ford 3,804,000 2,503,000 8,757,000 


Marlin-Rockwell 1,697,000 1,697,000 2,035,000 
McQuay-Norris 286,000 286,000 257,000 


Financial Structure of Automotive Industry Midland Steel Products ae ee se 


Car and Truck Companies Motor Products 390,000 390,000 


Shares Common Recent Market Shares Preferred Par Value Motor Wheel 800,000 700,000 1,354,000 
Stock Outstanding Value Stock Outstanding Preferred acm Wi ona cscs sccicsa sce nssccsntsnssncocseorscne 201,000 367,000 237,000 
RNIIOD 1. sssniislessinieiaiiaiemeamnienaane: . an $ 413,345,000 Murray Corp. ........-.-csssceccsssssseecesnseeecesenneessesoe 712,000 475,000 238,000 
RE errr rpm reer ue sane ne tetera 421,259 674,000 PROMISE, TSS occ ccinisanscccconsaccenecsecesnsnsoese 475,000 475,000 831,000 


Ford Of Cnt. ccccceessscccccsecsccceesscoveeeesceceeee.  1-589,000 35,000,000 cae ' 

ie Wie... connososae. -OA0NeeOe 2,860,000,000 1,836,000 $100.00 a vee Se ee $23,000 283,000 = 323,000 
Groham-Paige ...........ecccccccesesseecsneeseseneeeee 4,805,000 25,830,000 12,939 100.00 $ narra 1,335,000 = 1,256,000 1,256,000 
SR ON on in te aca ee ht 1,588,810 25,408,000 Reynolds Spring 150,000 25,000 73,000 


597,335 25,671,000 gE era 885,000 1,110,000 1,335,000 
ceerinetor hi atid ai i eae Beg oe ep ene Stewart-Warner 637,000 637,000 637,000 
Packar UU, WOU, Timken-Detroit 1,750,000 3,200,000 4,200,000 
Fe ae ae 465,000 7,000,000 : 

ATER RES ERE AT 2,320,481 46,400,000 de Timken Roller Bearing 4,842,000 4,838,000 8,460,000 
White 625,000 16,870,000 i 150,000 160,000 260,000 


Willys-Overland ......... 2,196,758 37,400,000 .0¢ L. A. Young Spring & Wire ....000000...0--.. 409,000 409,000 


Tire and Rubber Companies MISCELLANEOUS 


Shares Common Recent Market Shares Preferred Par Value 1943 1941 
Stock Outstanding Value Stock Outstanding Preferred Funded Debt American Chain ; .. $ 2,255,000 2,260,000 2,260,000 


Firestone .... stabi Gaeees 1,945,896 $ 97,300,000 450,000 $100.00 $46,000,000 Cleveland Graphite Bronze 785,000 790,000 768,000 


General Tire & Rubber..................0000..--. 527,000 7,378,000 65,000 240,000 : 
B. F. Goodrich... 1,303,000 65,150,000 412.031 27,569,000 Electric Storage Battery 1,816,000 1,816,000 2,269,000 


Goodyear Tire & Rubber 2,059,168 103,100,000 612,354 ia s0.20nng 4 Svaue Products 
Lee Rubber & Tire 241,509 10,650,000 ; 311,000 311,000 +  —389,000 


RIED cceicivteninnensinseonnscasinsicerecn: ia 88,000,000 651,091 | 31,725,000 400,000 400,000 —«- $00,000 
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(Maximum Price Regulation 540— 
Used Passenger Automobiles—effec- 
tive July 10, 1944.) 

(Document No. 29125) 


PART 1360—MOTOR VEHICLES 
AND MOTOR VEHICLE 
EQUIPMENT 

PR 540] 


MAXIMUM PRICES FOR USED 
PASSENGER AUTOMOBILES 


This compilation of Maximum 
Price Regulation 540 includes Antend- 
ment 1, effective July 10, 1944. 


In the judgment of the Price Ad- 
ministrator, prices of used passenger 
automobiles have risen to an extent 
and in a manner inconsistent with the 
purposes of the Emergency Price 
Control Act of 1942, as amended. The 
Price Administrator has ascertained 
and given due consideration to the 
prices of used passenger automobiles 
prevailing between October 1 
1941, and has made adjustments for 
such relevant factors as he has de- 
termined to be of general applicability. 
So far as practicable, the Price Ad- 
ministrator has consulted with and 
has been advised. by representative 
members of the industry which will be 
affected by this regulation. 

In the judgment of the Price Ad- 
ministrator the thaximum prices es- 
tablished by this regulation are and 
will be generally fair and equitable 
and will effectuate the purposes of the 
act. A statement of the considerations 
involved in the issuance of this regu- 
lation has been issued simultaneously 
herewith and has ‘been filed with the 
Division of the Federal Register. 


Such specifications and standards 
as are used in this regulation were, 
prior to such use, in general use in 
the trade or industry affected. 


$ 1360.652 Maximum prices for used 
passenger automobiles. Under the au- 
thority vested in the Price Adminis- 
trator by the Emergency Price Control 
Act of 1942, as amended, and Execu- 
tive Orders 9250 and 9328, Maximum 
Price Regulation 540 (Maximum 
Prices for Used Passenger Automo- 
biles), which is annexed hereto and 
made a part hereof, is hereby issued. 


Authority: § 1360.652 issued under 
56 Stat. 23, 765; 57 Stat. 566; Pub. 
Law 383, 78th Cong.; E.O. 9250, 7 
F.R. 7871; E.O. 9328, 8 F.R. 4681. 


MPR 540—-MAXIMUM PRICES 
FOR USED PASSENGER 
AUTOMOBILES 


ARTICLE I—SCOPE OF REGU- 
LATION AND PROHIBITION 


Sec. 

1. Applicability of regulation. 

2. Prohibition against dealing in 
used cars at prices above the 
maximum. 


Relation to other regulations. 

Less than maximum prices. 

ARTICLE II—MAXIMUM 

PRICES 

Maximum prices for used cars. 

How to find the base price. 

Warranted used cars. 

ARTICLE II— 
MISCELLANEOUS 

Federal and state taxes. 

Evasion. 

Label or tag to be attached by 
dealer to used car. 


Certificate of transfer that must 
be completed for a sale of a 
used car. 


Records and reports. 

Enforcement. 

Licensing. 

Definitions. 

Petitions for amendment of gen- 
eral applicability. 

Appendix 

Appendix 

Appendix 

Appendix 

Appendix 

Appendix 


ARTICLE I—SCOPE OF REGU- 
LATION AND PROHIBITION 
SECTION 1. Gp ricsiay of this 

regulation—(a) To what sales this 


~ 


6. 


8. 
9. 
10. 


11. 


12. 
13. 
14. 
15. 


16. 


AMO D> 





and 15,) bu 


regulation applies. This regulation ap- 

plies to all sales by dealers and other 

_— of used passenger automo- 
iles. 


(1) Definition of used passenger 
automobile (“used car”), “Used pas- 
senger automobile”, (called “used 
car” in this regulation), means: 


(i) Any automobile which has a 
seating capacity of less than eleven 
persons, and which, irrespective of 
mileage, has been used for any pur- 
pose other than for the purpose of 
selling it; 


(ii) A 1941 model year automobile 
used as a demonstrator; and 


(iii) The chassis or body of an 
= described in paragraph (i) 
or (ii). 


This definition includes, among oth- 
ers, used taxicabs and station wagons 
t it does not include 1942 model 
year automobiles used as demon- 
strators. 


{Subparagraph (1) amended by Am. 1, ef- 
fective 7-10-44] 


(b) Geographical applicability. This 
regulation applies to forty-eight 
states of the United States and the 
District of Columbia, but not to the 
territories and possessions of the 
United States. 


SEC. 2. Prohibition against dealing 


in used cars at prices above the maxt- 
mum, 


(a) On and after July 10, 1944, re- 
gardless of any contract or other ob- 
ligation, except as provided in para- 
graphs (b), (c) and (d). 


(1) No person shall sell or deliver 
any used car at a price higher than 
the maximum price permitted by this 
regulation; and 


(2) No person, in the- course of 
trade or business, shall buy or receive 
a used car at a price higher than the 
maximum price permitted by this reg- 
ulation, but if he, the purchaser, has 
received from the seller a written 
statement that the price charged does 
not exceed the maximum price, and 
he has no knowledgé to the contrary, 
he shall be oma to have complied 
with this subparagraph (2) ; and 


(3) No person shall agree, offer or 
attempt to do any of the acts pre- 
scribed in subparagraphs (1) and (2) 
of this section. 


(b) A war procurement agency as 
defined in section 15 (d), or any con- 
tracting officer thereof, or any coun- 
try whose defense the President 
deems vital to the defense of the 
United States under the terms of the 
Lend-Lease Act, or any government 
agency of such a country, shall not be 
subject to the provisions of paragraph 
(a) (2). Moreover, any war procure- 
ment agency contracting officer, with 
respect to purchases he makes, in his 
official capacity, of used cars, an 
any paying ce officer of the 
United States, with respect to pay- 
ments he may make, in his official 
capacity, in connection with pur- 
chases of used cars, shall be relieved 
of any and every liability, civil or 
criminal, imposed by this regulation 
or by the Emergency Price Control 
Act of 1942, as amended. 


(c) Nothing in this regulation shall 
prevent the fulfillment of any written 
contract for the purchase of a used 
car whether in the nature of a condi- 
tional sales agreement, rental contract 
providing for purchase or other ar- 
rangement, entered into before July 
10, 1944, and under which the used 
car has been delivered prior to July 
10, 1944 


(d) Where a promissory note cov- 
ering payment to a dealer or other 
seller for a car is discounted by a 
bank, finance company, or other per- 
son and the latter takes possession of 
the used car after default by the 
maker of the note, the return of the 
repossessed used car to the dealer in 
connection with the recovery from 
him of the unpaid balance of the note 
does not constitute a sale, purchase, 
or transfer subject to the regulation. 
However, the sale of a repossessed 
used car by such a holder of “car 
paper” at public or private sale, except 
the return of a used car in connection 
with a contract to repurchase, is sub- 






















d|In figuring his maximum pric 





ject to the regulation. Notwithstand- 
ing the provisions of this paragraph, 
where a promissory note covering pay- 
ment to a dealer or other seller for a 
car is discounted by a ce 
company, or other person and the lat- 
ter takes possession of the used car 
after default by the maker of the 
note, nothing in this regulation shall 
prevent the bank, finance company, or 
other person who discounted the note 
from selling the used car for an 
amount not exceeding the unpaid bal- 
ance on the note, or the appli 
maximum price if it is higher, in 
the case of a used car delivered prior 
to July 10, 1944, by the dealer to the 
person making the note. 


_SEC. 3. Relation to other regula- 
tions—(a) In general. The transac-| A 
tions, persons, and commodities sub- 
ject to this lation shall not be sub- 
ject to any other regulation issued by 
the Office of Price Administration in 


Price Zones 


REGION A—AIl states east of 
the Mississippi 
Region 


river. 

All states not 

included in Region A or C. 
REGION C—Washington, Ore- 

gon, California, Nevada, Idaho, 

Utah and Arizona. 













































the state where the used car being 
sold is registered at the time of sale, 
or if not registered at the time of 
sale, the state where it was last regis- 
tered before the time of sale. The 
tegions for which prices are listed in 
Appendix B, and the states included 


(a) For a complete car listed in 
Appendix B. Take the base price 


listed in Appendix B 


so far as they are affected by this reg- b) F let t listed 

ulation, except as provided in para- i . OFS COMPCEE COT ROL Tee 
pendix B. (1) If its body and 

graphs (b) p Bn were made by different manu- 


facturers: Take the price in Ap- 
pendix B for the most comparable 
car of the same make, model year, 
body. type, passenger capacity, and 
wheel base. 


(2) If its model year is 1937 or 
later but its make is not listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the most comparable 
car as to model year, body type, pas- 
senger capacity, and wheel base. 


(3) If its model year is 1936 or 
before and the make is listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the 1937 year model of 
the same make, body type, passenger 
capacity, and wheel base. 


(4) If its model year is 1936 or be- 
fore and the make is not listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the 1937 model year of 
the comparable make and model listed 
in Appendix C, or if a comparable 
make or model is not listed in Ap- 
pendix C, take the base price for the 
1937 model year car listed in Ap: 
pendix B which is most comparable 
as to body type, passenger capacity, 
and wheel base. 


(c) For a chassis or body. (1) Ifa 
chassis of a ¢ar is sold separately, the 
base price shall be 70% of the base 
price established by this section for 
the complete car. 


(2) If the body of a car is sold 
separately, the base price shall be 30% 
of the base price established by this 
section for the complete car. 


(d) For a complete car consisting 
of a used chassis and a new body. 
hen a seller. sells a complete car 
consisting of a new body attached to 
a used chassis, the base price shall be 


(1) The base price for the used 
chassis as established by this section, 
plus 


(2) The price of the new body 
under the applicable maximum price 
regulation. 


SEC. 6a. Maximum price for a used 
car consisting of a used chassis and a 
new station wagon body installed by 
the seller or installed at his request 
which cannot be priced under sections 
(5) and (6). The maximum price for 
a used car consisting of a used chassis 
and a new station wagon body, in- 
stalled by the seller or installed at his 
request, for which a maximum price 
cannot be determined under sections 
(5) and (6) shall be a warranted price 
(that is a price which requires the| 
furnishing in writing to the purchaser 
of the warranty in section 7) specific- 
ally authorized by the Regional Officc | 
of the Office of Price Administration 
for the region in which the seller’s 
principal place of business is located 
or an Office of Price Administration 
District Office in that region author- 
ized by such Regional Office. A seller 
who seeks such an authorization un- 
der the provisions of this section shall 
file’ with the above office an applica- 
tion-setting forth: (a) Both the base 
price under section 6 (b), and a de- 
scription, of the used car from which 
the chassis being used in the combina- 
tion was taken (The description shall 
show the make, year, series model 


(b) Exports. The provisions of this 
regulation do not apply to the pur- 
sale or a G for export 
from the Continental United States 
of a used car. Such a sale, purchase 
or ree is covered by the Second 
eee aximum Export Price Reg- 
ulation, 


SEC. 4. Less than maximum prices. 
Prices lower than maximum prices 
established by this regulation may be 
charged and paid. 


ARTICLE II—MAXIMUM 
PRICES 


SEC. 5. Maximum prices for used 
cars—(a) For sales during the six 
months period beginning on July 10, 
1944. To figure the maximum price of 
a used car sold during the six months 
period beginning ars 10, 1944, and 
ending on January 9, 1945, the seller 
must 


(1) Find the base price according 
to sectior 6; and 


(2) Add to it the allowance in Ap- 
pendix D for any piece of equipment 
listed there which is sold. attached to 
the car; and 


(3) If the car is a warranted car 
(as defined in section 7), add $100.00 
or, if it is higher, add 25% of the total 
of the base price and any equipment 
allowance. If the amount to be added 
is in cents (that is, a certain number 
of dollar and cents) the amount shall 
be evened to the nearest dollar. 


(b) For sales after the six months 
period covered by paragraph (a). For 
any car sold after the six months od 

the 


riod described in paragraph (a) 

expired, the seller must figure 

maximum price as in paragraph (a), 
except that he must subtract from 
it 4% of the total of the base price 
and the equipment allowance, if any, 
for each half year after such six 
months period up to and including the 
half year containing the day of sale. 


Note that this 4% half year depre- 
ciation does not apply to the addi- 
tional amount allowed under para- 
graph (a) (3) for a warranted car. 


SEC. 6. How to find the base poe. 
the 
seller shall take as his base price a 
price found by following the direc- 
tions given below which apply to the 
used car he is selling, always using, 
when he does so, the prices given in 
Appendix B for the particular region 
in which the car is located at the time 
of sale, except where the car is lo- 
cated at the time of sale not more 
than 100 miles from the boundary 
between regions A and B or the 
boundary between regions B and C, 
If the car is located 100 miles, or a 
lesser number of miles, from either 
of these boundaries, the following 
shall determine what region shall be 
used for the purpose of selecting the 
price in Appendix B. If the seller is 
a dealer, or other seller generally en- 
gaged in the business of selling used 
cars, he shall .use the Appendix B 
price for the region in which is lo- 
cated his established place of business. 
If he has an established place of 
business in more than one region, he 
shall use the first applicable of the 
following: The Appendix B price for 
the region in which is located the 
established place of business from 
which the sale is made; the Appendix 
B price for the region in which is 
located the established place of busi- 
ness closest to the place of sale. If 
the seller is a person not generally 
engaged in the business of selling used 
cars, he shall use the Appendix B 
price for the region which contains 


bers.); (b) the actual, or if not 
available the estimated, market value 


used car described under (a), and not 
to be used in the conversion; (c) the 
cost to the seller of the new station 


in each region, are stated in Appendix | , 


75 


installation costs to the seller sepa- 
rately itemized; (f£) the price the 
seller proposes to charge and the rea- 
sons for such a price; (g) any other 
facts, including costs, which the seller 
wishes to submit in support of the 
application. The authorization will be 
given in the form of an order. 


SEC, 7. Warranted used cars. (a) 
Definition. A warranted used car is 
one in operating condition for 
which the dealer furnishes to the pur- 
chaser the following warranty in 
writing : 


DEALER'S WARRANTY 


The used car described below 
including any equipment named in 
Appendix D of aximum Price 
Regulation 540, is hereby warranted 
to be in good operating condition, and 
to remain in such condition under 
normal use and service for a period 
of 30 days after delivery, or 1,000 
miles, whichever may first occur. 


We agree, if said car is delivered 
during the above period to our place 
of business, to make with reasonable 
promptness any repairs or replace- 
ments, which may be necessary to its 
good operating condition in accord- 
ance with normal use and service, at 
a cost to the purchaser named below 
of not more than 50% of the normal 
charge for such repairs and replace- 
ments. Our normal charge is not in 
excess of OPA ceilings. 


_ This warranty does not extend to 
tires, tubes, paint, glass, upholstery, or 
to any repairs or replacements made 
necessary by misuse, negligence or ac- 
cident. 


Make of used 


RE, 60069 s65N cls oieuesoderemecein 
PED dhbdedndinidcdivesecdenaeaael 
Serial number............ Body 
es 
Mofor number........ Date of de- 
BOP. occa 
Speedometer Total sell- 
SON A Seeensiacs ing price.... 
Name of purchaser | Name of dealer 
making sale 
en ieworaes CT cds caccuven 
Address Name of pro 
representative 
thereof and 
title 
"Address 


(b) Additional warranties by dealer. 
A dealer may extend to the purchaser 
warranties in addition to those pro- 
vided in the warranty stated in para- 
graph (a), but this shall be done in 
a warranty separate and in addition 
to the warranty provided in paragraph 
(a), and the maximum price estab- 
lished by section 5 shall not be in- 
creased thereby. 


(c) Purchaser's legal remedies for 
dealer's failure to perform obliga- 
tions of warranty. e nature of a 
purchaser’s legal remedies for the 
breach of a dealer’s warranty, which 
are those existing under the appli- 
cable state law, is not changed by this 
regulation. 


ARTICLE III 
MISCELLANEOUS 


SEC. 8. Federal and state taxes. 
There may be added to the maximum 
price for the sale of any used car the 
amount of any Federal, State, county 
or municipal tax upon, or incident to, 
the particular sale, or delivery or pro- 
cessing in connection with such sale. 
There may also be added to this max- 
imum price the amount of any Fed- 
eral, State, county or municipal tax 
on the use of such car which applies 
to any unexpired part of the period 
the tax covers. The amount of such 
taxes must be included in the certifi- 
cate of transfer required under sec- 


body type, and serial and motor num- tion 11. Any taxes paid on the car or 


extra equipment when new are. not to 
be added to, or included in, the maxi- 


of the equipment removed from the |™um price under this section. 


_ SEC. 9. Evasion. It shall be a viola- 
tion of this regulation to charge a 


wagon body; (d) the cost to the|Price above the applicable maximum 
seller of preparing the chassis for the |}PTice in connection with any sale of 
new station wagon body, not including | a used car, either alone or in conjunc- 
reconditioning costs; (e) any other|tion with any other consideration even 
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Current Financial Position of Automotive Manufacturing 


Parts and Accessory Companies 


Shares Preferred 
Outstanding 


Recent 
Market Value 


$ 97,382,000 
18,000,000 
95,817,000 
81,816,000 
15,147,000 


18,227,000 
9,653,000 


Shares Common 
Stock Outstanding 


2,117,453 
352,418 
2,336,732 
1,947,700 
297,149 


1,656,808 
965,258 


Companies 


Bohn Aluminum & Brass......... ines 
Borg-Warner .......... 
Briggs Manufacturin 
Briggs & Stratton 


E. G. Budd 
Budd Wheel 


Car and Truck Companies 
FROM LATEST AVAILABLE BALANCE SHEETS 


Current Assets 
Latest Year Ago 


$ 340,192,000 $ 317,791,000 


Ratio Latest 
Assets to 
Liabilities 


2.1 tol 


Current Liabilities 
Latest Year Ago 


$163,587,000 $166,286,000 


$5 83,000 
7% 18,000 


Cash or Equivalent 
Latest Year Ago 


Chrysler $122,215,000 $136,070,000 


RINE DB cessessesssvaseies 
Ford of Canada . 
General Motors ... 
Graham-Paige 

Hudson 

Mack Trucks 
Nash-Kelvinator ............ 
SERGE Sovenesxcesssseevesssustes 
biti tinksidéevestecivie 
Studebaker . 

aa 
Willys-Overland 


a 
General Tire & Rubber 
Goodrich 

Goodyear 

Lee Rubber & Tire........ , 
U. S. Rubber......... 


Bendix 

Bohn Alum. & Brass..... 
Borg-Warner .... 
Briggs 
Briggs & Stratton............ 


Budd Whee! ... 
Eaton Mfg. ..... 
Electric Auto-Lite . 
Houdaille-Hershey 
Midland Steel 

Motor Products 
Motor Wheel . 
Murray Corp. . 
Perfect Circle . 
Raybestos-Manhattan 
Reynolds Spring 
Spicer 
Stewart-Warner .. 
Thompson Products 
Timken-Detroit 
Timken Roller Bearing 
L. A. Young S. & W. 


American Chain 
Cleveland Graphite . 
Continental Motors 
Electric Storage Battery 
Evans Products ... 
Hercules Motors . 
Waukesha Motor 


11,515,000 
10,892,000 


657,883,000 


902,000 
12,355,000 
27,695,000 
53,958,000 


26,755,000 * 


5,070,000 
31,834,000 
9,904,000 
18,502,000 


9,779,000 
12,939,000 
370,940,000 
813,000 
7,225,000 
5,900,000 
36,106,000 
28,791,000 
1,877,000 
22,050,000 
5,901,000 
5,570,000 


35,897,000 
40,082,000 
1,702,230,000 
6,576,000 
34,432,000 
69,788,000 
102,575,000 
134,899,000 
14,209,000 
85,173,000 
47,487,000 
61,886,000 


37,287,000 
39,276,000 
1,373,511,000 
3,316,000 
45,740,000 
55,913,000 
81,806,000 
99,976,000 
10,687,000 
62,519,000 
39,811,000 
54,616,000 


Miscellaneous Companies 


Cash or Equivalent 


Latest 


Year Ago 


24,511900 $ 13,185,000 


3,121,000 
14,522,000 
29,596,000 

2,934,000 
34,805,000 


2,369,000 
12,221,000 
27,375,000 

2,574,000 
14,996,000 


Current Assets 


Latest 
$ 181,327,000 
17,632,000 
127,743,000 
196,221,000 
13,173,000 
154,260,008 


Year Ago 
$ 146,602,000 
14,979,000 
109,448,000 
186,171,000 
10,274,000 
138,671,000 


31,961,000 
17,443,000 
869,466,000 
4,441,000 
14,519,000 
40,968,000 
68,254,000 
102,491,000 
8,089,000 
62,140,000 
25,896,000 
49,065,000 


Current Liabilities 


Latest 
$ 73,607,000 
4,238,000 
49,756,000 
55,746,000 
4,498,000 
45,383,000 


Parts and Accessory Companies 


Cash or Equivalent 


Latest 


Year Ago 


96,875,000 $ 74,717,000 


2,000,000 
83,500,000 
12,491,000 

2,330,000 

3,807,000 

5,181,000 
17,019,000 
12,082,000 
25,200,000 
10,318,000 

7,896,000 

6,164,000 

3,927,000 

5,100,000 

6,823,000 

839,000 

6,854,000 

9,538,000 

5,033,000 
12,489,000 
11,458,000 

5,958,000 


1,101,000 
57,219,000 
4,041,000 
1,024,000 
11,998,000 
5,694,000 
12,603,000 
1,847,000 
21,241,000 
7,059,000 
1,702,000 
8,283,000 
5,232,000 
2,168,000 
5,540,000 
703,000 
6,997,000 
7,643,000 
3,024,000 
12,989,000 
22,932,000 
1,336,000 


Tire and Rubber Companies 


Cash or Equivalent 


Latest 


Year Ago 


9,704,000 $ 7,469,000 


13,865,000 
23,949,000 
13,002,000 
2,988,000 
343,000 
830,000 


1,241,000 
26,921,000 
10,729,000 

2,595,000 

209,000 

1,212,000 


Current Assets 


Latest 


Year Ago 


$ 291,031,000 $ 244,872,000 


18,441,000 
115,302,000 
99,657,000 
7,155,000 
42,700,000 
12,923,000 
39,176,000 
44,499,000 
43,951,000 
15,773,000 
17,155,000 
14,374,000 
27,433,000 
12,168,000 
19,810,000 
2,920,000 
33,892,000 
33,255,000 
20,672,000 
56,376,000 
39,084,000 
9,950,000 


14,280,000 
83,047,000 
49,964,000 

4,354,000 
39,426,000 
11,692,000 
25,301,000 
36,336,000 
39,685,000 
13,066,000 

6,999,000 
15,815,000 
19,126,000 

5,600,000 
17,690,000 

2,641,000 
23,858,000 
32,207,000 
19,406,000 
40,666,C00 
50,043,000 

6.471,000 


Current Assets 


Latest 


Year Ago 


$ 25,945,000 $ 24,778,000 


23,338,000 
68,410,000 
34,999,000 
6,519,000 
723,000 
9,036,000 


8,143,000 
63,660,000 
33,514,000 

7,056,000 

636,000 

7,420,000 


l.ltol 
2.3 tol 
1.9 tol 
1.S tol 
2.4 to l 
1.7 to 1 
1.5 tol 
1.3 tol 
1.8 to l 
1.4 tol 
1.9 tol 
1.3 tol 


34,420,000 
17,887,000 
681,979,000 
1,396,000 
30,971,000 
27,179,000 
48,311,000 
71,752,000 
5,505,000 
40,990,000 
19,329,000 
46,492,000 


Ratio Latest 
Assets to 
Liabilities 

2.5 to l 
4.2tol 
2.6 tol 
3.5 to 1 
2.9 to 1 
3.4 tol 


Year Ago 
S$ 54,409,000 
4,935,000 
34,000,000 
66,408,000 
2,343,000 
35,512,000 


Current Liabilities 


Latest 


$248,135,000 
12,857,000 
76,670,000 
73,986,000 
5,025,000 
25,893,000 
11,311,000 
28,165,000 
25,799,000 
35,393,000 
4,944,000 
12,723,000 
6,333,000 
17,729,000 
8,988,000 
7,224,000 
1,591,000 
29,895,000 
19,257,000 
8,707,000 
32,868,000 
9,691,000 
4,510,000 


Year Ago 
$213,912,000 
7,919,000 
$1,421,000 
27,839,000 
2,216,000 
28,802,000 
11,359,000 
25,163,000 
13,282,000 
32,483,000 
2,922,000 
3,233,000 
8,164,000 
10,635,000 
3,793,000 
5,924,000 
1,522,000 
20,060,000 
18,074,000 
9,676,000 
28,385,000 
23,761,000 
1,498,000 


Current Liabilities 


Latest 
12,951,000 
18,967,000 
57,465,000 

9,092,000 

3,845,000 

62,000 

4,027,000 


Year Ago 
$ 11,587,000 
1,808,000 
56,370,000 
8,638,000 
4,907,000 
60,000 
2,375,000 


Financial Structure of Automotive Industry 


Ratio Latest 
Assets to 
Liabilities 

1.2 tol 
1.4 tol 
1.5 tol 
1.4tol 
1.5 tol 
1.7 tol 
l.l tol 
1.4tol 
1.7 tol 
1.2 tol 
3.2 to 1 
1.3 tol 
2.3 to 1 
1.5 tol 
1.3 to 1 
2.8 to 1 
1.8 tol 
1.3 tol 
1.7 tol 
2.4 tol 
1.7 tol 
4 tol 
2.2 tol 


Ratio Latest 
Assets to 
Liabilities 

2 wl 
1.2tol 
1.2 tol 
3.9 tol 
1.7 tol 
11.6 tol 
2.2 tol 


Eaton Manufacturing 
Electric Auto-Lite 
Houdaille-Hershey 


Midland Steel 


Motor Products 
Motor Wheel 
Mullins Manufacturing 


Murray Corporation ..................... 
Raybestos-Manhattan ........... 


Reynolds Spring ......... 
Spicer 
Stewart-Warner ........ 


Thompson Products .... Tabi cna 


Timken-Detroit 2.0.20... 
Timken Roller Bearing 


L. A. Young Spring & Wire... 


703,646 
1,197,000 
785,000 


234,915 


390,254 
845,752 
546,050 
950,615 
628,100 
290,000 
300,000 
1,272,920 
299,737 
991,975 
2,421,380 
408,658 


33,744,000 
53,865,000 
14,130,000 


8,930,000 


8,970,000 
17,745,000 
5,460,000 
13,314,000 
19,468,000 
4,000,000 
14,400,000 
19,368,000 
13,500,000 
27,760,000 
123,471,000 
8,180,000 


Miscellaneous Companies 


American Chain 


Cleveland Graphite Bronze ... 


Continental Motors ..... : 


Electric Storage Battery .... 


Evans Products 
Hercules Motors . 
Waukesha Motor 


Shares Common 
Stock Outstanding 


989,529 
321,920 
3,000,000 
907,810 
244,190 
311,100 
400,000 


Recent 
Market Value 


$ 27,714,000 
14,168,000 
2,400,000 
40,000,000 
3,406,000 
7,150,000 
7,600,000 


f 


173,500 
94.925 
55,800 


lst 
2nd 


Shares Preferred 


Outstanding 


54,919 
27,876 


Dividend Payments 
Automotive Companies 


CAR AND TRUCK COMPANIES 


Chrysler ; 
Ford of Canada .. 
General Motors ..... 
Hudson 

Mack Trucks 
Nash-Kelvinator 
Packard .......... 
_ a 
Studebaker 


DIVIDENDS 


1943 


1942 


1941 


. $13,053,000 $15,229,000 $26,107,000 


1,659,000 
96,300,000 
318,000 


1,792,000 


2,146,000 
1,450,000 
465,000 
555,000 
781,000 


1,659,000 
96,170,000 
1,792,000 
2,146,000 


1,450,000 
233,000 


781,000 


PARTS AND ACCESSORY COMPANIES 


Ainsworth Mfg. 

Bendix , 
Bohn Aluminum & Brass 
BORG WETICE oosisccceccnescis..... 
Bower Roller Bearing 


Briggs & Stratton ..................... 


Briggs Mfg. 
Budd Wheel 
Clark Equipment . 


I clays csencsnsanaes 


Electric Auto-Lite 
C. M. Hall Lamp 
Houdaille-Hershey 


Libbey-Owens-Ford .................. 


Marlin-Rockwell 
McQuay-Norris 
Midland Steel Products 


NI NS icsescininssccstvnssccaseess 


Motor Products . 


1943 


1942 


S$ 310,000 $ 207,000 


6,351,000 
1,057,000 
3,739,000 
750,000 
891,000 
3,895,000 
483,000 
802,000 
2,111,000 
2,393,000 
90,000 
1,219,000 
3,804,000 
1,697,000 
286,000 
1,241,000 
200,000 
390,000 


8,450,000 
1,057,000 
4,673,000 
675,000 
891,000 
3,895,000 
965,000 
802,000 
2,111,000 
2,693,000 
54,000 
1,062,000 
2,503,000 
1,697,000 
286,000 
1,241,000 
275,000 
390,000 


2,591,000 
171,786,000 


1,792,000 
1,073,000 
1,499,000 


$ 517,000 
7,891,000 
705,000 
4,673,000 
900,000 
891,000 
4,382,000 
837,000 
894,000 
2,111,000 
3,590,000 
143,000 
1,613,000 
8,757,000 
2,035,000 
257,000 
1,576,000 
301,000 


Car and Truck Companies 


Motor Wheel] .............. 800,000 700,000 1,354,000 


Shares Common Recent Market Shares Preferred Par Value 


Chrysler .. 
Diamond T ..... 
Ford of Canada 
General Motors 
Graham-Paige 
Hudson 

BIG a ccciscnes ; 
Nash-Kelvinator 
Packard 

Reo .... 
Studebaker 
White , 
Willys-Overland 


Firestone 
General Tire & Rubber 
B. F. Goodrich 


Goodyear Tire & Rubber... 


Lee Rubber & Tire 
U. S. Rubber 


Stock Outstanding 


4,351,132 
421,259 
1,589,000 
44,003,334 
4,305,000 
1,588,810 
$97,335 
4,291,000 
15,000,000 
465,000 
2,320,481 
625,000 
2,196,758 


Tire and Rubber Companies 


Shares Comm 


Stock Outstanding 


1,945,896 
527,000 
1,303,000 
2,059,168 
241,509 
1,759,092 


Value 


$ 413,345,000 
674,000 
35,000,000 
2,860,000,000 
25,830,000 
25,408,000 
25,671,000 
68,600,000 
90,000,000 
7,000,000 
46,400,000 
16,870,000 
37,400,000 


on Recent Market 
Value 
$ 97,300,000 
7,378,000 
65,150,000 
103,100,000 
10,650,000 
88,000,000 


Stock Outstanding 


Shares Preferred 
Stock Outstanding 


Preferred 


$100.00 
100.00 


1,836,000 
12.939 


153,476 


Par Value 
Preferred 


$100.00 
100.00 


450,000 

65,000 
412,031 
612,354 


651,091 


Funded Debt 


S 742,000 


3,953,000 


Funded Debt 


$46,000,000 
240,000 
27,569,000 
36,090,000 


31,725,000 


Mullins Mfg. ....... ; 
Murray Corp. .... 
Noblitt-Sparks, Inc. 
Perfect Circle .... 
Raybestos-Manhattan 


Reynolds Spring ..................... 


MOOS TAI. ccescicnseins-s 
Stewart-Warner 
Timken-Detroit 

Timken Roller Bearing 
|. ne 


L. A. Young Spring & Wire 


American Chain ....... 
Cleveland Graphite Bronze 
Electric Storage Battery 
Evans Products ... 
Hercules Motor ......... 
Waukesha Motors 


201,000 
712,000 
475,000 
323,000 
1,335,000 
150,000 
885,000 
637,000 
1,750,000 
4,842,000 
150,000 
409,000 


MISCELLANEOUS 


1943 
S 2,255,000 
785,000 
1,816,000 


400,000 


367,000 
475,000 
475,000 
283,000 
1,256,000 
25,000 
1,110,000 
637,000 
3,200,000 
4,838,000 
160,000 


1942 
2,260,000 
790,000 
1,816,000 


311,000 
400,000 


237,000 
238,000 
831,000 
323,000 
1,256,000 
73,000 
1,335,000 


637,000 
4,200,000 


8,460,000 
260,000 
409,000 


1941 
2,260,000 
768,000 
2,269,000 


500,000 













































































































































































































































































































































































Full Text of 


Price Regulation 


A 


Used Car 





(Maximum Price Regulation 540— 
Used Passenger Automobiles—effec- 
tive July 10, 1944, 


(Document No. 29125) | 


PART _ 1360—MOTOR VEHICLES 
AND MOTOR VEHICLE 


"te aa 

PR 540) 

MAXIMUM PRICES FOR USED 
PASSENGER AUTOMOBILES 


This compilation of Maximum 
Price Regulation 540 includes Amend- 
ment 1, effective July 10, 1944. 


In the judgment of the Price Ad- 
ministrator, prices of used passenger 
automobiles have risen to an extent 
and in a manner inconsistent with the 
purposes of the Emergency Price 
Control Act of 1942, as amended. The 
Price Administrator has ascertained 
and given due consideration to the 
prices of used passenger automobiles 
prevailing between October 1 and 15, 
941, and has made adjustments for 
such relevant factors as he has de- 
termined to be of general applicability. 
So far as practicable, the Price Ad- 
ministrator has consulted with and 
has been advised by representative 
members of the industry which will be 
affected by this regulation. 


In the judgment of the Price Ad- 
ministrator the maximum prices es- 
tablished by this regulation are and 
will be generally fair and equitable 
and will effectuate the purposes of the 
act. A statement of the considerations 
involved in the issuance of this regu- 
lation has been issued simultaneously 
herewith and has been filed with the 
Division of the Federal Register. 


Such specifications and standards 
as are used in this regulation were, 
prior to such use, in general use in 
the trade or industry affected. 


$ 1360.652 Maximum prices for used 
passenger automobiles. Under the au- 
thority vested in the Price Adminis- 
trator by the Emergency Price Control 
Act of 1942, as amended, and Execu- 
tive Orders 9250 and 9328, Maximum 
Price Regulation 540 (Maximum 
Prices for Used Passenger Automo- 
biles), which is annexed hereto and 
made a part hereof, is hereby issued. 


Authority: § 1360.652 issued under 
56 Stat. 23, 765; 57 Stat. 566; Pub. 
Law 383, 78th Cong.; E.O. 9250, 7 
F.R. 7871; E.O. 9328, 8 F.R. 4681. 


MPR 540—MAXIMUM PRICES 
FOR USED PASSENGER 
AUTOMOBILES 


ARTICLE I—SCOPE OF REGU- 
LATION AND PROHIBITION 

Sec. 

1. Applicability of regulation. 

2. Prohibition against dealing in 


used cars at prices above the 
maximum. 


Relation to other regulations. 
Less than maximum prices. 


ARTICLE 1I—MAXIMUM 
PRICES 

Maximum prices for used cars. 

How to find the base price. 

Warranted used cars. 

ARTICLE III— 
MISCELLANEOUS 

Federal and state taxes. 

Evasion. 

Label or tag to be attached by 
dealer to used car. 


. Certificate of transfer that must 
be completed for a sale of a 
used car. 


Records and reports. 

Enforcement. 

Licensing. 

Definitions. 

Petitions for amendment of gen- 
eral applicability. 

Appendix A. 

Appendix B. 

Appendix C. 

Appendix D. 

Appendix FE. 

Appendix F. 


ARTICLE I—SCOPE OF REGU- 
LATION AND PROHIBITION 


SECTION 1. 4pplicability of this 
requlation—(a) To what sales this 


a 


6. 


NI 


12. 
13. 
14. 
15. 


16. 


plies to all sales by dealers and other 





| (3) No person shall agree, offer or 





regulation applies. This regulation ap- 





persons of used passenger automo- 


biles. 


(1) Definition of used passenger 
automobile (“used car”), “Used pas- 
senger automobile”, (called “used 
car” in this regulation), means: 


(i) Any automobile which has a 
seating capacity of less than eleven 
persons, and which, irrespective of 
mileage, has been used for any pur- 
pose other than for the purpose of 
selling it; 


(ii) A 1941 model year automobile 
used as a demonstrator; and 


(ili) The chassis or body of an 
automobile described in paragraph (i) 


or (ii). 


This definition includes, among oth- 
ers, used taxicabs and station wagons 
but it does not include 1942 model 
year automobiles used as demon- 
strators. 


{Subparagraph (1) amended by Am. 1, ef- 
fective 7-10-44] 


(b) Geographical applicability. This 
regulation applies to the forty-eight 
states of the United States and the 
District of Columbia, but not to the 
territories and possessions of the 
United States. 


SEC. 2. Prohibition against dealing 


in used cars at prices above the maxi- 
mum, 


(a) On and after July 10, 1944, re- 
gardless of any contract or other ob- 
ligation, except as provided in para- 
graphs (b), (c) and (d). 


(1) No person shall sell or deliver 
any used car at a price higher than 
the maximum price permitted by this 
regulation; and 


(2) No person, in the course of | 
trade or business, shall buy or receive 
a used car at a price higher than the 
maximum price permitted by this reg- 
ulation, but if he, the purchaser, has 
received from the seller a written 
statement that the price charged does 
not exceed the maximum price, and 
he has no knowledgé to the contrary, 
he shall be deemed to have complied 
with this subparagraph (2); and 


attempt to do any of the acts pre- 
scribed in subparagraphs (1) and (2) 
of this section. 


| (b) A war procurement agency as 
| defined in section 15 (d), or any con- 
tracting officer thereof, or any coun- 
try whose defense the President 
|deems vital to the defense of the 
United States under the terms of the 
Lend-Lease Act, or any government 
agency of such a country, shall not be 
subject to the provisions of paragraph 
(a) (2). Moreover, any war procure- 
ment agency contracting officer, with 
respect to purchases he makes, in his 
official capacity, of used cars, and 
any paying finance officer of the 
United States, with respect to pay- | 
ments he may make, in his official 
capacity, in connection with pur- 
chases of used cars, shall be relieved 
of any and every liability, civil or 
criminal, imposed by this regulation 
or by the Emergency Price Control | 





nn 


ject to the regulation. Notwithstand- 
ing the provisions of this paragraph, 


where a promissory note covering pay- 
iment to a dealer or other seller for a 


car is discounted by a bank, finance 
company, or other person and the lat- 
ter takes possession of the used car 
after default by the maker of the 
note, nothing in this regulation shall 
prevent the bank, finance company, or 
other person who discounted the note 
from selling the used car for an 
amount not exceeding the unpaid bal- 


‘ance on the note, or the applicable 


maximum price if it is higher, in 
the case of a used car delivered prior 
to July 10, 1944, by the dealer to the 
person making the note. 


SEC. 3. Relation to other regula- 
tions—(a) In general. The transac- 
tions, persons, and commodities sub- 
ject to this regulation shall not be sub- 
ject to any other regulation issued by 
the Office of Price Administration in 
so far as they are affected by this reg- 
ulation, except as provided in para- 
graphs (b) 


(b) Exports. The provisions of this 
regulation do not apply to the pur- 
chase, sale or delivery for export 
from the Continental "United States 
of a used car. Such a sale, purchase 
or delivery is covered by the Second 
Revised Maximum Export Price Reg- 
ulation. 


SEC. 4. Less than maximum prices. 
Prices lower than maximum prices 
established by this regulation may be 
charged and paid. 


ARTICLE II—MAXIMUM 
PRICES 


SEC. 5. Maximum prices for used 
cars——(a) For sales during the six 
months period beginning on July 10, 
1944, To figure the maximum price of 
a used car sold during the six months 
period beginning on July 10, 1944, and 
ending on January 9, 1945, the seller 
must 


(1) Find the base price according 
to sectio: 6; and 


(2) Add to it the allowance in Ap- 
pendix D for any piece of equipment 
listed there which is sold attached to 
the car; and 


(3) If the car is a warranted car 
(as defined in section 7), add $100.00 
or, if it is higher, add 25% of the total 
of the base price and any equipment 
allowance. If the amount to be added 
is in cents (that is, a certain number 
of dollar and cents) the amount shall 
be evened to the nearest dollar. 


(b) For sales after the six months 
period covered by paragraph (a). For 
any car sold after the six months pe- 
riod described in paragraph (a) has 
expired, the seller must figure the 
maximum price as in paragraph (a), 
except that he must subtract from 
it 4% of the total of the base price 
and the equipment allowance, if any, 
for each half year after such six 
months period up to and including the 
half year containing the day of sale. 


Note that this 4% half year depre- 
ciation does not apply to the addi- 
tional amount allowed under para- 
graph (a) (3) for a warranted car. 


SEC. 6. How to find the base price. 
In figuring his maximum price, the 
seller shall take as his base price a 
price found by following the direc- 
tions given below which apply to the 
used car he is selling, always using, 
when he does so, the prices given in 
Appendix B for the particular region 
in which the car is located at the time 
of sale, except where the car is lo- 


Act of 1942. as amended. | cated at the time of sale not more 


(c) Nothing in this regulation shall | 
prevent the fulfillment of any written 
contract for the purchase of a used 
car whether in the nature of a condi- 


tional sales agreement, rental contract | 


providing for purchase or other ar- 
rangement, entered into before July 
10, 1944, and under which the used 
car has been delivered prior to July 
10, 1944. 


(d) Where a promissory note cov- 
ering payment to a dealer or other 


seller for a car is discounted by a| 


bank, finance company, or other per- 
son and the latter takes possession of 
the used car after default by the 
maker of the note, the return of the 
repossessed used car to the dealer in 
connection with the recovery from 
him of the unpaid balance of the note 
does not constitute a sale, purchase, 
or transfer subject to the regulation. 
| However, the sale of a repossessed 
used car by such a holder of “car 
| paper” at public or private sale, except 
the return of a used car in connection 
| with a contract to repurchase, is sub- 


i than 100 miles from the houndary 
between regions A and B or the 
boundary between regions B and C, 
If the car is located 100 miles, or a 
lesser number of miles, from cither 
of these boundaries, the following 
shall determine what region shall be 
used for the purpose of selecting the 
price in Appendix B. If the seller is 
a dealer, or other seller generally en- 
gaged in the business of selling used 
cars, he shall use the Appendix B 
price for the region in which is lo- 
| cated his established place of business. 
If he has an established place of 
business in more than one region, he 
shall use the first applicable of the 
following: The Appendix B price for 
the region in which is located the 
established place of business from 
which the sale is made; the Appendix 
B price for the region in which is 
located the established place of busi- 
ness closest to the place of sale. If 
the seller is a person not generally 
engaged in the business of selling used 
cars, he shall use the Appendix B 
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UTOMOTIVE NEWS 1944 ALMANAC EDITION 


: 
Price Zones 


REGION A—AII states east of 
the Mississippi river. 
Region B—All states not 


included in Region A or C 

REGION C—Washington, Ore- 
gon, California, Nevada, Idaho, 
Utah and Arizona. 





the state where the used car being 
sold is registered at the time of sale, 
or if not registered at the time ot 
sale, the state where it was last regis- 
tered before the time of sale. The 
regions for which prices are listed in 
Appendix B, and the states included 
in each region, are stated in Appendix 
A, 


(a) For a complete car listed in 


| 


Appendix B. Take the base price 
listed in Appendix B. 


pendix B for the most comparable 


(b) For a complete car not listed | 
in Appendix B. (1) If its body and 
chassis were made by different manu- 
facturers: Take the base price in Ap- 


| 


car of the same make, model year, 
body type, passenger capacity, and 


wheel base. 


(2) If its model year is 1937 or 
later but its make is not listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the most comparable 
car as to model year, body type, pas- 


senger capacity, and wheel base. 


ee 


price for the region which contains | 


make or model is not listed in Ap- 


(3) If its model year is 1936 or 
before and the make is listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the 1937 year model of 
the same make, body type, passenger 


capacity, and wheel base. 


(4) If its model year is 1936 or be- 
fore and the make is not listed in Ap- 
pendix B: Take the base price in Ap- 
pendix B for the 1937 model year of 
the comparable make and model listed 
in Appendix C, or if a comparable 


(c) For a chassis or body. (1) If a} 


pendix C, take the base price for the 
1937 model year car listed in Ap- 
pendix B which is most comparable 
as to body type, passenger capacity, 


and wheel base. 


chassis of a car is sold separately, the | 


base price shall be 70% of the base 
price established by this section for 
the complete car. | 


(2) 1f the body of a car is sold| 
separately, the base price shall be 30% | 
of the base price established by this | 
section for the complete car. | 


(d) For a complete car consisting | 
of a used chassis and a new body. 
When a seller sells a complete car 
consisting of a new body attached to 
a used chassis, the base price shall be 


(1) The base price for the used 
chassis as established by this section 
plus 


(2) The price of the new body 
under the applicable maximum price 
regulation. 


SEC. 6a. Maximum price for a used 
car consisting of a used chassis and «| 
new station wagon body installed by| 
the seller or installed at his request) 
which cannot be priced under sections 
(5) and (6). The maximum price for 
a used car consisting of a used chassis 
and a new station wagon body, in- 
stalled by the seller or installed at his| 
request, for which a maximum price | 
cannot be determined under sections | 
(5) and (6) shall be a warranted price | 
(that is a price which requires the, 
furnishing in writing to the purchaser 
of the warranty in section 7) specific 
ally authorized by the Regional Office 
of the Office of Price Administration 
for the region in which the seller’s 
principal place of business is located 
or an ice of Price Administration 
District Office in that region author- 
ized by such Regional Office. A seller 
who sceks such an authorization un- 
der the provisions of this section shall 
file with the above office an applica- 
tion setting forth: (a) Both the base 
price under section 6 (b), and a de- 
scription, of the used car from which 
the chassis being used in the combina- 
tion was taken (The description shall | 
show the make, year, series model, | 
body type, and serial and motor num- | 
bers.); (b) the actual, or if not| 
available the estimated, market value 
of the equipment removed from th: 
used car described under (a), and not 
to be used in the conversion; (c) the 
cost to the seller of the new siation 
wagon body; (d) the cost to the 
seller of preparing the chassis for the 
new station wagon body, not including 
reconditioning costs; (e) any other 











| 
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installation costs to the seller sepa- 


rately itemized; 4f) the price the 
seller proposes to charge and the rea- 
sons for such a price; (g) any other 
tacts, including costs, which the seller 
wishes to submit in support of the 
application. The authorization will be 
given in the form of an order. 


SEC. 7. Warranted used cars. (a) 


Definition. A warranted used car is 
one in good operating condition for 
which the dealer furnishes to the pur- 
| chaser 

writing: 


the following warranty in 


DEALER'S WARRANTY 


_ The used car described below 
including any equipment named in 
Appendix D of Maximum Price 
Regulation 540, is hereby warranted 
to be in good operating condition, and 
to remain in such condition under 
normal use and service for a period 
of 30 days after delivery, or 1,000 
miles, whichever may first occur. 


We 7. if said car is delivered 
during t e above period to our place 
of business, to make with reasonable 
promptness any repairs or replace- 
ments, which may be necessary to its 
good operating condition in accord- 
ance with normal use and service, at 
a cost to the purchaser named below 
of not more than 50% of the normal 
charge for such repairs and replace- 
ments. Our normal charge is not in 
excess of OPA ceilings. 


_ This warranty does not extend to 
tires, tubes, paint, glass, upholstery, or 
to any repairs or replacements made 
necessary hy misuse, negligence or ac- 
cident. 


Make of used 


RE: DieeUCeAhwwdeuadcaeNeereeee 
WE ica Gus Koen neneeceeee 
Serial number............ Body 
Wi icnsay 
Motor number........ Date of de- 
livery...... 
Speedometer Total sell- 
DEMING ssi sxassnaead ing price.... 


See eee eee eee esas 


Name of purchaser 


Name of dealer 
making sale 


(per) 
Name of proper 
representative 
thereof and 
title 


Address 


eer etree sees 


Address 


(b) Additional! warranties by dealer. 
A dealer may extend to the purchaser 
warranties in addition to those pro- 
vided in the warranty stated in para- 
graph (a), but this shall be done in 
a warranty separate and in addition 
to the warranty provided in paragraph 
(a), and the maximum price estab- 
lished by section 5 shall not be in- 
creased thereby. 


(c) Purchaser’s legal remedies for 
dealer's failure to perform obliqa- 
tions of warranty. The nature of a 
purchaser’s legal remedies for the 
breach of a dealer’s warranty, which 
are those existing under the appli- 
cable state law, is not changed by this 
regulation. 


ARTICLE IIT 
MISCELLANEOUS 


SEC. 8. Federal and state taxes. 
There may be added to the maximum 
price for the sale of any used car the 
amount of any Federal, State, county 
or municipal tax upon, or incident to, 
the particular sale, or delivery or pro- 
cessing in connection with such sale. 
There may also be added to this max- 
imum price the amount of any Fed- 
eral, State, county or municipal tax 
on the use of such car which applies 
to any unexpired part of the period 
the tax covers. The amount of such 
taxes must be included in the certifi- 
cate of transfer required under sec- 
tion 11. Any taxes paid on the car or 
extra equipment when new are not to 
be added to, or included in, the maxi- 
mum price under this section. 


SEC. 9. Evasion. It shall be a viola- 
tion of this regulation to charge a 
price above the applicable maximum 
price in connection with any sale of 
a used car, either alone or in conjunc- 
tion with any other consideration even 
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though the price increase appears only 
indirectly. Specifically, the seller is 
not permitted to require the pur- 
chaser, as a condition of the sale or 
transfer of the car, to make payment 
over a period of time; to require him 
to finance the purchase through any 
oe lending agency; to require 
im to purchase any equipment, ac- 
cessories, repairs, parts or services so 
as to increase the total compensation 
above the maximum price; to require 
him to purchase any other commodity 
or service; or to require him to make 
payment in whole or in part by ex- 
changing or transferring or trading 
in any other vehicle or other product 
or commodity, or where there is an 
exchange, transfer or trade-in, to re- 
quire him to accept an allowance for 
the vehicle, product or commodity ex- 
changed, transferred or traded in 
which is below its reasonable value. 
Furthermore, the seller is prohibited 
from providing for purchase of the 
used car by a lessee under a rental 
contract at any agreed valuation 
which together with the amount paid 
for the rental is higher than the ap- 
plicable maximum price at the time 
the rental contract is entered into, 
and from making the terms and condi- 
tions of sale more onerous to pur- 
chasers than they have customarily 
been except to the extent allowed by 
this regulation. However, the Office 
of Price Administration may upon 
written request grant written permis- 
sion to any dealer subject to this reg- 
ulation to change his credit — 
where such change is necessitated b y 
orders issued by, or at the request o 
the United States. 


SEC. 10. Label or tag to be attached 
by dealer to a used car. Every dealer 
offering a used car for sale shall at- 
tach to it in a conspicuous place a 
label or tag not smaller than 4” by 8” 
in the form set forth in Appendix E, 
on which shall be set forth legibly all 
of the information called for in Ap- 
pendix E. 


SEC. 11. Certificate of transfer that 
must be completed for a sale of a 
used car. Every person when he sells 
or purchases a used car shall complete 
a certificate of transfer, Appendix F, 
in accordance with the instructions in 
that appendix. Copies of the certifi- 
cate of transfer may be obtained from|9 
dealers or from the local War Price 
and Rationing Board. For the purpose 
of this section, a trade-in of a used 
car is a sale, and the person trading 
in the used car must take the steps 
required of sellers, in this section, and 
the person accepting the used car 
traded in must take the steps required 
of purchasers, in this section. When 
the used car has been sold, the seller 
shall insert the information on the 
certificate required by Appendix F, 
and both the seller and purchaser 
shall certify on the certificate that 
they have complied with this regula- 
tion, and that the selling price was 
not above the maximum price estab- 
lished by the regulation. The com- 
pleted certificate shall be delivered to 
the purchaser. Where the purchaser 
is a dealer, or other seller generally 
engaged in the business of selling 
used cars, he shall turn the certificate 
in to his local War Price and Ration- 
ing Board not later than five days 
after he purchases the used car. 
Where the purchaser is not a dealer, 
or other seller generally engaged in 
the business of selling used cars, he 
shall turn the certificate in to his local 
War Price and Rationing Board on 
or before the date he applies to that 
Board for a gasoline ration for the 
used car he has purchased. Any mis- 
representation in connection with this 
certificate shall be subject to the pe- 
nalties provided by the applicable 
statutes of the United States. 


SEC. 12. Record and reports. (a) 
Every person who sells a used car 
shall, so long as the Emergency Price 
Control Act of 1942, as amended, re- 
mains in effect, keep and make avail- 
able for examnination by the Office 
of Price Administration records cus- 
tomarily kept in connection with the 
sale of a used car, and a copy of the 
warranty, if any, furnished in accord- 
ance with section 7. 


(b) Inventory report of used cars 
as of September 11, 1944. Every deal- 
er, or other seller generally engaged 
in the business of selling used cars, 
shall file with his local War Price 
and Rationing Board not later than 
September 21, 1944, a report on the 
form in Appendix G, of all used cars 
in his stock as of September 11, 1944, 
inclusive. 


(c) Additional records and reports. 
Every dealer, or other seller generally 
engaged in the business of selling used 
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cars, shall keep such records and file 
such reports in addition to those re- 
quired by paragraph (a) and (b) as 
the Office of Price Administration 
may from time to time require. Such 
additional records and reports, how- 
ever, shall be subject to the approval 
of the Bureau of the Budget in ac- 
cordance with the Federal Reports 
Act of 1942. 


SEC. 13. Enforcement, Persons vi- 
olating any provisions of this regula- 
tion are subject to the criminal penal- 
ties, civil enforcement actions, pro- 
ceedings for suspension of licenses, 
and suits for treble damages provided 
for by the Emergency Price Control 
Act of 1942, as amended. 


SEC. 14. Licensing. The provisions 
of licensing Order No. 1, licensing all | N 
persons who make sales under price 
control, are applicable to all sellers 
subject to this regulation. A seller’s 
license may be suspended for viola- 
tions of the license or of one or more 
applicable price schedules or regula- 
tions. A person whose license is sus- 
pended may not, during the period of 
suspension, make any sale for which 
his license has been suspended. 


SEC. 15. Definitions. When used in 
this regulation, the term: 


(a) “Person” includes an individual, 
corporation, partnership, association 
or any other organized group of per- 
sons, or legal successor or representa- 
tive of any of the foregoing and in- 
cludes the United States or any 
agency thereof, or any other govern- 
ment, or any of its political subdivis- 
ions, or any agency of any of the 
foregoing. 


(b) “Dealer” means a person en- 
gaged, in whole or in part, in the 
business of buying, selling, repairing 
and reconditioning used cars and who 
maintains a place of business for the 
display, sale, repairing and recondi- 
tioning of such cars. A person who 
cannot qualify as a dealer because he 
does not maintain a place for repair- 
ing and reconditioning may be ap- 
proved in writing as a dealer under 
this regulation by the Office of Price 
Administration regional office for the 
region in which his place of business 
is located, or a district office in that 
_ rion authorized by such regional 

ice, if he provides adequate evi- 

dence to that office that he has estab- 
lished, and is in a financial position to 
maintain, a working arrangement with 
a reputable business engaged in the 
repairing and reconditioning of used 
cars. 


(c) “Sale” includes sales, disposi- 
tions, exchanges, and other transfers 
and contracts and offers to do any of 
the soeegeee. It includes conditional 
sales and sales under rental contracts, 
lease agreements or other agreements. 
It also includes transfers by banks, 
finance companies, or other persons 
discounting promissory notes follow- 
ing the taking of possession by such 
persons upon default of the person 
making such promissory notes. The 
term “sale” does not refer to the 
adjustment of losses made in connec- 
tion with settlements of claims under 
policies of insurance against fire, 
theft, collision, other loss of prop- 
erty or other coverage, even though 
the right of subrogation may be in- 
volved. The terms “sale”, “seller”, 
“selling”, ‘ ‘purchase”, “purchaser” and 
“purchasing” shall be construed ac- 
cordingly. 


(d) “War procurement agency” in- 
cludes the War Department, the De- 
partment of the Navy, the United 
States Maritime Commission, the 
Lend-Lease Section of the Procure- 


ment Division of the Treasury De-| 


partment, and the following subsidi- 
aries of the Reconstruction Finance 
Corporation: Rubber Reserve Cor- 


| poration, Metals Reserve Corporation, 


Defense Plant Corporation and De- 
fense Supplies Corporation, or any | 
agency of any of the foregoing. 


SEC. 16. Petitions for amendment 
of ane pplicability. Any person 
ocean 8 Mification of any provi- 
sion o this 1 regulation may file a peti- 
tion for amendment in accordance 
with the provisions of Revised Pro- 
cedural Regulation No. 1 issued by 
the Office of Price Administration. 


APPENDIX A — REGIONS FOR 
WHICH BASE PRICES ARE 
LISTED IN APPENDIX B AND 
STATES INCLUDED IN SUCH 
REGIONS 


Region A: Alabama, Connecticut, 
Delaware, District of Columbia, Flor- 
ida, Georgia, Illinois, Indiana, Ken- 
tucky, Maine, Maryland, Massachu- 
setts, Michigan, Mississippi, New 
Hampshire, New Jersey, New York, 
North Carolina, Ohio, Pennsylvania, 
Rhode Island, South Carolina, Ten- 


nessee, Vermont, Virginia, West Vir- 
ginia, and Wisconsin. 


Region B: Arkansas, Colorado, 
Iowa, Kansas, Louisiana, Minnesota, 
Missouri, Montana, Nebraska, New 


Dakota, Oklahoma, 


| 
Mexico, North K ft 
South Dakota, Texas, and Wyoming. 
Region C: Arizona, California, Ida- 
ho, Nevada, Oregon, Utah and Wash- 
| 


ington. 


APPENDIX B—TABLE OF 
“BASE PRICES” 
LIST OF ABBREVIATIONS 
aati —Ae See 
ent; _Cont—Con- 
Lo Pie... 


A/S—Auxil 
ther; Bus—Bus 
tion; Com 


Baron: ’ 
cet ees | 
verside; ie —Bemni- -colla 

uipped ; 


Son rr" 
o/S—O 
Riv— 


SE—Supe S/ - 
lined; "5/8—Se shifter: Tk—Trunk; 
Tour—Touring; 2W, —2 window, 5 
window; W/ — With “partition: Wilby 
—Willoughby. 


AMERICAN BANTAM 


Model, serial no., body Base price in region 
type, and passenger 
capacity 


1941—4—Series 65—Sup. 
“a's ia ‘ontinued 
thru from 1940: 
Standard Cpe.—2 
Master Cpe.—2 
Conv. C 
Master 

nv. . 
Station Wagon .... 


1940—4—Series 65; Ser. 
Nos. 65—500 and up: 
Standard Cpe.—2 390 
Master Cpe.—2 440 
Conv. 2 

Master 

Conv. 

Station Wa 

Conv. Cpe 

Ss st 


ble; 


A ‘ 


| 
| 
$435 | 
5 | 
$75 
490 
620 | 


Nos. 62- yk to oe 999: 
Standard Roadster—2.. 
Special Roadster—2.... 
Deluxe Roadster—2.... 
Standard C Cc 

ia 
Sonaie Che 
Speedie 

ter—4 

Deluxe Ss 
Station Wagon .. 


1938—4—Series 60—Ser. 
Nos. 60-001 to 61-999: 
Special Roadster—2.. 
Standa er—2.. 
Deluxe Roadster—2.... 
Business Cpe.—2 
Standard Cpe.—2...... 
Master Cpe.—2 
aie: 

ster—4 
Station Wagon 
1937—4—-Ser. 575—Ban- 
tam; Serial Nos. R10000 
and up; Motor Nos. E- 
21000 and up: 
Roadster—2 
Roadster C 
Business & ss e 
Standard 
Deluxe C 


eeeeeeeces 


1942—8—Series 40—Spe- 

cial; Serial Nos. 14257. 
442 to 14364444, 24273- 
684 to 24313644, 34263- 
684 to 34317140, 4457941 
A to 4556599; Motor 
- 4457941 to 4-4556- 


Utility gy, ee -$1,105$1,140$1,180 


Conv. Cpe. F, 

44C 1 1,435 1,470 
Bus. Sedanet—3—48 . 1,165 1,205 
Family Sedanet-—6—48S 1,200 1,240 
Tour. Sed. 4 Dr.—6—47 1 1,240 1,280 


Series 40-B: 


Bus. Sedanet—3—46.. 1,175 1,215 
1,275 
1,335 


1,320 


1,405 
1,675 


‘iii saath occ aii $0—eu- 
per; Serial Nos. 14257- 
442 to 14364444, 24273- 
684 to 24313644, 34263- 
684 to 34317140, 4457941 | 
A to 4556599; Motor 
Nos. 4457941 to 5-4556- | 


Conv. Cpe F/W—6— 
56C J " 1,675 


1,440 
Tour. Sed., 4 Dr.—6— 
1 1,495 


| 1942—8—series 60—cen- 
| tury; Serial Nos. 14257- 


442 to 14364444, 24273- 
684 to 24313644, 34263- 
684 to o917188 "4457941 
A to 4556599; Motor 
noe 4457941 to 6-4556- 


|. F/W—6—66S. 
Tour. Sed 
Dr.—6—61 


1942 —8— Series 70— 


! 
a 
Roadmaster; Serial Nos. E 


1,570 


14257442 to 14364444, 
24273684 to 24313644, 
34263684 to 34317140, 
4457941 A to 4556599; 
Motor fee. 4457941 to 
7-455659 
Conv. _ F/W—6— 
1,800 1,835 
i F/W—6—76S. 1,540 1,580 
Tour. Sed. 4 


1,615 1,655 


1,875 
1,615 


1,690 


1942 —8— Series 90 — 
Limited; Serial Nos. 
14257442 to 14364444, 
24273684 to 24313644, 
34263684 to 34317140, 
4457941 A to 4556599; 
Motor Nos. 4457941 to 
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Model, serial no., body Base price in region 


type, and passenger 
capacity 


9-4556599: 


Limo. 
1941 — 8 — Series 40A — 
Special; Serial Nos. 140- 
34052 to 14257441, 239- 
94170 to 24245877, 340- 
07924 to 34253683; Mo- 
tor Nos. A 4074859 to A 
4457940: 


1941 — 8 — Series 40A — 
arc Bus. Cpe. 


1941—8—Series 40—Spe- 
cial; Serial Nos. 13880- 
012 to 14257441, 23892- 
008 to 24245877, 33897- 
008 to 34253683; Motor 
Nos. 44074859 to 4-4457- 
940: 

Bus. Cpe.—3—4 

Sedanet F/W— 6-468... 
_ F/W—6—46 


ae a * 
Dr.—6—41 
Tour. Sedan, 4 
Dr.—6—41SE 
Estate Wagon—49 
1941—8—Series 50 — Su- 
per; Serial Nos. 13880012 
to 14257441, 23892808 
to 24245877, 33897008 to 
34253683; Motor Nos. 
54074859 to 5-4457940: 
Conv. phaeton, 4 
_ —6—51C 

Bus. Cpe.—3—56 .... 
can” Cpe. F/W—6— 


oui 60—Cen- 
tury; Serial Nos. 13880- 
012 to 14257441, 23892- 
008 to 24245877, 33897- 
008 to 34253683; Motor 
Nos. 64085000 to 6- 
4453893: 

Bus. Cpe.—3—66 
— F/W—6— 


test — 0 — Soles 70 — 
Roadmaster; Serial Nos. 
13880012 to 14257441, 
23892008 to 24244877, 
33897008 to 34253683; 
Motor Nos. 74085000 to 
7-4453893 : 

Conv. 


1941 — 8 — Series 90; — 
Limited ; ~ Nos. 
13880012 to 14257441, 
23892008 to 24245877, 
33897008 to 94253683; 
Motor Nos. 94085000 to 
9- as 


8—90 

Formal Sed.—6—91 F: 
Limousine A/ 

90 L 


1940—8—Series 40—: 

cial; Serial Nos. 135 6- 
807 to 13880011, 23601- 
856 to 23871217, 33611- 
856 to 33874783; Motor 
Nos. 4—3786214 to 4407- 


4857: 

oe | Sport ra—5— 
Business Coe. in. 
Sport F/w—sS— 


46S 
ya 


cere eeeeeeee eee 


Tour Sed. Tk, 4 Dr.— 
5—41 


1940—8—Series 50 — Su- 
per; Serial Nos. 13596- 
807 to 13880011, 23601- 
856 to 23871217, 33611- 
856 to 33874783; Motor 
Noe. 5-3786214 to 54074- 
Sport Pha.—5— 


é ony. 


ll Cpe.—5—S56C . 
Tour. Sed. Tk, 4 Dr.— 
6—51 

Estate Wagon—6—59.. 


1940—8—Series 60—Cen- 
tury; Serial Nos. 13596- 
807 to 13880011, 23601- 
856 to 23871217, 33611- 
856 to 33874783; Motor 
Nos. 6-3812000 to 64074- 


858: 

Conv. Sport Pha. 

5—61C 

Business Cpe.—5—66.. 

Sport Cpe.—5—66S.. 
a pe. F/W—5— 


a. Sed. Tk, 4 Dr.— 
Sce 


1940 — 8 — Series 
Roadmaster; Serial Nos. 
13596807 to 13880011, 
23601856 to 23871217, 
33611856 to 33874783; 
Motor Nos. 7-3812000 to 
74074858: 

oe Sport 


++ 3.368 


B 


2,310 
2,480 


2,405 
2,565 


1,230 
1,275 
1,325 


1,390 


- 2,230 2,355 


2,450 2,585 
2,395 2,525 


2,560 2,700 


- 1138 1,285 
765 850 
805 895 
915 1,015 


805 900 
845 940 


1,315 1,460 


890 985 
1,020 1,135 


930 1,035 
1,050 1,165 


1,375 1,530 
950 1,055 
990 1,100 

1,135 1,265 


1,020 1,135 


1,495 1,660 


++ 1,065 1,185 
- 1,200 1,335 


1,135 1,265 


Cc 


2,350 
2,520 


2,440 
2,605 | 
| 


1,085 
1,150 


1,220 
1,205 


1,305 
1,570 


1,365 
1,420 
1,470 


2,030 
1,655 | 
1,450 

1,545 | 


2,475 


2,720 
2,660 


2,840 


1,400 
925 


975 
1,110 
980 
1,025 
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Model, serial no., body Base price i in region 


type, and passenger 
capacity 


1940—8— Series 80— 
Limited ; Nos. 
13596807 to 13880011, 
23601856 to 23871217, 
33611856 to 33874783 ; 
Motor Nos. 8-3812000 to 
84074858: 

S/L Conv. Sport Pha.— 


1940 — - 8 — Series 
Limited — Conv. 
Sed., 4 Dr.—6— 


87F 

1940 — 8 — Series 90— 
Limited; Ser. Nos. 135- 
96807 to 13880011, 236- 
01856 to 23871217, 336- 
11856 to 33874783; Mtr. 
Nos. 93812000 to 940- 
74858: 

Tour. ‘goedan Tk., 4 Dr. 

1 


S—8—90 
Cieaies Tk A/S—8 


—90L . 

1939—8—Series 40—Spe- 
cial; Serial Nos. 13388- 
547 to 13479236, 23395- 
088 to 23403982, 33405- 
088 to 33593652; Motor 
ore 4-3572652 to 43786- 


Gane. _ Phaeton Tk. 
—-5—-4] 


| Ba ip 
port Cou 

Cc Cue ec 
Tour. Sedan Tk., 2 Dr. 


—5—48 
Tour. Sedan Tk., 4 Dr. 
—41 


1939—8—Series 60—Cen- 
tury; Serial Nos. 13388- 
547 to 13479236, 23395- 
088 to 23403982, 33405- 
088 to 33448272; Motor 
ao 6-3576652 to 63755- 
Conv. . rt Phaeton Tk 


Sp t Cpe. 0/S—4—66S 
Convertibie og O/S 
—4—66 


Tour. Sedan Tk., 4 Dr. 
—5—61 .. 
1939—8—Ser. 80—Road- 
master; Serial Nos. 133- 
88547 to 13479236, 233- 
95088 to 23403982, 334- 
05088 to 33448272; Mo- 
tor Nos. 8-3576652 to 8- 
3755912: 


8B Cc 


5 1,840 2,005 
1,840 2,005 
1,450 1,585 


1,585 
1,770 
1,770 


1,450 
1,620 
1,620 


1,830 1,995 
1,975 2,155 
5 2,075 2,265 


1,365 


4 
- 1,365 


S 
Formal Sedan Tk—6— 
81F 


1939 — 8 — Series 90— 
Limited; Serial Nos. 
13388547 to 13479236, 
23395088 to 23403982, 
33405088 to 33448272; 
Motor Nos. 9-3576652 to 
9-3755912: 

—_, Sedan Revo 4 Dr. 


Limousine Tk.—8—90L 


1938—8—Series 40— Spe- 


cial: 

Serial Nos. 13219848 
to 13388546, 23238767 to 
23386843, 33245765 to 
33376283; Motor Nos. 
43396937 to 43572651: 
Conv. Phaeton—5S—40C 
Bus. Coupe—2—46. 
yey Coupe 0/S—4— 


Conv. see e—28 = 
Sport we th 


5—47 
Tour Sedan Tk., 4 Dr. 


1938—8—Series 60—Cen- 
tury; Serial Nos. 132- 
19848 to 13388546, 232- 
38767 to 23386843, 332- 
45765 to 33376283; Mo- 
tor Nos. 63396937 to 
63544292: 

Conv. Phaeton—5—60C 
ieee Coupe C/S—4— 


Conv. Coupe—4—66C . 
baal Sedan Tk., 2 Dr. 


Soest Sedan, 4 Dr.—5 
Tour. Sedan Tk., 4 Dr. 


1938 — 8 — Series 80— 
Roadmaster; Serial Nos. 
13219848 to 13388546, 
23238767 to 23386843, 
33245765 to 33376283; 
Motor Nos. 83396937 to 
83544292: 

aan’ Phaeton Tk.—6— 


Snaet kes od 
Formal Sedan—6—81F. 


1938 — 8 — Series 90— 
Limited ; rial Nos. 
13219848 to 13388546, 
23238767 to 23386843, 
33245765 to 33376283; 
Motor Nos. 93396937 to 
93545292: 

Tour Godan Tk., 4 Dr. 
py ell | 


Tour Sedan Tk—#—90 
Limousine Tk—8—90L 


1937—8—Series 40—Spe- 
cial; Serial Nos. 2999497 


; 1,055 
1,055 


1,210 


13 
— 
1,690 


1,535 


1,270 
1,270 
1,360 


» 1ane 1,330 


910 1,100 
910 1,100 
975 1,175 
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BUICK CADILLAC | 
a laa” Base price in regiun| Model, = no., body Base price in regiun | | 
— at = type, and passenger siniaaiinimacniatl 
capacity B Cc capacity B © 
to 3219847; Motor Nos. 1940—V8—Series 62; 
4-3166225 to 43396936: rial Nos. 8320001 irises. 
Conv. Phaeton—S—40C 561 690 815 903: ‘ ie wile ak is 
1937—8— 40—C oupe—2—4-6227...... ¢ 4 ‘ 
preorse: 375 460 §45| Conv. Coupe—2—4-6267 1,530 1.700 1.855 
Sport Coupe—4—46 S 405 495 599| Tour. Sedan, 4 Dr. ce 
Conv. Coupe—4—46 C 445 545 645 GE 6k6550- 6006450000 1,485 1,650 1,800 
Sedan, 2 Dr.—5—44.. 400 490 575 Conv. Sedan—$-6229. . 1,875 2.085 2,275 
Tour. Sedan Tk, 2 Dr.— 1940—V8—Series 72— 

ND Ebi oven Lens v0 410 505 595| Fleetwood; Serial Nos. 
Sedan, 4 Dr.—5—47. 415 510 600] 7320001 to 7321525: 
Tour. Sedan Tk., 4 Dr.— Tour. Sedan, 4 Dr.—S- 

WG cc libeienct bins 430 525 620 721 ‘ane ibhes ce” 2.275 2,530 2,760 
1937—8—Series 60—Cen- our. Sedan (Viv.)— 

tury: Series Nos. 2999497 OP Gites eetaeis +s 2,340 2,600 2,835 
to 3219847; Motor Nos. Tour. Sedan—7-7223.. 2,375 2,640 2,880 
6-3176225 to 6-3396936: Tour. Imperial Sedan— 

Conv. fa aoa a 660 810 960 CBOOs bh0sesees es 2,490 2,770 3,020 
Sport Coupe—4—66 S 500 610 725| Tour. Sedan—7-7223L. : 2,295 2,550 2,785 
Conv. Coupe—4—66 C 540 660 780| Tour. Imperial Sedan— 

Sedan, 2 Dr.—5—64.. 490 600 710| 7233L................. 2,410 2,680 2,925 
Tour. Sedan Tk, 2 Dr.— Formal Sedan—5-7259.. 3.170 3,525 3,845 

hak cb bs s-+ 505 615 730| Formal Sedan—7233F... 3,170 3,525 3,845 
Sedan, 4 Dr.—5—67. 510 625 735 | 40—V8—Series 7S Fleet- 
— Sedan Tk, 4 Dr.— wood; Serial Nos. 3320- 

MBL CUC haat cckickee 520 640 755 oot to 3320956: ctie aie tit 
i. _— oupe—2-4-7557....... J t y 
Roadmaster; Series ‘Nos. Coupe—5-7557B........ 2,890 3,215 3,505 

2999497 to 3219847; Conv. Coupe—2-4-7567.. 2,890 3,215 3,505 
Motor Nos Tour. Sedan—S-7519.... 2,550 2,840 3,095 
83396936 “heaesane to Tour. Sedan (Div. }—5- 
Conv. pallens TION i555 ctp sites 65% 2,695 2,995 3,270 
80C Phaeton Tk 7 5| Town Sedan—S-7539.... 3,115 3.460 3.775 
Sedan Tic, 6 Dr68i|| oes 74g VANS] Conv. Sedan Tk—S-7529 3,380 3.760 4,100 
Formal Sedan—6—81 F. 685 840 990| Formal Sedan Tk—S- 
; : EE eer re 3,425 3,810 4,155 
1937—8—Series 90—Lim- Formal Sedan Te 
ited; Series Nos. 2999497 7533F. 3.425 3,810 4,155 
to 3219847; Motor Nos. Tour. Sedan—7-7523.... 2,740 3,045 3,325 
9-3176225 to 93396936: fon, lel Ge” . , 
Sedan Tk. 4 Dr.—6-91.. 845 1,035 1,225] 7.7533. 00... .. sss eee 2,870 3,195 3,485 
Formal Sedan Tk. 4 Dr. sy a gag | Town Car Tk—77883:. 41405 4,900 5.345 
Sedan Tk—-8-90...... 5 "345 | 1940—V16—Series 90; Se- 
Pata. 930 1,140 1,345 
Limousine Tk—8-90 L.. 980 1,200 1,420 = Nos. 5320001 to 5320- 
Ssiee cat waanh LENG SORE Last 
Oonv. oupe— . . ’ 
aor” ace Suid. 1819 4008 $585 
Tour. an—5-901 41 \ * 
1942—8—Series—61; Serial Tour. Sedan (Div. jane 
Nos. 5380001 to 5385237; LL re 4.475 4,975 5,430 
5386001 to 5386463: Town Sedan Tik—S-9039 4.895 5.440 5.935 
Club Coupe—S-6107... . $1,565 $1,600 $1,640 | Tour. Sedan—7-9023.... 4,520 5,025 5,485 
Sedan, 4 Dr.—5-6109. -» 1,640 1,680 1,715| Tour. Imperial Sedan— 
1942—8 Series—62; Serial THOSB.w ccccce Zeeeecess 4,650 $,175 5,645 
Nos. 8380001 to 8384401; Formal Sedan Tk—S- 5.205 5.790 6.315 
8386001 to 838650: See ee .205 5,790 6, 
Club Coupe—S-6207.... 1,650 1,690 1,730| Formal “Sedan Tik—7- 
: , bs WON is twcuasahass 5,205 $,790 6,315 
Deluxe Club Coupe—5 
eee 1,720 1,760 1,795| Town Car Tk—7-9053.. 6,185 6,880 7,505 
Sedan, 4 Dr.—5-6269..._ 1.720 11760 1'795| Conv. Sedan Tk—S-9029 5,160 5.740 6.260 
Deluxe Sedan, 4 Dr.—S- 1939—V8—Series 61; Se- 
6269D.. i, . 1,785 1,820 1,860] rial Nos. 8290001 to 8295- 
Club Conv. *“Coupe—6- 904: 

MNES Gia ooei Cesta 1,930 1,965 2,005 Coupe 24-6127. 1.105 1.255 1.410 
—_ ies—63; ial onv. Coupe—. —4-6 ’ * ’ 
Hee. 7380000 to Taisen, Tour. Sedan—S-6199.... 1,150 1,310 1,470 
7386001 to 7386250: Conv. Sedan Tk—5-6129 1,500 1,710 1,915 

Sedan, 4 Dr.—S-6319... 1,815 1,855 1,895 | 1939—V8—Series 60S; Se- 
1942—8 Series—60— — 6290001 to 6295- 

Siunent ec onesies. ase. Tour. Sedan—S-6019.... 1.440 1,640 1,835 
6001 to 6386375; Special: 1939—V8—Series 1$— 

Sedan, 4 Dr.—5-6069.... 2,150 2,190 2,230 Fleetwood; Serial Nos. 

Sedan ~~ 4 Dr— 3290001 to 3292066: 
Sane 2,365 2,400 2,440 Coupe—2-4-7557 ae 2.265 2.380 2.898 
1942—8 Series—67; Serial OUPOmw Se IED. «- - oo " ’ ’ 
Nos. 9380001 to 9380520; Conv. oa aaee-- 7. << — 
9386001 to 9386180: Tour. oS es J 
Sedan—S-6719......... 2,600 2,640 2,675| Tour. Sedan (Div.)—S- 2,180 2.485 2.785 
Sedan (Div.)—5-6719F.. 2,715 2,755 2,795 Breen Brees ane a kaes as0e 2870 cane 
Sedan—7-6723......... J15 2,755 2,795| own Sedan Tk—S-t200 fons 4s sane 
Imperial Sedan—7-6733. 2,840 2,880 2,920 ——. a ae , , ’ 
1942—8 Series—75— 7559. — 2,770 3,155 3,540 
Fleetwood; Serial Nos. Formal Sedan Tk—7- 

3380001 a 338- nda enn hee 2.770 3.155 3.540 
6001 t $ saa 21 B ¥ 
ined: la 2,910 2,950 2.990 Four Sedan 1.7523... 

Sedan (Div.)—S-7519F.. 3,030 3,070 3,110) 75337 eee 2,325 2,645 2,970 
Business Sedan—9-7523L 2,790 2,830 2,870 | ow EE Tour. Sedan—7- 

Imperial Business Sedan MEME os tees 2,145 2,440 2,740 
See. Ss oss05006 2,910 2,950 2,990 Tour. imperial Sedan—8- 
Sedan—7-7523......... 3,030 3,070 3,110) 7533h dd... eee eee 2,250 2,565 2,875 
Imperial Sedan—7-7533. 3,150 3,190 3,230 — Car Tk—7-7553... 3,560 4,055 4,550 
Formal Sedan—5-7559.. 3,710 3,750 3,790 a 

‘ormal Sedan—7-7533F. 3,830 3,870 3,910 a fee Nos 
1941—V8—Series 62; Seri- 5290001 to 5290135: 

rani Cee es 9067. 3780 4°308 sBas 
Coupe—4-6227......... 1,470 1,550 1,630 Coupe 890578 Fra 3,780 4.305 41825 
Deluxe Cpe. wa: 4-6227D 1,560 1,645 1,730] Tour. Sedan—S-9019.... 3,565 4,060 4.555 
Deluxe Conv. Coupe—2- Town Sedan Tk—5-9039 3,960 4,510 5,055 
ry ays 1,710 1,800 1,895 Conv. Sedan Tk—5-9029 4,175 4.755 5,335 
Tour. Sedan—5-6219.... 1,545 1,630 1,715 Tour. Sedan (Div.)—5- 

Deluxe Tour. Sedan—S- QUE ccc iaceacssass 3,620 4,125 4,625 
<219D.. aie rere 1,640 1,735 1,825) Tour. Sedan—7-9023... 3,655 4,165 4,670 
an—. - ome 
aap oe . ve ccseeees 2,045 2,160 2,270] ggag., imperial Sed a 3,765 4,285 4,810 

1941—V8—Series 61; Seri- Formal Sedan Tk—S- 
al Nos. 5340001 to 5369- 9 59. a Sede PLT. 4,210 4,795 5,380 
258: ‘orma a —T- 

a Bi cee, ¢20R- 1070 0545) SE dans ac sees 4,210 4,795 5,380 
ite a4 6127D. 1,490 1,570 1,655| Town Car Tk—7-9053... 5,000 5,695 6390 
Tour. Sedan—S- 3.6109... . 1,495 1,580 1,660 | 1939 vg_Series 60; Se- 

Deluxe Tour. Sedan—S. 1.506 1400 1.100) Gale eee eee 
1941——V8—Series 63; Seri- Coupe—2-6127......... 940 1,135 1,310 
al Nos. 7340001 to 7345- Conv. Coupe—2-6167--. 1,005 4.218 1.405 
ll Sedan—S-6319.... 1,750 1,850 1,945| Conv. Sedan—S-6149.... 1.235 1,490 1,725 
1941—V8—60—Fleet- |1938—V8—Series 60— 
wood; Serial nos ee | Sacha; Soskee ee. 6270- 

6344101 pecia t 001 to 6 : 

Teen Guard “6019... 2,275 2,400 2,525 Tour, Sedan—S-6019S... 1,160 1,400 1,620 
Tour. Sedan (Div.)— 2,440 2,570 2, 705 | 1058 Non 727000! > 

1941—V8—67; Serial Nos. — 

9340001 to 9340922: | Tour. Sedan—S-6519.... 1270 1,530 1,770 
Tour. Sedan—5-6719.... 2,695 2,845 2.990 | Tour. Sedan (Div.)—5- 

Tour. Sedan (Div.)—S- aa | QD Pe roscsatanss vee 1,310 1,580 1,830 
CE ca aos oars ena 6 2,860 3,015 3,170) Conv. Sedan—S-6549.. 1,450 1,750 2,025 

—V8—67—Con. | —V8—Series ties 
. Seten—7-0728.- : 2,845 3,005 3,160, i comaahe Serial Nos. 
eons Imperial Sedan—7- 3,010 3,175 3,340 | pet ee 1,828 2.205 2.550 

ipa AGATE. «os: 0%> ‘; ; Y 
41—V8—Series 75— | Cou 2 

pram Serial Nos. Conv. cone~ ae *** Heat s2ce yo 
3340001 to 3342104: | ee ee ae. ; 
Tour. Sedan—S5-7519. 2 3,115 3,285 3,455 tom, Sedan ( - ie 1.788 2.120 2,450 
Four, Sedan (Div) 3.275 3,460 3,640| Town Sedan—S-7539... 2.080 2.450 2.835 
Basincee Gaeen 2-15, S08 30° 5.335) Conv. Sedan ae e7559.. 2:230 2.695 3.115 
Basie gL nberial Sedat 3.470 3,345 3.515 | Formal Sedan—7-7533F. 2.230 2.695 3.118 
Tour. Sedan—7-7523.... 3,268 3,445 3,625| Tour. Sedan—7-7823.... 1.788 2,198 
Tour. Imperial Sedan—7- 14 5 619 3.805! 7533. ec, 1,875 2,260 2,615 
Formal’ Sedan—-5-7589.. 4,095 4,320 4.545 | Tour. Sedan—8-7523L_. 1.730 2,085 2,410 
Formal Sedan—7-7533F. 4.225 4,460 4,690| Tour. Imperial Seda 1,81$ 2,190 2.535 
1940—V8—Series 60S; = Car—7-7553...... 2.870 3.465" 4.005 | 
oy ge 6320001 to | 1938—V 16—Series 20— 
Tour. Sedan, 4 Dr.—S- e Fleetwood; 5370315: 
1 Ni a TD 1,780 1,975 2,155; $270001 to $270315: silk alia ial 
Tour. Sedan (Div.)—S- Keune 219067... 3,045 3.675 4,250 
cic ctauaian i 1,900 2,118 2.308 ps Cente. 3048 3675 4.250 

hee ce B 2.980 3,315 ’ ! pe eee * ' 75 4.010 | 
_ eee. 3295 3.665 4,000' Tour. Sedan—S-9019.... 2,875 3,465 
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capacity B ae capacity A B Cc 
Town Sedan—S-9039.... 3,190 3,850 4,455| Conv. Cabriotet F ne 745 830 905) 
Conv. Sedan Tk—S-9029 3,365 4,060 4,695 | Town S Tk, 2 —5 645 720 785 
Tour. Sedan — Sport Sed . Te, 4 Dr. —5 685 760 830 | 
Tour & sions. 3585 $533 33) = eo 
Tour. Sedan—7- 94 ° 9—~6 es—J B—8 
Tour. Imperial Sedan—7- “Sicaeees gong Noe 1S 
WUD. ccuvdetetsteches 3,035 3.660 4.235) J091'°%), "$3921; Motor 
Formal Sedan—S-9059.. 3,390 4,095 4.735 | {001 fo. So2ens oo 8ey, 
see Sedan Tk—?7- 
bewabetinesscse 3,390 4,095 4,735 | B-10503 to 105461: 430 490 $50 | 
Town Car—-7-9083....1. 030 4.865 $.625| COUPe—2 «--s-----e+-- AAS OOS B50 
1937—V8—Series 60; Se- | Town Sed. Tk, 2 Dr.—5 460 525 585 | 
- Nos. 6030001 to 6037- n, 4 Dr.—S....... 475 0 605 | 
Sport Sed. Tk, 4 Dr.—5 490 555 625 | 
Coupe—2-6027 er 710 870 1,030| Station Wagon ....... . 585 665 745 | 
Conv. Coupe—2-6067. . 7758 «945 1,120 
Tour. Sedan—S-6019.... 760 930 1,100 |1939—6 Series —- JA 
Conv. Sedan—S-6049... 925 1.135 1,340] Mast. Deluxe; Ser. Nos. 
1937—V8—Series 65; Se- oe to 58510; 
Ne. 7030001 to 7032- settee Nos. 1915447 to 
an—65 Business Coupe—2 ... 470 535 600 
Tour. Sedan—6519..... a Sport Coupe—4 seus .. 490 560 630 
" N 0 ee TT eee 480 545 615 
3130001 to 3134282: foga Sette 3 Drs 4) i Se 
Sport eae: 199 208 ord Seon 'Sed. I Tk, 4 Dr.—5 530 600 $25 | 
Tour: Sedam—-S-7019.... 1200 1470 1-740 Station Wagon ......-. 675 
Conv. Sedan—S-7029.... 1,370 1,680 1,985 | 1938 —6 Series — HB — 
1937—V8—Series 75— Mower; Sera a = 
Fleetwood; Serial Nos. tenn Pi osseay, 
3130001 to 3134232: os. 1187822 to 355 430 495 
Tour. Sedan—S-7519.... 1,300 1,590 1,880| Coupe 2 -.....-++-+. 333 8a BOS 
Town Sedan—S-7539.... 1,545 1,890 2,235 ——s et ——— 
Conv. Sedan—S-7529... 1,690 2,070 2,450 {ene sea’ Ti 2" pits 33 33 Sho 
Formal Sedan—S-7509F. 1,715 2,100 2,485 own _ 5 $75 
Special Tour. Sedan—?- Sport Sed. Tk—5 .... $33 aes 350 
7525S ieee oon ' 1.200 1,470 1,740| Sedan, 4 Dr.—S....... 
Special Tour. Imperia ous BA 
Sedan—7-7533S........ 1,300 1,590 1,880 | ‘9285-6 Series —- RA — 
Tour. Sedan—7-7523.... 1,370 1,680 1,985] Nos HA—1001 and up; 
Tour. Imperial Sedan—7- Motor Nos. 1187822 to 
TBs iseksccvgsscsccss ERIS 1808 2100 1915447: 
Business Tour. Sedan—8- Coupe—2 .......--.. 395 475 550 
TWS2BEL..wccccccocccccce 1.065 1545 1.830 Sport C Gee coesece 4S COUSCOUS 
Business Imperial Tour. Coach—S ....cssc0cee, 400 485 § 
Sedan—8-7S33SL....... 1,360 1,665 1.970| Town Sed. Tk, 2. Dr.—5 415 500 575 
Town Car—7-7543...... 2,230 2,730 3,230) Sedan, 4 Dr.—S...... 440 530 615 
Sedan—S-7509......... 1,300 1,590 1,880) Sport Sed. Tk—S...... 450 545 630 
1937—V12—Series 85— — 
Fleetwood; Serial Nos. Ta oe a 
4130001 to 4130478: pS gr ey 
Tour. Sedan—S-8519.... 1,640 2,010 2,375 N 1 to 118 821: 
Town Sedan—S-8539.... 1,885 2,310 2,730 Gens 2 260 315 375 
Conv. Sedan—S5-8529.... 2,035 2,490 2,945 Cabriolet a 2 a oe 
Formal Sedan—S-8509F. 2,035 2,490 2.945 Coosh-ok 24 se eeeee 265 325 380 
Tour. Sedan—7-8523.... 1,715 2,100 2,485 “Ti 2'Dri§ 278 340 400 
Tour. Imperial Sedan—7- Sedan 4° DrvS-.ccss, 208 360. 425 
Pre 1,815 2,220 2,625) SOON ca Tye 77''’ Gos 375 440 
ieee Car—7-8543...... 2,870 3,180 3,257| ~P° Horses 
era: Miwa | see | le es 1937 — 6 Series — GA — 
an—7-8523......... oe . eee aster uxe; eri 
Imperial Sedan—7-8513. * ‘ Nos. GA—1001 and up; 
1937—V16—Series—90— Motor Nos. 1 to 1187- 
$130301 t : soso: fou pe—2 +. 290 355 415 
Coupe—2-5876...-.-... 3,370 4,125 4,880| Sport Coupe—2—4 :::: 305 370 440 
— Coupe—2-5899 .630 4, 5,255 | Coach—S ...........-. 295 360 425 
Conv. Coupe—5-5880... 3,570 4,370 5,175 | Town Sed. Tk, 2 Dr. —5 300 365 430 
Town Sedan—S-5833S... 3.555 4,350 5.150| Sedan, 4 Dr.—S ....... 325 400 470 
Conv. Sedan—5-5880.... 3,850 4,710 $,575| Sport Sedan Tk—S.... 340 415 490 
Sedan—7-5875S........ 3,605 4,410 5,220 
Limousine—7-5875...... 3,700 4,530 5,365 RYSLER 
Imperial Cabriolet—S- CH 
S87SFL......-0.-..8-.2 3,850 4,710 5,575 
Town Cabriolet—S.... . 3985 4,875 5.770] 10,5 6 Series C34— 
ao Cabriolet—7- Royal; Serial Nos. 7000- 
Clin s5 a5 5 5h60scea0s 3,575 4,380 5,180 1001 ¢ to 70010179; Motor 
Town Cabrioict 7.5825" 4,030 4,935 5,840) .700 C34 — 1001 to 23. 
Limousine Brougham—7 3,985 4,875 5,770 920: 
an—S e6eS CC OOS CCS eee . Coupe— , =e ta veseee Gl +190$1,230$1,270 
upe—6 eeeveccce 
Brougham—6 sachaieans 27s 13s 1355 
CHEVROLET Toon Sedan—6 ....... 1,350 1,385 1,425 
sin it ein BG Se B= ccnccccoscees it Rl 5.338 
_ erics — = mousin eeeeeeeee ’ * 
Sfemers: Solel Se 1942 —6— Series C34— 
Motor Nos. 2AA—100i Windsor; Serial Nos. 
and ait BA—1001 and 70501001 to 70514481; 
1001 and up: . om cour Pe C34—1001 
jpe—. eeoee oO 
Cispe2 Santas $390 soos "O68 | Coupe—3 ....-+..+++. 1,260 1,300 1,340 
Town an, 2 Dr.—6 900 940 975) Club Coupe—6 ........ 1,355 1,395 1,435 
Sport Scion 4 Dr.—6 945 980 1,020} Conv. Coupe—6 ....... 1,565 1,600 et 
1942 —6 Series — BH — Saeee 22.772: Te a ae 
Fleetmaster; Serial Nos. an ame eer e ee 1°43 1.465 1,505 | 
BH 1001 $ 27530; Town Sedan—6 ....... ’ 0 , * 
Motor Nos o i001 Town and Country Wag. see come 1am 
and up, BA—1001 and Town and Country Wag. oT 
up, 2 AC—1001 and up; secussstteanesests $000 100 1 
Coupes 2c 950 988 1.028 | Sedan lesceicis 73s 1775 1st 
Eo ncacscsce SD AEE EEE | Se woesceses LARD Stee 
Town Sedan, 2 Dr.—6. 960 995 1,035 | 1042 8 — Series C36 — 
Sport Sedan, 4 Dr.—6. 1,000 1,040 1,080 Saratoga; Serial Nos. 
Station Wagon—8 .... 1,215 1,255 1,295 | 6762501 to 6764094; Mo- 
Fleetline Aero Sedan—6 985 1,025 1,060; tor Nos. C36—1001 to 
Spo CT—6 .ceceeee 1,030 1,065 1,105 43516: ee 
1941 —6 a ‘ou Sen atd idaieieia (ie i i 
7. ans Cl RS cocees £500 1,505 1,595 
AG—1001 to 62708; Brougham—6_........ 1,505 1,540 1,580 
Motor Nos. AA—100i Sedan—6 .......++.++.- 1,545 1,585 1,625 
to 1163729, AC—1001 to Town Sedan—6 ...... 1,595 1,635 1,670 
195459: : a 
Business Coupe—2 ... 740 780 820 ts ~~ 8 —~ Bocies, CM — 
Cou upe—5 ears oes 770 815 855 6674201 to 6684754: 
Town Sedan, 2 Dr. —5. 780 825 865 Motor Nos. C36—1001 
1941 — 6 Series — AH — Coupe—-3 ........ 1,525 1,565 1,600 
Re ten ahi | Sia Gaus 000000 88 Wess Le 
Motor Nos. AA—100i ae... 1/888 1,620 1,660 
i ages A100 RE eB 
Business Coupe—2 .... 800 840 885| 0 “CAR —® verre — © 
Coupe—5 ..........+. 830 875 920 | !942—8— Series C37 — 
Cabriolet—s seesseeeee 990 1,045 1,095 | Crown Imperial; Serial 
gous Sedan, 2 Dr.—5. 840 890 935) Nos. 7808401 to 7808- 
Sport. Sedan, 4 Dr.—S: 885 935 980| 844; Motor Nos. C37— 
tline Sed., 4 Dr.—5 910 960 1,010 | 100i to 1457: “ 
Station Weehd eee. 1,040 1,095 1,150 et Sues seed ees 2.780 2.708 2238 
Steet in i a Limousine—8 "+ ......: 2,960 3,000 3,035 
—1001 to 20946; Motor | — -28— 
Nos. 2697268 to 3665- oe (=~ Beries C8— 
goa! B—105462 to 221- 501 to, 7736429; Motor 
Business Cou 2 oe. 560 620 675 725: - 
Town Sed. T 2 Dr.—5 595 660 720} Cou ceasaecnsans S008 0.000 1146 
Sport Sed. Tk, 4 Dr.—5 630 700 765| Clu Coupe—6 seccence Slee Slee 1030 
Station Wagon—8 .... 770 860 935] Luxury Brougham—6.. 1,085 1.145 1,205 
1940 —6 Series — Kh — dON—6 .ccccccccceee 1,115 1,180 1,240 
Master Deluxe; Serial Town Sedan—6 ...... 1,180 1,245 1,310 
Nos. Kh-1001 to 37644; Sedan—8 .........2+++ 1,410 1,485 1,565 
Motor Nos. 2697268 to | Limousine—8 ......... 1,490 1,570 1,650 
seeneee B-105462 to 1941 —6 Series — C28 — 
Business Co coon $00 G08 708) semenrh, euml, Eee 
Town Sed. Tk, 2 Dr.—5 615 685 745 tor Nos. C28—1061 to 
Sport Sed. Tk, 4 Dr.—5 650 725 790 135725: 
Sport Coupe F/W—4 .. 605 675 735| Coupe 3 .......06-« 1,060 1,120 1,175 
| eae og eee =~ Re ‘a Coupe —6 See 1.168 14g0 1ae3 
pec. eluxe; on 0 eovcses by » ’ 
RA. 1001 to 72089, 2697- Luxury eee ons 1,140 1,205 1,270 
268 to 3665902, B-105462 | Sedan, i pr—$ Seale 1.195 1,260 1,328 
} © : eeeeee . ’ 
| Business Coupe—2 .... 610 680 740 | Town and Counhes Wag. 
Sport Coupe F/W—4 .. 640 710 775] —6 ......... asasencns SA00 1,468 0590 
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CHRYSLER 
Model, serial no., body Base price in region 
type, and passenger ———————— 
capacity A B ( 
flown and Country Wag. 
aD sccscccees secoccese 1,968 E650 haee 
Sedan .5+.+ eeeee 1,480 1,565 1,645 
Limousine—8 ......... 1,560 1,650 1,735 
1941 — 6 — Series C-28— 
Highlander: s 
Coupe—3 .......se.0e, 1,085 1,145 1,205 
Comy, Coupe .ccscsess 1,380 1,455 1,535 
Club “— errr erT 1,190 1,255 1,320 
oS SD See 1,170 1,235 1,295 
SOGRR, 2 Ds secccvces +220 1,290 1,355 
Sedan, 7 Pass. ......0. 1,510 1,590 1,675 
LMUNOUNME occ covcseees 1,590 1,675 1,765 
Town Sedan .....es0. 1,275 1,345 1,415 
1941 — 8 — Series C30— 
Saratoga; Serial Nos. 
676501 to 6762251; Mo- 
tor Nos. C30—1001 to 
wae 
mend scccscccccces SyesO 1,340 1,410 
Club Coupe—6 ....... 1,345 1,420 1,495 
Luxury Brougham—o .. 1,325 1,400 1,470 
SOGRTNMG  secccccsecces 360 1,435 1,505 
Town Sedan—6 ....... 1,410 1,490 1,565 
1941 — 8 — Series C3I0— 
New Yorker; Serial 
Nos. 6624101 to 6642655; 
Motor Nos. C30—1001 to 
25734: 
Cou CTT erereerr ee 1,355 1,430 1,505 
Club Coupe—6 ....... + 1,420 1,495 1,575 
Conv. Coupe—6 ..... «+ 1,590 1,675 1,765 
Luxury Brougham—6.. 1,410 1,485 1,565 
BSG, weéceeeee ++. 1,430 1,505 1,585 
Town Sedan—6 ....... 1,460 1,540 1,620 
1941 — 8—Series C-30— 
Highlander: 
GOED cui cisivicsse 1,380 1,455 1,535 
GORY: COUDE cicccccss 1,615 1,705 1,790 
Club y 3 - 6206085085 1,445 1,525 1,605 
Wee, 2. 66 00s6eee 1,435 1,515 1,590 
S0G8n, 4 Dr. cccccccece L455 1,535 1,685 
Town Sedan .......... 1,485 1,570 1,650 
1941 — 8 — Series C30— 
Crown Imperial; Serial 
Nos. 6624101 to 6642655; 
Motor Nos. C33—1001 
to 1735: 
Special Town Sedan—6. 1,730 1,825 1,920 
1941 — = -- —- Cee 
Cro Serial 
Nos. 7807501 to > igossia; 
Motor Nos. C33—100i 
to 1735: 
Sedan—6 ............ 2,545 2,685 2,825 
Sedan—8 ............ 2,645 2.790 aoe: 
Limousine—8 ......... 2,745 2,895 3,045 
1940 — 6 — Series C25 — 
Royal; Serial Nos. 7625- 
001 to 7657487; Motor 
= C-25—1001 to 70- 
Coan’ Cede eeceseee 760 840 920 
COUpO=6  .cscccccccee SIS BBS 985 
Victoria ee “ 815 905 985 
Sedan—6 ......cc000 +» 845 940 1,025 
SPD. 656.6:56050 0566 1,045 1,165 1,270 
Limousine—8 ......... 1,110 1,235 1,345 
1940 —6—Series C25— 
Windsor; Serial Nos. 
6955201 to 6993727; Mo 
= aad C-25—1001 to 
Coupe—3 ............. 795 880 960 
COO  sccuseccces 845 935 1,020 
Conv. Cou seeee. 985 1,095 1,190 
Victoria Sedan, 2 Dr.—6 845 935 1,020 
Sedan, 4 Dr. mall ccccess _ ae 965 1,055 
Sedan—8 ............. 1,080 1,200 1,310 
Limousine—8 ...... ee» 1,145 1,270 1,385 
1940 —6— Series C-25— 
Highlander: 
Coupe—6 ..........-. 865 960 1,050 
Conv. Cm seeeeee ae 1,115 1,215 
DOOM © Ls cateceess 00 1,000 1, 
1940 —8— Series C26— 
Traveler; Serial Nos. 
6750101 to 6756417; Mo- 
tor Nos. C26—1001 to 
18753: 
Coupe—3 ..........+. 930 1,030 1,125 
Coupe—6_.........-+. 975 1,085 1,180 
Victoria Sedan—6 .... 975 1,085 1,180 
Sedan—6_ ...... cosece 1000 1,156 1215 
| 1940 — 8—Series C-26 — 
New Yorker; Serial 
Nos. 6613401 to 6624087; 
Motor Nos. C26—1001 
to 18761: 
oupe—3 ..... secccos . OOS 1,105 2.2506 
Coupe—6 ..... eseceee 1,045 1,160 1,265 
Conv. Coupe—6 ..cceee 1, 165 1,295 1,410 
Victoria Sedan—6 ..... 1,045 1,160 1,265 
Sedan—6_ ...... cteeen 1,070 1,185 1,295 
Special Formal Sedan—6 1,130 1,260 1,370 
1940 — 8 — Series C26— 
Highlander: 
Coupe—6 ....... eeeeee 1,065 1,180 1,290 
Conv. Cou e—6 ...... 1,185 1,320 1,440 
Sedan, 4 Dr. .ccccccee 1,095 1,220 1,330 
1940 — 8 — Series C26— 
Saratoga; Serial Nos. 
6673501 to 6674100; Mo 
tor Nos. C26—1001 to 
18700: 
Sedan—6_ ..........+. 1,165 1,295 1,410 
Special Formal Sedan—6 1,230 1,365 1,490 
1940 —8—Series C27— 
Crown Imperial; Serial 
Nos. 7806551 to 7807- 
401; Motor Nos. C27— 
1001 to 1875: 
Sedan—6 .......ccce- 1,900 2,118 2,305 
Sedan—8 .......0000. 198s 2,205 2,405 
Limousine—8 ......... 2,070 2,300 2,510 
1939 — 6— Series C22— 
Royal; Serial Nos. 7574- 
001 to 7624876; Motor 
a C22—1001" to 58- 
teal sctcsccccces GOS 26 2 
Victoria Cou eosee 665 760 850 
Brougham—5 ......... 670 760 855 
Sedan—5 ..c.scsseseee 695 885 
Sedan—7 ...........+. 845 965 1,080 
Limousine Sedan—7 ... 910 1,035 1,160 
1939 — 6 — Series C22 — 
Royal Windsor; Serial 
Nos. 6948301 to 6954947; 
Motor Nos. C22—100i 
to 58748: 
COMBOS oo isecaweves 675 770 860 
Victoria Coupe—4 ..... 710 810 905 
Club Coupe—5 ....... 810 925 1,035 
Sedan—5 .......ee000. 735 840 940 
1939 — 8 — Series C23— 
Imperial Serial Nos. 
6742201 to _ 6750055; 
Motor Nos. C23—1001 
to 13107: 
CMGGeeE icicteosaaas S00 
Victoria Coupe—4 .... 795 905 1,015 
Brougham—5_ ..... ae 800 910 1,020 
Sedan—5 ........ seeee 820 935 1,050 
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though the price increase appears only 
indirectly. Specifically, the seller is 
not permitted to require the pur- 
chaser, as a condition of the sale or 
transfer of the car, to make payment 
over a period of time; to require him 
to finance the purchase through any 
apy lending agency; to require 
im to purchase any equipment, ac- 
cessories, repairs, parts or services so 
as to increase the total compensation 
above the maximum price; to require 
him to purchase any other commodity 
or service; or to require him to make 
payment in whole or in part by ex- 
changing or transferring or trading 
in any other vehicle or other product 
or commodity, or where there is an 
exchange, transfer or trade-in, to re- 
quire him to accept an allowance for 
the vehicle, product or commodity ex- 
changed, transferred or traded in 
which is below its reasonable value. 
Furthermore, the seller is prohibited 
from providing for purchase of the 
used car by a lessee under a rental 
contract at any agreed valuation 
which together with the amount paid 
for the rental is higher than the ap- 
plicable maximum price at the time 
the rental contract is entered into, 
and from making the terms and condi- 
tions of sale more onerous to pur- 
chasers than they have customarily 
been except to the extent allowed by 
this regulation. However, the Office 
of Price Administration’ may upon 
written request grant written permis- 
sion to any dealer subject to this reg- 
ulation to change his credit — 
where such change is necessitated b y 
orders issued by, or at the request o 

the United States. 


SEC. 10. Label or tag to be attached 
by dealer to a used car. Every dealer 
offering a used car for sale shall at- 
tach to it in a conspicuous place a 
label or tag not smaller than 4” by 8” 
in the form set forth in Appendix E, 
on which shall be set forth legibly all 
of the information called for in Ap- 
pendix E 


SEC. 11. Certificate of transfer that 
must be completed for a sale of a 
used car. Every person when he sells 
or purchases a used car shall complete 
a certificate of transfer, Appendix F, 
in accordance with the instructions in 
that appendix. Copies of the certifi- 
cate of transfer may be obtained from 
dealers or from the local War Price 
and Rationing Board. For the purpose 
of this section, a trade-in of a used 
car is a sale, and the person trading 
in the used car must take the steps 
required of sellers, in this section, and 
the person accepting the used car 
traded in must take the steps required 
of purchasers, in this section. When 
the used car has been sold, the seller 
shall insert the information on the 
certificate required by Appendix F, 
and both the seller and purchaser 
shall certify on the certificate that 
they have complied with this regula-|‘ 
tion, and that the selling price was 
not above the maximum price estab- 
lished by the regulation. The com- 
pleted certificate shall be delivered to 
the purchaser. Where the purchaser 
is a dealer, or other seller generally 
engaged in the business of selling 
used cars, he shall turn the certificate 
in to his local War Price and Ration- 
ing Board not later than five days 
after he purchases the used car. 
Where the purchaser is not a dealer, 
or other seller generally engaged in 
the business of selling used cars, he 
shall turn the certificate in to his local 
War Price and Rationing Board on 
or before the date he applies to that 
Board for a gasoline ration for the 
used car he has purchased. Any mis- 
representation in connection with this 
certificate shall be subject to the pe- 
nalties provided by the applicable 
statutes of the United States. 


SEC. 12. Record and reports. (a) 
Every person who sells a used car 
shall, so long as the Emergency Price 
Control Act of 1942, as amended, re- 
mains in effect, keep and make avail- 
able for examnination by the Office 
of Price Administration records cus- 
tomarily kept in connection with the 
sale of a used car, and a copy of the 

warranty, if any, furnished in accord- 
ance with section 7. 


(b) Inventory report of used cars 
as of September 11, 1944. Every deal- 
er, or other seller generally engaged 
in the business of selling used cars, 
shall file with his local War Price 
and Rationing Board not later than 
September 21, 1944, a report on the 
form in Appendix G, of all used cars 
in his stock as of September 11, 1944, 
inclusive. 


(c) Additional records and reports. 
Every dealer, or other seller generally 
engaged in the business of selling used 






nessee, Vermont, Virginia, West Vir- 


cars, shall keep such records and file | ness D i 
ginia, and Wisconsin. 


such reports in addition to those re- 
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Model, serial no., body Base price in region 


type, and passenger 








quired by paragraph (a) and (b) as} poo; B: Arkansas, Colorado, | ; 
the Office of Price Administration low, a Louisiana, Minnesota, a : 
may from time to time require. Such| Missouri, Montana, Nebraska, New passeeee: 
additional records and reports, how-| Mexico, North Dakota, Oklahoma,| fou" Seds 4 2,275 2,310 2,350 
ever, shall be subject to the approval South Dakota, Texas, and Wyoming. Tour. Sed., 4 
of the Bureau of the Budget in ac- Region C: Arizona, California, Ida-| Rr. A/S 8—90-,0---- aes 5405 yr 
a the Federal Reports) 46, Nevada, Oregon, Utah and Wash-| Limo. A/S—8—90..... ‘528 2,565 2.605 | 
ington. 1941 — 8 — Series 40A — 
SEC. 13. Enforcement, Persons vi- ‘ Special; oa ie 
olating any provisions of this regula- APPENDIX B—TABLE OF 50170 4 34046877, 340. 
tion are subject to the criminal penal- BASE PRICES 07924 to 34253683; Mo- 
ties, civil enforcement actions, pro-| LIST OF ABBREVIATIONS tor Nos. A 4074859 to A 
ceedings for suspension of licenses, Ald Auailt gents A/W—All wea-| 4457940: : 
and suits for treble damages provided | ther: eee Comb—Combina- | 1941 — 8 — Series 40A — 
n; Com ent; Cont—Con- J Bus. C 
for by the Emergency Price Control ton Comp: ay Convertibig; Cur—Cure| ene ne 988 1,010 1,060 
Act of 1942, as amended. Fast pack; B/W-—Fuli-widi widty rear seat;| S40 ore eS | 1190 1,265 1,310 
SEC. 14. Licensing. The provisions Holy i— Mioll coliapat — LeBaron; Sport ‘Cpe. F/W-6 ; ; 
of licensing Order No. 1, licensing all | N fon bie; ‘Noo—Numbers:| § wwe 1,010 1,065 1,120 
persons who make sales under price| Riv— verside: _ B/S Semi-collapatbie St NOON. pisuipninas 1,055 1,110 1,170 
control, are applicable to all sellers equip S/L—Stream- | 194;¢--Series 40—Spe- 
subject to this regulation. A seller’s lined; 8/s_Se anphittor: "oa A cial; Serial Nos. 13880. 
license may be suspended for viola-| yindow: W/P-—With partition: Wilby O12 to 14287441, 23892- 
— 4 7 pogo “ one or = —Willoughby. 008 to 34253683: Motor 
applicable price schedules or regula- Nos. 44074859 to 4-4457- 
tions. A person whose license is sus- | AMERICAN BANTAM | one tase 1008 
pended may not, during the period of | Model, serial no., body Base price in region | Bus. Cpe.— 46S "095 1,150 
Sedanet FW 76468. -1,040 1, ® 
suspension, make any sale for which type, and passenger —-———-——— Sedanet F/W—6—46 
his license has been suspended. capacity 5 ~ _ peabeerapeseese 1,095 1,160 1,220 
an, 4 
SEC. 15. Definitions. When used in| '94 San 65—Sup. | SEE ccesvevnses 1,085 1,145 1,205 
4”; Serial—Continued TT Sedan, 4 
this regulation, the term: thru from 1940: | pai an, 5 
a ‘ — Standard Cpe.—2 $395 $415 ose ISB .ccccces 1,175 1,240 1,30. 
(a) “Person” includes an individual, | Master Cpe.—2 oe 465 490 | Estate Wagon—49..... 1,415 1,490 1,570 
corporation, partnership, association} Conv. yo ® coco $30 545 375 1941—8—Series Oe aoe. 
or any other organized group of per- Master “Road.—2 teeee 4 a 3S me : Serial Now. 1592808 
sons, or legal successor or representa-| Station Wagon ...----- 555 585 620| to 24245877, 33897008 to | 
cludes the United States or any| ‘x, S500 aa! ‘ust | Hotases io Satins 
e i s or os. and up: 
agency thereof, or any other govern- Standard Cpe—-2...... 320 355 390 Bre NE icises 610 1,700 1,785 
ment, or any of its political subdivis-| Master on 428 470 815| Bus. Cpe—3—S6 ..... 1,055 1,110 1,170 
— or any agency of any of the Master oadster—2... 360 400 440 le Cpe. F/W 1,305 1,375 1,450 
ene, BSe~8.....cice 206 6 S38) So. *th02** 8 48o*s* ’ . ’ 
—— Station Wagon........ 45s 503 sse| Sport Cpe. F/W—6— a. so. 
“ c ng =< ee z OU ansedcgpensetegss 1,140 1, , 
(b) “Dealer” means a person en-| Conv, Cpe Holyd.—2.. 455 $05 350) Tour “Sed. F.” Dr.—_6— 
gaged, in whole or in part, in the i 4... - 455 ans ase BEY cc amecnaatentnee 1,215 1,285 1,350 
business of buying, selling, repairing | 1939 4 Series 62: Ser. 1941—8—Series 60—Cen- 
and reconditioning used cars and who! Nos. 62-001 to 63-999: ot See ee. 
maintains a place of business for the Standard Roadster—2.. 295 335 375| 098 to 24245877, 33897- 
display, sale, repairing and recondi- on — - _ = a a3 008 to 34253683; Motor 
tioning of such cars. A person who} Standard_ Cpe. se eae * * 
cannot qualify as a dealer because he _—— —— as 7 ie | Bus. Cpe—3—66 ..... 1,230 1,295 1,365 
does not maintain a place for repair-| Deluxe Cpe—2 305 350 390 Sedanet Wao 1,275 1,350 1,420 
ing and reconditioning may be ap-| Speedster—4 oe ee ee) Bn, arenegsess ees a 
proved in writing as a dealer under| Deluxe Speedster—4 360 410 455| Jour. Sed. 1,325 1,400 1,470 
hi 1 by the Offi f Station Wagon ....... 370 420 470 a eee eee > : 
this regulation by the ice of Price : Gum 70 — 
1938—4—Series 60—Ser 1941 — 8 — Series 
Administration regional office for the | “ys. 60-001 to 61-999. Roadmaster ; Serial Nos 
region in which his place of business} Special Roadster—2.... 235 285 330| 13880012 to 14257441, | 
Stan nda "3°: 350 308 350 | 23892008 to 24244877, 
is located, or a district office in that oes a0 33897008 to 34253683; 
region authorized by such regional Business ——s. a oss 385 | Motor Nos. 74085000 to 
office, if he provides adequate evi-| Standard Cpe.—2...... 210 255 295 i" o, 4 Des 
dence to that office that he has estab-| Master Cpe.—2........ 230 280 320) CN aia 1,830 1,930 2,030 
lished, and is in a financial position to| QUcyS.0PG "°° «7: a5 298-343) Conv. Cpe. F/W—6— 
maintain, a working arrangement with| Station Wagon --:.-:: 295 360 415| 76C «.---s:;aseegreres asae tone - 
a reputable business engaged in the | 1937—4—Ser. 575—Ban- ee testes - 1,305 1,375 1,450 
repairing and reconditioning of used — fvg bny ie Tour. Sed., 4 Dr.—6— ones 1400 13 wal 
cars ; = . j. | F wessness aa naiadibaia ’ J i 
. 21000 and up: | 
1941-8 Series 90; _ 
(c) “Sale” includes sales, disposi- 2 er- ere ee 190 235 275 Limited Serial = Nos. 
oadster Custom—2 ... 220 270 320 | 
tions, exchanges, and other transfers| Business Cpe.—2..... 165 205 240 13980012 to eer’ | 
and contraets and offers to do any of | Standard Cpe—2....... 180 220 260) 33897008 to. 94253683; 
* foregoing. It inciates —— ee Tee Siaeepenes 190 235 275! ‘Motor Nos. 94085000 to 
sales and sales under rental contracts “i = 4453893 : 5 
lease agreements or other agreements. BUICK | Fer, Sed 4 eee .. 2.230 2,955 2,475 
. also includes transfers by banks, 1949-0 Series aah. Tour, Sed. 4 Dr. A/S— 3,450 2,585 2,720 
cial; Seria Os. 14257- | BGO new ew ee seroce . ’ 
anes see, Ot Set Gere) S'S, ae Format” Sed-265i' F! 21398 2°528 2/660 
iscounting promissory notes follow-| 694 to 24313644, 34263- | Limousine A/S—8— 
ing the taking £ eit of th by such os to sare 4457941 | Mas Gansta escuann ... 2,560 2,700 2,840 
persons upon default of the person to 4556599; Motor a 40— 
making such promissory notes. The re sare to 4-4556- cial; Serial Nos. 1338 
, t - 
term “sale” does not refer to the -$1,105$1,140$1,180| 32 = 23871217, 33611. 


iit Coupe 44. 
Conv. Cpe. F/W—6— 


se eeeeeseseeeseee 


adjustment of losses made in connec- 
tion with settlements of claims under] Bus. Scdanct3_a8""! 1328 116s 1.920 


policies of insurance against fire,| Family Sedanet—6—48S 1,165 1,200 1,240 
theft, collision, other loss of prop-| Tour. Sed. 4 Dr.—6—47 1/200 1,240 1;280 
erty or other coverage, even though | Series 40-B: 
the right of subrogation may be in-| Bus. Sedanet—3—46... 1,135 1,175 1,215 
volved. The terms “sale”, “seller”,| SRmny Seis O68 5 16195 1.238 1,278 
“selling”, “purchase” “purchaser” and/ 7T ty D ieee taes 
’ ‘our. .. 4 D.—6—41 1,245 1,280 1,320 
eee shall be construed ac- se tow. Sot. 4 noon ote tame 
cor ing y. Rotate Wa eee ee eee rh , 
g.—6—49..:: 15600 15640 1.675 
(d) “War procurement agency” in- | 1942 — g — series hia, 
cludes the War Department, the De-| per; Serial Nos. 14257- 
partment of the Navy, the United oe to Sena oes 
e. vs to 24313644, 34263- 
States Maritime Commission, the 684 3 
; to 34 17140, "4457941 
Lend-Lease Section of the Procure- 4556599; Motor 
ment Division of the Treasury De- fs. “4457941 to 5-4556- 
partment, and the following subsidi-| Cony. Cpe F/W—6— 
aries of the Reconstruction Finance; 56C ................. 1,600 1,640 1,675 
Corporation: Rubber Reserve Cor-| —— hb ya 1,365 1,400 1,440 
poration, Metals Reserve Corporation, | en ew 6 ae tole bane 
|Defense Plant Corporation and De- | aiid iia cnedies. ae ; , 
fense Supe Corporation, or any | ‘tury; Serial Nos. aaah 
agency of any of the foregoing. 442 to pepecess, 24273- 
t 4263 
pgm 6 Coons, for gone 684 to 34317140, 4457941 
of gener B.. icability. y person ° 9; Motor 
seeking 8 ification of any provi-| figs. 4457941 to 6-4556- 
sion o this 1 regulation may file a peti-| Sedanet F/W—6—668. 1,440 1,475 1,515 
tion for amendment in accordance fowr. Sed., 
with the provisions of Revised Pro-| Pt—®—6! ---------+- 1,490 1,530 1,570 
cedural Regulation No. 1 issued by cs — 6 — Sain  — 
i Office of Price Administration. | Roadmaster: Serial Nos. 
APPENDIX A — REGIONS FOR| 24273684 to 24313644, 
WHICH BASE PRICES ARE| 4457941 Ato “4556500, 
LISTED IN APPENDIX B AND Motor N Nos. 4457941 to 
REGIONS en see" Coe ate | sen 108s 180 
Region A: Alabama, Connecticut, Sedanct "¥/W6~ 168. 1,540 1,580 1,615 
Delaware, District of Columbia, Flor-| pr 671 ........... 1,615 1,655 1,690 
ida, Georgia, Illinois, Indiana, Ken-| 19,5 3 Series 90 — 
tucky, Maine, Maryland, Massachu-| ‘Limited; a ion 
setts, Michi igan, eee pi, yar seaereed to 34360004, 
Hampshire, ew Jersey, New Yor to , 
o 34263 
North Carolina, Ohio, Pennsylvania, aan ot “ssesoe 


Motor Nos. 4457941 to 


Rhode Island, South Carolina, Ten- 


| 


856 to 33874783; Motor 
Nee. 4—3786214 to 4407- 


Conv. Sport Pha.—S— 


gevinans, “Cpe. po! Ne” 


Sport Cpe. F/W—S— 
MEE saxsceseneeaeesss 
= Cpe. F/W—5— 


ee eee eeeeeeseeee 


307 to 13880011, 23601- 
856 to 23871217, 33611- 
856 to 33874783 ; Motor 
ie 5-3786214 to 54074- 


Sport Pha.—5S— 


57: 
Conv. 


eee eee weer eeeseeee 


Conv. Cpe.—5—S6C . 
roe. Sed. Tk, 4 ala 


6—51 
Estate Wagon—6—59.. 


1940—8—Series 60—Cen 

tury; Serial Mes. 13596- 
807 to 13880011, 23601- 
856 to 23871217, 33611- 
856 to 33874783 Motor 
a 6-3812000 to 64074- 


Al on Pha, Tk— 

RM ccenedsege canes 

ponte Cpe.—5—66.. 
rt C — 
ane. pe. F/W—s— 


eee eseeeeeseseee 


a —s8— = Seiden 
Roadmaster; Serial Nos. 
13596807" ‘. 13880011, 
23601856 to 23871217, 
33611856 to 33874783; 
Motor Nos. 7-3812000 to 
74074858 : 

Sport Pha.—S— 


Cee eeesereseeseee 


:* Cpe.—S—76C °°: 
; Sedan Tk, 4 Dr.— 


seer eereeeeeeeee 


- 18 1,285 
765 850 
805 895 
915 1,015 


805 900 
845 940 


1,315 1,460 


890 985 
- 1,020 1,135 


930 1,035 
1,050 1,165 


1,375 1,530 
‘950 1,05 
990 1,100 

1,135 1,265 

1,020 1,135 


1,495 1,660 
1,065 1,185 


1,135 1,265 


| 
1,670 
5 ral 


1,400 
925 


975 
1,110 
980 
1,025 


1,595 


1,075 
1,240 


1,130 
1,270 


1,200 
1,380 
1,240 


1,295 


1,200 1,335 1,455 


| 
*t 
1,380 | 
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1940 —8— Series 80— 
Limited; Serial Nos. 
13596807 to 13880011, 
23601856 to 23871217, 
33611856 to ese te 
Motor Nos. 8-3812000 to 
84074858: 

as Conv. Sport Pha.— 


eee eee eeeeee 


“e- — 8 — Series 
Limited — Conv. 
Sport Sed., 4 = aie 


S/L Formal —s 
1940 — 8 — Series 90— 
"Limite d; Ser. Nos. 135- 
96807 to 13880011, 236- 
01856 to 23871217, 336- 
11856 to 33874783; Mtr. 
Nos. 93812000 to 940- 


eeeerereeeeee 


A/S—8—90_ 20s. eens 
a Tk A/S—8 
1939—8—Series 40—Spe 
cial; Serial Nos. 13388. 
547 to 13479236, 23395- 
088 to 23403982, 33405- 
088 to 33593652; Motor 
a 4-3572652 to 43786- 


Saee. he Phaeton Tk. 
—s—41 


eeeeseeeesesee 


1999—0—Gurien 60—Cen- 
tury; Serial Nos. 13388- 
547 to 13479236, 23395- 
088 to 23403982, 33405- 


088 to 33448272; Motor 
Nos. 6-3576652 to 63755- 


912: 

Conv. _ rt Phaeton Tk 
Sport ¢ 0/S—4—66 
aa Coupe — 


19398—Ser, 80—Road- 
master; Serial Nos. 133- 
88547 to 13479236, 233- 
95088 to 23403982, 334- 
05088 to 33448272; Mo- 
tor Nos. 8-3576652 to 8- 
3755912: 
port Phaeton, 4 Dr.— 
6—8 


eereseeee 


port 
a Sedan Tk—6— 


1939 — 8 — Series 90— 
Limited; Serial Nos 
13388547 to 13479236, 
23395088 to 23403982, 
33405088 to 33448272; 
Motor Nos. 9-3576652 to 
} ag 

Tour. Sedan Tk., 4 Dr. 
—= G9). wccccccccccce 
Tour. Sedan Tk., 8—90 
Limousine Tk.—8—90L 


1938—8—Series 40— Spe- 
cial: 

Serial Nos. 13219848 
to 13388546, 23238767 to 
s3306e83. 33245765 to 
76283 ; Motor os. 
43396937 to 43572651: 
Conv. Phaeton—5—40C 
Bus. Coupe—2—46. 
“¢ Coupe 0/S—4— 
Conv. eee .. 
Sport a 7... 3 Ee. 


eee ees eeesesee 
ewes seeeeee 
see eeeesesesesee 


1238+ Ser 4 


Serial Nos. 
19848 to 13388546, 233. 
38767 to 23386843, 
45765 to 33376283 : we 


tor Nos. 63396937 to 
63544292: 
Conv. Phaeton—5—60C 


Soar Coupe C/S—4— 
es ‘Agecees as: saat 
Tour. Sedan Tk., 2 a 


Oe ee eee eee eee eee 


—67 
Tour. Sedan Tk., 4 Dr. 
—5—61 


1938 — 8 — Series 80— 
Roadmaster; Serial Nos. 
13219848 to 13388546, 
23238767 to 23386843, 
33245765 to 33376283; 
Motor Nos. 83396937 to 
83544292: 

cene. Phaeton Tk.—6— 


Cee ress eseeeeeeee 


Sport Pe 
Formal Sedan—6—81F. 


1938 — 8 — Series 90— 
Limited; Serial 
13219848 to 13388546, 
23238767 to 23386843, 
33245765 to 33376283; 
Motor ae 93396937 to 
9354529 

Tour Sedan Tk., 4 Dr. 
Mi. sanssssodacee 
Tour Sedan Tk 90 
Limousine Tk—8—90L 


37—8—Series 40—Spe- 
Serial Nos. 2999497 


Nos. 


Sal; 





05 


al ¢ 


rt Lo 


1,2 
1,305 1,575 
1,360 1, 





ae 


a 


Model. § 
type: ; 








= 


_-8- 
os nee 
oe Sport &S 
. tf» ; conv. C 
a : sedan 
‘25 ine, Tour. 
1,655 1,840 )2.008, GF © th 
1,655 1,840 2,005 Tour. Se 
s—41.- 
1,305 ;450 3,585 oF : t-B 
cits eur S 
CLM Ss car 19 
or 6.317622 
1,305 1,450 1,585 ca. P 
Sport 
1,455 3,620 4,770 or . av. ¢ 
fms Sodan, 
1,455 1,636 1,770 Tut § 
ait] -$ 
yan : Tour. 5 
f 5-61. - 
1937-8 
att a GF pss: 
oa 299949: 
Motor . 
1,645 isso Ww e 8339693 
. “onv. 
1,780 1,975 2,183 sK. | 
an 
1,865 2,075 21265 & Formal 
' Peo 1937-8 
ted 
oe Gis 
& tt Forma 
Gq 91 
Sedan 
970 Mes ue ~~ 
oe 7, Ge 
740 , SS ” 
655 745 835 oe eine’ 
ivy ’ 194 a 
680 775 870 Noe § 
Ss e Club € 
¥ Sedan. 
1942-8 
Nos. 8. 
e 838606 
a Club ¢ 
f . Deluxe 
1,180 1,346 1,505 6207D 
'800 910 ;a,0a5 a — 
920 1,080'£ 198 02690) 
waeryseitt Clu 
825 93$ 1,050 oe 6267D 
or 1942—1 
850 970%,090. Nos. 7 
TepET« ee 73860 
: sedan 
1942- 
ts Fleety 
Geis 
vee 6001 1 
tg 
sey het Sedan 
1,365 1,555 1,745 5.606 
1,365 1,555 1045 2 3 
1,055 1,205 i S 93860 
1,055 1 50 — 
1,210 1,375 3845 GF a 
- - §a2- 
o> Fleet 
338K 
{ 6001 
ee Sella 
. Busit 
1,425 1,620 1,820 = 
1,620 1,845 '2,065 “ 
1,690 1,928 2,160 ol in 
A A ee _ 
780 945 1,090 Delu 
520 630: 725 
555 665 770 B : i f 
610 735 855 2 
540 655! 755 Gee |: 
555 670 77S mt : 
565 680 790 e; ae 
580 700 810 a Tou 
950 1,145 1,325 @-; - 
675 815 940 
750 905 1,045 e.. 
690 835 965 ps 
700 845 986 @.; 
715 865 1,000 ‘ 
t a. 
- 
- 1,100 1,330 1,53§ Bs 
910 1,100 1,2 
910 1,100 1,2 
975 1,175 1368 
e 





1,688" 
1,820 
1,900 


1,455 





645 













adel, serial NO.. body 
“pe and passenger 
yP capacity 

























BUICK 


Base price in region 


A 


: Motor Nos. 
’ 
43396936: 

v. ti C S561 
}-_-g—Series 3 as 
.einess CoUpe— oe 
mrt coupe—4—46 S. ae 405 
Pav. Coupe—4— - = 
jan, 2 Dr.—5 Mees: 

MG , oa iste 410 
dan, 4Dr—S—47.... 41 
tur, sedan Tk., 4 Dr.— i* 
ese x (eee ewes 
37—-8—Series 60—Cen- 
ray: Series NOS- 2999497 
why 19847; Motor Nos. 
1176225 to 6-3396936 
conv. Phaeton—S $60 
Sport Coupe—4—66 S.. 500 
av. Coupe—4—66 C. . s 
Sedan. 2 ae 90 
a .. i sign wx .. $05 
sedan, 4 Dr.— $61. 11 S10 
igen Te A ay 
( 7--8—Series 80— 
ie master; Series Nos. 
2999497, to 3219847; 
Yotor Nos. 8-3176225 to 
§3396936: 
a. Phaeton Tk—6— ‘ 
s0C.. errr 
Tk, 4 Dr.—6-81.. 625 
rani Sedan—6—81 F. 685 
1937—8—Series 90—Lim- 
ited; Series Nos. 2999497 
3219847; Motor Nos. 
9.3176225 to 93396936: 
Sedan Tk. + Dr.—6-91. . 845 
Formal Sedan Tk, 4 Dr. 
m691 Fi... 2. s0eeeees 930 
Sedan Tk--8-90...... ja 
Limousine Tk —§.90 £.. 980 
CADILLAC 


1042—&—Series—61,; Serial 
Nos. 5380001 to 5385237; 
3386001 to 5386463: 


Club Coupe—5-6107... . $1,565 $1 


Sedan, 4 Dr.—5-6109... 
1942-8 Series—62; Serial 
Nos. 8380001 to 8384401; 
8386001 to 838650: 
lub Coupe—S-6207.... 
Deluxe Club Coupe—S- 
6207D 
sedan, 4 Dr.—5-6269.... 
Deluxe Sedan, 4 Dr.—S- 
6269D...... 
Club Conv. 
6267D.... 
1942—8 Series—63; Serial 
Nos. 7380001 to 7381500; 
7386001 to 7386250: 
sedan, 4 Dr.—5-6319... 
1942—8 Series—60— 
Fleetwood; Serial Nos. 
6380001 to 6381500, 638- 
6001 to 6386375; Special: 
sedan, 4 Dr.—5-6069.... 
Sedan (Div.), 
5-6069F ... 
1942—8 Series—67; Serial 
Nos. 9380001 to 9380520; 
9380001 to 9386180: 
Sedan—5-6719......... 
Sedan (Div.)—5-6719F.. 
sedan—7-6723 


Coupe—6- 


1,640 


1,650 


1,720 
1,720 


1,785 
1,930 


1,815 


2,150 
2,365 


imperial Sedan—7-6733. 2,840 


1942—8 Series—75— 
fleetwood; Serial Nos. 
3380001 to 3381200, 338- 
H001 to 3386327: 

Sedan—5-7519. ......0% 


sedan (Div.) —5-7519F.. 


Business Sedan—9-7523L 2 


bnperial Business Sedan 


SOIR 9 <9 SED 1000 scree 
imperial Sedan—7-7533. 
rormal Sedan—5-7559.. 
Formal Sedan—7-7533F. 
1941—V 8—Series 62; Seri- 
‘ Nos. 8340001 to 8364- 
34. 


‘ oupe—4-6227......... 
Deluxe Cpe.—2-4-6227D 
Deluxe Conv. Coupe—2- 
46267). cee eene 
Tur. Sedan—S-6219.... 
Deluxe Tour. Sedan—S- 
MIRE 53504 <t wee aad 
Deluxe Conv. Sedan—S- 
i PE eA 
941—V$— Series 61; Seri- 
_ :. 5340001 to 5369- 


oupe—S-6127......... 
Deluxe Coupe—5-6127D. 
Tour. Sedan—5-6109.... 
Deluxe Tour. Sedan—S- 
6109D a 
1941—V8 ~Series 63; Seri- 
eos 7340001 to 7345- 
Tour. Sedan—5-6319.... 
1941 -V8—60—Fleet- 
Wood; Serial Nos. 6340- 
001 to 6344101; Special: 
year Sedan—5-6019.... 

our Sede — 
O19} : ag ‘ = ee 
1941—V8 67; Serial Nos. 
eg to 9340922: 


Our. Sedan—S5. 
. an—S-6719.... 


6719} 


1941—V8_67—Con, 
Tour. Sedan—7-6723.... 
oe. Imperial Sedan—7- 


Pt! —V8—Series 75— 
€etwood; Serial Nos. 
3340001 to 3342104: 
Tour. Sedan—§-7519.... 


Our. Seda -— 
sion, eae — = 
Business Sedan—9-7523L 


Business Imperi 
—9-7533L. one = 
Tour, Sedan—7-7523.... 


Tour, } 3 chk 
1533 mperial Sedan—7- 


st see eeeeeeese 


Formal Sedan—5-7559 
Formal Sedan—7-7533F 
1940—V8—Series 60S: 
Setial Nos. 6320000 n 
624600 6320001 to 
Tour. 
19S 
Tour, 
ee we 
Town Car—§-6053MB.. 
own Car—§.6053LB. 


Sedan, 4 Dr.—S- 


"tee eesesesces 


1,470 
1,560 


1,710 
1,545 


1,640 
2,045 


1,390 
1.495 
1,595 


1,750 


2,275 
2,440 


2,695 
2,860 


2,845 
3,010 


3,115 


3,275 
3,005 


3,170 
3,265 


3,430 
4.225 


1,780 


1,900 
2,980 
3,295 


690 
460 


545 
490 


505 
510 


525 


810 
610 
660 
600 


615 
625 


640 


940 
765 
840 


1,035 


600 
1,680 


1,690 


1,760 
1,760 


1,820 
1,965 


1,855 


2,190 


1,470 
1,570 
1,580 


1,630 
1,850 


2,400 
2,570 


2,845 
3,015 


3,005 
3,175 


3,285 


3,460 
3,170 


3,345 
3,445 


3,620 
4,320 
4,460 


1,975 


2,115 
3,315 
3,665 


$1, 
715 | 





Cc 


81 
54 


5 
5 


645 
575 


59 


5 


620 


960 
725 
780 
710 


730 
735 


755 


1,115 
905 
990 


1,225 | 


1, 
i, 
i 


1 
1 


34 
34 


64 
7 


5 
S 


| Town Car Tk—7-7553.. 





CADILLAC 


Model, serial no.. body 
type, and passenger 
capacity 


1940—V8—Series 62- Se 
rial Nos. 832 8325. 
903: 0001 to 8325. 
Coupe—2—4.6227. oe 
Conv. Coupe—2—4-6267 
Sedan, 4 Dr.—s. 


1940—V8—Series 72— 
Fleetwood; Serial Nos. 
Som he 7321525: 
our. a 
7219. eee 
our. Sedan (Div.)—5s- 
7219F ol Mg 


40—V8—Series 75 Fleet. 


wood; Serial Nos. 3320- 
001 to 3320956: 7 
Coupe—2-4-7557....... 
Coupe—5-7557B..... 


Conv. Coupe—2-4-7567,. 
Tour. Sedan—S-7519. es 
Tour. Sedan (Div.)—s- 
7S19F 


Tour. Sedan—7-7523.... 
Tour. Imperial Sedan— 
ou Se rae 


1940—V 16—Series 90; Se- 


420 | rial Nos. 5320001 to 5320- 
061: 


Coupe—2—4.9057 


, Conv. Coupe—2—4-9067 


| Coupe—S—9057B 


Tour. Sedan (Div.)—S- 
WOME than vdidwiscsenus 
Town Sedan Tk—5-9039 
Tour. Sedan—7-9023.... 
Tour. Imperial Sedan— 
7-9033 


9059 


- Formal Sedan Tk—7- 
1.730 903 


fe ee 


1,795 | Town Car Tk—7-9053. . 
1,795 


Conv. Sedan Tk—5-9029 
1939—V8—Series 61; Se- 


1,860 | rial Nos. 8290001 to 8295- 
04: 
2,005 | 


! 


| 


904: 

Coupe—2—4-6127...... 
Conv. Coupe—2—4-6167 
Tour. Sedan—S-6199.... 
Conv. Sedan Tk—5-6129 


1,895 | 1939—V8—Series 60S; Se- 


Go me 


338 


ON Oo 


Bwliawn NON 


- 
c 


$858 


1,630 | 
1,730 | 


1,895 


1,715 | 


1,825 | 
2,270 


1,545 

1,655 | 

1,660 | 1933—V8—Series 60; Se- 
| 


i,770 . 
i Coupe—2-6127 


1,945 


2,990 


3,160 | 
3,340 | 





| 





3,455 | 


3,640 | 
3,335 | 


3,515 
3,625 





rial Nos. 6290001 to 6295- 


Tour. Sedan—S-6019.... 
1939—V8—Series 75— 
Fleetwood; Serial Nos. 
3290001 to 3292066: 
Coupe—2-4-7557. . 
Coupe—5-7557B.. — 
Conv. Coupe—2-4-7567.. 
Tour. Sedan—S-7519.... 
Tour. Sedan (Div.)—S- 
I sada dva ss > ent aaa 
Town Sedan Tk—5-7539 


Conv. Sedan Tk—5-7529 
Formal Sedan Tk—S- 
Si sn cKX eC SEREANES 
Formal Sedan Tk—7- 
PEP 6c 05665566 nsaess 


Tour. Sedan—7-7523.... 
Tour. Imperial Sedan—7- 
7533. 
Business Tour. Sedan—7- 
Peele. 640 nctdaeen ess » 
Tour. Imperial Sedan—8- 
PRRs sv ce nesecenteee® 
Town Car Tk—7-7553... 


1939—V16—Series 90— 
Fleetwood; Serial Nos. 
§290001 to 5290135: 
Coupe 2—4-9057..... = 
Conv. Coupe 2—4-9067. 
Coupe—S5-9057B. . 
Tour. Sedan—S-9019.... 
Town Sedan Tk—S-9039 
Conv. Sedan Tk—5-9029 
Tour. Sedan (Div.)—S- 
GENTE og a cccctncerceess 
Tour. Sedan—7-9023. — 
Tour. Imperial Sedan— 
| Se er ‘ 
Formal Sedan Tk—S- 
9059. ....---- ee 
Formal Sedan 
GOOEP 6 ok cncessses or 
Town Car Tk—7-9053 


rial Nos. 8270001 to 827- 
2052 


Conv. Coupe—2-6167 . a4 
Tour. Sedan—S-6119.... 
Conv. Sedan—S-6149.... 


| 1938—V8—Series 60— 


Special; Serial Nos. 6270- 
001 to 6273704: bg 
Tour. Sedan—S-6019S... 


s | 1938—V8—Series 65; See 


rial Nos. 7270001 to 7271- 
476: 

Tour. Sedan—S-6519 
Tour. Sedan (Div.)—S- 


3.170 | GSIOF....-2ccsererreees 


Conv. Sedan—S-6549... . 


g—V8—Series 73-- 
ee aah: Serial Nos 
3270001 to 3271911: 
Coupe—2-7557 erry 
Coupe—2-75578 : 
Conv. Coupe—2-7567... 
Tour. Sedan—S-7519.. ’ 
Tour. Sedan (Div.)—S- 
BIO. osccsesececs<e? 
io Sedan—S-7539. 2 
Conv. Sedan Tk 5-752 
Formal Sedan- “$-7559 . 
Formal Sedan 7-7833E : 
Tour. Sedan- -7-7523. os 
Tour. Imperial Sedan—/- 
7533 wae 
Tour. Sedan—8-75231 x 
Tour. Imperial Sedan—S- 
OT ee panee es : 
Town Car—?7-? oo 
1938—V 1o—Series 
Mleetwood; Seri 
P6000! to 5270315 
Coupe—2-9057 . 
Conv. Coupe 2-9007 ? 
Coupe—-5-9057 8 
Tour. Sedan §-9019 


90 
Nos 


Base 


A 


1,430 
1,530 


1,485 
1,875 


2,275 


2,340 
2,375 


2,490 
2,295 


2,410 


- 3.170 


3.170 


2,800 
2,890 
2,890 
2,550 


2,695 


- 3,115 


3,380 
3,425 


3,425 
2,740 


2,870 
4.405 


4,580 
4,670 
4,670 
4,410 


4.475 
4,895 
4,520 


4,650 
$,205 


5,205 
6,185 
5,160 


1,105 
1,215 
1,150 
1,500 


1.440 


940 


1,235 


1,100 


127 


1,310 
1,450 


1,825 
1,885 
1,885 
1,718 


1,758 
2.030 
2,205 
2,230 
2,230 


785 


1,875 


1,750 -. 


1.315 
2.870 
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pra 


1,590 
1 700 


1,650 
2.085 


2,530 


2,600 
2,640 


2,770 
2,550 


2,680 
3,525 
3.525 


3,115 
3,215 
3,215 
2,840 


2,995 
3,460 
3,760 


3,810 


3,810 
3,045 


3.195 
4,900 


5,095 
5,195 
5,195 
4,905 


4,975 
5,440 
5,025 


$,175 
5,790 
5,790 


6,880 
5,740 


1,255 
1,385 
1,310 
1,710 


1.640 


MNO wwr 
meDaoory 
noouwne 


1,400 


3045 3.07 


Sues 
, ays 


capacity B e | capacity B S| 
Town Sedan—5-9039.... 3,190 3,850 4,455| Conv. Cabriolet F/W—+ 745 830 905 
Conv, Sedan Tk—5-9029 3,365 4,060 4,695 | Town Sed. 2Dr—S 645 720 785 
1? Tour. Sedan (Div.)—5- Sport Sed. Tk, 4 Dr.—S 685 760 830 
‘aes PSF alee Fonpy 2.915 3,520 4.070| Station Wagon—8 ..... 800 890 970 
‘ | Tour, ae Fo! . 
Tour, Imperial Sedee_7. 245 3555 4115 | 19396 Serieo—JB—85 | 
1,800 WO oti avdde 3.035 3,660 4,235 Master; Serial Nos. jB- | 
2,275 Formal Sedan--S-9059,. 3'390 4.095 4.735 | 1001 to 33221; Motor 
Formal Sedan Tk—7- : ; Nos. 1915447 to 2697267, 
EF diss cdkscan yess 3.200 4.005 4,795] F-10503 to lessen: 430 490 $50 | 
Town Car—1-9083...... 4.030 4,865 5.625) COR —§ “oi .ii..c.:, 445 $05 $70 
27 1937—V8—Series 60; Se- Town Sed. »2Dr—S5 460 525 585 
‘760 rial Nos. 6030001 to 6037- n, 4 Dr.—S....... 475 S40 605 
2,235, 23: Sport Sed. Tk, 4, Dr.—5 490 555 625 
yan) Coupe—2-6027......... 710 870 1,030| Station Wagon ........ 585 665 745 | 
‘880 Conv. Coupe—2-6067... 775 945 1,120 ‘ 
Tour. Sedan—S-6019.... 760 930 1,100|1939-—6 Series — JA — 
3.020 Conv. Sedan—S-6049.:. 925 1.135 1,340| Mast. Deluxe; Ser. Nos. 
2.785 1937—V8—Series 65; Se- A—1001 to 58510; 
2.00 fo Nos. 7030001 to 7032- eee ee 1915447 to | 
3.845 Tour. Sedan—6519..... 955 1,170 1,358 Business Coupe—2 ... 470 535 600 
3.845 1937—V8—Series 70— Sport Coupe—4 5069668 3 358 oy 
Fleetwood; Serial Nos. Coac aa Th 2 Dr—s 495 565 630 
3130001 to 3134232: Town Sed, Tk, 2Dr—5 495 $65 638 
3,400' Chott Coupe 27087... 1.300 1.590 1.880) Sport ‘Sed Tk, 4 Dr—3 $30 600 675 
, - Cou - oe J J ; 
3.505 Tour. Sedan—S-7019.... 1:20 £470 1.740| Station Wagon ........ 675 765 860 | 
3.505 Conv. Sedan—S-7029.... 1,370 1,680 1,985 | 1938—6 Series — HB — | 
095 1937—V8—Series 75— Master; Serial Nos. HB | 
3,279 Fleetwood; Serial Nos. —1001 and up; Motor 
3775 | 3130001 to 3134232: Nos. 1187822 to 1915447: 30 495 
$109, Tour. Sedan—S-7519.... 1,300 1,590 1,880| Coupe—2 -.+.----++-- 355 $30 $88 
100 ‘Town Sedan—5-7539.... 1,545 1,890 2.235 | Cabriolet—4 .......... 413 S03 380 
4,155 Conv. Sedan—S-7529... 1,690 2,070 2,450] Coach-S.-.5--i. +72 380 fee 839 
Formal Sedan—S-7509F. 1.718 2,100 2,485| Jown Sed. Tk, 2 Dr.— soe 
Special Tour. Sedan—7- Sport Sed. Tk—5S .... 415 500 
eh or eeesasee, 1.200 1,470 1,740| Sedan, 4 Dr—S....... 400 485 560 
“*“ | Special Tour. Imperial a ies — HA — 
3.495 | Sedan—7-7533S..... .++ 1,300 1,590 1,880 eae =. HA 
5345 Dour. Sedan—7-7523.... 1,370 1,680 1,985] Nos HA—1001 and up; 
Tour. Imperial Sedan—7- Motor Nos. 1187822 to 
B. socccccsccccccccs 1,470 1,800 2,130) 1915447: 
Business Tour. Sedan—8- 1.265 1.548 1.890 uy ee 395 423 $30 
i Peewee ee eee eens . . " eeeeeee 4 
5.560 Business Imperial Tour. ot... 400 485 560 
5,665'| Sedan—8-7533SL....... 1,360 1,665 1.970| Town Sed. Tk, 2.Dr.—3 415 500 575 
5.665 | Town Car—7-7543...... 2,230 2,730 3, Sedan, 4 Dr.—S...... 440 530 615 
5,350| Sedan—S-7509......... 1,300 1,590 1, Sport —5:..... 450 545 630 
$430 | Teaoeas Senet Shoo. 1937 —6 Series — GB — 
5.935 | 4130001 tc 4130478: . Master; Serial es GB 
5485 Tour. Sedan—S-8519.... 1,640 2,010 2,375| 71001 and, up; Motor 
5.645 TOWN Sedan—S-8539.... 1,885 2,310 2,730) COS 9 : 260 315 375 
Conv. Sedan—5-8529.... 2,035 2,490 2,945| GOUPETE srreessss*" S08 375 440 
6,315, Formal Sedan—s-8S09F. 2,035 2,490 2,945 —- es ie ae oe 
“’~ | Tour. Sedan—7-8523.... 1,718 2,100 2,485 “TK 2°Dr.—5 275 340 400 
I pM re Er Sedan a’ Dr's esse, 298-360 425 
1-508 | Town Gar—i-8543...... 25570 3.180 3,257] Spert Sed. Th—S...... 305 375 440 
' Sedan—5-8519......... see eee eee [1937 —6 Series —GA— 
Sedan—7-8523...... pare ee és --» | Master Deluxe; Serial 
| Imperial Sedan—7-8513. ‘ -+» | Nos. GA—1001 and up; 
1.410 | 1937—V16—Series—90— ma Nos. 1 to 1187- 
1550| Some ae a 
1.470) Coupe—2-S876......... 305 370 440 
1.915 Conv. Coupe—2-5899... 3,630 4,440 as = 
Conv. Coupe—5-5880... 325 400 470 
SRS Sae: mo 8 
1.835 Sedan—7-5875S........ 3,605 
Limousine—7-5875...... 3,700 4,530 5,365 CHRYSLER 
| Imperial Cabriolet—S- 
587SFL....... w.sssfeee 3,850 4,710 5,575 
2.898 | Powe areca. Dee S079 5-770) 1942 — 6— Serles Cra 
SUES Wictictrinasnetcs 3,575 4,380 5,180| Royals Serial Hoe. 7000 
2640 | Town Cabrioiet—7-5825. 4,030 4.935 5.840] 1001 to 7001UT TS; sonar 
? | Limousine Brougham—7 3,985 4,875 5,770) 950: 
2,785 AN—S. 2... eee sees ree tee te] Coupe—3 ....202000e-$1,190$1,230$1,270 
3.218 Club Coupe—6 1'290 1,330 1,370 
= Beguebepe Sooo bale ble Lass 
PS J edan eoees ie 
3.540 CHEVROLET Town Sed > 15350 15385 1,425 
iii : 15675 1,715 1,755 
ye 1942 — 6 Series — BG — Limousine—8 ........- 1,735 1,775 1,810 
830' Stylemaster; Serial Nos. . 
BG 1010° to . 13310; 1942 — 6 — Series, C34— 
2,970, Motor Nos. 2AA—1001 in oor 70514481; 
and up, BA—1001 and Se . to ESB 
2,740 | up, 2AC—1001 and up: a 
Coupe—2 ecccccoccccece $855 $895 $935 oO . 1 60 1,300 1,340 
2,875; ¢ 5 *** B90 925 965] Coupe—3 ....-+.e00-. 1,2 ’ ’ 
‘SS0| Town Sedan, 2 Dr. 900 940 975| Club Coupe—6 ........ 1,355 1,395 1,435 
4,550 Town Sedan, 2 . Cc Co: pe—6 1 56 1,600 1,64 
| Sport Sedan, 4 Dr—6 945 980 1.020) jr m6 osscccse 1,380 1,385 1,425 
,1942—6 Series — BH — Sedan—6_.......-ee0- 1,385 1,425 1,460 
- Fleetmaster; Serial om Town Sedan—6 ce aaeee 1,430 1,465 1,505 
4,735 — ‘o > x un ‘ag. 
4.825 | Meter Ne, 2 mB naenepeercnenagcce 1,725 1,765 1,805 
4.825 | up, poe t ag. 
4555 up. 2 AC—1001 and up; SF eT Te, ae 1 Lae 
5.055 | Coupe—2 ..++-+++- cess 91S 958 | 990) Sedan—8 soe.se.c.-+ 1735 1,775 1,810 
§.335 | Coupe—S ...+--++- << ae ae ae 4 Limousine—8 ......... 1,800 1,840 1,880 
| Cabriolet-—S .....-- .-- 1,200 1,240 1,27 : 
4.625! Town Sedan, 2 Dr.—6. 995 1,035 | 1042 — 8 — Series C36 — 
$670! Sport Sedan, 4 Dr.—6. 1,000 1,040 1,080 Saratoga; Serial Nos. 
Station Wagon—8 .... 1,215 1,255 1,295 | 6762501 to 6764094; Mo- 
4.810] Fleetline Aero Sedan—6 1,025 1,060; tor Nos. C36—1001 to 
"| Sportmaster—6 .....--. 1,030 1,065 1,105 43516: . oasn anne oaee 
§ 380 | 19041 —6 Series — AC — ou eeeceesscces fy . ’ 
Mas. Deluxe; Ser. Nos. Club Coupe——6 Soeak ine Le tans 1o33 
ce) C—O ee cine TTIDIDED 11545 11585. 15625 
0. \ .os. ——- eeeeereeereeeee i} .) 
Motor 3729, AC—1001 to Town Sedan—6 ...... 1,595 1,635 1,670 
195459: 1942 — 8 — Series C36 — 
Business Coupe—2 ..- 740 780 820) New Yorker; Serial Nos. 
1.310 Coupe—S ssesesseeees 770 815 855 | 6674201 to 6684754; 
11408 Town Sedan, 2 Dr.—S. 780 825 803! Motor Nos. C36—1001 
1,375. Sport Sedan, 4 a 82 to 13526: cae ine tiie 
1,725 1—6 Series — — | Coupe—3 ..e.seeeecees ’ 5 
on Sires das, Nos. | Club Coupe—6 .......-- 1, 95 1,635 1,670 
ait — 1001 to 92374; | Conv. Cou stevens Ea 1,800 1,840 
‘ Motor Nos. AA—1001 Brougham—6 .......+- 1, 1,620 1,660 
to 1163729; AC—1001 BemaG—nG oscccccocccoes Kg 1,660 1,700 
1.620 4, 195459: Town an—6 ..-eee- 1,665 1,700 1,740 
Business Coupe—2 .... a00 oe 4 1942 —8 — Series C37 — 
ene genet sete? Crown Imperial; Serial 
Cabriolet —S ....-... .- 990 1,045 1,095 | Crown, Imperial; Sete 
1.770 Town Sedan, 2 Dr.—5. 840 890 935 - @ N to ¢37— 
sje Solan, 4,058; 85 935 | 988) Ho0i ett 
1.830, Eleetline Sed, 4 0r.— ‘ peaiaaeeek 785 2,825 
POIs Station Wagon—8 .... 1,040 1,095 1,150 | Sedan v----70-77717 3835 2'870 2.910 
1940—6 Series—-KB—85 | Limousin seseeeees 2,960 3,000 3,035 
—Master; Ser. Nos. KB } 5 
—1001 to 20946; Motor 1941 — 6 — Series C-28— 
2.550 NOs 200 ea to ae: | Royat SSriesa9y Motor 
2030) ONs _— eae . ~ Nos. C28—1001 to 135- 
— Susi Cc 2... $60 620 : 
2390 Business i Tk 2 Drs 595 660 720| Coupe—3 .......+++0+ 1,005 1,060 1,115 
sasq Sport Sed. Tk, 4 Dr.—5 630 700 765| Club Cou seeseees 1,105 1,165 1,230 
Sane Station Wagon—8 .... 770 860 935 ery rougham—6.. 1, oe toes 
$075 | 190 —6 Series — Bh — Town Sedan—6 ...... 1,180 1,245 1,310 
3118 Master Deluxe; Serial 
er ee eo - 001 37644; } Sedan—8 ........ ee ig 0 1,485 1,565 
5.118 | Nos. Kb-1001, te, Seen; | Limousine—8 ©. .22225.. 1,490 1,570 1,650 
2,495 Motor Nos 2097268 to 
30058902, B-105462 to 196} <6 Series — C8 — 
°618| celtes: indsor; eria os. 
2.410 Coupe—2...-. $80 645 705) 7901601 to 7957099; Mo- 
- oy Fs Tk, 2Dr.—5 615 685 745) tor Nos. C28—1001 to 
2.535 Sport Sed. Tk, 4 Dr.—5 650 725 790) 135725: 
400S Sport Coupe F/W—4 «- 605 675 735) Coupe—3_ .....-+++--+ 1,060 1,120 1,175 
140 —6 Series — KA — Club Coupe—6 ....+++- 1,165 1,230 1,295 
“Spec. Deluxe; Ser. Nos. Conv. Coupe—6 ...... 1,355 1,430 1,505 
KA-1001 to 72089, 2697- Luxury Brougham—6.. 1,140 1,205 1,270 
: 8 to 3665902, B-105462 Sedan, 4 Dr.—6 ....-. 1,195 1,260 1,325 
S| Town Sedan—6 sje 1250 1,320 1,385 
a Paste Coupe—2....- 610 680 740), Town an untry Wag. 
4.250 Businetoupe FIW—4 .. 640 710 7751 —6 .... csssnsccssces 0000 1408 1.890 








CADILLAC 


Model, serial no., body 
type, and passenger 


Base price in region | 




















CHEVROLET 


Model, serial no., body 
type, and passenger 





Base price in region 
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Model, serial no., body Base price in region 
type, and passenger — 

















capacity A B Cc 
Tow d Country Wag. 
eet gina art 1565 1.655 1,740 
mB tcc ccccccces Jy ° d 
pe seseevssee 1,900 1,650 1.789 
| 1941 a Series C-28— 
i er: 
Sopot Dn ebkedaerne 1,085 1,145 1,205 
| Conv. Coupe ... . 1,380 1,455 1,535 
Club Cow seus «+ 1,190 1,255 1,320 
Sedan, 4 Dr. eee 1,170 1,235 1,295 
Sedan, 2 Dr. ....+---.+ 1,220 1,290 1,355 
Sedan, 7 Pass. ....+-+. 1,510 1,590 1,675 
Limousine .........+++ 1,590 1,675 1,765 
Town Sedan .......+. 1,275 1,345 1,415 
1941 —8 — Series C30— 
Saratoga; Serial Nos. 
676501 to 6762251; Mo- 
tor Nos. C30—1001 to 
25734: 
Coupe—3 ....+eeeee-++ 1,270 1,340 1,410 
Club Coupe—6 ....... 1,345 1,420 1,495 
Luxury Brougham—6 .. 1,325 1,400 1,470 
Sedan—6 ...-e20--0+- 1,360 1,435 1,505 
Town Sedan—6 ....... 1,410 1,490 1,565 
1941 — 8 — Series C30— 
New Yorker; Serial 
Nos. 6624101 to 6642655; 
Motor Nos. C30—1001 to 
25734: 
Cou scccccccccccs AgaSS 1,430 1,505 
Club Coupe—6 ........ 1,420 1,495 1,575 
Conv. Co eoeseee 1,590 1,675 1,765 
Luxury Brougham—6.. 1,410 1,485 1,565 
AM—6 cc cccccccces 1,430 1,505 1,585 
Town Sed eeeeees 1,460 1,540 1,620 
1941 — 8 —Series C-30— 
& ea. § 1,535 
‘ou pe cebdesesees j 
Conv. Coupe ......... 5 1,790 
Club Come eee 2525 1,605 
Sedan, 2 Dr. .. 2515 1,590 
Sedan, 4 Dr. ........ 2535 1,615 
Town Sedan ........-. 1,485 1,570 1,650 
























1941 —8— Series C30— 


Crown ceed Serial 

Nos. 6624101 to 6642655; 

meet Nos. C33—100i 

t $ 

Special Town Sedan—6. 1,730 1,825 1,920 


1941 — 8 — Series C-33— 


Crown ——— Serial 

Nos. 7807501 to 7808214; 

Motor Nos. C33—100i 

to 1735: 

Sedan—6 ......see0+6 2,545 2,685 2,825 


Sedan—8 .......2+-+. 2,645 2,790 2,935 
Limousine—8 ......... 2,745 


2,895 3,045 
1940 — 6 — Series C25 — 
Royal; Serial Nos. 7625- 
001 to 7657487; Motor 
a C-25—1001 to 70- 
Coupe—3 .....0..+++2. 760 840 920 
Cou coccccscocoe $15 GOS 965 
Victoria «ee» 815 905 985 
edan—6 ....e.eeee004- 845 940 1,025 
Sedan—8 ....... eeseee 1,045 1,165 1,270 
Limousine—8 ........- 1,110 1,235 1,345 
1940 —6—Series C25— 
Windsor; Serial Nos. 
6955201 to 6993727; Mo- 
tor Nos. C-25—1001 to 
aot 795 880 960 
‘ou tebuesensaes 
Cou coccssccccoe O85 SSS 1.500 
Conv. Coupe—6 ...... 985 1,095 1,190 
Victoria Sedan, 2 Dr.—6 845 935 1,020 
Sedan, 4 Dr.—6 eeerese 70 965 1,05. 
Sedan—8 ........+.++. 1,080 1,200 1,310 
Limousin coccccces 1,445 1,270 1,385 
1940 — 6 — Series C-25— 
Highlander: 
Coupe—6  ....eee0+--- 865 960 1,050 
Conv. Cow cocccce 1,005 1,815 1,215 
Sedan, 4 Dr. ......-.. 900 1,000 1,090 


1940 — 8 — Series C26— 






Traveler; Serial Nos, 

6750101 to 6756417; Mo- 

tor Nos. C26—1001 to 

18753: 

Coupe—3 .....eee+-e- 930 1,030 1,125 

Coupe—6_.s-.seeeee0- 975 1,085 1,180 

Victoria Sedan—6 .... 975 1,085 1,180 
an seecececceed GENO Ggaue Laae 


1940 — 8 —Series C-26 — 
New orker; Serial 
Nos. 6613401 to 6624087; 


Motor Nos. C26—1001 

to 18761: 

Coupe—3 .....e.2+-2- 995 1,105 1,205 

Coupe—6.......eee0- 1,045 1,160 1,265 

Conv. Coupe—6 ....+0+ 1,165 1,295 1,410 

Victoria Sedan—6 ....- 1,045 1,160 1,265 

Sedan—6....--seeee- 1,070 1,185 1,295 

Special Formal Sedan—6 1,130 1,260 1,370 
1940 —8— Series C26— 

Highlander: 

Coupe—6 .......eeee5- 1,065 1,180 1,290 

Conv. Compe—6 eeeeee 1,185 1,320 1,440 

Sedan, 4 Dr. .....2e0- 1,095 1,220 1,330 
1940 — 8 — Series C26— 

Saratoga; Serial Nos. 

6673501 to 6674100; Mo- 

tor Nos. C26—1001 to 

18700: 

Sedan—6) .....e.002+- 1,165 1,295 1,410 

Special Formal Sedan—6 1,230 1,365 1,490 


1940 —8—Series C27— 

Crown Imperial; Serial 
Nos. 7806551 to 7807- 
401; Motor Nos. C27— 
1001 to 1875: 





Sedan—6 .........+-. 1,900 2,115 2,305 
Sedan—8 .......++00- 1,985 2,205 2,405 
Limousine—8 ......... 2,070 2,300 2,510 
1939 —6— Series C22— 
Royal; Serial Nos. 7574- 
001 to 7624876; Motor 
oa C22—1001 to 58- 
Coupe—2_ ....ecseeees 630 715 805 
Victoria Cou 665 850 
Brougham—: 670 760 855 
Sedan—5 ........ 695 790 88S 
Sedan—7 ..........2-. 845 965 
Limousine eee 910 1,035 1,160 
1939 — 6 — Series C22 — 
Royal indsor ; i 
Nos. 6948301 to 6954947; 
Motor Nos. C22—100i 
to 58748: 
Coupe—2_ ....200 +++» 675 770 860 
Victoria Coupe—4 ..... 710 810 905 
Club Coupe—S ....... 810 925 1,035 
Sedan—S5 ....ccscecceee 735 840 940 
1939 — 8 — Series C23— 
Imperial Serial Nos. 
6742201 to _ 6750055; 
Motor Nos. C23—100i 
to 13107: 
Coupe—2__....eesee0e. 770 880 985 
Victoria Coupe—4 .... 795 905 1,015 
Brougham—5_ .....+.. 800 910 1,020 
| Sedan—5 ...... seeeeee 820 935 1,050 


vav. sedan VW 





79 


850 970 1,099 
1,095 1,230 

910 1,035 1,160 
1.250 1,420 1,595 


880 1,000 1,125 


965 


870 1,005 
950 1,100 
925 1,070 
1.225 1,420 
900 1,040 


770 
1,015 
745 


490 
580 
545 


56S 
730 


000 
705 


710 
835 
OOS = 785 


690 8815 
895 1,055 


2,780 2,935 3,090 
2,920 3,080 3/240 


2,890 
2,94 


w 


4,630 5,150 5,620 
4,630 5,150 5,620 
5.165 5,745 6,205 
4.275 4,755 5.185 


5.165 5,745 6,265 
5.255 5,845 6,375 


5 
5 


340 5,940 6,480 
520 6,140 6,700 


5.055 6,735 7,345 
3.145 6,835 7,455 


320 7,030 7,670 


145 6,835 7,455 
450 4,950 5,400 
540 5,050 5,510 


075 5,645 6,160 


255 5,845 6,375 
430 6,040 6.590 


45 6,835 7,45 


'45 4.205 4,785 
'45 4,265 4.785 
80 4,760 5,340 
160 3,940 4,420 


80 4,700 5,34u 


5 
2 


0 4,840 5,430 
0 4,920 5,520 


5S 5,085 5,705 
0 $5.580 $6,260 


0 


5,060 6,350 
5.825 6,535 


4,100 4,600 


5 
: 5.000 6,35u 
’ 


3 4,185 4.695 


4,675 5,245 
4.840 5.430 
5.005 5,615 
5.660 6.350 


3 
3, 
3, 
3, 
3,720 4,305 
3,720 4,305 
3,780 4.375 
3,845 4.450 
3,970 4,595 
4.350 5.030 
»410 5.105 
540 5,250 
410 5.105 
125 3,270 
.280 3,795 
655 42% 
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Model, seria! no., body _ Base price in region Model, serial no., body Base price in region ’ Model, serial no., body Base price in region Model, serial no., body Base price in region 
type, and passenger 9 —-——-—-—— ---—————— | type, and passenger —-— nm Pre- 37 Makes Tn. — Ware SSeS 
capacity A ; capacity A capacity A B © capacity A B C 
Appendix C—Some of the Makes of Used Cars Not | i942 — ¢ — Series 2GA— Fordor Sedan—5 ...... 425 6515 595 
Listed in Appendix B because they were manu- | 90 h.p.; Serial Nos. 1GA Conv. Sedan—5 .....s. 600 “695 
6609901 to 6613333; Mo- Sedan, 4 Dr.—5 1,225 factured prior to 1937, and the 1937 Makes and | -—34801 and up: 1 Vv Seri 7146 
tor Nos. C23—1001 to Town Sedan-—5 Models listed in Appendix B which are compar- . “8 ies— 14-60 
13107: Sedan—7 —.....0see00 1,605 ’ ate to cach weed Gare Special: -p.; Serial Nos. 54-6602 
Coupe—2 ; , Coupe—3—77C $875 $915 to 54-358334: 
pee Soepe—4 «+: gp i Comparable 1937| Forder Solan 6— 730. 950 990 
° , or -- ° 
—— 5771001 to 5783503; Mo- make and model} 0 
e: 


tor Nos. Si0—1061 to a . . . : 
1939 —8 — Series C23— assis ° Make not listed in listed in A ppen- Coupe—3—77A 900 


Saratoga Serial Nos. Cou Mepetewenisen Appendix B: dix B: Sedan Coupe—6—72A . 965 
0672701 to 6673414 Mo- Club Co Gaal’: ee Amer. Austin Tudor Sedan—é—-70A .. 940 

tor Nos. C23—1001 to Cc . - 9 ‘ Fordor Sedan—6—73A . 980 1,015 1 
13107: 3 h. omeeuseee e 4 cyl... American Bantam. | Station Wagon—8—79A_ 1,150 1,190 
ia — 
Sedan— 


1939 — 8—Series C24— 


1939 — 8 — Series C23— | Coupe—6 oooe Bonen 
New Yorker; Serial Nos. Sedan, 2 Dr.—S ...... 1,195 


Station Wagon (cur.) . 
Station Wagon (glass). 


1937 — ys Series— 78-85 
-P.; \e 3- 
Auburn, 6 cyl.. Hudson 5—Cust. 6. Super Deluxe: — 331887 to 184186446; 
Soden 7 1,650 1,690 1 he. at .s upe—3—77B ....... ° Standard: 
. es C24. Limousine—7 Auburn, 8 cyl.. Hudson 8—Del. 8.) Seats Coupe—€—72B |. 1,016 1,055 1, Coupe Se—2 
Custom Imperial; Serial Auburn, 12 cyl.. Hudson 8—Cust. 8.| Conv. Club Coupe—5—76 1,195 1,235 Tudor—5 . 
Nos. 780201 to 7806507; 1941 — 6 — Series . : Tudor Sedan—6—70B .. 990 1,026 Tour. Tudor—§ . 
Motor Nos. C24—1001 Deluxe; Serial Continental,4& Fordor Sedan—6—78B . 1,026 1,065 1, Fordor—6 Ee 
2,025 2,270 mee Sat Willys, Model 37. Tour. Fordor—5 
’ or No <i - . ieneee 
2'025 2,.270| 100247: Cord, 8 cyl..... Cadillac, 8 cyl., Ser. | 1942-——V-8—Series 21A 


3 h Serial No. 18 Station Wagon (cur.).. 
Sedan Limousine—7 oo Ay 2,100 2,355 a. Coupe—2 oe an 60-65. sreeens ‘onl O. 15- Station Wagon (gls.).. 
1938 — 6— Series C18— 7 


Sedan, 2 Dr.—5: 1,025 Devaux, 6cyl... Willys, Model 37. | pejuxe: Deluxe: 


Royal; Serial Nos. 7532- ; aol es 1,05 : 
801 to_7573257; Motor a... ae Duesenberg, 8 Coupe—8—77A_........ 910 950 


eas \. nes 8 ie ’ Sedan Coupe—6é—72A .. 975 1,015 pe 
Nos. C18—1001 to 43 ili ie citi When | CYliviss — 12 cyl. V| Wdor Sedan—6—70A .. 960 990 Gakeies o4 


: —6— 25 y-—§ 
Business Coupe—2 .... ° Fordor Sedan—6—73A . 990 1,0 Club Coupe 5w 
Coupe 96 cecccsece. a oe at oor Durant, 6 cyl... Dodge—Model D5.} Station Wagon—8—79A 1,210 1,245 Club Cabriolet—4 


Conv. Coupe 2—4 ..... ani - ; , : 
Brougham Comp. 100s: ~~; S8—1001 to Essex, 6 cyl.... TerraplaneDel.DS. eee DeTiD cccceses 900 1,000 Tour. 


Tour. Brougham Tk—3 Cou seeeee 1,005 i 1.. American Bantam. | Sedan Cou 2B . 1,026 1,065 2 
Sedan Comp.—S .....+ 665 Club Co Cowes oinnsnen Ee Fiat, £& Gcy 1.210 1,245 Tour. Fordor—i ...... 
Tour. Sedan Tk—S.... Conv. Coupe—S ...... 1,270 Franklin, 6 & 12 - 1,000 1,040 Conv. Sedan—5 ..... 


Conv. Sedan Tk—S... Brougham, 2 Dr.—5... 1,085 l.........- Hudson 8—Cust. 8. 1,075 
Sedan Tk—7 ... 950] Sedan, 4 Dr.—S ...... 1,110 tenis 8 cyl Hudson Del. 8 Station Wagon—79B .. ee 1,285 
‘ _ » Se 


Sedan Limousine Tk—7 Town Sedan—S ...... 1 
Paige, 6 cyl.... Graham 6—Super- | 1941—6—Series 1GA — 90 


1938 aoe a. Series c19— Sedan—7 eccccccce eee 1,375 
rial; Serial Nos. en charger. h.p.; Serial Nos. 1GA-1 1941—6 Series—113; Se- 
and up: rial Nos. 900001 and up; 


Im 
6734001 to 6742105; Mo- i a iil = 
a. ta. 2 Peerless, 8 cyl.. Hudson Del. 8. Special : Motor Nos. 910001 and 


tor Nos. C19—-1001 to Deluxe; Serial Nos. 
Pierce Arrow, 8 Ge E ceccccccccccs. TS 805| up; Custom Hollywood: 


9172: 6064301 to 6095928; Mo- 
Business Coupe—2 .... tor Nos. S7—1001 to 67- . Cadillac, 8 cyl., Ser.| Tudor Sedan—5 ....... 165 850 | Sedan, 4 Dr.—S 
7 jo , ; Fordor Sedan—65 ....... 810 895 1941—6 Series—109; Se- 


GRAHAM 


$950$1,005$1,055 


Coupe 2—4 ......-+4-. 640 427: & 12 cyl... 
Conv. Coupe 2—4 ..... Business Coupe—2 
Tour. Brougham Tk—5 Coupe A/S—2-4 ...... rial Nos. 700146 and up; 
Tour. Sedan Tk—S ... 00 Tour. Sedan, 2 Dr.—3 Comparable 1937 : 760 845 | Motor Nos. 710046 and 
Conv. Sedan Tk—5S .... 1 Tour. Sedan, 4 Dr.—S.. ; : make and model 7190 880 ap; Ssehs Holl _. 
1938 — 8 — Series C19— Tour. Sedan—7 ....... Make not listed in listed in Appen- do 5 805 890 nS Be ees .$1,045$1,105$1,160 
New York Special; Se- 1940 6 ° Appendix B: dix B . . 845 940 Ceara , 
rial Nos. 6607901 to 660- Goo j——Series = S7 — 1,005 1,060 1,115 | 1940—6 Series——108; Se- 
9802; Motor Nos. C20 Seasoot fo A Reo, 6 cyl . Oldsmobile, 6—F37 rial Nos. 605001 to 605- 
one to 9172: to 3720329; Mo- Model. 661; Motor Nos. 615001 

ness Coupe—2 ... tor Nos. S7—1001 to : . 810 895 | to 615657; Deluxe: 
es. eee 1 67427: Reo, 8 cyl Oldsmobile, 8—F37 840 935 Comh. Coupe 

UPC—-2Z wees eeeseeces Model. 885 98 Sedan Tk. 2 Dr.—5 ae 
1938 — 8 — Series C20 — o c6see Conv. Club has kk 990 1, aes 1,095! Sedan Tk., 4 Dr.—S ... 


Custom Imperial; Serial Coupe—4 ...... = : = i 945 

Nos. 7805501 to 7806033; Tour. Sedan, 2 Dr... eee —— 7 as... 948 995 | Custom: 

Motor Nos. C20—1001 Tour. Sedan, 4 Dr.—5. ak: ; Station Wagon ........ 1,060 1,120 1,175 | Comb. Coupe—S 
: Stutz, 8 cyl.... —" 8 F37 


Tour. Sedan—7 ...... Sedan Tk., Dr.—5 
{enenven« Limousine—7 ........ odel 1941—V - 8—Series 11A— Sedan Tk., 4 Dr.—S . 
Tkh—7 wee nseee P : 85 h.p.; Serial Nos. 18- 
Sedan Limousine Tk—7 1,325 w ee oe ee a. S¢ me Willys Knight, 6 — 6—Custom | 5896295 and up: te he "tate ri Se 
uxe; - je = 
= —6—Series C16— 5634001 to "5687134; cyl. Special: 358; Motor Nos. 515001 
1; Serial Nos. 6865- Motor Nos. S6—1001 to Willys, 4& 6 cyl. Site s, Model 37. Coupe—2 to z 5575; Deluxe Sup- 
ercharger: 


101 to 6948225; Motor : : 
Nos. C16—1001' to 88- Business Coupe—2 .... Willys, 8 cyl.... Hudson 8—Deluxe| Fordor = li Comb. Coupe—S ...... 
8. Rete, Sedan Tk., 2 Dr.—5 :. 


a os Tour. Sedan, 2 De-—3: Sedan Tk., 4 Dr.—5 
Coupe 5w—2 .....-+e+- 5 


ee,  aeee Tour. Sedan, 2 Dr.—S 
zoupe—. el 
Conv. Coupe 2—4 four a? “ ‘ s. Coupe A/S 2—4......... 810 Custom Supercharger: 
Brougham Comp. 2 Dr. Limousine Sedan—7 ... Tudor — ode a nexsene ae iin fee's Dr. 5 
ee eeeeeeeeee Fordor n—5 Sanees panne, oe 
Tour. Brougham, 2° Dr. 1939 -—6—Series S6— DODGE Station Wagon ........ 1,020 J Sedan Tk., 4 Dr.—S . 
eee eeeeeeseeees Custom; Serial Nos. és 1940-—6 Se 109: . 
Sedan Comp. 4" Dr.—$ 5634001 to 5687134; Mo- Model, serial no., body Base price in region | Super Deluxe: pm gg gr 
Tour. Sedan, 4 Dr. Tk ~ Nos. S6—1001 to type, and passenger =————_———_— Coupe 5w—2 .........- 810 145; Motor Nos. 710001 
—S eerseecess eocce 55461: * capacity A B Cc ee 3/5 2—4 eeecese 860 t *710045; Holl ood 
Conv. Sedan Tk—S... BE EP sc erecresene Sedan Coupe—5 ....... 886 eee Su; —— 
Sedan Tk—7 | o 2-4 .. Series D17; Se Conv. Club » Gre. a4 .. 9 Conv. Cou 23 
Sedan Limousine Tk—7 < 1940—6—Series _ Tudor Sedan—& ....... 850  S upe—s oxcsoee Te 
ot ee oer Mer | Fordor Sedan—6\...... 895 » 4 Dr—S «....+. 
Imperial; Serial Nos. ye Station Wagon ......... 1,060 1939—6 Series—96; Se- 


- D14—1001 to 193835; : , 
G7TS6OL . to S7saees: Four. Sedan? wipe. Special: | 1940—V - 8—Series 02A— O13; Motor Nos. 610001 


Motor Nos. C14—100i Limousine Sedan—7 .. , Coupe—2 60 h.p.; Serial Nos. 64- : 
Sedan, 2 Dr.—S. 506501 and up: to 612920; 


to 15572: 1938—6—Series S5; Se- 


Business Coupe—2 .... 
Coupe 2 

Conv. 

Tour. Brougham Tk—S 
Tour. Sedan, 4 Dr. = 


Conv. Sedan Tk—5. 


1937 — 8 —Series C1 
Airflow; Serial Nos. 70- 
19401 to 7024000; Motor 
Nos. C17—1001 to 5618: 
Coupe—6 cc cccccccee 
Sedan Tk—6 ........0- 


1937 —8 —Series C15S— 
Custom Imperial; Serial 
Nos. 7804001 to 7805201; 
Motor Nos. C15—1001 
to 2237: 

Sea TS. .00scesesde 
Sedan Tk—7 ........- 
Sedan Limousine Tk—~7 


CROSLEY 


1942 — 2 — Series 941-42; 
Serial Nos. C21-42— 
32000 to 35050: 

Conv. Coupe—4 

Conv. Sedan—4 

Deluxe Sedan—4 
Station Wagon—4 ..... 


1941 — 2 — Series C4-41; 
Serial Nos. 390—30000 
to oan 2 
Conv. Coupe—2 ...... 
waneers Conv. Sedan 


Deluxe Conv. 
Covered Wagon—4 .... 
Station Wagon—4 .... 


1940-—-2—-Series 2A; Se- 
rial Nos. 390—20000 
to 29999: 

Conv. Coupe—2 
Standard Sedan—4 .... 
Deluxe Sedan—4 ..... 
Covered Wagon—4 ... 
Station Wagon—4 .... 
Conv. Sedan Coupe—4.. 
Station Wagon—2 .... 


1939-—2—Series 2; Serial 
oH 390—10000 to 19- 
9! 


1942 —6—Series S10 — 
Deluxe; Serial Nos. 
6142001 to 6153101; 
Motor Nos. Si0—100i 


rial Nos. 5598301 to 
5632912; Motor Nos. S5 
Fre son to, 39664: 3 
usiness Coupe—3 .... 
Conv. Coupe—3-5 ..... 
Tour. Brougham Tk, 2 
ee - acan a vasdaceue 
Sedan Comp. Ma 4 Dr.—6 
ie. Sedan Tk, 4 4 Dr. 
aon. Sedan Tk—5 .... 
Sedan Tk—7 ......02. 
Limousine Sedan—7 ... 


1937—6—Series S3; Se- 


rial 5517301 to 
5597700; Motor Nos. 
S3—1001 to 77230: 
Business Coupe—-3 
Coupe—3-5 
Conv. Coupe—3-5 ..... 
Eepueham Comp., 2 Dr. 
Tour. Brougham "Tk, 2 
Dr.==6 scscoce cs 
Sedan Comp., 4 Dr.—6 
Tour. Sedan Tk, 4 Dr. 
. Sedan Tk—S ... 
BOG Tied csvcecces 
Limousine Sedan—7 


DODGE 


1942--6—Series D22; Se- 


rial Nos. 30577001 and 

ups Motor Nos. D22— 
Ol and up: 

Deluxe: 


Club Coupe—6 .....06 
Sedan, 2 Dr.—6...... 
Sedan, 4 Dr.—6 ..... 
Custom: 

Club Coupe—6 

Conv. Coupe—S 
Brougham—6 

Sedan, 4 ee seeker 
Town Sedan—6 ...... 
Sedan—7 

Limousine—7 


1941 — 6 —Series D19; 


Serial Nos. 30342401 
and up; Motor Nos. D19 
—1001 and up: 

Deluxe: 

Coupe—2 

Sedan, 2 Dr.—6 ...... 
Sedan, 4 Dr.—6 
Custom: 

Club Coupe—6 


Conv. Coupe—5 


Brougham, 2 Dr.—6 ca 


Sedan, 4 Dr.—6 


Town Sedan—6 


Sedan, 4 Dr.—S ...... 


1940 —6—Series D14; 


Serial Nos. 30216001 to 
30342333; Motor Nos. 
D14-1001 to 193835; De- 
luxe: 

Coupe—2 

Coupe A/S 2-4 ... 
Conv. Coupe—5 

Sedan, 2 Dr.—5 

Sedan, 4 Dr.—S . 
Sedan—7 ‘ 
Limousine-—-7__.... 224+ 


| 1939 —-6— Series D11— 


Luxury Liner; Serial 
Nos. 4276701 to 4347- 
700; Motor Nos. Dl1l— 
1001 to 186148: 
Coupe—2 

Sedan, 2 Dr.—S ...... 
Sedan, 4 Dr.—S ...... 


Serial Nos. 30100001 to 


30214458; Motor Nos. 

D11—1001 to 185881; 

Deluxe: 

oe e AYS 24 III 
oupe 

Town or 

Sedan, 2 — canmee 

Sedan, 4 Dr.—S ...... 

Limousine—7 

Sedan—7 ... 


| 1938—6—Series D8; Se- 


rial Nos. 30001001 to 
30097066, 40001001 to 
40016525; Motor Nos. 
D8—1001 to 114530: 
Business Coupe—2 ... 
Coupe 2-4 ....seeeeeee 
Conv. Coupe 2-4 . 
Comp. Sedan, 2 

Some. Sedan Tk, 2 D 
Comp. Sedan, 4 Dr.—S5 
sae. Sedan Tk, 4 Dr. 
Conv. Sedan Tk—S .. 
Sedan Tk—7 
Limousine Tk—5S 


1937—6—Series DS; 


rial Nos. 4530451 to 
4789907, 9118501 to 914- 
9361; Motor Nos. DS— 
1001 to 294170: 
Business Coupe—2 
Coupe 2-4 

Conv. Cou 

Comp. Sedan, 2 Dr.—5 
Tour. Sedan Tk, 2 Dr. 
—5 sekewe 
Comp. Sedan, 4 Dr. 
— Sedan Tk, 4 Dr 


Sedan—5 


Coupe 5W—2 ......+e0- 
Business Coupe—2 ..... 
Tudor Sedan—5 ......- 
Fordor Sedan—5 ......- 


1940—V - 8—Series 01A— 
85 h.p.; Serial Nos. 18- 
5210701 to 18 - 5896294; 
Standard: 

Coupe 5w—2 

Business Coupe—2 ..... 
Tudor Sedan—5 ....... 
Fordor Sedan—5 ...... 
Station Wagon ........ 


Deluxe: 
Coupe 56w—2 .......+- 
Business Coupe—2 ..... 
Conv. Club Coupe 2-4 .. 
Tudor Sedan—5 ........ 
Fordor Sedan—5 ..... 
Station Wagon ........ 


1939—V-8—Series 992A— 
60 h.p.; Serial Nos. up 
to 54-506500; Standard: 
Coupe 5w—2 ........ - 
Tudor Sedan—5 ....... 
Fordor Sedan—5 ...... 


1939—V-8—Series 91A— 
85 h.p.; Serial Nos. 18- 
4661001 to 5210700; 
Standard: 

Coupe 5w. 2 

Tudor Sedan—5 

Fordor Sedan—5 ...... 
Station Wagon 


Deluxe: 

Coupe iw---2 

Conv. Coupe 2—4 ...... 
Tudor Sedan—5 ....... 
Fordor Sedan—5 ...... 
Conv. Sedan—S ....... 
Station Wagon ........ 


1938—V-8—Series 82A— 
60 h.p.; Serial Nos. 54- 
358885 and up; Stand- 
ard: 

Coupe 5w—2 

Tudor Sedan—65 ....... 
Fordor Sedan—65 ...... 


1938—V-8—Series 81-A— 
85 h.p.; Serial Nos. 18- 
4186447 to 18-4661000; 
Standard: 


Tudor Sedan—5 .. 
Fordor Sedan—5 
Station Wagon ........ 


Deluxe: 

Phaeton—5 

Coupe 5w 

Conv. Coupe 2-4 
Club Coupe—5 .... 


$30 | “Eee coupe —s 

— OUPE—5 .. cece 
695 mn Tk, 26 .. 
740 | Sedan Tk 4Dr.—6 ... 


j Ce ae . 

| Com oupe—S ...... 
| Sedan Tk. 2 Dr.—6 .. 
| Sedan Tk., 4 Dr.—6 .. 


695 | 1939—6—Series 97; Se- 
715 | rial Nos. 500001 to 502- 


785 | 479; Motor Nos. 510001 

on to 512507: 
Supercharger: 

ws Comb. aeee-s «+200 

760} Sedan Tk., 2 Dr.—6 .. 

780 | Sedan Tk., 4 Dr.—6 .. 


= | Custom Supercharger: 
350 | Comb. Coupe—5 ° 
995 Sedan Tk., 2 Dr.—6 .. 
om Sedan Tk, 4 Dr.—6 :. 


1938—6 Series —96; Se- 
rial Nos. 225000 to’ 227- 
602; Motor Nos. 230000 


535 
570 | to 232605: 


615 Standard: 
Sedan Tk., 4 Dr.—6 .. 


| Special: 
edan Tk., 4 Dr.—6 .. 


570 1938--6 Series—97; Se- 
610 rial Nos. 140000 to 142- 
650 | 493; Motor Nos. 145000 
750 to 147434: 


Supercharger: 
630 Sedan Tk., 4 Dr.—6 .. 


706 | Custom Supercharger: 
665 | Sedan Tk., 4 Dr.—6.. 


705 | 1937—6 Series—85; Se- 

825 | rial Nos. 315001 to 219- 

820] 318; Motor Nos. 320001 
to 324360; Crusader: 
Tour. Sedan 2 Dr.—5. 
Tr. Sedan Tk., 2 Dr. seal 
Tour. Sedan, 4 Dr. —5.. 
Tr. Sedan Tk., 4 Dr.—5 


1937—6 Series—95; Se- 
rial Nos. 215001 to 223- 
250; Motor Nos. 220001 
to 228370; Cavalier: 

ng s Coupe—3 cae. 
Coupe 3 

Conv. Coupe’ 35 aaa 
Tour. Sedan, 2 Dr. —5.. 
Tr. Sedan Tk., 2 Dr.—5 
Tr. Sedan Tk, 4 Dr.—5 
Tour. Sedan, 4 Dr.—5.. 


1937—6 Soricg 116; Se- 
rial Nos. 130001 to 135- 
551; Motor Nos. 135001 
to 140209; Supercharger: 

Business ‘Coupe—3 


Coupe—3_ ......+++ ++ $1,000$1,040$1,075 
10 1,145 1,1 
| 


Sedan—7 ‘<< 7 Conv. Club Coupe—5 .. | Coupe 3—5 


to 25551: Sedan—7 
Tudor Sedan—5 Conv. Coupe 3—5 


Business Coupe—2 ....$1,125$1,160$1,200 | Limousi . 1532: 0 11475 | L.imousine—S 660 
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GRAHAM HUDSON HUDSON 


Model, serial no., body Base price i in region 


type, and passenger 
capacity 


Tour, Sedan, 2 Dr.—5.. 425 
Tr. er Tk., 2 Dr.—5 440 
Dr.—5.. 440 
Tr. Sedan dag, é 4Dr—5 455 
1937—6 Series——120; Se- 
rial Nos. 120001 to 120- 
199, 110001 to 113002; 
Motor Nos. 115001 to 
118864; Custom Super- 
charger: 
Business Coupe—3 .... 465 
Coupe 3—5 .......5005 480 
Conv. Coupe 3—5 . 495 
Tour. Sedan, 4 Dr.—53. 490 
Tr. Sedan Tk., 4 Dr.—5 505 


HUDSON 


1942—6—Series 20 T— 
Traveler; Serial Nos. T 
as to T—2041232; $925 

OUPE—3 wcccssccccess 
Club Coupe—4 ........ 1,000 
Club Sedan, 2 Dr.—6.. 980 
Tour. Sedan, 4 Dr.—6.. 1,010 1 


1942—6—Series 20 P— 
Deluxe; Serial Nos. P- 
20101 to P-2041232: 

fou c D s6edeccccsses 1.020 

ub Coupe—4 ........ 1, 

Club Sedan, 2 Dr.—6 .. 1,050 
Tour. Sedan, 4 Dr.—6.. 1 *085 
Conv. Sedan—6 ....... 1,335 


1942—6—Series 21— 
Super; Serial Nos, 21101 

to 2141232: 

pe ae oo eb beoceccees 15 

ub Coupe—4 ........ 1, 

Club Sedan, 2 Dr.—6 .. 1,180 
Tour. Sedan, 4 Dr.—6.. 1,210 
Conv. Sedan—6 ....... 1,465 
Station Wagon ........ 1,550 


1942—6—Series 22— 
Commodore; Serial Nos. 
22101 to 2241232: 
{eu c 3 ee Le 
u —-. pee cece 
Club Sedan, 2 Dr.—6 .. 1,275 
Tour. Sedan, 4 ics —6.. 1,305 
Conv. Sedan—6 ....... 1,545 


1942—8—Series 
Com e; Serial Nos 
24101 to 2441232: 


Cou Emceerseteosns 1,280 


Clut Coupe—S5 ........ 1,340 
Club eae, | 3 De. —6.. 1,310 
Tour. Sedan, 4, Dr.—6.. 1,350 
Conv. Sedan—6 ...... 1,595 


1942—8—Series 25— 
Commodore — Custom; 
Serial Nos. 25101 to 
2341232: 

Club Coupe—4 ........ 1,445 


1942—8—Series 27— 
Commodore — Custom; 
Serial Nos. 27101 to 
2741232: 


‘lour. Sedan, 4 Dr.—6.. 1,570 


1941—6—Series 10— 
‘T—Traveler; Serial Nos. 
T—10101 and up: 


Coupe—-3 cccccccccccse F720 


Clu ee tees 820 
Club Sedan, 2 D o>. c7 
Tour. Sedan, 4 Dis —6.. 825 


1941—6—Series 10C— 
Utility; Serial Nos. C 
10101 and up: 


CORER==G cecccccsccses 810 
Coupe—6 cccccccccccee 750 


1941—6—Series 2 P— 
Deluxe; Serial Nos. P— 
10101 and up: , 
CRUBO—3 scccccccscses B85 


Club Coupe—4 ........ 885 
Club Sedan, 2 Dr.—6.. 860 
‘four. Sedan, 4 Dr.—6.. 895 
» Conv. Sedan—é6 ....... 1,115 


1941—6—Series ll— 
, r Serial Nos. 11101 
up: 


Coupe—3 cccccccccccce 910 
Clu BARROS ge 2020+: 970 





Club Sedan, 2 


Tour. Sedan, 4 a aati 5 965 
Conv. Sedan—6 ....... 1,205 
Station Wagon ........ 1,290 


Commodore; Serial Nos. 
12101 and up: 


COUOS ik 6500scssecnse 1,000 
Club Cpe.—4 ......... 1,065 
Club Sedan, 2 2 Dr.—s.. 1,030 
Tour. Sedan, 4 Dr.—6.. 1,060 
Conv. Sedan—6 ...... 1,280 


1941—6—Series 18 Big 
Boy; Serial Nos. P 18- 
101 and up: 


OMIT — 6ckaeac aw ae 1,200 
COED bincicaea ssee5 5% 1,065 


1941 —8— Series 14— 
Commodore; Serial Nos. 
14101 and up: 


COMMS icisecccccee 3065 
Club Cpe.—4 ......... 1,110 
Club Sed., 2 Dr.—6... 1,070 
Tour. Sed., 4 Dr.—6.. 1,105 
Conv. Sed.—6 ........ 1,330 
Station Wagon ....... 1,385 


1941— 8 —Custom Series 
15—-Commo. Custom; 
Ser. Nos. 15101 and up; 


DEBD==8 Sscosssccsse 8,335 
Club Cpe.—4 ....... -- 1,200 


1941 —-8— Series 17— 
Commo, Custom; Serial 
yee. 17101 ont up; 

Tour. Sedan, 4 wand.» 1, 
ee, ee | 


1940—6—Series 40 7 


Traveler; Serial Nos. 
40101. to 4089192: 


Coupe—3_ .ccccccccccs 565 
Victoria Cpe. aol penne 635 


Tour. Sedan, 2 Dr.—6.. 625 
Tour. Sedan, 4 Dr.—6.. 645 


Weer Coach ...cescs 630 
Wee GOO, ca scnceias 600 


1940—6—Series 40 P— 
Deluxe; Serial Nos. 40- 
101 to 4089192: 


COURR 8 icin wncsses --- 640 
Victoria Cpe.—4 ...... 680 
Conv. Cpe.—5 .......- 800 
Tour. aa. 2 Dr.—6 665 


Tour. Sedan, 4 Dr. —6.. 690 


Conv. Sedan—6 ....... 820 


1940—6—Series 41—Su- 

per Serial Nos. 41101 to 
4189192: 

CONNGbe! is aenecen cee ae 








Model, serial no., body 
capacity 


Victoria ae he seeeeee 
Conv. Cpe.—S5_........ 
Tour. Sed., 2 Dr.—6... 
Tour. Sed., 4 Dr.—6... 
Conv. Sedan—6 ....... 


1940 — 6— Series 43 — 
Country Club; Serial 
Nos. 43101 to 4389192: 
Tour. Sed., 4 Dr.—6.. 
Sport Tour. Sed., 4 Dr. 





1940—6—Series 48— Big 
Boy Serial Nos. 48101 to 
4889192: 

COPE ccccsccccsece 
Seda 


es eee eee ee 


1940—8—Series 44—Hud- 
son Eight; Serial Nos. 
44101 to 4489192: 


ee Le 
Victoria Cpe.—4 eeeves 
Conv. Cpe.—S_........ 


Tour. Sed., 2 Dr.—6.. 
Tour. Sed., 4 Dr.—6... 
Conv. Bed—6 cccccccs 


1940—8—Series 45—De- 
luxe; Serial Nos. 45101 
to 4589192: 

Tour, Sed., 2 i. és 
Tour. Sed., 4 Dr.—6.. 


1940 — 8 — Series — 
Country Club; Serial 
Nos. 47101 to 4789192: 
Tour. Sed., 4 Dr.—6... 
os. Tour. Sed., 4 


SMF cccccccesccs 


1939 —-6—Series 90— 
Hudson 112 Deluxe; 
Serial Nos. 90101 to 
9054902: 

Traveler Cpe.—3...... 
Coupe—3_..seeeceeees 
Victoria Cpe.—4 ...... 
Conv. Cpe.—3 ....... 
Tour. Hrougham~—6. oe 
Conv. Brougham—6.. 
Tour. Sedan—6 ...... 
Utility os Graces 
Utility w* éuses 
Station Wagon ....... 

1939 — 6 — 91 — Hudson 
Pacemaker; Serial Nos. 
a to 9154902: 

ee ee TT Ce 
Victoria Cpe. a ceasire 
Brougham—6 ......... 


Tour. Brougham—6 ... 
Tour. Sed.—6 ........ 





| 1939 —6 —92 — Hudson 


Six Serial Nos. 92101 to 
9254902: 

Coupe—3_ ....eeeeeees 
Victoria Cpe.—S ...... 
Conv. Cpe.—3 ..... ‘ee 
Tour. Brougham—6 ... 
Conv. Brougham—é6 ... 
Tour. Sedan—6 ....... 


| 1939—6 Series 93—Coun- 


try Club Six; Serial 
Nos. 93101 to 9354902: 
Coupe—3 _..eeeeeeeeees 
Victoria Coupe—6 ..... 
Conv. Coupe—3 ....... 
Tour. Brougham—6 ... 
Conv. Brougham—6 ... 
Tour. Sed., 4 Dr.—6 ... 


900 | | 1939—6—Series 98—Big 


Boy; Serial Nos. 98101 
to 9854902: 

Tour. Sed.—6 .....0.- 
Sedan—7_— cow ccc cceee 


930 | 1939 —8—Series 95 — 


Country Club Eight; 
Serial Nos. 95101 to 
9554902: 

Coupe—3_ -seeseeeeeee 
Victoria Cpe. SE acai 
Conv. Cpe.—-3 ......-- 
Tour. Brougham—6 ... 
Conv. Broughain—6 . 
Tour. Sed.—6 .......- 


11939 — B— Series 97 — 
Custom; Serial Nos. 97- 
101 to 9754902: 

Tour. Sed.—6 .......- 
Sedan—7 co ee eee eens 


1938 — 6 -- Series 80 — 
Terra. Utility Serial 
Nos. 80101 to 056040; 
Motor Nos. 360000 and 


Tour. Coach—6 





—6—Series 88 — 
Re Boy ; Serial Nos. 
88101 to 73356040: 
Sedan 6-7 ....e-eeeees 
Tour. Sed.—-6 .....++- 


1938 —6— Series 81— 


Terra. Deluxe; Serial 
i 81101 to 8156040; 
= Nos. 360000 and 


Coupe—3 BO a labore 
Victoria Cpe. 3—5 ....- 


etna Sah vesaexee 
Tour. Sed.—6 ......-+- 
Conv. Beoushom 4 i: oe 
Terra. uper 

ion, 82101 to 8256040; 
= Nos. 360000 and 


C upe—3 ae ala aa ise 
Victoria Cpe.—3—5. 
Conv. Cpe.—3 ...--+-+> 
Brougham—6 ......+++- 
Tour. Brougham—6 
Sedan—6 o-eeeoeeenee 
Tour. Sedan—6 ......- 
Conv. Brougham—6 


| 1938-—6—Series 83 — 


Hudson Custom; Serial 
Nos. 83101 to 8356040: 
Motor Nos. 98000 and 
up: 

Coupe—3 ..---+++eee 
Victoria Cpe.—3—5... 
Conv. Cpe.—-3 ..---++> 
Brougham—6_...-.++-- 
four. Brougham-—6 ... 
RodamanG sacsecceoess 
Tour. Sedan—6 .....-- 
Conv. Brougham—6 ... 


Base price in region 
type, and passenger -— —— 


1,070 | (6) 
1,095 (7) 


mo 
wt 
wu 


VUNUwNoOwwo 


NAAAANIAu 
MOuUMmoOuun 


AuUnMUAuMuMn 
—npwnyDwo 
UMAMMAOou 


Built” 


Equipment 


Appendix D—Table of allowances for “In- 
Equipment, Heaters and Radios which 


may be included in Maximum Prices. 


(2) 
(3) 
| (4) 
(5) 


(8) 


| (9) 
; (10) 
| a) 


| (13) 
(14) 


985 | (26) 
| (27) 


| (28) 
| (29) 
(30) 
1,385 (31) 
| (32) 





1938 — 6 — Series 


Year and Make 


1942 Chrysler... 
1941 Chrysler... 


1940 Chrysler... 
1939 Chrysler... 
1938 Chrysler... 
1937 Chrysler.. 


p 
1942 Mercu ry. 


1940 Mercury.. 
1939 Mercury.. 
1942 Nash..... 


1942 Oldsmobile. 
1941 Oldsmobile . Hyd 
1940 Oldsmobile . 
1939 Oldsmobile 
1938 Oldsmobile 
1937 Oldsmobile. 
1942 Packard... 


1940 Packard... .Overd 
1942 Studebaker. 


Description 


Automatic trans... 
1937 Buick......2 Automatic trans... 
..Hydramatic trans.. 
. .Hydramatic trans.. 
. Vacamatic trans. 
and fluid drive .. 
. Vacamatic trans. 
and fluid drive.. 
.Overdrive trans... . 
.Overdrive trans... . 
.Overdrive trans... . 
..Overdrive trans.... 
Simplimatic trans. 


and overdrive. . 


Simplimatic trans. 


and overdrive. . 


Overdrive trans.... 
Overdrive trans.... 


Overdrive trans. 


Overdrive trans.... 
.-All fluid drive... .. 
Fluid drive..... ° 
..Drivemaster...... 
. Overdrive trans.... 
. .Vacumotive drive.. 
. Overdrive trans.... 
. .Vacumotive drive. . 
.. Overdrive trans.... 
. .Liquamatic drive. . 
. .Liquamatic drive. . 


bee dees Liquamatic drive. . 
Overdrive trans.... 

. Overdrive trans.... 
. Overdrive trans.... 
Overdrive trans.... 


Overdrive trans.... 
. .Liquamatic drive. . 
rive trans.... 
. Overdrive trans... 
. Overdrive trans.... 
: Overdrive trans.... 
Overdrive trans.... 


Overdrive trans.... 
Hydramatic trans.. 
ramatic trans.. 
Hydramatic trans.. 
.Automatic trans... 
.Automatic trans... 
Automatic trans... 
.Overdrive trans.... 
....Electromatic clutch 

...Overdrive trans.... 
..--Electromatic clutch 
rive trans.... 
. .Overdrive trans.... 
Overdrive trans.... 
1941 Studebaker . Overdrive trans.... 
1940 Studebaker . Overdrive trans.... 
1939 Studebaker . Overdrive trans... . 
1938 Studebaker . Overdrive trans... . 
1937 Studebaker . Overdrive trans.. .. 
, . Overdrive trans... . 
. Overdrive trans.... 


.... Heater 


Radio. . 





HUDSON 


Model, serial no., body Base price in region 
VR~at nna OOO 


89 — 


Hudson 112; Serial Nos. 


89101 a Std: 


943 | Utility: 





Victoria Cpe.—4....... 400 480 
Conv. Cpe.—3 ........ 455 550 
Brougham—6_........ 390 470 
Tour. Brougham—6 ... 400 480 
SEED vecnees ease en 405 490 
Tour. Sed.—6 ........ 415 505 
Conv. Brougham—6 .. 485 585 
tekeoweeneeeh 390 6470 
eet hee weees 375 450 
Tour. Coach—6 ....... 385 465 
| Deluxe: 3 380 460 
OUPE—3 —nsecscccvees 
Victoria Cpe.—4 ...... 405 490 
Conv. Cpe.—3......... 455 550 
Brougham—6 ......... 395 475 
Tour. Brougham—6 ... 405 490 
DS dass ckuenae 410 495 
Conv. Brougham—-6 ... 485 585 
Tour. Sed.—6 ........ 425 510 
1938 -—8—Series 84— 
Hudson Deluxe: Serial 
Nos. 84101 to 8456040: 
Motor Nos. and 
up: 
oe en, MCT TP OCTOCT 550 660 
Victoria Cpe.—3—-5 570 688 
Conv. Cpe—3 ..... 625 755 
Brougham—6 ........ 570 685 
Tour. Brougham—6 ... 580 700 
BOURG=O scacecccccces 585 710 
Teer. MO 6s000ees 600 720 
Cony. Brougham—6 . 660 795 
1938 -—8— Series 85 — 
Hudson Custom; Serial 
Nos. 85101 to 8556040; 
Motor Nos. and 
up: 
CommeanS nc ccctsccees 590 710 
Victoria Cpe.—3-—S.... 615 745 
Brougham—6 ......... 615 745 
Tour. Brougham—6 ... 630 760 
DE. inves den epee 640 770 
Tour. Sed.—6 ........ 650 785 
1938 —8— Series 87— 
Country ; Serial 
Nos. 87101 to 8756040: 
Motor N 35000 and 
up: 
ee, SO re rn 650 785 
Tour. Sed.—6 ......... 665 800 
1937 —6— Series 70— 
Terra. ; Serial 
Nos. to 708001; 
Motor 250000 to 
352074: 
Station Wagon ........ 400 500 
1937 — 6 — Series 71 — 
Terra xe: Serial 
Nos. 71101 to 7170346; 
Motor N 250000 to 
352074: 
Business Cpe ae 315 385 
ee. a eee ee 320 «395 
Victoria Cpe.—3 ...... 345 420 
Cc on Oe ee 380 0686 4465 











AOA 
owmn 


Model, serial no., body 
type, and passenger 





Base price in region 





Model, serial no., body 
type, and passenger 


Base price in region 





capacity A B capacity B 
Brougham, 2 Dr. 3°. «+s 330 403 1939—V8—Series 50; Se- 
Tour. Bro., 2 dr.—S,. 340 86415 rial Nos. 2290001 to 231- 
Sedan, 4 dr.—S. 355 435 002: 
Tour. Sed., 4 dr.—S.. 365 445 Coupe O/S 2-4-5027... 970 
Conv. Brougham—4. . 415 510 fan Coupe O.S. 2—4— on 
CUM COSC TRS Ue v0 so id 
1937—6—Series 72—Ter- Tour. Sedan Tk, 4 dr.— 
raplane Super Six; Serial a en 1,035 
Nos. 72101 to 7219909; Conv. Sedan Tk, 4 dr.— 
Motor Nos. 250000 to oe) rer 1,420 
352074: Tour. Sedan Tk, 2 dr.— 
Coupe—3.. sees. 360 440 SL cv ce vecscescces 1,000 
Victoria Coupe—3. 5-68 380 86465 s 
Conv. Coupe—2........ 415 505 600) 1938—V\ 8—Serial 50; Se- 
Brougham, 2 dr.—S..... 370 ©6450 rial Nos. 2270001 to 228- 
Tour. Bro., 2 dr.—S..... 380 465 5501: 
Sedan, 4 dr. —S.. 390 «= 480 Coupe O/S 2—4—S027.. 870 
Tour. Sedan, 4 dr. =f, 400 ©6490 Conv. Coupe (Rumble) 
Conv. Brougham—4. . 450 550 | se a vi: vas: 950 
u — 
1937 6—Serieg 73—Hud- — S019 ‘6 te easiues E ive 925 
son Custom . ria Cor v. Sedan Tk, 4dr.—5 
Nos. 73101 to 736913; eERocs can ccee aaa 1.225 
Motor Nos. 90000 to Tour. Sedan Tk, 2 dr.—5 
97082: OOS... 6c ssuereces 900 
Business Coupe—2...... 375 460 | 
CS ccs coscsccces 390 486475 Ses 1937—V8—Series 50; Se- 
Victoria Coupe—3...... 410 505 rial Nos. 2230001 to 226- 
Conv. Coupe—2........ 440 535 2005: 
Brougham, 2dr.—S..... 400 490 Coupe O/S 2—4—S027.. 000 
Tour. Bro., 2 dr.—S..... 410 505 Conv. Coupe (Rumble) 
Sedan, 4 dr. —S.. 425 $20 2—4— $067 . . occ ceeees 705 
Tour. Sedan, 4 dr.—S. 435 535 Tour. Sedan Tk. 2 dr.— 
Conv. Brougham—4. . 480 585 Tour acd an ‘ti: ry oe 065 
' ou -— 
1937—8—Series 74—Hud. BS oss cas suas, oo 690 
son Deluxe Eight; Cc Sed —s$—5049. 895 
Nos. 74101 to 745728; ae aa 
Motor Nos. 18000 to 
34162: 
Coupe—3.. 420 +4 
Victoria Coupe—3. isa wes 440 LN 
Conv. Coupe—2........ 475 580 LINCO 
Brougham, 2 dr.—S..... 430 530 
Tour. Bro., 2 dr.—S..... 44S 545 1942—V12—Series 268H 
lan, 4 dr.—S.. 450 55S —Custom; Serial Nos. H- 
Tour. Sedan, 4 dr.—S. 46S 570 129691 and up: 
Conv. Brougham—4. . 51S 630 Sedan—8—31........ + -$2,8 75 $2,915 82, 
1937—8—Series 16<iied- Limousine—8—32...... 2,980 3,020 3 
son Deluxe =. Serial 1942—V12—Series 26H— 
Nos. 76101 to 761197; Continental; Serial Nos. 
Motor Nos. 18000 to H-129691 and up: 
= ical “3 st Keune 87 prebes Gux 2,955 
an, Pum Dec eee ee m i ; 2.955 
Tour. Sed., 4dr-—S..... 475 585 ae ee - a 4 
—V12—Series 
1937—8—Series 75—Hud- —Custom; Serial Nos. 
son Custom Eight; Serial H-107688 and up: 
Nos. 75101 to 753374; Sedan—8—31.......... 2,935 
sae, Nos. 18000 to Limousine—8—32...... .080 
er eee 455 555 1941—V12—Series 16H— 
Victoria Coupe—3...... 480 585 Continental; Serial Nos. 
Conv. Coupe—2........ 515 630 H-107688 and up: 
Brougham, 2 dr.—S..... 475 580 COUpe—— O57 0 6. sss oes 3,050 
Tour. Bro., 2 dr.—S..... = os Cabriolet-—6—5S6....... 3,105 
Sedan, 4 ér—S.. 49 7 
Tour. Sedan, 4 dr.—S. 510 625 — .. Staton 
Conv. Brougham—4. . SSS 680 tinued thru from 1939): 
1937—8—Series 17—Hud- Conv. Roadster Lebaron 
son Custom Eight; Serial EE 50.5 0.6:000-4.0.8.455.5:8 5,150 
Nos. 77101 to 773752; Lebaron Coupe—2—412. 5,150 
Motor Nos. 18000 to Wilby Coupe—S—400... 5,745 
34162: Sedan 2 W/3 W-5-404A. 4.733 $ 
Sedan, 4 dr.—S.. 510 625 — Conv. Victoria— 
Tour. Sedan. 4dr.—S. ee a eee eee 5,745 
Judit Berline 2W—S- 
Tore eer ere 5,845 
HUPMOBILE Juin Sessa 5,940 
dk: Se Li 
| 1941 —6—Series R115; Ser. — — 6,140 
Nos. R—100590 and up: Bruen Cabriolet N/C- 
Tour. Sedan, 4 dr.—S— soon 5 1 aM IR at tees ie ae 6,735 
| ia sleacdx'caws vmeidiies $1,075 $1,135 S81 y conan Cabriolet $/C- 
1940—6—Series—R—O15  «_ (“i BFF ew eee een ec rcene 6,835 
Custom; Serial Nos. R— y bade Tour. Cabriolet— ‘ 
100532 to 100589; Sky- eee eee eee eee eee ,030 
lark Custom: _ Brougham—7— 
3 Cl ( t:té‘<i‘éséCéS:C TA OES ec ceeas chi telat 0 td tO Oa.1858 6,835 
Tour. Sedan, 4 dranS in tae 4.950 
re ee 975 1.085 1 Limousine—7—4078.... 5,050 
1939—6—Series 922E; Ser. Conv. Sedan Lebaron—S 
Nos. E72001 to 72800; Ss 65k asn a Robe -2 5,645 
Deluxe: Conv. Sedan Lebaron 
Tour. Sedan, 4 dr.—6— We PREB S's 6.6.0 40.6900.2 5,845 
eatin ny Skansen dus 720 820 b4 oe sone er 6.040 
Coen. * Ramses scp b ans sgt J 
Tour. Sedan, 4 dr.—6— 9 ae a. 6,835 
MES 4606660 bNc eek seee 790 ©6900 oan eenied 
1939 —Seriso2si Se. gate tie, Ser 
Nos. H30001 to 30200; Conv. Roadster Le Baron 
Deluxe: 2—4—410. ............ 4,265 
Tour. Sedan, 4 dr.—6— LeBaron Coupe—5—412 4,265 
HQ......... 825 940 Wilby Coupe—S—406. .. 4,760 
Custom: Sedan 2W/3W: ae —40GR. 3,940 4 
Tour. oot. 4 dr.—6— Brunn Conv. Victoria—5 
HOD. ‘ 900 1,025 | OE eee 4,760 
258 Se IE Se ee soe sam 
Nos. 35001 to 35300, E- Jadkine Berline 3\W—5— 

Std. Tour. 4dr—6. 600 2s ggg | PTB... we eee eee eee ; 
Re . Tour. Sed. 4 at é 61 5 7 a5 Juin Sedan Limousine see 
Per e 6. 628788875 | MES. wena eee rract 3 

Cust. Tour. Sed.,4dr.—6 695 840 —_— ee md a $4,900 $5.580 $6,200 
938—-8—Seri 5H: Ser. Brunn Cabrivlet 3/C-- 
eS eaeee Nee 4.970 5,060 6,350 
Reg. Tour. Sed.,4dr.—6. 680 820 Brunn Tour. Cabriolet- 2 
Del. Tour. Sed.,4dr.—6. 705 650 | Bee eo noo ns ce see a+ 5,825 
Cust. Tour. Sed.,4dr.—6 775 935 1,080 2 Brougham—7— ian 
1937—6—Series—G; Ser. aes $: | 4.100 
Nos. G6551 to 6749: Limousine—7-—407B.... 4,185 
Business Coupe—3...... 350 430 Conv. Sedan LeBaron— 
CD CH, sc tics s0 ee 370 455 ee ee ae 4,675 
Sedan, 2 dr.—6..... . 360 «= 440 Conv. Sedan LeBaron W 
Tour. Sed., 2 dr.—6 375 460 /P—S—413B. ; ; 4,840 
Sedan, 4 dr.—6 380 465 Wilby Limousine—7— 
Tour. Sedan, 4 dr.—6. . $395 $485 $570 | ot a eee 5,00S 
Ss a 
1937—8—Series—N; Se- eet Sate wae 
rial Nos. N52S1 to 5289: Me fe pte ieee ; 
Coupe 3—S............ 460 560 5  1938—V12—Series; Serial 
Sedan, 2 dr.—6......... 440 540 | Nos. K9001 to 9450: 
Tour. Sedan, 2 dr.—6... 460 560 Conv. LeBaron Roadster 
Sedan, 4 dr.—6......... 460 560 2—4—410..........- 3,340 
Tour. Sedan, 4 dr.—6... 475 580 Coupe LeBaron—2— 412 3,340 
Wilby Coupe—5—406... . 3,720 
faten 2W/3W—5 —404A 2: 3,090 
> , runn Conv. Victoria—S 
LA SALLE wan SEA ae 3,720 
| 1940--V8—Series $0— Co - in ie 
eet wo rial Nos a ’ 
2320001 to 2330382: : — Berline 2W—5 iin 
oupe A/S 2-4—5027... $1,050$1,170$1,275 | thatins Rerline 3 * : 
Conv. Coupe 2.4067. 1,190 1.325 1,445 Judi anne OW —-S- 3.848 
our an Sar | ts Ree eek 6 oe _ 
Caos sk antaeeess 1,195 1,250 1.965 | /0gbine Sedan Limousine 3.970 
Conv Sedan, 4 dr.—5- Brunn Cabriolet N/C— 
$029.25 tg gees 1540 1.715 5—400A 4.350 
a ee a ee ee | ai iaea ts: aos , 
carers sdde chains 1,090 1,210 ae oS 4a 
1940—V8—Series 52 La- Brunn Tour. Cabriolet: 
| Salle Special; Serial Nos. 2—425...... 4,540 
4320001 to 4333751: Brunn  Brougham—7— 
Coupe 2-4-5227......... 1,175 1,310 his. ss adit 66d 655 4,410 
Conv. Coupe 2-4-5267. 1,315 1,460 Sedan --7—407A 665 3,125 
Conv. Sedan Tk, 4 dr.— Limousine—7—407B., 3,280 
es es 1,625 1,810 LeBaron «ony. Sedan 
Tour. Sedan Tk, 4 dr— 5—413A . are ei 3.655 
I a sigs oes 1,230 1,370 LeBaron Conv. Sedun \W 
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Model, serial no., body Base price in region 
type, and passenger —————____—___—- 
capaci B Cc 


Model, serial no., body Base price in region 


type, and passenger 
capacity 


Gime oo 13B. 3,780 4,375 | 1942—6—Series <. 


yd Limousine—7— 
419. 3,910 4,520 


5,105 
5,395 


siete Series; Serial 
Nos. K7500 8490: 
Conv. Roadster LeBaron 
—5—360 A 
Coupe LeBaron—2—362 2,405 
Wilby Coupe—5—356.. 2,695 
Sedan 2 W/3w—5—354A 2,160 3,125 
Brunn Conv. Victoria—5 
—358 2,695 3,905 


2,695 3,905 
2,745 3,980 
2,798 3,420 4,050 
2,895 3,540 4,190 
3,235 3,960 4,690 
3,285 4,020 4,760 
3,385 4,140 4,900 


3,285 4,020 4,760 
Sedan—7_3S7A.. . 2,305 2,820 3,340 
Limousine—7—357B.. «o.. 2,355 2,880 3,410 
Conv. Sedan LeBaron— 
5—363A 2,650 3,240 3,835 
Conv. Sedan LeBaron W 
/P—363B.. 2,745 3,360 3,980 


a. Limousine—7— 
aoa 2,845 3,480 4,120 

Wit Sport jan—S— 
371 y i 3,335 4,080 4,830 

Wilby Panel Brougham— 
73 4,200 4,970 


LINCOLN ZEPHYR 


1942—V12—Series 26H; 
Serial Nos. H-129691 to 


Coupe—-3—72A $1,775 $1,815 $1,855 
Club ——— 1,820 1,855 1,895 
Conv. Coupe—6—76.. 2,200 2,240 2,275 
Sedan, 4 dr.—6—73 1,820 1,855 1,895 


Custom Interior: 
Coupe—3—73A 1,850 1, 4 1,925 


Club ee 1,900 1,975 
Sedan, 4 dr.—6— 1,900 1,975 
1941—V12—Series . 
= Nos. H-107688 and 


Coupe—3—72A 1,515 1,685 
Coupe Se 1,550 1,720 
Club Coupe—6—77. 1,585 1,755 
Conv. Coupe—6—76. . coe 5D 2,120 
Sedan, 4 dr.—6—73 1,585 1,755 


Custom Interior: 
1,600 1,775 


1,685 1,870 


Sedan, 4 dr. 1,685 1,870 


1940—V12 Series 06H; Se- 
rial Nos. H-85641 an 
Coupe—3—72A 1,210 
Coupe A/S—S—72B.... 1,235 
Club Coupe—6—77 1,250 
Conv. Coupe—5—76.... 1.575 
_ Club Coupe—S— 


70 
15 
15 
20 
70 


4 
500 
5 
9 
9 
0 
515 


2; 
Ad 
Be 
1 
2,405 2, 2s 
Bont’ Cabriolet-—S—S6.. 2,530 a4 
Sedan—6—73 1,250 a, 


Custom Interior: 
1,300 1,580 


1,335 1,620 
73 1,335 1,620 
Town Limousine—S5—22. 1,550 1,880 


1939—V 12; Serial Nos. H- 

64641 to 85640: 

Coupe—3—720 950 1, 1,215 
Conv. Coupe—2—4— 

760B 1,225 1,395 1,565 
Coupe Sedan, 2 dr. eee 

700 960 1,095 1,225 


Sedan, 4 dr. —$—730.. 980 1, 1,255 


Conv. Sedan—S—740... 1, "470 1.650 | 
1.335 | 


. . 1,365 | | 
so 4 dr.—5—730.. ° 1,390 | 


Custom Interior: 


Coupe Sedan, 2 dr. a 


Town Limousine Sedan— 
$—737 1, ‘ 1,565 


1938—V12—Series 86H; 
Serial Nos. H-45530 to 
64640: 

Coupe—3—720 

Conv. Coupe—3—760B. 
ed Sedan, 2 dr.—S— 


Ambassador ‘'600", 
a K-56001 to 


77 g 
Business Cpe.—3—4242. 
dr.—6— 


Tour. Sedan, 4 dr.—6— 


1942—6—Series 4260— 

Ambassador Six, Serial 
Nos. R-384001 to 393090: 
Business coe, oo 


Diese ° 
S/S Sedan, 4 ‘dr.—6— 
4268 
Tour Sedan, 4 dr.—6— 
4260. wcccccccccccccces 


1942—8—Series 4280— 
Ambassador Eight, Serial 
Nos. a7 to ee 


Gnieiaineiain 4140— 
Ambassador ‘'600"’, Serial 
Nos. K—5S001 to 55100: 


Special: 
Business Cpe.—3—4145 
tle Sedan 2 dr.—6— 


De $ 
Business Cpe.—3—4142 
B dr.—6— 


4148 
Tan. Sedan, 4 dr.—6— 
BIG. ccccccccccccccoce 


1941—6—Series 4160— 
Ambassador Serial 
Nos. R-353001 to 383400: 
Business Cpe—3—4162 
oe Business Cpe.—3 


AN wParpose “Cabriolet— 
S—-GIG1 . . ccccccccccec’ 
ae "3 és 


Spevial F/B Sedan, 2 2 dr. 
—6—416 


—6—416 
Deluxe f B Sedan, “4dr. 
Tour. Sedan, 4 dr 
rrr 


1941—8—Serles 4180— 
Ambassador Eight Serial 
Nos. B-110001 to 113500: 
Cabriolet-—S—4181 
Deluxe Brougham, 2 dr. 


—6—4183 
Special F/B Sedan, 4 dr. 
—6—4187 


—6—4188 
ae. Sedan, 4 dr.—6— 


1940—6—Series 4010— 
Deluxe Lafayette Serial 
Nos. H-57000 to 103362; 
Motor Nos. HE-56500 to 
102862: 

Business Coupe—3—4014 

4 zoe Coupe—5— 


All meee Cabriolet— 
5—4011 

7 Sedan, 2 dr.—6— 
4013 

F/B Sedan, 4 dr.—6— 
4018 

Sedan, 4 dr.—6—4010. . 


1940—6—Series 4020—- 
Nash Ambassador Six; 
Serial Nos. R-340000 to 
352517; Motor Nos. E- 
339500 to 352017: 
Business Coupe—3—4025 
All Purpose Coupe—5— 
4022 

All Purpose Cabriolet 


$975 $1,015 


type, and passenger 
Cc capacity 


339899; Motor Nos. E 
82800 to 339399: 

Business Coupe—3—3925 
A Purpose Coupe—S— 


All Purpose Cabriolet—s 
1,060 | —3921........ 

Comp. Sedan, "3 dr.—6— 
1,045 | 3923.... 

Comp. Sedan, 4 dr.—6— 
1,070 3928.. 


Sedan Tk, 4dr.—6—3920 
1,095 


1939—8—Series 3980— 
Nash Ambassador Eight; 
Serial Nos. B 89000 to 
106051; Motor Nos. B 
101700 to 105551: 
Business Coupe—3—3985 
04 Purpose Coupe—S— 


3988. . 
Sedan Tk, 4 dr.—6—3980 


1938—6—Series 3810— 
Nash Lafayette: Serial 
Nos. L 106281 to 128924, 
N 10501 to 19413; Motor 
Nos. LE 105781 to 128- 
424, HE 10001 to 18913: 
Master: 

Business Coupe—3—3815 
Victoria, 2 dr.—6—3816. 
Sedan Tk, 4 dr.—6—3817 
Deluxe: 
Business Cou 2—3814 
All Purpose Coupe—3812 
Cabriole-—3—3811 
Victorila—6—3813. ‘ 
Sedan Tk, 4 dr.—6—3818 


1938—6—Series 3820— 
Nash Ambassador Six; 
Serial Nos. R 324311 to 
331350; Motor Nos. E 
75711 to 82750: 

Business Cou 3—3825 
All Purpose Coupe—3822 

Cabriole-—3—S—3821. 
Victoria—6—3823...... 
Sed. Tk., 4 dr.—6-3828.. 


1938—8—Series 3880— 
Nash Ambassador oe 
Serial Nos. B86031 
88975; Motor Nos. Be 
1,060 | 98731 to 101675: 
ooo| Ain a2 BS 
urpose Coupe—. 
980 Cabriclet—3-5-3881 
1,270 | Victoria—6-3883 
Sed. Tk., 4 dr.—6-3888.. 


1,120 1937—-6—Serles a0. 
as fayette “* 
1,030) Serial Nos. LS50781 to 
1.070 106280, H1001 to 10500; 
. Motor Nos. LESO281 to 
1,130 105780, HESO1 to 10000: 
, Business Coupe—3-3712. 
1.190 Coupe—3-5-3712R...... 
, All Pur. Coupe—3712A.. 
Cabriolet—3-5-3711 
Victoria Sed., 2 dr.— 3713 
Sed. Tk., 4 dr.—6—3718. 


1,405 | 1937—6—Series 3720— 
Nash Ambassador . 
1,240; Serial Nos. R-309311 to 
324310; Motor Nos. E- 
1,205 | 60711 to 75710: 
Bus. Coupe—3—3722... 
1,265 | Cou 3—S-3722R.... 
All Pur. Coupe—3722A.. 
1,325 | Cabriole-—3-S—3721.. 
Victoria Sed., 2 dr.—6— 
3723 
Sedan Tk.—6—3728.... 


1937—8—Series 3780— 
Nash Ambassador Eight; 
Serial Nos. B-80031 to 
86030; Motor Nos. B— 
92731 to 98730: 

Bus. Coupe—3—3782... 
Coupe—3—5—3782R... 
All Pur. Coupe—3782A.. 
Cabriolet-—3—5—3781.. 
Victoria Sed., 2 dr.—6— 
3783 

Sedan Tk.—6—3788.... 


OLDSMOBILE 


| 1942—6—Series 66; Serial 
980! Nos. 66-86001 to 111810; 
661.12001 and up. 66C- 
1,015 | 9001 and up; Motor Nos. 
O-424001 to 472869: 


420 
440 
450 
470 


440 
465 


B 


Model, serial no., body _Base price in region 
Cc 


835 


425 
46S 


470 


$25 
465 
500 


540 
565 
575 
615 


565 


600" 


610 


635 
650 
685 


635 | 
675 | 


Model, serial no., body Base price in region 


type, and passenger 
capacity 


Serial Nos. 66-1001 to 
85192, 66L1001 to 72537, 
66C1001 to 85216; Motor 
noe 0225001 to 410506: 


Cae Coupe—3-6.... 
Conv. Coupe—3-6. 


1941—6—Series 76—Dy- 
namic; Serial Nos. 76- 
1001 to 47617, 76L1001 
to 10426, 76C1001 to 
6843; Motor Nos. G225- 
001 to 353779: 

Business Coupe—3 

Club Sedan—6 

Sedan, 4 dr.—6 


Deluxe—760: 
Business Coupe—3 


Sedan, 4 dr.—6.. 


1941—6—Series Cue 
tom; Serial Nos. 96-1001 
to 6730, 96L1001 to 1101, 
96C1001 to 1930; Motor 
Nos. G225001 to 422099: 
Club Coupe—3-6 
Conv. Coupe—3-6..... e 
Sedan, 4 dr.—6 ee 


1941—8—Series 68—Spe- 
cial; Serial Nos. 68-1001 
to 8817, 68 L1001 to 8622, 
68C1001 to 8827; Motor 
Nos. L379001 to 448676: 
Business Coupe—3 
Club Coupe—3-6 
Conv. Coupe—3-6...... 
Sedan, 2 dr.—6......... 


Town Sedan—6.. 
Station Wagon 


1941—8—Series 78—Dy- 
namic; Serial Nos. 78- 
1001 to 25163, 78L1001 
to 3524. 78C1001 to 3055; 
Motor Nos. L379001 to 
447803: 

Dynamic: 

Business Coupe—3...... 


Sedan, 4 dr.—6... 
Deluxe—780: 


Business Coupe—3 
Club Sedan, 2 dr.—S.... 


Town Sedan, 4 dr.—5S... 


1941—8—Series 98—Cus- 
tom; Serial Nos. 98-1001 
to 24679, 98L1001 to 
13195, 98C1001 to 3352; 
Motor Nos. L379001 to 
449095: 
Club Coupe—3-6....... 
Conv. Coupe—3-6...... 


Sedan, 4 dr.—6 


1940—6—Series 60-F40; 
Serial Nos. F703001 to 
758579, LF556001 to 
5863474, CF515001_ to 
519651; Motor Nos. 
G79001 to 224652: 
Business Coupe—2 
Club Coupe—2 
Conv. Coupe—2 
Tour. Sedan, 2 dr.—5... 
Tour. Sedan, 4 dr.—S... 
Station Wagon 
Conv. Coupe—P. Top... 


1940—6—Series 70-G40; 
Serial Nos. G355001 to 
417940, LG108001_ to 
117596, GG16001 to 21- 
070; Motor Nos. G79001 
to 224652: 

Business Coupe—2 

Club Coupe—2 

Conv. Coupe—2.. 

Tour. Sedan, 2 dr. ma. 
Tour. Sedan, 4 dr.—S. 


1940—8—Series 90—L40; 
Serial Nos. 1242001 to 
281191, LL202001 to 
205267, CL 190501 to 
192700; Motor Nos. L- 
334001 to 378661; Cus- 
tom Cruiser: 

Conv. Phacton—S ig ak ai 


Tom. Sodan, 4dr.—S. 


| 1939—6—Series o—F9: 


Serial Nos. F663001 to 
702588; CF511001 to 514- 


Model, serial bo., body Base price in region 


type, and passenger 
capacity A Cc 


ned yon ihe 
onv. Coupe—. 

Sedan, 2 dr.—5 50 
Tour. Sedan, 2 dr.—S... os 


1,025 , os ass 


1,205 1937—6—Series F37; Ser. 


Nos. 353001 to 503300; 
Motor Nos. 670001 to - 
818948: 

Business Coupe—2-4.... 
Club Coupe—2-4 

Conv. Coupe—2-4...... 
Sedan, 2 dr.—S5.. 

Tour. Sed. Tk., 2 ‘dr.—S: 


Tour. Sed. Tk., 4 dr.—S. 
1937—8—Series L37; Ser. 
Nos. 140001 to 186544; 
Motor Nos. 250001 to 
295824: 

Business Coupe—2...... 
Club Coupe—2-4....... 


Tour. Sed. Tk., 4 dr.—S. 


PACKARD 


1942—6—Series 110— 
Clipper; Serial Nos. E- 
1501 to 12906: 

Special Series 2000: 


Bus. Coupe—2—1588. . . $1,285 $1,325 $1,365 
2 dr.—6— 


1,360 1,400 
ison Sedan, 4 dr.—6— 
158, 1,360 1,395 1,435 


ue Series 2010: 


Club Sedan, 2 
1,400 1,430 1,470 


1,430 1,470 1,505 


Series 2020: 
Conv. Coupe—S5—1589.. 1,510 1,550 1,590 


1942—8—Series 120— 
Clipper; Serial Nos. E- 
300001 to 319350: 
Special Series 2001: 
Bus. Coupe—3—1598... 1,300 
Club Sedan, 2 dr. —6— 
$590. « 1,370 


Tour. Sedan, 4 dr.—6— 
1592 1,405 


Custom Series 2011: 
Club Sedan, 2 dr.—6— 
1515. 1,440 


boyy Sedan, 4 dr.—6— 


series 2021: 
Conv. Coupe—S5—1599.. 1,615 


Tag Form 


| 
| Appendix E—Form of Tags to be attached by 
| Dealer when offering a Used Passenger Autome- 
830 bile for Sale. 


870 (a) Form of tag to be attached by dealer to a 
1,030 vehicle which he does not sell with a warranty: 


875 : + « e 
925 Office of Price Administration 


‘aes Washington, D. C. 
; Form No. 694:757 
Name of dealer 
Make.. i eee : 
4The dealer shall be responsible for 
the reproduction of the tags. 
aoe Body type 
1,075| Speedometer reading 
935| Selling price $ 
990! Maximum price $ 
This tag is in accordance with 
the Office of Price Administration 
Maximum Price Regulation No. 
540, section 10, a copy of which is 
available for inspection. 
Region No 
Base price 
Equipment (item- 
ized below): 


| 
| 


a. 4 dr.—6—730.. 


Conv. Sedan—5—740. . es 115; LF551301 to 555685; 


Motor Nos. F905001 to 

952730: 

Business Coupe—2...... 680 >: 

Club Coupe—2-4 730 mum Price. 

eS YO re 735 

Sedan, 4 dr.—S 780| (b) Form of tag to be attached by 
| 1939—6—Series 70--G39; | dealer to a vehicle which he sells with 


Serial Nos. G300001 to |a warranty: 
354552, CG10001 to | Office of Price Administration 


15325, LG10001 to 107- Washington ae 
»~»v. Cc. 


782; Motor Nos. G10001 
to 78468: Form No. 694-757 


Business Coupe—2...... 
Club Coupe—2-4 

Conv. Coupe—2-4 
Sedan, 2 dr.—S........ 


—4021 1,150} Business Coupe—3 $1. 025 “ sett. 100 


Town Limousine—S—737 F/S Sedan, 2 dr.—6— | Club Coupe—3-6 1,070 1,145 
1937—V12—Series HB: GER kG voce edersceccss 1,010} Conv. Coupe—3-6 i ‘388 1.390 
Se ® F/S Sedan, 4 dr.—6— Club Sedan—6 ‘08 1,120 1,160 
rial Nos. H-15550 to | 1,040 Ss . 1,110 1.150 
os _ vee Sedan Tk, 4dr.—6—4020 1,040 | Sedan, 4 ¢ 1120 1,160 1.200 
=< : own an—6. wa “Se 1,160 1,200 
uosee Sedan, 2 dr.—6— —8—Series 4080— | Sta. Wagon—3-8. ' £415 1.455 1.495 
n= ll 730 oom Sashes ents | | ee 76; , Serial 
- —6 pate ria os. 06300 to Nos. 76-75001 to 91101, 
Town Sedan—6—737... 109549; Motor Nos. S | 76L11001 and up, 76C- 
105800 to 109049: | 7001 and up; Motor Nos. 
een 3—4085 e 1,200 | aan, to 472869: 
| 2urpose Coupe—5— | Club an—6 1,125 
MERCURY | 4082 135 1,240! Sedan, 4 dr.—6 1/185 
All Purpose Cabriolet | “*Seventy’’—76-d: 
1942—V8—Series 29A— — ‘ ‘ 1,370 Club Sedan—6 1,220 


Total Maxi- 


95 h.p.—Serial Nos. 99A- Sedan, 4 dr.—6 1,275 


466701 and up: 
Coupe—3 ; 01.1088, 145 $1,185 | 


Sedan Coupe—6 1,170 1,210 1,250! 


Conv. Club Coupe—S... 1,380 1,420 
Tudor Sedan—6 1,145 1,185 1,220 
Town Sedan, 4 dr.—6... 1,220 1,260} 
Station Wagon—8 1,430 1,470 


1941—V8—Series 19A— 
95 h.p., Serial Nos. 99A- 
257101 and up: 

Coupe 5W—2 

Coupe A/S 2—4 

Sedan Coupe—6 

Conv. Club Coupe 2—4. 
Tudor Sedan—6 

Town Sedan, 4 dr.—6... 
Station Wagon 


1940—V8—95 h.p., Serial 
Nos. 99A-101701 and up: 
Club Conv. Coupe—S... 
Sedan, 2 dr.—6 

Coupe Sedan, 2 dr.—6... 
Town Sedan, 4 dr.—6... 
Conv. Sedan—6. ; 


1939—V8—95 h.p., Serial 
Nos. 99A-1 to 101700: 
Club Conv. Coupe—S... 
Sedan, 2 dr.—5 

Coupe Sedan, 2dr.—S... 
Town Sedan—S.. 


Wwe ee eO 
ae eed. Aimed 


1939—6—Series 3910— 
Nash Lafayette; Serial 
Nos. H 19450 to 56761; 
Motor Nos. HE 18950 to 
56261; Special: 

Business Coupe-—3—3915 
Comp. Sedan, 2 dr—6— 


Comp. Sedan, 4 dr.—6— 
3917 

Sedan Tk, 4 dr.—5—3919 
Deluxe: 

Business Coupe—3—3914 
All Purpose seeetieell 
3912. 

All Purpose (¢ 
5—3911 
Comp. Sedan, 2 dr. oes 
3913 

Comp. Sedan, 4 dr.— 


abriolet- 


Sedan Tk, 4dr.—6 3910 


1939—6—Series 3920— 


Nash Ambassador Six; 
Serial Nos. R 331400 to 


1,230 | 1942—8—Series 68; Serial 
| Nos. 68-9001 to ‘12599, 
1,265 | 68L3001 and up. 68C- 
| 3001 and up; Motor Nos. 
1,265 | L450001 to 468773: 
Business Coupe—3 
Club Coupe—3-6 
Conv. Coupe—3-6 
Club Sedan—6 
Sedan, 2 dr.—6 
Sedan, 4 dr.—6 
695 | Town Sedan—6. 
| Station Wagon—3-8. 
730 | 1942—8—Series 78; Se rial 
Nos. 78—26001 to 32881, 
760; 78L4001 and up, 78C- 
760 | 4001 and up; Motor Nos. 
| L450001 to 4608773: 
745 Club Sedan—-6 
Sedan. 4 dr.—6 
775 x"*Seventy’’—78-D: 
Club Sedan—6 
860 | Sedan, 4 dr.—6 
1942—-8—Series 98; Serial 
770| Nos. 98—25001 to 31097, 
9816001 and up, 98C 4001 
800; and up; Motor Nos. L- 
800} 450001 to 468773: 
Conv. Coupe- 
Club Sedan—3-6....... 


1941—6—Series 66—Spec 


tn ho Re tee Ro ee ee ee 


lee ees 


MVoouann 


Sedan, 4 dr.—S....... 


1939—8—Series 80—L39; 


Serial Nos. L228201 to 
241850, CL189001 to 190- 
358, LL199001 to 201119; 
Motor Nos. L316001 to 
333127: 

Business Coupe—2 

Club Coupe—2-4 

Conv. Coupe—2-4 
Sedan, 2 dr.—S..... 
Sedan, 4 dr.—S5... 


1938—6—Series I°38; Ser. 
Nos. F600001 to 662212, 
CFS504001 to 510598, LF- 
§45001 to 551236; Motor 
Nos. 828001 to 904002: 
Business Coupe—2..... 
Club Coupe—2.... 
Conv. Coupe—2 

Sedan, 2 dr.—S5... 

Tour. Sed., 2 dr.—S. 
Sedan, 4 dr. —S5. 

Pour. Sedan, 4 dr.—S. 


1938-—-8—Series L38; Ser. 
Nos. L212001 to 228126, 
CL187001 to 188751, LL- 
197001 to 198859; Motor 
Nos. 296001 to 298859: 
Business Coupe—2 


Speedometer reading 
Selling price $ 
Maximum price $ 


“Warranted” 


This tag is in accordance with 
the Office of Price Administration 
Maximum Price Regulation No. 
540, section 10, a copy of which is 
available for inspection. 

Region No. 

Base price. . 

Equipment (item- 

ized below): 





NE AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


PACKA 


Model, serial no., body Base price in region 


type, and passenger 
capacity 


1942—8—Series 160—Su- 
per Clipper; Serial Nos. 
E-500001 to "503371: 


Series 2003: 
= Sedan, 2 dr.—6— 


Peed 2023: 
Conv. Coupe—5—1579.. 


Series 2004: 
toon Sedan, 4 dr.—6— 


Series 2005: 

Tour. Sedan, 4 dr.—7— 
1571 

Tour. Lim. 71570. 


Series 2055: 
Bus. Sedan, 4 dr.—7— 
1591 


1942—8—Series 180—Cus- 
tom Super; Serial Nos. 
CES00001 to 503371: 


Series 2006: 
Tour. Sedan, 4 dr.—6— 
1525 


Special Series 2006: 
Vict. Conv. Darrin—5— 


Series 2007: 
Tour. Sedan, 4 dr.—6— 


Formal Sedan—6—1532. 
—— A/W Rollson— 


1941—6—Series 110 Series 
1900; Special: Serial Nos. 
01501 to 99999: 
Business Coupe—2—1488 
Club Coupe—2—4—1485 
Conv. Coupe—2—4— 
1489 
Tour. Sedan, 2 Dr.—S— 
148 


Setioa Wagon—8—1483 
Club nero a 
148SD 


Sane. eee gs 
1489D 
Tour. _—. 2 Dr.—sS— 


ace Wagon—8—1463 


1941—8—Series 120; Serial 
Nos. D300001 to 399999; 
Series 1901: 
Business Coupe—2—1498 
Club Coupe—2—1495... 
Conv. Coupe—4—1499. . 
Tour. Sedan, 2 
1494 
Tour. Sedan, 4 Dr. — 
149 
Conv. Sedan—5—1497.. 
Station Wagon—8—1493 
Deluxe Station Wagon— 


1941—8—Series 1951— 
Clipper; Serial Nos. O- 
400001 to 499999: 

can” Sedan, 4 Dr.—S— 


1941—8—Series 160— 
Super Eight; Serial Nos. 
D500001 to 599999; 
Series 1903: 

Business Coupe—2—1478 


RD 


B 


2,180 
2,265 


4,210 


Cc 


4,250 


$2,430 $2,470 $2,505 


2,910 
4,405 


2,500 
2,600 
4,955 
5,160 


Club Coupe—2—4— 1475 1 


Conv. Coupe—2—3— 
1479.. 
Tour. "Sedan, 4 Dr.—5S— 
1472 
Conv. Sedan—5—1477.. 


Deluxe: 

Conv. Coupe—2—4— 
1479DE 

Conv. Sedan—5—1477DE 
Series 1904: 

Tour. Sedan, 4 Dr.—5— 
Scenes ae esses eeeeeee 
Series 1905: 

Tour. Sedan—7—1471.. 
Tour. Limousine—7— 
SOs secanes paesetese 


1941—8—Series 180—cus- 
tom super; serial Nos. 
CDS500001 to 599999; 
Series 1906: 

Victoria Conv. Darrin— 


Series 1907: 
Tour. Sedan, 4 dr.—5— 


144 
Formal Sedan 5—1432.. 
avert Brougham, 4 
—145 
Cabriolet arm Rollson— 
—794 


Tout. Sedan LeBaron—7 
Tour. Limousine LeBaron 
1420 


1940—6—Series—110; Se- 
rial ny aed to 99999; 


Series 1 

Business Coupe—2—1388 

Club Pande 

Conv. Coupe—2—4— 

1389.. 

Tour. epee 2 dr.—S— 
1384. 


1382. 
Station Wagon—8—1383 


2,945 
4,440 


2,535 
2,640 
4,990 
5,195 
4,525 


2,985 
4,480 


2,575 
2,680 
5,030 
5,235 
4,565 


1,585 | 


| 


1,835 
1,970 


2,185 


2,020 
2,525 


2,395 | 
2,790 


| 


2,325 | 
2,505 
2,655 





| 1938— 


PACKARD 


Model, serial no., body _ Base price in region 


type, and passenger 
capacity 


1940—8—Series 120; Se- 
tial Nos. C300001 to 399- 
999; Series 1801: 

Business Coupe—2—1398 
Club Coupe—2—4—1395 
1999. Coupe—2—4— 


Conv. Sedan—S—1397 
Station Wagon—8—1393 
Victoria Conv. Darrin— 


Club Coupe—2—4— 
139SD. 


1940—8—Series 160— 
Super Eight; Serial Nos. 
C500001 to $99999; 
Series 1803: 

ci Coupe, 2 dr. — 


372. 
Club Sedan—5—1376. . 
Conv. Sedan—S—1377.. 
Series 1804: 


Tour. Sedan—7—1371.. 
Tour. Limousine—7— 
1370.. 


1940—6—Gertes 180—Cus- 
tom Super; Serial Nos. 
CC500001 to 599999; 
Series 1806: 

cae Sedan, 4 dr.—5— 


mad Sedan—5—i332. 
Cabriolet a/w Rollson—7 * 
oan 


Tour. Sedan—7—1351. 
Tour. Limousine—7— 


satiate Motor 
Nos. BiS501 to 99999; 
Series 1700: 

Business Coupe—2—1288 
Club Coupe—2—4—1285 
Conv. Coupe—2—4— 
1289 

Tour. Sedan, 2 ér.—5— 
1284 

bo Sedan, 4 é—s— 
128 

Station Wagon 


1939—8—Series: Motor 
Nos. B 300001 to 399999; 
Series 1701: 

Business Coupe—2—1298 
Club Coupe—2—4—1295 
Conv. Coupe—2—4— 
1299 

Tour. Sedan, 2 dr.—5— 
1294 

Tour. Sedan, 4 dr.—S— 


Conv. Sedan—S—1297.. 
Station Wagon 

Series 1702: 

Tour. Sedan—7—1291... 
Tour. Limousine—7— 


1999—-0~—Geriee—Saper 

Eight; Motor Nos. BS0O- 

0001 to 599999; Series 

1703: 

Club Coupe—2—4—1275 
Coupe—2—4— 


Tour. Sedan, 4 dr.—5— 


Conv. Sedan—S—1277.. 

Series 1705: 

Tour. Sedan—7—1271... 
. Limousine—7— 


1939—12—Series; Motor 
Nos. 8600001 to 620999; 
Series 1707: 
Coupe—2—4—1238 
Coupe—5—1237 

Conv. Coupe—2—4— 
1239 

Tour. Sedan, 4 dr.—S— 


Club Sedan—5—1236. .. 
Formal oe 
Victoria—5—122 

Cabriolet A/W ‘tiie 


Series 1708: 

Tour. Sedan—7—1234.. 
Conv. Sedan—S5—1253. : 
Tour. Limousine—7— 
1235 

Town Car A/W Packard 
Rollson—7—595 

Tour. Cabriolet Brunn— 


5—4086 
Cabriolet A/W Brunn—6 


—Series; Motor 
Nos. A1501 to 99999; 
Series 1600: 

Business Coupe—2—1188 
Club Coupe—2—4—1185 
Conv. Coupe—2—4— 


1184 
Tour. Sedan, 4 dr.—5— 


1938—8—Series; Motor 
Nos. A300001 to 399999: 
Series 1601: 

Business Coupe—2—1 198 
Club Coupe—2—4—1195 
Conv. Coupe—2—4— 
1199 

Tour. Sedan, 2 dr.—S— 
CO eas MeO en ee 
Tour. Sedan, 4 dr.—5— 
CON. cesndene cian iwae 


675 
700 


755 
715 
730 


B 


Cc 


1,065 
1,125 | 


1,300 | 
1,150 | 
1,180 


3,985 


1,180 
1,340 


1,265 
1,335 


3,515 
3.675 | 


3.735 
4,290 
4,500 | 


6,015 | 


2,945 | 
4,650 


4,130 | 
6,150 
7,485 
7,485 


750 


875 | 
805 


Certificate 


pendix F 
OP. . orm 694:758 


Form Approved 


Budget Bureau 
No. 08-R633 


|(This form, without change, may be 


reproduced.) 


UNITED STATES OF AMERICA 
Office of Price Administration 


Certificate of transfer of used passenger 
vehicles under the provisions of 
maximum price regulation No. 540, 
maximum prices for used passenger 
automobiles. 


INSTRUCTIONS 


This certificate is to be prepared by 
the seller and signed by both the seller 
and purchaser. 


Where the seller is a dealer, or 
other seller generally engaged in hel 
business of selling used cars, in addi- 
tion to the information he must insert 
on the face of the certificate, he must 
insert on the reverse side of the certi- 
ficate the following: 


(a) When he sells a used car he 
acquired prior to September 12, 1944, 
he must insert a statement showing 
(1) the date he purchased the used 
car, (2) the name and address of his 
local War Price and Rationing Board, 
and (3) whether or not the used car 
is listed in the inventory report of 
used cars as of September 11, 1944, 
he filed with his local War Price and 
Rationing Board in accordance with 
section 12 (b) of Maximum Price 
Regulation 540. 


(b) When he sells a used car he 
acquired on or after September 12, 
1944, he must insert a statement show- 
ing (1) the date he purchased the 
used car, (2) the name and address 
of the person from whom he pur- 
chased it, (3) the name and address 
of his local War Price and Rationing 
Board, and (4) whether or not he 
filed with his local War Price and 
Rationing Board a Certificate of 
Transfer for this purchase. 


Whether the seller is under para- 
graph (a) or (b) above, he must affix 
his signature just below the statement 
he makes on the reverse side of the 
certificate. 


Where the purchaser is a dealer, 
or other seller generally engaged in 
the business of selling used cars, he 
must present this certificate to his 
local War Price and Rationing Board 
not later than five days after he pur- 
chases the used car. 


Where the purchaser is neither a 
dealer, nor other seller generally en- 
gaged in the business of selling used 
cars, he must present this certificate 
to his local War Price and Rationing 
Board on or before the date he applies 
for a gasoline ration for the used car 
he purchased. 


The information required below 
shall be supplied in so far as possible 
from the vehicle registration card. 


To be filled in by the seller 
Description of vehicle: 


Price calculation: 


1. Base price of vehicle 
as listed in Appendix 


B of MPR. 540: 


2. Allowance for extras: 


A. Is car equipped 
with heater? 


. 


Is car equipped 
with radio? 


If car is built with 
built-in equip- 
ment (See Appen- 
dix D of MPR 
540) itemize and 
rice each item 


3. Maximum price for 
vehicle without deal- 
er warranty: 

(Total of 1 and 2: A, 
B, and C) 


4. Maximum opprice for 
vehicle if sold with 
dealer warranty: 


5. State and local taxes 
which may be col- 
lected by seller, if 
any: 


6. Actual sale price for 
vehicle including 
taxes: 


State or Territory in which the ve- 
hicle was last registered or titled by 


owner.... 


Is the seller a dealer? Yes... . 
(Check one) 


If you are a dealer selling with a 
warranty, did you deliver to the _ 
_ a a eeRe of the warranty? Yes.. 

Check one) 


‘Cnnaane of purchaser and seller 


The undersigned hereby certify that 
they have complied with the require- 
ments of Maximum Price Regulation 
No. 540, Maximum Prices for Used 
Passenger Automobiles and that the 
actual sale price for the vehicle, includ- 
ing taxes, is not more than the maxi- 
mum selling price, including taxes, as 
established by Maximum Price — 
lation No. 540 and further certify that 
no payment directly or indirectly was 
or will be made in addition to the 
actual sale price of the vehicle as shown 
on this certificate. 


Do not write below this line 
Checked by Board No. 
MES cosas wae 


Signature of Person Checking: 


PACKARD 


Model, serial no., body Base price in region 
type, and passenger 
capacity A B % 


Conv. Sedan—S—1197 . 915 1,105 1,280 
Series 1601 D: 

Tour. Sedan, 4 dr.—S— 
SOPs 6 <0 


Tour. 1 191. 
Tour. Limou sine—7— 


1938—8—Series—Super 
Eight; Motor Nos. ASO- 


850 1,030 
1,090 1,315 
1,175 1,420 


1,190 
1,520 
1,640 


1,530 1,845 


1,610 1,940 
1.630 1,970 


1,770 2,135 
1,645 1,985 


1,645 -1,985 
2,050 2,475 
2,030 2,450 


1119. 
Club Sedan—S—i116. . 
Tour. Sedan, 4 dr. —s— 


Formal Sedan—S—1112. 
Victoria—5—1107 


Series 1605: 
Tour. Sed.—7—1114.... 
Conv. Sedan—5—1143.. 
Tour. Lim.—7—1115.... 


1938—12—Series: Motor 
Nos. A600001 to 620999: 
Series 1607: 
Coupe, 2 dr.—4—1138.. 
Coupe—5—1137 
Conv. Cpe.—2—4—1139 
Tour. Sedan, 4 dr.—5— 
1133 
Club. Sed.—5—1136.... 
Formal Sed.—5—1132... 
Victoria—S5—1127 


Series 1608: 
Tour. Sed.—7—1134.... 
Conv. Sed.—5—1153.... 
Tour. Lim.—7—1135.... 


1937—6—Series; Motor 
Nos. T 1500 to 99999: 
Series 115C: 
Bus. Coupe—2—1088.. . 
Conv. Coupe, 2 dr.—4—- 
1089 


1,745 2,105 
2,200 2,655 
1,825 2,200 


2,220 2,675 
2,315 2,795 
2,350 2,835 


2,300 2,775 
2,355 2,845 
2,705 3,265 
2,840 3,425 


2,485 3,000 
2,930 3,535 
2,605 3,140 


oo’ Coupe—S—1084. ; 
Sedan—S5—1083. : 
Club Sedan—5S—1086.. i 
Tour. Sedan—S5—1082. . 
Station Wagon 


Model, serial no., body Base price in region 
type, and passenger - 


capacity A B c 


| PACKARD 


| 1937—8—Series: Motor 


|} Nos. X- 100000 to 199999: 
| Series 120C 


Bus. Coupe—2—1098. . 
Conv. Cpe.—2—4—1099 
Sport Cpe.—2—4--1095 
Tour. Cpe.—S—1094.... 
Sedan—S—1093....... 
Club Sed.—5—1096... 
Tour. Sed.—5—1092.... 
Conv. Sed.—5—1097.... 
Station Wagon. 


Series 120C D— Deluxe: 
Tour. Cpe.—5—1094C D 
Club Sed.—5—1096CD. 
Tour. Sed.—S—1092CD 


Series 138C D—Deluxe: 
Tour. Lim.—7—C D1090 
Tour. Sed.—7—C D1091. 


1937—8—Series—Super 
Eight; Motor Nos. 395500 
to 449999: 

Series 1500: 
Tour. Sed.—5—1003.... 


Series 1501: 
Coupe Road., 
ee 
Coupe—2—4—1018 
Coupe—S—1017.. ‘ss 
Club Sedan—5—1016. 
Tour. Sed.—5—1013. 
Formal Sed.—S—1012. 
Victoria—5—1007. 
Cabriolet A/W LeBaron 
—S5—7—L394 ; 


Series 1502: 
Conv. Sed.—5—1063.... 
Tour. Sed.—5—7—1014. 
Bus. Sed.—5—8—1014 . 
Tour. Lim.—5—7—1015. 
Bus. Lim.—S—8—1015. . 
Town Car—7—L395... 


1937—-12—-Series; 


2 dr.—4— 


823232 


-» &’ 


Motor 
Nos. 905500 to 919999: 
Series 1506: 
Tour. Sed.—-5—1023.... 


Series 1507: 
Cpe. Road.—2—4—1039 
Coupe—2—4—1038..... 
Coupe—5—1037........ 
Club Sed.—5S—1036... 
Tour. Sed.—5—1033.... 
Formal Sed..—S5—1032. . . 
Conv. Victoria—S—1027 
ana ee A/W — 


Series 1508: 
Conv. Sed.—5—1073.... 
Tour. Sed.—S5—7—1034. 
Tour. Lim.—S—7—1035 
Town ef a LeBaron 


1942—6—-Series P14—De- 
luxe; Serial Nos. 15135501 
to 15153935, 3134501 to 
3136266, 22037001 to 
22041356; Motor Nos. 
P14-1001 to 149158: 
Coupe—3 
Club Cou 
Sedan, 2 dr.—6 
Sedan. 4dr.—6.. 
1 


Utility Sedan, 2 de—2.. 


1942—6—Series P14— 
Special Deluxe; Serial 
Nos. 11399501 to 11494- 
048, 3297001 to 3306756, 
20148001 to 20164436; 
Motor Nos. P14-1001 to 
P14-149158: 

Coupe— 

Club Coupe—6 

Conv. Coupe—6 : 
Sedan, 2 dr.—6......... 
Sedan, 4 dr.—6......... 
Town Sedan—6 

Station Wagon—8 


1941—-6—-Series P11; Seri- 
al Nos. 
15135031, 
3133963, 22001001 
22036668; Motor 
P11-1001 to 535086: 
Roadking: 
Coupe—2.. 
Sedan, 2 dr. ey 
Sedan, 4 dr.—S.. 
Utility Sedan, 2 dr.—2. 


$990 $1,030 
1,070 
1,235 

{000 1,035 
1,080 
1,125 
1,305 1,345 


15000101 
3121501 


to 
to 
to 
Nos. 


Deluxe: 


Sedan, 2 dr. aes 
Sedan, 4 dr.—S 


1941—6—Series P12; Seri- 
al Nos. 1123001 to 11399- 
251, 3269301 to 3296573, 
20105001 to 20147922; 
Motor Nos. P12-1001 to 
535086: 
Special deluxe: 
Coupe—2.. 
Coupe—2— anal: 
Conv. C oupe—2— 4. 
‘Sedan, 2 dr.—S. ; 
Sedan, 4 Ar —S.. a ie 
Station Wagon—8. 
Sedan—7. 
Limousine Sedan—7. 


1940 —6—Series P9— 
Roadking; Serial Nos. 
1378001 to 1454305, 3114- 
801 to 3121386, 9062201 
to 9081376; Motor Nos. 
P9-1001 . 415462: 
Coupe—2 
Tour. Sedan, 2 dr.—S. 
Tour. Sedan, 4 dr.—S. 
Utility Sedan, 2 dr.. 


1940—6—Series P10—De- 

luxe; Serial Nos. 10883001 
to 11122539, 3242501 to 
3269067, 20063001 to 
20104166; Motor Nos. 
P10-1001 to 415462: 


Conv. Coupe—2-4 

Tour. Sedan, 2 dr.—S... 
Tour. Sedan, 4 dr.—5... 
Sta. Wagon aen--S. 
Sedan-Limousine—7. 
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Model, serial no., body Base price in region Model, serial no., body Base price in region} Model, serial no., body Base price in region | Model, serial bo., body Base price in region| Model, serial no., body Base price in region 
wee eapecty ABC | amet ABC | | 
y ca ty 


PLYMOUTH PONTIAC WILLYS 


type, and passenger type, and passenger ——>s oe 


capacity i t A B capacity A B capacity 


1939—6—Series P7— 
Roadking; Serial Nos. 
1298001 to 1377476, 3110- 
001 to 3114681, 9150401 
to 9164594; Motor Nos. 
P8-1001 to 41 1924: 


Utility Sedan, esas. 


1939—-6—Series P8—De- 
luxe; Serial Nos. 10630001 
to 10879875, 3222001 to 
20027001 to 
; Motor Nos. 
P8-1001 to 411924: 
Coupe—2........... eee 
Coupe—2-4.........55- 
Conv. Coupe—2-4. 
Sedan, 


2 
Tour. Sedan Tk, 2 dr.—$ 
Sedan, 4 dr.—S5.. 
Tour. Sedan Tk, ‘“4dr.—S 
Suburban Cur)—8. cece 
Suburban (Glass)—8.... 
Conv. Sedan Tk—S 


Sedan Limousine—7... 


1938—6—Series PS— 
Roadking; Serial Nos. 
1240001 to 1296616, 3105- 
301 to 3109408, 9097601 
to 9107726; Motor Nos. 
P6-1001 to 286620: 
Coupe—2........... Gee 
Sedan 2 dr.—S5. 
Sedan, 4 dr.—S.. 
Tour. Sedan Tk, ‘2 dr.—5 
Tour. Sedan Tk, 4 dr.—5 


1938—6—Series P6—De- 
luxe; Serial Nos. 10470- 
001 to 10625651, 3206001 
to 3220998, 20001001 to 
20025901; Motor Nos. 
P6-1001 to 286620: 


Tour. Sedan Tk, “2 dr.—5 
Sedan, 4 

Tour. Soden Tk., 4dr.—S5 
Suburban—8 


Sedan Limousine—7.... 


1937—6—Series P3—Busi- 

ness; Serial Nos. 1184001 
to 1237460, 3101401 to 
3105159, 908551 to 9097- 
493; Motor Nos. P4-1001 
to 571569: 


1937—6—Series P4—De- 
luxe; Serial Nos. 10101001 
to 10468044, 3162501 to 
3205879, 9950001 to 9999- 
000, 9190021 to 9199074; 
Motor Nos. P4-1001° to 


Coupe—2—4 

Conv. Coupe—2—4 
Sedan, 2 Dr.—5 

Tour. Sedan Tk, 2 Dr.—5 
Sedan, 4 Dr.—5 

Tour. Sedan Tk, 4 Dr.—S5 
Sedan, 4 Dr.—7. 

Sedan Limousine—7.... 


PONTIAC 


1942—6—Series 25 KA— 
Torpedo; Serial Nos. 
P6KA—i001—25802; 
C6KA—1001 to 3260; 
L6KA—1001 to 3428: 


Sedan, 2 dr.—S 
Sedan, 4 dr.—S.. 
Metropolitan Sedan—S.. 


1942—6—Series 26 KB; 
Serial Nos. P6K B—1001 
—11115, 36K B—1001 to 
2170, L6KB—1001 to 
2181; Streamliner: 


Station Wagon—8...... 

Streamliner Chieftain: 
Sedan, [eseens- Brees 
Sedan, 4 


Station Wagon—8.. 


1942—8—Series 27 KA— 
Torpedo; Serial Nos. 
P8 A—1001—13146. 
C8KA—1001 to 2070; 
— to 2205: 

re 

Sedan Coupe—5 
Sport Coupe—5 
Conv. Sedan Coupe—S.. 
Sedan, 2 dr. 


Metropolitan Sedan—S.. 


1942—8—Series 28 KB; 
Nos. P8KB—1001 
—22928, CBK B—1001 to 
3127 L8KS—1001 to 
3451; ‘Coupes 
upe—. 
Sedan, 4 dr.—S.. 


Streamliner Chieftain: 


Station Wagon—8.. 


1941—6—Series JAS 
Delaxe Torpedo; 

Nos. 6JA-1001 to space, 
Motor Nos. 6-761501 to 
971788: 

Business Coupe—3.... 


Sedan, 4dr.—S......... 
1941—6—Series J ee 


Streamliner ‘**To 

Serial Nos. 6J]B-1001 “- 
6254S; Motor Nos, 6-761- 
$01 to 971788: 

Sedan Coupe—S 


4 
Super Sedan, 4dr.—S.. 


1941—6—Series JC24— 
Custom “‘Torpedo”’; Seri- 
al Nos. 6JC-1001 to 6345; 
Motor Nos. 6-761501 to 
Sedan Coupe—S 

an Coupe— 

Sedan, 4 dr.—S5 
Std. Sta. Wagon—8..... 
Del. Sta. Wagon—8..... 


1941—8—Series JA27— 
Deluxe “‘Torpedo”; 1 
Nos. 8JA-1001 to 27219; 
Motor Nos. 8-246501 to 
368240: 

Business Coupe—3.. 


Metro. Seda 4dr.—s.... 

ee JB28— 
‘ ‘orpedo ” 
8JB-1001 to 

52428; Motor Nos. 8-246- 

501 to 368240: 

Sedan Coupe—5 

Super Sedan Coupe—S.. 

Sedan, 4 

Super Sedan, 4 dr.—S5... 
1941—8—Series JC29— 

Custom Torpedo; Se 

Nos. 8JC—1001 to 12576; 

Motor4gNos. 8-246501 to 

368240: 


6HA-1001 to 84545, 
HA—1001 to 13111, be 
HA-1001 to 10328; Motor 
Nos. 6-595801 to 761172: 
Business Coupe—3...... 
Sport Coupe—4 

Sedan Tk, 4 dr.—5 . 
Sedan Tk, 2 dr.—S..... 
Deluxe Sta. Wagon—8. . 
1940—6—Series 26 HB— 
Deluxe; Serial Nos. 6 HB- 
1001 to 44296, C6HB- 
1001 to 5184, L6HB-1001 
to 10988; Motor Nos. 
6-595801 to 761162: 
Business Coupe—3 

Sport Coupe—4.. 

Conv. Cabriolet—4. 
Sedan, 4 dr.—S.. 

Sedan, 2 dr.—5 
1940—8—Series 28 HA— 
Deluxe; Serial Nos. 8 HA- 
1001 to 16817, C8HA- 
1001 to 2363, L8HA-1001 
to 4253; Motor Nos.8-194- 
401 to 246073: 

Business Coupe—3.... 
Sport Coupe—4.. 

Conv. Cabriolet—4. .. 
Nedan, 4 dr.—S... 
Sedan, 2 dr.—S.. 
— an ae N 
—To 

BHB—1001 to 44296. 
C8HB—1001 to 5184, 
L8HB—1001 to 10988; 
Motor Nos. 8-194401 to 
761142: 

Sport Coupe—4.. 

Sedan Tk, 4 Dr.—S 
1939—6—Series 25 EA— 
geaty Deluxe; Serial 

Nos. P6EA—1001 to 

43679, C6EA—1001 to 
4938, L6EA—1001 to 
7503; Motor Nos. 

201 to 6-595105: 

Sedan Tk, 4 Dr.—6.. 


ve Coupe— aaaaw.a 
port Coupe—S........ 
Station Wagon......... 
1939—6—Series 26EB— 
ty Deluxe; Serial 
os. P6EB-1001 to 41263, 
C6EB-1001 to $120, L6- 
EN-1001 to 5120, L6EB- 
1001 to 8599; Motor Nos. 
6-486201 to 6595104: 
Sedan Tk, 4 Dr.—6. . 


ee Cou wages 
‘ou ra—S.. 
Coun. Cabriolet—S ea en 


1939—8—Series 28EA— 
Deluxe; Serial Nos. 
PBEA-1001 to 27627, 
CBEA-1001 to 3625, 
LBEA-1001 to 6522; Mo- 
tor Nos. 8-159601 to 8- 
191910: 


Business Coupe—6 
Sport Coupe—S.. 
Conv. Coupe--S........ 


1938—6—Series 6DA— 
Deluxe; Serial Nos. 6DA- 
1616 to 60416, C6DA- 
2001 to 8155, L6DA-1001 
to 8942, C6DA-1001 to 
1615: 

Sedan, 4 Dr,—S 

Tour. Sedan’ Te, 4 Beant 
Conv. ee. ¢ ‘ 


Sedan, 

Tour. eden Tk, 2 Dr.—S 
Business Cou 

Sport Coupe 2—4 

Conv. Coupe 2—4 
Station Wagon 


1938—8—Series 8DA— 
Deluxe; Serial Nos. 8DA- 
1001 to 15729, L8DA-1001 
to 4071, C-8DA-1001 to 
2530; Motor Nos. 8-140- 
001 to 159441: 


y 
Tour. Sedan’ Tk, 2 ee —Ss 
Business Cou 
Sport Coupe a 
Conv. Coupe 2—4 


1937—6—Series 6CA— 
Deluxe; Serial Nos. 6CA- 
1001 to 154827; Motor 
Nos. 6-220001 to 399286: 
Sedan, 4 Dr.—5 


2 Dr.— 
Tour. Sedan tz. 2 Dr. pol 
ioe thas te 
rt Coupe 
Conv. Coupe 2—4 
Station Wagon. 


1937—8—Series 8CA— 
Deluxe; Serial Nos. 8CA- 
1001 to 49442; Motor 


Sport Coupe 2—4 
Conv. Coupe 2—4 


STUDEBAKER 


1942—6—Series << 
Champion; Serial 
G-165501 to 157983" c. 
821001 to 823645; Motor 
Nos. 186301 to 216050: 
Custom: 


Cou 
Dou le-Dater Coupe—S. 
Club ay Dr.—S... 
Cruising Sedan—S...... 
Deluxestyle: 
Coupe—3 
ey tage Coupe—5. 
Club Sedan, 2 Dr.—S... 
Cruising Sedan—S...... 
1942—6—Series 12A— 
Commander; Serial Nos. 
4216501 to 4232296, 481- 
6601 to 4818305; Motor 
Nos. N-164301 to 181812: 
Custom: 


Land Cruiser—6 


Deluxestyle: 
Sedan Cou 


Land Cruiser—6 


Land Cruiser—6..... bes 


1942—8—Series 8C— 
President; Serial Nos. 
7145501 to 7148659, 780- 
4601 to 7804943; Motor 
Nos. D-52101 to 55608: 


Cruising Sedan—6 
Land Cruiser—6 


1941—6—Series—30— 
Champion; Serial Nos. 
G-90101 to 165400, G- 
811201 to 820902; Motor 
Nos. 101201 to 186259: 
oe . 
oupe—. 
Opera Coupe—S5 
Club Sedan, 2 Dr.—S... 
Cruising Seda 
Double-Dater Coupe—S. 
Custom Deluxe: 
Pa agree ; 
ra Coupe— 
Club Sedan, 2 Dr.—S5... 
Cruising Sedan—S 
Double-Dater Coupe.... 


Cow 


Cruising 
Double-Dater Coupe.... 


1941—6—Series 11A— 
Commander; Serial Nos. 
4178801 to 4216180; 481- 
1901 to 4816518; Motor 
Nos. H-122201 to 164222: 


Cruising Sedan—6 
Land Cruise 


1941—8—Series 7C— 
President; Serial Nos. 

7139101 to 7145407; 780- 
3901 to 7804592; Motor 
Nos. B-45001 to 52012: 


1940—6—Series—2G— 
Champion Serial Nos. G- 
30501 to 90069; G-803701 
to 811191; Motor Nos. 
34101 to 101169: 
Custom: 

Coupe—3 


pee. Coupe—S 
Club Sedan, 2 Dr.—S... 
Crufsing Sedan—5 


1940—6—Series—10A— 
Commander Nos 
4148501 to 4178797; 480- 
7601 to 4811895; Motor 
Nos. M-87601 to 122190: 
Scusbems 
‘oupe—3.. 
Club Sedan, 2 Dr.—6. 
Cruising Sedan—6 
Delune-Tone: 


Be 
an 


28s w 
_ yy 
° 


eee 


ee eee) 
. 
ZO 


m 


675 | 


720 


720 | 


765 | 


740 
785 
785 
830 


710 
745 
755 
795 


740 
780 | 
785 
830 


| 





"Teeteees tee “tes 
Presi 


dent, Serial Nos. 
7133101 to 7139058; 780- 
3301 to 7803885; Motor 


, G-800001 
to 803600; Motor Nos. 
O01 to 34160; Custom: 


1939—6—Series 9a—Com- 
mander; Serial Nos. 4110- 
001 to 4148500; 4802301 
to 4807600; Motor Nos. 
N-42501 to 87550: 
soos Sooy2. 

ustom Cou sivess 
Club Sedan—6 


Cruising Sedan—6 
Convertible Sedan—6.. 
‘Saou ae Se—State 


President; Serial 
7128501 to 7133050; 1302. 
$01 to 7803250; Motor 
Nos. S-30201 to 38500: 


ruising Sedan—6 
Convertible Sedan—6. .. 


1938—6—Series 7A—Com- 
mander; Serial Nos. 5582- 
001 to 5599146, 5857501 
to 5859614; Motor Nos. 
H-101 to 42253: 
Business Coupe—3 
Custom Coupe—3.. 
Club Sedan—6. 
Cruising Sedan—6 
Convertible Sedan—6... 


1938—6—Series 8A—State 
Commander; Serial Nos. 
4090001 to 4109817, 4800- 
001 to 4802235; Motor 
Nos. H-101 to 42253: 
Custom Coupe—3 

Club Sedan—6 


Convertible Sedan—6... 


1938—8—Series 4C—Pres- 
ident; Serial Nos. 7120101 
to 7125062, 7801801 to 
7802311; Motor Nos. B- 
24601 to 30090: 
COBDS S . cc ccccccccese 


Cruising Sedan—6 


State President: 
Coupe—. 


Cruising Sedan—6 
Convertible Sedan—6... 


1937—6—Series 5A—Dic- 
tator Six; Serial Nos. 5536- 
001 to 5581500, 5852801 
to 5857400; Motor Nos. 
D-112601 to 201637: 


m Sedan—6.. 
Cruising Sedan Tk.—6. . 


1937—8—Series 3C—Pres- 
ident; Serial Nos. 7111001 

to 71 19150, 7800801 to 

7801750; Motor Nos. B- 

15501 to 24504: 

Custom Coupe—3...... 

Custom Coupe—S.. 

St. Regis Cust. Sed. a. 

o. Rew Regis Cruising Sedan 


State President: 
Custom Coupe—S...... 
Coupe—3 


OPA Form 6083-1063 
(8-44) 


1942—4—Series—Ameri- 
car; Serial Nos. 80101 to 
92020; Motor Nos. 80301 
to 92020; ws 
Sedan, 4 Dr 


Station Wagon—3.... 
Plainsman: 


Coupe—2........0005. ° 
Sedan, 4 Dr.—S........ 


1941—4—Series 441— 
Americar; Serial Nos. 
50001 to 80099; Speed- 
way: 
Coupe—2 

Sedan, 4 dr.—5 


Deluxe: 
Coupe—2.. 


Station Wagon—S...... 


Plainsman: 
Coupe— 
Sedan, 4 dr. —f, 


1940—4—Series 440; Serial 
Nos. 17001 to 49341; 


Coupe—2.. 
Sedan, 4 dr.—S.. 
Station Wagon—6.. 


710 
755 965 | 1939 —4—Series 39—Over- 
760 865 hae Serial Nos. 39-1001 

1,015 1, 7 to 17000; Speedway: 

Coupe—2 


Sedan, 4 dr.—5 
Deluxe: 


Sedan, 4 dr.—S......... 


1939—4—-Series 48; Serial 
Nos. 91751 to 94375: 
Coupe—2......... 
Sedan, 2 dr.—5 
Sedan, 4 dr.—S5 


1939—4—Series 38; Serial 
Nos. 89001 to 91750; Std. 


Coupe—-2 
Sedan, 2 dr.—5 
Sedan, 4 dr.—S.. 


Sedan, 
Sedan, 4dr.—s.. 


1938—4—Series 38; Serial 
Nos. 65001 to 89000: 
Standard Coupe—2..... 
Deluxe Coupe—2..... 
Clipper Sedan, 2 dr. mea 2 
Standard Sedan—5. 
Deluxe Clip. Sed., 2dr.—5 
Deluxe Sedan—5 
Custom Sedan—S.. 


1937—4—-Series—37; Ser. 

Nos. 1001 to — 

Coupe—2.. s 280 
215 265 310 
225 270 320 
249 295 350 


This regulation shall become effec- 
tive July 10, 1944. 


Note: All reporting and record-keep- 
ing requirements of this regulation 
have been approved by the Bureau of 
the Budget in accordance with the 
Federal Reports Act of 1942. 


Issued this 10th day of June 1944. 


Chester Bowles, 
Administrator. 


APPENDIX G 
Budget Bureau No. 
08-44117 
Approval Expires 


September 30, 1944 


This form may be reproduced without change | 
UNITED STATES OF AMERICA 
OFFICE OF PRICE ADMINISTRATION 
Washington 25, D. C. 


Inventory Report of Used Cars in Stock on | 
September 11, 1944 of a Dealer or Other Seller | 


Generally Engaged in the 
Used Cars. 


Every dealer or other selle 
all the used 
essary) and file this report 
than September 21, 1944. 


Year 


— 


Make 


Business of Selling | 


INSTRUCTIONS 


r generally engaged in the business of selling used cars must list below 


Passenger cars in his stock as of September 11, 1944 (use < continuation sheet if nec- 


with the War Price and Rationing Board serving his area not later 


einen ee 
' 
| Serial Mot 
7 Model _Model series _ Body type | number | eamber 
| 


| 


| The slliaalaaiad certifies that the used cars listed abo heet, 
| Constitute all the used cars in his stock as of Sooteanher tL 1944, een’ re 


845 025 | Sign here 


875 955 
915 


885 
918. 1,000 
955 1.040 | 


(Title) (Date) 


| This amendment shall be effective September 12, 1944. 


Issued this 2d day of September, 1944. 


JAMES G. Recgrs, Jr., 
Acting Administrator 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 
MY FOMOTIVE NEWS 1944 ALMANAC EDITION 


There is great public interest in the things of tomorrow, and we 
at Revere have recognized fully the importance of giving the 
people glimpses of possibilities. In the world of the future the 
non-ferrous metals inevitably will play a large part. In peace 
times Revere supplied large tonnages of copper and copper 
alloys to the automotive industry. We look ahead to the happy 
days when we shall again be able to offer these to you and 
other vital alloys in addition. 





Cathe Song ot the Liberatws 


UT of the West they have come, an army 
of flying men in a vast armada of planes, 
bent on a mission of liberation. 


Conquered peoples have heard the drone of 


their engines, and looked up in new hope. 


Oppressors have felt the weight of raining 
bombs, and seen inevitable doom in the endless 
flow of American power and wrath. 


It is a fitting thing that one of our mightiest 
weapons in this war armada is a bomber 


named the Liberator. 


And it is a proud though sobering task to build 
the engines from which such planes get their “ey sat BETTER ieee ant Built 


power. \ BUICK WILL BUILD THEM 


To date, more than 50,000 of these engines 
have come from Buick plants, enough to power 
12,500 bombers, whose battle song of liberation 
is heard over every American battle front. 


But we know, here at Buick, that our task is 
not to be measured in terms of numbers so 


much as by the wey our work Eves up to the BOWERS THE LIBE RATOR’ 


expectat.ons of American flyers. * With Buick-built Pratt & Whitney air-cooled, valve-in-head aircraft engines . 
j 


So far, we are told, they have found that work _ srtciat Nove To FAMILIES, FRIENDS AND LIBERATOR . 
CREW MEMBERS — Buick will be glad to furnish you, — 


good. without cost, a full-color reprint of this advertise- 
ment. Maybe you would like to send it to a relative 


And good we intend to keep it till the battle °% ‘iend now gallantly serving his country as a 
member of a fighting Liberator crew— or you 


song of the Liberators is heard in triumph _ might like to preserve it yourself. Just address 
your request to: BUICK MOTOR DIVISION, 
around the world. FLINT 2, MICHIGAN. 


eT nt td dada. b adhe: 


_—h A Onn 
Purr = 


{ 


The Army-Navy “E” \ proudly flies over all Buick plants. 


BUICK oiwision of GENERAL MOTORS | 


Fvyery Sunday Afternoonna—GENFERAL MOTORS SY MPHONY OF THE AIR—NBC Network 


~ 
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= ARROWS, FRANK 

woe With Aluminum 

> of America as 

r. automotive sis 

rn New Bedford, 

s., ISS89 Brown 

iv Entered au- 

motive business in 

3 at Detroit. Bu- 

u of Aircraft, 
rid War I, 


ER, FOREST 
th White Mtr. 
chief engr. 
1937, vice- 
in chg. engrg. 
Born Gates 
O., 1896. B.S. 
Case School 
plied Science. 
d automotive 
in 1919 at 
with Pack- 


K, DON- 
with Pon- 
r div. as 
mer. since 

n Battle 

* ch., 1894. 
eiv. Michi- 
degree, 

Pi fra- 
ntered 
1921 at 

h Ford. 


Oorp. as mgr. pay- 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


The handsome shade on this Orrefors glass lamp is 
made of Lumarith Clair de Lune. For many years, the 
retail tag identifying genuine Lumarith shades has 
been a buying guide for stores and shoppers alike. 


CELANESE CORPORATION OF 


Color that goes “clear through”... delicate or bold... in 
unlimited hues — that is an outstanding characteristic of 
Lumarith plastics. 

Lumarith’s toughness, its permanent surface, its resist- 
ance to abrasion, assure color beauty and effectiveness for 
the life of the article. Important too are Lumarith’s even tem- 
perature, pleasant ‘’feel,” sure “grip.” 

Thousands of motor cars, from steering wheel to door 
handles, are Lumarith equipped. Countless warplanes too, 
at vital controls and instrument panels. 

The Celanese technical staff has worked out chromatic 
applications of Lumarith extremely important to postwar 
production. Learn how this new science of color utility can 
benefit your products. Celanese Celluloid Corporation, a 
division of Celanese Corporation of America, 180 Madison 
Avenue, New York 16 N.Y. Reg. U.S. Pat. Of. 


AMERICA... Textiles... Plastics... Chemicals 
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ABBOTT, CHARLES 
with Nash Detroit Co. 
as president 
1933. Born London, 


since 


Ont., Oct. 14, 1873. 
High school. Entered 
automotive business 
in 1909 at London, 
Ont. with Cadillac 
and Oakland as dis- 
tributor. 





ADAMS, CLYDE 
M. with Bohan 
Aluminum & Brass 
Corp. as asst. sales 
mgr. since 1924, 
Born Topeka, Kan., 
Engineering at U. of 
Kansas. ntered 
automotive business 
in 1915 at Detroit 
with Aluminum 
Castings Co. as 
stores clerk. 








ADAMS, JAMES B., 
MacMants, John & 
Adams, Inc., exec. 
vice-pres and gen. 
mgr. since 19%. 
Born Monroe City, 
Ind., 1898. Irdiana 
and Notre Dame 
universities. Ex:tered 
automotive business 
in 1924 at Detroit 
with Critchfie'd & 
Co. as advertising 
copywriter on Ford 
account. 





AHRENS, DON E. 
with Cadillac Motor 
div. as gen. sales 
mgr. since 1935. 
Born  Lodgepole, 
Neb. Nebraska 
Univ., B.8., E.E. 
degrees, Delta Up- 
silon fraternity. En- 
tered automotive 
business in 1916 at 
Kansas City with 
own company as 
mer. 











AIREY, JOHN with 
King-Seeley Corp. 
as pres. and gen. 
mgr. General man- 
ager since 1922. 
Born Leeds, Eng. in 
1885. Univ. of Lon- 
don, Imp. Coll. of 
Sc. and Tech. B. 8. 
and D.1.C. degree. 
Sigma XI. Entered 
automotive business 
1906 at Paris, Fr., 
with De Dion Bou- 
ton as bench hand. 





FOREST 


AKERS, 
H. with Dodge div., 
Chrysler Corp. as 


vice-pres., dir. of 
sales since 1938. 
Born Meridian, Dec. 
31, 1886. Entered 
automotive business 
In 1914 at Lansing, 
Mich. with Reo Mo- 
tor Car Co. as 
travelling rep. 


























ALLEN, FREEMAN 
G. with White Mtr. 
Co. as gen. serv. 
mgr. since 1941, 
with Co. since 1921. 
Entered automotive 
business in 1917 
with Joy Bros. Mtr. 
Car as mechanic. 


ALDEN, HERBERT 
W. with Timken- 
Detroit Axle Co. 
since 1909. Now dir. 
engr. Born Lynn- 
donville, Vt., 1870. 
Mass. Inst. Tech., 
B.S. in Mech. Eng., 
DKE fraternity. En- 
tered automotive 
business in 1895 
with Pope Mfg. Co., 
Hartford, Conn. as 
asst. chief engr. 
Now Col. Ord. Re- 
serves. 








ALLEN, J. 8. with 
Fostoria Screw Co. 
since 1924 as vice- 
pres. charge of sales 
since 1942. Born in 
Detroit, Mich. 1888. 
High school, busi- 
ness college. Enter- 
ed automotive bus- 
iness 1917 in De- 
troit with Alumin- 
um Co. of America 
as sales office mgr. 


WF) CO_ DS 
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chinery, nor even ca 
holders— 


ALLGOOD, D. M. 
with Willard Stor- 
age Battery Co. as 
dir. of mdsg. since 
1940. Born Gas- 
tonia, N. C. Dec. 
20, 1903. U. &. 
Naval Academy, 
Mass. Institute of 
Tech. Entered au- 
tomotive business 
in 1939 at Cleve- 
land, O. with Wil- 
lard Storage Bat- 
tery Co., Cleveland. 





ALLISON, 
CHARLES E. with 
Oldsmobile div. G. 
M. Sales Corp., 
Los Angeles as zone 
mgr. since 1940 
(transferred from 
Oakland zone). 
Born Mattoon, IIl., 
1893. Entered auto- 
motive business in 
1913 at Indianapo- 
lis with Ford Mo- 
tor Co. as plant 
electrician. 











ALLISON, RALPH 
M. with Warner 
Automobile Parts 
div. Borg-Warner 
as pres. and gen. 
mgr. since 1938. 
Born at Muncie, 
Ind. in 1890, high 
school. Entered the 
automotive business 
1911 at Muncie, Ind. 
with Warner Gear 
Co. as cost clerk. 





ALLMAN, LESLIE 
C. with Fruehauf 
Trailer Co. as vice- 
pres. since 1939. 
Born and educated 
in Indiana. Entered 
automotive business 
with present com- 
pany as gales prom., 
adv. mgr. in 1929. 



























ANDERSON, WEN- 
DELL W. with Bun- 
dy Tubing Co. as 
pres. & treas. since 
1929. Born Detroit, 
Mich. 1901. Det. U. 
school, Hill school, 
Yale. A.B. Alpha 


Delta Phi. Entered 
automotive business 
1929 at Detroit with 
Bundy Tubing Co. 
as pres. 





‘from Mich. 


ANDERSON, B. C. 
with Nash-Kelvina- 
tor Corp. as asst. 
gen. sales mgr. of 
Nash Motors Div. 
since 1944. Born 
Manhattan, Kans. 
Oregon State Col., 
business adminis- 
tration and law. 
Entered automotive 
business 1919 with 
Nash at Pittsburgh 
as mechanic. 


BENJA- 
MIN H. with Pon- 
tiac Motor division 
as chief engr. since 
1925. Born in Mich- 


ANIBAL, 


B.S. (engr.) 
State 
College. Tau Beta 
Pi, honorary eng. 
fraternity. Entered 
automotive business 
1909 with Olds as 


draftsman. 


igan. 
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ASH, CHARLES S. 
with Differential 
Wheel Corp. as 
pres. and gen. mgr. 
since 1938. Born 
Stillwater, Pa., 1887. 
High school, special 
engineering courses. 
Entered automotive 
business in 1910 
with Matheson Au- 
tomobile Co., Wilkes- 
Barre, Pa. 
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—an industry is the men who make it! 


ARCHER, THOS. P. 
with Gen. Motors 
Corp. as vice-pres. 
in chge. of mfg. 
staff since Mar. 1, 
1943. Born Center- 
burg, O., Mar. 1, 
1885. Entered auto- 
motive business 1919 
at Detroit with 
Ternstedt Mfg. Co. 
as press room fore- 
man. 








AUFIERO, J. M. 
with E. A. Labora- 
tories, Inc., as 
pres., gen. mgr. As- 
sociated with E. A. 
since 1913. Member 
of U. S. Field Ar- 
tillery during World 
War I. 





AUSTIN, EDGERLY 
W. as gen. mgr. au- 
tomotive div. with 
Timken Roller Bear- 
ing Co., Canton, O.. 
since 1933. Joined 
Timken in 1919. 
Born Baltimore, Md. 


BABCOCK, IRVING 
as vice-pres. Gen- 
eral Motors Corp. 
and gen. mgr. GMC 
Truck & Coach 
Div. since Oct., 
1943. Born Milwau- 
kee in 1891. L.L.B. 
from DePaul U. Phi 
Delta Alpha. En- 
tered automotive 
business 1917 at 
East Moline, IIl., 


with Root & Van 
Dervoort Engineer- 
ing Co. 





AVERY, CLAR- 
ENCE W. with 
Murray Corp. of 
America as pres., 
chmn. obrd._ since 
1928. Born Dans- 
ville, Mich., 1882. 
Ferris Inst., Univ. 
Michigan. Entered 
automotive business 
in 1912 at Highland 
Park with Ford 
Motor Co. as stud- 
ent. 








BEN- 
with 
Autocar Co. as 


BACHMAN, 
JAMIN B. 


vice-pres. of engr. 
since 1929. Born 
Philadelphia. Gener- 
al schooling. Enter- 
ed automotive busi- 
ness in 1905 with 
Autocar as drafts- 
man. 


“rink 
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This Album is obviously incomplete, and although we try diligently to make it 
comprehensive, still there are omissions of important individuals who P 
should be included here. 
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" AN industry is composed, in the last analysis, not of land, buildings or ma- ye <a 
pital invested, patents owned nor number of stock- 


This feature of the Automotive News Almanac is therefore incorporated for 3 
the purpose of parading, face-to-face, the men who today are contributing i) 


their brains, their acumen and their energy to keeping “the world on 
wheels!” 


In some instances photographs and biographies which we requested have not N 
been furnished in time to be included; in others, it may be a case of pure 
oversight, but in any event we hope these omissions will be called to our yy 
attention and the material furnished so that no one will be overlooked in |e 
next year’s Family Album. 


The Editors. N 





BAITS, STUART G. 
with Hudson Motor 
Car Co. as_ vice- 
pres. and asst. gen. 
mgr. With Hudson 
Since 1915. Born 
Dowagiac, Mich., 
Aug. 23, 1891. Univ. 
Mich. B.E.E. 





BALDERSTON, WIL- 
Philco 

vice-pres. - 
Born Boise, 
Idaho, Dec. 13, 1896. 
Boise high school, U. 
Civil 
Eng. Entered automo- 
tive business 1928 at 


LIAM with 
Corp. as 
director. 


of Wisconsin, 


Detroit with Philco 
as manager Detroit 
branch. 


BARIT, A. EDW. 
with Hudson Motor 
Car Co. as pres., 
gen. mer. since 
1936. Entered au- 
tomotive business 
in 1906 at Detroit 
with Chalmers. 
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BACON, HARRY C. 
with Zenith Radio 
Corp. of Mich. as 
pres. since 1939. 


Born _ Springfield, 
1886. High school. 
Entered automotive 
business in 1905 at 
Buffalo with Knox 
Co. as 


Automobile 
salesman. 





BAKER, W. A. 
with Hudson Motor 
Car Co. since 1937, 
Born Frankfort, 
Mich. Ferris Bus. 
Inst. Entered auto- 
motive business with 
Wills Ste. Claire. 
Marysville, Mich. in 
1920. 





H. with Willys- 
Overland Mtrs., Inc. 
as asst. pur. agt. 
in 1920, gen. pur. 
agt. in 1930. Born 
Michigan. Univ. 
Michigan, B.S., 
in Mech. Engrg. 
Entered automotive 
business in 1919 at 
Pontiac, Mich. with 
Oakland Mtr. Car 
Co., by - product 
sales. 





BART HOLOMEW, 
EARL with Ethyl 
Corp. as dir. of 
engrg. lab. since 
1926. Born’ WNor- 
man, Okla., Jan. 1, 
1901. Univ. Okla. 
B.A. B.&. M. B., 
M.S.M.E. degrees. 
Entered automotive 
business in 1926 at 
Yonkers, N. , A 
with Ethyl Corp. 
as dir. of engrg. 
lab. 
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BASSETT, GLEN 
A. with Gar Wood 


Industries, Inc., as 
pres. since April, 
1942. Started with 


Gar Wood in 1914. 
Became treas. for 
yar Wood in 1922. 
In banking bus!- 
ness from 1905 to 
1912. 





BATCHELOR, E. A. 
with Chrysler Sales 
Div., Chrysler Corp. 
as dir. of publ. since 
Jan. 1942. Formerly 
with Lee Anderson 


Adv. Agency on 
Chrysler account 
since 1929. 





BATHRICK, 
8. with Pontiac Mtr. 


JOHN 


div. G. M. Sales 
Corp., Los Angeles, 
as zone mgr. Born 
Minneapolis, 1896. 
High school, Dart- 
mouth, B.S. degree, 
Phi Kappa Psi. En- 
tered automotive 
business in 1929 at 
Portland, Ore. with 
Ford as_ dealer, 
then with G. M. in 
1933. 



















BAYNE, JOSEPH 
E. with Plymouth 
div., Chrysler Corp. 
as general sales 
manager since 
1939, Detroit Junior 
College. Entered au- 
tomotive business in 
1924 at Detroit with 
John H. Thompson 
Co. as salesman. 
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BARROWS, FRANK 
Cc, 


with Aluminum 


Co. of America as 
mer. automotive sis 
Born New Bedford, 
Mass., ISS9. Brown 
Univ Entered = au- 
tomotive business in 
1913 at Detroit. Bu- 
reau of Aircraft, 
World War L 





BASTER, FOREST 
S. with White Mtr. 
Co. as chief engr. 
since 1937,  vice- 
pres. in chg. engrg. 
1941. Born Gates 
Mills, O., 1896. B.S. 
from Case School 
of Applied Science. 
Entered automotive 
business in 1919 at 
Detroit with Pack- 
ard Mtr. Car Co. as 
asst. engr. of de- 
sign analysis. 





BATHRICK, 


DON- 
ALD U. with Pon- 
tiac Motor div. as 
zen. sales mgr. since 
1939. Born Battle 


Creek, Mich., 1894. 
Culver, Univ. Michi- 
gan, B.A. degree, 
Beta Theta Pi fra- 
ternity. Entered 
business in 1921 at 
Chicago with Ford. 





oe 


BAUMAN, JOHN 
NEVIN, The White 
Motor Co., vice- 
pres. in charge of 
sales since 1935. 
Born Jeannette, Pa. 
U. of M., degree. 
M.E. Entered auto- 
motive business in 
1923 at Cleveland 
with the White Mo- 
tor Co. as junior 
salesman. 


BEARDSLEY, 
RAYMOND R. with 
Sealed Power Corp., 
Muskegon, Mich. as 
secy., asst. treas. 
since 1937. Born 
Muskegon, 1897. U. 
Michigan, A.B. de- 


motive business in 
1920 at Muskegon 
with Sealed Power 
Ca as mgr. pay- 
roll. 
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BECKWITH, 
CARLETON B. with 
New Departure di- 
vision of G.M. as 
adv. mgr. since 1930. 
Mng. editor New 
Departure News 
1935-1944. Born New 
Hartford, Conn., 
July 30, 1888. B.S. 
from Amherst. Phi 
Delta Theta frat. 
Entered automotive 
business’ in 1911 
with New Departure 
as clerk, sales dept. 


BEGUHN, ED. J. 
with Hudson Motor 
Car Co. as special 
rep. since 1933. 
Born Davenport, Ia. 
Bus. training. En- 
tered automotive 
business 1914 at 
Clinton with Ford 
as dealer. 


BELL, GEO. HAR 
OLD with Willys- 
Overland Mtrs., Inc 
as director of sales 
since 1939. Boru 
England, Mar. 9, 
1887. High school. 
Entered automotive 
business 1905 at 
England with De 
Dion. 


BEMB, 
with 
Co, 


as pres 
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BEATTY, WILLIAM 
H. gen. sales megr., 
Direct Mail Adv. 
Div., R. L. Polk & 
Co. previously mgr. 
Det. office N. W. 
Ayer & Son, Inc. 
Born Ossian, Ind., 
1903. Univ. of Il. 
A.B. degree. En- 
tered automobile 
business in 1927 in 
Detroit as Associ- 
ated Press staff 


BEECHING, C. G. 
Hudson Motor Car 
Co., midwest sales 
mer. since 1939. 
Born Cincinnati, O. 
Univ. of Wisconsin. 
Entered automotive 
business in 1919 at 
Kokomo, Ind. with 
Apperson Bros. Auto 
Co. 


BELFIE, ALBERT 
H., Buick, director 
of merchandis- 
ing since 1938. Born 
Houghton, Mich. 
1900. Michigan Tech. 
Mining degree. En- 
tered automotive 
business in 1919 at 
Lansing with Olds 
as timekeeper. 


BELLING, THEO- 
DORE H. with Fram 
Corp. as gen. mer 
since 1942. Born Ap- 
pleton, Wis. in 1899. 
Lawrence College. 
Entered automotive 
business in 1920 at 
Milwaukee with 
Tisch Auto Supply 
Co. as salesman. 


WALTER J. 
Bemb- Robinson 
since 


1912. Born Germany, ? 
May 17, 1885. Detroit , 


Public Schools. 


En- 


tered automotive bus- 
iness 1902 at Detrcit 


with Wm. E 


Metz- 


ger as service he! per 


BEMENT, AUSTIN 
F. Grace & Bement, 
Inc., vice-pres. and 
gen mgr. since 
1935. Born Toledo, 
1891. Attended To- 
ledo public schools. 
Entered atuomotive 
business 1912. Now 
Major U. S. Army 
Air Force, Tech. 
Command 
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BERRY, JAMES with 
Oldsmobile since 
1926, Detroit Zone 
mer. since 1941. Born 
W. Harwich, Mass., 
Aug. 19, 1904. Ar- 
lington-Mass., Bow- 
doin, BS. D. U. 
fraternity. Entered 
automotive business 
at Lansing. Mich. 
with Oldsmobile as 
apprentice. 


BEYSTER, HENRY 
E. with H. E. Bey- 
ster Corp. as pres. 
since 1940. Born 
Detroit, 1884. Mich. 
College, engr. En- 
tered automotive 
business in 1919 at 
Detroit with G. M. 
Corp. as chief engr. 
—Fisher div. 


BIGGERS, 

Mfr.'s agt. 

Rohm & Haas 
Co., Philadelphia; 
J. W. Clement Co., 
Buffalo; Pratt & 
Lambert, Inc., Buf- 
falo. Born St. Louis. 
Smith Academy, St. 
Louis, U. Detroit, 
U. Michigan, Sigma 
Alpha Epsilon fra- 
ternity. Entered au- 
tomotive business in 
1912 with Hyatt 
Roller Bearing Co. 
as adv. mgr. 


BIXBY, LEO A. 
with Clark Equip- 
ment Co. as Auto- 
motive sales mer. 
since 1938. Born 
Kalamazoo, Mich., 
May 15, 1898 
Entered automotive 
business 1915 at 
Detroit with Cadil- 
lac Motor Co. as 
draftsman. 
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BERKELEY, MAR- 
RISON ©. with In- 
land Mfg. div. G. 
M. Corp. as gen. 
sales mgr. since 
1929. Born Hanover 
County, Va., 1881. 
High school, Univ. 
Virginia, Beta 
Theta Pi, Phi Delta 
Phi fraternity. En- 
tered automotive 
business in 1929 at 
Dayton, 0. with 
Inland as gen. sales 
mer. 


BETTS, CHARLES 
H. with Cadillac 
div. G. M. Corp. as 
adv. mgr. since 
1940. Born Detroit, 
1903. Univ. Michi- 
gan, B. A. degree. 
Entered automotive 
business in 1926 at 
Lansing, Mich. with 
Reo in adv. dept. 


BIGGERS, JOHN 
DAVID, with Lib- 
bey - Owens - Ford 
Glass Co. as pres. 
since 1930. Born St. 
Louis, 1888. Univ- 
of Mich AB _ 1909, 
LLD 1942. Sigma 
Alpha Epsilon. Dir. 
of prod. OPM 1940- 
41. Minister to 
Great Britain to 
coordinate war 
prod. 1941. 


BISHOP, CHARLES 
W. with Chrysler 
Corp., asst. to A. 
van Der Zee. Born 
Charlotte, Mich. U. 
Mich., A.B., L.L.B. 
degrees. Delta Chi 
Phi Delta Phi frat. 


BLACK, ROBERT 
pres. in 


D., vice 

charge sales. with 
Black & Decker 
Mig. Co. since 1917. 
Worked as screw 
machine operator in 
plant, in sales dept.. 
as Philadelphia 
branch megr., adv 
mgr.. and then sales 
Ine for past 12 
years Attended 
Nor. heastern Col- 
kge. Boston Born 
in 1896 at White 
Hall. Md 
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BLACK, SAMUEL 
D. with Black & 
Decker Mfg. Co. as 
pres. since 1910. 
Born White Hall, 
Md., 1883. Balti- 
more _ Polytechnic 
Inst. Entered auto- 
motive business in 
1899 at Baltimore 
with Roland Tele- 
graphic Co. as supt. 
of fety. 


BLANK, WILLIAM 
E., with Auto-Lite 
Battery Corp. as 
sales mer. Born 
Newport, Ky, 1900. 
Entered automotive 
business 1921 at 
Cincinnati, O. 


BLEICHER, CLAR- 
ENCE E. with De 
Soto Div., Chrysler 
Corp. as vice-pres., 
gen. mer. since 
1937. Born Dayton, 
1890. St. Mary’s 
Inst. Entered auto- 
motive business in 
1907 at Dayton 
with Stoddard-Day- 
ton as apprentice 
machinist. Now in 
charge of Chrysler 
Corp. airframe ac- 
tivities. 


BLYTHE, HARRY 
E. with Goodyear 
Aircraft Corp. as 
vicee-pres. and gen. 
mgr. sinee 1942. 
Born, Canton, Ohio, 
Iss9. High school 
and Mt. Union Col- 
lege, B.S. Sigma Nu 
frat. Entered auto- 
motive business in 
1915 at Akron with 
Goodyear as sales 
correspondent. 


‘BLOOD, 


BLACK, ROBERT 
F. with White Mtr. 
Co. as pres. since 
1935. Born Harris- 
burg, Pa., 1889. 
U. Princeton. En- 
tered automotive 
business in 1911 ut 
Indianapolis with 
Mais Motor Truck 
Co. as saleaman. 


BLACKWALL, RAY 
rejoined MacManus, 
John & Adams as 
Account Exec. this 
year. Born Lexing- 
ton, Ky. Rock River 
Military Academy. 
Entered automotive 
business in 1930 
with adv. mgr. De 
Soto. Rainbow Divi- 
sion last war 2 
years. 


BLANCHARD, 
DONALD D. with 
Society of Automo- 
tive Engineers tech- 
nical assistant to 
general manager 
since 1936. Born 
Ontario, Can., 1894. 
U. Columbia, E.E. 
degree, Sigma Nu, 
Tau Beta Pi. En- 
tered automotive 
business in 1920 
with Motor World 
as asst. tech. editor. 


HOWARD 
E. with Borg-Warn- 
er Corp. as_ vice- 
pres. since 1932; 
pres. and gen. mer. 
of Morge and De- 
troit Gear divs. 
since 1427. Born 
Petoskey. Mich., 
18 6. U. Michigan, 
B.S. Enterei auto- 
motive business in 
1903 at Kalamazoo, 
Mich., with Blood 
Bros. Machine Co. 
as engr. and asst 
gen. mer. 
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BODKIN, EDWIN 
O. with McCord Ra- 
jliator & Mfg. Co. as 
advertising mgr. 
since 1923. Born 
London, Ont., Aug. 
25. 1897. London C. 
I.. Toronto. Entered 
automotive business 
1918 at Detroit with 
Packard Motor Car 
Co. as transporta- 
tion engr. Lieut. 
om. (T) N.S.C.G.R. 
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BOOTS. N. JAY, 


pres. Boots Aircraft 
Nut Corp., Fibre 
Lock - Nut Corp., 
New Canaan, Conn.; 
Industrial Aircraft 
Development, _Inc., 
New York, N. Y. 
Graduate West 
Point 1915. Flying 
Major, World War 
I. Lt. Col. Air Re- 
serve. Holder one of 
first world’s non- 
Stop flight records. 


BOSCOW, A. ROY 
with Nash Motors 
as Pacific Coast 
mgr. in San Fran- 
cisco. Entered au- 
tomotive business in 
1923. at Portland 
with Ford Mtr. Co. 
as rep. 


BRADLEY, AL- 
BERT with General 
Motors Corp., on 
bd. of dir.. & as 
exec. vice - pres 
since 1942. Born 
May 29, 1891. Dart- 
mouth. Univ. of 
Mich. Entered auto- 
motive business in 
1919 with G. M. 
Corp. in _ Detroit 
Lieut. Air Corps, 
First World War. 


BREECH ERNEST 
R. Bendix Aviation 
Corp. pres. since 
Feb., 1942. Born 
Lebanon, Mo., Feb. 
24, 1897. Walton 
Schl. of Commerce, 
Drury Coll. Entered 
automotive business 
in 1923, Chicago 
with Yellow Cab 
Mfg. Co. as compt. 
Pres. North Ameri- 
can Aviation, 1933. 
Vice-pres. General 
Motors Corp., 1939. 
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BOHN, CHARLES 
B. with Bohn Alu- 
minum & _ Brass 
Corp. as chmn. bd. 
since 1918. Born 
Toledo, O. Entered 
automotive business 
in 1902 at Cleveland 
with Allyne Brass 
Fndry. Co. as mgr. 


BORG, GEO. W. 
with Borg-Warner 
Corp. as dir. since 
1929, Borg & Beck 
div. chmn. of su- 
pervisory bd. Born 
West Burlington, 
Ia., 1887. Public 
schools. Entered au- 
tomotive business in 
1913 at Moline, Ill. 
with Borge & Beck 
Co. as vice-pres. 


BOUGHTON, ROB- 
ERT L. with White 
Motor Co. as expt. 
mgr. since 1930, 
with Co. since 1919. 
Born Detroit. Univ. 
Mich. Entered auto- 
motive business in 
1919 with present 
Co. as div. sales 
mer. 


BRAY, WILSON C. 
with E. F. Goodrich 
Co., Akron, Ohio, as 
tire sales megr., 
eastern div. Born 
East Bangor, Pa.. 
1895. Entered auto- 
motive business in 
1918 at Pittsburgh 
with B. F. Goodrich 
Co. as salesman. 


Chrysler Corp. as di- 


rector of 
since 
founded in 1925. 
Born 

Calif., 
Stanford 
in M. E. 
automotive 
1903 


research 
company was 


Los Angeles, 
Nov. 8, 1883. 
Univ., B.A. 
Entered 
business 


with Tourist 


Automobile Mfg. Co., 


Los 


Angeles, Calif. 


as designer and 
tester. 


2 EL 


BRIGGS, JOHN H. 
with The Gabriel 
Co. as pres. since 
1941. Born Cleve- 
land, Ohio, 1906. 
Yale grad. Harvard 
grad. Entered auto- 
motive business '40 
with Gabriel. 


.» Haven, Conn., 


BRONSON, KARL 
H. De Soto div. 
Chrysler Corp. as 
dir. adv. and mer. 
Now central staff, 
Chrysler Corp. 
U. Michigan, Delta 
Tau Delta frater- 
nity. Entered auto- 
motive business in 
1917 at Detroit with 
Dodge Bros. Now 
doing special war 
work. 


BROTHER, DORAN 
P.. with D. P. 
Erother & Co., as 
president since 1934. 
Born in Missouri. 
Entered automotive 
business in 1918. 


BROWN, BERNARD 
A. With Roche, 
Williams & Cleary, 
Inc., as Studébaker 
res. rep. since Feb- 
ruary 1943. Born 
Ann Arbor, Mich.. 
1909. High school 
Entered automotive 
business 1929 at 
South Bend with 
Studebaker as adv. 
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BRIGGS, CLARE E. 
with Packard Motor 
Car Co., Detroit, as 
asst. sales mgr. 
since April 1, 1944. 
Born Port Huron, 
Mich., Aug. 25, 1901. 
Grammar and high 
school, Detroit Inst. 
of Technology. En- 
tered automotive 
business in 1923 at 
Detroit. 


», 


BRINSLEY, EDW. S. 
with Universal @C.I. 
T. Credit Corp. as 
vice pres. Born New 
1893. 
Entered automotive 
business in 1923 at 
New York City. 


BROOKS, MELVIN 
S. with Studebaker 
Corp. as acting 
sales mgr. since 
Nov., 1943. Born 
Port Elgin, Ont. 
High, tech. school. 
Entered automotive 
business in 1921 at 
Toronto with Ford. 


BROWN, BER- 
NARD A. with Mor- 
aine Products Div., 
G.M. Corp. as gen. 
mer. since 1940. 
Born Yellow 
Springs, O., 1889. 
High school, Anti- 
och College. B. S. 
Entered automotive 
business in 1913 at 
Dayton with Dayton 
Engr. Lab. as fac- 
tory worker. 


ly 


BROWN, G. SHER- 
WOOD with Olds- 
mobile Div. G.M. 
Corp. since 1933; 
Supr. Employes Sug- 
gestion Plan Dec.. 
1943. Born Albion, 
Mich., Dec. 24, 1903. 
Albion High School, 
Albion College, A.B. 
Entered automotive 
business 1933 at De- 
troit with Oldsmo- 
bile Div. G.M. Corp, 
as rep. 
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CAMPBELL, C. CARLTON, CLAR- 

BRUNER, FELIX F. CALLANAN, E. A. ALFRED with MURPHEY, chmn. ENCE CLAY with 
with General Mo- with Brown Rubber na Marmon - Herring- a bd. Willys-Overland Motor Wheel Corp 
tors Corp. in pub. sf ie Co., Inc. as pres., ton Co., Inc. as Motors, Inc. Born as vice-president-sec- 
rel. dept. Born aaa = treas. since 1940. my i gen. sales dir. since . Dec. 12, 1885, New RASS retary; sec. since 
Indianapolis, 1898. 4 E orn Springfield 1937; vice-pres. Castle, Ind. Re- SEA 1920, vice-pres., 1938. 
Grade, high school. _— 1889. MIT College, : ; Since 1942. Born oe ceived AB. Harvard SASS . Born Akron, Ohio, 
Sigma Delta Chi fa ME. Entered auto- i Bellefontaine, O., i . in 1907. Entered i =“ May 17, 1882. High 
fraternity. Entered - . motive business in Be SS 1895. Sorbonne, O. automotive business = ey school, Buchtel Col- 
automotive business : 1914 at Toledo with 4 = os 8.U.. A.B. B.C.E. 1916, Toledo with Ma lege, U. of Akron, 
in 1937 at Detroit poe Willys - Overland as as. k degrees. Entered au- Willys - Overland as 4 ; of Mich, Law; 
with G. M. on pub. pur. agt. Last 2 yrs. “ tomotive bus. in b adv. mgr. Also pres. nd Chicago. A.B. 
rel. staff. — with War Prod. Bd. , 1920 with Nordyke : of United States Ad- ; a ered automotive 
: ; at Washington in & Marmon Co. as ee vertising Corp., To- . usiness 1912 at Ak- 


; » OF y : 
Aircraft Div. : asst. sales ext. mgr. ledo. sane Tire ‘% tuber 
F Lt. Col. in M.I.R. ‘ Co. as sec. to Harvey 


S. Firestone. 


CAMERON, aie CAMPBELL, 
BRUNNER, oe AUGUSTUS G. with CORTLANDT R. ; . 
GEORGE E. with Goodyear Tire & with A. S. Camp- j » aly a 2 UGA CARMICHAEL 
B. F. Goodrich Co. : : Rubber Co. as dir., ‘; : bell Co., Inc., as : pen ge ; J. Coordinator 
as gen. mgr. auto- ; vice-pres. Goodyear ed gen. sales mgr. and -_ Automobile Dealers Fg ye 
motive, aviation & 3 Tire & Rubber Ex- : adv. mgr. since 1942. Assn.._ Born Ben- sae bd peg 
zov. sales divs. Born ; port Co. since 1928. —= * Born Medford, : tonville, Ark., 1594. ’ or ietons ept. 
Plainville, Mass. eae Born Knightstown, Ba” se Mass., 1909. Win- a a Univ. of Arkansas, “i Otte and Sup- 
Bates College, A.B. | Ind., 1880. High : : chester High, MIT ee al | B.A. Kappa Sigma. ¥ ioe dens also 
degree. Entered au- school, business col- ; of College. Entered au- : ' Entered automotive oon ‘ey War 
tomotive business in lege. Entered auto- ; tomotive business in fone cm — “ U s Born a 
1914 with Goodyear motive business in as 1937 at Detroit with ee a ree ana, Ark. as Have \ c orn ew 
in serv. dept. ae 1913 at Akron with ee A. S. Campbell Co. dealer. : 29 seo, onn., Sept. 
; — as sales- Inc. as dist. sales : ¥ F : 


BRUNNER, GEO. 
L. with Brunner 
Mfg. Co. as pres. 
since organizing 
company in 1907. 
Born Utica, N. Y. 
High school. Enter- 
ed automotive busi- 
ness in 1907 with 
own company. 


BUCKEN DALE, 
LAWRENCE RAY- 
MOND with Tim- 
ken - Detroit Axle 
Co. since 1911. Now 
vice-pres. chge. of 
engr. Born Detroit, 
1892. U. Michigan, 
B.M.E. degree. En- 
tered automotive 
business in 1911 at 
Detroit with Tim- 
ken - Detroit Axle 
Co. as tracer. 


BULLARD, E. C. 
with The Bullard 
Co. as vice pres. & 
gen. mer since 1931. 
Born Bridgeport, 
Conn. Curtis school, 
Brookfield, Conn., 
Sheffield school of 
Yale. M.E. Entered 
automotive business 
1917 with The Bul- 
lard Co. 


BURKHOLDER, 
FRED 0O. — Pres. 
Ahlberg Bearing 
Co. since Apr., 1943. 
Born London, Ont., 
Canada, 1893. Edu- 
cated Chicago. En- 
tered automotive 
business with Ahl- 
berg Bearing Co. in 
1915 in sales dept. 


BUTLER, W. EARL 

with Butler Mtrs., 

Inc. as pres. since 

1917. Born Brook- 

ville, Ind., 1887. ‘ mene ; 

Indiana College. En- aa hee a - V 
tered automotive sc nies ; . 


i z f 
business in 1907 at is aes ; Z 
Prest-o-Lite Go. 33 : Oe eee Of LEADS THE WAY 
Prest-O-Lite Co. as oa = é y/§ 


accountant. tS 


AL e CLL tt ee 


Psi Upsilon 
fraternity. Entered 
automotive business 
in 1916 at Syracuse, 
N. Y. with Brown, 
Lipe, Chapin Co. in 
prod. dept. 


_— 


CADWELIH, DR. 
SIDNEY M. with U. 
8. Rubber Co. as 
dir. of tire dev. 
Born Bozeman, 
Mont., 1893. Univ. 
of Chicago. Entered 
automotive business 
Jan. 1, 1919 at New 
York with U. 

Rubber Co. as re- 
search chemist. 
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CARSON, RUBERT CHAPOTON, WILL 
’ ; W., Packard Motor B with Chrysler 
CARPENTER, _ F. ny Car Co.. (since CASS, ROBERT CAULLEY, RALPH ? Corp., export @iv. 
S. with U. 8. Rub- i a 1917), v.p. and gen. ‘ : with White Motor j G. with Fruehauf , as adv mgr. since 
ber Co. as gen. mer. a 2 mer. Packard Mtr. 4 ce Co. as chief engr. Trailer as dir. of 1938 * Born. Port 
of tire div. Born ; g Co. of .NY., and E ™ since 1941, with Co. purchases since ; Huron, Mich., 1892 
Wethersfield, Conn., = v.p., gen. mer. en ; since 1925. orn 1943. Born Ports- Pub * school, i 
1891. Worcester aes 2 Packard Motors , 23” , London, Eng., 1896. cs mouth, Ohio, Sept. 3 school, Detroit Col- 
Poly. Inst. Entered ee i Export Corp., 1935 -. London Univ. En- era 28, 1900. Portsmouth ; , 7 lege of Medicine 
automotive business B or n Indianapolis, | * tered automotive ce high school, Mari- Entered automotive 
in 1913 at New York yr Ind., 1895. Univ. of E business in 1925 etta, Ohio, college. business in 1912 at 
with U. 8. Rubber , Detroit. B.C.S. de- ; - : with presert Co. as Entered automotive Detroit with Ander- 
as engineer. ie gree. Entered auto- S engr. sec. business in 1927 at 3 son Electric Car 
, motive business in J Detroit. . Co., as salesman. 
1914, Indianapolis, bs ‘ 

National Motor Car —— ee SNES 

CHAYNE, CHAS. 

A., with Buick Mtr. 

; div. as chief engr. 

Bee ten. ee ye: ie cidet’ cnge, ‘Balok 

; = a 2 tA «. with Nation- : 

casey. marruew Qe QAeTLES,_PAvD si automobiie Goat Mm Mig Alvoratt Piant | at 

Corp. as exec. vice- - 4. with Ruthrauff & Buick Co. St. “a ers Assn. as Exec. — Born Harrisburg, 

pres. since 1923. ; Ryan as vice-pres. : Louis. Past pres. yce-gtus. nue Shwe Pa., 1898. 8. B. 

Born Clinton, N. Y., Born Madison, Wis. and regional vice- 1, 1941. Born Topeka dae from Mass. Inst. 

Univ. Wisconsin, j Kan., Aug. 31, 1886. 5 See a one 

pres. NADA. Born ; Tech. Theta Xi 


lg Em Entered automotive Uni i f Mi 
Entered automotive ‘ jniversity o nne- . 
business in 1919 at Kangas City Mo. oa sota. Entered Auto- fraternity. Entered 


business 8 * be 
Cleveland with Alu , Detroit with Theo- = | & Entered automotive motive business 1906 automotive business 
minum Castings Co dore F. McManus. | business in 1909 at , at Minneapolis with in 1926 at Lycom- 

: pe Dallas; Tex., with 3 ; Wilcox Motor Car Co. od ing with Lycoming 


as asst. to pres. * Euick in parts dept. : - Mfg. Co. as exp. 
; eae } engr. 





CARPENTER, 
RALPH EMERSON 
Sr. with Spicer Mfg. 


CHESNUT, CHAS. 
0. with McCord 
Radiator & Mfg. 
Co. as_ vice-pres. 
and treas. since 
1936. Born Paris. 
Ill., July 28, 1899 
Lawrenceville and 
Princeton. Entered 
automotive business 
1929 at Detroit 
with McCord Radi- 
ator & Mfg. Co. 
as credit mer. 


CHILLSON, ORIN 

A. with Meridian 

Pontiac, Inc. as 

pres. since 1939. 

Born Green Co., 

Worthington, Ind., 

1886. High School. 

Entered automotive 

business 1902 at ~4 

e oe dianapolis with Ind. 
he develop- ad ; Auto Co. as garage 


rch pioneered ; work. 


Alcoa Rese aphic analysis methods 


ment of sp alloy yniformity- 
CHRISTOPHER,  G. 


ontrol of aa peer 

for the ¢ ® J pos . : % - T. with Packard Mo- 
3 a" ; - fi tor Car Co. as pres. 

ot enough; , ses ees and gen. mer. since 
- od ’ i ee a * April 22, 1942. Born 

test 7 ; e Terre Haute, Ind. 
a meeay =6Oct. 2, 1887. Terre 


ae ie n 
gth and lightness ore 
constantly 
Haute Public Schools, 


lloys are orrosion. om 
istance to ¢ a : : Rose Polytechnic In- 
esi , ; . i a oe stitute, E.E. Entered 
oa . , automotive business 
1917 at Terre Haute, 
Ind. with Standard 
Mfg. Co. as_ shop 
superintendent. 


Stren 


stasime into @ } Ay r 
a lifetim S oe ; Chrysler since its 
ch parts oS 6% ‘hae - ow inception in 1923 
/ A } ye & ' ; and as exec. engr. 
heads } ie —- “ since 1934. Born 
er : 4 
2% . ‘ Mercer, O., 1892. 


e crowds 
testing SY 


rods, cylind ee Mote : 
y nes. ; ss : 3 .c.S. course in 
ircraft eng! « Ue o drafting and mech. 
. "y & -/ drawing. Entered 

f automotive business 

. - elias : 1909 at Mishawaka, 

g the behavior eo ' a : Ind. with American 


This mochin 
couple of days, 
pistons, connecting 
and crankcases for a 

Determinin = 
aluminum pro 
when heated ¥ 


ducts under load F a 4 draftsman. 
p to 600°F. 


CLARKE, J. M. 

with Purolator 

Products, Inc. since 

1922 as sales mer. 

of whlsle. distrib. 

Born Urbana, O 

Public school, bus. 

coll. Entered auto- 

motive business in 

3 1912 in New York 
Research carried on by the staff of Aluminum Company in Alcoa Aluminum are checked for the best method of ma. 


of America has won world recognition. Its effect is funda- manufacture, most efficient use of aluminum, and highest 
mental and far-reaching. possible service characteristics. Parts are produced under 
CLEARY, EDWARD 


For example, the manufacturer who buys Alcoa Alumi- close laboratory control, by a manufacturing and research i os Gen. Ge, Oe 


num products, to include in the automotive parts or izati iding principle i : : cago Auto Trade 
P , Pp organization whose guiding principle is the constant im- st3h ot Ge. 


equipment he is making, buys more than aluminum cast- provement of Alcoa’s output. The performance of each treas. Automotive 
Trade Assn. Mgrs. 


ings, forgings, sheet or shapes. Alcoa research helps him product, as it ultimately affects you, is thereby improved. Born Dixon,  ill., 
? . - 1903. Entered auto- 


determine what alloys will best enable him to meet such These services are hastening the winning of the war by motive business in 
requirements as weight saving, corrosion resistance, aiding manufacturers of wartime products. They will have George Nettz, & Co. 
strength and heat transfer. an important effect, too, on designers, builders and users Joined Chicago Auto 

In addition to the careful research done on alloys, of peacetime products. ALUMINUM ComPANY OF AMERICA, id eaaee wae tee 
Alcoa service goes further. The designs of parts to be made 1926 Gulf Building, Pittsburgh 19, Pennsylvania. — 


CLEARY, JAMES 
M., with Roche 
Williams & Cleary, 
as vice-pres., since 
1933. Born Hubbell, 
Neb., 1887. Univ. of 
Tiiineis«s, 2.2.3 
Northwestern Univ., 
L.L.B. Chicago Trib- 
une, 1907 to 1925; 
Studebaker 1925 to 
1932; White Co., 
1932-1933. 
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CLEVELAND, REG- 
INALD M. with 
New York Times 
since 1928 and now 
industrial adv. mgr. 
Born New York 
City, Nov. 6, 1886, 
Yale Univ., A.B. de- 
gree. Zeta Psi fra- 
ternity. Consulting 
Edit. Aviation Re- 
search Associates. 


. 2 
Z 
> 


COBB, 


GARDNER 


CLEMENT, 
M. with Crosley Corp. 
as vice-pres. in chg. 
research & eng. since 
1940. Born Oakland. 
Calif. Jan. 25, 1892. 
Univ. of Calif. B.S. 
in E. E. Entered 
automotive business 
1940 at Cincinnati, 
Ohio with Crosley 
Corp. as vice-pres. 
in chg. research and 
eng. 


COALE, H. M. with 
The Autocar Co. as 
vice-pres. of sales 
since 1929. Born at 
Baltimore, Dec. 4, 
1882. Cornell B.S. 
Entered automobile 
business in 1904 at 
Ardmore, Pa. with 
The Autocar Co. as 
draftsman. 


LEWIS 


COOKERLY Jr., 
THOMAS B. With 
Yellow Truck @& 
Coach Mfg. Co. 
since 1926. Whole- 
sale sales mer. 
since 1932. Born St. 
Louis, Mo. Entered 
automotive business 
in 1919 with White 
as salesman. 
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CONROY, DANIEL 
A. with § Interna- 
tional Harvester 
Co. as mgr. supply 
and inventory motor 
truck div. Born 
Marcellus, N.Y. 
1900. High school 
and extension 
courses. Entered au- 
tomotive business in 
1920 at Akron, O. 


“a Cr) 


72 oS 


“ae 


£72 oS 


e72 oS 


COPE, JAMES with 
Chrysler Corp. as 
asst. to the pres. 
since March 1944. 
With Associated 
Press as. bureau 
chief for 8 years. 
Also associated with 
the AMA and the 
Auto council for 
War Prod. 





COPELAND, R. F. 
G. with Arthur 
Kudner, Inc., (adv. 
agts.), as Detroit 
mer. since 1935. 
Born Indianapolis, 
Ind., Dec. 25, 1902. 
Entered automotive 
business in 1927 at 
Chicago with Chi- 
eago Herald-Exam- 
iner as automobile 
editor. 


AIA 


COSART, LEE D. 
with Dodge div., 
Chrysler Corp. as 
sales mer. truck 
div. since 1940. Born 
Cowden, Ill. High, 
Sparks College. En- 
tered automotive 
business in 1923 at 
Chicago with Self- 
Mounting Carrier 
Co. as retl. sales- 
man. Now assist- 
ant operating mer. 
of Chrysler tank 
arsenal. 


£72 o>S 


CORPE, THOMAS 
H. with Jordanoff 
Aviation Corp. as 
vice-pres. and gen. 
mgr. since 1943. 
Born Ilford. Essex. 
Eng. 1990. Dulwich 
coll.. Eng., Oxford 
U. Eng. Enterei au- 
tomotive business 
1927 in Detroit with 
General Motors 
Corp. as tech. eng.. 
GM proving 
grounds. 
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COTTON, W. R. 
with Slocum Pub- 
lishing Co. as west- 
ern mgr. from 1925 
to 1942. Born Chi- 
cago, June 5, 1893. 
Entered automotive 
business 1917 at 
Chicago with Auto- 
mobile Blue Books 
as salesman. Now 
mid west megr., Rex 
Wadman pub. 


<2 o> 
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Fe oS 
\ 


{ 
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COSGROVE, 
MOND C. 
Crosley Corp. as 
vice - pres., gen 
mer. mfg div. since 
1940. Born New 
York City, 1895. 
Carnegie Tech., B.S. 
degree. specialized 
coml. engrg. Tau 
Beta Phi fraternity. 
Entered automotive 
business in 1940 
at Cincinnati with 

vice- 


RAY- 
with 


M. with G.M. sales 
section. Born Sha- 
mokin, Pa., 1884. 
Entered automotive 
business in 1924 at 
Philadelphia with 


Chevrolet as dist. 
rep. 


COLE, ROY E. with 
Studebaker Corp. 
as vice - pres. in 
chge. of engr., since 
1932. Born in Ohio. 
Ohio State Univ. 
Entered automotive 
business in 1908 at 
Lansing with Olds 
Motor Works as de- 
signer. 


CONLEY, Ga. L. 
with Libbey-Owens- 
Ford Glass Co. as 
fSeneral mer. sales 
dept. Born Minne- 
apolis, Minn., 1891. 
Education Horace 
Mann, N. Y. City, 
Univ. of Pittsburgh. 
Entered automotive 
business 1927 at 
Chicago with Libbey 
Owens Sheet Glass 
Co. as district sales 
mer. 


ie 

COLBERT, LES- 
TER UL. Chrysler 
Corp., Dodge Chi- 
cago Plant, gen. 
megr., also vice-pres. 
& dir. other div. of 
Chrysler. Born June 
13, 1905. Univ. of 
Tex., Harvard Law. 
Entered automotive 
business in 1930. 
with Larkin, Rath- 
bone and Perry con- 
tact on Chrysler 
Corp. account. 


COLLYER, JOHN 
% with B. FF. 
Goodrich Co. as 
pres since 1939. 
Born Chelsea-on-the 
Hudson, Sept. 18, 
1893. Cornell Univ. 
Entered automotive 
business at Buffa- 
lo with Dunlop Tire 
& Rubber Co. as 
vice-pres. 


CONLEY, RUSSELL 
EDGAR with R. M. 
Hollingshead Corp., 
Camden, N. J. as 
adv. mer. since 1943. 
Born Haddonfield, 
N. J., 1915. Haddon- 
field, N.J., Mt. Hol- 
ly, N.J.. Collings- 
wood, N. J. (ele- 
mentary); Univ. of 
Penna. Entered au- 
tomotive business in 
1939 with same Or- 
ganization. 
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ee? i DAMON, NORMAN 

CURRIE, CHAS. C. Ca CURTICE, HAR- e Oem tear $8 i, eioiaen ae 

with Pontiac Motor E s ce LOW H. vice-pres., tax ; Sook tee 4 ‘. oe — crrtyr 

SS tie ae | Born Battle Creek, ee ae ae ‘esident since 1919 11922) Univ. Mich 
with Hudson Motor : | Born Battle Creek, { z with Buick div. G. : presiden aa m8. (1922) Un . Mich. 
Car Co. as_ sales : : Mich., 1905. | High . 2 M. Corp. as pres., e mee. eo. ir: Dc Office of 
office mer Born { school, Univ. Mich., a 6 gen. mgr. since 1933. Feb. 25, 1880. nter- ; ~ ° oe oO. 
Harbor Grace, New- } fe ee B.A. Delta Sigma a ‘ orn Eaton itonpids, ed automotive busi- Automobile grs. 
foundland Entered | Pi. Entered auto- : Mich., 1893. Ferris i ness 1905 at Lans- Assoc. 1923. Mgr. 
automotive business : motive business in | ss Tae Institute. Entered ford, N. D., as a of A.M.A. Safety 
ith Hudson Motor 1928 at Grand Rap- automotive business Ford dealer. Mem- Dept., 1936. Dir. of 

in 1922. ca ids, Mich. with at Flint with A. C. x ber of Steering Automotive Safety 
= , | Buick Motor Co. as > 9 Spark Plug Co. as Sekpenenee = Foundation. 193%. 
4 retail salesman. .D.T., S.A.E., : ec vice - pres. 

ee eee M.A, dir. bd, of A.S.F. upon dts 


rT T:°3eegepea reorganization 1942. 


COYLE, MARVIN 
E. with Chevrolet 
div. G. M. Corp. 
as gen. mer. since 
1933. Born Center- 
ville, Pa., 1887. 
High school. Enter- 
ed automotive busi- 
ness in 1911 at 
Detroit with G. M. 
as clerk. 


ditiiialabaee ices & 
CRAWFORD», 
FREDERICK C. 
with Thompson 
Products, Inc. as 
pres., gen. mer. 
Born - 


since 1916. 

Watertown, Mass., 
1891. Harvard U., 
A.B., M.C.E. de- 
grees, P. B. K. 
fraternity. Entered 


automotive business : 
in 1916 with Steel ez 

Products Co. (later 

Thompson Prod.) - 
as maint. engr. 


CRAWFORD, H. L. 
with Studebaker ee , 
Corp. as used car 
merchandising mer. 
since 1938. Evrn 
Terre Haute. Ind. 


1905. Rose Poly.; U. 
of Ill. Entered au- 
tomotive business 
in 1926 at Detroit 
with Fisher Body 
prod. dept. % 
FRED M. ZEDER says: 


CRAWFORD, ‘ , . 
JAMES M. with “Immersed as we are in the details of engine 
oa Se. S ing and industry, the news is of vital impor- 


M. Corp. as chief r a & 
engr. since 1929. tance to us... TIME is a medium by w. 
Born Indianapolis, ‘ ° 

one can read intelligently the news whit 


1886. Entered auto- 
motive business in affects our lives. TIME gives the answers to 


1906 at Indianapolis <i Tee 
with American Un- the thoughts and intents of the writers 
derslung as drafts- — e 

gather our public information. Congratulations 


man. 
on the fine job you are doing.” 


- 


a a ee eer owe one 


\ 


\ 


CROOKER, ROB- 
ERT H. with 
Campbell-Ewald Co. 
as exec. vice-pres. 
since Mar. 15, 1934. 
In charge of Pacific 
coast operations in 
Los Angeles. since 
July 1, 1944. Born 
July 17, 1893. En- 
tered automotive 
business in 1917 at 
Detroit with De- 
troit News as re- 
porter. 


CROSLEY, POWEL 
dr. with Crosley 
Corp. as pres.; Cin- 
cinnati Baseball 
Club Co. pres. Born 
Cincinnati, 1886. 
Common school, 
Ohio Military Insti- 
tute, Univ. Cincin- 
nati, Phi Delta Phi. 
Entered automotive 
business in 1905 at 
Cincinnati. 


CROSS, FRED- 

ERICK R. with 

The Aro Equip- 

ment Corp., Bryan, 

Ohio, mgr of the 
Lubrication Equip- 

ment Div. Born 
Houghton, Mich., 

1895. Kenyon Col- 

lege, Ph.B. degree, 

Alpha Delta Phi 
fraternity. Entered 
automotive business < 
in 1924 at Chicago ‘ 
with Alemite Corp. 

as asst. adv. mer. 


HARVEY C. FRUEHAUF says: P. W. LITCHFIELD says: ERNEST R. BREECH says: 


c zB ° Ss 8. L. ow “Through the years, your book has each week “I have been a constant reader of TIME since “Your special way of reporting the news 
Corp. as mgr. sales given me a more complete picture of world it was first offered to the public. It is brief, always made me feel that once I have rea 


sheet div. since 1928. $ : + ; i 
Born Detroit 1802, happenings than any other publication coming accurate, helps me to keep up-to-date with my weekly copy of TimE I have not misseg 
Public schools, De- to my desk. i ini i ” : : 
pane cane, Be- b y a the investment of a minimum of time. anything important.” 
motive business in Your editorial style is concise and clear— 
ith sner : ° 
Body Corp, dir. of there are times when I do not agree with you, 
steel pur. but, on the other hand, there isn’t any doubt 


as to just where you stand.” 
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mn Ec » a DAVIS, CHARLES DAVIS Jr., FRAN- 
DARLING. A.’ ¢. DAVIES, GEORGE ae S. with Borg-War- . CIS B. with United 
DARR, JOHN wW. ’ with Borg-Warner W. with Sealed Power a . ner Corp. as chmn States Rubber Co 
with Institute of > Service Parts Co. as we Corp. as sales mer., e ‘ bd. 1928, pres. since as chmn. of the 
Public Relations, pres. and gen. mer. -@ Ring Div., Original 1929. Born Terre ’ board since 1929. 
Inc. as v.-p. and since 1930. Born Ke. 3 Equipt. since 1932. ‘ _ Haute, Ind. 1877. P Born Fort Edward. 
man. dir. since 1940. q wanee, Ill. Entered Born London, Eng., . en em i eee ae eee eee 
Born Missouri, 1896. a automotive business . Dec. 31, 1889. High . BS degree, Phi Kappa r Univ. Entered auto- 
Entered automotive 2 1914 at Moline. Il school. Entered auto- : Psi fraternity. En- . motive business in 
business 1924 at ’ with Velie Motor motive business 1915 tered automotive re 1921 at Saginaw 
New York City with ao Veh. Co. as office at Muskegon with . SS business in 1908 at } Mich. with Saginaw 
Adv. Agcy. boy. z Campbell Wyant & pe . Muncie, Ind., with . Products Div. of 
Cannon Fdry. Co. as Glascock Bros. Mfg. : General Motors as 

administrative exec. ' Co. With Warner , asst. gen. mer. 

Gear Div. 1919. 


DAVIS, JOHN R. 
with Ford Motor 
Co., Dearborn, as 
dir. sales and adv 
Born Oil City. Pa.. 
1894 Detroit Col- 
lege Law LI B 
Siema Nu Phi. En- 
tered automotive 
business in 1919 at 
Detroit with Ford 
on sales staff 


ren) 


al 


DAVIS, JOHNSON 
Ss. with Borg War- 
ner Corp. as adv 
dir. since 1943. Born 
Muncie, Ind., 1908. 
Prep school, Colum- 
bia. Entered auto- 
motive business '1S 
at Muncie, Ind. with 
Glascock Bros. Mfg. 
Co. as mascot for 
ball team. 


al 


al 


| 


DAVIS, ROBERT B. 
with Raybestos div. 
Raybestos - Manhat- 
tan, Inc. as gen. 
mgr. since 1939. 
Born Paterson, N. 
J. High school, Mt. 
Herman, Rutgers, 
Chi Phi fraternity. 
Entered automotive 
business in 1909 at 
Chicago with Motor 
Car Supply Co. as 
shipping clerk and 
counter salesman. 


a 


) 


Pr 


ene ee ee ee 
al 


‘a 


SARLES E. SORENSEN says: GEORGE W. MASON says: GEORGE T. CHRISTOPHER says: 


“T have been a constant reader of your maga- “I think your editors would derive a great “If ever an industry flourished by virtue of : Davis Motors-Olds- 


zine since its inception and value its news sense of pride from the number of copies of the editorial support it won, that business is a i an. 


items, comments and criticisms very much.” TIME which are left on the seats of trains and the automotive field. With an existence about we m as pres. since 1941. 
planes these days. These copies are mute evi- twice the 20-year span that TIME is now cele- P 1893, ao meee 


dence that the busy readers who left them — brating, you can understand how our industry a i eee ee 


war Officials, businessmen, technicians — have appreciates the factual conciseness which makes si 1921 at Chicago. 
utilized even their travel time to bring them- TIME so much a factor in our automotive life. , 
selves up to date on the news of the world in Here’s to many more times 20 for T1mE!”’ 

concisely written TIME.” —_—_——_ 
DAVISON, VER- 
GIL A, with Pon- 
tiac Motor div. as 
asst. gen. sales 
mer. since 1940. 
Born Princeton, N. 
J. 1894. Lafayette 
college, E.E. de- 
gree, Delta Upsilon 
fraternity. Entered, 
automotive business 
1916 at Harrison, 
N. J. with Hyatt 


TIME is also the Favorite Magazine fone Poo 


of leading U.S. Automotive Dealers ee 


with S K F Indus- 

tries, Inc., as vice- 

pres. chge. of sales. 

. . Born Tenafly, N. J. 

° Stevens Institute of 

Recently 3,200 grade-A automobile dealers 7 M.E. Entered auto- 
motive business May 

2, 1915 at New York 


across the country were asked: “What are your City with SEP In- 


dustries as sales 


first and second choice magazines?”’ engr. 


che ae 


é 


G 


a 


TIME got more first choice votes than any other DENNEY, FRANK 


Air Corp Air Staff. 
es e e 

; I Born Philadelphia, 
magazine, no matter how large its circulation! Born Philadelphia, 
tute. Entered auto- 
motive business in 
1929 at Detroit 
with Campbell- 
Ewald Co. as pub- 
licity writer. Adv. 
mgr., Cadillac Mo- 
tor Car Ce., 1933 
to 1940; acct. exec., 
MacManus, John 
Adams, Inc., 1940- 

1941. 


BERT F. BLACK says: M : ‘ DEVEREAUX, WM. 


See tee GPs ae ‘al 


e with z er : ° 
° : : tampi Mfg. 
“I would not like to be without TIME and its Co. [= neon, ainse 


remarkably complete weekly picture of what poof — a 


i i i . Its coverage High School, Owos- 
is going on in these eventful days g mich Subst, Owes. 


of world battlefronts is, in my opinion, con- Mich., degree in Lit. 


sistently outstanding—both as reporting and ae | han Apel 


a . ” tomotive business 
S current literature. 1913 at Flint, Mich., 


with Durant - Dort 
Carriage Co. ar 
sales and adv. 
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DEWITT, M. 
Cc. with Champion 
Spark Plug Co. as 
vice - pres. since 
1921. Born San 
Francisco. Entered 
automotive business 
in 1906 with Jeffrey- 
DeWitt Co. 


S29 CY" OD 


DeVLIEG, RAY A 
with Nash - Kelvin- 
ator Corp. as vice- 
pres. chge. of mfg. 
Born Grand Rapids, 
Mich. Entered auto- 
motive business in 
1910 at Detroit with 
Cadillac Motor Car 
Co. as designer. 
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DINGLER, HOW 
ARD L. with Chev 
rolet Gear & Axl 
div., 
as pur. agt. sinc 
1940. Born Yonkers 
N. Y., 1899. Hig 
school. 
tomotive business i 
1916 at New Yor 
City with Chevrole 
as traffic clerk. 


All business is looking for- 


ward to the day when the 


war is won, and a world at 


peace will permit us to re- 


turn to the useful pursuits 


that are its fruits. 


To hasten this day it is im- 


perative that successive War 
Loans be floated and fully 


subscribed until uncondi- 


tional surrender of our ene- 


mies is an accomplished fact. 


That’s why it is your and 


my sacred duty to buy more 
War Bonds in the 6th War 
Loan—why you should dis- 


play this poster—why you 


as a good citizen should 


preach the gospel of unre- 


laxed vigilance, and whole- 


hearted cooperation with 


everything that can directly 


or indirectly assist the gen- 


eral war effort. 


Our enemies, the Nazis and 


Japs, have not relaxed—can 


you and L afford to? 
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G. M. Cotp. 


Entered au-@ 
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DIETZ, ARTHUR O. 
Commercial Invest- 
ment Trust, Inc., 
pres. since 1919. 
Born St. Paul, Minn. 
1893. Entered auto- 
motive finance busi- 
ness in 1916 at New 
York, N. Y. with 
Continental Guar- 
anty Co. as sales- 
man, 
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DINSMORE, DR. R. 
P., vice-pres. chge. 
research and devel- 
opment, Goodyear 
Tire & Rubber Co., 
Akron. Graduated 
M.I.T., entering ex- 
perimental dept. at 
Goodyear, 1914. 
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DINGLEY, BERT 
with Marmon-Her- 
rington Co., Inc. as 
pres. since 1932. 
Born Oakdale, Cal., 
1885. Entered auto- 
motive business 1903 
at San Francisco, 
Cal. with Middleton 
& Boyer as me- 
chanic. 


for this Dost 


“>. ©) 


er, 
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DOSS, H. C. with 
Nash - Kelvinator 
Corp. as vice-pres. 
in chge. of sales 
Nash Motors Div. 
since 1944. Former 
gen. sales mgr. Ford 
Motor Co. Duke U. 
Academic Law, A. 
T. oO. fraternity. 
Entered automotive 
business in 1916 at 
Oklahoma City with 
Ford Co. 
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DORAN, FELIX 
JR. with fleet div. 
General Mtrs. Corp. 
as gen. mgr. since 
1940. Born Alta 
Loma, Tex., 1897. 
Univ. Dallas’ En- 
tered automotive 
business in 1919 at 
Ft. Worth with 
Chevrolet Mtr. Co. 
of Texas as dist. 
mgr. Now Lt. Col. 
Ord. Dept. 
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DOWDY, HOMER 
H. with De _ Soto 
div. Chrysler Corp. 
as dir. serv. since 
1928. Born Spring- 
field, Mo., 1894. 
High school, busi- 
ness college. Enter- 
ed automotive busi- 
ness in 1922 at 
Detroit with Chev- 
rolet as parts and 
acces. sales. 


DREFS, ARTHUR 
G. with McQuay- 
Norris Mfg. Co. as 
vice - pres. since 
1921. Born Buffalo, 
1888. B.S. in E.C. 
from Wharton, U. 
Pennsylvania. En- 
tered automotive 
business in 1913 at 
New York City with 
Miller, Franklin Co. 
as ind. engr. 


DUNCAN,A.E. 
with Commercial 
Credit Co. as chm. 
of bd. Born Louis- 
ville, Ky., 1878. En- 
tered automotive 
business 1916 when 
Commercial Credit 
Co. entered automo- 
bile finance busi- 
ness. 


DYKSTRA, 
mfg. mgr. Oldsmo- 
bile Div. Joined 
Gen’'l. Motors Corp. 
in 1934. Formerly 
assoc. with North- 
way Motors, Cadil- 
lac and Hudson. 
Eorn The Nether- 
lands, April 16, 1898. 


JOHN, 


CLF CD 


D_<s> Si 


Co 


DOUGLAS, 1 
GAN D. wit 
rolet Motor 
gen. parts an 
mer. since 

Chicago, 1 

troit Unive 

Univ. of ‘ 
Entered aut 
business 1913 


os 
* 


DOWNEY, JO 5. 


with Studebaker 


Corp. since 1940 as 
sales prom. LY 
Born San Fra 
Calif. 1898. 


on 


school. Entered @m> 


tomobile busin i 
1926 with Che 
Motor Co. of é 


Cadillac div. 

Motors’ Corp. 

gen. mgr. sinc® 
1934. Gen. Motor 
vice-pres. Dir. of 
Cadillac Tank and 
Aircraft activities, 
Entered automobilé 
business 
in 1914. 


DURBAN, C. J. 
with U. 8S. Rubber 
Co. as asst. adv. 
dir. & sales prom., 
mer. tire div. Born 
Philadelphia, 1893. 
Educated at Ger- 
mantown Academy. 
Entered automotive 
business in 1927 at 
Garrettsville, Ohio 
with Polson Rubber 
Co. as sales and 
adv. mer. 


EARL, HARLEY 
with General Motors 
Corp., 1925, as vice- 
pres. since 1937. 
Born Los Angeles, 
Calif. Nov. 22. 
1893. Hollywood 
High School, Stan- 
ford University 3.S. 
Entered autot -tive 
business 1918 at Los 
Angeles, Calif. with 
Earl Carriage Works 
aS manager. 


in Chicago” 
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EDD!NS, DANIEL 
s, with Plymouth 
div. Chrysler Corp. 
as pres. since 1924. 
Tex. 


Born Waco, 

High school. Enter- 
ed a:tomotive busi- 
ness in 1911 at 
Dallas with Stude- 
baker as traveling 
salesman. Now in 
charxe of Chrysler 


Corp gun activities. 





EDMAN, FRANK L. 


with Reo Mtrs., 
Inc. aS adv. mer. 
since 1940. Born 
Argos, Ind. High 


school and coll. En- 
tered automotive 
business in 1921 
with Transport 
Truck Co. as adv. 
mgr 


1873. Williams Col- 
lege, B.A. Founded 
company in 1911. 





EDGAR, DR. GRA- 
HAM with Ethyl 
Corp. as vice-pres 
since 1932. Born 
Fayetteville, Ark., 
Sept. 19, 1SS7. U. 
of Ky., B.S.; Yale 
Grad. Schl., Ph.D 
Entered automotive 
business in 1924 at 


Dayton, O. with 
General Motors 
Chemical Co. 











!LLIOTT, KEN- 
NETH B. with Stu- 
ebaker Corp. as 
.ce-pres. chg. sales 
ince 61941. Born 
banon, Mo., 1896. 
iry College, Co- 
! :abila and North- 
-stern U.’s, A.B. 
ppa Alpha. En- 
t red automotive 
t isiness in 1928 at 
ith Bend with 
idebaker as asst. 
-i38. 





VANS, EDWARD 
“. with Evans Prod- 
cis Ce: as pres. 
ince 1920. Born 
Thaxtons, Va., 1879. 
Columbian Univ., 
‘now Geo. Washing- 
ton Univ.) law and 
library science. En- 
tered automotive 
ousiness in 1915 at 
Detroit with Florida 
Woodenware Co. as 
sales mer. 





EDMONDS, CRAW- 
FORD C. with Bu- 
ick div. G. M. as 
regional mer. since 
1939 (Buick since 
1924). Born Mason 
City, Ia., 1893. 
U. Wisconsin, B.A. 
Entered automotive 
business in 1924 at 
Battle Creek, Mich. 
with Buick as car 
distrib. 








EMERSON, JOHN 
R. with Marvel- 
Schebler Carburetor 
div. Borg - Warner 
Corp. as vice-pres. 
since 1940, chief 
engr. since 1939. 
Born Columbus, 0. 
Ohio State Univ., 
mech. engrg. En- 
tered automotiv 
business in 1923 at 
Detroit with Pack- 
ard 2¢ !nspector. 





EVANS, EDW. 38. 
Jr. with Evans 
Products Co. 45 
exec. vice-pres. and 
dir. since 1930. 
Born Richmond, 
Va., 1906. Univ 

Michigan, Psi UP- 
silon fraternity 

Entered automotive 
business in 1929 at 
Detroit with Evans 
Appliance Co. 45 
vice-pres. 





EVANS, H. E. mer 
sales planning an 
prom., Willard Stor 


age Battery Wo 
With Willard 

1925. Born Indian 
apolis, 1899. At 


tended Wabash C»i 
Entered 
industry in Indian 
apolis in 1919. 


— 


automotive 
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1890. Beloit H 
S.. Beloit Business. 
Entered Automotive 
business in 1912 with 
J. I. Case Automo- 
bile Co., Racine, 
Wisc. 


iad 


/ 


1 


since ©) & 
\- 


? 
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EWALD, 
T. with Campbell- 
Ewald Co. as pres. 
since 1917. Born 


HENR} 


Detroit, 
troit public schools. 


Entered automotive 
business in 1906 at 
Detroit with E-M-F 
Automobile Co. as 


asst. adv. mer. 


-.. get more heat from less fuel 


... keep our home in repair... 


. increase our food 


supplies 


modo 


Rationing, priorities and 
bugaboo for 2,350 
Gardens is seeing t 
brought canned goo 
Gardens was sho 


pla 
the 


see 


fuel” ... prece 


wit 


prompte 
Americans are 
Gardens” 


oday for tomorrow 


nt their own Vv 


products. With fuel sh 


ing editors co 


h less meat” 


tor 


today's problems. 


wing its rea 


d “Fun at home.” 


saving, ‘ 
its up-to-the-minute solutions to 


ding point-rationing was 


imminent gas 


1885. De- 


of Mich. Psi Up- 
silon fraternity. 
Now with Evans 
Products Co. as 
vice-pres. in chge. 


of air cargo. 





scarcities are less of a 
,000 families—Better Homes & 
othat. Before November 1942 
ds rationing, Better Homes & 
ders how to plan and 
ictory gardens—and how to can 
ortage in the offing, far- 
ntributed “More heat from less 


‘Meals 
rationing 


Millions of grateful 


“Thanks to Better Homes & 





Peddie, Yale, Ph.B., 
M.E. degrees, Sigma 
Chi fraternity. En- 
tered automotive 
business in 1914 at 
Detroit with Pack- 
ard as apprentice. 





FALVEY, JAMES P. 
with Electric Auto- 
Lite as_ vice-pres. 
since 1943. Born 
Detroit 1904. De- 
troit public schools. 
Univ. of Detroit. 
Entered automotive 
business in 1934 at 
La Crosse, Wiscon- 
sin. 











FAUST, W. L., vice- 


pres. & dir., with 
Socony Vacuum Oil 
Co., Inc... since 
June, 1929. Born 
Bryn Mavyr, Pa.. 
1895. Attended 
Stevens Inst. of 


Tech. M.E. degree. 


...have fun at home 
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° "ey awe . , FAIRHURST, WM. 
EATON, J. 0. EVANS, GLENN x. EVANS, ROBERT B. with Spicer Mfg. FAULKNER, ROY 
Founder of Eaton —" ee ae Mo- — —— Sane Corp. as vice-pres H., & ASSOC., Au- 
Mfg. Co. now ~ oO. as prod. eee aoe sales mer. si nee burn, Ind., since 
om. board. Born nee 2 ‘one nag Oe asaa =. 1925. Born Pater- June 1942. Born 
ev . ** , 
onkers, N. Y., Il. ae ae’ 1906. Attended Univ. om Mee ee Feb. 1, 1896 High 


school. Entered 
automotive business 
in 1916 at Pitts- 
burgh Co. as sales- 
man, 





. plan meals with 


otal ten 


. manage family living 


. .. prepare healthful meals despite shortages 


DUC o am CLIC METRIC LIn 


America’s Family-Service Home Magazine 


Meredith Publishing Company, Des Moines 3, lowa 
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SE, WINIFRED 
vith General Tire 
tubber Co. Was 
under with Wm. 
il. Vice-president 
1917. Born Ak- 
ome a4, 18t7. 
olle 
ikeepsie, N. Sy 


automotive 
8 =1902_ with 
- Goodrich Co. 
to supt. 













































































































. JOSEPH 
Graham- 
otor Corp., 
as chmn. 
dinre Aug., 
Orn Nash- 
Dn., 1892. 
v., Chi Phi 
. Entered 
e business 
at Detroit 
ickard as 
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FAY, BYRON A. with 


Electric 
Co. 


Auto - Lite 
as vice-pres. in 


chg. plant operation, 


director 


since 1939. 


Born Columbus, Ohio. 


Ohio State. 
Automotive 

1904 with Columbus 
Buggy Co., 


Entered 
business 


building 


electric vehicles. 


FEGEN, WILLIAM 
Mac D. with Ditzler 
Color Co. as dir. 
since 1939. Born 
Dundee, Scotland, 
1893. High school, 
Harris Academy. 
Entered automotive 
business in 1913 at 
Buffalo with Pierce- 
Arrow as motor car 
stylist. 


FENNER, DAVID C. 
with Mack Intl. 
Motor Truck Corp. 
as vice-pres. since 
1911. Born Provi- 
dence, R. I., 1875. 
Yale, Ph.B.; Mass. 
Inst. Technol., B.S. 
Entered automotive 
business in 1896 at 
Providence, R. I. 
with A. L. Riker as 
mech. in a 25-mile 
track race. 


FIELD, CHARLES 
B. with Curtis Pub- 
lishing Co. as mer. 
Detroit branch. 
Born Chicago, Feb. 
4, 1889. Howe Mili- 
tary School, Kenyon 
College. 


FIELDS, JOSEPH 
E. formerly with 
Chrysler Corp. as 
vice-pres. Now di- 
rector. Born Fargo. 
N. D. Common 
school education. 
Entered automotive 
business in 1908 at 
Fargo, N. D. with 
Chalmers as dis- 
tributor. 


FENN, FRANCIS 
H. with American 
Bantam Car Co.°as 
pres., gen. mgr. 
since 1939. Born 
Jackson, Mich., 
1898. U. 8. Naval 
Academy. Entered 
automotive business 
in 1935 at Detroit 
with Hupmobile as 
gen. sales mer. 


FERGUSON, MAL- 
COLM P. Bendix 
Aviation Corp. as 
vice - pres. West 
Group Exec. since 
Sept. 1942. Gen. 
mgr. of Bendix 
Prod. div., 1938 to 
Sept. 1942. Born 
Elmira Heights, N. 
Y., 1896. Syracuse 
Univ., M.E. degree. 
Entered automotive 
business in 1919 at 
Elmira, N.Y. with 
Eclipse Machine Co. 
as engr. 


, at 
FIELD, ROSWELL 
F. with Campbell- 
Ewald Co. as vice- 
pres. since 1925. 
Born Chicago, Ill., 
1893. University of 
Illinois, 1914. Re- 
porter, Chicago, 
1914. Entered ad- 
vertising work, Chi- 
cago, 1919. 


FINLAY, ROBERT 
M.. with Automotive 
News as Managing 
Editor since 1944. 
Porn in Detroit in 
1913. Wayne U. 
Entered automotive 
business in 1943 at 
Detroit. 
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FISH W. E. with 
Chevrolet Motor di- 
vision as natl. megr., 
coml. and truck 
dept. since 1933. 
Joined Chevrolet 
1931 as city truck 
mgr. at Pittsburgh. 
Born Pittsburgh, 
Oct. 17, 1897. En- 
tered automotive 
business in 1917 
at Pittsburgh with 
Packard Motor Co. 
as salesman. 
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FIRESTONE, JdR., 
HARVEY 8. _ with 
the Firestone Tire & 
Rubber Co. as pres. 
since 1941. Born 
Chicago, IIl., 1898. 
Asheville School, 
Princeton Univ., A. 
B. degree. Entered 
automotive business 
in 1920 at Akron 
with the Firestone 
Tire & Rubber Co. 
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FISHER, L. P. 
dir. of General Mo- 
tors Corp.,  vice- 
pres. Fisher & Co. 
Born Norwalk, O. 
Oct. 19, 1888. 


W339 CS OD 


FISHER, EDWARD 
F., dir., General 
Motors Corp. Born 
Norwalk, O., 1891. 
Entered automotive 
business in 1909 
with Fisher Body. 
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\ FISHER, WILLIAM 


FISKEN, CLAR. 
ENCE P. with 
Chevrolet div. G. 
M. Corp. as adv. 
mgr. since 1934. 
Born Milwaukee, 
1892. Univ. Wiscon- 
sin. 
motive business in 
1921 at Racine, 
Wis. with Mitchell 
Motors Co. as dis- 
tributor. 


A. With Fisher & 
Co. Entered auto- 
motive business at 
Detroit with Fisher 
Body. 


Entered auto- 
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FITZPATRICK, 
LEO J. with WJIR 
as vice-pres., gen. 
mgr. since 1925. 
Born Wichita, Kan., 
1896. Kansas Univ., 
Sigma Chi frat. 
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FITCH, ELLERY B®. 
with Bendix-West- 
inghouse Automn- 
tive Air Brake Co. 
as Dir. of Eng. Born 
Elmira, N. Y. Syra- 
cuse U., M.E. de- 
gree, Tau Beta Pi. 
fraternity. Entered 
automotive business 
in 1912 with West- 
inghouse. 
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FLEENER, LON A. 
with White Motor 
Co. since 1941. Now 
dir. of ind. rela- 
tions. Born Indian- 
apolis, Ind., 1901. 
Univ. Ind. Entered 
automotive business 
in 1923 with Buick 
as dist. mer. 


FLECK, A. H. with 
Studebaker Corp. 
Since 1940 as sales 
mgr. of Export Corp. 
Also asst. mgr. Gov- 
ernment Procure- 
ment Div. Born 
Huntington, Ind., 
1900. High school. 
Entered automobile 
business in 1921 at 
South Bend with 
Studebaker as me- 
chanic. 
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FLETCHER,C. 
SCOTT with Stude- 
baker Corp. as sales 
mgr. since 1937. 
Now on leave. Born 
Sydney. N. S. W., 
1904. Sydney Univ.. 
E.B.C. degree. En- 
tered automotive 
business in 1921 at 
Sydney, N. S. W. 
with Studebaker 
Corp. as sales clerk. 


Scrner 
Qer the LM... 


e The good old days are on their way back. The road to peace and security, under 


~<J 2 Ci> 


AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


FLEMING, NEIL 
A. with Ditzler Col- 
or Co. as sales mgr. 
of distr. div. since 
1920. Born Winslow, 
Ariz. Entered auto- 
motive business in 
1909 at Flint, Mich. 
with Buick as 
mach. parts inspect. 
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FORD, HENRY, 
founder and now 
pres. of Ford Motor 
Co. Born Dearborn 
Township, Wayne 
County, Mich., 1863. 
District school, 
Greenfield, Mich. 
Entered automotive 
business in 1903 at 
Detroit with Ford 
Motor Co. as presi- 
dent. 
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FLOOD, THOMAS 
W. with Electric 
Auto-Lite Co. Orig- 
inal equipment sales 
mgr. Born New 
York. N. Y. Entered 
automotive business 
1919 with Moto- 
Meter Div. Electric 
Auto-Lite Co. as 
credit mgr. and 
asst. treasurer. 


repair for the past four years, is opening up. “Detour” and “Danger” signs are coming 


down. The automotive industry is soon to be free-wheeling again down a straight, and 


ever-widening road. No one relishes the thought more than The Indianapolis News. 


The automotive industry led the country back to prosperity after the first world war. 


It will do it again. 


To say that we have seen too little of you in our columns these war years is faint 


acknowledgment of our sense of loss. To say we will welcome you back is the height 


of understatement. 


The following figures represent only the shadow of your presence, but they foretell 
the future, to which we are all looking forward with faith and hope. For the past six 
years The News has held an average of fifth place in automotive advertising among 


the first 50 six-day evening newspapers of America, and has carried 55% more auto- 


motive and automobile linage than its closest local competitor. 


Advertising is gregarious. It likes to appear where most other advertising is appearing 


—probably because that’s where most people look for and expect to find it. The News 


is unquestionably the gathering place for automotive advertising in Indiana. We trust 


it won't be long until “we'll be seeing you” in top position and next to reading matter. 


DAN A. CARROLL, 110 E. 42nd St., New York 17 


THE GREAT HOOSIER DAILY, ALONE, DOES THE JOB 


¢ J. €. LUTZ, Tribune Tower, Chicago 11 °* 








J. F. BREEZE, Advertising Director 
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FORD. RUSSELL 
G. with Chevrolet 
div. G. M_ Corp. 
as gen pur. agt. 
since 1949. Born 
Detroit. 1900. En- 
tered automotive 
business in 1922 at 
Detroit with Cnev- 
rolet standards 
dept. 
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FORD, HENRY II 
with Ford Motor 
Co. as vice pres. 
since 1944. Born 
Detroit, 1917. Hotch- 
kiss, Yale. Entered 
automotive business 
in 1940 at Detroit. 
Navy 2'2 years. 
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FOUSE, WINIFRED 
E. with General Tire 
& Rubber Co. Was 
co-founder with Wm. 
O'Neil. Vice-president 
since 1917. Born Ak- 
ron, Dec. 24, 1877. 
Business College, 
Poughkeepsie, N. Y. 
Entered automotive 
business 1902 with 
B. F. Goodrich Co. 
secy. to supt. 


FOWLER, VOLNEY 
B. General Motors 
Corp. as asst. to 
vice-pres. assigned 
to Electro - Motive 
Div. in chge. adv. 
and pub. rel. Born 
Dec. 11, 1896. De- 
Pauw Univ. Entered 
automotive business 
in 1929 at New York 
with General Mo- 
tors Export Div. as 
asst. dir. of pub. 
section. 


FRANCOIS, PAUL 
L. with Resistoflex 
Corp. as mgr. auto- 
motive div. Born 
Chicago, 1906. Grade 
school. Entered au- 
tomotive industry 
1926 as city sales- 
man for Harry W. 
Cooper. Inc., Chi- 
cago. Served as Ist 
Lt. A. U. 8. Ord., 
World War II. 

} 


FRAZER, JOSEPH 
W. with Graham- 
Paige Motor Corp., 
Detroit, as chmn. 
of bd. sinrve Aug., 
1944. Born Nash- 
*wille, Tenn., 1892. 
«ak ULuiv., Chi Phi 
traternity. Entered 
automotive business 
in 1912 at Detroit 
with Packard as 
mech. 


FREDERICK D. 8. 
with Rohm & Haas 
Co. plastic div. 
vice pres. in charge 
of sales since 1943. 
Born Hamilton, O., 
Nov. 13, 1910. U. 
of Ill., Miami U., 
Univ. of Munich, 
Phi Eta Sigma, Phi 
Beta Kappa, Phi 
Kappa Phi, _ etc. 
Entered automotive 
business 1936 with 
Rohm & Haas Co. 
as sales mgr. plas- 
tics div. 


FREY, JULIAN J. 
with Ethyl Corp. as 
sales mer. (1944) 
hd. tech. serv. dept. 
& chmn. war com- 
mittee since 1942 
Born Baltimore, 
1905. Lehigh Univ., 
B.S. degree. En- 
tered automotive 
business in 1927 at 
Yonkers, N. Y., with 
present company in 
engr. dept. 


o “ oe 
FRIES, VOLLMER 
W. with White Mo- 
tor Co. as_ vice- 
pres., chge. prod- 
since 1943. Born 
Pleasant Valley, N. 
Y., 1902. Millbrook 
Memorial School, 
Rensselaer Poly- 
technic Inst., E. E. 
degree. Entered au- 
tomotive business 
in 1924 with White 
Motor Co. as tech. 
apprentice. 


FRUEHAUF. 
HARRY 8&8. with 
Fruehauf Trailer 
Co. as_ vice-pres. 
since 1928. Eorn 
and educated in 
Michigan. Entered 
automotive business 
with present com- 
pany in 1914. Made 
first vice-pres. in 
1941. 


FRUEHAU F, 
HARVEY C. with 
Fruehauf Trailer 
Co. as president 
since 1929. Born 
and educated in 
Michigan. Entered 
automotive business 
in 1906, becoming 
vice-pres. and 

mgr. 

Trailer Co. in 1915. 
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FUSON, SAMUEL 
D. with Arthur 
Kudner, Inc. as 
vice - pres. since 
1935. Born Missouri. 
Drury College. En- 
tered automotive 
business in 1930 at 
New York City with 
Erwin Wasey & Co. 
as pub. also dir. of 
inf. N. Y. State 
War Sav. staff., U. 


FRUEHAUF, ROY 
A., exec. vice-pres., 
Fruehauf Trailer 
Co. Born in Michi- 
gan, graduate of 
Principia, St. Louis, 
Mo. Entered auto- 
motive business 
with present com- 
pany in 1928. 


GAMBLE, DAVID E. 
with Borg-Warner 
Corp. as pres. and 
gen. mgr. Borg & 
Beck Div. Born Mo- 
line, Ill., 1887. High 
school. Entered au- 
tomotive business in 
1908 with Midland 
Motor Co. as asst. 
supt. and chf. engr. 


GALLMEYER, ER- 
NEST E. J. with 
Wayne Pump Co. as 
vice-pres., dir. sales 
since 1934. Born Ft. 
Wayne, Ind., 1890. 
Grade school. En- 
tered automotive 
business in 1908 at 
Fort Wayne, Ind. 
with 8S. F. Bowser 
& Co. as clerk. 


GASKIN, D. OC. 
with scudebaker 
Corp. of Canada, 
Ltd. as vice-pres., 
gen. mgr. since 
1931. Born Mont- 
real. High school. 
Entered automotive 
business in 1919 at 
Montreal with Le- 
doux Jennings Co. 


GARRETT, PAUL 
with G. M. Corp. 
of N. Y. as vice- 
pres. since 1940, 
dir. pub. rel. since 
1931. Born Lincoln, 
Kan., 1891. Whit- 
man College, B.S.; 
U. Columbia, A.M. 
Phi Beta Kappa, 
Phi Delta Theta. 
Entered automotive 
business in 1931 
with G. M. as dir. 
pub. rel. 


8. Treas. 


* If events of the past give any indica- 
tion of what the future will bring . . . 
hold your hat! The immediate post-war 
perio: will see the biggest consumer 
spending spree you ever saw. 


Newspaper advertising will be a greater 
facior than ever in this competitive, ini- 
tial sales period. Because it can be effec 
tively tied-in with the news . . . because 
it is flexible and able to meet a rapidly 
changing situation overnight . . . because 
is is concentrated and localized . . . and 
because it is visual... newspaper adver- 
tising is the only advertising that will 
completely meet your needs. 


If you are late in launching your post- 
war car, newspaper advertising will en- 
able you to explain that recent engineer- 
ing developments incorporated into it 
are worth a few week’s delay in delivery. 


as clerk. 


On the other hand, if you are first in 
the field, newspaper advertising can be 
aimed and timed in any market you 
wish, to enable you to capitalize on your 
achievement. Newspaper advertising is 
maneuverable and mobile, its guns point 
in whatever direction you wish to aim 
them, and at the right time ... a 
decided advantage today, when so many 
unpredictables enter into the picture. 


Make Cincinnati’s oldest, largest, most 
influential daily . .. the Cincinnati 
Times - Star... your BASIC selling 
medium in this $500,000,000 richer- 


than-ever Cincinnati market. 


HULBERT TAFT, President and Editor-in-Chief 
Owners and Operators of Radio Station WKRC 


PHILIP R. COTTRELL, National Advertising Mgr. 


p: GO East 42nd Street e CHICAGO; 333 North Michigan Avenue @ WEST COAST REPRESENTATIVE: 


GELZER, J. A. 
with Wagner Elec- 
tric Corp. as sales 
mgr. since 1923. 
Born Charleston, 8. 
C., 1886. Clemson 
A&M, B.S. degree. 
Entered automotive 
business in 1913 at 
St. Louis with Wag- 
ner Electric Corp. 
as sales engr. 


oe 


GAUGHEN, FRANK 
X. with Capper Pub- 
lications, Inc., as 
western mer. Born 
in Pittsburgh, Pa., 
March 4, 1891, En- 
tered automotive 
business in 1919 at 
Toledo, Ohio, with 
Electric Auto - Lite 
Co. as adv. mer. 


(sl 


IN ADVERTISING 
AND DAILY CIRCULATION 


John E, Lutz, 435 North Michigan, Chicago. 


GERMANN, ALLEN 
C. with Hudson Mo- 
tor Car Co. as ex- 
port mer. since 
1925. Born Fairview, 
Kansas, 1891. Univ. 
of Chicago. Entered 
automotive business 
in 1919 with Dort 
Motor, Flint, Mich. 
as asst. export mer. 


GEYER, B. B. with 
Geyer, Cornell & 
Newell, Inc. as 
pres. Evrn Dayton 
1891. High school. 
Directed first auto- 
motive advertising 
account in 1913. 


GEORGI Jr., CARL 
with D. P. Brother 
& Co., Inc. as dir. 
media since 1934. 
Born Detroit. Univ. 
Detroit. Entered au- 
tomotive businesg fn 
1919 at Detroit with 
Maxwell Mtr. Car 
Co. in adv. dept. 


GUEBARD, VICTOR 
A., mgr. of mfg., 
motor truck div., 
International Har- 
vester Co. since Dec. 
1943. Born New Ha- 
ven, Ind. 1900. High 
school and extension 
zourses. Entered au- 
tomotive business in 
1921, Pan American 
Motors, St. Cloud, 
Minn. Joined Har- 
vester 1927. U. S. 
Army during World 
War I. 





GLOSTER, ROBERT 


F., Studebaker 
Corp.. New York, 
N. Y., Now Maj. 
Ord. dept. Born 
Chicopee Falls, 
Mass., May 29, 
1898. Grammar, 
high school, Holy 
Cross. Entered au- 
tomotive business in 
1917 at Springfield, 
Mass. with Willys- 
Overland, Inc. as 
retail salesman. 


GIVEN, REGINALD 
F. with Universal 
C.1.T. Credit Corp. 
as vice pres. Born 
Millbrook, Ontario, 
Canada, 1896. En<- 
tered automotive 
business in 1920 
with Continental 
Guaranty Corp., To- 
ronto. Flying officer 
Royal Air Force 2'2 
years 





GOEHRIG, HAL 
with Blackhawk 
Mfg. Co. as_ vice- 
pres. sales since 
1942. Born Milwau- 
kee, 1908. U. Wis- 
consin, B.A. degree. 
Entered automotive 
business in 1930 at 
Milwaukee with 
present company in 
factory. 


GOAD, LOUIS C, 
Gen. mgr. of East- 
ern Aircraft Div. 
and  vice-pres. of 
GM Corp. Born 
Petersburg, Ind., 
1901. Univ. Illinois, 
M.E. Entered auto- 
motive business in 
1923 at Anderson, 
Ind. with Delco- 
Remy Corp. as engr. 


GOLDMAN, MARTIN 
E. with Aitkin-Ky- 


nett Co. 


as partner 


since 1930. Born Bal- 


timore, Md. 
automotive 
1914 at 


Entered 
business 
Baltimore, 


Md. with U.S.L. Bat- 
tery Distributor as 
salesman. 
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GORDON, JOHN 
FRANKLIN with 
Cadillac Motor Car 
Div., as chief engr., 
since 1943. Born 
Akron, Ohio, 1900. 
Public school, 
Greeley, Colo. 
Graduatei U. 5S. 
Naval Academy June 
1922. Masters de- 
gree mech. engr. 
Univ. of Mich. 1923. 
Entered automotive 
business in 1923 
with Cadillac 


WEE QS COQ WED 


GOLDSTEIN, JAKE 
with Slocum Pub- 
lishing Co. as west- 
ern mgr. since 
1942. Born Chicago, 
Aug. 30, 1895. 
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GREINER, KARL M. 
with Packard Motor 
Co. as parts and 
service mgr. since 
1943. Born Zanes- 
ville, Ohio, 1903. 
Entered automotive 
business in 1919 
with Zwingle Motor 
Co., Zanesvlile, O. 
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GREGORY, BRUCE 
with Thornton Tan- 
dem Co. 
pres. & dir. of sales 
since March, 1942. 
Born Battle Creek, 
Mich., 1903. Educa- 
tion: High School, 
Univ. of Michigan. 
Delta Chi fraternity. 
Entered automotive 
business in 1930 at 
Akron, Ohio, with 
General Tire & Rub- 
ber Co. as sales 
mer. 


as vice- 
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GRIDLEY, GLENN 
C. with Mechanics 
Universal Joint Div., 
Borg-Warner Corp. 
as pres. and gen. 
mer. since 1942. 
Born Rockton, IIl., 
1890. Beloit Coll. 
Academy, U. of W. 
Entered automotive 
business 1917 at 
Rockford, Ill. with 
Mechanics Machine 
Co. as head of 
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GRESS, GEORGE 

Cc. with Monsanto 

Chemical Co. GRIFFIN, ROBERT 
branch sales . > E. with Oldsmobile 
plastic div. Div. G. M. as produe- 
1939. Born Ashland, tion mer. since 1940 
Pa., 1894. Pennsyl- Born Gaines, Mich.. 
vania State College, June 12. i896. High 
B.S. degree school, business col- 
lege. Entered auto- 
motive business 1916 
at Lansing with 
Oldsmobile as distri- 
bution mer. 


i 

automotive business 
in 1939 at Detroit 
with Monsanto 
Chemical Co.. as 
branch sales mer. 


? 


HAIEN, JOHN 

Chrysler Corp. 
training director 
staff of V. P. 

man Weckler since 
1936. Born Ost Frees- 
land, Jan. 16, 1885. 
Iowa Wesley Acade- 
my, Harvard. En- 
tered automotive 
business 1936 at De- 
troit with Chrysler as 
training expert. 


GROVE, H. P. with with 


Hudson Motor Car 
Co. since 1932. Pa- 
cific coast sales 
mgr. since 1936. 
Born in Lester, Ia., 
1895. Entered auto- 
motive business in 
1918 as whisle. rep. 
for Watson Automo- 
bile Co., (Mitchell 
distrib.) Sioux City. 
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Prod. 
31944. Born Chicago 
1896. High 
{Walton 
', Commerce. 
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AFFERKAMP. 
OWARD R. with 
endix - Westing- 
ouse Automotiv: 
ir Brake Co. as 
ir. of Purchases & 
since June. 


school. 
Schl. of 
Entered 
utomotive busines 
t Chicago with 


ellow Truck & 
h 


planning dept. 


CONSIDER 


the 


GRACE, 
R. 


EDWARD 
President Grace 
& Bement, Inc. In 
advertising agency 
business since 1921, 
formerly publisher. 
Born Detroit, 1892. 
Studied Detroit In- 
stitute of Technol- 
ogy. Entered auto- 
motive business in 
1808 with Grabow- 
sky Truck. 


GRAMM, BEN- 
JAMIN A. with 
Gramm Truck & 
Trailer Corp. as 
chmn. bd. Born 
Chillicothe, O. Ohio 
N. U., M.A. Entered 
automotive business 
in 1900 at Chilli- 
cothe. Originator of 
own company as 
pres. and treas. 
Among first horse- 
less wagon makers. 


advantages of a 


financing plan! 


FOR YOUR CUSTOMERS 


Sales features that 
have customer appeal 


FOR YOURSELF 


Financing plans 
that build sales 


GRANT, RICHARD 
H. with General 
Motors Corp. as 
dir. Born Ipswich, 
Mass., 1878. MHar- 
vard U., A.B. de- 
gree. Entered auto- 
motive business in 
1924 at Detroit with 
Chevrolet as gen. 
sales mer. 


Financing alone isn’t enough. Your 
customers want—and should have— 
financing plus protection... the kind 
you can offer with Universal C.1.T.'s 
Retail Finance Plans. 


WHOLESALE Finance Plans 
through which you can _ purchase 
new and used cars. 


SURPLUS Car and Truck Finance 
Plan for your use in purchasing sur- 
plus stocks from Government 
Agencies. 


SHOP EQUIPMENT Finance Plan 
to help you buy the machinery you 
need to maintain cars in service. 


GRAVES, PAUL T. 
with Detroit Auto 
Dealers Assn. as 


In one contract your customers get 
all these services: 


Univ. Missouri, A. 
B., LLB degrees, 
Phi Delta Phi. En- 
tered automotive 
business in 1918 at 
Aberdeen, Miss. 


e Low Financing Cost 
with Reo dealership. 


© Comprehensive Insurance 
Coverage 
Personal Accident Insurance 
Accident Repair Financing 


Towing and Road 
Emergency Service 


Bail Bond Service 
National Credit Rating 


National Credit and 
Collection Service 


GRAVESON, WM. J. 
with Chevrolet Motor 
Div. G.M. as Region- 
al mer. (Atlantic 
Coast Region) since 
1940. Born Buffalo, 
N. Y., Jan. 4, 1896. 
B. & 8. College. 
Entered automotive 
business 1922 at Buf- 
falo, N. with 
Chevrolet Motor Div. 
as business mer. 


RETAIL Finance Plans to offer 
your customers—to promote cus- 
tomer goodwill and repeat sales. 


CaREPAIR Plan through which 
your customers can finance needed 
repairs and reconditioning. (Send 
for free 3-color display poster.) 


GRAY, Samud W. 
with Marvel-Scheb- 
ler Carb. Division, 
Borg-Warner Corp. 
as pres. & gen. mer. 
since 1939. Born 
Rushville, Ind., 
1886. Entered auto- 
motive business in 
1908 at Kokomo, 
Ind., with Haines 
Automobile Co. as 
draftsman. 


Added up they total a complete 
finance plan with full customer pro- 
tection. 


GREENLEE, JAMES 
T. with Imperial 
Brass Mfg. Co. as 
sales mgr. industrial 
div. since 1932. Born 
Chicago, 1892. High 
school, Northwest- 
ern. Entered auto- 
motive business in 
1910 at Chicago. 


UNIVERSAL C.1.T. CREDIT CORPORATION 
ONE PARK AVENUE, NEW YORK 16, N. Y. 


At your service Coast-to-Coast 
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HAMILTON. H. M. 
with Ross Roy, Inc., 
vice-pres. Born Ma- 
rion. Ohio. Ohio 
Wesleyan U., New 
York U. Entered 
automotive business 
in 1923 at Detroit 
with McKinney, 
Marsh & Cushing. 


HAMMOND W. H. 
with Gar Wood In- 
dustries, Inc. as 
vice-pres. and sales 
mgr. Born Philadel- 
phia. Entered auto- 
motive business in 
1920 at Philadel- 
phia with Wood 
Hydraulic Hoist & 
Body Co. as asst. 
branch mgr. 


HANCOCK, ROB- 
ERT W. with Han- 
cock Mfg. Co. as 
gen. mgr. since 
1937. Born Chicago, 
Ill., 1905. Massa- 
chusetts Institute of 
Technology. Enter- 
ed automotive 
business in 1927 at 
Jackson, Mich. 
with Hancock Mfg. 
Co. as production 
clerk. 


HARDING, SAM V. 
with Bendix Products 
Div. of Bendix Avia- 
tion Corp. as adver- 
tising and merchan- 
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HALL, ERNEST A. 
with the Hall Mfg. 
Co. as pres., gen. 
mgr. since 1923. 
Born Toronto, Ont., 
1884. U. Toronto. 
Entered automotive 
business in 1901 at 
Toronto with father 
(engine builder) as 
apprentice. 


HAMILTON, RICH- 
ARD N. with Hud- 
son Motor Car Co. 
as mer., bus. man. 
since 1933. Born in 
Louisiana. Univ. of 
Kentucky, M.A. En- 
tered automotive 
business 1915 at 
Kansas City, Mo., 
with Oakland Motor 
Car Co. as office 
mer. 


HANCOCK, HARRY 
W. with Hancock 
Mfg. Co. as pres. 
since 1906. Born 
Davenport, Iowa, 
1870. Entered auto- 
motive business in 
1906 at Chicago 
with present com- 
pany. 


HANCOCK, WM. G. 
with McCord Radia- 
tor & Mfg. Co. as 
gen. sales mgr. Di- 
rector, Automotive 
Council, War Prod. 
Born Detroit, Dec. 
22, 1894. Entered 
automotive business 
1919 at Detroit with 
McCord as office 
mgr. 


re. 


dising manager since - 


1937. Born Indian- 


apolis, Ind., June 21, * 


1900. 


HARFST, RIOH- 
ARD with Automo- 
bile Club of Mich. 
as gen. mgr. since 
1927. Born Detroit, 
1882. Entered auto- 
motive business in 
1912 at Detroit with 
Cadillac Mtr. Car 
Co. as secy. to gen. 


/ mgr. 
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HARTIGAN, J. J., 
with Campbell- 
Ewald Co. since 
1925. Vice-pres. and 
dir. of media. Born 
Chicago. Entered 
automotive business 
in 1916 with Critch- 
fleld & Co. 


35 CS OD 


HARRINGTON, 
RALPH H. with 
General Tire & Rub- 
ber Co. as adv. 
mgr. since 1936. 
Born Chicago, Il. 
Univ. Washington. 
Entered automotive 
business in 1919 at 
Akron with B. F. 
Goodrich Rubber 
Co. as branch adj., 
office mgr. 


F. J. M 
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HATCH, ARTHUR 
S. with Ford Motor 
Co. as midwestern 
regional branch 
mgr. in Chicago. 
Born Delavan, Wis. 
Entered automotive 
business in 1917 at 
Delavan, Wis., as 
Mitchell dealer. 


cGINNIS 
Vice-President 


Account Executive 


AUTOMOTIVE COUNCIL FOR 
WAR PRODUCTION 


BEAUTY COUNSELORS, INC. 


BURROUGHS ADDING MACHINE 


COMPANY 


ability is and always has been possessed by 
AA 
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HARVEY, HARRY 
A. with Auto-Lite 
Battery Corp. as 
vice-pres. since 1938. 
Born Bradford, Pa., 
1888. High school, 
Univ. Michigan E. 
Ss. in E. degree. 
Entered automotive 
business in 1912 at 
Niagara Falls with 
U. 8S. Light & 
Heating Co., pre- 
decessor of Auto- 
Lite Battery Corp. 
as asst. starter 
engr. 


Director 


AO 29 CS" 


HAVENS, V. CARL 
dir. adv. and sales 
pro. with Oldsmo- 
bile div. G.M. since 
1932. Born Sault 
Ste. Marie, Mich.., 
1902. Univ. Mich., 
A.B. degree. Enterei 
automotive business 
in 1924 at Detroit 
with Cadillac Mtr. 
Car Co. as acct. 


with men who really know their business 


added staff members who have created 


ADVERTISING WELL 


« 


WF a 


national advertising for scores of major acc 


Wa 


HATCH, CLAR- 
ANCE Jr. with D. 
P. Brother & Co., 
Inc. since 1934 as 
vice - pres. since 
1940. Born Savan- 
nah, Ga., 1899. U. 
Mich., A.B. Entered 
automotive business 
in 1922 at Detroit 
with Maxwell Chal- 
mers Corp. (Chrys- 
ler) in adv. dept. 
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HEDNER, ED W 4 
with Chevrolet div. 
G. M. Corp. as 
Natl. dir. War 
Prod. Training and 
Service. Born Bur- 
lington, Vt., 1893. 
Public school. En- 
tered automotive 
business in 1919 at 
New York City 
with Chevrolet as 
clerk. 


- u 
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HEADDEN,.&. 
BARTLETT with 
Purolator Products, 
Inc. as vice - pres. 
since 1923. Born 
Jersey City, 1899. 
Stevens Inst. Tech. 
Entered automotive 
business with Mo- 
tor Improvements, 
Inc. in 1923 as en- 
gineer. 


H . G. LITTLE 


Vice-Pr 


Soy any other field yA 


esident and Gene 


ral Manager 


t 


ffi 


ns, 


s26nd assistants. 


mae ictured here are recently 
prodiced outstandingly successful 


. These men can do as much for you. 


THE DETROIT OFFICE SERVES 


CHEVROLET MOTOR DIVISION, 
General Motors Corporation 


CHICAGO, DULUTH & GEORGIAN 


BAY TRANSIT CO. 


DELCO PRODUCTS DIVISION, 
General Motors Corporation 


DELCO RADIO DIVISION, 
General Motors Corporation 


DELCO-REMY DIVISION, 
General Motors Corporation 


THE DETROIT EDISON COMPANY 


DETROIT GEAR AIRCRAFT PARTS 
DIVISION, Borg-Warner Corporation 


DETROIT VAPOR STOVE DIVISION, 
Borg-Warner Corporation 


GENERAL MOTORS CORPORATION 
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. HERRINGTON, 


HEIL, JULIUS P. HERRESHOFF, A. <n tuenge-tiep. TRAE AAAS 


pres. Heil Co. since : es : 

pres. Hell Co. since GRISWOLD wl t h rington Co., Inc., as Sechare finer Ger oo ee B. F. Goodrich Co” 
mond, Germany, 4 4 chief " orP 936. a oe Oe. See Co., as adv. mer. eo Akron, as. merch. 
ay. tte ae : : = oe. nn 1931. Born Codden- } oan e = -° BS Akron, as merch. 
July, 1876. ‘Entered ateh Ghnse S008. ham, fns., 1801. = , ce \. rm ee mer. tire div. since 


1901 at Milwaukee, © ie tf. Mech. Eng., Stevens Detroit, June 5, , 1940. Born Cincin- 


= . 1899. West Point and nati, 1897. U. Cin- 
Wis. with Heil Co. boned autementee an apace ae fm «Univ. of Mich. A.B. ; cinnati, L.L.B. En- 


as pres., gen. megr., ee A ‘ : 
founder, shop oa. puatness > iets at Entered automotive ; Fi ae gre . — te : ed automotive 
ete. of the Heil Co. f uh Seeek business 1915 at a tonne cumeiee : un DF Geode 
Ex-governor of the come eiicaact onm Milwaukee, Wis. 4 dh automotive aa: és te Good- 
state of Wisconsin. er. with Harley David- re jusiness, 1922, at rich as salesman. 
. son Motor Co. as ard Motor ‘Car Co. 
cagneee, Sea as adv. clerk. 





HOBGEN, WM. H. 

wi .Ditzler Color 
HERMAN, FRANK HERRICK, DOUG- ; HITER, FRANK A. Con as sales mer. 
me with Purolator ? , LAS M. with De ; : with Stewart-Warn- : since 1929. Born 

oucts, Inc. as i Soto Motor Corp. er, Alemite Corp. j Lyminge, Eng., 

vice-pres. in chge. div., Chrysler Corp. ; HILMAN, W. A. since 1920. Senior 3 1889. Abbotsford 
of equipment sales. , ; sales mgr. western - , with Chrysler Corp. vice-pres. Born Coll. of Eng. Enter- 
Born Ashland, O., Lies div. since 1941. Born ; t since 1914. Appoint- Owensboro, Ky., : ed automotive busi- 
1886. Ohio State . Toledo, 1897. Univ. ed dir. of service, 1892. Entered auto- ness in 1922 with 
Univ. Entered auto- wih. Michigan. Chi Phi. anh Chrysler Div., 1928. motive business in Pittsburgh Plate 
motive business in Entered automotive Fd 1914 at Louisville Yaa Glass Co. as saies- 
1914 at South Bend business in 1925 at Ky. with American % man. 
with Studebaker Toledo with Willys- F Automobile Co. as % 
Corp, in sales div. Overland as statist. distrib. 


HOFFMAN, PAUL 
GRAY with Stude- 
baker Corp. as pres. 
since 1935. Born 
Chicago, 1591. 
Univ. Chi.: Rose 


Polytechnic Ins., 
Univ. S. Calif.; 
Univ. of Rochester. 


Delta Tau _ Delta. 
Entered automotive 
business in 1909 at 
Chicago with Hal- 
laday Motor Co. 


HOGATE, DON D. 
with General Motors 
Corp. in Public Re- 
lations Dept. since 
1934. In charge of 
Washington, D. C. 


HAS ENLARGED ITS DETROIT STAFF OF EXPERIENCED ist porn pani 


Ind., Aug. 27, 1900. 
De Pauw University, 


MEN IN PREPARATION FOR POST-WAR BUSINESS Ess ae 


publicity, Dodge 
Bros. 


HOLLER, WM. E. 
with Chevrolet div. 
G. M. Corp. as 
gen. sales mer. 
since 1933. Born 
Brooklyn, N. Y. 
Colgate-Cornell. Al- 
»ha Lambda. Enter- 
ed automotive busi- 
ness in 1920 at 
Tint with Flint 
Mtr. Co. as asst. 
to W. C. Durant. 


HOLMAN, FRANK 
with Bendix Prod- 
ucts Div. Bendix Avi- 
Te E. MILLER pr —— - —_ 
* istont engineer since Jan. 1, 
Production Ass! 1941. Born Philadel- 
, phia, Pa., July 8, 
1897. Swarth- 
more High, Swarth- 
more and Cornell. M. 
E. Entered automo- 
tive business 1928 at 
Ardmore, Pa. with 
Autocar Co. as brake 
engineer. 


HOLMES, FOSTER 
porns = ——— —— 

: 2 neering 0. 
tives who are producers, copy men who are salesmen, art directors who know how : 2S 2 2 
‘ 3 Minneapolis, 1890. 

J + * 1 i f 

to sell with pictures, and staff men who think in terms of complete ideas—you'll © Academy, “ ghemed 
. 4 fentific, Yale, B. 


find it in Campbell-Ewald. We have a uniquely successful method of creative ” Bea 


tomotive business in 
1930 at St. Louis 


operation that assures our clients of all the best thinking of our large and varied : with present com- 


pany as sales mgr. 


staff. We're ready .. . just give us a call. 
HOOPER, GEORGE 
P. With Hancock 
Mfg. Co. as sales 
mgr. since 1937. 
Born London, Can., 
1893. High school, 
° ° a bus. coll. Entered 
There are Campbell-Ewald offices at your service in Detroit, New York, Chicago and Los Angeles bus. coll. Satered 
in 1920 at Windsor, 
Ont., with G. M. 
Corp. as foreman. 
Planning & techni 
. « ee HENRY T. EWALD, PRESIDENT cal consultant to 
CAMPBELL-EWALD COMPANY, DETROIT cist ame wt 
since 1942, 


THESE OUTSTANDING ACCOUNTS 
HOPKINS, BEN F 


ANIZATION NORGE MACHINE PRODUCTS DIVISION, STRAN-STEEL DIVISION, with Gtacetnan 


: G 
Borg-Warner Corporation Great Lokes Steel Corporation yo — 2 i939 pi 


GUIDE LAMP DIVISION, MORAINE PRODUCTS DIVISION, pacKarD ELECTRIC DIVISION, UNITED MOTORS SERVICE, INC. =<”: 
General Motors Corporation Genera! Motors Corporation General Motors Corporation 


HARRISON RADIATOR DIVISION, NORGE DIVISION, SAGINAW ame yond DIVISION, 
General Motors Corporation Borg-Warner Corporation General Motors Corpora’ 


GREAT LAKES STEEL CORPORATION THE JAM HANDY ORG 


WABEEK STATE BANK OF DETROIT 
WIR, THE GOODWILL STATION, INC. 
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HOWE. A. VANCE 
with Bendix-West- 
inghouse Automotive 
Air Brake Co. as 
sales mgr. since 
June 1944. Born 
Syracuse, N._ Y. 
1902. Syracuse U. 
M.E. degree. En- 
tered automotive 
business’ in 1924 
with Westinghouse 
Air Brake Co. 


HUBNER, WM. H. 
with Ethyl Corp. as 
dir. of refin. div. 
since 1939. Now Lt.- 
Col. U. S. Army 
Air Corp. Born 
Pittsburgh, 1900. U. 
Pittsburgh, B.S.; U. 
Michigan, M.S.; U. 
Pittsburgh, M.E. 
Phi Gamma Delta. 
Entered automotive 
business in 1923 at 
Detroit with Chev- 
rolet as spel. test. 
engr. 


wT OL 
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HOUGH, JOHN K. 
with Goodyear Tire 
& Rubber Co. as 
dir. of adv. since 
1937. Etorn Erie, Pa. 
1891. A.B. Amherst 
college. Entered 
automotive business 
1914 at Akron with 
Goodyear in sales 
dept. 


HOWARD, 
GRAEME K. with 
G. M. Corp. as 
vice - pres. in chg. 
overseas oper. since 
1940. Now with 
Qm. Corp, M.T.S. 
Born Los Angeles, 
1896. Stanford U., 
Harvard, B.A. in 
econ. Delta Tau 
Delta. Entered 
automotive business 
in 1920 at New 
York with G. M. 





HUDSON, 
G. 


RICHARD 
with Studebaker 


Corp. as mgr. Truck 


I 


div. since 1936. En- 


tered automotive busi- 
ness 1922 with Reo 
Motor Car Co. as ex- 
port manager. 


HUFSTADER, WM. 
F. with Buick Mtr. 
div. as _ vice-pres., 
gen. sales mer. 
since 1933. Dir. of 
all war training. 
Born Jersey City, 
1895. High school, 
one year Denison 
College. Entered au- 
tomotive business in 
1915 at Buffalo with 
Pierce - Arrow Mtr. 
Co. as student engr. 


HUGHES, 
ERICK G. with New 
Departure div. G. 
M. Corp. since 1911, 
as gen. mgr. since 
1933. Born West 
Cornwall, Conn. 
Sheffield Sc. Schl., 
Yale U., Ph.B. in 
science degree, Sig- 
ma Xi fraternity. 
Entered automotive 
business in 19 0 7: 
with Driggs-Seabury 
Ordnance Corp. as 
chief engr. 1 


HUKILL, HENRY D. 
with Bendix Prod- 
ucts Div. since 1929 
as asst. sales mer., 
automotive devices. 
Born Pittsburgh, 
Pa., Cornell M.E. 
Entered automotive 
business 1920 with 
Westinghouse Air 
Brake Co. as megr., 
automotive brake 
div. 2nd Lieut. U.S. 
Army, World War IL. 


FRED- 


HUGHSON, WIL- 
LIAM L. with Wil- 
liam L. Hughson 
Co. as pres. since 
1903. Born Buffalo. 
High school. Enter- 
ed automotive busi- 
ness in 1903 at San 
Francisco with Ford 
Motor Co. as dealer. 
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HUNT, ELGAR J. 
with Chrysler Corp. 
as operating mer. 
Chrysler Tank Ar- 
senal. Born Canada, 
1892. Entered au- 
tomotive business 
in 1911 at Detroit 
with E. M. F. Co. 
as crankshaft fore- 
man. 


HUNT, 
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HUNDERUP, LEO 
F. with Van Nor- 
man Machine Tool 

as vice-pres., 
asst. gen. mer. 
since 1938. Born 
Corwith, Ia., 1897. 
Univ. Penn., Phi 
Sigma Kappa fra- 
ternity. Entered au- 
tomotive business in 
1912 at Fort Dodge, 
Ia. with Snow Mtr. 
Co. as shop helper. 


FRED M. 


with De Soto Motor 
Corp. as Philadelphia 


Regional Mgr. 


since 


March 1, 1928. Born 


Connellsville, 


Penna., 


Sept. 19, 1901. Pierce. 
Business Mgr. Enter- 
2d automotive business 
1920 at Norristown, 
Pa. as Chandler 
dealer. 


HUNT, ORMOND 
E. with G. M. Corp. 
as vice-pres. since 
1929. Exec. vice- 
pres. 1942. Born 
Saranac, Mich., B.S. 
in M.E. and hon. 
M.E. Tau Beta Pi. 
Entered automotive 
business in 1909 at 
Detroit with Pack- 
ard Mtr. Co. as 
draftsman. 


a 


HUTCHINS, DAN- 
IEL JOSEPH with 
Firestone Tire & 
Rubber Co. as mfrs. 
sales since 1939. 
Born Fife Lake, 
Mich., 1892. High 
school. Entered au- 
tomotive business in 
1913 at Detroit with 
Ford Mtr. Co. as 
material expeditor. 


HUTCHINSON, ED- 
WIN T. H. with 
Sparks - Withington 
Co. as sales mer. 
horn div. Entered 
automotive business 
in 1911 at Bethle- 
hem, Pa. with Beth- 
lehem Spark Plug 
Co. as sales rep. 


HUNTER, WIL- 
LIAM T. with Sco- 
vill Mfg. Co. in 
chge. of Schrader 
div. as vice pres. 
and dir. since 1930. 
Born at Portland, 
Conn. ’80. Entered 
automotive business 
1899 in New York 
with A. Schrader’s 
Son in acct. dept. 


HUTCHINSON, B. 
EDWHEIVN with 
Chrysler Corp. as 
vice - pres., chmn., 
fin. comm. _ since 
1925. Born Chicago, 
1888. Mass. Inst. 
Tech. Entered auto- 
motive business in 
1921 at Detroit with 
Maxwell Mtr. Corp. 
as vice-pres., treas. 


HUTCHINSON, 
RICHARD ASHTON, 
with Studebaker Ex- 
port Corp. as pres.. 
since Jan., 1944; 
gen. mgr. since 
1923; also gen. mgr 
Government Pro- 
curement Div. Born 
Spokane, Wash., 
1897. Private school, 
Univ. Gonzaga. En- 
tered automotive 
business in 1917 at 
Portand, Ore. as 
salesman. 
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INGERSOLL, ROY 
CLAIRE with In- 
gersoll Steel & Disc 
Div. as pres.. Born 
Sandoval, Ill., 1884. 
Knox College. Phi 
Gamma Delta. En- 
tered automotive 
business in 1909 
with Norwalk Steel 
& Iron Co. as mer. 
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INGERSOLL, HAR- 
OLD G. with Inger- 
soll Steel & Disc 
div. of Borg War- 
ner Corp. as vice 
pres. and _ treas. 
since 1917. Born at 
Sandoval, Ill. 1888. 
Knox col. A.B. Phi 
Gamma Delta. En- 
tered automotive 
business 1917 New 
Castle, Ind. with 
Indiana Rolling Mill 
Co. as vice - pres. 
and treas. 


IRELAN, FRANK 
H. with Delco 
Products div. G. M. 
Corp. as gen. mgr. 
since 1940. Born 
Darke County, O., 
1893. Indiana Busi- 
ness College. Enter- 
ed automotive busi- 
ness in 1916 with 
Dayton Eng. Lab. 


. Co. as fcty. worker. 


ISHERWOOD, WIL- 
SON 8. th A. C. 
Spark Plug div. G. 
M. Corp. as gen. 
sales mgr. since 
1914. Born Petos- 
key, Mich. High 
school. Entered au- 
tomotive business in 
1914 at Flint with 
A. C. Spark Plug 
Co. as salesman. 


JACKSON, HARRY 
W. with Bendix- 
Westinghouse Auto- 
motive Air Brake 
Co, as service sales 
mer. since June 
1944. Born Brace- 
bridge, Ont., Can. 
1901. Entered au- 
tomotive business 
with Canadian West- 
inghouse Ltd. 1920. 
With present co. 
since 1933. 


JAHANT, 


(ISRAEL, RICHARD 
H. with Nash Kel- 
vinator Corp. as 
mgr.of New York 
zone since 1941. 
Miami Univ., A.B. 
degree, Sigma Chi 
fraternity. Entered 
automotive business 
in 1918 as _ retail 
sales mer. 


JACOBSON, CHAS. 
L. with Chrysler 
Sales Corp. as vice- 
pres., gen. sales 
mgr. since 1939. 
Born Paw Paw, IIl., 
1896. Schooling, 
Kalamazoo. Entered 
automotive business 
in 1914 at Detroit 
with Ford Motor 
Co. in adv. dept. 
Now in charge of 
Chrysler Corp. 
Evansville ordnance 
plant. 


CHARLES 


J. with General Tire 


& Rubber Co., 
founder’ with 
O'Neil, 


of production 


co- 
wm 
as vice-pres. 
since 


1915. Born Akron. 
Akron schools. Akron 
U. B.A. Entered 


automotive 


business 


1908 at Akron with 


Firestone as 
supt. of production. 


asst. 


JAMES, WILLIAM 
S. with Studebaker 
Cerp. as chief engr. 
since 1936., pres. of 
Society of Automo- 
tive Engineers. Born 
Asbury Park, N. J., 
1892. George Wash. 
Univ., B.S. in M.E. 
Entered automotive 
business in 1924 at 
Detroit with Hupp 
Motor Co. as engr. 
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JOHNS, J. M. with 
Libbey - Owens - Ford 
Glass Co., as gen. 
mgr. of industrial 
sales div. since 
1943. Born Erook- 
lyn, N. Y. Joined 
L-O-F in 1922 be- 
ginning work at 
window glass plant 
in Charleston, W. 
Va. 
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JENKINS RALPH 
S. with Gar Wood 
Industries, Inc. vice 
pres. and gen mer. 
since 1940. Entered 
automotive business 
1922 at Detroit with 
Gar Wood Indus- 
tries, Inc. as stu- 
dent salesman. 
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JOHN, W. A. P. 
with MacManus, 
John & Adams, 
Inc. as pres. since 
1936. Born New Al- 
bany, Ind., 1895. 
Univ. Michigan, A. 
B. degree. Entered 
automotive business 
in 1916 at Detroit 
with Dodge Bros. 
as clerk adv. dept. 


JOHNSON, ABEN E. 
with Hastings Mfg. 


Co., Hastings, 


Mich. 


as president since 
1939. Born Oakland, 


Nebraska, 
Sept. 5, 
school. 


1884. 


Burt Co., 
High 
Nebraska 


Business. Entered 


automotive 


business 


1916 at Hastings, 
Mich. with Hastings 
Mfg. Co. as general 


manager. 


JOHNSON, COURT- 
NEY with Studebak- 
er Corp. as asst. to 
chmn. of bd. since 
Jan., 1944. Born 
Chicago. - Princeton, 
C.E. degree. En- 
tered automotive 
business: in 1915 
with Dort Motor 
Car Co. as pur. 
agt. Consultant to 
dir. gen. of W.P.B. 
during 1942 & 1943. 


JOHNSON, 
CHARLES E. with 
Sealed Power Corp. 
as pres. since 1911. 
Born Newago, 
Mich. Entered auto- 
motive business in 
1911 as one of the 
founders of present 
company. 


OHNSON, E. F. 
with General Motors 
orp., as vice pres. 
ince 1942. Born 
oosic, Pa. 1886. 


‘@ Lehigh U.C.E., hon- 


ntered automotive 


x business 1919 at De- 


i- 
. § General 


i 


troit, Mich. with 
Motors as 


ass’t to vice pres. 


ve 


JOHNSON, JOHN 
E. with G.M. Corp. 
Now dir. training 
serv. G. M. War 
Prod. and head De- 
troit office G. M. 
pub. rel. dept. Born 
Marquette, Mich., 
1892. Northern 
Mich. State Normal 
School. U. Minn. 
Teacher's degree. 
Entered automotive 
business in 1923 at 
Janesville, Wis. 
with Chevrolet as 
dist. mer. 


JOHNSON, JOSEPH 
with Snap-on Tools 
Corp., Forged Steel 
Products Co., Snap- 
on Tools of Can- 
ada, Ltd. as pres. 
since 1939. Born 
Milwaukee, 1894. 
Entered automotive 
business in 1918 at 
Milwaukee with 
American Grinder 
Mfg. Co. as mfg. 
exec. 
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JOHNSON, 
Automotive Safety 
Foundation, pres. 

Born Denver, Colo. 
June 27, 1888. U. of 
Denver. Sigma 
Alpha Epsilon, 
Sigma Delta Chi 
fraternity. Entered 
Automotive business 
in 1918 at Washing- 
ton, D. C., with 
Automobile Man u- 
facturers Assn. as 
head of Washington 
office. 
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JOHNSON, PAUL 
©. with Sealed Pow- 
er Corp. as vice- 
pres. sales since 
1935. Born Muske- 
gon, Mich, 1907. 
Entered automotive 
business in 

with Sealed Power 
Corp. 


JOHNSON, STEPH- 
EN jr. with Bendix- 
Westinghouse Au- 
tomotive Air Brake 
Co. as mer. sales 
engr. since June 
1944. Born Newport 
News, Va. 1900. U. 
of Mich. B.S. Engr. 
Entered automotive 
business in 1023 
with present co. 





JUDSON, FRANK 
W., with Pittsburgh 
Plate Glass Co., as 
vice-pres. Born at 
Farmington, Minn., 
Oct. 3, 1879. High 
school. With above 
company since leav- 
ing high school. 





KALEY, HARRY 
W. with Ethyl Gas- 
oline Corp. as vice- 
pres., coordinator 
since 1944. Born 
Johnsonburgh, Pa. 
Penn. State, B.S. in 
petro. engrg. degree. 
Delta Chi fraternity. 
Entered automotive 
business in 1927 at 
Pennsylvania with 
present company as 
field rep. 


KANZLER, ERNEST 
Cc. with Universal 
C.1.T. Credit Corp. 
as chmn. bd. and 
pres. since 1928. 
Born Saginaw, 
Mich., 1892. Sagi- 
naw schools, Univ. 
of Mich. and Har- 
vard. Entered au- 
tomotive business in 
1916 at Detroit. Au- 
tomotive br. WPB 
1942, dir. gen. WPE’ 
1942-43. 


KALB, LEWIS P. 
with Continental 
Motors Corp. as 
exec. vice pres. 
since 1942, with 
C.M.C. since 1921. 
Born Eellefontaine, 
Ohio, 1888, Cornell, 
M.E. Beta Theta Pix 
Entered automotive 
business 1911 with 
Garford Motor Car 
Co. at Elyria. 


KANE, W. M. with 
Purolator Products, 
Inc. as asst. secy., 
and asst. gen. wks. 
megr., adv. mer. 
1925-1941. Born 
Peru, Ind., 1890. 
Purdue U., EE. in 
1911. Entered au- 
tomotive business In 
1915 with Motor 
Car Equipment as 
adv. mer. 


KEATING, THOS. 
H. with Chevrolet 
div. G. M. Corp. as 
asst. gen. sales 
mgr. since 1937. 
Born Brooklyn, N. 
Y., 1894. Entered 
automotive business 
in 1916 at New 
York City with 
Chevrolet as clerk, 
car test dept. 





























KELLER, GEO. D. 
formerly vice-pres. 
of Studebaker. 
Born Denver. 
Entered automotive 
business with Stu- 
debaker in 1914 at 
Los Angeles as car 
order clerk. Held 
position with Stu- 
jebaker as dist. 
mgr., branch mer., 
mgr. of branches, 
sales megr., and 
mng. dir. of Aus- 
tralasia. 
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KECK, MATHEW 
with Borg-Warner 
Corp. as secy.-treas. 
since 1928. Born 
Germany, 1891, 
naturalized, 1921. 
Grade, high, ac- 
counting school. En- 
tered automotive 
business 1920 at 
Moline, Il. with 
Borg & Beck Co. as 
accountant, 


KELLER, K. fT. 
with Chrysler Corp. 
as pres., dir. since 
1935. With corpora- 
tion since Apr. 1, 
1926. Born Mount 
Joy, Pa., Nov. 27, 
1885. Business schl., 
high aschi., Lan- 
caster, Pa. Entered 
automotive business 
in 1909 at Pitts- 
burgh with Westing- 
house as asst. to 
supt. of auto. 
engrg. dept. 








KELLER, SAM T. 
with Yale & Towne 
Mfg. Co. and Aetna 
Ball Bearing Mfg. 
Co. as mfg. rep. 
since 1937. Born 
Mount Joy, Pa., 
June 26, 1896. High 
school. Entered 
automotive business 
in 1920 at Detroit 
with Chevrolet 
Motor Co. as sales- 
man. 


KEMMEL, WM. A. 
with Goodyear Tire 
& Rubber Co. as 
mgr. truck tire sales 
since March 1944. 
Born Akron, Ohio, 
1899. High school. 
Entered automotive 
business with Good- 
year. Merchant Ma- 
rine 6 months. 





KELLY, DANIEL 
H. with Electric 
Auto - Lite Co. as 
exec. vice - pres. 
since 1919. Born 
Crestline, O., Nov. 
11, 1883. L.L.B. 
from Toledo Univ. 
Entered industry in 
1919 at Toledo with 
Electric Auto - Lite 
Co. as asst. sales 
ae. Willys Light 
Vv. 











KENERSON, C. J. 
with Borg-Warner 
Corp. as vice-pres., 
gen. mer. and treas. 


Morse Chain Co. 
Div. Born Sumer- 
ville, Mass., Sept. 


16, 1888. High school, 
Entered automotive 
business with Morse 
Chain Co. in 1919. 





KENNEDY, G. DON- 
ALD, Automotive 
Safety Foundation, 
vice-pres. since 
1943. Graduate 
(1921) Univ. Mich. 
State Highway 
Comm. of Mich. 
1941. U. 8. Com- 
mittee on Interreg- 
fonal Highways; 
Committee on Post- 
war Construction, 
American Society 
of Civil Engineers. 








KERR, ROBERT W. 
with Plomb Tool 
Co. as treas. and 
dir. of sales since 
1938. Born Silver- 
ton, Colo., 1903. A.B. 
from U.C.L.A., Los 
Angeles. Entered au- 
tomotive business in 
1938 at Los Angeles, 
Calif. 
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KETTERING, 
CHARLES FRANK- 
LIN with G. M. 
Corp. as div. vice- 
pres., gen. mer., 
res. lab. since 1918. 
Born Loudonville, 
O., 1876. Ohio State 
Univ., D.8., D.E. 
degrees from sever- 
al schools. Entered 
automotive business 
in 1907 at Dayton 
with Delco as part 
owner. Chm. Natl. 
Inventors Council. 





KLAUS, CHARLES 
A. with Thermoid 
as vice-pres. since 
1941. Born De Pere, 
Wis., June 24, 1903. 
Engineering, Mar- 
quette, M.E. En- 
tered automotive 
business 1928 with 
GM Truck at Pon- 
tiac. Employed by 
Thermoid, Trenton, 
1930, field engr. 






A. REAL PROGRESS is based on research. With Reo, research is more 
than a laboratory word. Since 1904, three generations of Reo workers 
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KLEIN, L. W. 
(Bill) with Gabriel 
Co. as vice-pres. 
and sales mer. since 
1927. Born Edin- 
burg, Ind., Feb. 2, 
1900. Manual Train- 
ing High School. 
Entered automotive 
business in 1917 
at Indianapolis with 
Willard Storage 
Battery as district 
rep. 





KLINGLER, HAR- 
RY J. with Pontiac 
div. G. M. Corp. 
as gen. mgr. since 
1933. Born 8t. Clair, 
Mich. Univ. Michi- 
gan. Entered auto- 
motive business in 
1924 at 8st. Louis 
with Chevrolet as 
zone mgr. 
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KNOWLSON, 


JAMES s. Pres., 
chmn. bd. Stewart- 
Warner Corp.; 
chmn. bd. Speed- 


way Mfg. Co. Born 
Chicago, 1883. High 
school, Cornell U., 
M.E., E.E. Sigma 
Psi. Entered Gen. 
eral Electric Co., 
Schenectady, N. Y., 
in 1905 as elec. 
engr. 


and Reo owners have contributed the valuable every-day lessons of 
experience. And out of this research in factory and field have come 
important and enduring truck features pioneered by Reo, plus an 
outstanding quality which has been proved in the laboratory of war. 


Slugging it out in the quagmires of the battlefield, Reo consistently 
passes the most brutal transportation tests. Consistently, too, Reo is 


stepping up 


production to meet the demand of the armed forces for 


trucks, special transportation units, intricate ordnance assemblies. 


Out of the Reo test tube in the white heat of war comes assurance 
that in the future, as in the past, the name Reo will stand for the most 


advanced engineering in commercial transportation. 


Dealers make money with Reo —Write for Reo’s “Big 7” Questionnaire 


help wri 


relationship. 





te the ground rules for a most profitable dealer-factory 


I a et 





KLOPsSCH, PAUL 
with Crosley Corp. 
as chief auto. engr. 
since 1940. Born 
Germany, 1899. En- 
tered automotive 
engineering in 1920 
in Germany with 
Junkers Works as 
auto. engr. Aviation 
& auto. eng. in 
U.S.A. since 1927. 











KOCH, JOSEPH M. 
with Quaker State 
Oil Refining Corp. 
as vice-pres. Born 
Sunbury, Pa., 1891. 
Carnegie Tech. En- 
tered automotive 
business in 1914 at 
Pittsburgh with E 
F. Houghton & Co. 
as special rep. 


1904—1944 


AMERICA’S 
TOUGHEST 
TRUCK 


REO MOTORS, 


LANSING 20, MICHIGAN 
Factory Branches in Principal Cities 


INC. 
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KNUDSEN, WM. 8. 
former pres. G. M. 
and now Lieut. Gen. 
in chge. Army pro- 
duction, Washing- 
ton. Born Copen- 
hagen, 1879. Enter- 
ed automotive 
business in 1911 at 
Buffalo with Keim 
MiMs as fcty. mer. 
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KYNETT, HAROLD 
H. with Aitkin-Ky- 
nett Co. as senior 
partner since 1920. 
Born Philadelphia, 
Pa., Sept. 13, 1889. 
Phila. Central High, 
Univ. of Penna. B.S. 
in Econ. Entered 
automotive business 
1913 at Akron with 
B. F. Goodrich Co. 
as sales promotion. 


KREBSER, KARL 
C. with H. A. 
Douglas Mfg. Co. 
as vice-pres., gen. 
megr., since 1938. 
Born Huron, O., 
1887. Bus., mech. 
education, I. C. 8. 
Entered automotive 
business in 1903 at 
Kokomo, Ind. with 
Kingston Products 
Corp. as mech. 


KUDNER, SCHUY- 
LER RALPH with 
Arthur Kudner, Inc. 
as vice-pres. since 
1933. Born Lapeer, 
Michigan, 1892. La- 
peer high = school. 
Entered automotive 
business on Buick, 
Fisher Body & G. 
M. Accounts. World 
War I, 2 years. 


KOST, HAROLD W. 
with Prestole div. 
Detroit Harvester 
Co. aS gen. mer. 
since 1938. Born 
Goshen, Ind., 1906. 
Butler Univ. En- 
tered automotive 
business in 1934 
with Gagnier Fibre 
Prod. Co. as sales- 
man. 


KRAUSE, E. J. 
(Jim) with Buick 
Motor Div., Flint, 
Mich. as asst. dir. 
of service war prod- 
ucts and automotive 
since 1930. Born 
Chicago, Ill., 1900. 
Grade and high 
school, McKeown's 
Auto College, Chi- 
cago. Entered au- 
tomotive business in 
1930 with Buick Mo- 
tor Div., Chicago. 


LAMBORN, FRED J. 
with Chrysler Corp., 
Dodge Div. as vice- 
pres. and gen. mgr. 
Born Springfield, O., 
Oct. 29, 1888. En- 
tered automotive 
business in 1911 
with Dodge Bros. as 
tool maker. Now 
operating 100 per- 
cent war work. 


KUNKLE, BAYARD 
D. vith G.M. Corp. 
as vice-pres. since 
1538. Born Steelton, 
Pa., 1882. Pennsyl- 
vania State College, 
E.E. Delta Upsilon. 
Entered automotive 
business in 1912 at 
Pittsburgh with 
Westinghouse Elec- 
tric as designing 
engineer. 


KRUSPAK, ED- 
WARD d. with 
Slocum Publishing 
Co. since 1933, as 
adv. mgr. in 1942. 
Born New York. 
High school. Enter- 
ed automotive busi- 
ness 1923 at Chi- 
cago with Ford Car 
Trade Journal as 
advertising mgr. 
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LANGHAMMER, A. 
J. with Chrysler 
Corp. since 1926. 
Pres. of Amplex 
Div. Born Coving- 
ton, Ky. B.M.E. 
and M.E. Cincinnati 
U., 1916. Entered 
automotive business 
1910 as toolmaker 
with Auto Crank- 
shaft Co. 


LANE, PAUL 58. 
with Muskegon Pis- 
ton Ring Co. as re- 
search eng. since 
1940. Born Balti- 
more, Md. 1903. 
Johns Hopkins U. 
Baltimore Polytech., 
Entered automotive 
business 1922 with 
Bartlett Hayward 
Co. at Baltimore, 
Md., as chemist. 


LaVIEZ, LEE R. 
with L. Sonneborn 
Sons, Inc. as sales 
mgr. since 1938. 
Born Towson, Md., 
Feb. 1899. U. of 
Maryland. Entered 
automotive lubri- 
cants field 1920 at 
Baltimore, Md. with 
Pittsburgh Oil Re- 
fining Corp. as dir. 
of Wm. C. Robin- 
son and Son. 


LEE. Ii JAMES 
W. with Ivy Lee 
and T. J. Ross as 
partner for Briggs 
and Chrysler pub. 
rel. since 1935. 
Born Brooklyn, N. 
Y., Oct. 4, 1906. 
Princeton, A.B. de- 
gree. Entered auto- 
motive business in 
1931 at Detroit and 
New York with Ivy 
Lee & T. J. Ross 
working on Chrys- 
ler acct. 


LETZLER, SIMON, 
vice-pres. & compt. 
Purolator Products, 
Inc. since 1941. Cost 
accountant Stand- 
ard Oil Co. of 
New Jersey in Rou- 
mania, treas. of 
Prudential Refining 
Corp., E'altimore & 
New York. Entered 
service of Purolator 
Products, Inc. New- 
ark, N. J. March 
1933. 


LAUGHLIN, THOS. 
F. with Studebaker 
Corp. as asst. sales 
mgr., 1939 since 
1914. Born Hot 
Springs, Ark., 1894. 
High school. Enter- 
ed automotive busi- 
ness in 1911 at Hot 
Springs, Ark. with 
Westcott Motor Car 
Co. as mechanic’s 
helper. 


with Purolator 
Products, Inc. sinee 
1925 as exec. vice- 
pres.; pres. since 
1941. Born Boston. 
Acadia U. Entered 
automotive business 
with Purolator in 
1925. 


LEMONS, JAMES 
H., asst. gen. sales 
mgr. for Oldsmobile 
in chge. of west. 
Joined General Mo- 
tors in 1934. Born 
Jacksonville, Iil., 
Dec. 3 1894. 


LEUKHARDT, AR- 
THUR R. with Ben- 
dix-Westinghouse 
Automotive Air Brk. 
Co. as chief engr. 
since June 1944. 
Born Wilmerding, 
Pa., 1903. Carnegie 
Tech. Entered auto- 
motive business with 
Westinghouse Air 
Brake Co. in 1920 
and with present 
co. since 1930. 
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LEWELLEN, WEN- 
DELL, G. as asst. to 
vice-pres. in chge. 
Eastern Aircraft- 
Dayton Group, G.M. 
Corp. Born Mun- 
cle, Ind. DePauw U. 
B.A. degree, Delta 
Upsilon fraternity. 
Entered automotive 
business in 1919 at 
New York City with 
Chevrolet Engineer- 
ing Dept. Served in 
Navy, World War L 


LINK, MARCUS 
with Universal C.I. 
T. Credit Corp. as 
vice pres. Born 
Charleston, S. C., 
1899. Entered auto- 
motive business in 
1915 with Commer- 
cial Investment 
Trust, New York. 


LITCHFIELD, PAUL 
W. joined Goodyear 
Tire & Rubber Co., 
Akron, in 1900 as 
gen. supt. Pres. in 
1926. Chmn. bd. 
since 1940. Also pres. 
Goodyear Aircraft 
Corp. Born Boston, 
Mass., July 26, 1875. 
Attended M.I.T. 


LITTLE, JOSEPH 
P. with GMC Truck 
& Coach Div., G.M. 
Corp. at vice-pres. 
and gen. sales mgr. 
since 1932. Born 
Manchester, Conn. 
B.A., M.A. from 
Yale. Beta Theta Pi. 
Entered automotive 
business in March, 
1919, as asst. supt. 
at Motor and Axle 
Plant, Chevrolet 
Motor Co., Flint. 
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LEUKHART, GEO. 
A. with National 
Used Car Market 
Report, Inc. as gen. 
mgr. since 1930. 
Born Indianapolis. 
Business adminis- 
tration. Entered 
automotive business 
Prior to 1910 at In- 
dianapolie with At- 
las Engine Works. 


LINFORTH, JOHN 
M. with Goodyear 
Tire & Rubber Co. 
as vice-pres. since 
1938. Born Phila- 
delphia. U. Penn- 
sylvania. Entered 
automotive business 
1922 at Baltimore 
with present com- 
pany as salesman. 


LIPPARD, THOM. 
R. with Federal 
Mtr. Truck Co. as 
pres. since 1940. 
Born Anna, _ Iii. 
Concord Inst. En- 
tered automotive 
business in 1907 at 
Syracuse, N._ ¥Y. 
with Franklin Au- 
tomebile Co. as 
asst. gen. mgr. 


LITTLE, H. G. with 
Campbell-Ewald Co. 
as vice-pres. & gen. 
mer. since June, 
1944. Born New 
York City, Oct. 27, 
1901. Entered auto- 
mobile business in 
1940 with Nash 
Motors Div. as adv. 
mer. 
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LONG, HAROLD E. 
with Nash-Kelvina- 
tor Corp. Nash Mo- 
tors since 1917. Gen. 
works mer. chge. 
Kenosha opr. Eorn 
Vassar, Mich. En- 
tered automotive 
business in 1908 at 
Flint with Buick as 
pur. dept. clerk. 
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LOCKWOOD, C. C. 
with Chrysler Sales 
Div., Chrysler Corp. 
since 1924. Ap- 
pointed adv. bus. 
mgr. May 1944. 
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LUNDEEN, GIL- 
BERT W. with Mus- 
kegon Piston Ring 
Co. as treas. & div. 
mer. since 1941 
Born Chicago, Il. 
1903. high school. 
Entered automotive 
business 1928 with 
Muskegon Piston 
Ring Co. at Muske- 
gon, Mich., as ac- 
countant. 
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LOUD, CARL with 
Federal Mtr. Truck 
Co. as sales mer., 
with Co. since 1932. 
Born Au _ Sable, 
Mich. Entered auto- 
motive business in 
1912 at Detroit with 
Commerce Motor 
Truck as_ branch 
mer. 
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LUNDY, LEE H. 
White Motor Co. 
asst. to vice-pres. 
in chge. of sales. 
Born Cincinnati, O., 
1902. High school. 
Entered automotive 
business in 1924 at 
Louisville with S. F. 
Bowser Co. as sales- 
man. In 1925 as 
manager at Detroit 
then Philadelphia 
with American Oil 
Pump and Tank Co. 
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LUNDGREN, 
A. (ARTHUR) with 
Burd Piston Ring 
Co., Liberty Found- 
ties Co. as vice- 
pres., sales mer. 
since 1922. Born 
East Gary, Ind., 
1892. Grade school, 
bus. coll. Entered 
automotive business 
in 1912 at Chicago 
with Mercury Mfg. 
Co. as office clerk. 
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MACDONALD WAL- 
LACE A. with Willys 
Overland Motors, Inc. 
as asst. to president 
since 1941. Born Buf- 
falo, N. Y., Mar. 5, 
1892. Public and high. 
Entered automotive 
business 1913 at De- 
troit with Hupp Mo- 
tor Car Corp. as 
regional mer. 
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MACAULEY, AL- 
VAN with Packard 
Motor Car Co. as 
chmn. bd. since 
1939. Born Wheel- 


LL. B., Honorary 
Doctor of Laws de- 
grees. Entered au- 
tomotive business in 
1910 at Detroit with 
Packard Motor Car 
Co. as gen. mgr. 


greater safety and comfort 


The knowledge which E. A. engineers have gained from feverish 
wartime demands will not always be focused on destruction. 
Every turn of the wheel, every operation of the press, brings us 
one step nearer the goal. 


Always first in safety and comfort for motorists, E. A. has 
never relaxed its peacetime thinking—has noted carefully the 
results of its wartime research. 


Ere the echo of the last gun subsides, heaters by E. A. will again 
match the genius of the latest in motor car design. 


C. with Bearings Co. 
of America as West- 
ern sales rep. since 
1918. Born Norwalk, 
Ohio, June 25, 1880. 
High school. Entered 
automotive business 
1914 at Cleveland, 
Ohio with Rauch & 
Lang Co., mfrs. of 
electric pass. cars as 
traveling sales rep. 


E. A. LABORATORIES, Inc., BROOKLYN, N. Y. - Makers of HEATERS and HORNS for the Automotive Industry 
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MacNICHOL, GEO. 
v. Jr. with Libbey- 
Owens - Ford Glass 
Co. as vice-pres. in 
chge. of sales since 
1930; began 1920. 
Born Wyandotte, 
Mich., 1899. Univ. 
Michigan, Yale, Psi 
Upsilon, Book and 
Snake fraternity. 
Entered glass busi- 
ness in 1920 with 
Edw. Ford Pilate 
lass Co. as asst. 
treas. 
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MacGREGOR, B.N. 
with Packard Elec- 
tric div. G. M. 
Corp. as gen. mgr. 
since 1933. Born 
Princeton, Ind., 
1894. Purdue Univ., 
Muskingum College, 
B.S. degree. Enter- 
ed automotive busi- 
ness in 1919 with 
Packard Elec ‘5. 
as salesman. 
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MANN, GEORGE 
Jr., with AC Spark 
Plug div. G.M. 
Corp. as pres., gen. 
mer. since 1940. 
Born Baltimore. 
Entered automotive 
business with E. I. 
du Pont de Nemours 
& Co. in the energ. 
dept. Pres. Manu- 
facturers’ Assn. of 
Flint. 


Due to highly favorable soil 


and climatic conditions, plus skillful 
farming methods, the Midwest 
8 States, with 20.7% of the nation’s 


farms, produce: 


33.1% of all farm 


34.1% of all cattle, 


income. 


hogs and 
poultry. 


33.7% of the 


TOTAL INVESTMENT of the U. S. in 


farm lands, buildings and equipment. 


And over twice the national aver- 


age of HIGH INCOME farms (above 


$4,000 Annual Cash Income.) 
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MALCOMSON, G. 
W. with Dodge Div. 
Chrysler Corp. as 
staff repre. of vice- 
pres. and gen. mer. 
since Feb., 1942. 
Born Detroit, Dec. 
5, 1897. Detroit pub- 
lic & high school, 
Wesleyan Univ., 
Middleton, Conn. 
Entered automotive 
business 1930 at De- 
troit with Dodge 
Bros. Corp. 
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MARQUE, GASTON 
E. with Studebaker 
Corp. since Dec. 
1941, as dir. publ. 
rel. Born Belrupt, 
France, 1908. Pre- 
viously automobile 
and aviation editor, 
The Wall St. Jour- 
nal, New York City. 
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MARKS, JAMES H. 
with Packard Motor 
Car Co. as exec. 
vice-pres. Born 
Grand Rapids 
Mich., Jan. 6, 1887. 
Univ. of Mich. B.S. 
in M.E. Entered au- 
somotive business 
1916 at Detroit with 
Packard Motor Car 
Co. as construction 
engineer. 


FACTS... FIGURES... 
on the FARM MARKET 


Send for Your Cony 
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MARTIN, JOHN G. 
with Ethyl Corp as 
east, reg. mer. 
Born Norfolk, Va. 
Furman  Univ., 
Univ. Richmond. 
Entered automotive 
business in 1927 at 
Richmond, Va., 
with present com- 
pany as field engr. 
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MARSHALL, L. K. 
former gen. service 
megr., Pontiac Motor 
Div., now with U.S. 
N.R. as Command- 
er. With Pontiac 
since 1928. Born E. 
Walpole, Mass., 
Feb. 18, 1898. Wal- 
pole High School 
and Moses Brown, 
Providence, R. I. 
Harvard. B.S. in 
M.E. Entered auto- 
motive business '24 
at Dayton, O. with 
GM Research Lab- 
oratories. 


MARTIN, LEWIS W. 
with United Motors 
Service as gen. sales 
manager since 1941. 


Entered 


automotive 


business 1923 at New 
York with United 
Motors Service as 
clerk. 


MARTIN, ROYCE 
G. with Electric 
Auto-Lite Co. as 
pres. Born Chicago, 
Tll., im 1884. At- 
tended St. Patrick’s 
Academy. Entered 
automotive business 
in 1921 with Auto- 
mobile Mortgage 
Corp. of Texas as 
pres. & gen. mgr. 


MASON, GEORGE 
W. with Nash-Kel- 
vinator Corp. as 
pres. since 1937. 
Born Valley City, 
N. D., 1891. Univ. 
Michigan, B. 8. de- 
gree, Phi Kappa 
Sigma fraternity. 
Entered automotive 
business in 1913 at 
Detroit with Stude- 
baker Corp. in mfg. 
dept. 


MASON, 


MARTZ, J. A. with 
Studebaker Corp. as 
dir. owner rel. since 
1939. Born Arcadia, 
Ind., 1904. North- 
western Univ., B.S. 
Formerly managing 
editor Industrial 
Marketing and adv. 
agcy. account exec. 


WILLIAM 


H. with General Tire 


& Rubber Co. 


as di- 


rector of public re- 


lations 
Born 


since 1941. 
Minneapolis, 


; Jan. 2, 1897. Minne- 
sota U. Entered au- 
tomotive business in 
1933 at San Francis- 


co with J. 


Sterling 


Getchell as 8. F. of- 
fice mgr. 


MATHENY, H. R. 
with Chrysler Corp. 
as  vice-pres. and 
operating mgr. of 
Highland Park 
Plant since 1932. 
Born Athens Co., 
O., Aug. 22, 1884. 
Ohio Univ. Entered 
automotive business 
in Detroit with De- 
troit Starter Co. as 
inspector. 


MATTHEWS, 


L. G. 


with Sealed Power 


Corp. as asst. 


treas. 


since 1924. Born Bal- 
timore, Md., Jan. 10, 


1889. 1 
school. 


year high 
Entered auto- 
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MAXWELL, LLOYD 
with Roche, Wil- 
liams & Cleary, 
Inc., as ist vice- 
pres. since 1932. 
Born Hicksville, O. 
University of Chi- 
cago. Entered auto- 
motive business in 
1909 at Chicago 
with Staver Motor 
Car Co. as gen. 
sales mer. 


McCARTY, MICH- 
AEL F. with Inter- 
national Harvester 
Co. as branch mgr. 
(Chicago) since 
1932. Born Indian- 
apolis, 1889. Grade, 
manual training 
high. Entered auto- 
motive business in 
1902 with present 
company. 


McCUEN, CHAS. L. 
with G. M. Corp. 
as vice - pres. in 
chg. engrg. since 
1940. Born Stock- 
ton, Calif. 1892. 
Polytechnic Coll. of 
Engrg., (Hon.) B.S. 
Entered automotive 
business in 1913 at 
Oakland with Cole- 
California Car Co. 
as vice-pres. 


McDONALD Jr., 
COMMANDER EU- 
GENE F. with Zen- 
ith Radio Corp. as 
pres., gen. mer. 
since 1920. Born 
Syracuse, 1890. Syr- 
acuge U. Entered 
automotive business 
in 1907 at Syracuse 
with Franklin Au- 
tomobile Co. as 
south. rep. 
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MAUDER, EDW. 
P. with Cadillac 
div. G. M. Corp. as 
gen. mgr. N.Y. 
branch. Born New 
York City, 1888. 
Public, high schl. 
Entered automotive 
business in 1908 at 
New York City 
with H. 8. Houpt, 
“Thomas Flyér’’ 
distr. as stenog. 


MAXWELL, ROBT. 
A. with the B. F. 
Goodrich Co. as 
mgr. automotive tire 
sales since Jan. 
1944. Born Mary- 
land, 1913. Univ. of 
Maryland, B.S. de- 
gree. Entered auto- 
motive business in 
1933 at Washing- 
ton, D.C. 


McCORMI OK, 
FOWLER with In- 
ternational Harvest- 
er Co. as pres. 
since 1941. Groton, 
Princeton, 4. Be 
Born Chicago, 1898. 
Entered automotive 
business in 1925 
with present com- 
pany as a student. 


McCULLOCH, ROB- 
ERT P. with Mc- 
Culloch Aviation 
Corp. as pres. since 
1943. Born St. Louis 
1911. St. Louis 
Country Day school, 
Leland Stanford, BS 
in ME. Entered 
automotive business 
1936 at Milwaukee, 
Wis. with McCulloch 
Engineering Corp. 
as pres. 


McDOUGAL, 
JOSEPH W., with 
Miller Mfg. Co. as 
pres., treas., since 
1942. Born Carroll 
County, Tenn., Feb. 
17, 1900. High 
scnool, bus. school- 
ing in accounting 
and bus. admin. 


motive business 1920 
at Baltimore, Md. 
with No-Leak-O Pis- 
ton Ring Co. as gen. 
mer. 


Union Univ. Entered 
automotive business 
with Paige-Detroit 
Motor Car Co., as 
accounts payable 
clerk. 


NEW YORK 17 
250 Park Avenue 


DETROIT 2 
542 New Center Bldg. 


SAN FRANCISCO 4 
Russ Bldg. 


LOS ANGELES 14 
523 W. 6th St. 
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McGAUGHEY, W. 
H. Pub. rel. dir. 
Automotive Council 
for War Production. 


Born Indianapolis, 
1912. DePauw U. 
Phi Gamma _ Delta 


frat. Entered auto- 
motive industry in 
1938 as editor of 
Automobile Facts, 
published by Auto- 
mobile Mfrs. Assn. 


McGINNIS, FRANK 
J. with Campbell- 
Ewald Co. as vice- 
pres. in chge. Chev- 
rolet account since 
1943. Born Toledo, 
O., 1902. Journal- 
ism school, class of 
'24. University of 
Notre Dame. En- 
tered automotive 
business in adv. 
dept. of Willys- 
Overland, Toledo. 





McFALL, T HU R- 
LOW E. with Mus- 
kegon Piston Ring 
Co. as pres. since 
1925. Born Milan, 
Mich, 1888. Public 
school. Entered 
automotive business 
in 1920 at Mus- 
kegon with Sealed 
Power Co. as foun- 
dry supt. 








McGILL, ROBERT 
E. with Aluminum 
Industries, Inc., as 
sales mgr. _ since 
1940. Born Mem- 
phis, Tenn. Public 
schools, M.M.I. En- 
tered automotive 
business in 1913 at 


Los Angeles. En- 
tered replacement 
parts business at 


San Francisco 1940. 











McGRATH, WM. L. 
Bendix Aviation 
Corp. as vice-pres., 
dir. corp., 1929. 
Born Mamaroneck, 
N. Y., 1885. Tech- 
nical, W.P.I., B.S. 
degree. T. U. O. 
fraternity. Entered 
automotive business 
in 1907 at Worces- 
ter, Mass., with 
Royal Motor Works 
as engr. 





MecINTYRE, 
BROUWER D. with 
Monroe Auto Equip. 
Co. as pres., gen. 
mgr. since 1937. 
Born Dundee, Mich., 
1905. Univ. Michi- 
gan. Entered auto- 
motive business in 
1922 at Monroe with 
Present company as 
salesman. 








MeINTYRE, 
CHARLES S. Jr. 
with Monroe Auto 
Equip. Co. as secy., 
sales mgr. since 
1937. Born Dundee, 
Mich., 1912. Univ. 
Michigan. Entered 
automotive business 
1932 with present 
company. 





McINTYRE. WM. 
D. with Monroe 
Auto Equip. Co. as 
vice-pres. & treas. 
Born Dundee, Mich., 
*06. Mich. State Col. 
M.E. degree. Phi. 
Delta fraternity. 
Entered automotive 
business in 1929 as 
eng. of present Co. 











McKINLEY, CHAS. 
W. with AC Spark 
Plug. Div. of G.M. 
Corp. as chief engr. 
Born Toledo, Ohio, 
1888. Attended Cor- 
nell Univ. Entered 
automotive business 
in 1906 with Pope 
Toledo Automobile 
Co. 
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McMENIMEN, 


McLAUGHLIN, F. J. HARRY N. Sr. 


with Pontiac Div., with Reynolds Met- 
General Motors as als Co. os gen. mer. 

- exec. asst. to gen. Detroit div. since 
mgr. since 1941. Born Oct. 1944. Born 
Detroit, Mich., Sept. Springfield Mass 
ae 1891. Detroit Col- 1906. Prep School 
ege, now U. of D. Wardlaw, Plainfield, 
Entered automotive 


N. J. Entered au- 
tomotive business in 
1940 with Budd 
Wheel Co., Detroit. 


business 1910 at De- 
troit with Lozier Mo- 
tor Works as buyer. 






























McLEAN, WM. 8. McQUEEN, LOREN MEISTER, H. 0. 
with Fisher Body A. with General = with Bratt 
div. G. M. Corp. Tire & Rubber Co. a ag 
since 1927 as dir. as vice-pres. chge. Sven 2 . 2 
adv. since 1933 to sales since 1940. _ ‘ener. sir e 
1942. Since dir. adv. Born Superior, Wis. ay, 106%, Ween te 
& public relations. U. Wisconsin. Phi Mawnan, Wie, 
Born Detroit. £n- Delta Theta frater- E te red "es t tive 
tered automotive nity. Entered auto- busit sy 1914 at 
business in 1913 motive business ” par piaet m 
with Dodge Bros. Akron with Harri en 
in exper. dept. rich Rubber Co. as ade mar ee 


sales correspondent. 





"You've Certainly Got 


and the Trucking Industry Is Looking For It! 


Fleet Supt., 
Roosevelt Cartage 7 


L 
_ Says Mr. R. Aramiam, 
| Chicago, Ill. 


ES! Mr. Aramiam is referring to the Boots All-Metal, Self- 
Y Locking Nut. 

Mr. Aramiam is responsible for the maintenance of 75 trucks, 
5 passenger cars. He knows all about what it costs to keep the 
ordinary nut tight. f 

Like 95% of the operators of more than 100,000 motor vehicles 
recently surveyed, Mr. Aramiam says he “would more than wel- 
come a dependable self-locking nut—a nut that can’t shake loose.” 

Once tight, the Boots Nut stays tight. Its built-in lock holds an 
unshakable grip—will never loosen, until you take off the nut for 
use again. Being 100% metal, Boots are not affected by oil, gas- 
oline, heat or cold. 

Prominent fleet operators like R. H. Macy & Co., Metropolitan 
Distributors, Inc., United Parcel Service and others have tested 
the Boots Nut over many months and proved how effectively it 
eliminates need for re-tightening. 

The Boots Nut was developed and 
first put into production in 1942. Since 
no design changes are necessary for its 
use, you can expect Boots protection on 
even the first post-war models of trucks, 
buses and passenger cars. 


Motion Picture—“All Work And No Play"— 
16 mm. sound—30 minutes. Write for information 


BOOTS SELF-LOCKING NUTS 


spheres Ne Oxceee tor @ Mar Shaking (ots 0056" 
Boots Aircraft Nut Corporation, General Offices, New Canaan, Conn., Dept. A-11 
Indianapolis « 
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McQUIGG, JOHN L. 
with Geyer, Cornell 


& Newell, Inc. as 

vice-pres. since ‘40. 

Born Los Angeles. , 
Calif., Oct. 11, 1907. MENDLER, E. C. 
L. A. Polytechnic with Studebaker 
H. 8S. and Univ. of Corp. as mgr. parts 
So. Calif. Entered and accessories div 
automotive business von "le aes 
1938 at Kenosha, Sask. tee York 


with Nash Motors 
as adv. counsel. 
Now Major, A.A.P. 





S. CLIF- 


MERRILL, 
FORD with Timken 
Roller Bearing Co. 


as asst. gen. megr.. 
automotive div., De- 
troit, since 1936. 
Bern Montreal, 
Canada 1896. Grad- 
uate Columbia Univ. 
1917, M. E. degree. 
Jo.ned Timken in 
1924 in N.Y.C. 
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Read What Other Operators Say: 


NORTH CAROLINA : 
‘Loose nuts are a continual head- 
ache to all mechanics.” 
Service Manager 
35 trucks, 5 passenger cars 
ALABAMA 
“It certainly would solve a lot of 
upkeep troubles on cars and trucks.” 
Master Mechanic 
55 trucks, 8 passenger cers 
VIRGINIA 
“Brother, do we need something 
like this, and how!” 


Equipment Engineer 
356 trucks aad tractors 
13 passenger cars 


NEBRASKA 
“Plain nuts alone are the cause of 
more trouble than any other item.” 
Supt. of Maintenance 
11 trucks, 10 passenger cars 
OHIO 
*Self-locking nuts would show a 
large saving in bus maintenance.” 


Supt. of Maintenance 
60 buses 


MICHIGAN 
*No matter what kind of locking 
device I put on, ordinary nuts still 
come loose.” 
Chief Engineer 
20 trucks 
Montreal «+ Vancouver 


Dallas « Toronto « 
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. Bince 1924. 
Born Beaver Falls, 
Pa., 1889. Cornell, 
M.E., 1911. Enter- 
ed automotive busi- 
ness in 1902 at 
Columbus, O. with 
Midgley Mfg. Co. 
as punch press 
helper. 


BRING YOUR SOLDIER BACK SOONER 


MIDDLETON, LES- 
LIE H. with Elec- 
tric Auto-Life Co. as 
vice-pres. in chge. 
Born New “York, 
1904. Cornell Univ., 
Kings College, Lon- 
don, Charlotten- 
burg, Eerlin. M.8c., 
D.E. Entered auto- 
motive business 1929 
with General Motors 
Corp. 


BUY ANOTHER WAR BOND 


SW Cer 


MILLER, WILLIAM 
with Jones & 
Laughlin Steel 
Corp. as asst. gen. 
mgr. sales since 
1914. Eorn Pitts- 
burgh, Pa., 1892. 
Carnegie Inst. of 
Technology. 


TZ Co D> 


MILLER, GEORGE 
with Chrysler Corp. 
since 1915, serving 
in various capaci- 
ties in mfg. div. 
Appointed sales 
exec. Chrysler Div. 
Feb. 1944. 
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MOHR, HUBERT ©. 
with Packard Elec- 
tric div. G M. 
Corp. as adv., 
sales prom. mer. 
since 1927. Born 
DeGraff, O. High 
school, business col- 
lege. Entered auto- 
motive business in 
1927 with present 
company. 


MINSHALL ROBT. 
JAMES with Pesco 
Products Co. as pres. 
and gen. mgr. since 
1941; also pres. and 
gen. mgr. of B-W 
Superchargers, Inc., 
Milwaukee. Born 
Sutherand, Nebr. 
1898. U. of Wash. 
B.S. Civil Engineer- 
ing. Entered auto- 
motive business in 
1944 with Pesco 
Products Co. 


It has been our privilege to build more than 


400 distinct articles for our armed forces and 


our Allies. The list runs from Sperry automatic 


pilots and .50 calibre Browning machine 


guns to cable terminal connectors for aircraft 


ignition harness. By applying automotive 


MOOCK, HARRY G. 
with Plymouth div. 
Chrysler Corp. as 
vice - pres. since 
1930. Born Cleve- 
land. High school, 
business college. 
Entered automotive 
business in 1913 at 
Denver, Colo. with 
Colorado Motors as 
retail salesman. 


MOONE Y, JAMES 
D. with U. 8. Navy 
as Lieut. Commander 


since Jan. 1, 


1942, 


formerly vice-pres. of 


General 


Motors in = 


chg. of export. Born 


Cleveland, Ohio, Feb. 
18, 1884. Case. B.S., 

of Eng. 
automotive 
1898 at 
Cleveland, Ohio with 


M.E., 
Entered 
business 


Dr. 


Automobile & Cycle 


Parts Co. as laborer. 


MOORE, KENNETH 
A. with Automobile 
Mfrs. Assn. as gen. 
traffic mgr. since 
1940. Born Down- 
er’s Grove, Ill. En- 
tered automotive 
business in 1920 
with N. A. C. C. 
as asst. traffic mer. 
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MUNN, JOHN @. 
with John O. Munn 
Co., Toledo, O., as 
pres. since 1920. 
Born Watertown, 8. 
D., Sept. 7, 1886. 
Entered automotive 
business in 1909 at 
Toledo, O., with 
Willys-Overland Co. 
in adv, dept. Dealer 
editor, Automotive 
News. 


MUNROE, STEWART 
W. with Chrysler 
Sales Corp. as gen. 
sales mgr. since 1941. 
Born Oneida, N. Y., 
June, 1889. Entered 
automotive business 
° a at Syracuse, 


MURPHY, RICHARD 
Cc. with Ethyl Corp. 
as reg. mer. since 
1941. Born Olean, N. 
Y., Feb. 18, 1907. 
Cornell. A.B. Entered 
automotive business 
in 1929 at New York 
City with Ethyl Corp. 


Chmn. ODT Mich. 
Transportation Ad- 
visory Comm. 


MOORE, NEIL A. 
with Sealed Power 
Corp., Muskegon, 
Mich., as vice-pres. 

. mgr. since 
1 


Pa., 1898. 33. Mich., 
B.8. ChE. and 
M.S.E. Lambda Chi 
Alpha. Entered au- 
tomotive business in 
1922 at Muskegon 
with Continental 
Mtrs. as asst. met- 
allurgist. 


MORRIS, E. M. 
pres. Associates In- 
vestment Co. and 
Emmco _ Insurance 
Companies since 1918, 
1936. Born Teegarden, 
Marshall Co., Ind., 
Dec. 17, 1882. Val- 
paraiso Univ., Univ. 
Notre Dame. LL.B. 
Entered automotive 
business in 1918 at 
South Bend, Ind. with 
Associates Invest- 
ment Co. as pres. 


MORRISON, RAY 
L. with Bendix- 
Westinghouse Auto 
Air Brake Co. as 
vice - pres., gen. 
mgr. since 1937. 
Born Dawson, Pa. 
Entered automotive 
business in 1924 at 
Pittsburgh with 
present company as 
service rep. 


MOTLEY, ARTHUR 
H. with Crowell- 
Collier Pub. Co. 
since Apr. 1, 1928. 
Vice-pres. & dir. of 
that company; pub- 
lisher of The Amer- 
ican Magazine. 
Born Minnesota, 
Aug. 22, 1900. Univ. 
of Minn., Colum- 
bia Law. 


MOULDER, PETER 
Vv. mgr. motor truck 
div., International 
Harvester Co. since 
Dec., 1943. Born 
Fargo, N. D., 1892. 
College 2 yrs. En- 
tered automocive 
business in 1910 at 
Chicago with Inter- 
national Harvester 
Co. as priv. secy. 


as field rep. 


MURRAY, VERNE 
L. with Pontiac 
Mtr. div., G. M. 
Corp. as acting gen. 
sales mgr., with G. 
M. since 1927. Born 
Indianapolis, 1894. 
High school. Enter- 
ed automotive busi- 
ness in 1919 at 
Indianapolis with 
E. W. Steinhart Co. 
as salesman. 


NEALON, 
A. 


NASH, CHARLES 
with Nash-Kel- 


DeKalb, Iil., le 
Schooling limited to 
a few grades dur- 
ing winter months. 
Entered automotive 
business in 1910 at 
Flint with Buick 
Motor Co. as pres. 


FRANCIS 
with Electric Au- 


to-Lite Co. as sales 


mer. 


merch. division 


since 1932. Born An- 
aconda, Mont. Enter- 


ed autom 
ness in 192 


ive busi- 
at Cleve- 


land with Packard 


Electric Co. 


NELIS, IRVIN  F. 
with Eendix-West- 
inghouse Automo- 
tive Air Brake Co. 
as mgr. gov’t sales 
since June, 1944. 
Born Washington, 
Pa., Feb. 23, 1909. 
Attended Duquesne 
U. Entered automo- 
tive business in 
1926 at Wilmerding, 
Pa., with Westing- 
house Air Brake Co. 
as rep. N. Y. office. 


NEEDHAM, T. J. 
with U. 8. Rubber 
Co. as vice-pres. & 
dir. Born Iowa in 
1879. Entered auto- 
motive business on 
Dec. 1, 1891, at 
Des Moines, Ia., 
with B. F. Jaquith. 


technique and “know how’”’ to these prod- 


ucts, we have been able to simplify, improve, 
NEWELL, HERMAN 
W. with Geyer, Cor- 
nell & Newell, Inc. 
as ex. vice-pres. and 
gen. mgr. since 1935. 
Born Bellefontaine, 
O., Dec. 18, 1897. 
Dartmouth. AB. and 
M.C.S. 


MUNN, C. G. with 
Reynolds Spring Co. 
aS pres. since 1927. 
Born Chicago, IIl., 
1890. Entered auto- 
motive business in 
1922 with American 
Twist Drill Co. 


speed up, and lower the cost of production. 


AC SPARK PLUG DIVISION GENERAL MOTORS CORPORATION 
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NICOL, JOHN with 
Divco Corp. as pres., 
gen. mgr. since 1936. 
Born Detroit. Univ. 
Michigan. D K E 
fraternity. Entered 
automotive business 
in 1915 at Chicago 
with distrib. Fed- 
eral Trucks as pres. 
of John Nicol Co. 


NORDSTRUM, 4G. 
W. pres. Aetna Ball 
Bearing Mfg. Co. 
since 1937. Born 
Chicago, Ill., Oct., 
1885. Educated Chi- 
cago. Entered auto- 
motive business in 
June, 1917, forming 
Aetna Ball Bearing 
Mfg. Co. as secy., 
treas. & gen. mer. 


O'BRIEN, IRVING 
T. with Chrysler 
Corp. as asst. to 
gen. mer. since 
1921. Eorn Saginaw, 
Mich., 1891. High 
school. Entered au- 
tomotive business in 
1910 with Buick at 
Flint, Mich. World 
War I, 2% years. 


OHL, OLYDEA 
with Bendix - West- 
inghouse Automo- 
tive Air Brake Co. 
as asst. gen. mer. 
since Sept., 1941. 
Born Mineral Ridge, 
O. Entered automo- 
tive business in 
1922 with present 
company. 


i 


>) 


NEWMAN, JAMES 
J. with B. F. Good- 
rich Co., Akron, O. 
as vice-pres. With 
Co. since 1931. 
Born Brooklyn, N. 
Y., March 11, 1889. 
N. Y. Univ. B.C.s. 
degree in 1912. 


Entered automotive. 


business in 1931 at 
Akron with B. F. 
Goodrich Co. as 
vice-pres. 


NIMNICHT, EDW. 
A. with Chevrolet 
Mtr. div. as asst. 
gen. sales mer. 
since 1939. Born 
Washington, Ind. 
Entered automotive 
business in 1922 at 
Washington, Ind. as 
retail salesman. 


NORTHRUP, H. M. 
with Hudson Motor 
Car Co. as vice- 
pres. since March, 
1942, with company 
since 1919. Born in 
Michigan. College 
Mines & Tech. En- 
tered automotive 
business in 1915 at 
Detroit with Dodge 
Brothers. 


ODEA, JAMES M. 
with James M. 
‘“‘Pat’’ O’Dea, Inc., 
Mich. Studebaker 
dist., Detroit, as 
pres. since 1927. 
Born Pontiac, M., 
Feb. 22, 1889. Univ. 
Mich., B.E. E.E. 
Entered automotive 
business 1920, with 
Dodge Bros. dist. 
as exec. Lt. Col. 
Reserve, inactive. 


OLDS, RANSOM E. 
with R. E. Olds Co 
as chmn. bd. Born 
Geneva, Ohio, June 
3, 1864. Lansing 
high school, Lan- 
sing Business U., 
Kalamazoo Col. D. 
Sc. 1924, Mich State 
Col. D. Eng. (hon.) 
1939. Entered auto- 
motive business 
while young man at 
Lansing, Mich. 


OLSEN, VICTOR A 
with Detroit Trans- 
mission div. G. M. 
as gen. mgr. since 
1940. Born Quincy, 
Mass., 1889. High 
school, Dartmouth 
College, Kappa 
Kappa Kappa fra- 
ternity. Entered au- 
tomotive business in 
1913 at Detroit 
with Packard as 
apprentice. 


@ Today, we can laugh at the old 
song—but there was a time when 
“Get out.and get under” was no joke. 
That was before great improve- 
ments in engineering, manufac- 
turing methods, and materials 
had made the motor vehicle a 


near-miracle of dependability. 


And it was before the develop- 
ment of standardized, precision- 
built parts had made a further 
important contribution to the 
quantity production of quality 


cars. Eaton men worked closely 
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OLEN, WALTER 
ALFRED with Four 
Wheel Drive Auto 
Co. as pres., gen. 
mgr. since 1910. 
Born Winneconne, 
Wis., 1875. Oshkosh 
State Normal Schl., 
LL.B. degree; North. 
Indiana Law Schl. 
Entered automotive 
business in 1910 
with Four Wheel 
Drive as pres. 
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OLSON, LAW- 
RENCE M. with R. 
M. Hollingshead 
Corp. as natl. sales 
mgr. since 1938. 
Born Black River 
Falls, Wis. Entered 
automotive business 
in 1924 at Minne- 
apolis with the 
same corp. as sales 
correspondent. 


O'MALLEY, JOS. A. 
with Chrysler 
Corp., Chrysler Sales 
Div. as vice pres, 
Industrial - Marine 
Engine Div., Chrys- 
ler Corp. since 1942 
and asst. gen. sales 
mer. since Feb. 
1944. Born Chicago, 
Tll., 1888. St. Vin- 
cents, DePaul. En- 
tered automotive 
business in 1917 at 
Chicago. W. W. I. 


O’NEIL, WM. F. 
with General Tire & 
Rubber Co. as 
pres., gen. mgr. 
since 1915. Born 
Akron, 1885. &t. 
Vincent's High 
school, Holy Cross, 
A.B., LL.D. deg. 
Entered automotive 
business in 1909 at 
Kansas City, Mo. 
with Western Tire 
& Rubber Co. as 
pres., mgr. 


- e¢? *? e we 

with automotive engineers and 
production specialists through- 
out this development period, 
designing and building many a 
vital part for a long procession 
of constantly newer and better 


motor Cars. 


For two and a half years, Eaton, 
of course, has been 100% engaged 
in war work. Like others, we 
have learned many new skills 
and new secrets under the 
tremendous pressure of war 


demand. We have found better 


et out and get un-der - 
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ORR, VERNE with 
Chrysler Motors of 
Calif. as vice-pres. 
since 1933. Born 
Elliott, Ia., 1887. 
Iowa U., Colorado 
U., <Art and law 
degrees, Delta Tau 
Delta fraternity. 
Entered automotive 
business in 1914 at 
Iowa with Willys- 
Overland as sales- 
man. 


NEILL, R. S., with 
Ross Roy. Inc., as 
Dodge contact exec 
since 1939. Born 
Mishawaka, Ind. U 
of Notre Dame, A 
B. and L.L. B. de- 
grees. Entered au- 
tomotive business at 
Detroit 1922 with 
Campbell-Ewald Co 


OSBORNE, DAVID 
R. with Studebaker 
Corp as training 
dir. since 1927. Born 
Gallatin, Tenn. 
Webb Bros Prep 
School Formerly 
adv. mgr. The Todd 
Co., Rochester, N.Y. 


4 


methods and reached new stand- 


ards of precision. 


What we have learned in building 
for war should enable the Eaton 
organization to play a more help- 
ful part than ever before in the 
development of the peacetime 
automotive future. When the time 


comes, Eaton will be ready. 


EATON 


EATON MANUFACTURING COMPANY 
General Offices: Cleveland, Ohio 
PLANTS: CLEVELAND e DETROIT « SAGINAW 
MARSHALL ¢ BATTLE CREEK « VASSAR « MASSILLON 


SUPPLIERS OF FINE PRECISION PARTS TO THE AUTOMOTIVE AND AIRCRAFT INDUSTRIES FOR MORE THAN THIRTY YEARS 
—NOW, AND TILL VICTORY IS WON, DEVOTING OUR ENTIRE FACILITIES AND RESOURCES TO WAR WORK. 
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OTTO, GEORGE W. 
with Cadillac Mo- 
tor Car div., G. M. 
Corp. as gen. parts 
and service mer. 
Boron Cleveland, 
1893. Grade school, 
bus. coll. Entered 
automotive business 
in 1912 at Cleve- 
land with FP. B. 
Stearns Co. as as- 
sembler, mech. 


PACKER, WM. M. 
with Packard Mtr. 
Car Co. as _ vice- 
pres. aircraft en- 
gines, with company 
since 1934. Born 
Pittsburgh, 1896. 
High school. Enter- 
ed automotive busi- 
ness in 1925 at 
Minneapolis with 
Chevrolet as city 
sales mgr. 


PARKER, PHILIP 
D. with General 
Electric Co. as asst. 
gen. sales mer. 
since 1930. Born 
Springfield, Mass. 
High school. Enter- 
ed automotive busi- 
ness in 1915 at 
Harrison, N. J. with 
G. E. Co. as sales- 


PATERSON, A. H. 
with Chrysler Corp., 
Plymouth Div. as 
vice-pres. & gen. 
works mgr. since 
1928. Born Scotland, 
July 30, 1894. En- 
tered automotive 
business in 1913 at 
Detroit with Dodge 
Bros. as engr. 


QD 9 Co" @ 


OSWALD, JOHN 
with G. M. Corp. 
as quality engr. 
since 1941. Born 
Columbus, O., 1895. 
Ohio State Univ. 
Entered automotive 
business in 1912 at 
Columbus, O. with 
Columbus Buggy 
Co. as draftsman. 


OUELLETTE, L. J. 
with Dodge div., 
Chrysler Corp. as 
Detroit Reg. Mer. 
Eorn Detroit, 1899. 
Entered automotive 
business in 1917 at 
Detroit with Dodge 
Bros. as clk. in adv. 
dept. 


PAGE, ROBERT P., 
Autocar Co., pres., 
since 1927. Born 
Boyce, Va., 1879. 
Public schools, Vir- 
ginia School (prep.), 
Univ. of Virginia. 
Entered automotive 
business in 1912 at 
Boston, Mass., with 
the Autocar Co. as 
salesman. 


PATENGE, WAL- 
TER with Wohlert 
Corp. as pres. and 
gen. mer. since 
1944, vice-pres. and 
sales mgr. from 1933 
to 1943. Born Bay 
City, Mich., in 1898. 
Michigan State Col- 
lege, B.S. engrg. En- 
tered automotive 
business in 1923 
with Reo Motor Co. 
as draftsman. 


PEED, LEROY G. 
with De Soto div., 
Chrysler Corp. as 
vice-pres. chg. of 
sales since 1928. 
Born New Castle, 
Ind. High school. 
Entered automotive 
business in 1907 
with Maxwell Bris- 
coe as mech. road 
tester. 
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PETERSON, P. 0. 
with Studebaker 
Corp., South Bend, 
Ind. as dir. of pur. 
since 1928. Born 
Norway, Sept. 16, 
1896. Entered auto- 
motive business in 
1916 at Flint, Mich., 
with Buick Motor 
Co. as inspector. 


PIERCE, FRANK R. 
on personnel staff 
ef General Motors 
Corp., 1944. For- 
merly with Nash- 
Kelvinator Corp. as 
vice-pres. in chge. 
sales. Eorn Monti- 
cello, Ark., Mar. 29, 
1901. Entered auto- 
motive business in 
1941 with Nash- 
Kelvinator as direc- 
tor of corporation 
sales. 


PILE, J. HOWARD 
with Chek - Chart 
Corp. as_ editorial 
dir. since 1931. 
Born Mansfield, O. 
Univ. Pennsylvania. 
Entered automotive 
business in 1909 at 
Philadelphia with 
Hall Gas Engine 
Works as designer, 
tester. 


PORTER, WM. R. 
with Celanese Cel- 
luloid Corp. as sales 
dir. molding ma- 
terials dept. since 
1937. Born Kalama- 
zoo, Mich., 1906. 
General schooling, 
Cleveland College. 
Entered autmotive 
business in 1937 via 
plastics industry. 
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PENNINGTON, W. 
W. with Auto-Lite 
Battery Corp. as 
sales mer. since 
1927. Born Fair- 
field, Tll., 1890. High 
school, Walker's 
Academy, Pulaski, 
Tenn. Entered 
automotive business 
in 1913 at Chicago, 
Til. 


PHELPS, ARTHUR 
G. with Delco-Remy 
div. G. M. Corp. as 
sales mgr. since 
1936. Entered auto- 
motive business in 
1912 at Dayton, O. 
with Dayton Engrg. 
Lab. Co. in prod. 
dept. 


PIERSON, H. Lynn 
with Detroit Har- 
vester Co. as pres. 
since Oct., 1926. 
Born Detroit, Mich., 
July 13, 1894. Wil- 
liams Col. Entered 
automotive business 
at Detroit with 
Packard. 


PORTER, 
HOWARD K. with 
Hyatt Bearings Div. 
of G. M. Corp. as 
gen. sis. mgr. since 
1930. Born Atlanta, 
Ga. Ala. Polytech. 
Inst., M.E. Alpha 
Tau Omega. Enter- 
ed automotive busi- 
ness in 1925 at 
Harrison, N. J. with 
Hyatt as sales mgr. 


POTTER, W. N. 
with United Motors 
Service as pres., 
gen. , Bora 
Omaha, 1894. En- 
tered automotive 
business in 1919 
with United Motors 
Service. 
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PURDY, LEWIS 
J. with Dodge Truck 
Div., Chrysler Corp. 
as gen. mer. since 
1938. Born Adrian, 
Mich., Feb. 12, 
1895. Entered auto- 
motive business in 
1910 at Detroit 
with Packard Motor 
Car Co. as apprent. 


RAFTREY, CLAR- 
ENCE A. with 
Cadillac div. G. M. 
Corp. as wks. mgr. 
since 1929. Born 
Chelsea, Mich., 
1897. High school, 
St. Marys Academy. 
Entered automotive 
business in 1916 at 
Jackson, Mich. with 
Jackson Mtrs. Corp. 
in engrg. dept. - 


RALSTON, DAVID 
E. with Oldsmobile 
div., G. M. Corp. 
as gen. sales mer. 
since 1933. Born 
Argyle, Ill. North- 
western Univ. En- 
tered automotive 
business in 1918 at 
Kansas City with 
Chevrolet as travel- 
er. 
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PRATT, GEORGE 
H. with Hudson 
Motor Car Co. since 
1927; as gen. sales 
mgr. since 1939; 
sales mgr. since 
1936. Born Ripon, 
Wis. Entered auto- 
motive business in 
1912. 


RADOYE, GIL- 
BERT U. with 
Creative Agcy. As- 
sociates as mung. 
dir. since 1939. Born 
New York City. 
Journalistic course. 
Entered automotive 
business in 1916 at 
Detroit with Hud- 
son Motor Car Co. 
as adv. asst. 


RAGSDALE, EDW. 
T. with Buick div. 
G. M. Corp. as 
asst. chief engr. 
since 1939. Born 
Hopkinsville, Ky., 
1897. High school, 
Indiana State 
Normal Coll. En- 
tered automotive 
business in 1916 at 
Newcastle Ind. with 
Maxwell Motor Car 
Co. as tool designer. 


RAMSEY, JOHN A. 
with Ramsey Ac- 
cessories Mfg. Corp. 
as pres. since 1922. 
St. Louis, 
Mo., July 28, 1889. 
St. Louis schools. 
Entered automotive 
business in 1914 at 
Kansas City with 
truck agency as 
owner. 





REECE, CLYDE L. 
with Chrysler Corp. 
on publ. rel. staff 
Since 1944. Born in 
Indiana where he 
started working for 
newspapers in Terre 
Haute in 1923. 
Joined INS as bu- 
reau mgr. in 1936. 


REED, RODMAN 8S. 
with Brockway Mtr. 
Co., Inc. as chief 
engr. since 1912. 
Born Syracuse, N. 
Y., 1880. High schl. 
Entered automotive 
business in 1901 at 
Syracuse, N. Y. 
with H. H. Frank- 
lin Mfg. Co. as 
draftsman. 
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REESE, OCLAR- 
ENCE J. with Con- 
tinental Motors 
Corp. as pres. and 
gen. mgr. since 
1939. Born Muncie, 
Ind., 1900. Muncie 
Normal school. En- 
tered automotive 
business in 1921 
with Chevrolet Mo- 
tor Co. as produc- 
tion and plant engr. 


SOD 


REEDER, JOHN F. 
with Young & Ru- 
bicam, Inc. as vice- 
pres., since 1934. 
Born Toledo, 1903. 
U. Dartmouth, B.S. 
Psi Upsilon. Enter- 
ed automotive busi- 
ness in 1925 at 
Toledo with U. 8S. 
Advertising Agency 
in copy dept. 1% 
yrs. Lieut. Comm. 
chge. of Navy re- 
cruiting bureau. 


REESE, WM. D., 
mgr. of engr., motor 
truck div., Interna- 
tional Harvester Co. 
Since Dec. 1943. 
Born Middletown, 
N. Y. 1894. Gradu- 
ated Lehigh Univ. 
1916. Entered auto- 
motive business 1917, 
Locomobile_ Co., 
Bridgeport. Joined 
Harvester 1934. 
Loaned to  Ord- 
nance Dept. during 
World War I. 


OO ee 


REEVES, ALFRED 
with Automobile 
Mfrs. Assn. as vice- 
pres., gen. mgr. 
since 1914; advisory 
vice-pres., National 
Show mgr. Born 
Brooklyn, N. ¥Y. 
High school. Enter- 
ed automotive busi- 
ness in 1903 at New 
York City with New 
York Evening Mail 
as auto. editor. 


RICH, ELMER with 
Simoniz Co. as 
pres. since 1910. 
Born Detroit, Mich. 
Entered automotive 
business in 1910 at 
Chicago with 
Simoniz Co. as pres. 


RICHARDS, 
ELMER E._ with 
Studebaker Corp. as 
asst. to pres. since 
1941. Born Dallas, 
Pa., 1905. Dart- 
mouth & Harvard, 
B.S., M.B.A. Theta 
Chi. Entered auto- 
motive business in 
1941 at South Bend 
with Studebaker as 
asst. to pres. 


RHAME, PAUL W. 
with A C Spark 
Plug Div., G. M. 
Corp. as exec. asst. 
to gen. mgr. Born 
Minneapolis in 1895. 
Univ. of Minnesota, 
Coll. of Eng. En- 
tered automotive 
business in 1922 
with A C Spark 
Plug Div. 


RIOHARD 8, 
COURTLAND 0. 
with Cadillac div. 
G. M. Corp. as 
asst. chief engr. 
since 1939. Born 
Plymouth, Mich,, 
1892. High school, 
special instruction. 
Entered automotive 
business in 1909 at 
Detroit with Cadil- 
lac as apprentice. 


RICHARDS, G. A., 
owner and pres. 
WJIR Detroit, 
WGAR, Cleveland, 
KMPC, Beverly 
Hills. Born Chicago, 
1888. Entered auto- 
motive business 
with Firestone, Co- 
lumbus, in 1911 as 
dist. mgr. Detroit, 
1917. Organized 
Richards - Oakland 
Co., Detroit, 1925. 
Bought WJR De- 
troit, 1928, 


Su Ce 


SS Ce 


RITCHIE, PRES- 
COTT ©. with Wau- 
kesha Motor Co. as 
adv. mgr. since 
1927. Born Chicago, 
1886. U. Wis., B.S. 
degree, D. U. fra- 
ternity. Entered au- 
tomotive business in 
1910 at Kenosha, 
Wis. with Thos. B. 
Jeffery Co. (Ram- 
Dler) as serv. dept. 
tech. corresp. 


r 


ROBERTS, M. M. 
with Hudson Motor 
Car Co. aS mer. 
adv. & merchandis- 
ing. Joined Hudson 
1934. Born Macon, 
Mo. Entered auto- 
motive business in 
1916 with Buick Mo- 
tor Co. in adv. 
dept. 


(< 


ROBINSON, L. H. 
with Studebaker 
Corp. since Oct. 
1943, as mgr. busi- 
ness management 
div. Born Mason, 
Mich., 1902. LaSalle 
Ext. Univ. Interna- 
tional Accounting 
Soc., and Alexander 
Hamilton Inst. En- 
tered automobile 
business in 1921 
with G. M. Corp. 


ROCHE, JOHN P. 
with Roche, Willl- 
ams & Cleary, Inc. 
as pres. since 1926. 
Born Aberdeen, 
Se: B.. 1889. Co- 
lumbia U., A.B. de- 
gree. OAX QBK 
fraternity. 
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RISING, FRANK W. 
with Automotive & 
Aviation Parts 
Mfrs., Inc. as gen. 
mgr. since’ Feb., 
1940. Born Kansas 
City, Mo., 1902. 
Kansas U. A.B. de- 
gree. Entered auto- 
motive business in 
Feb., 1940 at Detroit 
with A.A.P.M. as 
gen. mgr. Mich. 
W.L.B. Manpower 
Com. 


ROBERTS, GLEN- 
DON H. with De- 
troit Stamping Co. 
as pres. since 1933. 
Born Detroit, June 
15, 1905. Univ. of 
Mich. Entered au- 
tomotive business 
in 1928 at Detroit 
with Detroit Stamp- 
ing Co. as secy. 
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ROBERTS, PRES- 
TON with O'Mara 
& Ormsbee, iInc., 
pub. rep. as mgr. 
Detroit office since 
1920. Born Chicago, 
Ill, 1891. Grade 
school, Armour In- 
stitute Academy, 
DePaul University. 
Entered automotive 
business in 1920 at 
Chicago. Ensign, 
U.S.N.R. - Merchant 
Marine Service 
1918-19. 


ROBINSON, T. L. 
with Chrysler Corp., 
Amplex Div., met- 
allurgical & chief 
engr. since 1937. 
Born Barberton, O., 
1896. Case School 
Applied Sc., Cleve- 
land, O. Entered 
automotive business 
in 1923 as metal., 
_— Ball Bearing 


\3 


ROCKWELL, WIL- 
LARD F. with Tim- 
ken - Detroit Axle 
Co. as chmn. bd., 
chmn. bd. Standard 
Steel Spring Co., 
vice -chmn. Indus- 
try Assoc. Comm. 
Bureau of Manpow- 
er Utilization, 
WMC, Wash. Born 
Boston, 1888. Mass. 
Inst. Tech. Entered 
automotive business 
in 1912 with FP. 1. A. 
T. as consultant. 










































































ROOS, DELMAR 
G. with Willys- 
Overland Motors, 


a as vice-pres. 
chg. engrg. since 
1938. Born New 


York, N. Y. Cornell 
U., M.E., E.E. En- 
tered automotive 
business in 1911 at 
Bridgeport, Conn. 
with  Locomobile 
Co. of America as 
asst. res. engr. 


ROMNEY, GEO. W. 
with Automobile 
Mfrs. Assn. as gen. 
mgr. and Automo- 
tive Council for 
War Production as 
mng. dir. since 1942. 
Prior thereto De- 
troit mgr. since 
1939. Born Colonial 
Dublan, Mexico, 
1907. Univ. of Utah. 


















ROWOLD, HENRY 
with Mack-Interna- 
tional Motor Truck 
Corp. as vice-pres. 
since 1919. Born 
New York City, 1900. 
Element. and high 
school. Entered 
automotive business 
in 1919 at N.Y. City. 





ROWLAND, RO- 
LAND M. with De 
Soto div. Chrysler 
Corp. as asst. gen. 
sales mgr. since 
1931. Born Lewis- 
ton, Il, 1890. 
Studied for minis- 
try at Lombard 
College. Entered au- 
tomotive business in 
1914 at Detroit with 
Maxwell Motor Co. 
as chassis lecturer. 





ROY, ROSS. with 
Ross Roy, Inc. as 
pres. since 1926. 
Entered the auto- 
motive business in 
1919 as a Dodge re- 
tail salesman at 
Janesville, Wis. 





RUARK, BRYANT 
W. with Motor and 
Equipment Whole- 
salers Assn. as gen. 
mgr. since 1922. 
Born Southport, N. 
C., Jan. 16, 1892. 
A.B. from Duke Uni- 
versity. Entered au- 
tomotive business in 
1918 at Toledo with 
Champion Spark 
Plug as salesman. 











RUHF, CHARLES T. 
with Mack Trucks, 


Inc. as pres. since 
Aug. 5, 1943. Born 
Allentown, Pa., 1893. 
Grade and prepara- 
tory. Entered auto- 
motive business in 
1909 with Mack 
Bros. Motor Car Co. 


RUDE, ALAN G. 
with Universal C.I. 
T. Credit Corp. as 
vice pres. Born N. 
Paterson, N. J. 1902. 
Dover Col. of Com- 
merce, New York U. 
Entered automotive 
business in 1925 
with C.I.T. Corp. of 
New York, 











RUMPF, A. G. with 
Studebaker Corp. 
since 1929 as secy. 
and treas. Born 
Paraboo, Wis., 1879. 
Wisconsin Bus. U. 
Entered automobile 
business in 1900 
with Studebaker 
Corp. as stenogra- 
pher. 
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SAGE, FRED L. 
with Chrysler Corp. 
as dir. of truck 
engrg. since 1934. 
Born Bon Homme 
County, 8. D., Feb. 
17, 1888. Notre 
Dame U._ Entered 
automotive business 
in 1918 at New 
York City with 
Chevrolet Motor as 
draftsman. 





SCALES, RICHARD SCHADE, HER- ’ . 
K. with Ethyl Corp. MAN P. with Ar- * WARD with ‘i 
mgr. tech. serv. dept. row Safety Device er Associates as 
since 1944. Born Co. as vice-pres. in ores ‘since 1930 
Newark, N. J. 1906. chge. of sales since —— Born Maryland. 
Grade, high school, 1935. Born Steelton, s : Webb Inst 7 M E. 
Cornell Univ., B. Pa., 1879. High co Entered automotive 
chemistry degree. school. Entered wr business in 1911 at 
Entered automotive automotive business tate, N. Y¥. with Class 
business in 1929 at in 1905 at Harris- , ee Journal Co. as tech 
Detroit with present ae ‘. Keystone - editor U. S.C. G. 
compan as res. otor Co. as me- : pee 
aan y chante. Reserve. 
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Since 1927; as vice- 















tered automotive 
business in 1913 at 
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IS VALUABLE! 
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A LIMITED FEW TERRITORIES 
ARE STILL OPEN !... For far-seeing dealers 


who know that truck sales will be the keystone of future 


successful business! See our nearest branch listed below! Bist 


GREATER N. Y. DIVISION 


BRONX, N. Y.: Leggett Ave. & Barry St. 
BROOKLYN, N. Y.: 415 Third Ave. 
MINEOLA, N. Y.: 61 2nd St. 

NEW YORK, N. Y.: 625 West 42nd St. 
WHITE PLAINS, N. Y.: 158 Westchester Ave. 
L. I. CITY, N. Y.: 48th Ave. & 34th St. 


NORTH JERSEY DIVISION 


JERSEY CITY, N. J.: 1079 West Side Ave. 
NEWARK, N. J.: 1239 Broad Street 

NEW BRUNSWICK, N. J.: 438 Raritan Ave. 
PATERSON, N. J.: East Paterson, N. J. 


ATLANTIC CENTRAL DIVISION 


ALLENTOWN, PA.: 727 Union Boulevard 
BALTIMORE, MD. 1210 East 20th St. 
HARRISBURG, PA.: 2020 Paxton St. 

NORFOLK, VA.: 118 West 24th St. 
PHILADELPHIA, PA.: 2647 East York St. 
PITTSTON, PA.: 702 Exeter Ave. 

READING, PA.: 1212 Moss St. 

RICHMOND, VA.: 1200 North Boulevard 
WASHINGTON, D.C.: 2121 West Virginia Ave., N.E. 


NEW ENGLAND DIVISION 

BOSTON, MASS.: 75 No. Beacon St. 
BRIDGEPORT, CONN.: 3240 Fairfield Ave. 
HARTFORD, CONN.: 709 Windsor St. 


> 


NEW ENGLAND DIVISION (Cont'd) 


MANCHESTER, N. H.: 549 Second St. 

NEW HAVEN, CONN.: 72 Orange Ave. 
PORTLAND, ME.: 18 Bedford St. 
PROVIDENCE, R. I.: 630 Broadway 
SPRINGFIELD, MASS.: 18 Osborne Terrace 
WATERBURY, CONN.: 1144 South Main St. 
WORCESTER, MASS.: 306 Belmont St. 


NORTHEASTERN DIVISION 


AKRON, OHIO: 695 Johnston St. 
ALBANY, N. Y.: 1062 Broadway 
BUFFALO, N. Y.: 267 Michigan Ave. 
CLEVELAND, OHIO: 7001 Carnegie Ave. 
ERIE, PA.: 2519 West 12th St. 
NEWBURGH, N. Y.: 138 Mill St. 
PITTSBURGH, PA.: Liberty Ave. & Gross St. 
POUGHKEEPSIE, N. Y.: 205 Delafield St. 
ROCHESTER, N. Y.: 1357 University Ave. 
SYRACUSE, N. Y.:923 West Genesee St. 
UTICA, N. Y.: 103 Seneca St. 


CANADIAN DIVISION 


MONTREAL, CAN.: 1501 St. James St. West 
TORONTO, CAN.: 881 Bay St. 


SOUTHERN DIVISION 


ATLANTA, GA.: 730 Peachtree St., N. E. 
BIRMINGHAM, ALA.: 2121 Second Ave. South 


SCHAMEHORN, 


SCARRATT, AL- ARTHUR J. with 
BERT W. with G. M. Corp. on a rvonnree acvenne » 
Intl. Harvester Co. staff R. H. Grant. SCHUMACHER, W. 


vice-pres. Def. Mat. 


res. energ. and Rel, Washington, ; 

patents pl 1939. D. C. Born Jack- ai men aware 
Born in St. Paul, son, Mich, 1888. U. Whit Pls Born at 
Minn., 1886. En- Mich., E.C.E. En- ite Plains, N. Y., 


tered automotive 
business in 1921 at 


Minneapolis, Minn. Pontiac with G. M. national Harvester 
with Minneapolis Truck Co. as asst. Co. onal Harvester 
Steel & Machinery in sales dept. Now 

Co. as tractor engr. Col., Ord. Dept. 

























Cc. with Interna- 


tional Harvester Co 





1898. Entered auto- 
motive business in 
1917 with Inter- 















SCHMIDT, RU- 
DOLPS H. with Four 
Wheel Drive Auto 
Co. Born Duluth, 
Minn., Feb. 6, 1894. 
High school. Entered 
automotive business 
1916 at Clintonville. 
Wis. with present 
company. 
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MACK’S DEALER POLICY 





Plenty of territory so that each dis- 
tributorship can make real money! 


PLUS 


real assistance on sales and ser- 
vice through near-by Exclusive Mack 
Truck Factory Operated Branch. 


MACK TRUCKS, INC. 
Empire State Building, New York 1, N.Y. 


SOUTHERN DIVISION (Cont'd) 


CHARLOTTE, N. C.: 1400 South Mint St. 
JACKSONVILLE, FLA.: 2203 West Beaver St. 
NEW ORLEANS, LA.: 740 Carondelet St. 
TAMPA, FLA.: 1712 Platt St. 


PACIFIC COAST DIVISION 


LOS ANGELES, CALIF.: 1501 South Central Ave. 
PORTLAND, ORE.: 7 N. E. Oregon St. 
SACRAMENTO, CALIE.: 3124 Folsom Boulevard 
SALT LAKE CITY, UTAH: 807 South Main St. 
SAN FRANCISCO, CALIF.: 1745 Folsom St. 
SEATTLE, WASH.: 701 Ninth Ave., North 


CENTRAL DIVISION 


CHICAGO, ILL.: 33rd St. & Wentworth Ave. 
CINCINNATI, OHIO: 1223 West 8th St. 
DALLAS, TEXAS: 1900 South Ervay St. 

DES MOINES, IOWA: 106 East Grand Ave. 
DETROIT, MICH.: 5133 Grand River Ave. 
HOUSTON, TEXAS: 3005 Harrisburg Boulevard 
INDIANAPOLIS, IND.: 421 Kentucky Ave. 
KANSAS CITY, MO.: 2605 Warwick Boulevard 
LOUISVILLE, KY.: 2311 South Brook St. 
MILWAUKEE, WIS.: 1730 West North Ave. 
OKLAHOMA CITY, OKLA.: 3 East 10th St. 

ST. LOUIS, MO.: Chouteau Ave. at Jefferson 
TWIN CITY, MINN.: 2505 University Ave.(Midway) 
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SCRUGGS, WM. S.. 
vice-pres. and gen 
mer. St. Paul Hy- 
draulic Hoist Co., 
Minneapolis, Minn. 
Born Memphis, 
Tenn. Connected 
with motor. truck 
and allied equip- 
ment industries for 
more than 25 years. 


SEIBERLING, 
JAMES PENFIELD, 
with Setberling 
Rubber Co., as pres. 
since Feb., 1938. 
Born Akron, O., 
July 3, 1898. B.S. 
from _ Princeton; 
L.L.B. from Univ. 
of Mich, Entered 
automotive business 
in 1922 at Akron 
with prese com- 
pany as salesman. 


SEUBERT, 
ADOLPH F. with 
American Swiss Co. 
as pres. since 1928. 
Born Toledo. High 
school. Entere d 
automotive business 
in 1912 at Toledo 
with Natl. Malle- 
able as gen. supt. 


SHAEFFER, GEO. 
D. with Gar Wood 
Industries, Inc. as 
chief engr. since 
1938. Born Paulding, 
Ohio, 1896. B.S.M.E. 
Ohio Northern U. 
Entered automotive 
business in 1919 
with Fate - Root- 
Heath Co. (‘indus- 
trial locomotives), 
Plymouth Ohio. 


SCRAGG, GEO. H. 
with White Motor 
Co. as dir. of adv. 
and sls. prom. since 
1938. Born Scran- 
ton, Pa. New York 
City College. Enter- 
ed automotive busi- 
ness in 1919 as sales- 
man with Mack 
Truck. Major, com- 
mander, Cleveland 
Area, C.A.P. 


SECRIST, COURT- 
LAND C. with Vic- 
tor Mfg. & Gasket 
Co. as sales mer. 
since 1920. Born 
Malta, TIill., 1883. 
High school. Enter- 
ed automotive busi- 
ness in 1920 at Chi- 
cago with Victor 
Mfg. & Gasket Coc. 
as sales mgr. 


SELDEN, CASS G. 
with Detroit Har- 
vester Co. as vice- 
pres. since 1935. 
Born Vassar, Mich., 
Oct. 1, 1886. U. of 
Mich. A.B. degree. 
Entered automotive 
business in 1910 at 
Detroit with Stu- 
debaker Corp. as 
shop mechanic. 


SEUBERT, 
EDWARD G. with 
Standard Oil Co. of 
Indiana as pres. 
since 1927. Born 
Syracuse, N. Y. 
Public school. En- 
tered automotive 
business in 1891 at 
Whiting, Ind. with 
Present company as 
mech.’s helper. 


SHALLBERG, GUS- 
TAVUS A. with 
Borg-Warner as 
exec. vice-pres. 
since 1942. Born 
Moline, Ill, 1876. 
Univ. Mich. L.L.B 
Entered automotive 
business in 1915 at 
Moline with Borg 
& Beck Co. as gen. 
counsel. 


SHANK, JOHN A. 
with Electric Auto- 
Lite Co. since 1914 
aS mgr. parts and 
service div. since 
1917. Born Wood 
County, O., 1890. 
Deshler grade and 
high school. Tri 
State Business Col- 
lege, Toledo, O. 


SHAW, EDWARD 
Cc. with Chevrolet 
div. G. M. Corp. as 
gen. supt. assbly. 
plants since 1937. 
Born Rosebush, 
Mich., 1892. Enter- 
ed automotive busi- 
ness in 1911 at 
Flint with Buick in 
paint dept. 


SHIPMAN, WM. H. 
with Bendix-West- 
inghouse since Mar. 
1943 as fety. mer. 
Born Athens, Pa. 
Cornell Univ., M.E. 
degree. Entered pres- 
ent co. after serving 
as fety. mgr. at 
Firestone Steel 
Prod. and Babcock- 
Wilcox Co. 


SHAFFNER, W. 
LAURANCE with 
Fleet Div. General 
Motors Corp. as 
acting gen. mer. 
Born Lansdowne, 
Pa., 1891. High 
school, business 
Entered automotive 
business in 1922 at 
Pontiac, Mich. 


SHARLOCK, HER- 
BERT L. dir. of 
adv & pub. rel. with 
Bendix Aviation 
Corp. since 1920. 
Born Preston, Can. 
High schl., business 
col. Entered auto- 
motive business in 
1910 at Owensboro, 
Ky. with Ames 
Auto. Co. as stock- 
holder, dir. 


SHEAHAN, EM - 
MET with U. §8. 
Rubber Co. as asst. 
‘o pres. Born De- 
croit. Univ. of De- 
troit. Entered auto- 
motive business in 
1909 at Detroit. 





SIMPSON, CECIL 
P. with Distribu- 
torship, Pontiac 
Mtr. div., Houston, 
Tex. Born Sweet- 
water, Tex., Jan. 
13, 1893. Coll. 2 yrs 
Entered automotive 
business in 1923 at 
Los Angeles, Calif. 
with Chevrolet Mtr. 
div. as rep. Now 
Lieut.-Col., U.S.A. 


SILVEY, KARL I. 
Born  Roachdale, 
Ind., 1900. Univ. 
Indiana, B.A. de- 
gree Delta Tau 
Deita fraternity. 
Entered automotive 
business in 1926 
with Export div. 
Studebaker as edi- 
tor of ‘Overseas 
News.’’ Now Lieut., 
a & &w. &. 


SIMPSON, JOHN 
M. with Warner 
Gear Div. of Borg- 
Warner Corp. as ist 
vice-pres. and gen. 
mgr. since 1930. 
Born Amsterdam, 
N. Y., 1888. High 
school. Entered au- 
tomotive business in 
1911 at Muncie, 
Ind. with Warner 
Gear Co. as drafts- 
man. 


SKELTON, OWEN 
RAYMOND joined 
Chrysler Corp. as 
exec. engr. in 1925. 
Dir. of engrg. since 
1942. Born Edger- 
ton, Ohio, Feb. 9, 
1886, Entered auto- 
motive business in 
1905 at Toledo with 
Pope-Toledo Co. as 
appr. draftsman. 


SINGER, RUSSELL 
E. with American 
Automobile Assn. 
as gen. mer. since 
1936. Entered auto- 
motive business in 
1924 at Washington 
with American Au- 
tomobile Assn. as 
asst. secy. 


SKINNER, FRANK 
Cc. with Charles 
Wm. Doepke Mfg. 
Co. as sales mer. 
since Jan. 1, 1944. 
Born St. Mary’s, 
Ont. Entered auto- 
motive business in 
1912 at Macon, Ga. 





SKINNER, SHER- 
ROD E. vice-pres. 
G. M. Corp., with 
Oldsmobile div. G. 
M. Corp. as gen. 
mgr. since 1940. 
Born New Britain, 
Conn., 1896. Rensse- 
laer Polytech. Inst., 
M. E. Chi Phi Sig- 
ma Xi. Entered 
automotive business 
in 1930 at Detroit 
with Ternstedt div., 
G. M. Corp. as chief 
engineer. 


SLACK, FRED- 
ERIC W. with 
Chrysler Corp. as 
chief engr. since 
1935. Born Detroit, 
Mich., Nov. 12, 
1889. Central Inst., 
Cleveland. Entered 
automotive business 
in 1903 at Detroit 
with Packard Motor 
Motor Car Co. as 
draftsman. 





SLACK, LYMAN W. 
with Packard Mo- 
tor Car Co. as gen. 
sales mer. Born 
Atlanta, Ill., Nov. 
24, 1902. U. of M. 
A.B. degree. Entered 
automotive business 
in 1932 at Pontiac, 
Mich. with Pontiac 
Motor Car Co. as 
sales prom. mer. 


SLOAN, ALFRED 
P. JR. General Mo- 
tors Corp. Chair- 
man since May 3, 
1937. Born in New 
Haven, Conn. May 
23, 1875. Schooling: 
High school in 
Brooklyn, Mass a- 
chusetts Institute 
of Technology, de- 
gree BS. Entered 
automotive business 
in 1895 at Newark 
N. J., with Hya 
Roller Bearing Co. 
draftsman. 


SLAGHT, W. W. 
with Cleveland Steel 
Products Corp. as 
vice-pres. chge. of 
engr. and planning. 
Univ. of Michigan, 
Mech. Engr. Mem- 
ber of S.A.E. and 
A.S.M. Entered au- 
tomotive business in 
1916 as experimen- 
tal engr. at Pierce- 
Arrow. 


SLOCUM, GEORGE 
MERTZ with Slo- 
cum Publishing Co. 
as pres. since 1933. 
Born Caro, Mich., 
Jan. 24, 1889. Caro 
High Schl. Entered 
automotive business 
1907 at Detroit 
with Brownell & 
Humphrey Agcy. as 
editor, Oldsmobile 
‘“‘Motor Talk.’’ 


SMITH, GUY oO. 
with Brooke, Smith, 
French & Dorrance, 
Inc., Detroit, N. Y., 
as exec. vice-pres., 
secy. - treas. since 
1914. Born Fall 
River, Kan., 1890. 
University Kansas. 


SLUSSER, CLIF- 
TON with Goodyear 
Tire & Rubber 
Co., Inc. as vice- 
pres. chg. of prod. 
Born West Brook- 
field, 1889. Entered 
automotive business 
in 1911 with pres- 
ent company. 





SMITH, K. D. with 
B. F. Goodrich Co. 
as asst. to vice-pres. 
since 1927, rubber 
dir. Ord. Dept. Born 
Perry, N. Y., June 
19, 1892. Buchtel 
Coll. BS. & MS. 
Entered automotive 
business in 1915 
with Miller Rubber 
Co. as chemist. 


SMITH, MARSH E. 
with Bendix-West- 
inghouse Automo- 
tive Air Brake Co. 
as treas. & asst. 
secy. since 1942. 
Eorn Pleasanton, 
Kan., 1901. Kansas 
U. Entered automo- 
tive business in 1930 
at Pittsburgh with 
Bendix - Westing- 
house Automotive 
Air Brake Co. as 
auditor. 


SORENSEN, CHAS. 
E., pres. of Willys- 
Overland Motors 
Inc., Toledo, pro- 
ducers of Jeeps. 
Born Copenhagen, 
Denmark, Sept. 7, 
1881. Entered auto- 
motive business in 
1904 at Detroit with 
Ford Motor Co. as 
pattern maker. Re- 
signed from Ford 
Motor Co., March 1, 
1944. 


‘as vice-pres. 


SMITH, H. E. with 
U. S. Rubber Co. 
as pres. since 1942. 
Born San Jose, Cal., 
in 1889. Univ. of 
Calif. Entered rub- 
ber business in 1913 
at San Francisco 
with Graham Re- 
vere Rubber Co. as 
salesman. 


SMITH, L. L. with 
B. F. Goodrich 
Co., since 1908; as 
treas. since 1940. 
Business coll. of 
Akron. Entered au- 
tomotive business in 
1908. 


SNEAD, IRA 58. 
with White Mtr. Co. 
chge. 
coach div. since 
1939, with Co. since 
1937. Yale U. En- 
tered automotive 
business in 1919 
with Snead & Co. 
as vice-pres. 


SPATTA, GEORGE 
with Clark Equip- 
ment Co. as vice- 
pres., gen. mgr. 
since 1935. Born 
New York, N. Y. 
High school, tech. 
inst. Entered auto- 
motive business in 
1927 with Clark 
Equipment Co. as 
development engr. 


ST. AUBIN, MYRLE 
E. with General Mo- 
tors Corp. as dir. of 
service sect. since 
1944 (started with 
‘ in 1927). 
. Clemens, 
1904. Mt. 
Clemens pub. sch., 
Univ. of Michigan. 
Entered automotive 
business in 1927 
with Oakland Motor 
Car Co. Pontiac, 
Mich. 


STAMBAU G&G, 
THOMAS H. with 
Hudson Motor Car 
Co. as dir. nati. 
serv. oper. since 
1933. Born Sharon, 
Pa. High schl., bus. 
adm., coml. law, 
Kansas Schl. Tech. 
Entered automotive 
business in 1910 at 
Lansing with Olds- 
mobile in serv. div. 


STAUNTON, GAED- 
NER S. with Bendix 
Products Div.-B.A.C. 
as asst. dir. auto- 
motive sales since 
1943. Born Orange, 
N. J., 1902. New 
Jersey high schools, 
Rensselaer Polytech- 
nic Inst. Entered 
automotive business 
in 1936 with Tern- 
stedt Mfg. Div., De- 
troit. 


STEPHENS, G. W. 
with Mansfield Tire 
& Rubber Co. as 
pres. and gen. mgr. 
Since 1922. Entered 
automotive business 
in 1905 as adv. and 
sales prom. mgr. for 
G. & J. Tire Co. in 
Indianapolis. 





STEPHENSON, W. 
B. with Delta Elec. 
Co. as pres., gem 
mer. since originat- 
ing business in 
1913. Born Jasper, 
O., 1884. High schl. 
and corres. studies. 
Entered automotive 
business with Delta 
in 1918 making au- 
tomobile switches. 





STEVEN 8S, 
BROOKS with 
Brooks Stevens In- 
dustrial Design as 
propr. and designer 
since 1936. Born 
Milwaukee, Wis., 
June 7, 1911. Milw. 
Country Day Schl., 
Cornell Univ. Enter- 
ed automotive busi- 
ness in 1936 at 
Milwaukee as_ de- 
signer. 


STOUT, GEORGE 
W. with Perfect 
Circle Co. as adv. 
mgr. and pub. rel. 
mgr. since 1930. 
Born New Castle, 
Ind., 1903. Univ. 
Til., Phi Delta The- 
ta fraternity. Enter- 
ed automotive busi- 
ness in 1925 at 
Hagerstown, Ind. 
with present co. as 
sales cor.; dir. Pan- 
American Bridge 
Co., New Castle, 


STIFFLER, CHAS. 
B., general asst. 
compt. Gen. Motors 
Corp. Born Rush- 
ville, Ind. Account- 
ing business admin. 
Entered automotive 
business in 1919 at 
Detroit with G. M. 
Corp. as an account- 
ant. 


STOUT, WM. B. 
dir. Res. Div., Con- 
solidated - Vultee 
Aircraft Corp. with 
Stout Engrg. Labs., 
Inc. as pres. since 
1929. Born Quincy, 
Ill., 1880. Hamline 
U.; U. Minn., Tau 
Beta Pi fraternity. 
Entered automotive 
business in 1910 at 
8t. Paul with 
Schurmeir Motor 
Truck Co. as chief 
engineer. 
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STRATTON, D. B. 
with Electric Auto- 
Lite Co. since 1934, 
as vice-pres. since 
1939. U. of Mich. 
Entered automotive 
business in 1926 with 
Nagel Electric Co. 
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STRANAHAN, R. A. 
with Champion 
Spark Plug Co. as 
pres. since 1910. 
Eorn Buffalo, N. Y., 
July 7, 1886. Har- 
vard, A.B. 1908. 
Member Automobile 
Old Timers, Ques- 
tion Club, U.S. 
Senior’s Golf Assn. 











STREETER, DON C. 
with Reo Mtrs., Inc. 
as gen. sales mer. 
since 1942. Born 
Lansing, Mich., 1890. 
Entered automotive 
business in 1916 at 
Lansing, Mich. with 
Reo Motor Car Co. 
as parts mgr. 





STRICKLAND, S. A. 
with Bower Roller 
Bearing Co. as pres. 


since 1928. Born 
New Haven, Conn. 
Engr. Coll., Shef- 


field. Entered auto- 
motive business in 
1910 at Detroit with 
Packard as mer. 





STROM, GEORGE 
A. with Strom Steel 
Ball Co., Cicero, Ill. 
as pres. and gen. 
mgr. since 1915. 
Eorn Chicago, IIl., 
1888. Lawrenceville 
school. Entered au- 
tomotive business in 
1909 at Chicago 
with Strom Bear- 
ings Co. as_ sales 
and pur. mer. 








STRITCH, GEO. J. 
with B. F. Goodrich 
Co. as mer., auto- 
motive aviation and 
gov't. sales div. 
High school. Enter- 
ed automotive busi- 
ness in 1917 at Ak- 
ron with present 
company as Sales- 
man. 





SUGRUE, J. LEO 
with Rodney E. 
Boone Organization 
as auto mer., Bos- 
ton Record-Ameri- 
can, Boston Adver- 
tiser since 1940. 
Born Washington, 
D. C., 1898. Gonzaga, 
Immaculate Concep- 
tion. Carroll Inst. 
Entered automotive 
industry in 1915 at 
Washington, D. C. 
with “Star.” 





SULLIVAN, JAMES 
T. with Boston Globe 
Since 1885. Auto 
editor 42 years. 
Born Boston, 1872. 
Harvard College, A. 
B. degree 1906. 











SZYMANOWITZ, R. 
with Acheson Col- 
loids Corp., Res. 
Lab., as_ technical 
director. Born New- 
ark, N. J., 1898. 
High school, Coop- 
er Union, Omega 
Delta Phi fraternity. 
Entered automotive 
business in 1927 at 
Newark with pres- 
ent corp. as sales 
engr. 
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TAYLOR, ELLIOTT 
with Packard Motor 
Car Co. as _ asst. 
sales mer. since 
1944. Born Chicago, 
Ill., 1912. Grade & 
high school, Har- 
vard. Entered au- 
tomotive business in 
1934 at Boston, 
Mass. 
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SLEEPING 





GIANT 


America’s motorcar industry 
has been at war. When it gets 
back to making automobiles, 
a vast new opportunity for 
engine improvements will be 
waiting in the improved gaso- 
line that will then be available. 


IGH ON THE LIST of things the 
average man wants after the 
war is a new automobile. But John 
Public looks forward to something 
more than just a new car—he 
wants a better car. 


It is true that replacements for 
essential transportation may keep 
the automobile industry more than 
busy for quite awhile after the war. 
During this period revised versions 
of 1942 models may be all that 
are available. Once this phase of 
reconversion is over, there will be 
the problem of continuously re- 
building and replacing America's 
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Born Denver, Colo., 
1895. Public, busi- 
ness college. En- 
tered automotive 
business in 1915 at 
Detroit. U. S. Navy 
1917-1918. 









automobile population—and again 
the problems of “‘creating”’ sales 
and customers in a competitive 
market. We can look forward to 
future engineering competition 
along the lines of the simple, time- 
honored, American method of 
making better and better cars. 
Refinements in body design, new 


accessories and greater riding com- 
fort will play their part. But the 


ETHYL CORPORATION 
Chrysler Building, New York City 


Manufacturer of Ethyl fluid, used by oil companies to im- 
prove the antiknock quality of aviation and motor gasoline. 
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Entered automotive 
business in 1923 at 
Bayway. N. J. with 
Standard Oil Co. 
iN. J.) 
ener. 





KIEL LOREAL TIA IIE IS it TE IN gy 
Wartime progress by America’s petroleum industry has paved the 
way for fundamental progress in post-war automobile engine design. 
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TAYLOR. J. C. TEE . NI 
TAYLOR, HAROLD with Ethyl Corp. as c. with The Perfect 
M. with Firestone vice- pres. since Circle Co. as vice- 
Tire & Rubber Co. 1937. Born Cranford, pres. chee. of mfg 
as mgr. mfrs. sales N. J.. 1901. Prince- since 1932 Born 
dept. since 1915. ton. A.B. degree. Indianapolis, Ind., 


1884. High school 
Entered automotive 
business in 1904 at 
Indianapolis. Cap- 
tain U. S. Army 
First World war. 


as student 





most significant progress in motor- 
car design will depend—in the fu- 
ture, as in the past—upon the de- 
velopment of engines that get more 
work from each gallon of gasoline. 


The basis for such progress al- 
ready exists. It lies in the develop- 
ment of engines to fully utilize the 
greatly improved gasoline which 
the petroleum industry will be in 
a position to offer the public. 
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TEETOR, LOTHAIR 
with Perfect Circle 
Co. as pres. since 
1938. Born Hagers- 
town, Ind., 1897. 
Pomona Coll., Univ. 
Wisconsin, Phi Del- 
ta Theta fraternity. 
Entered automotive 
business in 1920 at 
Hagerstown with 
present company. 


TERNS, JOHN B., 
with Campbell- 
Ewald Co. as copy 
writer since 1918. 
Born Detroit, Mich- 
igan, 1897. High 
school. Entered au- 
tomotive business 
in 1916 with Max- 
well Motor Co., as 
house organ editor. 


THOMAS, DAVID O. 
with Bendix Avia- 
tion Corp. as vice- 
pres. since 1938. 
Born Johnstown, 
Pa., 1882. High schl., 
one year. Entered 
automotive business 
in 1910 at Sharon, 
Pa. with Driggs- 
Seabury Corp. as 
clerk. 


THOMAS, JOHN W. 
with Firestone Tire 
& Rubber Co. as 
chm. and chief 
exec. Born Tall- 
madge, O., No. 18, 
1880. Buchtel, Coll., 
Ph.B. degree. En- 
tered automotive 
business in 1908 at 
Akron with Fire- 
stone Tire & Rubber 
Co. as chief -chem. 


TEETOR DON H. 
with Perfect Circle 
Co. as_ vice-pres. 
chge, sales’ since 
1944. Born Hagers- 
town, Ind., 1903. 
Pomona Coll., Univ. 
Illinois, A.B. degree. 
Entered automotive 
business in 1926 at 
Hagerstown with 
Perfect Circle in 
invt. dept. 


TEETOR, RALPH R. 
with Perfect Circle 
Co. as vice-pres., 
chge. of engr. since 
1918. Eorn Hagers- 
town, Ind., 1890. 
Hagerstown grade- 
high school, B.S. in 
M.E. 1912. Degree 
of M.E. 1930, Univ. 
of Penn. Entered 
automotive business 
in 1912 at Hagers- 
town, Ind. 


THOMAS CECIL B. 
with Chrysler Corp. 
export div. as pres., 
gen. mgr. since 1937. 
Born Fredericks- 
town, Ohio, 1894. 
High school. Enter- 
ed automotive busi- 
ness in 1915 at De- 
troit with Oakland 
Motor Co. as me- 
chanic. 
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THOMAS, EDWIN 
J. with Goodyear 
Tire & Rubber Co. 
as pres. since 1940. 
Born Akron, 1899. 
Entered automotive 
business in 1916 
with Goodyear as 
asst. in chem. lab. 


THOMAS, ROBT. M. 
with Perfect Circle 
Co. as sales mer., 
mfgrs. div. since 
Nov. 1, 1943. Born 
Pittsburgh, Penna., 
1899. Joliet public 
schools, Cornell U. 
and Carnegie Inst. 
of Technology. En- 
tered automotive 
business in 1932 at 
Hagerstown, Ind. U. 
S. Army, 1918. 


TILT, CHARLES A. 
with Diamond T 
Motor Car Co. as 
pres. since 1905. 
Born Chicago, 1877. 
Chego. U. schl. and 
priv. schis. abroad. 
Entered automotive 
business in 1904 at 
Chicago with Chas. 
Y. Knight as gen. 
mer. 


TOBIN, JR., BEN- 
JAMIN F. with 
Continental Motors 
Corp, as exec. vice- 
pres., secy., since 
1939. Born Chicago, 
Tll., 1890. Muskegon 
high school, U. of 
M., M. E. Entered 
automotive business 
in 1914 at Detroit 
with Continental 
Motors Corp., as 
shop stock chaser. 


TRANER, E. C. with 
Borg-Warner Corp. 
as pres. and gen. 
mgr. Rockford Drill- 
ing Mach. Div. 
since 1929. Born 
Rockford, Ill., 1876. 
Pres. and gen. mer. 
Rockford Drilling 
Mach. Co. 1916-1929. 


TREVELLYAN, 
HERBERT A. with 
Oldsmobile div., G. 
M. Corp. as asst. 
zen. sales mgr. since 
1933. Eorn Chicago, 
1897. Entered auto- 
motive business in 
1915 at Chicago 
with Mack Truck. 
With Oldsmobile 
since 1919. 


THOMAS, ULY S- 
SES L. with Chrys- 
ler Corp. as chief 
body engr. since 
1935. Born Beards- 
town, Ill., Dec. 23, 
1891. Entered auto- 
motive business in 
1910 with Regal 
Motor Car Co. as 
draftsman. 


TISCORNIA, JAS. 
W. with Auto Spec. 
Mfg. Co. as pres. 
since 1929. Born 
San Andreas, Cal., 
Nov. 16, 1885. High 
school, Healds Busi- 
ness Coll. Entered 
automotive business 
in 1910 at Chicago 
with Auto Special- 
ties Mfg. Co. as 
vice-pres. & gen. 
mer. 


TOWLE (Capt.) H. 
LEDYARD with 
Pittsburgh Plate 
Glass Co. as dir. 
adv., creative de- 
sign since 1934. 
Born Brooklyn, N.Y. 
Adelphi Coll., Pratt 
Inst., studied and 
painted abroad. En- 
tered industry in 
1924 with du Pont 
as dir. Duco Color 
Advisory Service. 


TRESLAR, GLEN 
H., with Black & 
Decker Mfg. Co. 
Since 1926. Since 
1937 located at 
the home office, 
Towson, Md. as 
asst. sales mer. 
Born Mehoopany, 
Pa. in 1898. Enter- 
ed automotive busi- 
ness in 1923 with 
Buffalo Machinery 
Sales Corp. 


TROENDLY, H. P. 
with Spring Div., 
Borg-Warner Corp., 
Bellwood, Ill., as 
vice - pres. & gen. 
mgr. since 1940. 
Born McCook, Neb. 
Sept. 21, 1897. U. 
of Neb. Col. Engrg. 
B.S. degree. Barb 
fraternity. Entered 
automotive business 
in 1923 at Chicago 
with William D. 
Gibson Co. as engr. 


VAIL, RALPH A. 
with Studebaker 
Corp. as vice-pres. 
in chg. of prod. 
since 1933. Born 
Michigan City, Ind., 
1881. U. of Mich. 
B.8. and M.E. de- 
gree. Entered auto- 
motive business in 
1904 at Detroit 
with Olds Motor 
Works as dril 
press operator. 


VANCE, HAROLD 
8. with Studebaker 
Corp. as  chmn. 
since 1935. Born 
Port Huron, Mich. 
Entered automotive 
business in 1910 at 
Port Huron with E- 
M-F Co. as mech. 


VAN DERZEE, N. 
K. with Hudson 
Motor Car Co. since 
1932. Appointed 
Eastern sales mgr. 
in 1940. Now mer. 
war contract div. 
Born Jersey City, 
1899. Entered au- 
tomotive business 
at New York City 
with Chevrolet Mtr. 
Co. in 1916. 


VAN HECKE, AN- 
DREW J. with Stu- 
debaker Sales Corp. 
of America as reg. 
megr., Kansas City 
branch since 1940. 
Born Stevens Point, 
Wis. 1901. H. schl. 
Entered automotive 
business in 1922 at 
Chicago with Stude- 
baker as clerk. 


TULTLE, ROBERT 
E. with Geyer, Cor- 
nell & Newell as 
vice-pres., serving 
as account exec. 
for Nash Motors in 
Detroit. Formerly 
vice-pres. of Mc-, 
Cann Erickson, Inc. 
and MacFarland 
Aveyard & Co. 


VAN BENSCHOT- 
EN, JOHN with 
John Van Benschot- 
en, Inc., Pough- 
keepsie, N. Y. as 
pres. since 1920. 
Born LaGrangeville, 
N.Y., 1870. East- 
man Bus. College. 
Entered automotive 
business in 1900 at 
Poughkeepsie, N.Y., 
own business as 
pres. 


van DER ZEE, A. 
with Chrysler Corp. 
as vice-pres. since 
Mar., 1938 (Joined 
Chrysler July, 1927) 
Born Jersey City, 
Aug. 18, 1893. High 
school, business ad- 
ministration, and 
automobile mechan- 
ics. Entered automo- 
tive business 1916 at 
New York’ with 
Chevrolet Motor Co. 
as retail salesman. 


VANDEVEN, 
HENRY W._ with 
Continental Motors 
Corp. as treas. since 
1939. Born Lima, 
O., 1893. Univ. of 
Detroit, B.C.S. En- 
tered automotive 
business in 1914 at 
Detroit with Stand- 
ard Motor Truck 
as accountant. Dir. 
Gray Marine Motor 
Co., treas. & dir. 
Wisconsin Motor 
Corp. 


VAUGHAN, HAR- 
OLD G. with Mus- 
kegon Piston Ring 
Co. as vice pres. 
since 1927. Born in 
Mich. 1900. High 
school. Entered the 
automotive business 
1920 at Muskegon 
with Sealed Power 
Corp. as tool and 
die maker, 


vice-pres. 

since 1912. 
Charleston, Ark., 
Feb. 10, 1880. 
M.E., 1.C.S. Honor- 
ary M.E., U. of M. 
Entered indus. 1910. 
Chg. eng. for Rolls- 
Royce aircraft en- 
gine made by Pack- 
ard 


WADE, GLENN D. 
with Int'l. Harvest- 
er Co., compt. M.T. 
Div. Born Green- 
leaf, Kans., 1902. 
High school and 
night school. En- 
tered automotive 
business in 1920 at 
St. Cloud, Minn. 


WALKER, GEO. 
WILLIAM with 
Styling for Mfrs. as 
industrial designer 
since 1929. Born 
Chicago, 1897. Otis 
Art of Los Angeles, 
John Hungtian. B. 
A. degree. Entered 
automotive business 
in 1929 at Cleve- 
land with Bake: 
Raulang as design- 
er. Chief of Design, 
U. 8. Ord. dept. 


WALLACE, ROB- 
ERT C. with Mar- 
mon-Herrington Co., 
Inc. as vice-pres. in 
chg. of eng. since 
1932. Born Chicago, 
June 8, 1903. Lake 
Forest Academy, 
Mass. Inst. of Tech. 
Delta Tau Delta 
frat. Entered auto- 
motive business in 
1927 at Indianapolis 
with Stutz Mtr. Car 
Co. service dept. 


VAUGHT, GEO. W. 
with B. F. Good- 
rich Co. as_ vice- 
pres. since 1940. 
Born Palestine, 
Texas, 1888. South- 
western Univ, 1907- 
1910. Entered auto- 
motive business in 
1940 at Akron with 
B. F. Goodrich Co. 
in present position. 


VIVIAN, LLOYD 
R. with Ditzler Col- 
or Co. as sis. prom. 
mer. since 1939. 
Born Eagle River, 
Mich., 1890. Enter- 
ed automotive busi- 
ness in 1933 at 
Detroit with Ditzler 
Color Co. in sales 
dept. 


WAGSTAFF, JAS. 
B. with De Soto 
Motor Corp. as 
gen. sales mer. 
since 1936. Born 
Ethridge, Tenn., 
June 4 1896. 
Georgetown U ni v. 
Law Schl. LL.B. 
degree. Entered au- 
tomotive business 
in 1915 at Wash- 
ington, D. C. with 
Harper - Overland 
Co. as parts clerk 


WALLACE, DAVID 
A. with Chrysler 
Sales div., Chrysler 
Corp. as pres. since 
1937. Born Castle- 
ton, Kans., 1888. 
Highland Park Coll. 
Engrg. Entered au- 
tomotive business in 
1908 at Wichita, 
Kans. with Kansas 
Mtr. Car Co. as 
owner. 


WALSH, D. W. with 
United States Rub- 
ber Co. as_ sales 
megr., U. S. Tires 
Div. Born Redfield, 
S. D., 1894. Univ. 
of Wis. Entered 
automotive business 
in 1931 at Des 
Moines with U. S. 
Rubber Co. as dist. 
mgr. tire sales. 


WATSON, C. 
FRED, with Stude- 
baker Corp. since 
1936. Now asst. 
mgr. Parts & Ac- 
cessories Div. Born 
Muskegon, Mich. A. 
B. and _ Business 
Adm. from Univ. of 
Mich. Alpha Sigma 
Phi. Entered auto- 
motive business in 
1910 at Muskegon 
with Continental 
Motors as cost acct. 


WEBB, FRANK 

with Arthur Kud- 

ner, Inc., Buick 

pub. rel. since 1934. 

Ypsilanti, 

Dec. 19, 

U. of Mich. 

A.B. degree. En- 

tered automotive 

business in 1922 at 

Kalamazoo with 

Roamer Motor Car 
Co. as adv. mer. 


WEDEKIND, ROB- 
ERT E. H. with 
Studebaker Sales 
Corp. of America 
as asst. reg. mgr., 
Boston branch, 
since 1940. Born 
Louisville, Ky. Pur- 
due U. Phi Lambda 
Epsilon. Entered 
automotive business 
in 1915 at Detroit 
with Northway Mtr. 
& Mfg. Co. as mtr. 
tester. 
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WARNER, JOHN 
A. C., with Society 
of Autdmotive Bn- 
gineers’, Inc. as 
secy. and gen. mer. 
since 1930. Born 
Putnam, Conn., 
July 12, 1893. Wor- 
cester Polytechnic 
Inst. B.S. in Mech. 
Sigma Xi, Tau Beta 
Pi. Entered auto- 
motive industry in 
1917 with U.. 4. 
Bureau .of Stand- 
ards as lab. re- 
search Asst. 


WEATHERHEAD, 
JR., A. J.» with 
Weatherhead Co. as 
founder and pres. 
Born at Cleveland, 
1892. Harvard univ, 
Entered automotive 
business in 1919 at 
Cleveland building 
automotive parts. 


WECKLER, HER- 
MAN L. with 
Chrysler Corp. as 
vice - pres., gen. 
mgr. since 1940. 
Born Pittsburgh, 
Pa., 1888. Entered 
automotive business 
in 1912 at Flint 
with Buick Motor 
Co. as mech. supt. 





WEED, JACK C. 
with Slocum Pub. 
Co. as truck editor, 
Automotive News 
since 1933; truck 
and service editor 
since 1939. Born 
Detroit, Mich., Mar. 
25, 1891. Pratt 
Inst. Entered auto- 
snotive business in 
1909 at Pontiac 
with Oakland Mtr. 
Car Co. as tester. 


——, 


WEED, HUGH UH. 
i. with Carter Car- 
buretor Corp. as 
vice-pres., gen. mgr. 
since 1913. Born 
Stamford, Conn. 
1883. High school. 
Amherst Coll., A. 
B. Psi U fraternity. 
Entered automotive 
business in 1913 at 
8t. Louis with Car- 
ter Co. as vice-pres. 
and gen. mgr. 


WELLENS, JOHN 
HENRY with Stu- 
debaker Corp as 
reg. mgr. since 
1932. Born Chaska, 
Minn. Aug. 3, 
1890. Correspond- 
ence courses, I. 8. 
T. A. La Salle Ex. 
Univ. Entered auto- 
motive business in 
1910 at Minneap- 
olis with J. I. Case 
T. M. Co. as spec. 
rep. 
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WEMHOFF, BERN- 
ARD J. (Pete) with 
Automotive News 
as editor since 1944. 
Born Decatur, Ind., 
Dec. 31, 1910. Univ. 
of Detroit. B.S. deg. 
Entered automotive 
business at Detroit 
with Automotive 
News in 1936. 


WHISLER, LOWELL 
F. with Waukesha 
Motor Co., Wauke- 
sha, Wisc. as mer. 
of pur. since 1944. 
Eorn Indiana, 1897. 
High school. Enter- 
ed automotive busi- 
ness in 1916 with 
Haynes Automobile 
Co., Kokomo, Ind. 
U. S. Navy 1918-19. 
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WHEATON, FLOYD 
L. with Bendix- 
Westinghouse Anton. 
motive Air Brake 
Co. as Dir. of Sales 
since June 1944, 
Born Greenville, 


Pa., Dec. 13, 1894, 
High school. En- 
tered automotive 


business in 1914 at 
Detroit, Mich., with 
Det. United Rail- 
way. 














WETHERALD, 
CHARLES E. with 
Chevrolet as mfg. 
mgr. since 1930. 
Born Wilson, N.Y., 
1884. High school. 
Entered automotive 
business in 1904 at 
Flint, Mich., with 
Buick as workman. 























WHITE, FRANK 
M. with Burd Pis- 
ton Ring Co. since 
July 1, 1926. Born 
Dewey, Ill., June 
21, 1885. B.S. U. 
of Ill., 1909; M.S., 
U. of Wis., 1913; 
Entered automotive 
business July 1, 
1926 at Rockford, 
Ill. with Burd Pis- 
ton Ring Co. as 
lst sales mgr, then 
pres., 1927. 





WHITEHURST, 
ROLAND with Elec- 
tric Storage Bat- 
tery Co. as sales 
mgr. since 1944. 
Born Manchester, 
Eng., 1893. Grade, 
high school. Entered 
automotive business 
in 1908 ‘at New 
York City with 
Electric Storage 
Erattery Co. 
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WHITTAKER, 
CHESTER K. with 
Studebaker Corp. as 


vice - pres. since 
1923; pres. Stude- 
baker Pacific Corp., 
Los Angeles, since 
1935. Born Spring- 
field, Mo. 1889. 
Two years of engi- 
neering at Colo. 
Coll. Phi Gamma 


Delta. Entered au- 
tomotive business in 
1911 at Meadville, 
Pa. with Overland 
as salesman. 





WHITWORTH, 
ST. » Stude- 
baker Pacific Corp., 
vice-pres. in chge. 
of prod. since 1933. 
Born in England. 
High school and 
business. Entered 
automotive business 
in 1904 at Indian- 
apolis with Pope 
Waverly as body 
builder. 


= 





WIBEL, A. M. 
with Nash - Kelvin- 
ator as_ vice-pres. 
Born Peru, Ind., 
Nov. 23, 1885. Ind. 
Univ., Detroit Coll. 
of Law. L.L.B. de- 
gree. Entered auto- 
motive business 
1912 at Detroit 
with Ford Mtr. Co. 
as engr. purch. 
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WILLIAMS, DALE 
EVERETT with 
Buick Motor div., 
Melrose Park, IIl., 
as operating mer. 
since 1941. Born 
Corunna, Mich., 
Mar. 7, 1897. Busi- 
ness school. Enter- 
ed automotive busi- 
ness in 1916 at 
Flint, Mich. with 
Chevrolet as acct. 
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WIiIDMAN, 
CHARLES H. eng. 
and sales develop. 
Born Rochester, I¢. 
Y. Univ. of Mich. 
Eng. and law. 
Sigma Chi. Entered 
automotive business 
1916 with J. Cc. 
Widman & Co. as 
above. 






































WILLIAMS, L. W. 
with Purolator 
Products, Inc. since 
1925 as chief engr. 
Born Detroit, 1892. 
Carnegie Inst. Tech. 
Entered automotive 
business in 1912 
with Churchfield 
Electric at Detroit. 





WILLIAMS Jdr., 
WILLIAM C. with 
G.M. Corp. as vice- 
pres. since 1940, 
with company since 
1917. Born Orange, 
Va., 1884. Va. Poly. 
Inst., E.E. Entered 
automotive business 
in 1917 at Tarry- 
town, N. Y. with 
Chevrolet. 

























WILLIS, FRANK 
B. with Bendix 
Products Division 
as director of sales 
since 1933. Born 
Waterloo, Ind. 
Indianapolis Busi- 
ness Univ. Entered 
automotive business 
in 1900 at Indian- 
apolis with Carl G. 
Fisher Automobile 
Co., as bookkeeper 
and salesman. 





WILSON, CHAS. E. 
with G. M. Corp. 
since 1919, as pres. 
since 1941. Born 
Minerva, O., 1890. 
Carnegie Institute 
of Tech. Engineer 
at Westinghouse 
1909-1919. First ex- 
perience in automo- 
tive industry in de- 
sign of electric 
starting motors in 
1912. 





WILSON, E. B. with 
Chryser Sales Div., 
Chrysler Corp., as 
dir. of sales since 
1924. 








WILSON, DON. O. 
with Studebaker 
Corp. as_ service 
mer. since Sept. 
1924. Born FEattle 
Creek, Mich. 1889. 
Business College and 
Detroit College of 
Law. Entered auto- 
mobile business in 
1907 with Northway 
Motors. 
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WINANS, EARL 
W., with Federal 
Motor Truck Co. 
as chief engr. since 
1932. Born Colum- 
bus, Ind. BSME de- 
gree Purdue Univ. 
Phi Kappa Psi fra- 
ternity. Entered 
automotive business 
in 1908 at Hart- 
ford, Conn. with 
Electric Vehicle Co. 
as draftsman. 










































WINSLOW, WIL- 
LIAM P. with Pon- 
tiac Motor div., 
Pontiac, Mich. as 
zone mgr. since 
1934. Born Detroit, 
Mich., 1903. St. 
Johns Military Acad- 
emy, Northwestern 
Univ., Phi Kappa 
Phi. Entered auto- 
motive business in 
1922 at Detroit with 
Cadillac as asst. 
adv. mer. 
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WILSON, ROBERT 
SMITH, with The 
Goodyear Tire & 
Rubber Co., as vice- 
and sales 


O., Jan. 4, 
Shadyside Academy, 
Princeton. ~ Charter 
Club. Entered auto- 
motive business 1912 
with Goodyear as 
adjuster. 





















































WINSLOW, RALPH 
with Libbey-Owens- 
Ford Glass Co. since 
1941 as dir. adv., 


publ. rela. Born 
Greenfield, Ind. 
Indiana U., B.A. 


Began career as re- 
porter. 




















WISE, KARL M. 
with Bendix Prod- 
ucts div., Bendix 
Aviation Corp. since 
1934 as dir. engr. 
since 1938. Born 
Canton, Ohio, 1885. 
Univ. Mich., B.S., 
M.E. Entered auto- 
motive business in 
1904 at Cleveland 
with Federal Mfg. 
Co. as draftsman. 





WISMER, HARRY 
M. with Maxon, 
Inc., Detroit as 
vice-pres. in chge. 
of Ford acct. since 
1940. Born Port 
Huron, Mich., Jun. 
30, 1912. Michigan 
State and U. of 
Fla. A.B. degree. 
Entered automotive 
business in 1940 at 
Detroit. 











WOLFE, WM. S58. 
with Goodyear Tire 
& Rubber Co. as 
fcty. mgr. since 
1939. Born Paw- 
ling, N. Y., 1890. 
Marietta, MIT col- 
leges, A.B., B.S. 
Delta Upsilon. En- 
tered automotive 
business in 1912 at 
Akron with Good- 
year as mgr. devel- 
opment dept. 



















WILSON, JULIAN J. 
jr. with Goodyear 
Tire & Rubber Co. 
as mer. tire tread- 


ing dept. since Mar. 
1944. Born Winder, 
Ga.. 1907. Georgia 
Tech. 





























WITT, FRED R., 
with Thompson 
Products, Inc., as 
adv. mer., since 
1925. Dir. of the 
Thompson Products 
Foundation for 
Aeronautical His - 
tory. Born Detroit. 
A.B. from Western 
Reserve. Delta Up- 
silon fraternity. 
Entered automotive 
business in 1922 at 
Cleveland, with 
Thompson Products, 
Inc., in adv. dept. 








WOLFRAM, JACK 
F. with Oldsmobile 
div. of Gen. Mtrs. 
as chief engineer. 
Born Pittsburgh, 
Dec. 18, 1899. Grade 
and high. Entered 
automotive business 
in 1921 at Cleveland, 
O., with Chandler 
Motor Car Co. as 
draftsman. 
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WooD, CAMP- 
BELL with Nash- 
Kelvinator Corp. as 
gen. mgr. propeller 
div. since 1941. 
Born Texas. Enter- 
ed automotive busi- 
ness in 1914 at 
New York with 
Manhattan Electric 
Supply Co. (auto 
batteries) as West- 
ern sales mgr. Gen. 
mgr. of war plant. 





WOODALL, HER- 
BERT J., with 
Woodall Industries, 
Inc. as pres. since 
1919. Born Detroit, 
Mich. 1893. Detroit 
University School. 
Entered automobile 
business in 1913 in 
Detroit with Cadil- 
lac Motor Car Co. 
as factory msgr. 

















WRIGHT, ELLIS J. 
with Miller Mfg. Co. 
as sales mgr. since 
1938. Born Forest, 
Ontario, Can., Dec. 
16, 1909. Technical, 
night college, Wayne 
Univ., Detroit. En- 
tered automotive 
business in 1926 at 
Detroit .with Miller 
Tool & Mfg. Co. as 
tool design drafts- 
man. 
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WONDRIES, CHAS. 
H. with Studebaker 
Corp. as dir. nat. 
accts. div. since 1938. 
Eorn Chicago, Il. 
Univ. of Chicago, 
Stanford U. A.B. in 
engr. Entered auto- 
motive business in 
1919 at Los Angeles 
with White Auto 
Co. as sales megr., 
started with Stude- 
baker in 1925 as 
mgr. commercial car 
division. 


WOOD GARFIELD 
A. with Gar Wood 
Industries, Inc. as 
chmn. of bd. since 
1942: Born Maple- 
ton, Ia. Armour 
Inst. Entered auto- 
motive business in 
1911 at St. Paul 
with St. Paul Hy- 
draulic Hoist Co. as 
co-owner. 


{ 

















YOUNG, FRED M. 
with Young Radia- 
tor Co. as pres 
and gen. mgr. 
since 1927. Born 
Muskegon, Mich., 1894. 
Four years night schl., 
mech. engr., special 
studies, MIT and Army 
aeronautical train. En- 
tered automotive busi- 
ness in 1912 with 
Wright Cooler and 
Hood Mig. Co. 

























YOUNG, LEONARD 
& With I A, 
Young Spring & 
Wire Corp. as pres. 
and chmn. of bd. 
With company since 
inception, 1918. 
Born Chicago, Jan. 
31, 1877. Bryant & 
Stratton Bus. Coll. 
Entered automotive 
business in 1908 
Detroit with De- 
troit Wire Spring 
Co. as president. 









































YOUNG, O. W. with 
Buick Motor div. as 
exec. asst. to gen. 
mgr. Eorn West 
Salem, Ohio, 1888. 
Entered automotive 
business in 1907 at 
Flint with Buick as 
foreman. 




















































YOUNG, T. H. with 
U. 8S. Rubber Co. as 
dir. of adv. Born 
Boston, Mass., 1893. 
Entered automotive 
business March 13, 
1916 at New York 
with U. S. Rubber 
Co. as mer. trade 
record dept. 



















WOOLSON, HARRY 
T. with Chrysler 
Corp. as exec. engr. 
since 1935, with the 
comp’y since 1925. 
Born Passaic, N.J., 
1876. Stevens Inst. 
Tech., M.E. Enter- 
ed automotive busi- 
ness in 1915 at 
Detroit with Pack- 
ard Motor Car as 
truck engineer. 
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WRIGHT, NORTH 
A. with Libbey- 
Owens - Ford Glass 
Co. since 1933. As- 
sistant to the vice- 
pres. and Washing- 
ton Rep. for the 
Co. Born Atchison, 


Kans., 1897. Kansas 
Univ. Phi Gamma 
Delta. 





WYNEGAR, HOW- 
ARD LaVERNE with 
Commercial Credit 
Co. as pres. since 
1930. Born Green- 
ville, Ind., 1884. Pri- 
mary and grammar 


schools, St. Paul, 
Ind.; high school 
3t. Paul and Clarks- 
burg, Ind.; In- 
diana Univ., 1907. 


Entered automotive 
business in 1917 at 
Chicago. War in- 
dustries Board, 1918. 














































YOUNGREN, HAR- 
OLD T. with Borg- 
Warner Corp. as dir. 
of eng. Born Oak- 
land, Calif. May 1, 
1892. High school 
and Tech night. 
Entered automobile 
business in 1912 at 
Sheboygan Falls, 
Wis. with Falls Mo- 
tor Co. as drafts- 
man. 





















































ZEDER, FRED M. 
with Chrysler Corp. 
as  vice-chmn. of 
board since 1935. 
Born Bay City, 
Mich., 1886. Univ. 
of Mich., B.8., Tau 
Beta Pi; Sigma Xi. 
Entered automotive 
business in 1910 at 
Detroit with E.M.F. 
Co. as engineer in 
charge of labora- 
tories. 





ZEDER, JAMES C. 
with Chrysler Corp. 
as chief engr. since 


1934. Born Bay 
City, Mich., 1900 
U. Mich., B.S. of 


M.E., M.S. in M.E. 
and D.E. Sigma Xi, 
Tau Beta Pi. Entered 
automotive business 
in 1922 at Detroit 
with Chrysler Corp. 





ZIMMERMAN, 
GEORGE HER- 
BERT with Univer- 
Sal Credit Corp. as 
vice-pres. also dir. 
Commercial Invest- 
ment Trust Corp. 
Born N. Y. City, 
1895. New York 
Univ., B.C.S. Delta 
Sigma Pi. Entered 
automotive business 
in 1916 at New York 
with Guaranty Se- 
curities Corp. as 
corres. 
































YARNALL, FRANK 
H. with Glenn E. 
Holmes, Inc. as 
pres. since 1936. 
Born Chicago, 1900. 
High school. Enter- 
ed automotive busi- 
ness in 1918 at 
Chicago with Glenn 
E. Holmes, Inc. as 
clerk. 
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Who’s Who Today in the Automotive Industry 


A Complete Roster of the Manufacturers of Passenger Cars, Trucks, Parts and 
Accessories, Products Made, Officers, Detroit Representatives and Advertising Agents 


A 


AC SPARK PLUG DIV., General Motors 
Vorp., Dort hwy., Flint, Mich. Machine 
guns, automatic pits, and many other 
War products; spark plugs and spark 
piug .esters, cleaners and gapping tools; 
ignition cable terminals; air cieaners 
and carburetor intake silencers; crank- 
case ventilators; flame arresters; gas- 
Oline strainers and fuel pumps, fuel and 
vacuum pumps, vacuum pumps; oil 
filters and oil filter replacement ele- 
ments and cartridges, fuel oil filters; oil 
gauges, gas gauges, thermo gauges, 
ammeters, speedometers, instrument 
panels; flexiple shafts and _ cables; 
tachometers; air gauges; radiator pres- 
sure caps; engine bearings; die castings 
and die-casting machines. George Mann 
jr., pres., gen. mgr.; J. A. Anderson, 
works megr.; Eskild Bondesen, compt.; 
W. 8S. Isherwood, sales megr.; C. W. 
McKinley, chief engr.; T. G. McDoug- 
jas, head of spark plug div.; H. R. 
Wells, pur. agt.; Eari McGinnis, adv. 
mgr. Det. Office —8-168 General Motors 
blag. Adv. Agcy.—D. P. Brother & Co., 
Inc., Detroit. 


(See display advertising index) 


ACCESSORIES CORP., 1211 Ozark &t., 
Gastonia, N. C. Wix Filterfils (oil fil- 
ter cartridges). Allen H. Sims, pres. 
and adv. mgr.; J. D. Wicks, vice- 
pres. and sales mgr.; J. C. Raberts, 
secy.; W. 8S. Bartield jr., treas. and 
pur. agt. Det. KRep.—C. O. Spillman 
Co., 6432 Cass ave. Adv. Agcy.— 
Humbert & Jones, New York, N. Y. 


ACCURATE PARTS MFG. CO., Euclid 
and Lakeview aves., Cleveland, O. 
Clutch plates, pressure plates, clutch 
parts, clutch rebuilders, special clutch 
tools. Ira Saks, pres., sales megr.; 
Morris Saks, vice-pres.; Philip Saks, 
secy.-treas. & gen. mgr.; George Hodg- 
son, chief engr.; Ernest Fleischer, pur. 
agt.; Al Knapp, adv. mgr. Det. Rep.— 
Morris Saks, main office, Cleveland, O. 
Adv. Agey.—Fred G. Knapp & Associ- 
ates, Lakewood, O. Contact, Fred G. 
Knapp. 


ACKLIN STAMPING CO., THE, 1925 
Nebraska ave., Toledo, UO. Stampings, 
stamping assemblies. Frank E. Graper, 
pres., gen. mgr.; F. Cyril Greenhill, 
vice-pres., sales mgr., adv. mer.; 
George A. Medill, secy.; A. E. See- 
man, vice-pres. and treas.; H. F. 
Smith, factory mgr.; G. J. Bleim, pur. 
agt.; D. W. Mielke, asst. treas. Adv. 
Agcy.—U. 8S. Advertising Corp., To- 
ledo, O. 


THE ACME SPECIALTY MFG. CO., 2298 
Smead ave., Toledo 6, O. Rear vision 
mirrors, truck and bus mirrors, di- 
minishing and panoramic mirrors, gold, 
lead and silver mirrors. Adolph Schiett, 
pres., Robert T. Skilliter, vice-pres.; 
Walter J. Eohn, pur. agt. 


ACME STEEL CO., 2840 Archer ave., 
Chicago, Ill. Hot and cold rolled strip 
steel, steel strapping, strap-applying 
equipment, steel hoops, carload bracing 
materials, wood joint fasteners, carton 
stitching wire, carton stitching ma- 
chines. C. S. Traer, pres.; C. J. Sharp, 
vice-pres. and dir. of sales; C. M. 
MacChesney, vice-pres., secy.; T. A. 
Rand, treas.; A. L. Moll, sales mgr., 
strip steel div.; W. S. Huss, dir. trade 
relations; R, E. Orton, chief engr., 
Archer ave. plant; S. Rasul, chief 
engr., Riverdale plant; T. J. Ander- 
son, dir. of pur.; A. E. Petersen, adv. 
mer. Det. Rep.—L. D. Rockwell, strip 
steel div.; R. E. Crabb, steel prod. div., 
712 Book Tower. Adv. Agcy.—Fulton, 
Morrissey Co., Chicago. Contact, E. H. 
Morrissey and W. A. Phelps. 


AETNA BALL BEARING MFG. CO., 
4600 Schubert ave., Chicago, Ill. Thrust 
ball bearings, special roller bearings, 
angular contact ball bearings, ball re- 
tainers, hardened and ground washers. 
G. W. Nordstrum, pres., treas.; H. F. 
Lehmpuhl, vice-pres.; W. A. Wood, 
secy.; G. A. Piper, @ales mgr.; J. J. 
Rozner, chief engr.; B. E. Vergowe, 
pur. agt. Det. Rep.—S. T. Keller, 7310 
Woodward ave. 


(See display advertising index) 


AHLBERG BEARING CO., 3025 W. 47th 
st., Chicago, Ill. Ball bearings. F. O. 
Burkholder, pres. & gen. mgr.; C. W. 
Pearsall, vice-pres. & sales mgr.; P. 
F. McGuinn, secy. & pur. agt.; L. J. 
Behm, treas.; C. Nelson jr., chief engr.; 
M. G. McGregor, sales mgr.; B. J. 
E'aker, asst sales mgr. Det. Rep.—L. K. 
Kenyon, 5478 Cass ave., Detroit. Adv. 
Agey.—Gebhardt &  Brockson, Inc. 
Contact, E. A. Gebhardt. 


AIRCOOLED MOTORS CORP., Liverpool 
rd., Syracuse, N. Y. Aircraft engines. 
Lewis E. Pierson jr., pres.; Carl T. 
Doman, vice-pres. and chief engr.; C. 
F. Carr, secy.-treas.; C. F. B. Roth, 
vice-pres., in chge. of sales.; A. Kemp 
Stevens, dir. pur. Adv. Agcey.—Spitz & 
Webb, Syracuse, N. Y. 


AIR REDUCTION SALES CO., 60 E. 
42nd st., New York 17, N. Y. Oxyacety- 
lene flame apparatus and supply items 
for welding, cutting, hardening and 
other related processes; arc welding 
equipment, electrodes and accessories; 
oxygen, acetylene, nitrogen and rare 
gases; calcium carbide. C. S. Munson, 
pres.; C. D'W Gibson, vice-pres. in 
chge. of sales; H. Van Fleet, operating 
vice-pres.; J. H. Hill, secy.; R. W. 
Ryder, treas.; E. R. Lawrence, dir. of 
pur.; G. T. Van Alstyne, adv. mgr. 
Det. Rep.——G. J. Dekker, 7991 Hart- 
wick st. 11. Adv. Agcy.—G. M. Bas- 
ford Co., New York 17, N. Y. 


AKRON DIST. AUTO DLRS. ASSN., 175 
W. Bowery st., Akron, O. D. J. Towell, 
pres.; FP. G. Lyle, vice-pres.; R. H. 
Smith, treas.; E. John Lehman, sec.- 


mgr. 


In revising its Who's Who listing for the 1944 Automotive Almanac, Automotive News has spared 
no effort to make it the most complete and accurate directory of the industry available. Listings 


have been supplied, or corrected, by the officers of the corporations themselves. 


Naturally, as al- 


ways occur in compiling directories of this sort, oversight on our part or failure to co-operate on 
the part of a few companies and corporations, may have resulted in omissions or errors here or 
there. We would appreciate having any such mis takes called to our attention so that they may be 
corrected in later issues.—-Tue Ebitor> 


AKRON PAINT & VARNISH CO., THE, 
Firestone pky., Akron 1, O. White 
sidewall tire paint, black tire paint, 
rubber dressing, rubber-base paints, 
baking enamels, infra-red baking 
enamels, synthetic base enamels. C. 
F. Beck, pres.; Wm. M. Beck, vice- 
pres.; R. G. Esch, secy.-treas.; L. 
Porter, gen. mgr.; Ed. F. Ballway, 
sales mgr.; L. C. Weidie, pur. agt. 


AKRON-SELLE CO., THE, Akron, Ohio. 
All types of job metal stampings made 
from various gauges of metals. Maxi- 
mum draw 4 inches. Spot, arc and 
acetylene welding. Metal assemblies. 
B. E. Hower, pres.; J. B. Hower, vice- 
pres., treas., gen. mgr., pur. agt.; G. 
H. Crawford, secy.; D. H. Henderson, 
sales mgr.; E. H. Newman, chief engr. 


ALBION MALLEABLE IRON CO., Albion, 
Mich. Malleable iron castings. Capt. 
Cc. L. Carter (armed forces), pres.; R. 
H. Gardner, chm. bd. of dir. and acting 
pres.; T. T. Lloyd, vice-pres and plant 
mgr.; A. Dice, vice-pres. and prod. 
mgr.; D. G. Crawford, secy.-treas.; G. 
R. Lloyd (Navy), asst. secy.-treas.; 
A. V. Smith sales mgr.; W. B. Bellman, 
pur. agt.; B. Lambrecht, engr. 


ALEMITE DIE CASTING & MFG. DIV., 
The Electric Auto-Lite Co., Woodstock, 
Il. Zinc and aluininum base die 
castings all types. F. H. Drummond, 
plant megr.; T. Wett, pur. agt.; } 
Schimmei, engr. Det. KRep.—H. DVD. 
Cox, New Center bidg. 


ALLITH-PROUTY, INC., 819 N. Bow- 
man ave., Danville, Ill, Hardware for 
large doors such as used on service 
stations, garages; hardware for fire 
doors; hardware for hangar doors; 
overhead carriers for motor repair 
shops, etc.; automotive steel stamp- 
ings. D. E. Willard, pres. & chief 
engr.; H. A. Durr, vice-pres.; A. Mac- 
donald, secy.-treas.; R. B. Older, gen. 
mgr. & pur. agt.; N. B. Hart, sales 
mgr. & adv. mgr. Det. Rep.—F. A. 
Blackwell & Co., 218 Lexington bidg. 
Adv. Agey.—Mace Adv. Agency, 
Peoria, Ill. 


ALL-STEEL-EQUIP. CO., 550 John st., 
Aurora Ill. Steel filing cabinets, steel 
storage cabinets, steel lockers, steel 
shop boxes, steel tool boxes, sheet 
metal fabrication. John Knell, pres.; 
F. R. McQuown, vice-pres.; N. L. Pear- 
son, sales mgr.; F. A. Saaf, chief engr.; 
Chris.’ F. Tonne, adv. mgr. 


ALMETAL UNIVERSAL JOINT CO., 
THE, 1555 E. 55th st., Cleveland, O. 
Universal joints, propeller shaft assem- 
blies, parts for above. E. P. Rollings, 
pres. & gen. megr.; F. C. Wills, secy.; 
G. J. Misch, vice-pres. & treas.; C. D. 
Warnick, sales mgr.; E. E. Nygren, chief 
engr.; H. J. Burmeister, pur. agt. Adv. 
Agey.—Grover J. Johnson, Cleveland, O. 


ALMOND MFG. CO., T. R., Maple ave., 
Ashburnham, Mass. Drill chucks, 
lathe chucks, flexible steel tubing. 
C. A. Hubbell, pres. and treas.; H. 
S. Hubbell, vice-pres.; M. P. Hubbell, 
secy. and gen. mgr. Det. Rep.—Jones- 
Fors Co., 2830 E. Grand blvd. 


ALUMINUM CO. OF AMERICA, Gulf 
Bldg., Pittsburgh, Pa. Alcoa aluminum 
alloys and Mazlo magnesium alloys in 
all commercial forms. Aluminum pro- 
ducts include Lynite pistons and Al- 
coa forgings, castings, sheet and 
other wrought products for automotive 
uses. Roy A. Hunt, pres.; George J. 
Stanley, sales mgr. Det. Rep.—Frank 
C. Barrows Jr., automotive industry 
megr., 610 New Center bidg. 


ALUMINUM INDUSTRIES, Ine., 2416-38 
Beekman st., Cincinnati, O. Automo- 
tive engine and chassis parts—pistons, 
Pins, vaives, water pumps and parts, 
bolts, bushings, mufflers; aircraft 
engine and airframe parts; aluminum 
and magnesium alloy castings; itndus- 
trial finishes, aluminum paint. John 
Eckerle, pres.; R. T. Mesker, secy.; 
H. J. Hater, vice-pres. & gen. megr.; 
B. V. Keller, adv. mgr.; M. A. Beck- 
mann, vice-pres. & asst. gen. mer.; 
E. F. Eckerle, vice pres. & pur. agt. 
Det. Rep.—B. J. Plumley, 902 New 
Center bidg. Adv. Agcy.—Kellor & 
Stites Co., Cincinnati, O. Contact, P. 
R. Hume. 


ALVORD-POLK TOOL CO., 110 Gear- 
hart st., Millersburg, Pa. Reamers, 
milling cutters, end mills, special cut- 
ting tools. Dallas E. Winslow, pres., 
treas.; C. H. Lippincott, vice-pres., 
gen. mgr.; F. B. McKaig, vice-pres. 
and secy.; O. R. Epler, sales megr.; 
M. J. Klinger, pur. agt. Det. Office— 
2-264 General Motors bldg. 


AMALIE MOTOR OIL DIV., L. Sonne- 
born Sons, Inc., 88 Lexington Ave., New 
York, N. ¥. Automotive lubricating oils 
and greases, upper motor lubricant, 
aviation lubricants, diesel lubricants, 
anti-corrosion oils. Dr. Ferdinand Son- 
neborn, pres.; Julius F. Roten, vice- 
pres.; Rudolf G. Sonneborn, secy.- 
treas.; Lee R. LaViez, sales mgr.; F. 
W. Werner, pur. agt.; J. F. Koellisch, 
adv. mgr.; Dr. F. W. Breth, technical 
dir. Pacific Coast—617 West 7th St., 
Los Angeles, Calif. Adv. Agcy.— 
Charles W. Hoyt Co., Inc., New York, 
N. Y¥. Contact, Norman Lampert. 


AMERICAN AUTO- FELT OORP., 617 
Crosby st., N.W., Grand Rapids, Mich. 
Cotton batts, pads and padding. W. W. 
Hoagland, pres.; D. R. Mitchell, C. H. 
Richards, vice-pres.; J. Ginsburg, 
secy.-treas. Det. Rep.—W. W. Hoag- 
land, 746 New Center bidg. 


AMERICAN AUTO PARTS CO., 919 
Bonham ave., Columbus -3, O. Valve 
stem guides, valve tappet guides, pre- 
cision iron and bronze bushings for 
aircraft and automotive. Llewelyn 
Lewis, pres.; Frank G. Gibson, vice- 
pres.; Wm. T. Lewis, gen. mgr., sales 
mgr.; Ora L. Gibson, treas.; Walter 
Fergison, chief engr. 


AMERICAN BANTAM CAR CO., Butler 


Pa. Torpedo engines, torpedo tail gear- 
ings, rockets, ammunition cases, am- 
phibious and cargo trailers, aircraft 
controls, oleo struts, trailer landing 
gears, aircraft parts, truck axles, etc. 
F. H. Fenn, chmn. of bd., pres., treas., 
gen. megr.; J. E. Beaver, compt.; P. H. 
Croll, secy.; H. A. Patton, asst. secy.; 
Mark Ohl, sales mgr.; A. W. Aspin, 
chief engr.; F. W. McMillan, pur. agt.; 
W. R. Cartwright, adv. mgr. Adv. Agcy. 
—M. H. Hackett Co., New York. 

(See display advertising index) 


AMERICAN BOSCH CORPORATION, 
3664 Main St., Springfield, 7, Mass. 
Aviation and Automotive Electrical and 
Ignition Equipment, Diesel Injection 
Equipment. Donald P. Hess, pres.; 
Foster N. Perry, vice-pres.; Eaward 
H. Moll, vice-pres.; Martin J. Berlyn, 
vice-pres.; Walter EK. Dow, vice-pres.; 
Robert A. Wickes, secy. & treas.; Thomas 
J. Kiely, mgr. aviation field engr.; 
Edward C. Peck, mgr. order & contract 
div.; Charles L. Shedd, mgr. service 
sales div.; Bruno Loeffler, chief engr.; 
J. Fred Martin, exec. engr.; William 
T. Barton, pur. agt.; Reginald J. 
Alden, mgr. service education and adv. 
Det. Rep.—Erwin L. Gehrke, Blvd. bidg. 
Adv. Agcy., Wm. B. Remington, Inc., 
Springfield, Mass. Contact Wm. B. 
Remington. 


AMERICAN BRAKEBLOK DIV., Amer- 
ican Brake Shoe Co., 4600 Merritt Ave., 
Detroit, Mich. Brake lining, clutch 
facings, fan belts, radiator hose, A-B-K 
plastic material. W. A. Blume, pres.; 
J. F. Weller, vice-pres., gen. sales mgr.; 
G. C. Maul, pur. agt.; M. B. Terry, 
mgr., equipment sales; C. Q. Smith, 
megr., replacement sales; Fred J. Kelly, 
asst. mgr., replacement sales; Harry 
Seith, mgr., cont. sales; R. E. Spokes, 
tech. dir. Det. & Pacific Offices—4600 
Merritt Ave., Detroit, Mich.; 1151 8. 
Broadway, Los Angeles, Calif. Adv. 
Agcy.—Brooke, Smith, French & Dor- 
rance, Inc., Detroit, Mich. 


AMERICAN BRASS CO., THE, Water- 


Copper & copper alloys; 
sheets—copper, brass, bronze, etc.; 
rods—copper, brass, bronze, etc.; 
tubes—copper, brass, bronze, etc.; wire 
—copper-alloy; hose—fiexible metal; 
tubing—tiexible metal. C. 8. Judd, 
pres.; Arthur H. Quigley, vice-pres.; 
John A. Coe jr., vice-pres. chge. sales; 
R. H. Pidge, adv. mgr. Det. Rep.— 
The American Brass Co., 174 Clark st., 
South. Adv. Agcy.—lIvey & Ellington, 
Inc., Philadelphia, Pa. 


bury, Conn. 


AMERICAN COACH & BODY CO., 9503 


Woodland ave., Cleveland 4. All steel 
utility truck bodies, aerial ladders, 
trailers, winches, power take-offs, pin- 
tle hooks, drawbars, wire reels. Since 
1941 telephone maintenance bodies, 
earth borer bodies, mobile machine 
shops, bomb platform service bodies, 
emergency repair bodies, bomb car- 
riers, forgings. James Holan, pres.; D. 
J. Van Dyke, vice-pres.; W. J. Boeh- 
mert, treas.; Sidney F. Gale, sales 
mgr.; Herman J. Troche, chief engr.; 
Roger D. Middlekauff, pur. agt.; J. F. 
Wilson, consultant engr. Adv. Agcy.— 
Mason & Morton, Cleveland, O. 


AMERICAN FELT CO., Glenville, Conn. 
Manufacturers of felts for every me- 
chanical purpose in rolls, sheets, strips, 
wicks or cut to any specification. Wool 
felts, wool cotton mixed felts, Kapok 
felts, rubber or synthetic coated or 
impregnated felts. Plants at Glenville, 
Conn., Newburgh, N. Y., Franklin, 
Mass., Detroit, Mich. J. T. Lawless, 
pres.; J. F. Marshall, vice-pres. of 
production and sales; G. W. Gay, 
treas., pur. agt. Det. Rep.—H. H. 
Webb, N. M. Benson, H. A. Bolton, 3000 
E. Jefferson ave. Adv. Agcy.—G. M. 
Basford Co., New York, N. Y. 


AMERICAN FORGING & SOCKET CO., 


Pontiac, Mich. Peace time products 
(presently engaged 100° in war work): 
seat back frame assemblies, adjustable 
seat track assemblies, hood lock assem- 
blies, deck lid support arm assemblies, 
luggage compartment lid hinge assem- 
blies, brake lever assemblies, metal 
stampings and assemblies. Goodloe H. 
Rogers, pres., gen. mgr.; F. C. Anger, 
vice-pres.; F. G. Hawke, secy.-treas.; 
P. H. Kemp, pur. agt.; C. S. McCarthy, 
chief engr. . 


AMERICAN INSULATOR CORP., New 
Freedom, Pa. Custom molders of such 
plastic materials as Bakelite, Durez, 
Resinox, Plaskon, Evxetle,, Tenite, 
Lumarith, Plastacele, Lucite, Poly- 


AMERICAN STEEL FOUNDRIES 


AMERICAN 


styrene, Ethocel, Vinylite, X-crepe 
paper and cloth and cold molded com- 
position. Among parts furnished to 
automotive industry are: knobs, es- 
cutcheons, ornaments, handles, but- 
tons, lenses, clock faces, dial faces 
and other types of trim. G. A. Johns, 
pres.; N. E. Gage, vice-pres. and gen. 
mer.; H. J. Williams, secy.-treas.; C. 
P. Clifford, sales mgr.; B. F. Hantz, 
chief engr.; C. L. Curry, pur. agt.; 
L. V. Bollinger, adv. mgr. Det. Oftice, 
614 Stephenson bidg. Adv. Agcy.—Foltz- 
Wessinger, Inc., Lancaster, Pa. 


AMERICAN LEATHER PRODUCTS CO. 
SUB., The Electric Auto-Lite Co., 
Indianapolis, Ind. Automobile protec- 
tive boots, portfolios, catalogue and 
brief bags. H. E. Komitch, vice-pres.; 
W. V. Flood, vice-pres., treas.; F. H. 
Landwehr, secy.; F. J. Kennedy, asst. 
secy.-treas.;°R. R. Scott, sales mer.; 

A. Nowlan, pur. agt. 


AMERICAN MONORAIL CO., 13107 
Athens Ave., Cleveland 7, Ohio. Over- 
head MonoRail systems, MonoRail 
cranes (electric & hand operated), 
MonoRail track, MonoRail trolleys, 
MonoRail switches, motor operated 
MonoRail carriers. H. M. Miller, chmn. 
bd.; J. P. Lawrence, pres. & gen. mgr.; 
J. L. Pischke, secy. & treas.; F. C. 
Harris, vice-pres. & chief engr.; C. 
de V. Miller, vice-pres. & sales mgr.; 
J. C. Roth, pur. agt.; E. H. Doerger, 
adv. mgr. Det Rep.—L. E. Fell, 7338 
Woodwerd ave. Adv. Agcy.—Bayless- 
Kerr Co., Cleveland, O. Contact, Wal- 
ter Butcher. 


AMERICAN PAINT CO., 902 Larrabee 
St., Chicago, Ill, Lacquer, enamel, 
undercoatings. U. M. Roberts, pres.: 
P. J. Murdoch, vice-pres.; P. R. White, 
secy.; E. M. Anderson, treas. 


AMERICAN ROLLING MILL CO., THE, 
Middletown, O. Iron and steel sheets, 
Plates: cold-rolled in 
strip and coils, aluminized 
steel sheets and strip, high tensile 
steel sheets and light plates, bond- 
erized-galvanized steel sheets and 
strip, enameling iron in sheets, stain- 
less steel sheets, strip and light plates, 
electrical steel sheets and coils, gal- 
vanized sheets and coils, long terne 
sheets or ‘coils, spiral welded pipe, 
wrought steel wheels. Charles R. Hook, 
pres.; Calvin Verity, vice-pres., gen. 
mgr.; W. W. Sebald, vice-pres., asst. 
gen. mgr.; R. C. Todd, asst. vice- 
pres. sales; J. <A. Ingwersen, sales 
megr.; W. D. Vorhis, secy.; M. A. 
Brawley, treas.; H. V. Mercer, adv. 
mgr.; E. N. Millan, engr.; Newman 
Ebersole, gen. pur. agt. Det. Rep.— 
R. L. Shugg, mer. dist. office, 5-261 
General Motors bidg. Adv. Agcy.—N. 
W. Ayer & Son, Inc., 500 Washington 
8q., Philadelphia, Pa. 


(auto- 
motive div.), 400 N. Michigan ave., 
Chicago 11, Ill. AS.F. Safety 5th 
wheels. Thos. Drever, pres.; A. J. 
McDonald, vice-pres.; O. E. Mount, 
secy.-treas.; S. IL. Beckwith, sales 
mgr.; E. P. Kinne, mech. engr.; A. 
Hindmarch, adv. mgr. Adv. Agcey.— 
Erwin, Wasey & Co., Ltd., Chicago. 


AMERICAN SWISS CO., 1650 Fernwood 


ave., Toledo 7, ©. Automobile door 
latches and remote controls, small 
stampings and assemblies. A. P. Seu- 
bert, pres., gen. mgr.; J. C. Fast, vice- 
pres. & sales mgr.; Harris MacIntosh, 
secy.-treas.; H. W. Rightmyer, engr.; 

J. Dunkle, pur. agt. Det. Rep.— 
Arthur Ww. Widman, 404 Fisher bidg. 


AMERICAN TRUCK & BODY CO., Mar- 


tinsville, Va. Commercial trailers, pas- 
senger carriers, brick bodies, brick 
grabs, fifth wheels, special engineering. 
R. C. Anderson, pres.; E. G. Brooks, 
secy.-treas.; R. A. Fontaine, gen. megr., 
chief engr. 


WELDING & MFG. CO. 
Griswold St., Warren, O. Pall bearing 
races, starter frames, motor & gen- 
erator frames, gear blanks, rings and 
bands formed, welded, sized, flame 
hardened, heat treated; rings bored, 
turned, drilled, tapped, and gear 
broached; assemblies of rings by the 
union melt, automatic and hand arc 
welded processes; tubing formed, 
welded, bent and fabricated. W. J. 
Sampson jr., pres.; H. E. Kaighin, 
vice pres.; E. W. Wilhelmy, secy.- 
treas.; M. R. Minnick, sales mer.; W. 
W. Leipner, chief engr.; E. F. Whitte- 
more, pur. agt.; F. J. Shanaberg, adv. 
mgr.; Det. Rep.—S. Norwood, General 
Motors Bldg. Adv. Agcy.—Bayless-Kerr 
Co., Cleveland, Ohio. 


AMOS MOLDED PLASTICS, Edinburg, 


Ind. Custom molders of such thermo- 
plastic materials as Tenite, Lumarith, 
Ethocel, Polystyrene, Saran and Lucite. 
Among parts furnished to automotive 
industry are, handles, grills, dials, 
knobs, escutcheons, ornaments, lenses, 
buttons, other types of trim. Dale 
Amws, gen. mer.; J. C. Kazimier, chief 
engr. and sales mgr.; Crawford Oefe- 
lein, pur. agt. Det. Rep.—Fred Cole, 
710 Stephenson bidg. Adv. Agcy.— 
eee & Van Riper, Inc., Indianapolis, 
nd. 


AMPLEX DIV. — OHRYSLER OORP., 
6501 Harper ave., Detroit. Formerly of) 
cushion bronze bearings, now wide 
variety war products from powdered 
metal. A. J. Langhammer, pres.; R. H. 
Khuen, sales mgr. Oilite; A. H. Merahel, 
sales mgr. Super Oilite; T. L. Robinson, 
chief engr. Det. Rep.—Welker Machy. 
Co., Inc., 411 New Center bidg. 


ANDERSON CO., THE, 957 Garfield st., 
Gary, Ind. Windshield Wiper blades 
and arms, granulated hand soap. Jno. 
W. Anderson, chmn., pres., gen. mgr., 
sales mgr.; Edward Larson, exec. 
vice-pres., secy.; 8. J. Bierly, treas.; 
P. W. Kurtz, adv. mgr.; T. J. Smul- 
ski, chief engr. Adv. Agcy.—Arthur 
&. Mogge, Inc., Chicago, Ill. Contact, 
irthur R, Mogge. 


ANTHONY CO., Streator, lll. Hydraulic 
hoists and dump bodies, commercial 
bodies and platforms, hydraulic plat- 
form hoists, hydraulic tailgate loaders, 
cargo bodies (steel and wooden), snow 
plows, trailers. Wm. C. Anthony, 
pres.; Richard R. Howard, vice-pres. 
é& sales mgr.; Paul Hefiin, secy.; C. 
H. Worrells, treas.; L. W. Wachter, 
chief engr.; O. J. Klein, pur. agt.; 
J. G. Reinhard, adv. mgr. Det. Rep.— 
H. F. Verbiest, 6432 Cass ave. Adv. 
Agcy.—Kane Advertising, Bloomington, 
Ill. Contact, W. Kinsall. 


AP PARTS CORP., THE, 1801-29 Spiel- 
busch ave., Toledo, O. Mufflers, ex- 
haust pipes, tail pipes, electric welded 
tubing. R. G. Rule, pres., treas.; -W. 
E. Bullock, vice-pres.; John Gallagher, 
sales mgr.; B. W. Lang, chief engr., 
pur. agt.; Frank E. Borer, adv. mgr. 
Adv. Agcy.—Beeson, Faller & Reichert, 
Inc., Toledo, O. Contact, R. J. Faller. 


APPLETON ELECTRIO CO., 1701-41 Wel- 
lington ave., Chicago 13, Ill. Driving 
lights, fog lights, auxiliary lights. A. I. 
Appleton, pres., treas.; J. V. Painter, 
secy.; M. J. Whitfield, vice-pres., gen. 
sales mgr.; C. A. Bloom, sales mgr. 
auto div.; N. A. Tornblom, chief engr.; 
W. A. Robertson, pur. agt.; C. A. Bloom, 
adv. mgr. Det. Rep.—H. A. Buegel, 7310 
Woodward ave. Adv. Agcy.—Aubrey, 
Moore & Wallace, Inc., Chicago, Ill. 
Contact J. C. Moore. 


AROO OO., THE, 7301 Bessemer ave., 
Cleveland, O. Paints, lac- 
quers, enamels, adhesives. H. E. 
Wise, pres.; Emil Spoerry jr., secy.- 
treas.; C. R. Hosken, fcty. supt.; E. 
N. Grossman, sales mgr.; Stuart 
Cramer, adv. mgr.; Lon J. Esther, 
pur. agt. Adv. Agcy.—Lang, Fisher 
& Stashower, Inc., Swetland bidg., 
Cleveland, O. Contact, H. Jack Lang. 


ARMSTRONG RUBBER CO., THE, 475 


Elm st., West Haven 16, Conn. Arm- 
strong truck and bus tires and tubes, 
Armstrong passenger car tires and 
tubes. James A. Walsh, pres.; Frederick 
Machlin, vice-pres.; William Shea, 
secy.; Frank Dwyer, treas.; Paul Giblin, 
sales mgr.; Howard Tinsman, chief 
engr.; C. P. Morey, pur. agt., adv. mgr. 


ARO EQUIPMENT CORP., THE, Bryan, 
O. Automotive and industrial lubricat- 
ing equipment, pneumatic tools, air- 
craft products. J. C. Markey, pres.; 
J. P. Johnson, vice-pres.; E. G. Davies, 
secy.; L. L. Hawk, treas.; F. R. Cross, 
sales mgr. (Lube. Eqpt. Div.); C. E. 
Fitch; chief eng.; C. H. Rice, pur. agt.; 
Cc. E. Ihrie, adv. mgr.; R. W. Morrison, 
mgr. pnuematic tool div.; J. E. Allen, 
asst. to the pres.; C. W. Ginter, works 
mgr. Det. Rep.—Aro Sales & Service, 
Inc., 5427 Grand River ave., Detroit 8, 
Mich. Adv. Agcy.—Beeson-Faller-Reich- 
*, Inc., Toledo Trust bldg., Toledo 


ARROW SAFETY DEVICE CO., Mt. Holly, 


N. J. Directional signals, reflex signals, 
driving & passing lamps, sealed beam 
adapters, fog lamps, tail lamps, marker 
& identification lamps, dome lights, 
mirrors, flares (oil & electric). Ezra 
Evans, pres.; William Hopkin, treas.; 
Robert M. Rausch, vice-pres.; gen. 
mgr.; H. P. Schade, vice-pres. in chge. 
of sales; H. C. Chadwick, pur. agt.; 
E. H. Schade, sales promotion mer.; 
Chas. L. Swartz, comptr. Det. Rep.— 
Claude E. Sharp, Donovan bidg. Adv. 
sear & Rogers, Philadelphia, 
a. 
(See display advertising index) 


ARTER GRINDING MACHINE CO., 15 
Sagamore rd., Worcester, Mass. Arter 
rotary surface grinders. William Arter 
sr., pres.; Harry Arter, vice-pres. & 
treas.; Harold Tattersall, secy. & 
pur. agt.; Albert B. O’Donnell, sales 
mgr. & adv. mgr.; Warren F. Fraser, 
chief engr. Det. Rep.—Riordan Ma- 
chinery Co., 213 Curtis bidg., W. 
Grand blvd. at Hamilton ave. Adv. 
ee W. Odlin Co., Worcester, 

ass. 


ASBESTOS MFG. CO., Sabine st., Hunt- 
ington, Ind. Brake lining, clutch fac- 
ings, asbestos cloth and tape. F. C. 
Edson, pres., gen. mgr.; L. W. Tuttle, 
vice-pres.; 8S. J. Black, vice-pres.; 
Eben Lesh, secy.; Edwin H. Janes, vice- 
pres., sales mgr.; P. E. Brading, pur. 
agt.; H. R. Dreher, chief engr. Det. 
Rep.—E. H. Janes, 7-246 General Mo- 
tors bldg. 


ASHTABULA HIDE & LEATHER CO., 


THE., 3906 Main ave., Ashtabula, Ohio. 
Automobile upholstery leather. H. Hill, 
pres. and gen. mgr.; H. C. Jay, vice- 
pres. and sales megr.; J. W. MacKay, 
secy.; C. T. Culbert, treas.; M. C. 
Howe, pur. agt. Det. Kep.—H. C. 
Jay, 430 New Center bldg. 


ATLAS DROP FORGE CO., 209 W. Mt. 


Hope ave., Lansing, Mich. Die impres- 
sion steel forgings. H. A. Haze, chmn. 
of bd.; R. B. McPherson, pres.; J. W. 
Hubbard, exec. vice-pres.; L. G. Reut- 
ter, secy.; E. L. Cooley, treas.; N. R. 
Buckingham, vice-pres. and sales mgr.; 
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ATLAS PRESS CO., 1819 N. Pitcher st., 
Kalamazoo, Mich. Lathes, drill presses, 
shapers, milling machines, armature 
Servicing outfits, coolant pumps, mo- 
tors and grinders. J. H. Penniman, 
chmn., pres., gen. mgr.; G. C. Nan- 
carrow, vice-pres., adv. mgr., sales 
mgr.; A. R. Ejichelberg, secy.-treas.; 
H. E. Musselman, engr.; H. J. Steele, 
pur. agt. Det. Rep.—H. B. Hazerodt, 
Box 308, Birmingham, Mich. Adv. 
Agcy. — Staake-Schoonmaker, 1510 
American National Bank bldg., Kala- 
mazoo, Mich. Contact, C. B. Schoon- 
maker. 


ATTWOOD BRASS WORKS, 742 Front 
ave. N.W., Grand Rapids, Mich. Auto- 
motive, truck and specialized hard- 
ware, marine and ship fittings. C. H. 
Attwood, pres. & gen. mgr.; H. L. 
Cook, vice-pres.; B. H. Cook, secy.- 
treas.; J. B. Cook, chief engr.; R. C. 
Griffin, pur. agt. Det. Rep.—H. B. 
Stillman, Stephenson bidg. 


ATWOOD VACUUM MACHINE C0O., Rock 
ford, Ill. Auburn Mfg. Co., Auburn, Ind. 
Fully owned _ subsidiary producing 
clutches for automobiles, tractors. Pro- 
ducts: automobile hardware, door 
hinges, door locks, seat adjusters, mis- 
cellaneous stampings. Seth B. Atwood 
and James T. Atwood, partners; L. C. 
Smith, gen. mgr., sales mgr.; W. J. 
Tierney, fcty. mgr. chief engr.; F. A. 
Baker, pur. agt. 


AUBURN MFG. CO., Auburn, Ind. 
Clutches, automotive tractor driven 
members, (rigid and vibration damper). 
W. VV. Thelander, gen. mer.; A. 
Grimshaw, asst. gen. mgr.; E. M. De 
Coursey, chief engr.; C. E. Capen, 
pur. agt. Adv. Agcy.—H. Monk, Rock- 
ford, Ill. 


AUSTIN TRAILER EQUIPMENT CO., 
1148 W. Western ave., Muskegon, 
Mich. Manufacturers of Commercial 
trailer equipment, FIFTH WHEELS, 
Rubb-Air cushioned, gravity cushioned, 
full universal and auxiliary power; 
LANDING GEARS—retractable, ver- 
tical safety props, full automatic and 
hydraulic; PINTLE HOOKS, COUP- 
LERS, KING PINS, MOUNTING 
PLATES. O. A. Seyferth, pres.; C. G. 
Seyferth, vice-pres., gen. mer., sales 
mgr. & adv. mgr.; R. F. Seyferth, 
secy.; W. A. Strate, treas.; F. H. 
Tuttle, chief engr.; 8. A. Vanderlaan, 
pur. agt. Det. Rep.—Acme Trailer Co., 
W. G. Retzlaff, 3400 West Jefferson. 
Adv. Agcy.—Dana Printing Co., Mus- 
kegon, Mich. 


AUTOCAR CO., THE, Lancaster ave., 
Ardmore, Pa. Heavy-duty trucks, trac- 
tors, military vehicles, cabs. R. P. 
Page jr., pres.; J. C. Taney, vice-pres., 
treas.; H. M. Coale, C. R. C. Custer, 
C. A. Borton, vice-pres.; W. H. Brear- 
ley, secy.; Edward F. Coogan, vice- 
pres., sales mgr.; Robert F. Wood, adv. 
mgr.; B. B. Bachman, vice-pres. of 
engrg.; John E. Bower, pur. agt., vice- 
pres.; F. C. Hubley, gen. serv. mgr.; 
Adolf Gelpke, prod. mgr.; W. L. Aiken, 
exec. engr. Det. Rep.—B. F. Dunham, 
290 Piquette ave. Adv. Agcy.—Gray & 
Rogers, Philadelphia, Pa. 


AUTO-LITE BATTERY CORP., Subsid. 
of The Electric Auto-Lite Co., Toledo, 
Ohio. Factories at Niagara Falls, 
N. Y., Oklahoma City, Okla., Atlanta, 
Ga., Indianapolis, Ind., Oakland, Cal. 
Electric storage batteries, hose clamps. 
D. H. Kelly, pres.; H. A. Harvey, 
vice-pres.; W. V. Flood, vice-pres., 
treas.; F. H. Landwehr, secy.; F. J. 
Kennedy, asst. secy.-treas.; William E. 
Blank, replacement sales mgr.; H. D. 
Bissell, adv. mgr. Det. Rep.—W. W. 
Pennington, New Center bldg, Detroit, 
Michigan. Adv. Agcy.—Ruthrauff and 
avon Inc., Detroit, Mich. Contact, Tod 
Reed. 


AUTO-LITE BATTERY CORP. OF 
CALIF., Subsid. of The Electric Auto- 
Lite Co., Oakland, Calif. Electric stor- 
age batteries. D. H. Kelly, pres.; W. 
V. Flood, vice-pres., compt.; P. F. 
Brown, vice-pres.; F. H. Landwehr, 
secy.; H. E. Hawley, replacement sales 
mgr. 


AUTO-LITE FOUNDRY DIV., The Elec- 
tric Auto-Lite Co., Fostoria, Ohio. 
Grey iron castings, exhaust type heat- 
ers and Ford cylinder heads. W. W. 
Sherman, plant mgr. 


AUTO-LITE SPARK PLUG DIV., The 
Electric Auto-Lite Co., Fostoria, O. 
Spark plugs and spark plug acces- 
sories, cleaner compound. Robert 
Twells, plant mgr. 


AUTO RADIATOR MFG. CO., 2909 Indi- 
ana ave., Chicago, Ill. Auto radiators 
and cores, auto lamps, sealed beam 
kits, hot water heaters, defrosters, auto 
horns. Een Kirsch, pres.; Louis C. Co- 
hen, vice-pres. and sales mgr.; Louis 
Newman, secy.-treas.; Henry Dibelka, 
chief engr.; Abe Millman, pur. agt., 
gen. and adv. mgr. 


AUTO SPECIALTIES MFG. CO., St. 
Joseph, Mich. Automobile lifting jacks; 
malleable iron castings, steel castings, 
rough or machined; Lambert safety 
brakes. J. W. Tiscornia, pres., gen. 
mgr.; W. V. Tiscornia, vice-pres; E. J. 
Martin, secy.-treas.; W. W. Carver, 
sales mgr., pur. agt.; M. D. Lucker, 
chief engr.; E. J. Millhouse, asst. pur. 
agt.; C. H. Williams, adv. mgr. Det. 
Rep.—C. O. Spillman (jobbers only), 
6432 Cass ave. Adv. Agcy.—VanAuken- 
Ragland Co., Chicago, Ill. Contacted 
by Ches Ragland. 


AUTOMATIC NUT CO., INC., Lebanon, 
Penna. “Anco lock nuts,” ‘structural 
rib bolts.” F. T. Hepburn, pres.; S. C. 
Dickerhoff jr., vice-pres., gen. mer., 
sales mgr., chief engr., pur. agt. and 


Detroit Rep.—Norbert H. Wiesler, 


AUTOMOBILE DEALERS 
PORTLAND, 813 8S. W. Alder, 
land, T. J. Armentrout, pres.; Harvey 

William __—i Bell, 

James H. Cassell, 


AUTOMOBILE MERCHANTS ASSN. OF 
NEW YORK, Inc., Park Central Hotel 
56th St. & 7th Ave., New York, N. Y. 
H. M. Williams, pres.; P. L. Schaeffer, 
Ist vice-pres.; J. D. Casey, 2nd vice- 
pres.; J. A. Dursi, secy.; R. M. Nelson. 
treas.; J. W. Farlow, gen. mer. 


AUTOMOBILE 
MARYLAND, 2436 N. Charles st., Balti- 
more 18, Md. Henry A. Weil, pres.; 
H. D. Shipley, 
Kiefer, secy.-treas.; Roydon Ricks, mer. 


AUTOMOTIVE & AVIATION PARTS 

MANUFACTURERS, INC., 800 Michi- 
Detroit 26, Mich. An as- 
sociation of manufacturers who, 
peace time, are engaged in the pro- 
duction of automotive and aviation 
parts and equipment. 
varied activities to promote and pro- 
tect the best interests of the industry. 


Participates in 


bulletin service and by correspondence, 
information on all governmental sub- 
pertaining to the war effort 
production and materials 


tions; statistical data. Has following 
divisions: original equipment, replace- 
ment parts, aviation, accessories, shop 
equipment, service tools, electrical 
products. C. C. Carlton, Motor Wheel 
Corp., pres.; F. C. Crawford, Thomp- 
son Products, Inc., vice-pres.; J. L. 
Myers, Cleveland Graphite Pronze 
Co., secy.-treas.; John Airey, King- 
Seeley Corp.; A. G. Drefs, McQuay- 
Norris Mfg. Co.; Byron A. Fay, Elec- 
tric Auto-Lite Co.; M. P. Ferguson, 
Bendix Aviation Corp.; A. W. LeFevre, 
Stewart-Warner Corp.; Neil A. Moore, 
Sealed Power Corp.; C. I. Ochs, 
Eaton Mfg. Co.; W. D. Robinson, 
Briggs Mfg. Co.; Willard F. Rockwell, 
Timken-Detroit Axle Co.; G. A. Shall- 
berg. Borg-Warner Corp.; Hugh H. C. 
Weed, Carter Carburetor Corp.; W. 
C. Wiilliams jr., General Motors Corp.; 
Prank Rising, gen. mgr.; Malcolm W. 
Welty, asst. to mgr.; C. O. Skinner, 
Washington rep.; Stanley Fulton, 
legal counsel. 


AUTOMOTIVE BOOSTER CLUB, 4809 


John R. st., Detroit, Mich. S. J. Pugh, 
pres.; B. E. Bales, first vice-pres.; J. D. 
Jesseph, second vice-pres.; W. E. Mars- 
den, secy.; R. M. Warne, treas. 


AUTOMOTIVE GEAR WORKS, INC., 


8. Eighth and O, Richmond, Ind. 
Gears: drive, pinions, flywheels; axle 
shafts. C. E. Hamilton, pres., gen. 
mgr.; A. Beissman, secy.; G. W. 
Frame, vice-pres., treas.; Lester M. 
Wright, chief engr.; C. Lohmann, 
buyer. Sales Rep.—F. W. McMeans. 
Contacts, G. W. Frame, C. E. Hamil- 
ton. 


THE AUTOMOTIVE SPECIALTY CORP., 


HEADLINING 


382-386 Jefferson st.. Brooklyn 6, N. Y. 
Ignition service parts, generator cut- 
outs, light and horn relays, starter 
switches, solenoid starter switches, 
dimmer switches, thickness gauges— 
coil and condenser testers. Louis E 
Fogel, pres., treas., gen. mgr.; S. A. 
“Pat Fogel, vice-pres.. sales mgr.. 
adv. mgr.; M. C. Fogel, secy.; Arthur 
L. Fettig, pur. agt.; Paul F. Henning. 
supt.; Morris Meyer, elec. engr. Adv. 
Agey.—Tudor Advertising Agency. 


AUTOMOTIVE RUBBER CO., 8601 Ep- 


worth blvd., Detroit. Rubber to metal 
applications on productive and non- 
productive parts and equipment for 
aircraft, automotive, combat vehicles 
and ships. Cushioned, cushioned and 
bonded or plain metal clips and 
clamps. Rubber-like felt, grommets. 
bumpers. Form dipped goods. Padded 
tank parts—head rests, sight shields, 
boxes, etc. Pickling and plating rubber 
insulated equipment, tanks. drums, 
plating racks, baskets, etc. T. G. Meu- 
lenberg, gen. mgr.; R. L. Redmond. 
sales mgr.; G. C. Ludwig, chief engr.; 
W. A. Swingle. secy-treas.;; F. D 
Wressell. pur. agt.; Fred Kurt, air- 
craft sales; D. A. Koza, chem. eng. 


AVIATION PRODUCTS Division of The 


Electric Auto-Lite Co., Toledo, O 
Automatic gyropilots, directional gyros, 
aluminum die castings, aircraft bat- 
teries, booster coils, generators, pres- 
sure gauges, spark plugs, thermom- 
eters, leather products, metal decorat- 
ing, plastics, current relays, deep- 
drawn stampings, wire and_ cable. 
H. E. Hasemeyer, megr.; Fred May, 
pur. agt. 





THE BABCOCK & WILCOX TUBE CO., 


Seamless Tube Div., Beaver Falls. Pa.; 
Welded Tube Div., Alliance. O. Boller 
tubes. carbon steel and alloy; con- 
denser tubes, carbon steel and alloy; 
heat exchanger tubes, carbon steel and 
alloy; mechanical tubes, carbon steel 
and SAE alloys; pipe, steel and alloy, 
including Croloy grades; still tubes, 
alloy steel including Croloy grades, 
etc.; stainless steel tubes and pipes. 
A. G. Pratt, pres.; I. Harter, vice- 
pres.: E. G. Bailey, vice-pres.; C. W. 
Middleton, vice-pres.; P. D. White, 
vice-pres.. gen. mgr.; E. A. Livingstone, 
sales mgr.; C. W. Spahr, Jr., pur. agt.;: 
Cc. M. Neighbors, adv. mgr. Det. & 
Pac. Coast offices: 1525 Ford Bldg.. 
Detroit 26. Mich.; 831 Standard Oil 
Bldg.. Los Angeles. Calif. Adv. Agcy.— 
O. S. Tyson & Co., Inc., 230 Park ave., 
New York N. Y. 


BACKSTAY WELT CO,, Oak & Howard 


Sts., Union City, Ind. Welts, gimps, 
bindings, weatherstrips, gaskets. R. C. 
Schemmel, pres.; G. G. Barr, vice 
pres., gen. mgr. and pur. agt.; P. J. 
Keck, secy.-treas.; A. C. Pogue, sales 
mer. Det. Rep.—Jansen Mfg. Co., 955 
Pine S8t., contact W. J. MacLeod. 


BAILEY CO., INC., THE, 21 Water st.. 


Amesbury, Mass. Automotive rolled 
shapes. Samuel R. Balley, pres., gen. 
megr.; David C. Bailey, vice-pres., 
secy.-treas., chief engr.; L. H. Gibson, 
sales megr.; Waldo M. Hilliard, pur. 
agt. Det. Rep.—D. A. Greene Sales 
Co., 3-252 General Motors bidg. 


BAIRD MACHINE CO., The, Stratford 
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9, Conn. 
tools, chucking machines 


presses, automatic grinders, 
ing metal parts. 
of bd.; L. A. Warner, pres., 
gen. mgr.; B. C. Warner, 
A. J. Lewis Sr., secy., 


Albert Pott, sales mgr., adv. 


Shipley Mchy. Co., 1421 Chestnut st. 
BAKER BROTHERS, INC., Horleau pl. at 


Post st., Toledo 10, Ohio. Machine 
tools, drilling, boring, reaming, tap- 
ping. (Single and multiple spindle, 


vertical and way type.) Contour grind- 
er, special machines, jobbing work 
Keyseaters. G. E. Hallenbeck, chmn. of 
bd., pres.; A. L. Baker, vice-pres. and 
gen. megr.; H. L. Tigges, vice-pres., 
adv. mgr. and sales mgr.; R. K. Chap- 
man, secy. & treas.; G. Temple, chief 
engr.; R. K. Chapman and L. Kopf- 
man, pur. agt.; T. L. Hallenbeck, re- 
search engr.; M. F. Fischer, gen. supt. 
Det. Office—care of Motch and Mer- 
ryweather, Curtiss bldg. Chicago—Care 
of Marshall and Huschart, Machinery 
bldg. Los Angeles—-Care of Machinery 
Sales Co., Los Angeles, Cal. 


BALKAMP, INC., 1454 E. 19th st., Indian- 
apolis, Ind. Ford, Chevrolet and Plym- 
outh parts, chassis parts, starter drives, 
body hardware. Henry Lansdale, pres.; 
G. E. Johnson, vice-pres.; J. H. Bald- 
win, sec.-treas.; C. H. Woods, plant mgr. 
Microtest Gear Co., Div. of Balkamp, 
Inc. Axle shafts, ring and pinion gears. 
A. J. Getz, mgr. Adv. Agcy.—Sidener 
& Van Riper. 


BALDOR ELECTRIC CO., 4351-69 Dun- 
can ave., St. Louis 10, Mo. Battery 
chargers, battery charges (fast type), 
battery boosters, battery testers, bat- 
tery charging bulbs, electric motor 
grinders, electric motors. E. C. Ball- 
man, chm. of bd., pres., gen. mer., 
chief engr.; E. W. Bruce, vice-pres.; 
O. A. Baumann, secy.; E. Doerr, treas.; 
G. A. Schock, sales mgr., apparatus 
div.; E. Reinagel, pur. agt.; O. A. 
Life, adv. mgr., 516 Beaumont, St. 
Louis, Mo. 


BARNES CO., W. F. & JOHN, 301 So. 
Water st., Rockford, Ill. Special ma- 
chines for: drilling, milling, tapping, 
facing, boring, honing. W. W. Barton, 
pres.; R. B. Billingham, vice-pres. & 
gen. mgr.; K. L. Finkensteadt, secy.- 
treas.; L. E. Conde, sales mgr.; Stan- 
ley Stark, chief engr.; J. A. Nelson, 
pur. agt.; E. V. Eastman, adv. mgr. 
Det. Rep.—Paul R. Gurl, 1469 E. Grand 
blvd. Adv. Agey.—The Cramer-Kras- 
selt Co., 733 No. Van Buren st., Mil- 
waukee, Wis. 


BARNES DRILL CO., 814 Chestnut st., 
Rockford, Ill. Metal working self-oiling 
all-geared drilling and tapping ma- 
chines, honing machines. J. E. Andress, 
chmn.; A. M. Johnson, pres.; W. M. 
Fairbairn, vice-pres.; Reed M. Andress, 
2nd vice-pres., foreign mgr.; A. G. 
Block, secy.-treas.; F. A. Swanson, 
sales mgr.; Galen E. Andrews, pur. 
agt.; H. J. Caldwell, chief engr. Det. 
Rep.—English & Miller Mchy. Co., 6560 
Epworth blvd. Adv. Agcy.—The Cram- 
er-Krasselt Co., Milwaukee, Wis. 


BARNES-GIBSON-RAYMOND DIV. of 
Associated Spring Corp., 6400 Miller 
ave., Detroit. Springs: valve, clutch, 
all mechanical types; wire forms #£™m 
small stampings. L. D. Adams, ge 
mgr.; W. J. Black, sales megr.; F. } 
Zimmerli, chief engr.; L. E. Hilts, 
pur. agt. 


BARRETT EQUIPMENT CO., 2101 Cass 
ave., St. Louis, Mo. Brake drum 
lathes, brake shoe grinders, brake 
relining machines, brake service tools 
and equipment. H. B. Barrett, pres.; 
Frank Haske, gen. sales mer.; F. W. 
Heppe, vice-pres. and treas.; C. S. 
Garstang, asst. sales mgr. Adv. Agcy. 
—Arthur R. Mogge, Chicago, Ill. Con- 
tact, Eddie Kromnacker, St. Louis. 


BASSICK CO., THE, 38 Austin st., 
Bridgeport, Conn. Hood fasteners, oil 
can holders, grab handles, tool boxes, 
door dovetails. W. A. Rose, pres. and 
gen. megr.; W. H. Seward, pur. agt.; 
J. W. Storrs, sales mgr. Det. Rep.— 
H. V. Rohm,, 3-140 General Motors 
bidg., Detroit. 


BAY MFG. DIV., The Electric Auto-Lite 
Co., Bay City, Mich. Plastic products, 
metal decvrative lithographing and 
etching, diuls, face plates, scuff plates, 
body trim, hydraulic stoplight switches, 
autoriotive horns (all types), C. M. 
Adars, plant megr.; B. D. Kimerer, 
pur. agt.; H. L. Decker, engr. Det. 
Rep.—J. P. Kelso, New Center bidg. 


BEAR MFG. ©0O., Rock Island, Il. 
Wheel balancing machines, wheel align- 
ment testers, wheel alignment gauges, 
wheel straightening machines, wheel 
and steering alignment equipment, 
frame and axle straighteners, brake 
testers, headlight testers, garage equip- 
ment, industrial balancing machines. 
Will Dammann, ch. of bd., pres.; W. 
Walker, vice-pres.; V. . Day, sec.- 
treas.; E. Quekels, sales mer.; H. 
Wochner, chief engr.; L. B. Arp, pur. 
agt.; W. C. Goldschmidt, adv. mer. 
Det. & Pacific Offices— C. H. Tatham, 
280 Ridgemont Road, Grosse Pointe 
Farms, Mich.; George Rucker, 141 N. 
Doheny Drive, Los Angeles 36, Calif. 
Adv. Agcy.—Van Auken-Ragland, Inc., 
Hearst Sq. Bldg., Chicago, Ill. 


BEARD TOOL CO., L. O., Andrew and 
Mill sts.. Lancaster, Pa. Reamers 
solid and adjustable type); hones 
(piston pin, king bolt bushing, hydrau- 
lic brake); valve reseating tools 
(abrasive and inserted blade type); 
bushing remover sets, cylinder ridge 
removers, Chevrolet, Ford and Plym- 
outh reamers. L. O. Beard, pres.; C. 
A. Keen, vice-pres., gen. mgr.; H. 8. 
Bachman, secy., sales mgr., adv. mgr.; 


M. E. Gockley, treas.; C. A. Keen, 
chief engr., pur. agt. Det. Rep.—H. 
B. Hazerodt, Box 308, Birmingham, 
Mich. 


Who’s Who in the Industry 


High production machine 
horizontal 
and vertical, automatic wire and rib- 
bon metal forming machines, automatic 
tumbling 
barrels for deburring and ball burnish- 
Cc. L. Warner, chm. 
treas., 
vice-pres. ; 
chief engr.; 
mer. ; 
John E. Reynolds, pur. agt. Det. Rep. 
—wWolverine Machinery & Supply Co., 
8242 Woodward ave. Phila. Rep.—W. E. 





BEE LINE CO., Box 569, Davenpore, 
Ia. Wheel aligning, frame and axle 
straightening equipment; wheel balanc- 
ing and wheel straightening machines; 
hydraulic presses, hydraulic jacks, 
aligning gauges, axle caster. shims, 
wheel balance weights. Partnership; 
Harry Englehart, gen. megr.; B. 
Roege, sales mgr., adv. mgr; E. C. 
Hawkinson, pur. agt. Adv. Agey.— 
Bawden Bros., Davenport, Iowa. 


BELDEN MFG. CO., P. O. Box 5070A, 
Chicago 80, Ill. Automotive & aircraft 
wire & cable. Hopewell L. Rogers, 
chmn. of bd.; Whipple Jacobs, pres.; 
Chas. S. Craigmile, exec. vice-pres. & 
gen. mgr.; H. W. Clough, vice-pres.; 
Henry A. Neil, sales mgr. indus. div.; 
Les A. Thayer, sales mgr., mdse div.; 
H. H. Wermine, chief engr.; W. A. 
Sandy, pur. agt.; Baird Rogers, adv. 
mer. Pacific Offices—Lynn & Brooks, 
318 W. 15th st., Los Angeles, Calif.; 
2048 Market st., San Francisco, Calif. 
Det. Office—Shelton Wright 11-265 
General Motors  bidg. Philadelphia 
engr.; H. A. Cole, pur. agt.; G. 8. 
Manser, adv. mer. 


BENDIX AVIATION CORP., Executive 
Offices, Fisher bldg., Detroit; Offices, 
30 Rockefeller Plaza, New York, and 
South Bend, Ind. Aviation, automotive, 
and marine, transportation equipment. 
Ernest R. Breech, pres.; Charles Mar- 
cus, vice-pres. of engr.; D. O. Thomas, 
vice-pres. of mfg.; M. P. Ferguson, R. 
P. Lansing, W. L. McGrath, Palmer 
Nicholls, A. E. Raabe, vice-pres.; H. 
A. Gossner, secy.; W. H. Houghton, 
treas.; Charles Hummel, compt.; H. L. 
Sharlock, dir. adv. and pub. rel.; J. H. 
Devins, asst. pub. rel. Adv. Agcy.— 
Buchanan & Co., New York. 


BENDIX-ECLIPSE OF CANADA, LTD., 
1473 Argyle rd., Windsor, Ont. Bendix 
drives, hydraulic master and wheel 
cylinders, brakes: mechanical, power, 
hydraulic. R. W. Keeley, pres.; H. A. 
Gossner, secy.; W. H. Houghton, treas.; 
M. P. Ferguson, vice-pres.; S. A. Fan- 
ning, asst. secy.; J. C. Blonde, chief 
engr.; H. A. Cole, pur. agt.; G. 8. 
Manser, adv. mer. 





KENDIX PRODUCTS DIV., Bendix Avia- 
tion Corp., 401 Bendix dr., South Bend, 
Ind. Automotive brakes, mechanical 
and hydraulic; carburetors, automotive 
and aircraft; vacuum power brak- 
ing; remote-control gear’ shifting; 
remote control systems for vehicle and 
industrial applications; constant-veloc- 
ity universal joints; hydraulic power 
steering. George Stoll, asst. gen. mgr.; 
Frank B. Willis, dir. of sales; S. V. 
Harding, adv. mgr.; C. E. Budd, pur. 
agt.; Karl M. Wise, dir. of engrg. 
Det. Rep.—F. D. Hourigan, 8-204 Gen- 
eral Motors bidg.; R. C. Allan, mer. 
of mfrs. sales, carburetors, Bendix 
Stromberg Carburetor Co. 696 Hart. 
Adv. Agey—Buchanan & Co., Inc., 
New York, N. Y. 


(See display advertising index) 





BENDIX - WESTINGHOUSE AUTOMO- 
TIVE AIR BRAKE CO., Cleveland rd., 
Elyria, O. Automotive air brakes, auto- 
matic air clutch control, air gearshift 
control, air throttle control, air horns, 
air supply systems, alcohol evapora- 


tors. D. O. Thomas, pres.; R. L. Mor- 
rison, vice-pres., gen. mgr.; H. A. 
Gossner, secy.; E. Smith, treas.; 


C. A. Ohl, asst. gen. mgr.; Floyd L. 
Wheaton, megr., field activity; A. R. 
Leukhardt, mfrg. sales mgr.; A. V. 
Howe, dir. of defense activities; E. R. 
Fitch, chief engr.; H. R. Hafferkamp, 
dir. of pur.; D. W. Scott, adv. mgr. 
Det. Rep.—A. J. Steger, 15070 Forrer 


ave. Adv. Agcy.—Pitt Adv. Co., box 
111, Elyria, O. 

BENWOOD LINZE CO., THE 1815 
Locust st., St. Louis, Mo. Battery 
chargers, battery boosters, trickle 
chargers, battery fast chargers. 
Harold J. Wrape, pres.; Carl E. 


Peters, vice-pres. & chief engr. I. W. 
Veigel, secy.-treas.; Alonzo R. Kieffer 
jr., pur. agt. 


BINKS MFG. CO., 3114-40 Carroll ave., 
Chicago, Ill. Spray painting and fin- 
ishing equipment, automatic spray 
painting equipment, ordnance, muni- 
tions, tanks, spray guns, spray booths, 
exhaust fans, compressors, hose and 
connections, accessories, pressure tanks, 
paint circulating systems, turntables, 
sound-deadening equipment. a FF. 
Roche, pres.; P. L. Griffin, vice-pres.; 
E. F. Watts, vice-pres.; J. C. Johnson, 
secy.-treas.; Geo. Gasser, pur. agt. 
Det. Rep.—A. W. Christenson, 105 E. 
Baltimore ave. Adv. Agey.—Buckley- 
Dement Co., 1300 W. Jackson st., 
Chicago, Ill. Contact, H. DeLarme. 


BISHOP & BABCOCK MFG. CO., THE 
4901-15 Hamilton ave., Cleveland, O. 
Hot water heaters, thermostats, auto- 
mobile air conditioners. F. N. Mizer, 
pres.; E. L. Mayo, vice-pres.; J. Wat- 
son, secy.; William C. Linehan, treas. ; 
H. J. Lamoureux, sales mgr.; A. G. 
Getz, chief engr.; J. E. O'Loughlin, 
pur. agt. 


ADAM BLACK & SONS, INC., 276-300 
Tonnele ave., Jersey City 6, N. J. Truck 
bodies, van bodies, refrigerator bodies, 


delivery bodies, truck trailers (all 
types). Fred O. Black, pres., sales 
megr.; William C. Biack, secy., chief 
engr.; Edward A. Black, Jr., treas., 


gen. mgr.; Fred D. Godfrey, pur. agt. 


BLACK DIAMOND TRAILER CO., INC., 
Bristol, Va. Truck trailers, including 
semi-trailers, 4-wheel trailers, pole 
trailers, vans, tanks, machinery trail- 
ers, industrial trailers, truck bodies, 
and special equipment to order. 


BLACKHAWK MFG. CO., 5325 W. Rog- 
ers, Milwaukee, Wis. Wrenches; jacks; 
hydraulic, hand; porto-power hydraulic 
equipment for reconditioning cars. H. 


P. Brumder, pres., treas.; L. E. Eer- 
tane, secy.; J. C. Merker, vice-pres., 
gen. mer.; G. H. Goehrig, vice-pres. 


in chge. of sales; E. M. Pfauser, vice- 
pres. in chge. of engrg. and prod.; B. 
E. Hotvedt, sales prom. mer. Klau- 
Van-Pietersom-Dunlap and Associates, 
Milwaukee, Wis. Contact, Roger C. 
Loew. 
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BLAKESLEE & CO., G. 8., 19th st. and 
52nd ave., Cicero, Ill. and 381 Fourth 
ave., New York, N. Y. Degreasers, de- 
greasing solvent, metal parts washing 
machines, quenchers, dryers. G. R. 
Blakeslee, pres.; Gale Blakeslee, vice- 
pres.; M. B. Pickett, secy.; J. W. 
Dammers, treas.; J. J. Chat, shop 
supt.; W. N. Reiners, pur. agt. Det. 
Rep.—H. E. Carlson, 15824 Gilchrist. 


BLOCKSOM & CO., Fifth & Canal sts., 
Michigan City, Ind. Sterilized curled 
hair, rubberized curled hair. B. H. 
Blocksom, pres., gen. mgr.; R. Z. Block- 
som, vice-pres., adv. mgr., pur. agt.; 
Hugh J. Thompson, vice-pres.; Bryan 
Sorge, secy.; Cecil Martin, chief engr. 
Det. Rep.—A. E. Burridge, 7310 Wood- 
ward ave. 


BLOOD BROTHERS MACHINE CO., Div. 
Standard Steel Spring Co., Allegan, 
Mich. Universal joints and propeller 
shaft assemblies. Willard F. Rockwell, 
chmn. of bd.; R. C. Enos, pres.; W. 
Cc. Ejissler, secy.; Wm. F. Hueston, 
treas.; G. R. Wilber, gen. mgr.; R. E. 


Myers, asst. gen. mgr.; C. E. Wood, 
sales mgr.; G. R. Harrington, chief 
ener. 


BLUMENTHAL & CO., INC. SIDNEY, 
1 Park ave., New York, N. Y. Autc 
upholstery, pile fabrics and floor mats. 
H. H. Schell, pres.; Andre Blumenthal, 
vice-pres.; George Beisheim, treas.; 
J. J. Hoyne, vice-pres. in chge. of 
sales; W. P. Mimnagh, sales mgr. auto 
fabrics div.; George E.. Matthews, adv. 
mgr. Det. Rep.—Edward H. Miller jr., 
624 Fisher bldg. 


BOICE-CRANE CO., 930 W. Central 
ave., Toledo, 6, O. Circular saw tables; 
jointers; lathes for woodturning and 
metal spinning; jig or scroll saws; 
band saws for cutting wood, metal, 
Plastics, meat, bone, etc.; belt sanders, 
spindle sanders; thickness planers; 
shapers; drill presses for drilling wood 
and metal; tapping machines; grind- 
ers; mortising machines. W. B. Boice, 
gen. megr.; M. H. Buehrer, sales mgr. 
& adv. megr.; J. E. Boice, chief engr.; 
J. H. Lukin, pur. agt. Det. Rep.—wWw. 
E. Mettler, 6432 Cass ave. Adv. Agcy. 


—Wendt Advertising Agency, Spitzer 
bidg., Toledo, O. 
BOONTON MOLDING O©0O., 326 Myrtle 


ave., Boonton, N. J. Custom molders 
of various plastic materials. Geo. K. 
Scribner, pres. & adv. megr.; H. L. 
Dixon, secy. & pur. agt.; Wm. T. 
Helwege, treas.; C. J. Groos, sales 
mgr.; R. W. Post, chief engr. 


BOOTS AIRCRAFT NUT CORP., New 
Canaan, Conn. Self-locking Nuts: Self- 


Locking Wing, Rol-Top, Bellows, 
Anchor, Channel, Cage (Plywood), 
Counter Sunk, Corner, Midget etc.: 


aluminum alloy, stainless steel, steel- 
cadmium plated. N. Jay Boots, pres.; 
R. W. Johnson, vice-pres. and gen. 
mgr.; S. A. Groves, vice-pres. and 
sales mer., C. S. Jackson, vice-pres., 
chge. of finances; O. H. Schell, Jr., 
secy.; C. A. Milton, treas.; W. C. 
Wooton, chief engr. Adv. Agcy.—Cecil 
& Presbrey, Inc., New York, N. Y. 


(See display advertising index) 
SD 


BORG & BECK DIV. of Borg-Warner 
Corp., 6558 S. Menard ave., Chicago 
38, Ill. Automotive clutches, George W. 
Eorg, chmn. of bd.; David E. Gamble, 
pres. & gen. mgr.; T. L. Knecht, vice- 
pres. Mathew Keck, secy.; Clyde Bis- 
Sell, treas. & asst. secy.; Harold Nutt, 
dir. of engr.; L. R. Seen, pur. agt. Det. 
a D. Monroe, General Motors 

g. 


GEORGE W. BORG CORP., THE, (Borg 
Cleck Div.), 540 N. Lake Shore dr., 
Chicago 11, Ill. Electric automobile 
clocks. Geo. W. Borg, ch. of bd. and 
pres.; Lester Grether, vice-pres., gen. 
mgr.; Thomas B, Gibbs, vice-pres.; H. 
R. Egenes, asst. secy.-treas.; H. L. 
Baumgardner, vice-pres., sales mgr.; J. 
Fink, chief engr. 


—_—_o“! 

BORG - WARNER INTERNATIONAL 
CORP., 310 8. Michigan ave., Chicago, 
Til. Borg-Warner automotive replace- 
ment parta; Axle shafts, drive shafts, 
batteries, car heaters, carburetors, 
carburetor parts, clutches, clutch parts, 
cylinder heads, differential cases, dif- 
ferential parts, flywheel starter gears, 
hydraulic brake parts, hydraulic jacks, 
ignition, starting, lighting parts, king 
pin kits, manifolds, pistons, piston 
pins, piston rings, power take-offs, 
propeller shafts, ring gears & pinions, 
shock absorbers, spark plugs, starters 
& generators, starter & generator ar- 
matures, timing chains, timing gears, 
timing gears, universal joints and 
parts, miscellaneous Ford and Chevro- 
let parts. R. W. Gifford, pres.; Mathew 
Keck, vice-pres.; R. W. Dose, secy.- 
treas.; J. L. Cunningham, gen. mer.; 
8. F. Malcolm, sales mgr.; H. B. Mor- 
ley, traffic mgr. Adv. Agey.—Irwin 
Viadimir & Co., Inc., 570 Lexington 
ave., New York, N. Y. 

(See display advertising index) 





BORG WARNER SERVICE PARTS 
CO., Subsidiary Borg-Warner Corp., 
310 South Michigan ave., Chicago, III. 
A. C. Darling, pres.; R. W. Dosé, 
vice-pres.; P. R. Kendall, secy.-treas. 


BOUND BROOK OIL-LESS BEARING 
CO., Lincoln bivd., Bound Brook, N. J. 
Bound Brook graphited-bronze bearings, 
Compo oil-retaining porous bronze bear- 
ings, Nigrum impregnated hard wood 
bearings, Powdiron bearings and parts, 
bearings, bushings and washers. Wm. 
F. Jennings, pres., treas., gen mgr.; H. 
O. Johnson, vice-pres., secy., sales megr., 
adv. mgr.; Dr. Carl Claus, chief engr.; 
D. H. Carhart, pur. agt. Det. & Pacific 
Offices—Moore Kelly, 1255 Book Bldg., 
Detroit, Mich.; Atlas Brass Foundry, 
1901 Santa Fe Ave., Los Angeles, Cal. 
Adv. Agcy.—Moresales Associates, Inc., 
461 Eighth ave., at 34th st., New York, 
N. Y. Contact, Joseph D. McGuire, 
pres. 


BOWEN PRODUCTS CORP., 4647 Fourth 
St., Ecorse 25, Mich. Lubricating de- 
vices including grease cups, oil cups 
and lubricating systems. Steel stamp- 
ings and coined parts to customers 
specifications. L. A. Young, chmn. of 
bd., pres.; C. M. Young, vice-pres.; 
M. Bleitz, secy.-treas.; G. J. Herrmann, 


gen. megr.; Harry Hague, sales mgr.; 


Ernest Ristau, chief engr.; A. J. 
Williams, pur. agt.; L. A. Austin, 
adv. megr., per. mgr.; H. E. Mead, 
factory mer.; F. W. Nickel, factory 
supt.; O. C. Reidel, prod. mgr.; H. 
Stephens, prod. supt.; J. C. Heaphy, 
mgr. cost dept. Adv. Agey.—Auburn 


Div.—Auburn, N. Y. Same products as 
Detroit Division. 


BOWER ROLLER BEARING CO., 3040 
Hart ave., Detroit 14, Mich. Tapered 
roller bearings, straight roller bearings. 
S. A. Strickland, pres.; Glen Johnson, 
exec. vice-pres. and gen. mgr.; W. S. 
Bennett, vice-pres., sales mgr.; E. M. 
Pratt, secy-treas., pur. agt.; F. E. 
Halderman, controller; Ernest Wooler, 
chief engr. Adv. Agcy.—Blakeslee Adv. 
or Detroit, Mich. Contact, Wm. PB. 
Hall. 


BOWES “SEAL FAST” CORP., 222-230 N. 
Pine st., Indianapolis, Ind. Tire and 
tube repairing materials and equip- 
ment, spark plugs, auto bulbs, battery 
cables, automotive chemical products 
(polish, stopleak, radiator cleaner). 
Robert M. Bowes, pres.; Charles E. 
Bowes, vice-pres., in charge of Re- 
search; C. C. Pritchett, vice-pres., gen. 
mgr.; Mrs. M. F. Watson, treas.; L. P. 
Fisher, sales mgr.; David A. Henderson, 
Adv. mgr.; Stanley Sundling, chief engr. 
Det. Rep.—Holm Swenson, 19357 Car- 
man ave. Adv. Agcy.—Charles J. Pet- 
tinger Co., Inc., Indianapolis. Contact 
C. J. Pettinger. 


BOWLING GREEN RUBBER CO., THE, 
Hoag & M.C.R.R. & Prospect ave., To- 
ledo 6, Ohio. Molded and extruded rub- 
ber and synthetic rubber, hard or 
soft rubber to customers’ specifica- 
tions. Adhesion of rubber to metal. 
Stanley Roberts, pres.; Robert Rob- 
erts, vice-pres., secy., gen. mer.; I. 
F. Zarobsky, chief engr. Det. Rep.—c. 
- _ 307 Bivd. Bidg., Detroit 2, 

ch. 


BOWSER, INC., 1302 E. Creighton ave., 
Fort Wayne, Ind. Gasoline pumps, 
lubricating systems, cutting oil re- 
clamation systems, oil dispensers, oil 
house systems, wheel tanks, service 
station equipment, liquid measuring 
meters, fuel consumption meters, oil 
filters, pumps for gasoline, kerosene, 
oil, vacuum solvent recovery stills. 
R. Hosken Damon, pres.; E. D. Eggi- 
mann, exec. vice-pres.; R. E. Middle- 
ton, vice-pres. (prod.); E. C. Marsh, 
vice-pres. in chge. of sales; C. P. 
Griffith, vice-pres. (engrg.); J. F. 
Bartels, secy.-treas.; E. A. Stein- 
hauser, pur. dir.; H. J. Slack, adv. 
mgr. Det. Rep.—D. C. Price, 12652 
Livernois ave. 


BOYERTOWN AUTO BODY WORKS, 
INC., Third and Walnut sts., Boyer- 
town, Pa. All types of custom com- 
mercial and military vehicle truck 
bodies, completely equipped mobile 
repair shops and ambulances. Paul R. 
Hafer, pres.; B. Frank Hafer, secy.- 
treas. 


BRADEN WINCH CO., 1101 E. Admiral 
blvd., Tulsa, Okla. Truck winches, 
tractor winches, industrial hoists, speed 
reducers, car spotters, elevator (freight) 
hoists. J. E. Mabee, ch. of bd.; T 
Schuetz, pres., treas. and gen. mgr.; 
Logan Stephenson, vice-pres.; F. E. 
Stickle, sec.; John R. Tiers, sales and 
adv. mgr.; E. W. Turnquist, chief engr.; 
J. G. Michaelson, pur. agt.; W. H. 
Emmons, mgr. of sales eastern div.; 
R. D. Hiller, mgr. of sales western div.; 
M. N. Gomez, export mgr. Adv. Agcy.— 
— McBerney bldg., Tulsa, 

a. 


BRAEBURN ALLOY STEEL CORP., 
Braeburn, Pa. Tool steel. T. H. Mc- 
Graw jr., sales mgr.; W. P. Lowder- 
milk, pur. agt. Det. Rep.—E. A. 
Brophy, 6560 E. McNichols rd. 


BRANDT-WARNER MFG. CO., Loucks 
Mill rd., York, Pa. Automotive axle 
shafts, machine shafts, forgings; up- 
set roll & hammer types. W. C. Bu- 
lette, chmn. of bd.; F. F. Symington, 
pres. & treas.; C. S. Pressel, vice-pres., 
secy. & pur. agt.; D. Frank Magee, 
vice-pres. chge. sales., adv. mgr.; Eu- 
gene F. Weisser, asst. treas.; E. R. 
McDowell, asst. treas.; J. W. Hennes- 
sey, chief engr. & works mer. 


BREWER-TITCHENER CORP., THE, 
111 Port Watson st., Cortland, N. Y. 
Special drop forgings and metal stamp- 
ings, wiring clips, hose clamps, yoke 
ends. E. A. Brewer, pres., treas.; D. A. 
Brewer vice-pres., pur. agt.; J. H. 
Greene, secy.; M. E. Maxon, gen megr., 
sales mgr.; D. A. Brawer, pur. agt.; 
W. A. Bruce, adv. mgr. Det. Rep.—L. 
B. Auger, 2988 E. Grand blvd. Adv. 
Ascy.—Taylor Ward Inc., Ithaca, N. Y. 


BREWSTER AERONAUTICAL CORP., 


Northern blvd., at 35th st., Long Island 
.City, N. Y¥., Newark N. J. and Johns- 
ville, Pa. Military aircraft, sub-assem- 
blies, component parts and _ wings. 
Bd. of directors: James Work, chmn.; 
Preston Lockwood, W. H. Harman, W. 
F. Kurtz, Zeus Soucek; Preston Lock- 
wood, pres.; Zeus Soucek, vice-pres.; 
R. A. Smith, treas.; P. J. Paquette, 
contr.; C. Frances Ryan, asst. secy.; 
Peter J. Neary, asst. secy.; Thomas 
Meuer, asst. secy. Adv. Agcy.—Burke 
Dowling Adams, Inc., 203 Bellevue 
ave., Montclair, N. J. 


BRIDGEPORT FABRICS, INO., 801 
Wood ave., Bridgeport, Conn. Elastiv 
and non-elastic narrow fabrics, sponge 
rubber weatherstripping with molded-is 
spring wire flange, robe rails, assist 
straps. H. B. Naramore, chmn. of 
bd.; H. Burling Naramore, pres.; R. 
W. Naramore, vice-pres., sales megr.; 
L. Sparagen, chief engr.; BE. J. Morrell, 
secy.; T. N. Wakeman, treas.; H. A. 
Hubbell, pur. agt. Det. Rep.—G. L. 
Guimond, 7-255 General Motors bldg. 
Adv. Agey.—The Sacks Co., New Ro- 
chelle, N. Y. 


(See display advertising index) 
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BRIGGS CLARIFIER CO., 1339 Wiscon- 


sin, ave., N. W., Washington 7, D. C. 
Briggs Oil Clarifiers, “The filter with 
the fullers earth block.” L. B. Platt, 
chmn. of bd.; Chase Donaldson, pres.; 
S. W. Briggs, vice-pres., gen. mer., 
Wm. E. Purey, secy.; R. McC. Clayton, 
treas.; P. Masterman Smith, sales mer., 
automotive div.; W. J. Ewbank, chief 
engr.; R. N. Striebe, pur. agt.; R. F. 
Simmons jr., adv. mgr. Ady. cy.— 
Emery Advertising Co., Baltimore, Md. 


BRIGGS MFG. CO., 11631 Mack 
Detroit, Mich. Air frame sub- 
parts, gun turrets, tanks, se 





bomb bay doors, fuel tank d 3 
ing gear doors. W. O. Briggs, @f 
W. P. Brown, pres. and gen. ; ° 





D. Robinson, vice-pres., asst. 
F. J. Kennedy, vice-pres. mfg.j j 
Hofmann, vice-pres. mfg.; E. 
berg, vice-pres. in charge eng ’ 
Briggs jr., treas.; A. D. B 
secy.; A. J. Wettlaufer, gen. sales 
W. J. Cleary, pur. agt. Washin 
—w. E. Gillmore. 


BRIGGS & STRATTON CORP., 97il1 
13th st., Milwaukee 1, Wis. 
engines, automotive ignition ce 
locks, automotive lighting and 


Switches, automotive wis 
Stephen F. Briggs, chmn.; L. 
Coughlin, pres.; H. M. Strat vice- 
pres.; E. V. Oehler, vice-pres. ¢ 

sales; R. W. Griffith, vice- 

chge. of mfg. H. S. Erown, e-p! 
chge. engerg.; L. G. Regner,. 
E. Bodendoerfer, treas.; O. L. 
mer. automotive div.; R. W. & 
mgr. engine div.; R. C. Freit 
dept.; J. F. Bode, pur. agt. Det.” 
H. J. Meakin, and P. W. Trier, "i 
& Stratton Corp., 402 New Center B 


BROCKWAY MOTOR CO., Inge 106 
Brock- 






seh te 


Central ave., Cortland, N. Y. 

way motor trucks. George A. 

way, chm. of bd.; George 8S. Piroumoff, 
pres.; Joseph Gossner, vice-pres., @X- 
port megr.; Frank C. Odell, secy.-treas.; 
Walter F. Blanden, asst. gen. sales 
mgr.; Rodman 8S. Reed, chief 7 
Claude M. Bigelow, asst. pur. 3 
Gerald D. Shira, adv. megr.; o. 
Keller, service mgr.; Chas. C. Sever- 
ance, prod. mgr.; Alfred H. Campbell, 
factory supt.; Lester L. Cross, asst. 
chief engr. 


BROWN RUBBER CO., INC., LaFayette, 
Ind. E. A. Callanan, pres., treas.; 
J. H. Buskirk, vice-pres.; C. A.. Hay. 
den, secy.; George Treida, pt ae 
C. Vaughn Castor, chief 
George McCollough, gen. supt.; Clay- 
ton McLaughlin, gen. supt. 


Te | 


BRUNNER MFG. CO., 
Utica 1, N. Y. Air compressors, % to 10 
H.P., industrial refrigeration condens- 
ing units, low and medium tempefa- 
ture. G. L. Brunner, pres.; G. L. Brun- 
ner jr., vice-pres., secy.; A. G. Zume- 
brun, treas.; B. J. Scholl, sales 09 
S. R. Hirsch, chief engr.; E. H. Schiller, 
pur. agt.; O. R. McDonald, adv. mgr.; 
P. A. Lovegren, plant mgr. Adv. Agey. 
—Vars, Inc., Buffalo, N. Y. 


BRYANT CHUCKING GRINDER Co., 
257 Clinton st., Springfield, Vt. Grind- 
ing machines, cam, profile, ch 
internal, tool, hole and face. R. 
Flanders, pres.; W. J. Bryant, exec. 
vice-pres., treas.; J. B. Johnson, vice 


pres., gen. mgr. & sales mgr.; J. Ln 


Hronek, vice-pres. & factory mgr. 
E. R. Olney, pur. agt.; J. K. Aiken, 
adv. mgr.; M. H. Arms, chief engr, 
Det. Rep.—Motch & Merryweather 


Mchy. Co., W. Third and Lakeside ace. 


Adv. Agcy.—Henry A. Loudon, Boston, 
Mass. ‘ 


BUCKEYE BUMPER DIV., The Electrie 
Auto-Lite Co., Springfield, O. Auto- 
mobile bumpers, hubcaps and spring 
covers. C. Lancaster, plant mgr. 


BUCKEYE RELINER PRODUCING CO., 
THE, 637-671 N. Jackson st., Lima, OQ. 
Automotive radiator hose, automotive 
fan belts, tube repair kits, tire and 
tube repair materials, gasket shellac, 
rubber cements—all kinds, tire repair 
patches, tire boots, windshield wiper 
tubing, air hose and pump hose, indus- 
trial rubber mallets, friction tape, rub- 
ber gaskets and grommets. Ben Ra- 
kowsky, pres., treas., gen. and sales 
megr., and pur. agt.; Mrs. J. Rakowsky, 
vice-pres.; Norman Funni, sec.; A. E. 
Roth, sup. of prod. 


BUDA CO., THE, 154th and Commercial 
ave., Harvey, Ill. Diesel engines, gaso- 
line engines, generator sets, lifting 
jacks, railroad equipment, industrial 
shop truck, earth drill. J. 8. Dempesy, 
pres. and treas.; R. K. Mangan, exec. 
vice-pres. and sales mgr.; K. E. Fitz- 
patrick, secy.; Guy Hinkle, plant 
mgr.; H. G. Smith, chief engr.; R. O. 
Wieterson, dir. of pur.; H. H. Cohen- 


our, adv. mgr. Adv. Agcy.—Russell 
T. Gray, Inc., Chicago, Ill. Contact, 
J. M. O’Dea. 


BUDD MFG. CO., EDWARD G., Phila- 
delphia, Pa. Now making war products 
only. In peacetime make all steel auto- 
mobile bodies and stampings, die and 
tool work, truck trailer bodies, naval 
structures, airplanes, railroad passen- 
ger cars. Edward G. Budd, pres.; 
Donald Alexander, Edward G. Budd 
jr., vice-pres.; Halton A. Coward, 
secy.; Paul Zens, treas.; Joseph Led- 
winka, engr.; Frank S. White, pur. agt. 


BUDD WHEEL CO., 12141 Charlevoix 
ave., Detroit. Passenger car and truck 
hubs, wheels and brake drums; in- 
duction heat-treating and hardening 
Processes. Edward G. Budd, pres.; 
Donald Alexander, vice-pres.; W. H. 
Farr, vice-pres. in chge. mfg.; H. A. 
Coward, secy.; Paul Zens, treas.; E. 
A. Clark, vice-pres., sales mgr.; C. 
L. Eksergian, engr.; W. R. Davies, 
dir. of purchases. 


LK 

BUICK MOTOR DIV., General Motors 
Sales Corp., Flint 2, Mich. Harlow H. 
Curtice, pres., gen. mgr.; W. F. Huf- 
stader, vice-pres.; gen. sales mgr.; H. 
J. C. Miller, asst. sales mer. in chge. 
of the East; O. L. Waller, asst. sales 
mgr. in chge. of the Middlewest; 
C. Edmonds, Cent. reg. megr.; H. C. 
Gillespie, South reg. mgr.; A. H. Bel- 
fie, dir. mer.; I. L. Wiles, comptr.; L. 


A. Stewart, chief pur. agt.; Chas. 
Chayne, cHtiief engr.; O. W. Young, 
exec. asst. to pres.; W. N. Larke, 
mfg. mgr.; B. H. Newell, gen. supt. 


Adv. Agcey.—Arthur Kudner, Inc., New 
York, BH. YF. 


(See display advertising index) 





BULLARD CO., THE, 286 Canfield ave., 
Bridgeport 2, Conn. Machine tools, E. 
P. Bullard jr., chmn., pres., E. C. 
Bullard, vice-pres., gen. mgr.; A. E. 
North, secy.-treas.; E. P. Bullard III, 
vice-pres. in chge. of mfg.; G. L. Todd, 
compt.; J. W. Bray, vice-pres., chge. 


1821 Broad st., ° 
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o’s Who in th 
Oo t e Industr CARPENTER STEEL 00., THE, 157 W. mgr.; D. J. McCarthy, secy.; J. Schen- 
Bern st., Reading, Pa. Matched tool berg, asst. secy.; E. FP. Klein, treas.; 
E. P. Blanchard, sales mgr.; canap steels, automotive die steel; stainless L. C. Fenn, asset. treas.; J. Thibault, 
lard, adv. aes R. T. Phipps, Von Horne 1O8, PRODUCTS; LTD., 272 ne free forming strip, free mactin- chief engr.; B. B. Goodman, r. it: 
“at afgber ompeon, Giai — SONh automotive acs Tasrimey aed Slt MUMMY Aly Mela and apectaly ral Mators,Didg. ay.” Acer —Grey 
Motors bidg. inecliante inspection lamps, start. a, steels, high nickel alloys. J. Adv. Agency, 166 W. 32nd st., New 
LM. gmting-ignition replacement. parts. age Parker, om Jos. 8. Pendleton, York, N. Y. 

TUBING 000 Main ~omice 8°, Dur age rang’ gE M.R. Ola- rod; “Prank R- Palmer,’ vie-pres., CASE HARDENING SERVICE CO., 
en ave, Detroit, Mich, Auto. SF st, Winnipey Mane Gan Home sales RB. Wreshafer, pur. agt. Det. 2281 Scranton rd., Cleveland, 0. 
. . refrigeration, aircraft and mis- Ew Few cg Montteal. Adv, Agey.— Waeesen = a, dist. =. 6181 Sonat ite, carburtstng comoound | Cassette, 
ous tubing. Wendell W. Ander- House. menolds & Co., Ltd., Yardley He e. \v. Agey.—Beaumont, cyanide compound; . : 
og., treas.; W. C. Ireland, vice- se, Tororto, aa & fas, = Reading, Pa. oes a eee ond pe 
mgr.; Dr. INON ¢ tact, Robert F. Heller. covering; hardening ; 
. res. ; ‘or Dp aan a CANNON | CHEMICAL CO. INC., 210 Drawite, drawing salts; CHS carburis- 
‘ales; B. A. Gratton, ‘contr; Green foie erett, Mass. Rustbuster CARTER CARBURETOR CORP., 2820-56 ing salts. J. S. Ayling, pres. & pur. 
+}.2 Wright, secy.; P. A. O'Connell, hibitor: pepe ecetor cleaner and in- N. Spring ave., St. Louis 7, Mo. Auto- agt.; C. P. Critszer, vice-pres.; Miss 

ngs T. H. Schneider, pur. agt. corrosion  pretaivee”: 7, rust and — carburetors, fuel filters, electric M. Kimes, secy. 
: display advertising index) pastes No. &, rust preventive: esate pres.: HO. Wick (Now York), ovcy.; CATALIN OCORP., 1 Park ave., New 
— lah, chromium and bright metal fine L. A. Blackford (New York), treas.; York, N. ¥. Cast phenolic resins, rods, 
STON BING CO., Subsidi shes; Dirtbuster Car Wash, Leo E H, H. C. Weed, gen. mgr., vice-pres.; sheets, tubes, special castings; phenolic 
re Foundries ce. 300i-—ieth, foncannon, pres. and treas.; Prancis Vv. J. Lowenstein, sales mgr.; G. M. resin glue for plywood and veneers; 
'"tford, Ul. Piston rings, piston ce oe wee pa ay Fi % & weraen itent ‘pinstis of paper base, A.W. 
’ , . a oe au —V. C. Wo uce . . 
eee beaten, "ia "ay aan oo aa — K. Bight ar General Motors bidg. Adv. Asey. Mann, exec. ar ae = _ oo 
YZ . tools weit 32. Cemented car- —Oakleigh R. French & Associates, 8t. vice-pres.,gen. sales mgr.; L. ck, 
Frank M. White, pres.; A. H. bide tools, cemented carbide drawing Louis, Mo. ‘Sosa, OR Soon oeaeent Robert Frese, secy.-treas.; 


Bates. vice-pres., WOrks mgr.; M. E. 
Wahl: trom, secy.-treas.; C. M. Dale, 
found:y mgr., C. L. Haseman, piston 
ring exgr.; F. M. McCalmon, supt. Burd 
piston Ring Co.; BE. EB. Eiseman, sales 
mgr., replacements; G. H. Gruber, sales 
mgr., original equip.,; F. J. Erickson, 
pur. agt. Pacifie Coast Offices—J. R. 
Waliuce Co., 1500 So .Hope st., Los An- 
geles 15, Calif. Factory Distributing Co., 
]ozd- 10th ave., Seattle 22, Washington. 
Adv. Agoy,—-Western Advertising 
Agency, 612 Wisconsin ave., Racine, 
Wis. 


BURGESS-NORTON MFG. CO., 737 Pey- 
ton si., Geneva, ill. Piston pins, ciuicn 
aiscs, piates, ball bearmg assemopuies, 
screw macnoine products, stee: stamp- 
igs. C. M. Burgess ,pres.; FY. EB. bur- 
gess, exec. vice-pres., C. FP. Woihuter, 
vice-pres. @& secy., C. M. Burgess, 
treas.; H. S. Smuth, sales mégr., con- 
tract div.; C. B. Johnson, sales mgyr., 
joober aiv.; G. W. Water, engr.; G. 
WwW. vansen, pur. agt. 


BURKHARDT CO., THE, 545 W. Larned 
st., Detroit 26, Mich. Sales portiolios, 
catalogue covers, loose lear binaers, 
pampiuet binding, general bookbinaing, 
piastic dials, computers and name- 
piates. Eaw. H. Zerpe, pres., gen. and 
sales mgr.; 8. G. Johnson and A. R. 
wussell, vice-pres.; Lk. D. Knorr, sec.- 
treas.; A. W. SMaufuss, pur. agt.; Wm. 
Geddis, adv. mgr.; A. R. Russell, sales 
prom. mgr.; 8. J. Johnson, gov. sales; 
Charles Goik, supt.; Ed. Redies, per- 
sonnel mgr. Adv. Agcy.—cC. E. Rickerd. 


BURKART MFG. CO., F., 4900 N. Second 
st., St. Louis, Mo. Fobafimi sisal pads, 
combination pad, cotton pads, cotton 
batts, plastics. O. R. Burkart, chmn. 
of bd.; H. J. Burkart, pres.; H. W. 
Hagnauer, vice-pres. and sales mgr.; 
A. E. Kammerer, secy.; Karl Jacob, 
chief engr.; Harry FP. Meyer, adv. mgr. 
Det. Rep.—W. C. Patterson, 2679 Con- 
nor ave. Adv. Agcy.—Anfenger Adv. Co., 
St. Louls, Mo. Contact George Vols. 


Cc 


CADILLAC MOTOR CAR DIV., General 
Motors Oorp., 2860 Clark ave., Detroit, 
Mich. M-5 light tank, M-8 howitzer 
and other combat vehicles and vital 
precision aircraft engine parts. N. 
Dreystadt, gen. mgr.; D. EK. Ahrens, 
gen. sales mgr.; R. L. Rickenbaugh, 
indse. mgr.; C. H. Betts, asst. mdse. 
ngr.; J. ¥. Gordon, chief engr.; D. F. 
Hulgrave, mgr. pur.; W. B. Wardle, 
compt.; C. A. Raftrey, works mgr.; 
i. Le. Newton, EB. F. Upson, asst. gen. 
ssles mgra.; J. M. Roche, dir. of per- 
«eoonel, Adv. Agey.—MacManus, John 
& Adams, Inc., Fisher bidg., Detroit. 


(See display advertising index) 
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ALLANAN MFG. CO., 90 Holten st., 

i uvers, Mass., P. O. Box 245. Doublex 
iacement battery hangers, battery 
i downs, battery universal downs, 
ery hold down bolts. Herbert A. 
anan, gen. mgr., sales mgr., adv. 

l.2.; Howard Callanan, pur. agt. 





2 
> 


_UMET STEEL DIVISION, Borg- 
“srmer Corp., 310 8. Michigan ave., 
- ‘cago, Ill, Rail steel merchant bars 
shapes, rail steel tubing—welded & 
“ted, rail steel fence posts, rein- 


ter, secy-treas., Chicago Heights; 
. J. Phillips, plant engr., Chicago 
ights; F. W. Ogden, pur. agt. 


VAN MACHINE PRODUCTS, INC., 
i 8. Water st., Jackson, Mich. Con- 
4ct manufacturers, automotive parts, 


e 


‘PBELL CO., INC., A. S., 161 Prescott 
East Boston, Mass. Metal stamp- 
38, grille guards, license plate frames, 
der guards, Nojax flat tire trucks, 
ier automotive devices. N. C. Ray- 
nd, pres. and gen. mgr.; W. EB. Por- 
vice-pres.; F. W. Wheeler, vice- 
*s. and treas.; H. W. Wentworth, 
-e-pres.; C, L. Holmes, secy.; C. BR. 
<mpbell, gen. sales mgr. and adv. 
ét.; Hillary Hill, chief engr.; W. A. 
lon, pur. agt. Det. Rep.—A. 5. 
-ampbell Co., Inc., 408- Fisher bldg. 
dv. Agey.—Cory Snow, Inc., Boston, 
lass. 


‘MPBELL, WYANT & CANNON FOUN- 
‘RY CO., Muskegon, Mich. G. W. Can- 
“On, pres.; I. A. Wyant, exec. vice- 
res.; W. H. Hummel, treas.; R. L 
dndland, sec.; D. J. Vail, sales mgt.; 
ma chief eng.; A. G. Nelson, 


and sizing dies 


impregnated whee} 


Carboloy diamond 


E. 8. Horsman, adv. mgr., pur. agt.; 





; dressers, diamond Adv. Agey.—Walter J. Gallagher, 175 
core bits. W. G Robbins, pres.: CARTER ©00., GEORGE B., 630 Lycaste ° : ° ° 
arate sec y.-trens : K. rR Semen ave.. Detroit. Automobile trim and | fea 9 ave., New York, N. Y. Contact, 
Howell 1, one oe prt E. Cc. Foulka ve canter, 
engr.; A Decario, pur. ag et treas.; T. 2. » mgr, pUr. Agt-; CELANESE CELLULOID CORP. (a div. 


Se eeeeeneSEESSSESNSeeEEs 
CARLTON LAMP CORP., 730 So. 13th st. 


Newark 3, N. J. Automeb! 
radio panel lamp \cbile lamp bulbs, 


West 40th st. New York, N. ¥, 


W. Bishop, supt. 


ave., Bridgeport 


ef Celanese Corp. of America), 180 
Madison ave., New York City, N. Y. 


CASCO PRODUCTS CORP., 512 Hancock Cellulose plastics in form of molding 
Conn. Auziliary material, sheets, rods, tubes, films and 


bulbs, flashlight 

lamp bulbs. !ndica: sealed-beam driving, passi and fog foils and plastic glazing, Lumarith, 
A. Teubureh cy ams — bulbs. FP. lights, rubber bladed fans, “fenderettes, (cellulose acetate base), Aero Quality 
vice-pres., treas.: a omas Spina, fender guides, automatic cigar lighters, Lumarith, Lumarith E. C. (ethyl cel- 
engr Ady “a : = D. Collins, chief steering controls, gearshift knobs, door lulose base). Vimlite & Lumapane, 
; » Agcy.-Morse & Morse, 8 mirrors, defrosters, heater Celluloid (cellulose nitrate base), Lin- 
switches, thermometers. J. H. Cone, dol, Oellulube Cellufiex. Camille Drev- 

(See display advertising index) pres.; B. G. Cochrane, vice-pres., sales fus, pres.; E. W. Ward, gen. sales 
mgr.; A. O. Samuels, vice-pres., gen. mgr.; Harriet E. Raymond, adv. mgr. 
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Buy Bonds Today 
for Peace Tomorrow 







Det. Rep.—714 Stephenson bidg. Adv. 

Agency.—Ivy & Ellington, Inc., New 

York, N. Y. Contact, H. T. Breeding. 
(See display advertising index) 





CHAMPION MACHINE & FORGING 
©CO., 3605 KE. 78th St., Cleveland, O. 
Drop forgings. H. W. Foster, pres.; 
J. F. Connelly, vice-pres. & gen. mgr.; 
H. D. Krauss, secy.-treas. & adv. 
mgr.; F. F. Pepper, sales mgr.; F. R. 
Williams, chief engr.; L. O. Keepers, 
pur. agt. Det. Rep.—cC. A. Carr. 


CHAMPION PNEUMATIC MACHINERY 
CO., 8156-70 South Chicago ave., Chi- 
cago, Ill. Air compressors, car wash- 
ers, air hose reels. Geo. T. Rayfield, 
pres., gen. mgr. & pur. agt.; Fred J. 
Rayfield, vice-pres., treas. & chief 
engr.; C. H. Lee, secy., sales mgr. & 
adv. mgr. Det. Rep.—Aro Sales & 
Service, 5427 Grand River ave. 


CHAMPION SPARK PLUG CO., Upton 
ave., Toledo, O. Spark plugs, testers, 
cleaners, service units. R. A. Strana- 
han, pres.; M. C. Dewitt, vice-pres., 
adv. mgr.; Duane Stranahan, vice- 
pres.; R. H. Rowland, vice - pres. 
(sales); H. B. Speyer, secy.; F. D. 
Stranahan, treas.; C. L. Corwin, sales 
mgr.; J. F. Lewis, pur. agt. Det. Rep. 
—J. B. Funk, 620 Fisher bidg. Aév. 
Agcy. — MacManus, John & Adams, 
Inc., Wisher bidg., Detroit. Contact, 
John R. MacManus. 


(See display advertising index) 





CHAMP-ITEMS, INC., 6191 Maple ave., 
St. Louis, Mo. Auto replacement parts, 
Edw. H. Mohme, pres., gen. mgr., adv. 
mgr.; E. L. Wylie, secy.-treas., sales 
mgr.; F. P. Mohme, vice-pres.; J. G. 
Meiners, chief engr., pur. agt. Adv. 





any of the products Sparton builds for war have peacetime 


uses. Sparton will be ready on short notice to supply horns 


for tomorrow’s car... in volume. 


All that Sparton has learned in 35 years about the highly 


specialized art of building good warning signals is available now 


to the automotive industry. 


Manufacturers seeking a source for horns that have sales value 


are invited to write to Sparton Engineering Department, Plant 1. 


THE SPARKS-WITHINGTON CO. + JACKSON, MICH. 


Plant 1 «© Jackson, Michigan 


PRECISION PRODUCERS OF AUTOMOTIVE PRODUCTS SINCE 1900 






LAMP DIV., The 
ont a 
ender lamps, 
8, driving, 
ator grilles, radio 
tetal sealed beam 
and transformer 
erson, gen. mgr.; 
wr.; Delio Perez, 
eigel, pur. agt. 


Front st. and 
tet, R. I. Manu- 
! cable for auto- 
aviation use. M. 

treas.; W. A. 
thge. mfg. and 
vice-pres., chge. 
Tom, vice-pres., 
O'Connell, asst. 
Tedit mer. Adv. 
tt, Philadelphia, 


EE 

MACHINERY 
0., 1993 Kienlen 
Air compressors, 
lraulic rotating) 
alter C. Hecker, 
vice-pres., wks. 
ty.-treas.; J. D. 
d -~ Cc. Blake, 
cker, pur. agt. 
R. French & 
» St. Louls, Mo. 


‘ing index) 
——————— 


CHE, 806 Wind- 
- Lathe chucks, 
and production 
loan, pres. and 

jr., vice-pres. 
ren, sales and 
——— 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


Who’s Who in the Industry 


Agey.—Beecher Advertising 
Olive st., St. Louls, Mo. 
Joseph A. Maxwell. 


Co., 1706 
Contact, 


CHASE & CO., L. C., selling division of 
Sanford Mills, 295 Fifth ave., New 
York 16, N. Y¥. and Troy Bianket 
Mills, Troy, N. H. Automotive uphol- 
stery fabrics, Seamloc carpet, auto- 
motive coated fabrics, blankets & 
robes, trunk linings. George B. Ogan, 
gen. mgr. Det. Rep.—J. L. Gibson, 523 
New Center bidg. Adv. Agcy.—James 
J. McMahon, Inc., New York, N. Y. 
Contact, James J. McMahon. 


(See display advertising index) 


CHATILLON & SONS, 85 Cliff st., New 
York, N. ¥. Dynamometer scales, ten- 
sion gauges, spring testers, low capacity 
tensile and compression testers, plat- 
form scales, straight spring balances, 
hanging dial scales. George E. Chatil- 
lion, pres.; Alfred J. Chatillion, vice- 
pres. Adv. Agcy.—George Gibson & Co., 
100 Gold st., New York, N. Y. 


CHEFFORD MASTER MFG. CO., Fair- 
field, Wayne County, Ill. Water pumps 
and parts, tie rod ends and drag links, 
clutch and wheel bearings, piston pins, 
fuel pumps, hydraulic brake parts, stop 
lite switches. B. Frankel, pres.; 8. M. 
Fields, vice-pres.; Ruby Boyd, secy.; W. 
H. Blackburn, treas.; H. Frankel, sales 
and adv. mgr.; Charles Elliott, chief 
engr.; Kenneth Sullivan, pur. agt. Adv. 
—— & Grossman, Chica- 
go, Ill. 


CHEVROLET MOTOR DIV., General 
Motors Corp., General Motors bidg. 


Detroit. M. EB. Coyle, gen. mgr.; E. W. 


Ivey, gen. aud. production div.; C. E. 
Wetherald, gen. mfg. mgr.; Arnold 
Lenz, asst. mfg. mgr.; Hugh Dean, 
asst. mfg. mgr. plants; E. C. Shaw, 
asst. mfg. mgr. assembly plants; 
A. E. Jacobson, div. comptr.; J. M. 
Crawford, chief engr.; J. G. Wood, 
asst. chief engr.; Russell Ford, pur. 
agt.; C. R. Scharff, traffic mgr. sales 
div.; W. E. Holler, gen. sales mgr.; T. 
H. Keating, BE. A. Nimnicht, asst. gen. 
sales mgrs.; O. P. Pisken, adv. mgr.; 
M. D. Douglass, parts and access. dept. 
mgr.; I. W. Thompson, parts and 
access. merchandising mgr.; W. E. 
Fish, commercial car mgr.; Ed Hedner, 
serv. and mech. dept. mgr.; T. E. 
Brents, merchandising and training 
dept. mgr.; J. M. Hendrie, car distrb. 
mgr.; H. E. Crawford, mgr. bus. 
mangmt.; C. A. Kleist, mgr. budget 
dept.; U. J. Hamby, market analysis 
dept. mgr.; John T. White, chart and 
display dept. mer.; H. J. Bostwick, 
staff coordinator and sales research 
mer. 
(See display advertising index) 


CHICAGO CORK WORKS CO., 2600 N. 


Crawford ave., Chicago 39, Ill. Cork 
gaskets, sheets. stoppers, strips, spe- 
cialties. Howard L. Glover, pres.; Orion 
Cc. Glover, vice-pres.; Henry O. Zoel- 
lick, sec.; William E. Rohn, chief eng.; 
Harry M. Schmidt, sales engr. 


CHICAGO CURLED HAIR ©O., 2301 8. 


Paulina st., Chicago, Ill. Curled hair for 
upholstery purposes and for mattress 
manufacturers in loose form and in pad 
form, sanafiex pads with and without 
critical materials. Arthur N. Horwich, 


pres.; Philip Horwich, vice-pres.; Theo- 
dore Horwich, secy.; Bernard Horwich, 


CHICAGO RAWHIDE MFG. O0., 9000 
Alpine ave., Detroit, and 1301 Elston 
ave., Chicago, Ill. Oil seals and grease 
retainers, mechanical leather parts, 
mallets and hammers, synthetic rubber 
products. B. W. Emery, pres.; 8. E. 
Ullman, exec. vice-pres.; M. A. Schiltz, 
secy.-treas.; Jens Agger, vice-pres., 
gen. mgr., Chicago; H. L. Northup, 
vice-pres., asst. gen. mgr., Chicago; 
Herman Koelliker, vice-pres., gen. mgr., 
Synthetie Rubber Div.; R. J. Vedovell, 
vice-pres., Chicago; 8. C. McCombs, 
vice-pres., gen. mgr., Detroit; A. F. 
Gardner, engr., Detroit; B. Frodin, pur. 
agt., Chicago; H. Brown, pur. agt., 
Detroit. Adv. Agey.—Witte & Burden, 
Detroit. 


OCHRYSLER OORP., Airtemp Div., Day- 
ton, O. Formerly summer and winter 
air conditioning and heating equipment, 
now tent heaters, bomb racks, propeller 
balancing stands, factory and hospital 
temperature control equipment and 
other war products. D. W. Russell, 
pres.; P. B. Zimmerman, vice- pres. & 
gen. sales mgr.; I. C. Baker, vice-pres. 
in ehge. central station sales; A. R. 
Fors, vice-pres. in chge. mfg.; A. P. 
Livar, chief engr.; V. P. Black, adv. 
mgr. Adv. Agey.—Grace & Bement, 
Ine., Detroit, Mich. 


CHRYSLER CORP., 341 Massachusetts 
ave., Detroit. Plymouth, Dodge, DeSoto 
and Chrysler cars, Dodge trucks, ma- 
rine and industrial gasoline motors to 
Jan. 31, 1942. Now Army trucks, A.A. 
guns, bomber fuselages and medium 
tanks, tank engines, bomber wings, 
wide variety ammunition, aircraft en- 
gines, gyro-compasses, marine tractors, 
air-raid sirens, and many other war 
items. K. T. Keller, pres.; A. vanderZee, 


- 
HI-TEST|] o ISAFETY 
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Hour after hour... mile after mile... the 


driver keeps his eyes glued on the road, 


watchful for thousands of conditions which 


dictate his driving actions. 


He drives according to what he sees. 


And that’s why clear visibility is of first- 


ranking importance to highway safety . . . 


why it is vital to prevent eye fatigue that 


can result from minor optical distortions 


in glass. 


Because it is clearer, flatter and freer 


Nicholas Kelley, W. Ledyard Mitchell, 
vice-pres.; B. E. Hutchinson, vice-pres., 
chmn. of finance comm.; H. L. Weckler, 
vice-pres., gen. mgr.; F. M. Zeder, vice- 
pres., vice-chmn. of bd.; H. A. Davies, 
treas.; L. A. Moehring, compt.; R. P. 
Fohey, secy.; D. J. Hutchinson, asst. 
treas.; G. W. Troost, asst. compt.; R. B. 
Pomeroy, Craig Keith, asst. secy. Direc- 
tors: F. M. Zeder, J. C. Brady, Carl 
Breer, Thomas E. Murray, Herman L. 
Weckler, Waddill Catchings, W. P. 
Chrysler jr., George W. Davison, Allen 
FP. Edwards, J. E. Fields, Byron C. Foy, 
John A. Hartford, B. E. Hutchinson, 
K. T. Keller, Nicholas Kelley, W. Led- 
yard Mitchell, O. R. Skelton, Matthew 
S. Sloan, Harold E. Talbott, Juan T. 
Trippe, John M. Perry, Finance comm. ; 
B. E. Hutchinson, Juan T. Trippe, Wad- 
dill Catchings, George W. Davidson, 
John A. Hartford, K. T. Keller, Matthew 
.S Sloan. Operations comm.; F. C. Bahr, 
S. E. Bleicher, Carl Breer, L. L. Colbert, 
H. A. Davies, D. 8S. Eddins, R. P. Fohey, 
E. J. Hunt, C. L. Jacobson, A. P. Has- 
call, B. E. Hutchinson, K. T. Keller, 
Nicholas Kelley, Nicholas Kelley jr., 
P. J. Lamborn, H. R. Matheney, W. L. 
Mitchell, L. A. Moehring, I. T. O’Brien, 
D. W. Russell, C. B. Thomas, T. J. 
Ross, O. R. Skelton, A. vanderZee, D. A. 
Wallace, H. L. Weckler, F. M. Zeder; 
I. B. Hooper, operations comm. secy; 
D. T. Flater, staff master mechanic; 
Carl Breer, dir. of res.; O. R. Skelton, 
dir. of engrg.; Oliver Clark, H. T. Wool- 
son, exec. engrs.; Nicholas Kelley jr., 
resident atty.; A. P. Hascall, gen. pur. 
agt.; J. H. Mack, gen. serv. mgr.; J. W. 
Scoville, statistician; C. T. Winegar, 
dir. of personnel; E. J. Hunt, oper- 
ating mgr. tank arsenal; D. A. Samson, 
operating mgr. bomber plant; L. L. Col- 
bert, gen. mgr. Dodge-Chicago engine 
plant; C. L. Jacobsen, gen. mgr. Chrys- 
ler Evansville ordnance plant; L. J. 
Purd gen. mgr. Dodge Army truck 


from optical distortions, many of America’s 


car manufacturers have used Safety Glass 
made of Libbey-Owens:Ford Polished Plate 


Glass throughout their cars—in windshields 


and in the equally important side and rear 


windows as well. 


In working out designs for tomorrow’s 


cars...remember that good glass is im- 


portant to highway safety. Libbey-Owens: 
Ford Glass Company,41104 Nicholas Build- 


ing, Toledo 3, Ohio, 


LIBBEY: OWENS : FORD 
& Gneat Name mn GLASS 


CINCINNATI 


lant; H. R. Matheny, opr. mgr. High- 
and Park plant; Rathbone, Perry, Kel- 
ley & Drye, New York gen. counsel; 
Bulkley, Dickinson, Wright & Davis, 
Detroit, counsel. 


CHRYSLER CORP., war-work personnel: 
Division Zeder, 


bodies; C. E. Davy, dir. engrg. opera- 
tions; M. A. Wheeler, labor rel. super- 
—s W. H. MacDuff, personnel super- 

3. 

Gun Arsenel: D. 8. Eddins, gen. 
mgr.; Geo. Rumford jr., master mech.; 
O. I. Neff, supt. of planning; I. L. 
Mitchell, chief insp. 

Tank Arsenal: E. J. Hunt, operating 
mgr.; L. D. Cosart, staff exec.; R. T. 
Keller, works mgr.; C. F. Venderkerch, 
master mech., E. G. Lickteig, asst.mas- 
ter mech.; E. C. Dodt, chief engr.; 
H. E. Mills, plant engr.; A. C. Breit- 
enbach, chief insp.; J. Oliver, @¢m- 
Ployment mgr. 

De Sote Bomber Plant: Cc. E. 

Bleicher, gen. mgr.; D. A. Samson, 
operating mgr.; M. B. Savage, master 
mech.; J. Coffron, plant engr.; W. L. 
Mitchell jr., supt. of planning; 
Ralph Lane, chief insp.; C. E. Hustedt, 
employment mgr. 
Dodge-Chicago Plant: L. L. Colbert, 
gen. mgr.; Wayne Eddy, prod. mgr.; 
L. A. Klein, gen. master mech.; C. E. 
Dalton, chief liaison dir., W. C. New- 
berg, chief engr.; C. B. Cornell, dir. of 
personnel; H. J. Laidlaw, plant engr.; 
A. H. Hilverkus, supt. of planning; P. D. 
Hotelling, constr. engr.; L. W. Haskell, 
budget supv.; F. C. Martin, factory 
auditor; A. C. Downey, employment 
comm.; R. H. Hetrick, gen. auditor. 


Dodge Army Truck Plant: L. J. 
Purdy, gen. mgr.; R. H. Dragsdort, 
plant mgr.; W. Finzel, master mech.; 
E. J. McPhee, gen. supt.; H. L. 
Hocker, plant engr.; F. A. Monroe, 
chief insp. 

Evansville Ordnance Plan*: C. L. 
Jacobson, gen. mgr.; B. M. Bickford, 
factory mgr.; N. D. Martin, plant 
engr.; A. M. Glenn, employment mgr. 

Fargo Motor Corp.: R. L. Biggers, 
pres.; H. R. Steelman, dir. of field 
operations; P. L. Dean, dir. of serv. 
and training; N. W. Seidel, dir. of 
Army liaison; J. P. Cummings, comm. 
car engr. , 


CHRYSLER EXPORT CORP., Div. of 
Chrsyer Corp., 341 Massachusetts Ave., 
Detroit. In peace time, exports Chrys- 
ler, Dodge, DeSoto and Plymouth 
passenger cars, Dodge and Plymouth 
commercial cars and Dodge trucks. 
Now exports war materials. W. Led- 
yard Mitchell, chmn. of the board; C. 
B. Thomas, pres. and gen. mgr.; E. 
W. Salley, secy.-treas.; W. H. Welch, 
asst. to the pres.; H. P. Stewart, sales 
mgr.; 8. E. Jamieson, serv. mgr.; L. 
L. Salsinger, truck sales; W. B. Chapo- 
tan, adv. mer. 


CHRYSLER MARINE ENGINE CORP., 
Division of Chrysler Corp., 12200 E. 
Jefferson ave., Detroit Chrysler ma- 
rine and industrial engines. D. A. 
Wallace, pres.; H. T. Woolson, vice- 
pres; J. A. O'Malley, vice-pres. & gen. 
mgr.; Nicholas Kelley jr., vice-pres.; B. 
W. Ritchie, secy.-treas.; L. A. Moeh- 
ring, compt. 


CHRYSLER MOTORS PARTS CORP., 
Div. of Chrysler Corp., 341 Massachu- 
setts ave., Detroit, Mich. Automobile 
and truck service parts for civilian 
and army use. K. T. Keller, pres.; 
F. C. Bahr, vice-pres., gen. mgr.; H. 
R. Matheny, vice-pres., opr. megr.; L. 
L. Colbert, vice-pres.; N. Kelley jr., 
vice-pres.; H. A. Davies, treas.; R. P. 
Fohey, secy.; T. E. Waterfall, opr. 
mgr.; Lee Lewis, asst. opr. mgr.; R. 
Cc. Ayer, sales mgr.; C. H. Scribner, 
sales dir.; N. I. Farley, adm. exec., 
govt. parts activities; H. H. Zeder, 
engr.; G. J. Keefe, adv. mgr.; A. J. 
Kotcher, es mgr., Marysville, Mich. ; 


delphia, Pa.; 8. J. Wall, parts depot 
mgr., Boston, Mass. 


CHRYSLER CORP. OF CANADA, 
LIMITED, Corner Tecumseh blvd. and 
MeDougall st., Windsor, Ont. War pro- 
ducts, trucks, industrial engines. C. 
W. Churchill, pres.; Kenneth Critten- 
den, vice-pres. and opr. mgr.; R. 8. 
Bridge, vice-pres., gen. works mgr.; 
E. W. Knevals, secy.-treas.; A. J. 
Shaw, sales mgr. Dodge-De Soto divs. ; 
John C. McGuire, sales mgr., Chrysler- 
Plymouth-Fargo divs.; W. E. McGraw, 
chief engr.; R. J. Jones, pur. agt.; H. 
J. G. Jackson, acting adv. mgr. Adv. 
Agcy.—Walsh Advertising Co., Ltd., 
Windsor, Ont. 


CHRYSLER SALES CORP. Division of 


Chrysler Corp., 12200 E. Jefferson ave., 
Detroit. Formerly passenger cars, town 
and country cars (station wagons); now 
tank engines, marine tractors, marine 
engines, Navy pontoons, Bofors gun 
parts, bomber wings and many other 
war items. D. A. Wallace, pres.; 
S. W. Munroe, gen. sales mgr.; E. B. 
Wilson, dir. of sales; W. A. Hilman, dir. 
of service; E. R. Maurer, chief engr. 
Adv. Agcy.—McCann-Erickson. 


CHRYSLER SALES CORP., Division ef 


Cerp., E. Jefferson 
ave., Detroit. Formerly passenger cars, 
town and country cars (station wagons) ; 
now tank engines, marine tractors, 
marine engines, Navy pontoons, Bofors 
gun parts, bomber wings and many 
other war items. D. A. Wallace, pres.; 
8S. W. Munroe, gen. sales mgr.; A. E. 
Tongue, dir. of adv.; E. B. Wilson, dir. 
of sales; W. A. Hilman, dir. of service; 
E. R. Maurer, chief engr. No agency 
appointed. 


AUTOMOBILE DLES. 
ASSN., 611 Second Natl. Bank bidg., 
Cincinnati. D. A. Bennett, pres.; F. 
H. Rengers, vice-pres.; Harry H. Heidt, 








CINCINNATI GRINDERS, 


Who’s Who in the Industry 


treas.; Erdie Turn 
acting mer. , Gm, rene, ond 


INC., a 
burg ave., Cincinnati 9, O. io, 2.3 


& 4 centerless grinders; plain - 
type grinders, 4” to 29” "wing; ean 
versal centertype grinders, 12” to 18” 
swing; centerless lapping machine; 
grinding machine attachments and 
accessories. F. V. Geler, pres.; W. W. 
Tangeman, vice pres. & gen. mgr.; F. 
M. Angevin, secy.; P. O. Geler, treas.; 
8S. E. Bergstrom, sales megr.; L. Nen- 
ninger, chief engr.; R. J. Duerler and 
H. Decatur, pur. agts.; C. M. Reesey, 
adv. mgr.. Det. Rep.—Cincinnati Mill- 
ing & Grinding Machines, Inc., 426 New 
Center bidg. 


CINCINNATI PLANER CO., THE, 3120 


Forrer st., Cincinnati 9, Ohio. Metal 
planers, vertical boring mills, planer 
type millers. C. H. M. Atkins, ch. of 
bd.; B. B. Quillen, pres.; George Langen 
and John H. Daum, vice-pres., sales 
mgr.; R. J. Steiner, sec.; George D. 
Walker, treas.; Vernor Schoolfield, gen. 
mer..; Jesse Daugherty, chief engr.; 
Jacob Knippling, pur. agt.; Maurice 
Schapiro, adv. mgr.; George LaMoth, 
works, mgr. Detroit Office—Motch & 
Merryweather Machinery Co., 2842 Ww. 
Grand blvd. 


switches, ignition switches, clutch cable 
controls, fuse blocks, junction blocks, 
car heater switches, tank switches, 
siren, master control, stoplite locking 
type controls. Harlow H. Pease, pres., 
treas., gen. mgr., sales mgr.; Robert 
KX. Winning, engr.; Charles Cooper, 
pur. agt. Det. Rep.—Phil.ip W. Krid- 
ler, 447 New Center bldg. 


COLE-HERSEE O0., 54 Cid Colony ave., 
Boston, Mass. Switches (headlamp, 
dash, dimmer, windshield wiper, door, 
stoplight), trailer connectors, electrical 
connectors, plugs, sockets, harnesses. 

Mayer, pres., treas., sales mer.; 
F. Scott Carpenter, gen. plant me_r.; 
T. Unsworth, chief engr. Det. Rep.-— 
Lloyd C. Nyman, 706 Boulevard bidg. 
Adv. Agcy.—Kamsler National Corp., 
New York, N. Y. Contact, S. Lowe 
Kamsler. 


COLLINS & AIKMAN CORP., 200 Madi- 
son ave., New York 16, N. Y. Auto- 
mobile upholstery fabrics of all types. 
W. G. McCullough, pres. & gen. mgr.; 
Wm. Van Schalscha, vice-pres.; C. M. 
Willon, secy.; C. B. Rockwell, treas.; 
P. B. Baldwin, gen. sales mgr.; S. C. 
Lukens, pur. agt.; J. Weemhoff, sales 
mgr., automotive fabrics div. Det. 
Office—Detroit Automotive Materials 
— Adv. Agey.—Arthur Kudner, 
ne. 


COLUMBUS 


Selsby, vice-pres.; A. L. Irish, vice- 
pres.,treas.; W. C. Roe, chief engr.; C. 
D. Rawson, pur. agt.; E. L. Mackey, 
adv. mgr. Det. & Pacific Offices—The 
Colson Corp., 63 Milwaukee ave., W., 
Detroit, Mich.; The Colson Equipment 
& Supply Co., 1317 Willow st., Los An- 
geles, Cal. Adv. Agcy.—Meermans, Inc., 
1924 N.B.C. Bldg., Cleveland 14, O. 


AUTOMOBILE TRADE 
ASSN., Inc., 390 E. Broad &t., 
Columbus, O. Don B. Cole, pres.; Geo. 
W. Byers, vice-pres.; D. Paul Davies, 
treas.; Neil D. Rush, secy.; John BP. 
Barton, exec. secy. 


COMMERCIAL CREDIT CO., First Natl. 


Bank blidg., Baltimore, Md. Financing. 
A. E. Duncan, chmn.; H. L. Wynegar, 
pres.; E. C. Wareheim, exec. vice- 
pres.; H. B. Mathews, H. M. Benson,, 
F. M. Nicodemus, W. Bruce Wylie, 
Charles J. Zimmerer, vice-pres.; H. E. 
Spears, vice-pres., comptr.; E. E. 
Heaton, secy.; W. L. Gardiner, treas.; 
Michael Sheehan, adv. mgr. Det. Rep. 
—F. G. Murphy, asst. vice-pres., 7310 
Woodward ave. Adv. Agey.—O’Dea, 
Sheldon & Canaday, Inc., 400 Madison 
ave., New York, N. Y. 


COMMERCIAL FILTERS CORP., 18 W. 


Third st., Boston, Mass. Fulflo filters 
and Honeycomb filter tubes. Merrill G. 
Hastings, pres.; Robert L. Fielding, 
vice-pres., treas., sales mgr. Det Rep. 
—J. N. Fauver Co., Inc., 49 W. Han- 


Jeep and other military planes. T. M. 
Girdler, chmn. bd.; Harry Woodhead, 
pres.; I, M. Laddon, exec. vice-pres.; 
Cc. T. Leigh, vice-pres.; F. A. Callery, 
vice-pres. finance; W. M. Shanahan, 
secy.; F. A. Learman, sales mgr.; H. 
A. Sutton, chief engr.; A. W. Larsen, 
pur. agt. Adv. Agcy—Young & Rubi- 
cam. 


CONTINENTAL MOTORS CORP., Mus- 


kegon, Mich. Engines: aircraft, auto- 
motive, industrial, agricultural; air- 
conditioning and oilfield power units, 
engine driven generator sets. C. J. 
Reese, pres. and gen. mgr.; B. F. 
Tobin jr., exec. vice-pres.. and secy.; 
L. P. Kalb, exec. vice-pres. chge. engrg. 
and mfg., Detroit Plant; G. J. Harin- 
ton, vice-pres. and plant mgr., Muskegon 
craft div.; D. H. Hollowell, vice-pres. 
chge. sales and service, aircraft div.; 
F. F. Schwilk, vice-pres., gen. sales 
mgr. commercial engine div:; E. Ginn, 
vice-pres., chief engr. commercial en- 
gines; H. W. Vandeven, treas.; T. Jack- 
son, vice-pres., chief engr., aircrarft 
engines; M. Ramsey, pur. agt.; J. L. 
Wierengo, adv. mgr. Det. Rep.—R. 
Harvey, 12801 E. Jefferson ave. Adv. 
Agcey.—Wallace Lindemann, Inc., Grand 
Rapids, Mich. 


COPELAND-GIBSON PRODUCTS CORP., 


7451 W. Eight Mile rd., Detroit, Mich. 
Specializing in front and rear crank- 
shaft oil seals. Z. M. Copeland, pres., 
treas.; N. A. Gibson, vice-pres., chief 
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CORCORAN-BROWN LAMP DIV., The 


Electrie Auto-Lite Co., 4890 Spring 
Grove ave.. Cincinnati, O. Automobile 
head lamps, tail lamps, fender lamps, 
direction signal lamps, driving, 

and fog lamps, radiator grilles, radio 
instrument grilles, metal sealed beam 
units, electric meter and transformer 
cabinets. C. L. Patterson, gen. mgr.; 
L. A. Wine, sales mgr.; Delio Perez, 
chief engr.; H. A. Beigel, pur. agt. 


CRESCENT CO., THE, Front st. and 


Central ave., Pawtucket, R. I. Manu- 
facturers of Wiry Joe cable for auto- 
motive, marine and aviation use. M. 
C. Sapinsley, pres., treas.; W. A. 
Demers, vice-pres. chge. mfg. and 
piant; J. T. Birch, vice-pres., chge. 
sales; A. R. Dahlstrom, vice-pres., 
chge. prod.; O. E. O'Connell, asst. 
treas., office mgr., credit mer. Adv. 
——— & Kynett, Philadelphia, 
a. 





CURTIS PNEUMATIC MACHINERY 


Div. of Curtis Mfg. Co., 1993 Kienlen 
ave., St. Louls, Mo. Air compressors, 
automobile lifts, (hydraulic rotating) 
automobile washers. Walter C. Hecker, 
pres.; F. Ackermann, vice-pres., wks. 
mgr.; Chas. Frees, secy.-treas.; J. D. 
Lodwick, sales mgr.; L. C. Blake, 
adv. mgr.; J. A. A. Hecker, pur. agt. 
Adv. Agcey.—Oakleigh R. French & 
Associates, 4235 Lindell, St. Louis, Mo. 
Contact, O. R. French. 


on CIRAC AUTOMATIC REVERSE CON- 


TROL CO., 757 Folsom st., San Fran- 
cisco, Calif. Shaflock, an automatic 
safety No-back device for motor ve- 
hicles. Max L. Rosenfeld, pres., gen. 
mgr.; Chas. P. Cirac, vice-pres.; S. R. 
Speier, secy. 


CIRCO PRODUCTS CO., 2835 Chester ave., 
Cleveland 14, O. Internal and/or ex- 
ternal degreasing, cleaning, flushing and 


a drying equipment, solvents and solvent 


stills, electro tin plating and automo- 
bile rebuilding equipment and tools. 
John F. Black, pres., treas., gen. megr., 


—_ sales mgr., adv. mgr.; N. J. Leary, vice- 


pres., pur. agt.; J. J. Skelly, vice-pres., 
chief engr.; Paul E. Lees, secy. Pacific 
Offices — 440 Golden Gate ave., San 


aa é Francisco, Cal. 


CLAPP MFG. CO., E. D., 305 W 
Genesee st., Auburn, N. Y. Drop 


<a forgings, carbon; alloy, tool and stain- 


se Steele, 


— a vice-pres., 


oun Gasoline and 


less steel; also monel metal, brass, 
bronze, copper. E. D. Clapp, pres.; 
H. W. Clapp, vice-pres.; W. le 
secy. & gen. mgr.; J. Dana 
Hutchinson, treas. & sales mgr.; Glenn 
Vatter, pur. agt. Det. Rep.—Arthur 
L. Rose, 7310 Woodward ave. 


CLARK EQUIPMENT CO., Buchanan, 
Mich., other plants at Battle Creek, 


vn ny Jackson and Berrien Springs. Mnfrs. 


front and rear axles, brakes, wheels, 
transmissions, and axle housings for 
r, motor trucks and farm equipment. 
electrical industrial 
trucks. High speed twist drills, ream- 
ers and other small tools. Clark blind 
DS rivets (Huck). Electric steel castings. 
Gear forgings and gears. A. S. Bonner, 
pres.; George Spatta, exec. vice-pres.; 
E. B. Ross, vice-pres.; R. J. Burrows, 
chief engr.; L. L. Lyon, 
treas.; G. E. Arnold, secy.; J. G. Mack, 
dir. of pur. L. A. Bixby,automotive 
sales mgr. Det. Rep.—E. M. Schultheis, 


= Fisher bldg. 


CLARK TRUCTRACTOR, Division of 
Clark Equipment Co., Battle Creek, 
Mich. Industrial tractors, lift trucks, 
tiering machines, PCC steel street 
railway trucks. Ezra W. Clark, vice- 
pres., gen. mgr.; E. J. Dunham, engr.; 
D. E. Leach, pur. agt. Det. Rep.—C. E.. 
Staninger, 2211 Fisher bldg. Adv. Agcy. 
—W. S. Lawson, Advertising, 69-71 


a Capital ave., S.W., Battle Creek, Mich. 


—_ mer.; 


a main and connecting 


CLAWSON & BALS, INC., 4701 W. Lake 
st., Chicago 44, Ill. Connecting rods, 
rod bearings, 
starter drives. P. A. Markey, pres.; R. 
K. Miller, vice-pres., sales mgr.; J. A. 
Barry, secy.-treas.; Carl Rolin, chief 
engr.; R. S. Evoth, pur. agt.; E. G. 
Vick, adv. mgr. Adv. Agey.—Behel & 
Waldie & Briggs, LaSalle Wacker bldg., 

bs Chicago, Ill. Contact, George Briggs. 


CLAYBORNE MFG. CO., 4545 W. Lake 
st., Chicago, Ill. Aircraft engine over- 
haul and assembly stands, aircraft 
production line stands, automotive 
engine overhaul and assembly stands. 
N. F. Claybourne, owner and sales 

L. E. Plassmeyer, chief engr.; 

R. S. Wiencek, pur. agt. Det. Rep.— 

W. J. Findlay, 477 Selden ave. Adv. 


Agcy.—Ross_ Llewellyn, Chicago, Ill. 
Contact R. MacKenzie. 
CLEVELAND AUTOMOTIVE TRADE 


ASSN., 310 Lakeside ave. W. Cleve- 
land, O. James A. Ferguson, pres.; 
Jay W. Barber, 1st vice-pres.; Marcus 
E. Feder, 2nd vice-pres.; George L. 
Dorner, treas.; R. Earl Burrows, secy. 


ST 
CLEVELAND GRAPHITE BRONZE co., 
THE, 17000 St. Clair ave., Cleveland, O. 
Engine bearings, bushings, thrust bear- 
ings, washers. Ben F. Hopkins, pres.; 
J. J. McIntyre, sr. vice-pres.; James L. 
“si Myers, exec. vice-pres.; Carl W. John- 
son, vice-pres. in charge of sales; John 
Vv. O. Palm, vice-pres. in charge of 
engrg.; Glen O. Smith, secy.; David R. 
Schoales, treas.; A. G. Mould, pur. agt. 
Det. Rep.—Robert E. Mooney, asst. 
sales mer. 
(See display advertising index) 
ST 


CLEVELAND STEEL PRODUCTS COBRP., 
Madison and W. 74th st., Cleveland, 
O. Universal joints and drive shafts, 
stampings, screw machine products. 
E. R. Seager, chmn. bd.; W. J. Smith, 
pres., gen. mgr.; A. G. Singler, vice- 
pres., secy; W. W. Slaght, vice-pres., 
chief engr.; H. G. Smith, treas.; C. V. 
Banwell, pur. agt. Det. Rep.—H. A. 
Cutting, 626 New Center bldg., 2nd ave. 


CLOYES GEAR WORKS, 17214 Roseland 
rd., N.E., Cleveland, O. Replacement 
timing gears, timing chain sprockets 
and couplings, commercial gerrs. R. 
T. Cloyes, owner, engr.; C. V. Laslo, 
supt.; H. C. Stebbins jr., sales. 


CLUM MFG. CO., 601 W. National ave., 
Milwaukee, Wis. Choke and throttle 
controls, foot dimmer switches, lighting 


cock ave., Detroit. Adv. Agcy.—Hor- 
ton-Noyes Co., Providence, R. I. 


CONSOLIDATED VULTEE AIRCRAFT 
CORP., San Diego, Calif. B-24 Libera- 
tor Bombers, PBY Catalina Patrol 
Bombers, PB2Y Coronado Patrol 
Bombers, c-87 highspeed transports, 
Vengeance, Reliant, Vigilant, Flying 


COLSON CORP., THE, Cedar st., Elyria, 
O. Casters, industrial trucks and plat- 
forms, Uft jack systems, bicycles, chil- 
dren’s vehicles, wheel chairs, wheel 


stretchers, inhalators, tray trucks, dish 
trucks, instrument tables, aircraft parts. 
Neely Powers, pres., gen. mgr.; J. C. 
Struthers. vice-pres., sales mgr.; H. R. 


On roads, rails and 
in the sky—in every 
land—in every language... 





Under the positive, dependable and gentle control of 


soundly engineered and finely built Houdaille Hy- 
draulic Devices, the violent thrusts, vibrations and 
shocks, to which mechanisms of transportation are 


subjected, cease to be a hazard or a discomfort. 


There is no comparable engineering substitute for 
the Houdaille Hydraulic shock absorption principle 


— that fact has been dramatically confirmed under 


engr. (See display advertising index) 





CORBITT, CO., THE, Henderson, N. C. 


CUSHMAN CHUCK CO., THE, 806 Wind- 
sor st., Hartford 1, Conn. Lathe chucks, 
all types for tool room and production 
equipment. Harry E. Sloan, pres. and 
treas.; Harry E. Sloan jr., vice-pres. 
and sec.; Harry W. Hultgren, sales and 


Heavy duty trucks and trailers. R. J. 
Corbitt, chmn. & gen. mgr.; W. B. 
Payne, pres. & sales mgr.; S. T. Peace 
sr., vice-pres. & treas.; J. E. Hite, 
secy. & pur. agt.; P. J. T. Rawlins, 
chief engr. 





+. 
means 


“SHOCK ABSORBER” 





present war conditions. And it is inevitable that new 
and far-reaching Houdaille adaptations of this basi- 
cally sound principle will increasingly smooth the 


paths of civilization in the days ahead. 


HOUDE ENGINEERING DIVISION OF 
HOUDAILLE-HERSHEY CORPORATION 
Makers of Hydraulic Controls 
BUFFALO 11, NEW YORK 


* Pronounced ““‘HOO-DYE" 
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Who’s Who in the Industry 


Agey.—Beecher Advertising Co., 1706 
Olive st., St. Louls, Mo. Contact, 
Joseph A. Maxwell. 


CHASE & CO., L. C., selling division of 
Sanford Mills, 295 Fifth ave. New 
York 16, N. Y¥. and Troy Blanket 
Mills, Troy, N. H. Automotive uphol- 
stery fabrics, Seamloc carpet, auto- 
motive coated fabrics, biankets & 
robes, trunk linings. George B. Ogan, 
gen. mgr. Det. Rep.—J. L. Gibson, 523 
New Center bidg. Adv. Agcy.—James 
J. McMahon, Inc., New York, N. Y. 
Contact, James J. McMahon. 


(See display advertising index) 


CHATILLON & SONS, 85 Cliff st., New 
York, N. ¥. Dynamometer scales, ten- 
sion gauges, spring testers, low capacity 
tensile and compression testers, plat- 
form scales, straight spring balances, 
hanging dial scales. George E. Chatil- 
lion, pres.; Alfred J. Chatillion, vice- 
pres. Adv. Agcy.—George Gibson & Co., 
100 Gold st., New York, N. Y. 


CHEFFORD MASTER MFG. CO., Fair- 
field, Wayne County, Ill. Water pumps 
and parts, tie rod ends and drag links, 
clutch and wheel bearings, piston pins, 
fuel pumps, hydraulic trake parts, stop 
lite switches. B. Frankel, pres.; 8. M. 
Fields, vice-pres.; Ruby Boyd, secy.; W. 
H. Blackburn, treas.; H. Frankel, sales 
and adv. mgr.; Charles Elliott, chief 
engr.; Kenneth Sullivan, pur. agt. Adv. 
ee & Grossman, Chica- 
go, Il. 


CHEVROLET MOTOR DIV., General 
Motors Corp., General Motors bidg. 


Detroit. M. B. Coyle, gen. mgr.; E. W. 
Ivey, gen. aud. production div.; C. E. 
Wetherald, gen. mfg. mgr.; Arnold 
Lenz, asst. mfg. mgr.; Hugh Dean, 
asst. mfg. mgr. plants; E. C. Shaw, 
asst. mfg. mgr. assembly plants; 
A. E. Jacobson, div. comptr.; J. M. 
Crawford, chief engr.; J. G. Wood, 
asst. chief engr.; Russell Ford, pur. 
agt.; C. R. Scharff, traffic mgr. sales 
div.; W. E. Holler, gen. sales mgr.; T. 
H. Keating, BE. A. Nimnicht, asst. gen. 
sales mgrs.; O. P. Pisken, adv. mgr.; 
M. D. Douglass, parts and access. dept. 
megr.; I. W. Thompson, parts and 
access. merchandising mgr.; W. E. 
Fish, commercial car mgr.; Ed Hedner, 
serv. and mech, dept. mgr.; T. E. 
Brents, merchandising and training 
dept. mgr.; J. M. Hendrie, car distrb. 
mgr.; H. E. Crawford, mgr. bus. 
mangmt.; C. A. Kleist, mgr. budget 
dept.; U. J. Hamby, market analysis 
dept. mgr.; John T. White, chart and 
display dept. mer.; H. J. Bostwick, 
staff coordinator and sales research 
mgr. 
(See display advertising index) 


CHICAGO CORK WORKS CO., 2600 N. 


Crawford ave., Chicago 39, Ill. Cork 
gaskets, sheets. stoppers, strips, spe- 
cialties. Howard L. Glover, pres.; Orion 
Cc. Glover, vice-pres.; Henry O. Zoel- 
lick, sec.; William E. Rohn, chief eng.; 
Harry M. Schmidt, sales engr. 


CHICAGO CURLED HAIR ©O., 2301 8. 


Paulina st., Chicago, Ill. Curled hair for 
upholstery purposes and for mattress 
manufacturers in loose form and in pad 
form, sanafiex pads with and without 
critical materials. Arthur N. Horwich, 


pres.; Philip Horwich, vice-pres.; Theo- 
dore Horwich, secy.; Bernard Horwich, 


OHICAGO RAWHIDE MFG. 
Alpine ave., Detroit, and 
ave., Chicago, Ill. Oil seals and grease 
retainers, mechanical parts, 
mallets and hammers, synthetic rubber 
products. B. W. Emery, pres.; 8. E. 
Uliman, exec. vice-pres.; M. A. Schiltz, 
secy.-treas.; Jens Agger, vice-pres., 
gen. megr., Chicago; H. L. Northup, 
vice-pres., asst. gen. magr., Chicago; 
Herman Koelliker, vice-pres., gen. mgr., 
Synthetie Rubber Div.; R. J. Vedovell, 
vice-pres., Chicago; 8. C. McCombs, 
vice-pres., gen. mgr., Detroit; A. F. 
Gardner, engr., Detroit; B. Frodin, pur. 
agt., Chicago; H. Brown, pur. agt., 
Detroit. Adv. Agey.—Witte & Burden, 
Detroit. 


CHRYSLER OORP., Airtemp Div., Day- 
ton, O. Formerly summer and winter 
air conditioning and heating equipment, 
now tent heaters, bomb racks, propeller 
balancing stands, factory and hospital 
temperature control equipment and 
other war products. D. W. Russell, 
pres.; P. B. Zimmerman, vice- pres. & 
gen. sales mgr.; I. C. Baker, vice-pres. 
in ehge. central station sales; A. R. 
Fors, vice-pres. in chge. mfg.; A. P. 
Livar, ehief engr.; V. P. Black, adv. 
mgr. Adv. Agey.—Grace & Bement, 
Ine., Detroit, Mich. 


CHRYSLER CORP., 341 Massachusetts 
ave., Detroit. Plymouth, Dodge, DeSoto 
and Chrysler cars, Dodge trucks, ma- 
rine and industrial gasoline motors to 
Jan. 31, 1942. Now Army trucks, A.A. 
guns, bomber fuselages and medium 
tanks, tank engines, bomber wings, 
wide variety ammunition, aircraft en- 
gines, gyro-compasses, marine tractors, 
air-raid sirens, and many other war 
items. K. T. Keller, pres.; A. vanderZee, 


<7 
HI-TEST|'o, |SAFETY 
“Aw 


Hour after hour... mile after mile... the 


driver keeps his eyes glued on the road, 
watchful for thousands of conditions which 


dictate his driving actions. 
He drives according to what he sees. 


And that’s why clear visibility is of first- 


ranking importance to highway safety .. . 
why it is vital to prevent eye fatigue that 


can result from minor optical distortions 


in glass. 


Because it is clearer, flatter and freer 


Nicholas Kelley, W. Ledyard Mitchell, 
vice-pres.; B. E. Hutchinson, vice-pres., 
chmn. of finance comm.; H. L. Weckler, 
vice-pres., gen. mgr.; FP. M. Zeder, vice- 
pres., vice-chmn. of bd.; H. A. Davies, 
treas.; L. A. Moehring, compt.; R. P. 
Fohey, secy.; D. J. Hutchinson, asst. 
treas.; G. W. Troost, asst. compt.; R. B. 
Pomeroy, Craig Keith, asst. secy. Direc- 
tors: F. M. Zeder, J. C. Brady, Carl 
Breer, Thomas E. Murray, Herman L. 
Weckler, Waddill Catchings, W. P. 
Chrysler jr., George W. Davison, Allen 
FP. Edwards, J. E. Fields, Byron C. Foy, 
John A. Hartford, B. E. Hutchinson, 
K. T. Keller, Nicholas Kelley, W. Led- 
yard Mitchell, O. R. Skelton, Matthew 
S. Sloan, Harold E. Talbott, Juan T. 
Trippe, John M. Perry, Finance comm. ; 
B. E. Hutchinson, Juan T. Trippe, Wad- 
dill Catchings, George W. Davidson, 
John A. Hartford, K. T. Keller, Matthew 
.S Sloan. Operations comm.; F. C. Bahr, 
S. E. Bleicher, Carl Breer, L. L. Colbert, 
H. A. Davies, D. S. Eddins, R. P. Fohey, 
E. J. Hunt, C. L. Jacobson, A. P. Has- 
call, B. E. Hutchinson, K. T. Keller, 
Nicholas Kelley, Nicholas Kelley jr., 
F. J. Lamborn, H. R. Matheney, W. L. 
Mitchell, L. A. Moehring, I. T. O’Brien, 
D. W. Russell, C. B. Thomas, T. J. 
Ross, O. R. Skelton, A. vanderZee, D. A. 
Wallace, H. L. Weckler, FP. M. Zeder; 
I. B. Hooper, operations comm. secy; 
D. T. Flater, staff master mechanic; 
Carl Breer, dir. of res.; O. R. Skelton, 
dir. of engrg.; Oliver Clark, H. T. Wool- 
son, exec. engrs.; Nicholas Kelley jr., 
resident atty.; A. P. Hascall, gen. pur. 
agt.; J. H. Mack, gen. serv. megr.; J. W. 
Scoville, statistician; C. T. Winegar, 
dir. of personnel; E. J. Hunt, oper- 
ating mgr. tank arsenal; D. A. Samson, 
operating mgr. bomber plant; L. L. Col- 
bert, gen. mgr. Dodge-Chicago engine 
plant; C. L. Jacobsen, gen. mgr. Chrys- 
ler Evansville ordnance plant; L. J. 
Purdy, gen. mgr. Dodge Army truck 


from optical distortions, many of America’s 


car manufacturers have used Safety Glass 
made of Libbey-Owens:Ford Polished Plate 
Glass throughout their cars—in windshields 
and in the equally important side and rear 


windows as well. 


In working out designs for tomorrow’s 


cars... remember that good glass is im- 
portant to highway safety. Libbey-Owens: 
Ford Glass Company, 41104 Nicholas Build- 


ing, Toledo 3, Ohio. 


LIBBEY OWENS °- FORD 
a Gneat ame wa GLASS 


lant; H. R. Matheny, opr. mgr. High- 
and Park plant; Rathbone, Perry, Kel- 
ley & Drye, New York gen. counsel; 
Bulkley, Dickinson, Wright & Davis, 
Detroit, counsel. 


CHRYSLER CORP., war-work personnel: 
Division: F. M. Zeder, 
vice-chmn. of bd. and chief engr.; O. 
R. Skelton, dir. of engrg.; Carl Breer, 
dir. of res.; H. T. Woolson, exec. engr. 
and pres., Chrysler Inst.; O. H. Clark, 
exec. engr.; J. C. Zeder, chief engr. 
im ehge. of lab.; A. G. 
ehief engr. in chge. of res.; J. K. - 
ness, chief patent counsel; F. W. Slack, 
chief engr., chassis; F. L. Sage, dir. of 
engrg., trucks; E. P. Lamb, chief engr., 
trucks; U. L. Thomas, chief engr., 
bodies; C. E. Davy, dir. engrg. opera- 
tions; M. A. Wheeler, labor rel. super- 
= W. H. MacDuff, personnel super- 


3. 

Gun Arsenel: D. 8. Eddins, gen. 
mgr.; Geo. Rumford jr., master mech.; 
oO. I. Neff, supt. of planning; I.‘ L. 
Mitchell, chief insp. 

Tank Arsenal: E. J. Hunt, operating 
mgr.; L. D. Cosart, staff exec.; R. T. 
Keller, works mgr.; C. F. Venderkereh, 
master mech., BE. G. Lickteig, asst.mas 
ter mech.; E. C. Dodt, chief engr. 
H. E. Mills, plant engr.; A. C. Breit 
enbach, chief insp.; J. Oliver, @m- 
ployment mgr. 

De Sote Bomber Piant: C. E. 
Bleicher, gen. mgr.; . A. Sameon, 
operating mgr.; M. B. Savage, master 
mech.; J. Coffron, plant engr.; W. L. 
Mitchell jr., supt. of ek 
Ralph Lane, chief insp.; C. E. H 
employment mgr. 

Dodge-Chicago Plant: L. L. Colbert, 
gen. mgr.; Wayne Eddy, prod. mgr.; 
L. A. Klein, gen. master mech.; C. E. 
Dalton, chief liaison dir., W. C. New- 
berg, chief engr.; C. B. Cornell, dir. of 
personnel; H. J. Laidlaw, plant engr.; 
A. H. Hilverkus, supt. of planning; P. D. 
Hotelling, constr. engr.; L. W. Haskell, 
budget supv.; F. C. Martin, factory 
auditor; A. C. Downey, employment 
comm.; R. H. Hetrick, gen. auditor. 

Dodge Army Truck Plant: L. J. 
Purdy, gen. mgr.; R. H. Dragsdort, 
plant mgr.; W. Finzel, master mech.; 
E. J. McPhee, gen. supt.; H. L. 
Hocker, plant engr.; F. A. Monroe, 
chief insp. 


Evansville Ordnance Plan*: C. L. 
Jacobson, gen. mgr.; B. M. Bickford, 
factory mgr.; N. D. Martin, plant 
engr.; A. M. Glenn, employment mgr. 

Fargo Motor Corp.: R. L. Biggers, 
pres.; H. R. Steelman, dir. of field 
operations; P. L. Dean, dir. of serv. 
and training; N. W. Seidel, dir. of 
Army liaison; J. P. Cummings, comm. 
car engr. , 


CHRYSLER EXPORT CORP., Div. of 
Chrsyer Corp., 341 Massachusetts Ave., 
Detroit. In peace time, exports Chrys- 
ler, Dodge, DeSoto and Plymouth 
passenger cars, Dodge and Plymouth 
commercial cars and Dodge trucks. 
Now exports war materials. W. Led- 
yard Mitchell, chmn. of the board; C: 
B. Thomas, pres. and gen. mgr.; E. 
W. Salley, secy.-treas.; W. H. Welch, 
asst. to the pres.; H. P. Stewart, sales 
mgr.; 8. E. Jamieson, serv. mgr.; L. 
L. Salsinger, truck sales; W. B. Chapo- 
tan, adv. mer. 


CHRYSLER MARINE ENGINE CORP., 
Division of Chrysler Corp., 12200 E. 
Jefferson ave., Detroit Chrysler ma- 
rine and industrial engines. D. A. 
Wallace, pres.; H. T. Woolson, vice- 
pres; J. A. O’Malley, vice-pres. & gen. 
mgr.; Nicholas Kelley jr., vice-pres.; B. 
W. Ritchie, secy.-treas.; L. A. Moeh+ 
ring, compt. 


CHRYSLER MOTORS PARTS CORP., 
Div. of Chrysler Corp., 341 Massachu- 
setts ave., Detroit, Mich. Automobile 
and truck service parts for civilian 
and army use. K. T. Keller, pres.; 
F. C. Bahr, vice-pres., gen. mgr.; H. 
R. Matheny, vice-pres., opr. megr.; L. 
L. Colbert, vice-pres.; N. Kelley jr., 
vice-pres.; H. A. Davies, treas.; R. P. 
Fohey, secy.; T. E. Waterfall, opr. 
mgr.; Lee Lewis, asst. opr. megr.; R. 
Cc. Ayer, sales mgr.; C. H. Scribner, 
sales dir.; N. I. Farley, adm. exec., 
govt. parts activities; H. H. Zeder, 
engr.; G. J. Keefe, adv. mgr.; A. J. 
Kotcher, plant mgr., Marysville, Mich.; 

Park, depot mgr., San 


delphia, Pa.; 8. J. Wall, parts depot 
mgr., Boston, Mass. 


CHRYSLER CORP. OF OCOANADA, 
LIMITED, Corner Tecumseh blvd. and 
MeDougall st., Windsor, Ont. War pro- 
ducts, trucks, industrial engines. C. 
W. Churchill, pres.; Kenneth Critten- 
den, vice-pres. and opr. megr.; R. 8. 
Bridge, vice-pres., gen. works mgr.; 
E. W. Knevals, secy.-treas.; A. J. 
Shaw, sales mgr. Dodge-De Soto divs. ; 
John C. McGuire, sales mgr., Chrysler- 
Plymouth-Fargo divs.; W. E. McGraw, 
chief engr.; R. J. Jones, pur. agt.; H. 
J. G. Jackson, acting adv. mgr. Adv. 
Agecy.—Walsh Advertising Co., Ltd., 
Windsor, Ont. 


CHRYSLER SALES CORP. Division of 
Chrysler Corp., 12200 E. Jefferson ave., 
Detroit. Formerly passenger cars, town 
and country cars (station wagons); now 
tank engines, marine tractors, marine 
engines, Navy pontoons, Bofors gun 
parts, bomber wings and many other 
war items. D. A. Wallace, pres.; 
S. W. Munroe, gen. sales mgr.; E. B. 
Wilson, dir. of sales; W. A. Hilman, dir. 
of service; E. R. Maurer, chief engr. 
Adv. Agcey.—McCann-Erickson. 


CHRYSLER SALES CORP., Division ef 
Chrysler -» 12200 E. Jefferson 
ave., Detroit. Formerly passenger cars, 
town and country cars (station wagons) ; 
now tank engines, marine tractors, 
marine engines, Navy pontoons, Bofors 
gun parts, bomber wings and many 
other war items. D. A. Wallace, pres.; 
8S. W. Munroe, gen. sales mgr.; A. E. 
Tongue, dir. of adv.; E. B. Wilson, dir. 
of sales; W. A. Hilman, dir. of service; 
E. R. Maurer, chief engr. No agency 
appointed. 


CINCINNATI AUTOMOBILE DLRS. 
ASSN., 611 Second Natl. Bank bidg., 
Cincinnati. D. A. Bennett, pres.; F. 
H. Rengers, vice-pres.; Harry H. Heidt, 
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treas.; Erdie Turner, asst. 
po fog treas. and 


CINCINNATI GRINDERS, INC., Mar- 
burg ave., Cincinnati 9, O. Nos. 2, 3 
& 4 centerless grinders; plain center- 
type grinders, 4” to 28” swing; uni- 
versal centertype grinders, 12” to 18” 
swing; centerless lapping machine; 
grinding machine attachments and 
accessories. F. V. Geler, pres.; W. W. 
Tangeman, vice pres. & gen. megr.; F. 
M. Angevin, secy.; P. O. Geler, treas. ; 
8S. E. Bergstrom, sales mgr.; L. Nen- 
ninger, chief engr.; R. J. Duerler and 
H. Decatur, pur. agts.; C. M. Reesey, 
adv. mgr.. Det. Rep.—Cincinnati Mill- 
ing & Grinding Machines, Inc., 426 New 
Center bidg. 


CINCINNATI PLANER CO., THE, 3120 
Forrer st., Cincinnati 9, Ohio. Metal 
planers, vertical boring mills, planer 
type millers. C. H. M. Atkins, ch. of 
bd.; B. B. Quillen, pres.; George Langen 
and John H. Daum, vice-pres., sales 
mer.; R. J. Steiner, sec.; George D. 
Walker, treas.; Vernor Schoolfield, gen. 
mer..; Jesse Daugherty, chief engr.; 
Jacob Knippling, pur. agt.; Maurice 
Schapiro, adv. mgr.; George LaMoth, 
works, mgr. Detroit Office—Motch & 
Merryweather Machinery Co., 2842 W. 
Grand blvd. 


CIRAC AUTOMATIC REVERSE CON- 
TROL CO., 757 Folsom st., San Fran- 
cisco, Calif. Shaflock, an automatic 
safety No-back device for motor ve- 
hicles. Max L. Rosenfeld, pres., gen. 
mgr.; Chas. P. Cirac, vice-pres.; S. R. 
Speier, secy. 


CIRCO PRODUCTS CO., 2835 Chester ave., 
Cleveland 14, ©. Internal and/or ex- 
ternal degreasing, cleaning, flushing and 
drying equipment, solvents and solvent 
stills, electro tin plating and automo- 
bile rebuilding equipment and tools. 
John F. Black, pres., treas., gen. mgr., 
sales mgr., adv. mgr.; N. J. Leary, vice- 
pres., pur. agt.; J. J. Skelly, vice-pres., 
chief engr.; Paul E. Lees, secy. Pacific 
Offices — 440 Golden Gate ave., San 
Francisco, Cal. 


CLAPP MFG. CO., E. D., 305 W 
Genesee ct., Auburn, N. Y. Drop 
forgings, carbon; alloy, tool and stain- 
less steel; also monel metal, brass, 
bronze, copper. E. D. Clapp, pres.; 
H. W. Clapp, vice-pres.; W. R. 
Steele, secy. & gen. mgr.; J. Dana 
Hutchinson, treas. & sales mgr.; Glenn 
Vatter, pur. agt. Det. Rep.—Arthur 
L. Rose, 7310 Woodward ave. 


CLARK EQUIPMENT CO., Buchanan, 
Mich., other plants at Battle Creek, 
Jackson and Berrien Springs. Mnfrs. 
front and rear axles, brakes, wheels, 
transmissions, and axle housings for 
motor trucks and farm equipment. 
Gasoline and_ electrical industrial 
trucks. High speed twist drills, ream- 
ers and other small tools. Clark blind 
rivets (Huck). Electric steel castings. 
Gear forgings and gears. A. S. Bonner, 
pres.; George Spatta, exec. vice-pres.; 
E. B. Ross, vice-pres.; R. J. Burrows, 
vice-pres., chief engr.; L. L. Lyon, 
treas.; G. E. Arnold, secy.; J. G. Mack, 
dir. of pur. L. A. Bixby,automotive 
sales mer. Det. Rep.—E. M. Schultheis, 
Fisher bidg. 


CLARK TRUCTRACTOR, Division of 
Clark Equipment Co., Battle Creek, 
Mich. Industrial tractors, lift trucks, 
tiering machines, PCC steel street 
railway trucks. Ezra W. Clark, vice- 
pres., gen. mgr.; E. J. Dunham, engr.; 
D. E. Leach, pur. agt. Det. Rep.—cC. E.. 
Staninger, 2211 Fisher bldg. Adv. Agcy. 
—W. 8S. Lawson, Advertising, 69-71 
Capital ave., S.W., Battle Creek, Mich. 


CLAWSON & BALS, INC., 4701 W. Lake 
st., Chicago 44, Ill. Connecting rods, 
main and connecting rod bearings, 
starter drives. P. A. Markey, pres.; R. 
K. Miller, vice-pres., sales mgr.; J. A. 
Barry, secy.-treas.; Carl Rolin, chief 
engr.; R. S. Evoth, pur. agt.; E. G. 
Vick, adv. mgr. Adv. Agcy.—Behel & 
Waldie & Briggs, LaSalle Wacker bidg., 
Chicago, Ill. Contact, George Briggs. 


CLAYBORNE MFG. CO., 4545 W. Lake 
st., Chicago, Ill. Aircraft engine over- 
haul and assembly stands, aircraft 
production line stands, automotive 
engine overhaul and assembly stands. 
N. F. Claybourne, owner and sales 
megr.; L. E. Plassmeyer, chief engr.; 
R. S. Wiencek, pur. agt. Det. Rep.— 
W. J. Findlay, 477 Selden ave. Adv. 
Agcey.—Ross Llewellyn, Chicago, tl. 
Contact R. MacKenzie. 


CLEVELAND AUTOMOTIVE TRADE 
ASSN., 310 Lakeside ave., W. Cleve- 
land, O. James A. Ferguson, pres.; 
Jay W. Barber, ist vice-pres.; Marcus 
E. Feder, 2nd vice-pres.; George L. 
Dorner, treas.; R. Earl Burrows, secy. 


nD 

CLEVELAND GRAPHITE BRONZE CO., 
THE, 17000 St. Clair ave., Cleveland, O. 
Engine bearings, bushings, thrust bear- 
ings, washers. Ben F. Hopkins, pres.; 
J. J. McIntyre, sr. vice-pres.; James L. 
Myers, exec. vice-pres.; Carl W. John- 
son, vice-pres. in charge of sales; John 
Vv. O. Palm, vice-pres. in charge of 
engrg.; Glen O. Smith, secy.; David R. 
Schoales, treas.; A. G. Mould, pur. agt. 
Det. Rep.—Robert E. Mooney, asst. 
sales mgr. 

(See display advertising index) 
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CLEVELAND STEEL PRODUCTS COBRP., 
Madison and W. 74th st., Cleveland, 
O. Universal joints and drive shafts, 
stampings, screw machine products. 
E. R. Seager, chmn. bd.; W. J. Smith, 
pres., gen. mgr.; A. G. Singler, vice- 
pres., secy; W. W. Slaght, vice-pres., 
chief engr.; H. G. Smith, treas.; C. V. 
Banwell, pur. agt. Det. Rep.—H. A. 
Cutting, 626 New Center bldg., 2nd ave. 


CLOYES GEAR WORKS, 17214 Roseland 
rd., N.E., Cleveland, O. Replacement 
timing gears, timing chain sprockets 
and couplings, commercial gerrs. R. 
T. Cloyes, owner, engr.; C. V. Laslo, 
supt.; H. C. Stebbins jr., sales. 


CLUM MFG. CO., 601 W. National ave., 
Milwaukee, Wis. Choke and throttle 
controls, foot dimmer switches, lighting 


switches, ignition switches, clutch cable 
controls, fuse blocks, junction blocks, 
car heater switches, tank switches, 
siren, master control, stoplite locking 
type controls. Harlow H. Pease, pres., 
treas., gen. mgr., sales mer.; Robert 
KX. Winning, engr.; Charles Cooper, 
pur. agt. Det. Rep.—Philip W. Krid- 
ler, 447 New Center bidg. 


COLE-HERSEE O0., 54 Cid Colony ave., 
Boston, Mass. Switches (headlamp, 
dash, dimmer, windshield wiper, door, 
stoplight), trailer connectors, electrical 
connectors, plugs, sockets, harnesses. 
L. Mayer, pres., treas., sales mer.; 
F. Scott Carpenter, gen. plant mer.; 
T. Unsworth, chief engr. Det. Rep.-— 
Lloyd C. Nyman, 706 Boulevard bidg. 
Adv. Agcy.—Kamsler National Corp., 
New York, N. Y¥. Contact, S. Lowe 
Kamsler. 


COLLINS & AIKMAN CORP., 200 Madi- 
son ave., New York 16, N. Y. Auto- 
mobile upholstery fabrics of all types. 
W. G. McCullough, pres. & gen. mgr.; 
Wm. Van Schalscha, vice-pres.; C. M. 
Willon, secy.; C. B. Rockwell, treas.; 
P. B. Baldwin, gen. sales mgr.; 8S. C. 
Lukens, pur. agt.; J. Weemhoff, sales 
mgr., automotive fabrics div. Det. 
Office—Detroit Automotive Materials 
= Adv. Agey.—Arthur Kudner, 
ne, 


COLSON CORP., THE, Cedar st., Elyria, 
O. Casters, industrial trucks and plat- 
forms, lift jack systems, bicycles, chil- 
dren’s vehicles, wheel chairs, wheel 
stretchers, inhalators, tray trucks, dish 
trucks, instrument tables, aircraft parts. 
Neely Powers, pres., gen. mgr.; J. C. 
Struthers. vice-pres., sales mgr.; H. R. 


Selsby, vice-pres.; A. L. Irish, vice- 
pres.,treas.; W. C. Roe, chief engr.; C. 
D, Rawson, pur. agt.; E. L. Mackey, 
adv. mgr. Det. & Pacific Offices—The 
Colson Corp., 63 Milwaukee ave., W., 
Detroit, Mich.; The Colson Equipment 
& Supply Co., 1317 Willow st., Los An- 
geles, Cal. Adv. Agcy.—Meermans, Inc., 
1924 N.B.C. Bldg., Cleveland 14, O. 


COLUMBUS AUTOMOBILE TRADE 
ASSN., Inc., 390 E. Broad  S&St., 
Columbus, O. Don B. Cole, pres.; Geo. 
W. Byers, vice-pres.; D. Paul Davies, 
treas.; Neil D. Rush, secy.; John BEB. 
Barton, exec. secy. 


COMMERCIAL CREDIT CO., First Nati. 
Bank blidg., Baltimore, Md. Financing. 
A. E. Duncan, chmn.; H. L. Wynegar, 
pres.; E. C. Wareheim, exec. vice- 
pres.; H. B. Mathews, H. M. Benson,, 
F. M. Nicodemus, W. Bruce Wylie, 
Charles J. Zimmerer, vice-pres.; H. E. 
Spears, vice-pres., comptr.; E. E. 
Heaton, secy.; W. L. Gardiner, treas.; 
Michael Sheehan, adv. mgr. Det. Rep. 
—F. G. Murphy, asst. vice-pres., 7310 
Woodward ave. Adv. Agey.—O’Dea, 
Sheldon & Canaday, Inc., 400 Madison 
ave., New York, N. Y. 


COMMERCIAL FILTERS CORP., 18 W. 
Third st., Boston, Mass. Fulfio filters 
and Honeycomb filter tubes. Merrill G. 
Hastings, pres.; Robert L. Fielding, 
vice-pres., treas., sales mgr. Det Rep. 
—dJ. N. Fauver Co., Inc., 49 W. Han- 
cock ave., Detroit. Adv. Agcy.—Hor- 
ton-Noyes Co., Providence, R. I. 


CONSOLIDATED VULTEE AIRCRAFT 
CORP., San Diego, Calif. B-24 Libera- 
tor Bombers, PBY Catalina Patrol 
Bombers, PB2Y Coronado Patrol 
Bombers, c-87 highspeed transports, 
Vengeance, Reliant, Vigilant, Flying 


On roads, rails and 
in the sky—in every 
land—in every language... 


Under the positive, dependable and gentle control of 
soundly engineered and finely built Houdaille Hy- 
draulic Devices, the violent thrusts, vibrations and 


shocks, to which mechanisms of transportation are 


subjected, cease to be a hazard or a discomfort. 


There is no comparable engineering substitute for 
the Houdaille Hydraulic shock absorption principle 


— that fact has been dramatically confirmed under 


Jeep and other military planes. T. M. 
Girdler, chmn. bd.; Harry Woodhead, 
pres.; I. M. Laddon, exec. vice-pres. ; 
Cc. T. Leigh, vice-pres.; F. A. Callery, 
vice-pres. finance; W. M. Shanahan, 
secy.; F. A. Learman, sales mgr.; H. 
A. Sutton, chief engr.; A. W. Larsen, 
pur. agt. Adv. Agcy—Young & Rubi- 
cam. 


CONTINENTAL MOTORS CORP., Mus- 


kegon, Mich. Engines: aircraft, auto- 
motive, industrial, agricultural; air- 
conditioning and oilfield power units, 
engine driven generator sets. C. J. 
Reese, pres. and gen. mgr.; B. F. 
Tobin jr., exec. vice-pres.. and secy.; 
L. P. Kalb, exec. vice-pres. chge. engrg. 
and mfg., Detroit Plant; G. J. Harin- 
ton, vice-pres. and plant mgr., Muskegon 
craft div.; D. H. Hollowell, vice-pres. 
chge. sales and service, aircraft div.; 
F. F. Schwilk, vice-pres., gen. sales 
mgr. commercial engine div:; E. Ginn, 
vice-pres., chief engr. commercial en- 
gines; H. W. Vandeven, treas.; T. Jack- 
son, vice-pres., chief engr., aircrarft 
engines; M. Ramsey, pur. agt.; J. L. 
Wierengo, adv. mgr. Det. Rep.—R. 
Harvey, 12801 E. Jefferson ave. Adv. 
Agey.—Wallace Lindemann, Inc., Grand 
Rapids, Mich. 


COPELAND-GIBSON PRODUCTS CORP., 


7451 W. Eight Mile rd., Detroit, Mich. 
Specializing in front and rear crank- 
shaft oil seals. Z. M. Copeland, pres., 
treas.; N. A. Gibson, vice-pres., chief 
engr. 


e 


CORBITT, CO., THE, Henderson, N. C. 


Heavy duty trucks and trailers. R. J. 
Corbitt, chmn. & gen. mgr.; W. B. 
Payne, pres. & sales mgr.; S. T. Peace 
sr., vice-pres. & treas.; J. E. Hite, 
secy. & pur. agt.; P. J. T. Rawlins, 
chief engr. 


% 
means 


CORCORAN-BROWN LAMP DIV., 
Electrie Auto-Lite Oo., 
Grove ave.. Cincinnati, O. 
head lamps, tail lamps, fender lamps, 
direction signal lamps, driving, passing 
and fog lamps, radiator grilles, radio 
instrument grilles, metal sealed beam 
units, electric meter and transformer 
cabinets. C. L. Patterson, gen. mgr.; 
L. A. Wine, sales mgr.; Delio Perez, 
chief engr.; H. A. Beigel, pur. agt. 


CRESCENT CO., THE, Front st. and 
Central ave., Pawtucket, R. I. Manu- 
facturers of Wiry Joe cable for auto- 
motive, marine and aviation use. M. 
C. Sapinsley, pres., treas.;; W. A. 
Demers, vice-pres. chge. mfg. and 
piant; J. T. Birch, vice-pres., chge. 
sales; A. R. Dahistrom, vice-pres., 
chge. prod.; O. E. O'Connell, asst. 
treas., office mgr., credit mer. Adv. 
ee & Kynett, Philadelphia, 
a. 


CURTIS PNEUMATIO MACHINERY 
Div. of Curtis Mfg. Co., 1993 Kienlen 
ave., St. Louis, Mo. Air compressors, 
automobile lifts, (hydraulic rotating) 
automobile washers. Walter C. Hecker, 
pres.; F. Ackermann, vice-pres., wks. 
mgr.; Chas. Frees, secy.-treas.; J. D. 
Lodwick, sales mgr.; L. C. Blake, 
adv. mgr.; J. A. A. Hecker, pur. agt. 
Adv. Agcey.—Oakleigh R. French & 
Associates, 4235 Lindell, St. Louis, Mo. 
Contact, O. R. French. 


(See display advertising index) 


CUSHMAN CHUCK CO., THE, 806 Wind- 
sor st., Hartford 1, Conn. Lathe chucks, 
all types for tool room and production 
equipment. Harry E. Sloan, pres. and 
treas.; Harry E. Sloan jr., vice-pres. 
and sec.; Harry W. Hultgren, sales and 


“SHOCK ABSORBER” 


present war conditions. And it is inevitable that new 


and far-reaching Houdaille adaptations of this basi- 


cally sound principle will increasingly smooth the 


paths of civilization in the days ahead. 


HOUDE ENGINEERING DIVISION OF 
HOUDAILLE-HERSHEY CORPORATION 


Makers of Hydraulic Controls 
BUFFALO 11, NEW YORK 


* Pronounced “HOO-DYE" 
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9 Wh * DELCO APPLIANCE DIV., General Mo- B. K. Sweeney b Denver, Colo. Adv. Agcy.—Ralph L. Wolfe & Ass0- 

Who = oO in the Industry tors Corp., 391 Lyell ave., Rochester, R. G. Stovall, Speeete A. R. Hickerson, ciates, Inc., Detroit, Mich. 

aa: nom ggg ee, vice-pres.; Tom Praden, exec. secy. 

‘ j : cial motors, heat an ght p , EALERS BNey 
ety. —e. * = eo oe: sales; K. H. Glanton, vice-pres. and E. A. Halbleib, gen. mgr.; D. M. jESOTUO MOTOR CO Div. of Chrys- wiess Case. ave. Clarence Haequoll 
flee. eae a “4 S “ = ~ nnd of- mgr. mechanical sales; Lester V. Gardiner and M. L. Judd, sales mgrs. ler Corp., 6000 Wyoming ave Detroit. pres.; Jack Rose, vice-pres.; David 
Cal. Adv. Agey.—Edward W. Robotham | ©. D.’Bucher, pur. age. ‘Det. Rep. chief ener We Ht. “Hutchins, works Formerly’ passenger care; now bomber Barnett, _secy.; —_—— 2 
& Co., 74 Union Pl., Hartford 1, Conn. = . — in re Center. bidg. mer.; G. M. Rinker, comptr. Det. coon can ales Gas en ene Soak Paw T. Graves, +» BOCy. 

° -—Geyer, e ewell, .— H. > . 
D oon me ae. jaa slecans = Bleicher, vice-pres., gen. mgr.; L. G. DETROIT GASKET & MFG. CO., 12640 
DAHLSTROM METALLIC DOOR CO a c Peed, vice-pres.; H. A. Davies, treas.; Burt rd., Detroit 23,. Gaskets: cork, 
420 Butlelo Gr AL LIC DOOR OO., DAYTON STEEL FOUNDRY 00., THB, DELCO RADIO DIV., General Motors R. P. Fohey, secy.; J. B. Wagstaff, gen. paper, asbestos; olf and gas proor 
Gemeattien teats mak 1366 Miami Chapel rd., Dayton, O. C 1446 So. Home Ave., Kokomo sales mgr.; R. M. Rowland, asst. gen. materials; rubber, thiokol ana neoprene 
metal a, foo a a. Wheels and brake drums for trucks, Ind. B. W Cooper, gen. mgr.; K. T. sales mgr.; Irving Woolson, chief engr. compositions; cork and rubber risers, 
Pressed le pings, cabi- trailers & buses, fifth wheel couplers Milne “sales Lar B. A 5 Sch 4 Adv. Agcy.—Batten, Parton, Durstine winuow cnannel runs, lender weita, 
g ° mer, Sm bong & Osborn. weatherstripping, body trim materials. 


ings, 
nets, product cases and metal specialties and landing 
: alties. gear supports for truck- engr. ; Kaegi : 
ne enon es tailers. Geo. Walther, pres., gen. = a Ir. — agt factory megr.; (Bee display advertising index) L. H. Diem, pues gen. nar ES Ww. 
S i aaa < LL. Diehl, secy.-treas.; Boyd 3s. Browa, 


» vice-pres., pur. agt.; mgr. & sales mgr.; Wm. Walther, vice- 
G. EB. Johnson, secy.-treas.; M. W ares.} 3. A. Genkamn, ooer.. Bus. 
hon anaes no de » secy., pur. agt. DETROIT MINUM RAS: sales t.; H. FP. Doolittle, factory 
Gan Ebene ay — —e-5 & adv. mgr.; 8S. A. Macy, treas.; EB. DELUXE PRODUCTS OORP., 1313 Lake 3978 Christopher ao eure af mgr.; George T. Balfe, cnief engr.; C. 
engr.; Hugo Nichoiso a V., chie: L. Miller, chief engr. Adv. Agcy.— st., LaPorte, Ind. Cast iron pistons, Bronze-back, babbitt-lined bearings: HM. Strauss, pur. agt. Adv. Agoy.—Gor- 
Rep.— Arthur H. Otis, "1240 but B — Kircher, Lytle, Helton & Collett, Inc., steel oil filters. Hervey A. Lightner, steel-back, babbitt-lined bearings; steel- don B. Castile, 568 Macabees bidg., 
Detroit 26, Mich. Adv. Agey. Warman Dayton, ©. Contact, J. H. Lytle. eh ~ gig ~~, Bo back, cadmium-nickel-lined bearings; Detroit 2. 
> le ° . a > . ’ a 6 steel-back, co oo ° : 
fue ie Adv., 296 Delaware ave, Buf- DEFIANCE SPARK PLUGS, CORP., 323 Landon B. Boyd, vice-pres.; Wentworth Samuel Prank, chmn.; LG. Hooker, DETROIT GRAY IRON FDY. CO., 6403 
sie } , + plugs. - Weiler, treas. grees r J. Fobert, vice-pres. ; Jerome Wight st., Detroit, jaicn. Lextrokast, 
DAVIS TOOL INEER + » treas. ; . . ank, seCcy.; arry ank, treas.; vanadium iro ni chrom - 
19250 A — Suan omen’ C. Parsons, vice-pres., secy., gen. mgr. DENISON ENGINEERING CO., Chest- W. M. Cooper, engr.; Arthur I. test & regulas gray iron —¥ dies, 
Tools, dies, special machinery, sheet & pur. agt. hyd oe Fay —. . aa a ae Frank, pur. agt. fixtures & machinery castings. Hugh 
Bis per. Ne Deva ncesne | Ea Sanco ROME CORE «Bue Ping genase! | BR oge So waran™ avian: Ben gyn ea ail a Sy 
J : oo - , ° equipment. 6. mison jr., pres. 9 ° * ; a $ 
C. W. Davis, secy.-treas. bodies, semi-trailer bodies, horse drawn & treas.; Geo. W. Denison, vies-pres.: Mich. Transportation. James T. Me- Maple wore mer. Pict, Sasp-—Ted 
DAYTON RUBBER MFG. 00., D milk wagons. L. D. Hunt, pres.; E. H. C. Kent, secy.; V. V. Biasutta, Millan, pres.; Jas.Turner, vice pres.; Hill, 6809 Yorkshire Ave. Adv ‘ Agey. 
San Gee tate . -» Dayton, E. Miller, vice-pres. & sales mgr. chief engr.; W. T. Burgess, adv. mgr. Oo. 8. Dustin, vice pres.; M. —Brooke, Smith, French y & Dorrance 
tis bel ‘eae ator hose, couplings, H. T. Hunt, secy.-treas. & adv. mgr. Det. Rep.—Clyde L. Davis, 604 Kerr Gordon, ass’t. to pres., adv.mgr.; Inc., Detroit, Mich. . 
— ri . oo ae A. MacMillan, E. K. Hansen, plant supt.; FP. E. Peter- bidg. Adv. Agey.—Wheeler, Kight & James McMillan, gen. mgr.; Jas. R. ” _— 
chmn. i A Ln reed ater, pres., gen. son, chief engr.; C. W. Bradt, pur. agt. Gainey, Columbus, 0. Coulter, secy.-treas.; J. A. Lewis, chief peTROIT HOIST & MACHINE CO. 
finn, Mme aan la Oo, = engr.; Dave Rodgers, acting gen. pass. © 232 Morrow st., Detroit 11, Mich. 
7 " pres. an . tire Paul, Minn. DENVER AUTOMOBILE DEALERS ASSN., agt.; A. R. Sheff, freight traffic mgr. Hoists, electric and pneumatic; cranes, 
traveling. F. J. Martin, pres., treas; 
A. S. Watson, exec. vice-pres.; R. W. 
RI i a . it . Pleming, vice-pres., secy.; B. A. Hin- 
a BE ES me eee so >)) man, asst. secy. 
PERRO ge ee OS f DETROIT STAMPING CO., 350 Mid- 
’ land ave., Detroit, Mich. Custom 
ik b made stampings, dies & pressed metal 
4 , products, toggle clamps for production 
fixtures, washers, shims, arbor spacers 
—known as ‘‘De-sta-Co Products.’’ 
Glendon H. Roberts, pres., treas., gen. 
& sales mgr.; Jonn Beck, vice- 
pres.; H. G. Koberts, secy. Adv. 
Agcy.—Charles Schweim Co., 6560 
Cass ave., Detroit, Mich. 


DETROIT STEEL CORP., 1025 S. Oak- 
wood, Detroit 25, Mich. M. J. Zivian, 
pres.; J. B. Ribakotf, exec. vice-pres.; 
Jos. P. Pulte, exec. vice-pres.; Pailip 
P. Brown, vice-pres.; Robert D. Keiley, 
vice-pres.; Anton G. Pulte, vice-pres.; 
R. A. Yoder, secy., treas. Mill div. 
exec. offices, 1025 S. Oakwood ave., 
Detroit 25. Producers of cold rolled 
strip steel. Jos. A. Bieke, pur. agt. 
Reliance Steel Div., general offices 1110 
Ivanhoe rd., Cleveland 10, Ohio, 
(plants: Chicago, Cleveland, Detroit, 
Worcester, Mass. and Lyndhurst, N. J.): 
Sheets—hot rolled and cold rolled, cold 
rolled strip and flat wire, plates; Philip 
P. Brown, pur. agt. Wholly owned sub- 
sidiary, Craine-Schrage Steel Co., office 


LEUM £0 ee SP : . and warehouse, 8701 Epworth bivd., 
ee . i - x. Detroit 4, Mich.: Cold rolled strip 
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steel, hot and cold finished bars, too) 
steels, drill rod, wire rope; Otto E. 
Schwandt, pur. agt. 


DETROIT STEEL PRODUCTS ©O., 2250 
E. Grand bivd., Detroit, Mich. Leaf 
springs for passenger cars, trucks and 
trailers. H. F. Wardwell ,pres.; W. C. 
Owen, vice-pres. in chge. prod.; E. R. 
Alles, secy.-treas.; S. P. Hess, sales 

.; T. J. Donnelly, pur. agt.; W. 
T. Huddle, adv. mgr. 


DETROIT TRANSMISSION DIV., Gen- 
eral Motors Oorp., 5140 Riopelle st., 
Detroit. Automatic transmissions. : 
A. Olsen, gen. mgr.; W. L. Carnegie, 
chief engr.; Henry George, pur. agt. 


DE VILBISS CO., 300 Phillips ave., To- 
ledo 1, O. Spray-painting equipment, 
exhaust systems, air compressors, oil 
guns, hose and hose connections, spray 
booths, automotive service equipment. 
A. D. Gutchess chmn. of bd.; H. P. De 
Vilbiss, pres.; W. W. Conkin, secy.- 

. " : 7 ‘ treas.; R. A. Guyer, vice-pres., sales 

0Ss. hr —= : rn © F. ae, oe oes & S 

,s. eg . Ty. caae i ee tchner, pur. agt. Det. p.— x 

TOSS. THE TOUG H JOB STO .FE DERAL . : ‘s _ ~ Cunningham, 2865 E. Grand blvd. 

a igtiaatannaeier ie... a | Soe Adv. Agey.—Meldrum & Fewsmith, 

; am Republic bidg., Cleveland, O. Contact, 
E. T. Morris. 


= Peron 
FEDERALS HAVE WON « x « THE DIAMOND DRILL CARBON C0. 
53-53 Park Row, New York 7, N. Y. 
Industrial diamonds, diamond pointed 
@ J tools, crushing borts, diamond dust. 
; ostin e445 to “un Arthur A. Glass, pres.; I. Henry Hirsch, 
e vice-pres., treas.; Edward Katz, secy.; 
Joseph H. Rown, asst. secy. Det. Rep.— 
Earl J. Gates, 114 Pallister ave. 


: 
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Many operators of motor trucks—par- clutches, chassis frames, running gear, 


ticularly large fleet operators who main- axles, springs, wheels and hundreds of DIAMOND T MOTOR CAR ©O., 4401 W. 
26th st., Chicago, Ill. Motor trucks. 


tain comparative cost records—confirm other parts precision matched to insure Cc. A. Tilt, pres., treas., gen. mgr.; 
the fact that “Federals cost less to run.” those qualities of endurance, depend- a aoe aunt a r 
ability, long life, smoother performance ae > Gain, oe ee 


The reason isn't hard to find. Federal 
and bed-ro opera H ge onomie son, pur. agt.; W. 8. Baldwin, adv. 
rock ratin c $e5. mgr. Adv. Agcey.—Roche, Williams & 


Trucks have always been built as matched 
Cunnyngham, Inc., 310 8. Michigan 


One of the first to receive the units—with each essential part carefully Federal Trucks are backed by thirty- ave., Chicago, Ill. Contact, Stewart 


Army and Navy “‘E” Award, ‘ : Weston. 
Redarad tee tine dled ages engineered, matched and balanced, one four years of successful truck manufacture (See display advertising index) 


by the War Department for to the other, without compromise to pro- —your warranty of sound engineering. 
DILL MFG. CO., THE, 700 E. 82nd st., 


moriorions svies an the duction cost, quality corner cutting or Gacdaak, & Mae eee, oe Ge 


production front. 8 

price tag competition. In all Federaj FEDERAL MOTOR TRUCK COMPANY penn Manag MB BA. 

models you'll find engines, transmissions, DETROIT 9, MICHIGAN grips and ‘fttings, tire serial number 

plates. A. P. Williamson, pres. and 

he P. Ler vice-pres.; W. 

P ‘ . Holmes, secy., 5 3 & © 

Federal Provides A Full Range of Sizes to Serve Specific Motor Transport Needs. Scowiey, chief enat.; ©. We Bonineld. 
pur. agt.; A. A. Sump, adv. mgr. Det. 

& Pacific Offices—G. M. Franklin, 702 

Stephenson bldg., Detroit, Mich.; J. H. 

Weiner, 1011 8S. Flower st., Los An- 

geles, Cal. Akron Office—509 Peoples 

Bank bidg., Wright Bronson. Adv. 


od , a sia Agcy.—McDaniel, Fisher, Spelman, Inc., 
4 = Akron, O. 


DILLON ELECTBIC CO., THE, 1712 Elev- 
enth st. N.E., Canton 5, Ohio. Dillon 


“Cyclone” fans, man coolers, industrial 
cooling fans. Charles A. Dillon, pres. 
and gen. mgr.; A. F. Kring, vice-pres., 
sales mgr. and sec.; W. W. Hoenecke, 


treas. and pur agt. 


DITZLER COLOR DIV., PITTSBURGH 
PLATE GLASS CU., 8000 W. Chicago, 
ave., Detroit, Mich. Automotive and in- 
dustrial lacquers, enamels, undercoats 


1910... Known in Every Country— Sold on Every Continent 
and specialties. Wm. T. Utiey, divisonal 









dir.; Wm. H. Hogben, sales mer. 
div.: Neil A. Fleming, sales mgr., =. 
tributor div.; Lioyd R. Vivian, sales 
pro. mgr.; W. R. Orth, pur. agt. 








DIVCO CORPORATION, 22000 Hoover 
rd. Detroit. Retail house to house 
delivery vehicles; panel bodies. John 
Nicol, pres., gen. mgr.; Ray A. Long, 
vice-pres., sales mgr.; Jas. H. Spencer, 
secy.; Nathan Fine, treas.; Carl B. 
Nash, engr.; C. R. Tetzlaff, pur. agt.; 
G. E. Muma, wks. mgr. Adv. Agcy.— 
Frederick M. Lawrence, 1015 Fox 
Theatre bldg., Detroit. 


DOCKSON CORP., 3839 Wabash ave., 
Detroit 8, Mich. Oxy-acetylene welding 
and cutting apparatus and supplies: 
electric arc welding equipment and 
supplies; head and eye protective equip- 
ment; face shields. Charles H. Dock- 
ton, ch. of bd., gen. mer.; Sterling 
1. Dockson, pres., sales mer., adv. 
.agr.; Harold E. Piggott, vice-pres., 
tur. agt.; P. D. Holmes, secy.-treas. 


DODGE BROTHERS CORP., Division of 
Chrysler Corp., 7900 Jos. Campau ave., 
Detroit. Formerly Dodge passenger cars 
and Dodge job-rated trucks; now gyro- 
compasses, ammunition, tank, gun and 
aircraft parts and other war jobs. H. 
L. Weckler, pres.; F. J. Lamborn, vice- 
pres. and gen. mgr.; Forest H. Akers, 
vice-pres. and dir. of sales; Lester L. 
Colbert, vice-pres.; Nicholas Kelley jr.. 
vice-pres.; H. A. Davies, treas.; R. P. 
Fohey, secy.; L. A. Moehring, compt.; 
E. C. Quinn, asst. sales megr.; G. B. 
Allen, chief engr.; O. W. Franke, gen. 
wks. mgr. Adv. Agscy.—Cars, Ruthrauff 
& Ryan, Inc., New York, N .Y.; trucks, 
Ross Roy. Inc., Detroit, Mich. 

(See display advertising index) 























































































































DODGE CHICAGO PLANT, Div. of Chrys- 
ler Corp., Chicago Area, Ill. 2200 h.p. 
Wright aircrarft engines for Boeing 
E-29 bombers. L. L. Colbert, gen. mer.; 
W. H. Eddy, prod. megr.; C. E. Dalton, 
chief liaison exec.; L. A. Klein, gen. 

master mech; W. C. Newberg, chief 

engr.; A. H. Hilverkus, supt. planning; 

H. J. Laidlaw, plant ener. 


CHARLES WM. DOEPKE MFG. CO., 
THE, Verne ave. and B. & O. R. R. 
Cincinnati 9, Ohio. Automobile body 
trim, including metal specialties and 
plastic mouldings, production machining. 

bert W. Schmidt, vice-pres.; An- 
thony C. Riedinger, secy., treas., pur. 
agt.; Frank C. Skinner, sales mgr.; 
Walter Johnson, chief engr..; Gordon 
Kohl, gen. supt.; Fred Doepke, prod 
mer. Det. Rep.—544 New Center bidg 
Detroit 2, Mich. 


DOLE VALVE CO., 1901-1941 Ca.,roli 
ave., Chicago, Ill. Universal all-tube 
couplings, flared tube couplings, ball- 
sleeve compression couplings, double 
compression couplings. needle-seat 
shut-off valves, shut-off cocks, drain 
cocks, water line and hose line parts 
for automobile hot-water heaters, air- 
plane valves and fittings. John L. Dole. 
pres., gen. megr.; R. M. Ellis, vice- 
pres., sales mer.; T. B. Chase, vice- 
pres., Stuart G. Phillips, treas., adv. 
megr.; J. Butler, factory mer.: Jos. 
Reinhardt, chief engr.; L. Jones, pur. 
agt. Det. Rep.—Perry T. Stakes jr.. 
Room 1724 Fisher bidg.. Detroit 2. 
Adv. Agey.—Evans Associates, Chicago. 
Tll. Contacted by W. H. Evans and K. 
V. Reed. 





DO-RAY LAMP CO., 1458 8S. Michigan 
ave., Chicago, Ill. Stop & tail lamps, 
clearance lamps for trucks & buses, 
of! burning flares, electric flares, re- 
flecting devices for trucks & buses, 


foglights, driving lamps, headlamps, 
dome lamps, truck mirrors. 8. M. 
Dover, pres., treas., gen. mgr. & 


sales mgr.; E. W. Rothman, vice-pres.; 
M. Levenberg, secy.; W. C. Augustine 
chief engr.; Charles Kruger, pur. agt 
Det. Rep.—H. D. Weiss. Adv. Agcy.— 
McCord Advertising Agency, Minne- 
apolis, Minn. Contact, L. Melamed. 


DORMAN PRODUCTS, INOC., 1004 Syca- 
more st., Cincinnati, O. Clutch parts 
and bearings, springs, all types, drain 
plugs, choke wire, yokes, cotter pins, 
door latch springs, hardware items, 
Plastic fuel lines, brass fittings, ex- 
pansion plugs, radiator caps, straight 
and woodruff keys, axle nuts, straight 
and taper pins, snap rings, gear rivets, 
center bolts, star washers, head studs 
and nuts, starter parts, valve keys and 
seats, shim washers and water jacket 
plates. J. R. Dorman, pres., secy.; O. 
H. Coffman, sales megr.; E. C. Hake, 
chief engr. Adv. Agcy.—Weisen-Hart. 
Contact, Arthur Ruppert. 


DOUGLAS & LOMASON CO., 5836 Lin- 
coln ave.. Detroit 8, Mich. Aircraft 
cabin enclosures. assemblies; extrusion 
machining and forming: rolled sections: 
stampings: automotive windshield 
frames, grilles; ashtrays rolling and 
forming. H. A. Lomason, pres.. gen. 
mer.: W. K. Lomason. treas.: W. M. 
Chapman. secy.: T. S. Hough, sales 
mgr.; J. K. Lewis, sales engr. 








a 

DOUGLAS MFQ. CO., H. A. (Subsidiary 
of Kingston Products Corp.). Bronson, 
Mich. Junction blocks. sockets, con- 
nectors, relays, fuse blocks, wire term- 
inals. headlamp, foot dimmer and inst. 
panel switches, panel iIamps. Chas. 
Shewmon, secy.-treas.; Karl Krebser, 
gen. mar.; T. W. Drury. sales megr., 
adv. mar.: Fay Beal, chief engr.; C. 
J. Seribner, pur. agt. 

(See display advertising index) 
























DOW CHEMICAL CO., THE. Midland. 
Mich. Industrial chemicals. plastics and 
plastic materials and Dowmetal. Wil- 
lard H. Dow. pres., gen. mgr.: E. O. 
Barstow. vice-pres.: E. W. Bennett, 
vice-pres.. treas.; L. I. Doan, vice- 
pres.. sales mgr.: C. J. Strosacker, 
vice-pres.: L. J. Richards, chief engr.; 
J. XE. LeFevre. pur. ast.: we 
Hooker, adv. mgr. Adv. Agey.—Mac- 
Manus, John & Adams, Detroit, Mich. 


DRYDEN RUBBER CO., 1014 8. Kildare 
ave.. Chicago 24, Ill. Molded and ex- 
truded rubber products which include 
metal to rubber, sponge rubber, hard 
rubber, soles and heels, friction and 











rubber tape. George B. Dryden, pres., 
gen. mgr.; U. L. Harman, vice-pres.; 
W. P. Earton. secy.-treas., pur. agt.; 
O. G. Vinnedge, sales mgr.; J. L. 
Dueno, chief engr.; H. A. Winkelmann. 
tech. dir.; J. A. Kirschner, chief chem.: 
K. R. Elwell, supt. Keokuk Plant: U_ 
H. Parker, mgr.; E. A. Goodman, supt.; 
A. Greenwald, chief chem. Det. Rep. 
—Dryden Rubber Co.. 2-270 General 
Motors bidg., Detroit 2, Mich. 


DUMORE CO., 14th and Racine sts., 
Racine, Wis. Tool post grinders (elec.), 
hand grinders (elec.), precision drills, 
fractional horsepower motors (uni- 
versal). L. H. Hamilton. pres.: G. A. 
Zimmerman. vice-pres. and gen. mer.; 
R. L. Hamilton, executive vice-pres.; 
J. M. Hamilton, secy. and works mer.; 
H. F. Nehoda, treas.;: Howard Doll, 
chief engr.; R. EB. McDonald, adv. mgr. 
Adv. Agey.—Behel and Waldie & 
Briggs, Chicago, Ml. 


DUNLOP TIRE & RUBBER CORP., 
Buffalo 7, N. Y. Automobile tires and 
tubes, cushioning material. FE. B. 
Germain, pres.; Girard Hammond, 
vice-pres. & gen. sales mer.; R. D. 
Belden, vice-pres. & factory mer.; H. 
F. Van Valkenburgh, secy. & pur. agt. 


DUNTON, M. W., Co., THE. 670 Eddy st., 
Providence, R. I. Nokorode paste. salts 
and fluid core solder, acid, rosin & 
Nokorode. Ernest V. Halligan, chmn. 
of bd., treas.. gen. mgr., sales megr., 
adv. megr.; Frank Chapman, pres.: 
8S. A. Shields vice-pres.; W. T. Phillips, 
secy.; P. D. Hebden, chief engr. Pa- 














cifie office—Claude Michael Agcy., 109 
E. Doran st., Glendale, Calif. 


DU PONT de NEMOURS & CO., INC., 
E. 1., ‘Fabrikold’ Div., 350 Sth ave., 
New York, N. Y. Fabrics coated with 
pyroxylin, synthetic rubber, and syn- 
thetic resins for upholstery and trim, 
Dindings and welts, and auto decking. 
Treated fabrics for convertible top 
and curtains. Det. Rep.—T. A. Nalle, 
5-238 General Motors bidg., Detroit. 
Adv. Agey.—Batten, Barton, Durstine 
& Osborn, New York, N. Y. 


a4uPONT de NEMOURS & CO., E. IL. 
5-238 General Motors bidg., Detroit, 
Mich. Automotive finishes; ‘‘Fabri- 
kold,”’ plastics, explosive rivets, photo- 
products, X-ray film. R. C. Williams, 
mgr. automotive div., T. A. Nalle, 
Det. rep., ‘‘Fabrikoid’’; 8. P. Miller, 
western rep., plastics; Willlam Reyn- 
olds, western rep., explosive rivets; 
F. M. Shuster, dist. supv., photo- 

products, X-ray film. 


DURA CO., Div. of Detroit Harvester 
Co., 4500 Detroit ave. Toledo, O. 
Automobile window regulators, auto- 
mobile window channels, automobile 
hardware. zinc die castings, plating. 
H. L. Pierson, pres.; C. G. Selden, 
exec. vice-pres.; W. Myron Owen. vice- 
pres.; J. R. Donahue, secy.; M. C. 
Buck, asst. treas.; J. T. Gallatin, 
sales mer.; B. 8. Floraday, chief engr.; 
Cc. M. Metzger, pur. agt. 


DUREZ PLASTICS & CHEMICALS, INC.., 
Walck rd., North Tonawanda, N. Y. 
Phenolic molding compounds, laminat- 
ing varnishes, insulating varnishes, ol! 
soluble resins, water soluble resins, 
impregnated paper and fabrics, ply- 
wood and veneer resins, resin adhe- 


ing era of progress and prosperity. 
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sives, impregnating solutions, protec- 
tive coatings, resin emulsions and 
colloids. Harry M. Dent, pres., gen. 
mgr.: John F. Synder, secy.-treas.; A. 
W. Hanmer jr., sales mgr., molding 
compound div.; R. B. Dodd, sales mgr., 
resins div.; C. T. O'Connor, sales mgr.. 
oil soluble resins div.; Glenn M. 
Loomis, chief engr.; C. M. Bell, pur. 
agt.; H. S. Spencer, adv. mgr. Det. 
Rep.—J. 8. Miller. 503 Stephenson 
bidg., Detroit 2. Adv. Agey.—Addison 
Vars Company, 344 Delaware ave., 
Buffalo 2, N. ¥. Contact, Kenneth S. 
Duffes. 


DURKEE-ATWOOD CO., 215 7th st., 
N. E., Minneapolis, Minn. Rubber me- 
chanical, rubber specialties, inner 
tubes, frost shields, fan belts. H. C. 
Atwood, pres., treas., gen. mgr.; E. 
P. Atwood, vice-pres., sales mgr.; L. 


J. Cromer, secy.; Car! Walz, chief 
engr.; Lee Murray, pur. agt.; A. J. 
Traun, special sales. Adv. Agey.— 


Graves & Assoc., Minneapolis, Minn. 
Contact, Ivan Graves. 


DURO METAL PRODUCTS CO.. 2649 n. 
Kildare ave., Chicago, Il. Wrenches. 
sockets, open end wrenches, box end 
wrenches, screw drivers, gear pullers, 
fender and body tools, electric drills. 
W. H. Odlum, pres.: M. M. Tveter, 
vice-pres.; W. R. Hosford, sales mgr.; 
F. W. Green, pur. agt. 


DURO-GLOSS RUBBER CO., THE, 30 
Lenox st., New Haven 13. Conn. Top 
material. sport decking. upholstery ma- 
terial. Rubber, pyroxylin and synthetic 
resins, coated fabrics and paper. H. E. 
H. Cox, pres. treas.; J. H. Parker, 
secy.; R. A. Paquette, gen. mer.; J. 
Hamerschlag. sales mgr.; A. H. Butler, 
chief engr.; L. M. Olson, pur. agt. 


VERY type and size of automotive equipment . . . from buses and heavy-duty trucks 
to light passenger cars can now be served with Gabriel Aerotype Hydraulic Shock 
Absorbers. @ Gabriel’s record of war achievement with shock absorbers for armored 
trucks, land and amphibious jeeps and mortar shells gives assurance of highest quality 
workmanship and expanded production capacity to meet the demands of the post-war 
period. @ Gabriel has been in the service of American automotive transportation for 


forty years. The Gabriel organization—distributors and dealers—is set for an outstand- 


E. A. LABORATORIES, INO., 144 Spen- 


cer st., Brooklyn 5, N. Y. Horns— 
auto, marine, bicycle. Heaters—auto, 
hot water. Lights—airplane, bicycle. 
Siren—auto, marine, motorcycle. J. M. 
Aufiero, pres., gen. mgr.; B. G. Edel- 
man, vice-pres.; J. J. Gorman, vice- 
pres.; M. De Rosa, secy.; H. Kelly, 
treas.; H. L. Carlson, sales mgr.; R. 
Hutcheson, chief engr.; N. Masone, 
pur. agt. Det. Rep.—sS. J. Sidell, F. 
Cody, E. A. Laboratories, Inc., 1130 
Fisher bidg., Detroit. Adv. Agey.— 
Picard Adv. Agcy., 250 West 57th st., 
New York, N. Y. 
(See display advertising index) 


ELCO LUBRICANT CORP., THE, Jennings 
rd. and Denison ave., Cleveland 9, Ohio. 
Extreme pressure lubricants for all en- 
closed gear units. William Cox, Jr., 
pres.; J. V. Whitbeck, vice-pres.; J. R 
Heller, vice-pres., gen. mgr.; C. H. 
Schuster, treas. Detroit Office—6432 
Cass ave., Detroit 2. 


EAGLE MFG. CO., 414 E. Winnebago 
st., Appleton, Wis. FWD trucks, Eagle 
silo fillers, winches, derricks and 
utility tools. Charles Hagen, pres.; 
R. H. Schmidt, gen. mar.; R. L. 
Koehler, sales megr.; Wm.Freiden, 
a engr.; Richard DeVaud, pur 
agt. 


EATON MFQ. ovu., 739 EB. 140th m.. 
Cleveland, Ohio. Axles, valves, valve 
lifters, leaf springs, coll springs 
stampings, spring washers. car heaters. 
valve seat inserts, castings. J. O 
Eaton, chmn.; C. I. Ochs, pres.; F. 
A. Buehda, H. J. MeGinn, R. H 
Daisiey, W. H. Wallace, G. W. Veale 
Dantel Dewey, C. C. Bradford, J. L. 
Dostal, vice-pres.; Morgan Fenley. 
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adv. mgr.; V. Cada, pur. agt. Det. 
Rep.—Detroit Offices, 9771 French rd. 
Adv. Agey. — Meldrum & Fewsmith, 
Inc., Cleveland, O. 

(See display advertising index) 


ECLIPSE FUEL ENGINEERING CO., 701- 
711 8. Main st., Rockford, Ill. Indus- 
trial gas fired heat treating furnaces, 
pressure air blowers and gas boosters, 
process steam boilers—high pressure 
pressed steel hardening pots, industrial 
gas burners, auxiliary combustion 
equipment, Dowtherm heaters and va- 
porizers. Stanton E. Hyer, ch. of bd. 
and pres.; Leo J. Strohmeyer, sec., pur. 
agt. and adv. mgr.; L. B. McKee, treas.; 
Kurt A. Scharbau, vice-pres., gen. mgr. 
and sales mgr. Detroit & Pacific Coast 
offices—J. A. Harrison Engineering Co., 
Detroit, Mich.; C. B. Babcock Co., San 
Francisco, Calif.; J. H. Knapp Co., Los 
Angeles, Calif. 

(See display advertising index) 


EDISON - SPLITDORF CORP., West 
Orange, N. J. Spark plugs, magnetos, 
ignition coils, aircraft instruments. 
Arthur Walsh, pres.; F. C. Erwin, 
secy.; H. H. Eckert, vice-pres. and 
treas.; A. J. Clark, vice-pres., gen. 
mer.; E. B. Nowosielski, chief engr., 
magneto div.; A. F. Klingner, spark 
plug div. chief ener.; R. Lockhart, 
pur. agt.; 8. Schaeffer, adv. megr., 
sales prom. Adv. Agcy.—Federal Advtg. 
Agcy., New York, N. Y. 


ELASTIC STOP NUT OORP. 


Arthur G. Prangley, secy.; W. F. Mc- 


Guinness, vice pres. and treas.; W. J. 
Dreves, vice pres. and comptroller; 
L. H. Atkinson, vice-pres. in chge. of 
sales; H. R. Cleland, pur. agt. Det. 
Rep.—H. F. Bullock, 522 New Cen- 
ter bidg. Adv. Agey.—Arthur Kud- 
ner, Inc., New York, N. ¥. 


ELECTRA MFG. CO., 2537 Madison 
Kansas City, Mo. Electra high ef- 
ficiency products: voltage regulators, 
headlight and horn relays, generator 
cutouts, starter and dimmer switches, 
fast battery charges, ignition terminals. 
R. G. Lafite, pres., gen. mgr.; F. R. 
Jones, sales mgr., pur. agt; Arnold 
Lemke, chief engr. 


ELECTRIC AUTO-LITE CO., THE, To- 
ledo, O. Complete automotive ignition, 
starting and lighting systems, spark 
plugs, storage batteries, speedometers, 
fuel gauges, heat indicators, plastic 
mouldings, metal lthographing, die 
castings, gray iron castings, copper 
wire, cable, steelductor, high tension 
cable, head lamps, tail lamps, dome 
lights, bumpers, leather goods; 22 
plants, more than 400 parts and appli- 
ances. Royce G. Martin, pres.; D. H. 
Kelly, exec. vice-pres.; W. V. Flood, 
vice-pres.; Byron A. Fay, vice-pres.; L. 
H. Middleton, vice-pres.; D. B. Strat- 
ton, vice-pres.; J. P. Falvey, vice- 
pres.; C. W. Pound, vice-pres.; J. A. 
Minch, vice-pres.; C. L. Patterson, 
vice-pres.; John R. Padesky, vice- 
pres.; F. H. Landwehr, secy.; J. B. 
Fenner, treas.; F. J. Kennedy, asst. 
secy:; F. A. Nealon, sales mer., 
spark plug div.; J. A. . 
and service div. mgr.; E. H. Reed, 
dir. of pur.; H. D. Bissell, adv. mer. 


Det. Rep.—J. P. Kelso, Bay Mfg. 
Div.; W. W. Pennington, Battery Div.; 
William Feldman, Mer. Div. P. E. 
Stroup, Moto-Meter Div. . D 
Cox, Alemite Die Cast Div. All New 
Center bidg., Detroit, Mich. Adv. Agcy. 
—Ruthrauff & Ryan, Inc., Detroit, 
Mich. Contact, Tod Reed. 
(See display advertising index) 


ELECTRIC AUTO-LITE, Ltd., Sarnia, 
Ont., Can. Subsid. of The Electric 
Auto-Lite Co., Toledo, O. Canadian 
factory for the products of The Elec- 
tric Auto-Lite Co., Toledo, O. D. H. 
Kelly, pres.; J. A. Minch, vice-pres. 
and gen. mgr.; F. H. Landwehr, secy.; 
W. V. Flood, treas.; L. O. Bliss, prod. 
mgr.; A. F. Oliver, sales megr.; F. 
Wetzel, chief engr.; R. F. Beroth, pur. 
agt. Adv. Agcy.—R. C. Smith & Son, 
Ltd., Toronto, Canada. 


ELECTRIO AUTO-LITE C©O., Wire Div., 
Port Huron, Mich. Aircraft electrical 
ignition lighting and power cable, auto- 
motive electrical ignition, lighting and 
starter cable, magnet wire, ignition 
coils, ignition cable sets, wiring har- 
ness, battery cables, all types rubber 
and synthetic insulated wire. J. A. 
Minch, gen. mgr.; V. F. Dobbins, sales 
megr.; Fred Wetzel, chief engr.; G. L. 
Blessing, pur. agt.; Adv. Agcy.—Ruth- 
rauff & Ryan, Inc., Detroit, Mich. 
Contact, Tod Reed. 


ELECTRIC HEAT CONTROL, THE, 
9123 Inman Ave., Cleveland, O. Motor 
and ignition testers, battery chargers 
and testers, distributor testers, A. C. 
arc welders, electric arc etchers. E. P. 
Maurer, pres., treas.; G. LaGanke, 
vice-pres., pur. agt.;. E. C. Mason, 
secy.; W. J. Bartlett, sales megr.; 8. 
Vorisek, chief engr.; G. J. Johnson, 
adv. mgr. Adv. Agey.—G. J. Johnson, 
Fidelity bldg., Cleveland, O. 


ELECTRIC SPRAYIT ©O., THE, 15th and 
Illinois sts., Sheboygan, Wis. Paint 
spraying and finishing equipment, com- 
pressors, pumps, electric motors, genera- 
tors and controls, hydraulic valves and 
actuating cylinders, aircraft precision 
parts. 8. Deutsch, ch. of bd., pres., gen. 
mgr.; M. B. Deutsch, vice-pres., sales 
mgr., adv. mgr.; C. A. MacDonald, 
secy.; L. F. Smith, treas.; R. J. Cor- 
rigan, chief engr.; J. H. Koch, pur. agt. 
Adv. Agcy. — MacDonald-Cook Co., 
South Bend, Ind. 


ELECTRIC STORAGE BATTERY CO., 
19th st. and Allegheny ave., Phila- 
delphia, Pa. Exide storage batteries 
(automotive, aircraft, radio, marine 
and industrial) battery service charg- 
ing and testing equipment, tools and 
accessories. R. C. Norberg, pres. and 
gen. mgr.; S. W. Rolph, vice-pres.; C. 
F. Norberg, vice-pres.; H. C. Allan, 
secy.-treas.; F. T. Kalas, vice-pres. 
and gen. sales mgr.; R. Whitehurst, 
sales mgr.; R. L. Sommerville, mgr. 
automotive sales; T. G. Tynan, super- 
visor automotive replacement sales; R. 
S. Gray, supervisor automotive mfrs. 
sales; L. E. Lighton, mgr. devel. and 
design dept.; W. B. Gold, pur. agt.; 
A. N. Dingee, adv. mgr.; H. G. Carron, 
mgr. Detroit branch; C. W. Terry, mgr. 
Lake Dist. Det. Rep.—The Electric 
Storage Battery Co., 8051 W. Chicago 
blvd. Adv. Agcy.—Geare-Marston, Inc., 
Philadelphia, Pa., Norman Geare, pres. 


A. D. ELLIS MILLS, INC., Monson, 
Mass. Automotive upholstery cloth and 
aircraft upholstery cloth. D. W. Ellis, 
pres. and treas.; D. W. Ellis jr., 
asst. treas.; Holbrook Ellis, vice-pres. 
Det. Rep.—L. J. Colby, 82 Lothrop, 
Detroit, Mich. 

(See display advertising index) 
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can help you increase profits— 
build business in many ways! 


@ LOTS of new car dealers—and service shops, too—will enter your field in the aggressive post-war scramble 
for business. Many old customers will shop around—many will drift away to competitors. What can you do to 
hold them? The answer: BEST POSSIBLE SERVICE! Car customers expect accurcite, reliable service. They don't 
always get it. Determine now to make a business-building reputation for operating the most reliable service 
department in your neighborhood. You cannot do this without Special Service Tools. The average dealer can 
equip with a generous assortment of 40 to 50 Miller essential service tools with an investment under $300. 
These tools do a great variety of service jobs quicker, easier, better. They save labor, cut shop time, assure 
more accurate work, increase volume and produce MORE PROFITS! Your service department should have 
these tools. Many of them are now available. 


MILLER MANUFACTURING CO. 


Designers and Manufacturers of Special Service Tools 
1726 SIXTEENTH ST., DETROIT 16, MICHIGAN 


« 
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The Name of the Company Has Been Changed from MILLER TOOL & MFG. COMPANY to MILLER MANUFACTURING CO. 


FABRI STEEL PRODUCTS, 


EMEROL MFG. ©O., INC., 242 West 
69th st., New York, N. Y. Marvel 
Mystery oil, Marvel Hi-Rev, Marvel 
inverse oiler, Emerol chassis oil, Mar 
vel Eng-oil. B. N. Pierce, pres. & 
gen. mgr.; 8S. W. McCandless, sales 


mer. 


EMPIRE ELECTRIC BRAKE CO., 118 
South 14th st., Newark, N. J. Mag- 
draulic electric brake, Vacdraulic brake 
booster, power steering, rheostats. 
Daniel M. Sheaffer, pres.; Wm. F. 
Penrose, vice-pres., gen. megr.; G. 
Martin Brill Watts, secy.; A. L. Stemler, 
treas.; H. L. Niles, pur. agt. Det. 
Rep.—Eynon-Dakin Co., 1847 W. Be- 
thune st., Detroit; John A. and Carl 
A. Schroeder, 3087 W. Grand bivd, 
Detroit. Adv. Agcy.—G. M. Basford 
Co., New York, N. Y. Contact, H. 
Cc. Silldorff. 


EQudPMENT MFG., INO., 8640 Grin- 
nell ave., Detroit 13, Mich. Hand 
screw machine products. I.D., 0O.D, 
and centerless grinding, general ma- 
chining, assembly work. E. A. Skae, 
pres., treas., gen. mgr.; L. G. Burgess, 
vice-pres., pur. agt.; R. K. Degener, 
vice-pres., sales megr.; Mra. J. D. 
Skae, secy. 


ERIE MFG. CO., 2710-16 So. Parkway, 
Chicago, Ill. Bumper guards, grille and 
trunk guards, rear view mirrors, mis- 
cellaneous automotive accessories. 
Jerry E. Poncher, chmn. of bd., pres., 
treas.; Harold Poncher,  vice-pres., 
secy.; Harold G. April, gen. mgr. Pac. 
Coast Office—Maury Mittleman, 1151 
So. Eroadway, Los Angeles 15, Calif. 
Det. Rep.—Roy Rotter, 402 Lexington 
bldg., Detroit 2, Mich. 


ERIE RESISTOR CORP., 644 West 12th 
st., Erie, Pa. Ignition radio interfer- 
ence suppressors for spark plugs and 
distributors, custom molded plastics by 
injection, extrusion and injection mold- 
ing of thermo-setting materials. G. P. 
Fryling. chmn. of bd.; G. R. Bryling, 
pres.; W. H. Fryling, vice-pres.; J. B. 
Dieteman, asst. secy.-treas.; J. M. 
Allen, plant mgr.; J. P. Quinn, plastics 
sales mgr.; B. B. Minnium, chief 
engr.; R. R. Southwick, pur. agt.; A. 
K. Shenk, adv. megr., suppressors sales 
mer. Det. & Pacific Rep.—Harry 
Brethen Co., 11341 Woodward ave., 
Detroit; Industrial Production Co., 318 
E. 2nd st., Los Angeles 12, Calif. 
Adv. Agcy.—W. S. Hill Co., 323 Fourth 
ave., Pittsburgh, Pa. 


ESSO MARKETERS, 26 Broadway, New 
York 4, N. Y. Petroleum fuels, lubri- 
cants and specialties for automotive, 
marine, aviation and industrial use. 
A. C. Bedford, gen. mgr.; J. M. Sitler. 
pur. agt.; J. A. Miller, adv. mgr. Adv. 
Agcy. — McCann-Erickson, Inc. (gen- 
eral); Marschalk & Pratt (radio). 


ETHYL CORP., 405 Lexington ave., New 
York, N. Y. E. W. Webb, pres.; J. C. 
Taylor, vice-pres.; Dr. Graham Ed- 
gar, vice-pres.; P. L. Griffiths, vice- 
pres.; Thomas Midgley, vice-pres.; H. 
W. Kaley, vice-pres.; J. J. Frey, gen. 
sales mgr.; R. C. Champlin, dir. adv. 
and pub. rel. 

(See display advertising index) 


EVANS PRODUCTS CO., 15310 FPuller- 
ton ave., Detroit 27, Mich. Auto load- 
ing equipment; automotive heating 
and ventilating equipment; auto rail- 
ers, air cargo loading equipment; 
utility loader; molded plywood; battery 
separators; domestic heating equipment: 
auto-stops. E. S. Evans, pres. and 
gen. mgr.; E. 8. Evans jr., exec vice- 
pres.; J. C. Goldrick, vice-pres. and 
adv. mgr.; Prewitt Semmes, secy.; E. 
A. Evens, treas.; G. M. Schueder, chief 
engr.; J. C. Bleil, pur. agt. Adv. Agcy.- 
—Grace & Bement, Detroit, Mich. 


EVANS REAMER & MACHINE CO. 
4541 Ravenswood ave., Chicago, Ill. 
Expansion reamers, reamer_ drives. 
reamer sharpeners. J. F. Strnad. pres.; 
Herbert Spring, secy.; John Blazek, 
treas.; Ralph Judd, gen. megr.; Leo 
Nash, pur. agt. 


EXCEL CURTAIN CO., INC., 1120 N. 
Main st., Elkhart, Ind. Truck sash, 
windshields and radiator grilles. Bus 
sash, ventilators, stanchions and fit- 
ting. Mouldings, rolled shapes and 
forms and stampings. Railroad curtains, 
diaphragms, bus curtains. Blackout 
curtains, aircraft curtains, roof bows, 
trailer sash. T. W. Holt, pres.; H. E. 
Smith, vice-pres.; O. M. Edwards, 
secy-treas.; R. Henriksen, pur. agt.; J. 
F. LeVan, works megr.; T .W. Holt jr., 
asst. works megr.; D. L. Rutter, asst. 
works megr.; W. H. Forrest, personnel 
dir.; L. W. Fritz, controller. Det. & At- 
lantic Offices—745 New Center Blidg., 
Detroit, Mich.; 50 Church st., Room 
1977, New York, N. Y. 


EXCEL CORP., 1120 N. Main st., Elk- 
hart, Ind. Truck sash, windshields and 
radiator grilles. Automotive sash, ven- 
tilators and windshields. Bus sash, ven- 
tilators, stanchions and fittings. Moul- 
dings, rolled shapes and forms and 
stampings. Railroad curtains, dia- 
phragms, bus curtains. Blackout cur- 
tains, aircraft curtains, roof bows, 
trailer sash. H. E. Smith, pres.; H. 
Edwards vice-pres.; O. M. Edwards, 
secy.-treas.; R. Henriksen, pur. ia 
J. F. LeVan, supt.; T. W. Holt jr., 
prod. megr.; D. L. Rutter, chief engr.; 
W. H. Forrest, personnel dir.; L. W. 
Fritz, controller. Det. & Atlantic 
Offices—745 New Center bldg., Detroit, 
Mich.; 50 Church st., Room 1977, New 
York, N. Y. 


F 


FABRICATORS, INC., 5171 Bellevue ave., 


Detroit 11, Mich. Automotive fibre 
parts, insulation pads, floor deadening 
dash insulators, grained and coated 
fiber boards, aluminum aircraft stamp- 
ings, and assemblies for ordnance. 
Ralph E. Woodburn, pres., gen. mgr.; 
M. L. Dryden, vice-pres., treas., sales 
megr.; J. J. Emery, secy.; B. Woodburn, 
chief engr.; C. P. Crane, pur. agt.; W. 
C. Shepley, factory mer. 


INC., 642 
Beaubien st., Detroit 26, Mich. “Fast- 
On” clinch nut, “Fast-On” attaching 
machines. J. F. Gundy, ch. of bd., 
pres. and treas.; P. E. Double, vice- 
pres.; T. W. Whiteside, sec.; N. E. 
MacEwan, sales mgr.; P. E. Double, 
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chief engr.; R. G. Muir ° 
ag , pur. agt. and 


FAIRFIELD MFG. CO., Lafayette, Ind. 
Differentials; gears: straight bevel, 
spiral bevel, hypoid, spur, helical spur, 
worm. A. J. McAllister, pres., gen. 
mgr.; Rochester Baird, vice-pres., 
secy.; EB. M. Heinmiller, treas.; D. W. 
Owens, sales mgr.; F. H. Boor, chief 
engr.; W. C. Niehelson, pur. agt. 


FALLS SPRING & WIRE CO., 8635 Co- 
nant rd., Detroit 11, Mich. Automobile 
cushion and back springs, mechanical 
springs of all kinds, steel and wire 
forms of every description. William A. 
Falls, ch. of bd. and pres.; L. H. Heuer, 
vice-pres.; Harry Swanson, sec.-treas., 
gen. mgr.; Gordon McCririe, sales mgr.; 
Frank Nair, chief eng.; Roman Hei- 
disch, pur. agt. 


FARGO MOTOR CORP., Div. of Chrysler 
Corp., 7900 Jos. Campau ave., Detroit. 
Fleet sales of Dodge Army vehicles. 
R. L. Biggers, pres.; A. H. Ferrandou, 
Lester L. Colbert, vice-pres.; H. A. Da- 
vies, treas.; R. P. Fohey, secy.; H. R. 
Steelman, dir. field operations; P. L. 
Dean, dir. service and training; N. W. 
Seidel, dir. Army liaison; J. P. Cum- 
mings, com’] car eng. 


FARRELL CHEEK STEEL CO., Lane and 
Pirst sts., Sandusky, O. Electric steel 
castings (carbon and alloy), stoker 
screws and stoker parts, crane wheels, 
pipe flanges, heavy hardware, C clamps, 
rope sockets, railroad castings and spe- 
cialties. Herbert Farrell sr., chm. of bd., 
pres.; Herbert Farrell jr., vice-pres., 
gen. mgr.; H. B. Castleman, secy-treas. 
Martin L. Ritter, mgr. of sales; T. D. 
Moore, sales megr., railway div.; C. 8S. 
Jordan, sales mer., stoker screw div.; 
Paul Aishen. chief engr.; Don Ortner. 
pur. agt.; C. C. Hottmann, adv. mgr. 


FFODFRS MFG. CO., INC., 57 Tona- 
wanda st., Buffalo, N. Y. Automotive 
radiators and car heater cores, air- 
craft engine and oil cooling equip- 
ment, unit heaters, heating and cool- 
ing coils. unit coolers, electric water 
coolers. T. C. Fedders. pres.; W. E. 
Detenbeck. exec. vice-pres. and secy.; 
E. R. Walker. gen. megr.; A. F. Ihde, 
radiator div. dir. of sales engr.; J. M. 
Heimerl. pur. agt.; J. Askin. radiator 
div. chief engr. Det. Office—3-137 
General Motors bldg.. Detroit, Mich.. 
phone MAdison 4834. Adv. Agey.— 
Horace A. Laney, 374 Delaware ave., 
Buffalo, N. Y. 


FEDERAL AUTO PRODUCTS CO.. 325 N. 
Hoyne ave., Chicago. Ill. Tail pipes, 
exhaust pipes. flexible steel tubing. 
flexible fuel lines, battery cable ter- 
minals, radiator hose clamps, heater 
parts. I. C. Friedman. pres.; L. E. 
Brown. sec.: 8. Gale gen. mgr.: R. H 
Burlingame, adv. mgr. Pacific Coast 
office—1406 S. Grand ave., Los An- 
geles, Calif. 


FEDERAL-MOGUL CORP., 11931 Shoe- 
maker ave., Detroit 13, Mich. Engine 
bearings, bushings. bronze bars, babbitt 
metal, marine and industrial propel- 
lers. H. Gray Muzzy, pres.; Edwin 
Olney Jones. vice-pres., secy., sales 
mgr.; S. C. Reynolds, vice-pres.. treas.; 
H. F. Dixon. chief engr.; E. F. Pauman, 
pur. agt.; T. J. Marshall, adv. megr.; 
E. R. Darby, dir. of research; R. A. 
Watson. sales engr., Pacific Coast Div. 
Det. & Pac. Coast offices: Factory 
office, 655 Turk st., San Francisco; 
sales engr. office., 235 Montgomery st., 
room 2012 Russ Bldg., San Francisco, 
Calif. Det. office, 11031 Shoemaker ave. 
Adv. Agcy.—Fred M. Randall Co., Book 
Tower Bldg., Detroit 26, Mich. 


ee, 

FEDERAL MOTOR TRUCK CU., 5780 
Federal ave., Detroit, 9, Mich. Motor 
trucks, cabs and bodies. T. R. Lippara, 
pres., gen. mgr.; F. L. Ruddon, asst. 
gen. mgr.; C. A. Rogers, secy.-treas.; 
Carl Loud, sales mgr.; George Ham- 
mond, serv. megr.; Earl W. Winans, 
chief engr.; M. L. Burrell, pur. agt.; 
Herb Penny, asst. pur. agt.; M. L. 
Hudson, export mgr.; R. D. McKnight, 
adv. mgr. Adv. Agey.—Aarons, Sill 
& Caron, Inc., Architects bidg., 415 
Brainard st., Detroit, Mich. Contact, 
Harold Aarons. 

(See display advertising index) 


FELLOWS GEAR SHAPER CO., 78 
River, Springfield, Vt. Gear shapers, 
gear shaper cutters, gear shaving ma- 
chines, thread generators, thread 
generating cutters, gear tooth lapping 
machines, gear took burnishing ma- 
chines, helical cutter sharpening ma- 
chines, gear measuring and testing 
nee. gear shaving — 
laps, burnishing gears, master gears, 
E. R. Fellows, pres.; E. J. Fullam, vice- 
pres.; R. M. Fellows, secy.-treas.; E. W. 
Miller, gen. mgr., engr.; J. M. Rafford, 
pur. agt.; D. T. Hamilton, adv. mgr. 
Det. HKep.—C. M. Peter, sales mér., 
616 Fisher bldg. Adv. Agcy.—Moser & 
Cotins, Inc., Graybar bldg., New York, 
N. Y. 


FELT PRODUCTS MFG. CO., 1504-15 Car- 
roll ave., Chicago 7, Ill. Gaskets: cork, 
paper, asbestos, felt, treated and coated 
paper, synthetic rubber and neoprene; 
sealing materials and packings of all 
kinds and grease retainers. A. Mecklen- 
burger, pres. and gen. mgr.; L. C. Wein- 
berg, vice-pres. and pur. agt.; E. H. 
Mecklenburger, sec.; C. H. Morris, 
treas.; B. J. Schwinn, sales mgr. and 
adv. mgr.; M. Cody, chief eng. Detroit 
and Pacific Coast Offices: 704 Steph- 
enson blidg., Detroit 2, Mich.; 3221 5. 
Figueroa, Los Angeles 7, Calif. Adv. 
Agcy.—Van Auken-Ragland Inc., Chica- 
go, Ill. 


FERODO AND ASBESTOS, Inc., Cod- 
wise ave., New Brunswick, N. J. 
Brake linings, brake blocks, clutch 
facings. E. Muehleck, pres.; A. C. 
Teetsel, vice-pres., gen. mgr.; W. C. 
Dodge jr., secy.; W. C. Scott, treas. 
Det. Rep.—H. W. Overman, 5-266 Gen- 
erai Motors bidg.Adv. Agcey.—Geare- 
Marston, Inc., Philadelphia, Pa. 


FERRACUTE MACHINE CO., 429 E. 
Commerce st., Bridgeton, N. J. Power 
presses and power press brakes. George 
E. Bass, pres.; John B. Lawson, vice- 
pres.; Philip M. Meyers, seer, plant 


the Industry 


supt.; Luther C. Meyers, treas., chief 
engr.; Homer B. Harrison, sales mgr.: 
Harry W. Marsh, pur. agt. Det. & 
Pacific Offices—The Motch & Merry- 
weather Machinery Co., Detroit, Mich.; 
Edward J. Dries Co., Ltd., San Pran- 
cisco, Cal. N. ¥. Office—Giebel Ma- 
chine Tool Co. Chicago Office—Bryant 
Machinery and Engineering Co. Adv. 
. Advertising, Bridgeton, 


FERRO MACHINE & FDY. ©O., 3155 E. 
66th st., Cleveland, O. Automotive east- 
ings, machine shop job work. John M. 
Price, pres.; H. B. Myers, vice-pres.; 
R. H. Weir, vice-pres., secy.; N. E. 
Gauthier, treas.; 8. J. Ruddock, pur. 
agt. Det. Rep.—A. Y. Linkner, Gen- 
eral Motors bldg. 


FERRO STAMPING & MFG. CO., 1367- 
1397 Franklin st., Detroit, Mich. Door 
locks, window regulators, door dove- 
tails, general automotive hardware. W. 
C. Devereaux, pres., gen. mgr.; Ward 
A. Detwiler, secy-treas.; M. G. Ken- 
nedy, sales mgr.; J. Geo. Joachim, 
chief engr.; J. M. Brown, pur. agt. 


FIRESTONE STEEL PRODUCTS CO., 
Firestone Parkway, Akron, O. Rims for 
motorized equipment, tank parts, 
wheels, felloe bands, metal stamp- 
ings, rolled and welded motor 
frame bands. Wm. A. Baker, pres. and 
gen. megr.; E. M. Clissold, vice-pres.; 
J. C. Blue, vice-pres.; H. W. Hooper, 
secy.-treas.; W. S. Brink, dev. engr.; 
M. O. Kuhn, engr.; P. M. Murphy, pur. 
agt. Det. Rep.—E. M. Clissold, Box 
272, Wyandotte, Mich. Adv. Agcy.— 
Sweeney & James, Cleveland, O. 


FIRESTONE TIRE & RUBBER CO., THE, 
1200 Firestone pkwy., Akron 17, O. 
Tires, tubes for motorized equipment 
and airplanes, ordnance, munitions, 
tank parts, anti-aircraft guns, air- 
plane sub-assemblies and parts, gliders, 
autogiros, bullet-sealing fuel cells, flo- 
tation gear, metallic machine gun belt 
links, plastic products, and synthetic 
foam latex products. John W. Thomas, 
chm. and chief exec.; Harvey 8S. Fire- 
stone jr., pres.; Lee R. Jackson, exec. 
vice-pres.; John J. Shea, vice-pres., 
treas.; James E. Trainer, vice-pres. in 
chee. of prod.: Harold D. Tompkins, 
vice-pres. in chge. of sales; Harvey H. 
Hollinger, secy.; Russell A. Firestone, 
asst. treas.: Ralph 8S. Leonard, asst. 
treas.: Willlam D. Zahrt. asst. treas.; 
Josevh Thomas, counsel and asst. secy.: 
H. S. Brainard, asst. secy.; Claude A. 
Pauley. compt.: Timothy F. Doyle. 
asst. compt.: Laurence A. Frese, asst. 
comnt.: L. G. Fairbanks, sales mer.: 
A. H. Waters, dir. of engra.;: R. W. 
Koch, dir. of pur.: C. B. Rvan, adv. 
mer. Det. Rep.—D. J. Hutchins. Ver- 
nor & Trumbull sts. Adv. Agey.— 
Sweenev & James Cleveland. O. 

(See display advertising index) 


FISHER RODY PIV., General Meters 
Oearp., General Motors bdide., Detroit, 
Mich. Armament. B. F. Fisher, ger. 
mer.: P. J. Mauck, chief engr.: C. A. 
Crusoe, pur. agt.: W. 8. McLean, 
dir. of adv. &. pub rel. Adv. Agcy.— 
Arthur Kudner, Inc.. New York, N. Y. 
Contact, J. P. Wines. 

(See display advertising {ndex) 


FITCHBURG GRINDING MACHINE 
CORP., Falulah rd., Fitchburg, Mass. 
Precision grinding machines, spline and 
gear grinders, cylindrical grinders, uni- 


The power behind America’s titanic war production 
—is the nimble, dextrous hands of industry’s skilled 
workmen. The workers at Woodall Industries pos- 
sess a rare craftsmanship in fabricating many vital 


products—in great volume—for the Armed Forces. 


On August 18th and 19th the Detroit and 
Monroe Plants of Woodall Industries, Inc., 


* 
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DETROIT, MICHIGAN 
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New York 20, N. ¥. Automotive felts, 
rubber cements. asphalt adhesives, 
anti-squeak compounds, crack sealers, 
mastic products, spray-on deadeners, 
body protective coatings, non-inflam- 
mable cements. I. J. Harvey jr., 
pres.; FP. H. Neher, vice-pres. and 
sales mgr.; L. Kirschbraun, vice-pres, 
mgr. gen. research; G. P. Heppes, 
vice-pres. and gen. mfg. mgr.; G. EK. 
McKensie, secy.; C. W. Gregg, treas.; 
D. C. Cochran, mgr. rubber div.; EK. 
BE. Moore, adv. megr.; D. N. 
pur. agt. Det. Rep.—vV. J. 
14201 Schaefer hwy. 


FLXIBLE ©0., 386 N. Water st., Lou- 
donville, O. Products: intercity buses, 
Puneral cars, ambulances. Now 100% 
converted to aircraft manufacturing. 
Cc. PF. Kettering, chmn. of bd.: Hugo 
H. Young, pres. and gen. mgr.; Thos. P. 
Butler, vice-pres. and asst. gen. megr.; 
Glenn F. Crow, vice-pres. in chge. 
sales; Harold 8. Young, vice-pres. in 
ehge. of prod.; O. P. Paullin, secy.- 
treas.; R. D. Neiderheiser, chief engr.; 
R. H. Casner, pur. agt. Adv. Agcy.— 
Jay H. Maish Co., Marion, O. Contact, 
William P. Ellis, vice-pres. 


FORD MOTOR CO., 3000 Schaefer rd. 
Dearborn, Mich. Ford cars and trucks, 
Mercury, Lincoln Zephyr, Lincoln cars, 
Ford tractors. Henry Ford, president 
and founder; Henry Ford vice- 
pres.; B. J. Craig, vice-pres. & treas.; 
H. L. Moekle, secy. & asst. treas.; H. 
E. Schluchter, asst. secy. & asst. treas.; 
Dale Roeder ang J. J. Wharam, 
engrg.; Ray R. Rausch, supt, of Rouge 
plant; O. A. Johnson, traffic mgr. Adv. 
Agey.—J. Walter Thompson Co. 

(See display advertising index) 


FORMICA INSULATION ©O., THE, 4614 


— 


Paweett, 
Hardig, 


secy.; M. F. Fitzgerald, treas.; J. ° 
agt.; J. B. Walsh, adv. 


tssimons, 
sales engr.; J. C. Richards, pur. agt. 


FLEETWINGS, Division of Kaiser Cargo, 
Inc., Bristol, Pa. Aircraft, aircraft 
parts, hydraulic valves. Gene Trefe- 
then, pres.; S. D. Hackley, vice-pres., 
gen. mgr.; W. E. Lucie, controller; Fred 
Browning, exec. asst.; 8. H. Wilde, opr. 
mgr.; J. L. McClane, contract megr.; 
R. W. Ayer, chief engr. Adv. Agcy.— 
Aitkin-Kynett Co., 1400 8S. Penn sq., 
Philadelphia 2, Pa. Contact M. E. 
Goldman. 


FLINTKOTE CO., 30 Rockefeller Plaza, 


This trained man and woman power, coupled with 
the facilities of three Victory-conscious plants in 
Michigan will, when peace comes, provide a co- 
ordinated production force geared to the needs of the 


automotive, aviation, appliance and radio industries. 


<P> received the coveted Army-Navy E Award 


for outstanding production achievements. 


WooDALL [NDUSTRIES |NC. 


PLANTS, DETROIT AND MONROE * 





Who’s Who in the Industry 


ring Grove ave., Cincinnati, 32, O. 
on-metallic gears, laminated plasties, 
washers, bushings, electrical insulation, 
ete. D. J. O’Conor, pres.; W. 


White, 


Moreland Co. 


FORSYTH METAL GOODS OO., Elm st., 
Bast Aurora, N. Y. Flexible metal hose, 
stampings for automotive in- E. A. Watson 


metal 


dustry. (At present sub-contractor for 
William 


small arms.) 


George E. Blake, treas. 


FOSTORIA SCREW CO., 4th st., Fostoria, 
O. Screw machine products, special to 
blue print, hardened & ground. R. 
Hosken Damon, pres.; J. 8. Allen, vice- 
pres. in chge. of sales; J. 
gen. sales megr.; 
troller; J. O. Straub, gen. production div.; 
mer.; L. A. Waker, pur. agt. Det. Office 
—541 New Center bidg. N. Y. 


Graybar bidg. 


FOUR WHEEL DRIVE AUTO CO., Auto 
Clintonville, Wis. Four- 
wheel - drive trucks, 
bodies, 
pres., gen. mgr.; J. 
D. Cotton, vice-pres.; 8. H. Sanford, R. 8. 
secy.; D. J. Rohrer, H. 

sales me@r.; 
adv. mgr.; H. B. Dodge, engr.;; L. J. 
Pinkowsky, pur. agt. Det. Rep.—Earle D. 
6331 Tireman ave. 
Adv. Agcy.—Klau-Van Pietersom-Dun- 
744 N. Fourth st., 
Contact, 


and 12th st., 
trucks, trailers, 
Walter A. Olen, 
Schmidt, 


Equipment Co., 


lap Assoc., 
waukee, Wis. 
Landgraf. 


FOX CO., 
23, Ohio. 
decorative 


FRAM CORP., Providence 16, R. I. Oil 
lubricating and fuel of] and 
oil filter replacement cartridges and 
elements. 8S. B. Wilson, chmn. of bd.; 
Malcolm McCormick, 
H. Belling, vice-pres., gen. mgr:; T. E. 
Aldham. secy., pur. agt.; J. E. Bigwood, 
H. Card, sales mgr.; E. G. 
Gunn, chief engr.; L. F. Barnes, adv. 


filters, 


treas.; R. 


pe a and treas.; J. R. ave., 

vice-pres. and sales mgr. ; Geo. 
H. Clark, vice-pres. and chief engr.; 
Henry Heitbrink, pur. agt. 


Manley. Aév. 


3400 Beekman st., 
Name plates, 
metal 
Fox and Milford G. Fox, partners. 
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assemblies for automobile bodies, in- 
cluding trunk liners; glove boxes; foun- 
dation panels; insulator panels; em- 
bossed and coated fibre panels. G. E. 
Gagnier, pres., gen. mgr.; H. T. Gagn- 
ier, vice-pres.; N. M. McCubbin, secy. 
& treas.; H. J. Wilson, sales mgr.; B. C 
Place, Trimclip engr. 


GALION ALL-STEEL BODY CO., Di- 
vision of Central Ohio Steel Products 
Ce., South Market st., Galion, O. All 


mgr. Adv. Agey.—Van Sant, Dugdale 
Company, Inc., Baltimore, Md. 


FRUEHAUF TRAILER CO., 10940 Harper 
Detroit, Mich. Truck-trailers of 
all types. Harvey C. Fruehauf, pres.; 
Harry R. Fruehauf, Roy A. Fruehauf, 
rt a Rep. t C, ome. FP. M. _ . 
—C. C. y . Jacobs, secy.; . Gove, 

vice-pres. & treas.; Milton E. Stover, OL. “Bete oun ame mere ms. 
contr.; A. K. Tice, dir. ¢ sales; R. Heiser, vice-pres., ” sales mgr., adv. 
G. Caulley, dir. of pur.; W. D. Wise, mer.; W. C. Mason, secy.-treas., pur. 
dir. of public relations. Det. Rep.— agt.; EB. M. Wagstaff, engr.; N. J. 
West Side branch, 4005 Schnelker, supt. Det. Rep.—Acme 
W. Fort. Aav. — Associ- Trailer Co., 3400 W. Jefferson, Detroit. 


roligy-s rea sas aie a 
FULLER MFG. CO., Kalamazoo 13F, so ta hc tage . 


Mich. Heavy duty truck and industrial GALVIN MFG. CORP., 4545 Augusta bivd., 
transmissions, drop a. J. oy Chicago, Tl. Motorola automobile and 
Gray, pres., = tee “4, 9 ae home radios, 2-way FM and AM com- 
vice-pres.. er., tranemise ion munication systems. P. V. Galvin, pres.; 
div.; B. A. Putian, secy.-treas E. FP. J. O'Brien, vice-pres.; Geo. Mac- 
Brey ¢.. gen mgr. drop forge Donald, treas.; Wm. H. Kelley, gen. 
os © w Niness, sales ane = reed: sales mer.; EB. H. Wavering, mer., auto 
. &. Cook, exec. ory id c radio division; W. H. Steliner, mgr., 
asst chief engr.; R. World, pur. agt. home products div.; Victor A. Irvine, 
Adv. Agey.—Spencer W. Curtiss, Inc., adv. & sales promotion mgr.; N. E 
Circle Tower, Indianapolis, Ind. Wunderlich, sales mer., communtca- 
tions div.; Don Mitchell, engr.; D. 
—— —— oe oe - Noble, dir. research; Carl Zennie, ‘ar. 
stats. diesel engine controls. J. V. agt. Adv. Agey.—Gourfain-Cobb Adver- 


Giesler, pres.; Wm. 8. D. Woods, secy.: tising Agency, Chicago, Ml. 


dalieen | mag yg My X-  GAMMONS-HOAGLUND CO., THE, 395- 
wm. 


: ; 405 Main st., Manchester, Conn. Hell- 

nee: To. aes a an + na cal taper pin reamers, helical chucking 
Rogers, adv. mgr. Det. Rep.—Don reamers, helical hand reamers, helical 
Noble, General Motors bids. Adv. end milis, special 2s = 
Agey.—J, n ; eamers. > » ch. 0 
— ” bd. and pres.; Sherwood G. Bowers, 
leeena = vice-pres.; C. ‘Arthur Hoaglund, secy.; 
: G C. W. Keeney, Y, gen. mgr. Detroit & Pa- 

cific Coast offiees—Goodspeed -Detroit 

Co., 2832 BE. Grand we a Mich.; 
Machinists Tool & Supply Co .. 3690 
Santa Fe ave., Los Angeles, Calif. 


J. Geb- 


H. Blake, pres.; 


C. Allen jr., 
G. E. Robe, con- 


office, 


six - wheel - drive 
utility tools. 


treas.; R. 
F. M. Higgins, 


GABRIEL CO., 1407 B. 40th st., Cleve- 
land 14, O. Shock absorbers, aircraft 
hydraulic. John H. Briggs, pres., gen 
mer.; L. W. _ exec. vice-pres. 
sales mer.; C. R. Wefler, secy.-treas. 
E. L. Beecher, vice-pres. of engrg. 
F. A. Montgomery, chief engr.; G. E. 
McAllister, pur. agt. 

(See display advertising index) 


Cincinnati 
escutcheons, 
parts. Leonard J. 


GAR WOOD INDUSTRIES, INC., main 
offices: 7924 Riopelle st., Detroit, 
Mich. Standard products; (hoist & 
body div.), hydraulic hoists & bodies 
for motor trucks & trailers; (winch 
div.), truck winches & cranes; (tank 
div.), truck @& trailer tanks: (road 
mach. div.). earth-moving machinery; 
(heating div.). heating equip.; (boat 
div.), motor beats. Garfield A. Wood. 
chmn. of b@: 3. A. Bassett, pres.; 


vice-pres.; T. 

GAGNIER FIBRE PRODUCTS CO., 3703 
Fenkell ave., Detroit 21, Mich. ‘Trim- 
clips” (Fasteners for attaching trim 
panels and mouldings); fibre panels and 


Australian. Commonwealth Phote from OWI 


MINIATURE 
INCANDESCENT 
Lame BULBS 


and in the air Carlton 


On lend .. + om MA +** on 
r 
Miniature Incandescent Lamp Bulbs have Pp 


ctured to precision standards 


their worth. Manufa | 
ds of our armed services, 


to meet the exacting nee 


e less rigid demands of 


In combat lights, in flashlights, radios 


Carlton Bulbs meet easily th 


civilian use. : 
d indicators, etc. they have established standards 
an : 

hich will prove to be the standards 


of performance Ww 
for Catalog AN-68. 


of tomorrow. Write 


CORPORATION 


NEWARK, NEW JERSEY aif ji 


CARLTON LAMP 


SOUTH 13th sTRecT, 
U. S. A. 


730 


GENERAL MOTORS OF CANADA. 


Ralph 8. Jenkins, vice-pres. & fin- 
at John J. Bergen, vice-pres.; Cc. 

W. Wood, vice-pres.; Louis 8. 
wood, vice-pres.; Walter C. Robert- 
son, vice-pres.; Philp 8. Wood, vice- 
pres.; W. H. Hammond, vice-pres. & 
sales mgr., hoist, body & tank divs. & 
dir. of branches; A. C. Berg, mgr., road 
mach. div.; G. E. Robinson, vice-pres. 
& megr., winch div.; J. H. Kerns, vice- 
pres. chge. of pur.; E. C. Hancock, 
megr., boat div.; Edward Boehm, treas.; 
H. C. Taepke, asst. treas. & asst. secy.; 
Milton W. EKleckner, secy.; W. B. Duerr, 
contr. & asst. secy. Adv. Agey.—Cre- 
ative Agcy. Associates, 209 E. Balti- 
more ave., Detroit, Mich. Contact, Gil- 
bert U. Radoye. 


(See display advertising index) 


GARDNER METAL ©O., 4820 8. Camp- 
bell ave., Chicago, Ill. Solder (acid- 
core and rosin core). Solder( bar and 
solid wire), babbitt metal (high-speed). 
R. A. Gardiner er., pres., gen. mgr.; 
H. J. Gardiner sr., secy.-treas, pur. 
agt.; F. W. Murray, vice-pres.; James 
C. Shaw, sales mgr.; A. F. Sternad, 
chief engr.; James C. Shaw, adv. 
mgr. Det. Rep.—Hewitt Metals Corp., 
12th and Stanley ave. Adv. Agey.— 
Bvans Assoc., 225 N. Michigan ave., 

Chicago, Til. Contact, Robert Glenn. 


GARLOCK PACKING ©O., Main st., 
Paimyra, N. Y. Various sealing units 
for liquids and Gaskets, mold- 
ed rubber (natural and synthetic). Geo. 
L. Abbott, pres.; Phil Arnold, vice- 
pres.; R. M. Waples, secy.; R. J. 
Hinkle, adv. mgr.; Ford Wilders, megr., 
auto prod. div. Adv. Agey.—Hutchins 
Advertising Agency, Rochester, N. Y. 


GATES RUBBER CO., The, Denver, 
Colo. V-belt drives, industrial hose, 
industrial molded rubber goods, auto- 
motive rubber parts, fie., fan belts, 
radiator hose, patches, ete. Chas. C. 
Gates, pres.; Wilbur FP. Denious, vice- 
pres.; John G. Gates, secy.-treas., gen. 
mgr.; Edw. J. Tesdell, vice-pres., sales 
mgr., automotive & indus. div.; J. H. 
Crary, vice-pres. & mer. tire sales; 
Chas. L. Bowman, mer., indus. div.; 
H. G. Naylor, chief engr.; R. L. Shel- 
ton, pur. agt.; R. Heckman, adv. mgr. 
Det. & Pacific Offices—8663 Grand 
River ave., Detroit; 2240 B. Washing- 
ton bivd., Los Angeles; 1090 Pryant 
st., San Francisco; 333 N. W. Fifth 
ave., Portland, Ore. Adv. Agey.—Cloyd 
FP. Woolley, Inc., 310 Steel bidg., 
Denver, Colo. 


GEMMER MFG. CO., 6400 Mt. Elllott 
ave., Detroit 11, Mich. Steering gears. 
J. P. Moran, chmn. of ba; FP. M. 
Hammond. pres., gen. mgr.; F. £. 
Phillips, vice-pres. in chge. of sales; 
Cc. F. Hammond, vice-pres. in chge. 
of engrg.; H. A. Johnson, pur. agt.; 
= P. Hammond jr., secy.; G. E. Trimm, 
reas. 


GENERAL ARMATURE CORP., Prospect 
and Logan sts., Lock Haven, Pa. Auto- 
motive and aeronautical armatures, 
generators and starters, dynamotors, 
generator rebuilding tools and equip- 
ment. Lou Mervis pres., treas. and gen. 
megr.; M. B. Mervis, vice-pres.; M. G. 
Mervis, secy.; Leonard Mervis, sales 
megr.; J. FP Cullin, os engr.; A. C. 
Potratsz, pur. agt.; K. Warner, adv. 
mer.; Roy Sontincanas. serv. mer.; 
Calvin Sheasley, supt.: William Ska- 
marak, chief insp. Adv. Agcy.—Miles 
H. Sucher, Williamsport, Pa. 


GENERAL ELEOTRIO OO. (Lamp dept.), 
Nela Park, Cleveland, O. Auto lamps, 
all-glass sealed-beam lamps. J. E. 
Kewley, vice-pres. in chge. lamp dept. ; 
M. L. Sloan, gen. mgr.; Nap. H. 
Boynton, west sales magr.; E. E. Pot- 
ter, east sales mgr.; Ward Harrison, 
dir. eng.; F. P. Harris, pur. agt.; 
H. F. Barnes, sales prom. megr.; L. P. 
Moyer, adv. mgr. Det. Rep.—Z. A. 
Anderson, Book Tower, 1249 Washing- 
ton bivd. Adv. Agey.—Batten, Barton, 
Durstine & Osborn, 1515 Terminal 
Tower, Cleveland, O. Contact, C. L. 
Davis, Foster & Davis, Ine., Keith 
bidg., Cleveland, O.; contact, E. R. 
Castle. 


GENERAL MOTORS CORP., 1775 Broad- 


way, New York, N. Y., General Motors 
bidg., Detroit, Mich. Automobiles, 
trucks, diese] locomotives, diesel ma- 
rine engines, aviation motors, electric 
refrigerators, electric motors and prod- 
ucts pertaining thereto. . Alfred P. 
Sloan jr., chmn.; Donaldson Brown, 
vice-chmn.: . Charies E. Wilson, pres.; 
Albert Bradley, exec. vice-pres.; Or- 
mond E. Hunt. exec. vice-pres.: vice- 
presidents, Harry W. Anderson, 
Thomas P. Archer. Irving B. Babcock. 
George W. Codington. Marvin E. Coyle, 
Harlow H. Curtice, Prederic G. Don- 
ner. Nicholas Drevstadt, Harlev J. 
Earl, Ronald K. Evans, Edward P. 
Fisher, Lawrence P. Pisher, Paul Gar- 
rett, L. C. Goad, Harold L. Hamilton, 
Henry M. Hogan, Earle F. Johnson, 
Charles F. Kettering. Harry J. Kling- 
ler, Frederick C. Kroeger, Payard D. 
Kunkle. Charles L. McCuen, R. Samuel 
McLaughin, Cyrus R. Osborn. Edward 
Riley, Sherrod §£. Skinner: John 
Thomas Smith, vice-pres. and gen. 
counsel; Willlam C. Williams fr., 
vice-pres.; Meyer L. Prentis, treas.: 
Anthony C. Anderson, compt.; Lisle R. 
Bearsiee. secy. Board of directors: 
Alfred P. Sloan jr., chmn.: Donaldson 
Brown, vice-chmn.: Albert Bradley, 
Walter 8. Carnenter jr., Marvin £. 
Covie, Harlow H. Curtice. Frederic G. 
Donner, Henry B. du Pont. Henry F. 
du Pont, Tammot du Pont. Pierre 8. 
du Pont, Edward F. Pisher. Lawrence 
P. Fisher, Richard H. Grant. Ormond 
¥. Hunt, Charles FP. Kettering. Lord 
McGowran. R. Samuel McLaughlin. 
Charles 8. Mott, John L. Pratt. John 
J. Raskob, John J. Schumann ir.. John 
Thomas Smith. George Whitney. 
Charles EF. Wilson. 
(See display advertising index) 


LTD., 
William st.. E., Oshawa, Ont. Chevre- 
let. Oldsmobile, Pontiac and McLaugh- 
lin-Buick cars. Chevrolet and GMC 
trucks. R. 8. McLaughlin. pres.; L. R. 
Beardslee. secy.; M. L. Prentis, treas.;: 
W. A. Wecker, vice- “pres. & gen. mer.: 
A. A. Maynard, Fy engr.; E. B. 
Vesey, pur. agt.: J. B. Highfield, gen. 
mfg. mer.; E. J. Umphrey. dir. of sales. 
Adv. Agcey.—MacLaren Advertising Co., 


GENERAL SPRING BUMPER, 


GEORGIA 


GJOBE STEEL TUBES CO., 


G. M. CO.. MFG. 


Ltd., Toronto, Ont. Contact, E. ‘V. 


Rechnitzer. 


GENERAL MOTORS TRUCK & COACH, 


Div. of Yellow Truck & Coach Mfg. 
C©o., South bivd., Pontiac, Mich. G.M.C. 
trucks, Yellow coaches. I. B. Babcock, 
pres., gen. megr.; J. P. Little, vice- 
pres., dir. truck sales; H. E. Listman, 
vice-pres., dir. coach sales; H. C. 
Grossman, vice-pres. & secy.; D. L. 
Tate, treas.; W. F. Maybury, compt. ; 
H. T. DeHart, adv. met ba O. Ball, 
vice-pres. chee. of eng.; H. J. Crichton, 
pur. agt.; R. J. Emmert, vee-peen, a 
factory mgr.; W. L. Livingston, vice- 
pres. and asst. to pres. Det. Rep.—H. 
A. Hand, 3925 Vermont ave. Adv. 
Agey.—D. P. Brother & Co., Detroit. 
Contact, J. H. Howell. 


(See display advertising index) 


Div. of 
yy od Corp., 1455 West 38th 

Chicago, Ill.; 2660 E. Grand bivd., 
Detroit 11, Mich. Spring steel bumpers, 
metal tire covers, fender shields. 
Charles Getler, chmn. of bd., pres.; 
Don Devor, vice-pres.; Ralph F. Peo, 
vice-pres.; Melville C. Mason, vice- 
pres., secy.; George C. Phelps, treas.; 
A. E. Lowry, asst. treas.; * H. Hartlep, 
gen. mgr. (Chicago); T. Fandus, chet 
gen. mer. (Detroit); H. 8S. Jandus, chief 
Engr.; Herbert ‘Kness, pur. 
(Chicago); W. H. Saunders, pur. = 
(Detroit). Det. Rep.—Houdaille-Hershey 
Corp., - National Bank bldg., Detroit 
26, Mich. 


GENERAL TIRE & RUBBER CO., THE, 


Akron, O. Tires, tubes, mechanical 
bber goods. William O'Neil, pres.; 
ays R. Jenkins, secy.; W. E. Fouse, 

vice-pres., treas.; L. A. McQueen, 

vice-pres., sales mgr.; C. J. Jahant, 
vice-pres., supt.; 8. 8. Poor, vice-pres, 
in chge. retail sales; Robert Iredell, 
chief engr.; Robert Graham, pur. agt.; 

Ralph Harrington, adv. mgr. Det. Rep. 

—W. J. Shea, 5919 Cass ave. Ady. 

Agcey.—D’Arcy Advertising Co., Clevé- 

land, O. Contact ee Seward. 

(See display adv. in 1943 Almanac) 


GEOMETRIC TOOL CO., THE, Blake & 
Valley sts., New Haven 15, Conn. Self- 
opening die heads, solid adjustable die 
heads, collapsing taps, solid adjustable 
taps, threading machines, chaser 
grinders, chasers for use in threading 
tools of our manufacture. All of whick 
is equipment for producing screw 
threads on a quantity gomyt basis. 
James W. Hook, pres.; Albert S. Red- 
way, vice-pres., gen. mgr.; G. A. Dent- 
son, sales mer.; ; Albert FP. Breitenstein, 
chief engr.; John H. H. Alden, pur. 
agt.; G. S. Tracy, Adv. mgr. Det. Rep.— 
The Geometric Tool Co., Room 316A, 
Blvd. blidg., 7310 Woodward ave. 


GEORGE W. BORG CORP., THE, (Borg 


Clock Div.), 540 N. Lake Shore dr., 
Chicago 11, Til. Factory, Delavan, Wis. 
Electric automobile clocks. Geo. W. 
Borg. chmn. of bd. and pres.; Lester 
Grether, vice-pres., gen. mgr.; Thomas 
B. Gibbs, vice-pres.; H. R. Egenes, asst. 
-secy.-treas., sales mgr.; J. Fink, chief 
engr. Det. Rep.—Roy M. Hood, 1703 
Passo bidg. 


AUTOMOBILE DEALERS’ 
ASSN., 353 Arcade bidg., Atlanta, Ga. 
Cc. D. Randall, pres.; A. O. Mitchell, 
first vice-pres.; J. Swanton Ivy, second 
vice-pres.; A. 8. Farris, treas.; L. L. 
Austin, secy. 


GILBERT & BARKER MFG. C©O., Cold 
Spring ave., West Springfield, Mass. 
Service station equipment including 
gasoline and ofl handling equipment, air 
compressors, lifts, and greasing equip- 
ment, oll burners, er pumps. 8. C. 
Hope, pres., gen. mer. = = ee ae 
vice-pres. ; G. MacDonald, ;F, = 
Bills, vice-pres., b . & 
sales mer.; H. O. Grimmeisen, 
engr.; H. D. Foss, pur. agt.; R. B. 
White, adv. mer.; 2 & Logan, sales 
engr. Pacific Offices — 1122 Santa Fe 
ave., Los Angeles, Cal. Adv. Agcy.— 
McCann Erickson, Inc., New York, N.Y. 


L. H. GILMER O0., Keystone and 
Cottman sts., Tacony, Philadelphia, 35, 
Pa. Automotive fan belts. John 8. 
Krauss, pres.; H. R. Disston, vice 
pres.; James H. Candy, secy.-treas.; 
M. R. Oberholzer, ry | mer. ; Paul 
Cc. Eckhardt, pur. agt.; Ww. Weihen- 
mayer, adv. mer. Det. “oe E. 
Mettler, 6482 Cass ave. Adv. Agcy.— 
—_ Inc., Philadelphia, 3. 


GUOBE HOIST CO., E. First at Court, 


Des Moines 6, Iowa-Philadelphia, Pa. 
Automobile hoists, airplane hoists, 
truck and bus hoists, hydraulic ele- 
vators, Rock-A-Car jacks, loading dock 
lifts, marine winches. F. W. Swanson 
sr., chmn. of bd., pres. and gen. mer.; 
F. W. Swanson jr., vice-pres.; H. D. 
Smith, vice-pres. and sales mer.; C. 
W. Brayton, vice-pres. and pur. agt.; 
H. B. Harden, secy. and adv. mer.; 
8S. R. Eller, treas.; E. B. Thompson, 
engr.; A. J. Bettendorf. compt.; H. D. 
Smith. mer. Philadelphia operation; 
H. B. Harden, mgr. Des Moines opera- 
tion; George Frey, automotive sales 
mer.; L. E. Porter, industrial sales mer. 
Adv. Agey.—Fairall & Co., Liberty 
bidg., Des Moines, Iowa. 


GLOBE MACHINE & STAMPING CO., 


1250 W. ‘76th st., Cleveland 2. O. 
Metal stamnings and mouldings. 
grilles, all types, tumbling burnishing 
barrels. sprinkler accessories. dies and 
tools, stee] boxes. R. S. Geddes. pres.: 
R. E. Wilcox. treas.; Don H. Gearheart. 
vice-pres.; John Remesch. sales megr.;: 
H. Eyring, chief engr.; E. Moir, pur. 
agt.; D. E. Lawson, works mer. 


3839 W. 
Burnham st., Milwaukee 4, Wis. Steel 
tubing, seamless carbon and alloys. 
Stainless steel tubing, seamless and 
welded. W. C. Buchanan. pres.; F. J. 
O’Brien, vice-pres.; G. O. Ross, secy. 
and treas.; G. W. Walzer. wks. mer.: 
A. Korsan, dir. of pur.; FE. Wrage. chief 
ener. Adv. Agcy.—Klau-Van Pieterson- 
aren. Milwaukee, Wis. Contact Mr. 
eisig. 


INC. 43-10 2ist st., 
Long Island City, N. Y. Tire gauges, 
valve cores, valve caps, valve tools, 
air guns, ofl spray, spark plugs, elee- 
trie drills, paint sprayers, tire pumps, 
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mirrors, polishing heads, 

grinder, hack saws, hand aris, 
drills. Geo. 8. Iskyan, pres., 
& gen. mgr.; R. W. Russell, 


FEE 


GROOV-PIN OORP., 2017 Kerrigan ave., 
studs, self tapping’ groov-screws. E.G. 
uds, v-screws. E. G. 
a secy.; A. EH. Chandler, chief Theurer, pres. E gen. mgr.; F. 0. 
ae R. E. erin, pur. agt.; P. A. Becker, secy., pur. agt.; G. W. Bauer- 
amme, gen. supt. Det. Rep.—The schaefer, sales & adv. mgr.; F. W. 


eral Motors bidg., Detroit. Adv. Agcy. and multiple head. P. P-G. Hall, pres. 
—Campbell Ewald Co., Detroit, Mich. and gen. mgr.; H. J. Ries, secy.-treas. ; 
oe gone mgr. ; iy — 

GUILD MFG. CO., 710 N. Stricker st.. Rep CUPS VINES Pur. BGs. —— 
Baltimore 17, Md. Rebuilt generators, —J. C. Austerberry’s Son8, 332 Curtis 


rebuilt starters, rebuilt fuel pumps, re- Bldg. 
built distributors, rebuilt starter 


Chas. A. Strelinger Co., 149 E. HAMILTON-WADE CO., 52-62 Haverhill 
vice pres., sales mgr. : ng! ee . Larned Braendel, engr. Det. Rep.—L. B. , rewound armatures. Peter Keller ’ 
J. Graham, Weogeen, Gone mgr.; A. st., Detroit 26, Mich. Represented by Fijux, 7310 Woodward ave. o. eee. Bees: Irving Katz, sales mer.. st., Brockton, Mass. Automotive, air- 
+» Pur. agt. jane machine tool houses in the pur. agt.: Albert D. Goldman. chief plane =e ys _~. — 
isMC TRUCK @ COACH DIV. GM Corp — GROTELITE ©0., Lafayette & Grand- ong. adv. mer; Reward _ Cooney. artificia Yeather, rubberized cloth and 
660 8S. blvd., E., Pontiac, Mich Gua GREENLEE BROS. & O©0., 2136 12th view ave., Bellevue, Ky. Lens, plastic; branch megr., Pawtucket, R. I. various fabrics. James Christie, pres., 
Trucks & GM Coaches. I. B. Ba Rock k md wu reflector, plastic. W. F. Grote, pres. : ; Fisher, vice- 
5 . I. B. Babcock, ord, Ill. Four and six-spindle and : W. D. Grote, vice-pres. : treas.; Freeman A. er, vice-pres., 
gen. mgr.; J. P. Little, gen. sales mgr.. automatic screw machines; multiple- TE O'Dennell , secy.; M. O. Grote, H ae 
gen. sales’ mgr., truck dis ns special metal Sweeties machinery: sales mgr.; C. D. Ryder, chief engr.; HAHN MOTORS, INO., Third & Windsor = wWaMLIN METAL PRODUCTS CO., THE, 
Listman, gen. sales mgr., motor coach Woodworking machinery for Staaten, E. Q. B. Henriques, pur. agt. sts., Hamburg, Pa. Regular: com. Exchange at Water st.. Akron, O. 
div.; H. C. Grossman, supt. of div. legal shaping, tononing, vehicles, fire apparatuses, fire trailers; Automotive stampings, assemblies and 
dept.; D. L. Tate, div. compt.; W. P. sawing. G. C. Purdy, chmn. of board: GUARANTEED PARTS 00., INC., for defense purposes: fire apparatuses accessories; bumper and grille guards. 
Maybury, asst. divl. compt.; R. C. A. H. Eggers, pres.; 0. V. Haege. Seneca Falls, N. Y. Ignition contacts, and mobile machine shops for U. 8. J. A. Loftus, pres.; M. D. Walklet, 
Woodhouse, sales pro. mgr.; H T. De- secy. and sales mer ‘woodworking condensers, rotors, heads, coils, genera- engineers, towers and tower trailers exec. vice-pres.; C. E. Brimston, vice- 
Hart, adv. mgr.; C. O. Ball, chief engr.; ‘unnesh Sen Greenlee, treas, Srushen ‘Sushings, Starter bruses ee 
Geishton. omen at ae > -£ H. J. one i oe 7a . sm 5. switches, dimmer switches, solenoid Irwin F. Burkey, vice-pres.; E. C. HAMMOND MACHINERY BUILDERS, 
factory mgr: W. B Livingston, exec. adv. mgr. Det. Rep.—J. M Seores. switches, horn relays, light relays. Smith, secy.-treas.; J. William Putt, INC., 1628 Douglas ave., Kalamazoo 54. 
asst. to gen. mer. Det.’ Rep.H. A. mgr. branch office, 504 Curtis bldg. Marco Hecht, ch. of b., pres., secy.; asst. gen. mgr. & chief engr. Mich. Polishing and buffing lathes. 
Hand, 3925 Vermont ave. Adv. Agcy.— ; j Mrs. F. Hecht, vice-pres., treas.; B. M. Automatic deburring, brushing. polish- 
D. P. Brother & Co., Inc., Detroit, GRICO TWO AXLE DRIVE ©0., 19840 Hecht, sales mgr.; Harry Eisner, chief HaLL MFG. CO., 1600 Woodland ave.. ing and buffing machinery. Cylindrical 
Contact, J. S. Howell. : ; West 8 Mile rd., Detroit, Mich. Two engr. Det. & Pacific Offices —M. H. Toledo 7, O. Valve seat grinders, hy- grinding, polishing and buffing ma- 
(See display advertising index) axle drives. Leo F. Stone, owner; Klinger Co., 1425 8. Flower st., Los draulic brake hones, ring ridge ream- chines. Carbide tool grinders. Abrasive 
Arthur Heacock, sales mgr.; I. Gruen- Angeles 15, Cal.; Roger Symms, 1116 ers, valve refacers, cylinder hones, belt grinders. General purpose grinders. 
GOODRICH C07 THE berg, chief engr.; E. Donovan, pur. W. Washington st., Ft. Wayne, Ind. piston pin hones, valve guide cleaners. W. C. Hammond, chmn. of bd.; Lee 
UOODRICH CO., THE B. F., 500 S. agt. Adv. Agcy. — Whipple & Black, Adv. Agey.—David A. Tynion, 206 E. E. A. Hall. pres.; R. P. Hall, vice-pres.; Hammond, pres.; Henry J. Kingsbury. 
Main st., Akron, O. (Principal plant, Detroit. Genesee st., Syracuse, N. Y. Geo. W. Smith, sales mer.; R. 8S. Bev- asst. secy., asst. treas., chief engr.; 
fame Coat cae ee Guana — erlin, engr.: W. C. Kopfman, pur. Ss. B Miller. sales mer. Bet ps 
; ** » a Clarksville, GRIZZLY MFG. CO., " UIDE LAMP .» General Motors agt.; Geo. W .Smith, adv. mer. Adv. Manufacturer’s Sales Co. Adv. Agey.— 
Tian” of zille mill, Silvertown, Ga.) “Paulding, Ohio. Automotive brake lin: a Anderson,” Ind. Automotive Agey.—H. ¥. Bradford Co., 1220 Mad- Crescent Advertising Agcy. 
batteries yO ae — ing. F. W. Shelton, asst. gen. mgr.; lamps, tractor lamps, locomotive ison ave., Toledo, O. 
trial rubber seduete and sunirion = J. G. Brown, sales mgr.; A. M. Graham, lamps, die cast ornaments, reflex HANCHETT MFG. ©O., 906 N. State 
cluding bel hose, gaskets "hear chief engr.; L. 8. Luard, pur. agt. .Pa- markers. C. A. Michel, gen. mgr.; R. N. HALL PLANETARY CO., THE, Fox st. st., Big Rapids, Mich. Surface grinders, 
mats, rubber mounting, cements, tub cific Coast office—639 S. Clarence st., Falge, chief engr.; W. R. Heaton, pur. & Abbotsford ave., Philadelphia, 29, face grinders, disc grinders. A. K. 
ing, repair outfits, synthetic ruhee > Los Angeles 23, Calif. Adv. Agcy.—Be- agt.; J. L. Koubek, sales mgr., adv. mgr. Pa. Planetary milling machine: thread Hanchett. pres.: R. V. Hanchett. vice- 
Koroseal, synthetic elastic; Geon vinyl hel, Waldie and Briggs, Chicago, Ml. Det. Rep.—J. L. Koubek, 12-231 Gen- and form, external and internal, single pres. and gen. megr.; L. B. Hanchett, 





resins and plastics as raw materials. 
D. M. Goodrich, chmn.; J. L. Collyer, 
pres.; G. W. Vaught, J. J. Newman, 
T. G. Graham, vice-pres.;; L. L. 
Smith, treas.; S. M. Jett, secy.; T. 
B. Tomkinson, contr.; A. D. Moss, 
dir. of pur.; E. F. Tomlinson, gen. 
mgr. indus. prod. sales div.; Geo. 
EB. Brunner, gen. sales mgr. mfrs. sales 
div.; F. T. Tucker, dir. of adv.; H. E. 
Van Petten, mgr. adv. div.; H. E. 
Cook, gen. supt. engrg. Det. Rep.— 
Geo. J. Stritch, mfrs. sales, New Cen- 
ter bldg. Adv. Agcy.—B. B. D. & O., 
Inc., New York, N. Y., (automobile 
tires, tubes and batteries); The Gris- 
wold-Eshleman Co., Cleveland, O. 
truck tires, ind. prod.); Buchanan 
& Co., New York, N. Y. (Seal-O- 
Matic tubes). 
(See display advertising index) 


GOODYEAR TIRE & RUBBER CO., Inc., 
1144 E. Market st., Akron, O. Tires of 
all kinds, mechanical rubber goods, 
rubber flooring, seronautical goods, 
Airfoam, Prioflm, P. W. Litchfield, 
chmn. of bd.; E. J. Thomas, pres.; R. 
8S. Wilson, P. E. H. Leroy, C. Slusser, 
J. M. Linforth, R. P. Dinsmore, vice- 
pres.; W. D. Shilts, secy.; Z. O. Oseland, 
treas.; J. K. Hough, adv. dir.; H. A. 
Flannery, engr.; EB. H. Brooks, pur. dir. 
Det. Rep.—R. W. Fitzgerald, dist. mer., 
6500 Mt. Elliott ave. 

(See display advertising index) 


GRAHAM-PAIGE MOTORS CORP., 8505 
is a Detroit, Mich. Automobiles 
t 


A. H. Seiler, secy.; H. B. Sutcliffe, 
(See display advertising index) 


GRAMMES & SONS, L. F., INC., Jordan 
& Union sts., Allentown, Pa. Door sill 
plates, name plates, instruction and 
data plates, decorative metal parts, in- 
strument panel and dials, electrical 
connectors, metal stampings & wire 
formings, metal product assemblies, 
signs, premiums & advertising speciali- 
ties. Fred Weindel jr., pres., treas.; 
Robert Lamont, vice-pres.; Wm. G. J. 
Baur, secy.; Mark Seibert, adv. mgr.; 
J. A. Schaefer, pur. agt. Det. Rep.— 
L. F. Grammes & Sons, Inc., Geo. 
E. Quigley, Inc., 7-133 General Motors 


Bags be ie How To Keep A Service Tool Program From Falling Down | 


GRAPHO PRODUCTS, INC., 2232 Al- 

vord, Indianapolis, Ind. Automotive ; 

craaks, ‘moter pump seaia. A.D. smith, VEN the soundest Service Tool Program is and follow-up carries through to complete and 
pres.; ‘Robert W. Smith, vice-pres. & 


chief engr.; H. P. Davison, secy.; D. only a program ... until it is given the solid - maintain your program to its highest efficiency. 


I. Smith, treas.; W. L. Phipps, pur. . cas : 
-. support of efficient distribution. 


GRAY COMPANY, Inc, 60 11th ave., N- Call in Snap-on . . . Now! We ca. help create a 
ecuipment, motor, vitailzers wma To successfully do this job, there is only one kind _ post-war service tool program specialized for the 
eq men’ ; + . . . 
Istery cleaners. L. ee ; ? 
De Gray. pres, sales. KET. 3 & J. of “efficient distribution” which measures up to 
Wheston, treas.; H. A. Murphy, vice- every requirement. And that is — a distributing 
‘pres.; W. F. Bloedow, pur. agt.; & .A. 


Fletcher, adv. mgr. organization geared to take your recommendations 


° E. . . . 
nr eee oe Cen direct to all your dealers and their shop mechanics 
board marine engines, gasoline and ; Z ; 
oon oe Ya ee’ . . . an organization trained to sell your program 

: '° +» Sales 8 
Re w Berastruse chief ong Met R. and the need for the tools you endorse . . . that 
Vi pur. ; tten, ° 
mgr.” demonstrates the tools, take the orders and d- SNAP-ON TOOLS CORPORATION 
REAT LAKES STEEL CORP., Tecumseh . ' 8082-H 28TH AVENUE anes wueemeus 
=. Ecorse, Mich. Hot and cold rolled livers the goods! 
Sie one matte iecging bart, Belen : . 
mobile bumper sections, miscellaneous Snap-on is organized to handle this job for you 
bar mill sections, billets, plates, sheet 3 ; : ’ . : 
bars, pickled sheets, enameling beets, _.. on an intensive, sustained, nation-wide basis. 
Bet feos oe, eee eo | | 
chin; George R. Fink, pres; George We offer 24 years of highly successful experience 
. Gries, wa i > - ‘ r ‘ : 
pes. in’ charge of ‘sales; Frank M. in this specific field. Snap-on field representatives 
Soe ses Moers Soren, Sr ta i ae 
Ker, sales, meri: Jullus A. Clauss, engr.; operate in 600 sales territories, cover every 
; r. of pur.; Lawren s ; : 
W. Gross, mgr. sales aheet div.; ©. W. service shop, and their methodical call-back 
Laufle, mgr. alloy div. 








most efficient servicing of your own cars .. . and 
standardized to handle all makes. From initial 
planning of your program to the design of re- 
quired new tools, and straight through to the final 
step in distribution, Snap-on can Help! Write, 










GREENERD ARBOR PRESS CO., 41 
Crown st., Nashua, N. H. Arbor 
presses, manually operated, hydraulic 
motor driven arbor presses, hydraulic 
Presses up to 30 tons’ capacity, 
straightening presses, broaching presses, 
preases, forming. W. L. Martin, pres., 
treas., gen. mgr., adv. mgr.; A. 8. 
North, B. D. Baker, vice-pres.; H. B. 
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Who’s Who in the Industry 


secy.; E. B. Gardner, sales mgr.; F. C. 
Schaub, chief engr.; Loren Hanchett, 
pur. agt.; E. B. Gardner, adv. mer. 
Det. Rep.—Riordan Machinery Co., 
213 Curtis bidg. 


HANDY & HARMAN, 82 Fulton st., New 
York 7, N. Y¥. Sil-Fos brazing alloy, 
Easy-Flo brazing alloy, Handy-Flux, 
standard silver solders, 999+4- fine sil- 
ver anodes for plating, fine silver and 
special compositions for electrical con- 
tacts and other purposes. C. W. Handy, 
ch. of bd.; G. H. Niemeyer, pres.; R. 
H. Leach, vice-pres.; H. W. Boynton, 
treas.; J. W. Colgan, sales mer.; FP. 
T. Van Syckel, adv. mgr.; J. C. Travis, 
vice-pres. in chge. of sales. Offices— 
Bridgeport, Conn.; Chicago. 20 N. 
Wacker dr.; Providence, 425 Richmond 
st.; Los Angeles, 1206 8. Maple ave. 
Agents and representatives in Cleve- 
land, Detroit and other principal 
cities. Adv. Agey.—Peterson & Kemp- 
ner, 421 7th ave., New York, N. Y. 


HARDINGE BROTHERS, INO., 1418 
College ave., Elmira, N. Y. Precision 
lathes, second operation machines, 
milling machines, screw cutting lathes, 
collets, feed fingers, form tools, nose 
type collet chucks, collet index fixtures. 
D. G. Anderson, pres.; L. R. Evans, 
vice-pres.; W. H. Mandeville, secy.; A. 
F. Fischer, treas.; D. R. Laux, vice- 
pres. in chge. of sales; D. W. Strom, 
chief engr.; J. 8. Netth, pur. agt.; 
D. R. Laux, adv. mgr. Det. Rep.—E. 
E. Minard, Hardinge Brothers, Inc., 
2970 West Grand bivd., Detroit. Adv. 
Agey.—Ward-Coleman and Associates, 
Ithaca, New York. 


HARRISON RADIATOR Div., General 
Motors Corp., Lockport, N. Y. Radia- 
tors, heaters, thermostats, defrosters, 
oil coolers. F. M. Hardiman, gen. 
mgr.; D. B. Whitney, works mgr.; 
L. J. Schneider, gen. sales mer. 
(aviation); C. P. Hart, sales mer. 
(auto); R. Eberhardt, sales mer. 
(marine); J. R. Holmes, prod. engr.; 
L. P. Saunders, research engr.; H. F. 
Berkdoll, mgr. materials and pur.; K. 
F. Covert, adv. mgr. Adv. Agey.— 
Campbell Ewald Co., Detroit. 


HARTFORD STEEL BALL CO., THE, 
Station A, Drawer Q, Hartford 6, Conn. 
Steel balls for bearings and other ball 
applications; bronze, Monel metal, 
stainless steel, aluminum, glass, plas- 
tic balls; bicycle and automotive re- 
tainers; triple-action cutting barrels; 
burnishing and tumbling equipment. 
Charles H. Abbott, pres. and gen. 


megr.; R. H. Bannell, vice-pres.; A. 8. 
Bill, secy.; 8. E. Stockwell, treas.; 
Roy Forsyth, chief engr.; T. H. Ab- 
bott, pur. agt. Adv. Agcy.—E. W. 
Robotham & Co., Hartford, Conn. 


HARTMAN CORP. OF AMERICA, THE, 
6417 Manchester ave., St. Louis, Mo. 
Portable gasoline engine generators, 
rapid battery chargers, aircraft engine 
starters, light plants, welding units, 
wheel balancers. Milton Hartman, chmn. 
of bd., pres.: Jack Callaway, vice-pres., 
sales mgr.; George H. Hartman, secy.- 
treas.; H. M. Seago, controller; Morley 
Langford, prod. mgr.; A. A. Smith, chief 
eng.;: M. Haley, pur. agt. Adv. Agcy.— 
Eehel, Waldie & Briggs, Chicago, Ill. 


HASKELITE MANUFACTURING CORP., 
701 Ann st., N.W. Grand Rapids 2, 
Mich. Plymetl—Metal-sheathed ply- 
wood or other insulating material. 
Phemaloid—Compound lumber. Plasti- 
ply—Pastic-surfaced plywood, flat or 
molded. Plymold— Molded plywood. 
Fybrwood—Plywood surfaced with vul- 
canized fibre. Haskelite—High-grade 
commercial, aircraft, and special ply- 
woods. Paul Moore, chmn. of bd. 
G. R. Meyercord, Jr., pres.; V. 8. 
Barnes, vice-pres.; John Harrington, 
secy.; George Redlin, treas; F. M. 
Curran, gen. mgr.; E. W. Stoner, sales 
megr.; J. A. Potchen, chief engr.; B. J. 
Werk, pur. agt.; C. R. Moss, adv. mgr.; 
R. D. Burkhead, sales engr.; J. G. Ca- 
hill, rep. Det. & Pacific Coast Offices— 
Haskelite Manufacturing Corp., 7310 
Woodward ave., Room 320-B, Detroit 
2, Tel. Madison 8920. R. D. Burkhead, 
sales engr. Western Hardwood Lumber 
Co., 2014 East 15th st., P. O. Box 
5008, Los Angeles 55, Calif., Tel. 
Prospect 6161. J. G. Cahill. 


HASTINGS MFG. CO., Hastings, Mich. 
Piston rings, piston expanders, valve 
rings, oil meter plugs. Aben E. John- 
son, pres.; Harold P. Phillips, vice- 
pres., chief engr.; H. R. Keeling, vice- 
pres.; Ross R. Dunn, sales mer.; C. W. 
Dolan, secy.; D. A. Siegel, treas.; 
Howard Frost, pur. agt.; Geo. Hebden, 
adv. mgr. Det. Rep.—Correspond with 
main office at Hastings. Adv. Agcy.— 
Keeling & Co., Inc., Indianapolis, Ind. 
Contact, H. R. Keeling, Don Collins. 


HAYES INDUSTRIES, INC., 437 Fern ave., 


Jackson, Mich. Airplane wheels and 
brakes, and automotive fans, mufflers 
and mouldings. C. B. Hayes, pres.; 
Charles Hollerith, vice-pres. in chg. 
engr. & sales; E. C. Hetherwick, vice- 
pres., gen. mgr. & treas.; W. J. Dona- 
hue, secy. and asst, treas.; Henry H. 


Kerr, sales mgr.; Frank LeJeune, chief 
engr.; G. B. Vass, pur. agt. aircraft; 
J. H. Hickey, pur. agt. automotive; 
Don Mackie, adv. mgr. Pac. 
office. Airsupply Co., 5959 W. Third 
st., Los Angeles, Calif. 


HAYES MFG. CORP., 551 7th st., N. 
W., Grand Rapids, Mich. Automotive 
stampings, aircraft parts and stamp- 
ing, parachutes, life savings types, 
torpedoes, naval and aerial; tools, 
dies, jigs and fixtures. R. W. Clark, 
pres. and gen. mgr.; A. A. Anderson, 
vice-pres.; T. E. Dean, secy.; J. H. 
Lee, treas.; E. H. Glaettli, compt.; A. 
N. Nelson, chief engr.; L. A. Pin- 
kowske, pur. agt. 


HEIL CO., THE, 3000 W. Montana st., 
Milwaukee, Wis. Coal bodies, dump 
bodies, hydraulic hoists, truck tanks 
(for gas, oil, milk, etc.), trailer and 
trailerized (frameless) tanks, winches. 
Julius P. Heil, pres., gen. mgr.; 
Joseph F. Heil, vice-pres., sales mgr.; 
George W. Kuhlman, vice-pres.; H. F. 
Pugh, adv. mgr.; Herman C. Frentzel, 
works mgr.; W. E. Simons, materials 
div. Det. Rep.—Fred Ehlert, Heil Co., 
725 Fisher bldg. Adv. Agcy.—Hoffman 
and York, Milwaukee, Wis. 

(See display advertising index) 


HELLER BROTHERS COMPANY, Car- 
lysle st., Newcomerstown, O. American 
pattern files (Nucut), Swiss pattern 
files, milled curved tooth files, black- 
smith anvil tools, auto body and fender 
hand tools, mechanics hand hammers, 
self adjusting battery wrenches. Paul 
Heller, pres.; Alfred Heller, vice-pres., 
gen. mer.; Leo S. Heller, asst. gen. 
megr., secy.; H. M. Murphy, treas.; Fred 
Stout, sales mgr., adv. mgr.; Lawrence 
Wilkin, sup. mchy. & equip.; Louis 
Loader, designer; Grant Loader, supt. 
Det. Rep.—G. D. Cline jr., dist. sales 
mgr., 1951 E. Ferry st. 


HERBRAND CORP., Cor. Stone and Lake 
sts., Fremont, O. Drop forged steel 
parts and hand tools. Edward H. Schwab, 
chrm.; Stanley S. Boyer, pres., gen. 
mgr.; Richard O. Mead, vice-pres.; C. 
Traub Gottron, secy.-treas.; Arthur C. 
Gropp, sales mgr., adv. mgr.; Marshall 
Bixler, engr.; Frank D. Betts, pur. 
agt.; Eugene A. Heschel, gen. supt. 
Det. Rep.—Richard O. Mead, 11-252 
General Motors bidg. Adv. Agey.— 
Arthur R. Mogge, Chicago, Ill. 


HERCULES BODY CO., Inc., 1501 W. 
Franklin st., Evansville, Ind. Station 
wagons, meat packer bodies, commer- 
cial truck bodies. G. K. Specht, pres.; 
H. F. Pretz, vice-pres.; George M. 
Specht. treas.; Fred R. Specht, secy. 


HERCULES MOTORS CORP., 201 11th 


Production Soldier 
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st., 8. E., Canton, O. Gasoline and 
diesel engines and power units. Charles 
Balough, pres.; John Keplinger, vice- 
pres. in chge. of sales; C. P. Weekes, 
vice-pres. in chge. of foreign sales; 
Mathew Kuepfer, vice-pres. in chge. of 
production; H. P. Blake, treas.; John 
D. Cook, secy.; A. R. Miller, gen. pur. 
agt.; G. W. LaSalle, chief engr. 


HERCULES STEEL PRODUCTS. C©O., 
Sherman st., Galion, O. Bodies: cargo, 
cargo dump, dump, express, utility, 
cement boxes, hydraulic hoists, split 
shaft power take-offs. L. M. Liggett, 
pres.; J. W. Wisterman, vice-pres.; 
E. P. Monroe, secy., gen. sales. megr.; 
H. L. Ekin, sales megr., body div.; 
Fred Biszantz, chief engr.; G. C. Mc- 
Clure, pur. agt.; E. P. Monroe jr., 
adv. mgr. Det. Rep.—Henry C. Morris 
& Brs., 7-253 General Motors bidg. 


HERRON-ZIMMERS MOULDING  CO., 
3900 E. Outer dr., Detroit. Metal 
mouldings and rolled sections. O. L. 
Herron, pres.; R. C. Schemmel, vice- 
pres.; O. D. Herron, vice-pres. & secy.; 
J. H. Zimmers, vice-pres., & treas.; 
O. J. Crowe, gen. mgr., sales mgr.; W. 
J. Hall, engr. Adv. Agcy.—Brindley- 
Roth, Inc., Detroit. 


HEWITT METALS CORP., 12th st. at 
Stanley ave., Detroit, Mich. Manufac- 
turers of Babbitt metals and solders. 
David J. Harris, pres.; Bernard Bigsby, 
vice-pres.; Frank D. Benson, vice- 
pres., chief engr. and pur. agt.; Fred- 
erick E. Harris sr., Secy.-treas. and 
gen. mer.; F. E. Harris jr., sales mgr.; 
Frederick E. Harris jr., asst. to pres. 
and asst. gen, mgr. 


HEYER PRODUCTS CO., INC., 471 
Cortlandt st., Belleville9, N.J. Battery 
chargers (trickle, bulb rectifier, copper 
oxide rectifier-high rate, thermostatic 
control), battery testers and service 
sets. Electronic tachometers, motion 
picture power units, electrical meters, 
automotive ignition testers and low 
voltage circuit testers, generator test 
benches, electrical automotive tune-up 
equipment, Col. B. F. W. Heyer, pres.; 
fol. R. L. Gray, vice-pres., gen. mgr.; 
L. K. Heyer, secy.; N. P. Weed, treas.; 
8. R. Milburn, automotive div. sales 
mer. J. H. St. John, field engr.; G. G. 
Schneider, pur. agt. Affiliates—Knick- 
erbocker Development Corp; Hyprod 
Service, Inc., same address. 


HICKOK ELECTRICAL INSTRUMENT 
CO., 10514 Dupont ave., Cleveland, O. 
Electrical indicating instruments—air- 
craft, industrial, Army, Navy, etc. and 
radio service equipment: tube testers, 
oscillographs, oscillators, etc. R. 
Hickok sr., pres.; R. D. Hickok jr., 
vice-pres.; W. H. Eberle, secy.; 
Robert Williams, sales mgr. and 
adv. mer.; Walter Weiss, chief 
engr., pur. agt. Det. Rep.—Fred J. 
Stevens, 3045 Balfour rd. Adv. Agcy.— 
White Adv. Agcy., Union Commerce 
bldg., Cleveland, O. 


HOBBS CORP., JOHN W., Yale blvd. & 
Ash st., Springfield, Ill. Automatically 
operating lights for luggage compart- 
ment, glove compartment and under 
hood; engine hour meters for all auto- 
motive vehicles, aircraft, motor boats 
and power units, small clock-like me- 
chanisms, small stampings, small 
Pinions and staffs. John W. Hobbs, 
pres., gen. megr., sales mgr.; H. D. 
Chance, vice-pres.; C. A. Sorling, 
secy.-treas.; P. W. Redieske, pur. agt., 
mgr. Chicago Office. 


HOLLEY CARBURETOR CO., 5930 Van- 
couver ave., Detroit. Aircraft carbu- 
retors and automotive accessories. 
Geo. M. Holley, chmn. of bd.; Earl 
Holley, pres., treas.; D. W. Candler, 
vice-pres., gen. mgr,; B. W. Westcott, 
vice-pres., sales mgr.; M. C. Carpenter, 
vice-pres.: N. A. Miles, house atty.; 
S. M. Udale, patent atty.; J. F. 
English. secy.; R. J. Haggith, asst. 
treas.; H. C. Webb, pur. agt.; M. J. 
Kittler, aircraft engr.; E. Olson, auto- 
motive engr. Adv. Agcy.—Fred M. Ran- 
dall Co., Detroit, Mich. 


HOLLINGSHEAD, R. M., CORP., Cam- 
den, N. J. Manufacturers of Whiz avia- 
tion, automotive, household and indus- 
trial maintenance products, including 
Whiz Motor Rythm. Whiz Ho-Zof, 
Whiz Venus Polish, Whiz No. 3 Hy- 
draulic Brake Fluid, Whiz London 
Coach Pre-Wax cleaner, Whiz Shock 
Absorber Fluids, Whiz Radiator Spe- 
cialties, etc. R. M. Hollingshead sr., 
pres.; D. M. Butler, secy.; Wier 
Mitchell, treas.; L. M. Olson, gen. sales 
mgr., Auto Div.; C. H. Bauer, chief 
engr.; J. P. Scully, pur. agt.; R. E. 
Conley, adv. mgr.; R. M. Hollingshead 
jr., exec. vice-pres.; W. S. Hollings- 
head, vice-pres. in chge. sales; W. H. 
Lukens, export mgr.; G. F. Davis, 
sales mgr., ind. div.; E. O. Andrews, 
sales mer., household div.; L. A. 
Thompson, sales megr., govt. div.; V. 
P. Bresan, asst. gen. sales mgr.; Miles 
Powell, fleld mgr.; L. M. Wilson, West 
Coast field mgr. Adv. Agcy.—Altkin- 
Kynett Co., Philadelphia, Pa. 


<cicieseieiaiaaiaaaiiiaiaaiaiiamimaamaniaED 
HOUDAILLE-HERSHEY CORP., 2188 Na- 
tional Bank bldg., Detroit 26, Mich. 
Maufacturers of precision parts and 
equipment for the automotive, air- 
craft, railway, maritime, mechanical 
refrigeration, radio and other in- 
dustries. Charles Getler, chmn. of 
bd., pres.; Don Devor, vice-pres.; 
Ralph F. Peo, vice-pres; Melville C. 
Mason, vice-pres., secy.; George C. 
Phelps, treas.; E. L. McPhee, asst. to 
pres.; A. E. Lowry, asst. treas. Adv. 
Agcy.—Roche, Williams & Cleary, Inc., 
310 South Michigan ave., Chicago, Il. 


(See display advertising index) 


HOUDE ENGINEERING, Div. of Hou- 
daille-Hershey Corp., 537 E. Delavan, 
Buffalo, 11, New York. Shock absorbers, 
engine anchor links, piston pins, trans- 
mission parts, gearshift mechanisms, 
hydraulic pressure pumps, houdized 
parts and special machining. Charles 
Getler, chmn. of bd., pres.; Don Devor, 
vice-pres.; Ralph F. Peo, vice-pres.; 
Melville C. Mason, vice-pres., secy.; 
George C. Phelps ,treas.; A. E. Lowry, 
asst. treas.; V. E. Walters, gen. mgr.; 
A. C. Ryan, sales mgr.; Carl Lautz, 
chief engr.; George Kratzer, pur. agt. 
1 A 13530 Michigan, Dearborn, 

c 


HOUGHTON & ©0., E. F., 303 W. La 
high ave., Philadelphia, Pa. Leather 
belts, leather packings, industrial lu- 
bricants, metal working and heat 
treating products. A. E. Carpenter, 
pres and gen. megr.; G. W. Pressell, 
exec. vice-pres.; R. H. Patch, vice- 
pres., chge operation; W. F. MacDone 
ald, treas.; E. A. Carpenter, secy.; 
D. J. Richards, asst. dir. of sales; 
D. C. Miner, adv. mgr.; W. A. 
Bohne, plant engr.; H. B. Fox, 5 
agt. Det. Rep.—H. E. Martin, E. F. 
Houghton & Co., 7 E. Grand ave., 
Highland Park, Mich. 


HOUSER ENGINEERING & MFG. OO., 
Bluffton, Ind.—Battery carriers and 
hangers, bushings, pins, all kinds of 
automotive repair units. Miles 8. 
Houser, pres., gen. megr., pur. agt. 
and adv. mgr.; Wm. Moser, vice-pres.; 
Lamar Hite, secy.-treas.; E. H. Greiser, 
sales mgr. 


HOWARD ZINK CORP., THE, Fremont, 
O. Main factories & office, Fremont, 
O. eastern div. office & factory, Pas- 
saic, N. J. Sure-Fit auto seat covers, 
Sure-Fit auto cushions, Sure-Fit fab- 
ric auto accessories, trimmers supplies, 
bicycle saddle bags, bicycle seat covers, 
Dandecal decalcomania transfers, Dan- 
dee bags (duffle, mother’s bags, shop- 
ping bags, furlough bags, etc.). H..B. 
Zink, pres. and gen. mgr.; C. M. 
Werling, vice-pres.; W. A. Zink, secy. 
and sales mgr.; Jack D. Zink, treas.; 
L. V. Boyer, chief engr.; C. L. Céle, 
pur. agt.—E. F. Sevitts, adv. mer. 
Det. Rep.—P. J. Hough, 3391 Sher- 
bourne rd. 


HOWELL INDUSTRIAL TRUCK CO., 
THE, 6545 Carnegie ave., Cleveland, 
O. Gasoline powered industrial trueks 
and tractors; electric (storage bat- 
tery) powered industrial trucks and 
tractors; lift, elevating, stacking, 
loading, carrying, crane trucks; trac- 
tors; die pulling trucks; material hand- 
ling devices for surface transportation; 
sweepers—power type, rider t 
vacuum and broom powered; hydraulic 
bending brakes (powered) for experi- 
mental or tool room; hydraulic arbor 
presses. R. C. Howell, pres. and sales 
mgr.; Walter Nichols, chief engr.; A. 
M. Bednar, pur. agt. 


HUB CITY IRON CO., 218 First ave., 
S. W., Aberdeen, S. D. Valve guides, 
valve seats, cylinder sleeves, shop 
equipment. P. C. Green, pres., gen. 
mgr.; M. C. Green, vice-pres.; Rob’t. 
J. Fritsche, secy., treas., pur. agt. 


HUDSON MOTOR CAR CO., 12601 E. 


Jefferson ave., Detroit, Mich. Pas- 
senger and business cars. A. E. Barit, 
pres. and gen. mgr.; 8S. G. Baits, first 
vice-pres., asst. gen. mgr.; H. M. 
Northrup, vice-pres.; I. B. Swegles, 
vice-pres. In chge. of mfg.; C. A. 
Oostdyk, vice-pres. in chge. of pur.; 
R. W. Jackson, vice-pres.; C. D. Sterl- 
ing, secy.; A. Hood, treas.; Geo. H. 
Pratt, gen. sales mgr.; M. H. Toncray, 
chief engr.; M. M. Roberts, adv. mer. 
and pub. rel. Adv. Agcy—Brooke, 
Smith, French & Dorrance, Inc., 82 E. 
Hancock st., Detroit. 
(See display advertising index) 
SS 


HOOF PRODUCTS CO., 6543 8S. Laramie 


ave., Chicago 38 Ill. Automotive gov- 
ernors, silent and metal timing gears, 
aircraft, hydraulic shuttle valves and 
check valves, and selector valves. H. C. 
Kepner, pres., gen. mgr.; Walter H. 
Eckert, vice-pres., secy.; C. A. Mee 
Johnston, treas.; C. E. Johnson, sales 
mgr., adv. mgr.; C. E. Seymour, chief 
engr.; A. M. Sucksdorf, pur. agt. Pac. 
Coast Office—H. H. Petrauschke, 1406 
S. Grand ave., Los Angeles 15, Calif. 
Adv. Agcy.—Van Auken-Ragland Inc., 
326 W. Madison st., Chicago, Ill. 


HURD LOCK & MFG. CO., Almont, Mich. 
Automotive ignition locks and door 
locks, spare tire locks, padlocks, auto- 
motive trim, hub caps. E. P. Hurd, 
pres., 438 New Center bldg., Detroit, 
Mich.; P. W. Mulder, vice-pres., main 
office, Almont, Mich.; Chas. D. Fergu- 
son, secy.-treas., main office; Bert 
Battani, supt. Almont plant; Clark 
Sinclair, supt. Adrian plant; H. F. Dies, 
chief engr., 438 New Center bldg., De- 
troit; W. B. Sweat, pur. agt., 438 New 
Center bldg., Detroit. 


HYATT BEARINGS DIV., General Motors 
Corp., Harrison, N. J. Roller bearings. 
H. O. K. Meister, gen. mgr.; H. K. Por- 
ter, gen. sales mgr.; H. M. Carroll, adv. 
mgr.; O. W. Young, chief engr.; FP. A. 
Weiss, pur. agt.; M. A. Moore, comptr. 
Det. Rep.—F. E. Booth, General Motors 
bldg. Adv. Agcy.—Campbell-Ewald Co., 
New York, N. Y. Contact Lyle Johnston. 


HYDRAULIC PRESS MFG. ©O., The, 
Mount Gilead, 0. H-P-M FAS- 
TRAVERSE hydraulic self-contained 
presses for metal working and process 
industries. H-P-M metal working line 
includes presses for forging, sheet 
metal drawing, coining, straightening, 
forming, and similar operations. H-P-M 
metal processing presses for forming 
parts from powdered metals. H-P-M 
die casting machines for magnesium, 
brass, zinc, and aluminum. H-P-M 
process presses include laboratory, bri- 
quetting, dehydrating, blocking, plas- 
tics molding, laminating, and extrud- 
ing presses. Howard F. MacMillin, 
pres., gen. mgr.; P. C. Pocock, exec. 
vice-pres.; W. C. Batchelor, secy.- 
treas.; Harold Miller, sales mgr.; Wal- 
ter Ernst, dir. of engrg.; A. L. Boggs, 
pur. agt. Det. Branch Office—Curtis 
bidg., 2842 West Grand bivd., Reider 
Thoreson, mgr. Adv. Agcy.—The Jay 
H. Maish Co., Marion, O. Contact, 
Perry Bachelder. 


HYGRADE PRODUCTS O©0O., 35-35 35th 
st., Long Island City, N. Y. Fuel pump 
parts, carburetor parts, speedometer 
parts, shock absorber parts, fuel lines 
and fittings. Chas Zimmer, pres.; C. 
Segor, treas. and sales megr.; A. 8. 
Zimmer, chief engr.; 8. Warren, pur. 
agt. Det. Rep.—A. J. Taylor, Route 2, 
Milford, Mich. Adv. Agcy.—Walter 
Scott Adv. Agcy., 299 Madison Ave., 
New York, N. Y. 


HYNES STEEL PRODUCTS CO., Oak- 


wood ave., Youngstown, O. Jobbers of 
sheet and strip steel with complete 
Shearing, edging and slitting equip- 
ment. J. PF. Hynes and J. D. Finnegan, 
partners, 
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Who’s Who in 


ILLINOIS AUTOMOTIVE TRADE ASSN., 
212 Lehmann bidg., Peoria 2, Ill. H. A. 
Egolf, pres., Peoria; B. EB. Burns, vice- 
pres., Decatur; H. W. Graff, treas., 
Springfield; C. W. Coons, secy.-mgr., 
Peoria. 


IMPERIAL BRASS MFG. CO., 1200 W. 
Harrison st., Chicago 7, Ill. Fittings: 
brass, for connecting copper, alu- 
minum, _ steel and plastic tubing; 
cocks: shutoff, drain; tubing: flexible, 
for gasoline, oil, grease and vacuum 
lines; fuel lines; cutters: tubing; flar- 
ing tools for copper, brass, aluminum 
and Bundy steel tubing; benders: tub- 
ing, for copper, brass, aluminum and 
Bundy steel tubing; hydrometers: bat- 
tery; freeze testers; faucets: radiator 
water, barrel; dash controls; nozzles: 
air; oilers: spring; washers: car; clean- 
ers: motor; welding and cutting equip- 
ment; oxy-acetylene; couplers; air 
valve; couplings, for air, paint spray 
and welding hose; strainers: fuel; 
torches: gas and air. Frank McNellis. 
pres. & treas.; F. C. Shafer, vice-pres.; 
A. Dobrick, vice-pres. & secy.; C. H. 
Benson, asst. vice-pres., sales mer., 
jobbing div.; J. T. Greenlee, sales mgr.., 
indus. div.; R. D. McIntosh, chief 
engr.; W. B. Burnet, pur. agt.; E. FP. 
Todd, adv. mgr. Adv. Agey.—Kreicker 
=. Meloan, Chicago, Ill. Contact, R. H. 

con. 


INDEPENDENT LOCK CO., Fitchburg, 
Mass. Ignition and body locks and lock 
cylinders, key blanks and key cutting 
machines, padlocks, door locks, master 
keyed systems, door closers, builders 
hardware. special purpose locks, Mor- 
ris Falk, pres., treas.; John J. Meyer, 
vice-pres., gen. mgr.; Bernard S. Falk, 
sales megr.; L. Chitoff, pur. agt.; Frank 
Sherwood, adv. mgr. Det. Rep.—Harry 
J. Sherman, 2109 Cass ave., tel. Cadil- 
lac 5739. Adv. Agcy.—Wm. B. Reming- 
ton, Inc., Springfield, Mass. 


the Industry 


froster hose, hydraulic brake hose, 
friction material (brake linings), rub- 
ber bonded to metal parts, molded and 
extruded rubber synthetic and plastic 
parts. J. D. O’Brien, gen. mgr.; H. C. 
Berkeley, sales mgr., adv. mgr.; F. W. 
Sampson, chief engr.; Dave Hagans, 
pur. agt. Det. Office—8-157 General 
Motors bldg. Adv. Agcy.—Geyer, Cor- 
nell & Newell, Inc., Dayton, O. Con- 
tact, E. G. Frost. 


INLAND RUBBER CORP., 33 S. Clark st., 


Chicago 3, Ill. Pneumatic tires for pas- 
senger cars and commercial trucks. 
William H. Collins jr., pres.; James L. 
Hayes. vice-pres.; Howard C. Kenyon. 
gen. sales mgr.; V. K. Melvin, pur. agt.; 
William K. Ryan, adv. mgr. Detroit & 
Pacific Coast offices—Detroit, 411 Pi- 
quette ave.; Seattle, 1218 Sixth ave. S.; 
Los Angeles, 631 S. Anderson st.; San 
Francisco, 450 Alabama st. Adv. Agcy. 
—The L. W. Ramsey Co., 230 N. Michi- 
gan ave., Chicago, Ill. 


ne 
INTERNATIONAL HARVESTER CO., 180 
N. Michigan ave., Chicago. Ml. Motor 
trucks, farm tractors, industrial trac- 
tors, farm machines, refrigeration. 
Fowler McCormick, pres.: M. F. Hola- 
han, first vice-pres.; J. L. McCaffrey. 
second vice-pres.; W. 8. Elliott, vice- 
pres. and gen. coun.; A. W. Scarratt, 
vice-pres., energ.; K. O. Schreiber, 
vice-pres., mfg.; W. E. Worth, vice- 
pres., supply & inventory; G. C. Hoyt. 
vice-pres., export: A. B. Keller, vice- 
pres. and treas.; C. E. Jarchow, vice- 
pres. & compt.; G. E. Rose, vice-pres., 
steel, F. W. Jenks, vice-pres.. mer- 
chandising practices; T. B. Hale, vice- 
pres., sales; F. D. Siefkin, vice-pres., 
indust. rel.; E. F. Schneider, gen. mer., 
refrig. div.; S. B. White, secy.: P. V. 
Moulder, gen. mgr. motor truck div.: 
W. D. Reese, mgr. engrg.. motor truck 
div.; W. C. Schumacher, mgr. sales, 
motor truck div.; R. C. Archer. gen. 
mer., farm tractor div.: H. T. Reishus. 
gen. mgr., industrial power div.: A. C. 
Seyfarth, mgr., consumer relations 
dept.; R. M. McCullough, mer., pur. 
Det. Rep.—G. B. Abbott. motor truck 
mer., 5915 West Warren ave.: M. F. 
Peckels, mgr. war prod., 2612 Buhl 


Schmidt, pur. agt.; J. Gaulke, chief 
engr. 


JAMESTOWN METAL EQUIPMENT CO., 


Inec., 1088-1132 Allen st., Jamestown, 
N. Y. Automobile and truck radiator 
cores, heater cores, and stampings. 
Oscar A. Lenna, pres., gen. megr.; 
Gustaf A. Lawson, vice-pres., sales 
mgr., adv. mgr.; Harry A. Lenna, 
secy.-treas., pur. agt.; F. L. Foster, 
chief engr. 


JOHNSON BRONZE CO., New Castle, 


Pa. Sleeve type bearings and bushings. 
P. J. Flaherty, chmn. bd.; J. P. 
Flaherty, pres., treas.; Louis Sandler, 
vice-pres.; E. M. Flaherty, secy., pur. 
agt.; E. N. Beishiem, sales mgr.; Joe 
Lasky, chief engr.; Eugene Scanlon, 
adv. mgr. Detroit & Pacific Offices— 
6517 Second ave., Detroit 2, Mich.; 
1818 8. Grand ave., Los Angeles 15, 
Calif.; 1559 Howard st., San Francisco 
3, Calif.; 1525 Tenth ave., Seattle 22, 
Wash. Adv. Agey.—Wearstler, Inc., 
Youngstown, O. 


JONES-DABNEY CO., Div. of Devoe & 


Raynolds Co., Inc., 1481 So. 11th st., 
Louisville 8, Ky. Complete line auto- 
motive finishes, synthetic enamels, lac- 
quer enamels, ‘402" ivory jet black 
lacquer enamel, lumibrilliant synthetic 
enamels, lumibrilliant synthetic lacquer 
enamels. de Lancey Kountze, chmn. 
bd.; W. C. Dabney, pres.; A. W. Born- 
hauser, vice-pres.; Fred H. Volk, secy.; 
E. L. Pangborn, treas.; G. A. Litchfield, 
dir. of sales; G. K. Graves, mgr. auto- 
motive div.; D. W. Sullivan, rep.; C. M. 
Hannewyk, rep. Det. Rep.—Jones-Dab- 
ney Co., 8747 Brandt st., room 214, De- 
troit, Mich. 


K 


KANSAS MOTOR CAR DEALERS ASSN., 


THE GMC “DUCK” 


700 Kansas ave., Topeka, Kans. James 
A. Davis, pres.; R. D. McKay, vice- 
pres.; G. F. Puffer, secy.-treas. 


K-D LAMP CO., THE, 610 W. Court st., 


Cincinnati, O. Stop and tail lamps, 
clearance and marker lamps, fog and 
driving lamps, truck mirrors, danger 
flags identification lamps, _ electric 
and liquid burning flares, direction 
turn signals, refiex reflectors. H. R. 
Kerans, pres., gen. mgr.; H. F. Grif- 
fin, vice-pres., sales mgr., adv. megr.; 
Cc. C. Clark, secy-treas.; Wagn Traut- 
ner, chief engr.; A. B. Dettmer, pur. 
agt. Adv. Agcy.—Keeling & Co., In- 
dianapolis, Ind. Contact, Del Wakeman. 


Grand Haven, Mich. Grinders, drills. 
screw drivers, riveters, chippers, scal- 
ers, ratchet wrenches, nut setters, burr- 
ing tools, accessories, air motors for 
special application. W. H. Loutit, pres.; 
E. V. Erickson, vice-pres. and gen. mgr.;: 
B. P. Sherwood sr., secy.-treas.; C. N 
Douglass, chief engr.; M. Timmerman, 
pur. agt. Det. Rep.—Humphrey Supply 
sCo., 243 W. Congress st., 26. 


KELLER TOOL CO., 1333 Fulton st.. 


KAWNEER CO., THE, Niles, Mich, Wind- 


shields, window frames. roll formed 
sections, assemblies (radiator grille and 
baffle, etc.). L. J. Plym, pres.; H. W. 
Zimmer, vice-pres., treas., gen. megr.; 
F. R. Eaglesfield, vice-pres., sales 
megr.; L. M. Chapin, vice-pres.; E. M. 
Bigelow, secy.; Kenneth Knott, chief 
engr.; E. C. Witwer, pur. agt.; J. B. 
Carse, adv. megr.; C. M. Schulke, sales 
service mgr. Adv. Agey.—Carter, Jones 
& Taylor, South Bend, Ind. 


KELLEY ©O., THE J. W., 13209 Athens 


Ave., Cleveland 7, O. Cutting and sol- 
uble oils, heat treating products, 
quenching oils, grinding oils, drawing 


componds. Det. Rep.—Vincent Kennedy, 
2832 E. Grand Bivd., Detroit, Mich. 


KELLY REAMER CO., THE, 3775 Ridge 


rd., Cleveland 1, O. P.O. Box 6567. 
Metal cutting tools: boring bars, in- 
serted blade reamers, milling cutters 
and special tools for boring and ream- 
ing. D. E. Van Deusen, pres., gen 
megr., adv. mgr.; Mary A. Putnam, vice- 
pres.; John M. Davis, secy.-treas.; M. 
Cc. Daw, chief engr.; W. H. Lund, pur. 
agt. Pacific Offices—Henes Morgan 
Machinery Co., Los Angeles, Cal.; 
Joseph C. Fletcher, San Francisco, Cal. 


KELLY-SPRINGFIELD TIRE ©O., THE, 


Cumberland, Md. Tires, tubes, repair 
materials. Edmund 8. Burke, pres.; 
H. C. Swearingen, vice-pres. and sales 
mgr.; A. F. Eggleston, vice-pres. and 
secy.-treas.; P. D. Collins, adv. mer.; 
L. F. Keller, pur. agt. Adv. Agey.— 
rt Advertising, Inc., New York, 
Nw. ¥. 


KELSEY-HAYES WHEEL CO., 3600 Mili- 


tary ave., Detroit, Mich. Automotive 
wheels, brakes, hubs and drums, stamp- 
ings, airplane wheels and brakes; trac- 
tor and implement wheels. George W. 
Kennedy, ch. of bd., pres.; P. Wil- 
liams, J. A. Sweeney, vice-pres.; Louis 
Brooks, secy.; Lester Downie, treas.; 
J. M. Kerr, sales mgr.; Chas. Sinclair, 
chief engr.; Harold Murphy, pur. agt.; 
Gordon Park, works, mer.; Harry 
Palmer, chief ex. mgr. Adv. Agcy.— 
Zimmer-Keller. 


KENDALL REFINING CO., 77 N. Ken- 


dall ave., Bradford, Pa. Oil, gear 
lubricants, special purpose greases. Otto 
Koch, chmn. of bd., treas.; J. B. Fisher. 
pres.; R. A. Keck, gen. mgr. of sales; 
H. V. Smith, chief engr.; FP. W. Wod- 
rich jr., pur. agt.; W. T. Moffat, adv 


Idg. 
INDIAN MOTOCYCLE CO., 837 State “See display advertising index) 
st., Springfield, Mass. Motorcycles and 
sidecars. Dwight L. Moody, vice-pres., 
gen. mgr.; Harry Patton, dir. of sales; 


Douglas McGregor, engr.; John V. 
cylinder heads, water pumps and water 


Shea, pur. agt.; M. Keevers, adv. 
, pump kits, shock links, spindle bolt 
mgr. Adv. Agey.—W. I. Tracy, Inc, sets, valve springs, clutch springs. 


515 Madison ave., New York, N. Y. Nate Sherman, pres., treas.; L. H. 
Brown, sales megr.; Ray Nevins, pur. 
agt.; M. Hoffenberg, asst. pur. agt.; 
L. Silverglade, adv. megr.; I. Frank, 
supt.; 8. Levine, office megr., asst. 


Says Ernie Pyle, 


INTERNATIONAL PARTS CORP., 11th or sag thet 
and State sts., Chicago 5, Ill. Muf- a = = War Correspondent 
flers, and pipes (exhaust and tail), 


INDUSTRIAL RUBBER GOODS CO., St. 
poser en eats aeeeah cen cae 
window ventilator weatherstrips, rear 
window weatherstrips, special molded Onin _. Agcy.—Borzell & Jacobs, 
and extruded products. F. C. Palenske, jeago, tl. 


chmn. of bd., pres., treas., gen. megr.; INTERNATIONAL PIST 
° ON RING CO., 
re eee, ce eer’ sale; «THE. 2401 W. Superior ave., Cleveland, 
mer.: J. 2 3 ers. su .s Pp H O. Piston rings, piston expanders, 

wes o> Eee See pe; F. i. Harry FP. Gray, pres., gen. mer.; W. 


Kasischke, pur. agt. W. S. Chinery, ° ‘ 
chief chemist. Det. Rep.—S. A. Mevers. - atk” ae nae ee = 


321 Insurance Exchange bidg., 153 E. 
Elizabeth st. 


INDUSTRIAL TAPE CORP., New Bruns- 
wick, N. J. Pressure-sensitive tapes. 
George F. Smith, pres.: J. 8. Nicholls, 
Jr., vice-pres.; J. J. Gibson, Jr., secy.; 
F. A. Cosgrove treas.; W. E. Mayers, 
vice-pres., sales mgr.; D. R. Simonds, 
chief engr.; W. H. Roberts, pur. agt.; 
G. E. Chisholm, adv. mgr. Det. & 
Pacific Coast Offices: A. R. Howard, 
div. megr.. 605 E. Milwaukee ave., 
Detroit. Mich. G. A. Fitzgerald, div. 
mer., 2107 S. San Pedro st., Los Angeles, 
Calif. Adv. Agcy.—Kenyon & Eckhardt, 
Inc., 247 Park ave., New York 17, N.Y. 


INDUSTRIAL WIRE CLOTH PRODUCTS 
CORP., 29274 Brush st., Wayne, Mich. 
Air cleaners, breathers, oil pump 
strainers, cowl ventilator screens, etc. 
F. A. Vollbrecht, pres., gen. mer.; D. N. 
Furr, vice-pres; I. C. Vollbrecht, secy.; 
W. F. Hoffman, treas.; H. F. Schulte, 
sales mgr. 


INGERSOLL STEEL & DISC DIV. 
BORG-WARNER CORP., 763 E. Vine 
st., Kalamazoo, Mich. Automotive forg- 
ings and stampings; agricultural imple- 
ment spring teeth; warm air steel 
furnaces. R. C. Ingersoll, pres., gen. 
mgr. and sales mgr.; H. G. Ingersoll 
and 8S. L. Ingersoll, vice-pres.; A. P. 
Zetterberg, secy.; H. G. Ingersoll, 
treas.; C. Harris, chief, engr.; E. M. 
Anderson, pur. agt. Det. Rep.—N. K. 
Van Osdol, 6432 Cass ave. 


INGERSOLL STEEL & DISC DIV., 
Borg-Warner Corp., 1000 W. 120th st., 
Chicago, Ill. Disc blades, coulter blades, 
pressed steel seats and pressed steel 
wheels (all for agricultural imple- 
ments); formed tapered disc blanks 
for truck wheels; steel stampings, in- 
cluding clutch discs, clutch covers and 
other automotive parts; washing ma- 
chine tubs and beer barrels. R. C. 
Ingersoll, pres.; H. G. Ingersoll, vice- 
pres. and treas.; A. P. Zetterberg, 
vice-pres. and secy.; 8S. L. Ingersoll, 
vice-pres.; D. A. Young jr., chief 
engr.; F. W. Ogden, pur. agt. Det. 
Rep.—N. K. Van Osdol, 6432 Cass 
ave. Adv. Agcy.—Rogers and Smith, 
Chicago, Iil. 


INGERSOLL STEEL & DISC. DIV., Borg- 
Warner Corp., New Castle, Ind. Auto- 
motive and tractor clutch plates, ar- 
mor plate, high carbon and alloy saw 
steels, high speed hack saw Steels, 
stainless and stainless clad sheets and 
plates, aircraft steel sheets, soft center 
and two-ply steel for agricultural im- 
plements, implement disc blades. R. C. 
Ingersoll, pres.; S. L. Ingersoll, vice- 
pres.; A. P. Zetterberg, vice-pres., secy.; 
H. G. Ingersoll, vice-pres., treas., gen. 
mer.; H. D. Warfield, pur. agt. Det. 
Rep.--N. K. Van Osdol, 6432 Cass ave. 
- Agcy.—Rogers & Smith, Chicago, 


INLAND MFG. Div., 2727 Inland ave., 
Dayton, O. Steering wheels (hard rub- 
ber and plastic), weatherstrips, de- 


maier cashier. 


INTERNATIONAL RESISTANCE CO.. 401 


N. Broad st., Philadelphia 8, Pa. Fixed 
and variable resistors, volume controls 
and potentiometers, attenuators, power 
rheostats, cable connectors, cable plugs. 
Ernest Searing, pres.: Harry Ehle. vice- 
pres.; sales mgrs.; H. G. Beebe, indus- 
div.; C. H. Griffith, radio div.; Robert 
Baggs, merchandise div. Det. Rep.— 
Roland C. Koehler, 7310 Woodward ave.. 
Detroit 2, Mich. Adv. Agcey.—The La- 
venson Bureau, Philadelphia, Pa. Con- 
tact: Staunton Moylan. 


IOWA AUTOMOBILE DEALERS ASSN., 


1011 Locust st., Des Moines. Howard 
Sole, pres.; O. F. Sulley, exec. vice- 
pres.;; Paul Pritchard.  vice-pres.; 
Frank Schierbrock, vice-pres.; L. E. 
Fox, treas.; V. E. Laurence, secy.-mgr.; 
Bernyce Stilwell, editor. 


J 


JACOBS AIRCRAFT ENGINE CO., 


Pottstown, Pa. Aircraft engine. J. 
Andrews Harris, 3rd, chm. of bd.: 
c. J. Abbott, pres.; J. Story Smith, 
vice pres. and sec.; Albert R. 
Jacobs, vice pres. and dir. of eng.; 
Henry M. McFadgen, vice _ pres. 
and eng. mer.; OD. . Turner, 
vice pres. charge of mfg.; H. 
B. Knerr, treas.; C. E. Mines, chief 
engr.; A. R. Thomas, pur. agt. Adv. 
Agey.—L. E. McGivena & Co., Inc., 
444 Madison ave., N. Y. 22. Contact, 
H. R. Schreler, vice-pres. 


JACOBS, F. L. CO., 1043 Spruce st., De- 
channels, visors, 


frames, 
seat backs, seat slides, spring covers, 
ash receivers, radio plates. R. C. 
Jacobs, pres.; C. S. Jacobs, vice-pres., 
gen. megr.; C. C. Winningham, secy.; 
EB. C. Brendtke, treas.; R. W. Buell, 


pur. agt. 


JACKSON BUMPER, Div. of Houdaille- 


Hershey Corp., 2300 Leroy st., Jack- 
son, Mich. Spring steel] bumpers and 
grille guards. Charles Getler, chmn, 
of bd., pres.; Don Devor, vice-pres.; 
Ralph F. Peo, vice-pres.; Melville C. 
Mason, secy., vice-pres.; George C. 
Phelps, treas; A. E. Lowry, asst. treas.; 
Calvin L. Halladay, gen. mgr.; F. D. 
Bennett, pur. agt. Det. Rep.—Houdaille- 
Hershey Corp., 2188 National Bank 
bldg., Detroit 26, Mich. 


JAEGER WATCH CO., INO., 304 E. 


45th st., New York 17, N. Y. Tach- 
ometers (flexible shaft type), chrono- 
metric principle; portable chronometric 
hand tachometers; inclinometers; avia- 
tion clocks (8 day); automobile clocks 
(electric and 8 day). E. L. Vail, pres. 
& gen. mgr.; C. J. Boyle, asst. secy.; 
J. F. Schiebel, asst. treas.; J. O. 
Berge, chief engr.; C. J. Boyle, pur. 
agt. Det. Rep.—E. J. Cosgrave. 


JAMBOR TOOL & STAMPING CO., 


3057 N. 30th st., Milwaukee, Wis. 
Automotive replacement parts for 
Ford, Chevrolet and Plymouth cars 
and trucks. R. B. Pressinger, pres.; 
E. L. Pressinger. vice-pres. & gen. 
mgr.; A. A. Mayer, treas.; A. T. 


Based on a News photo 
showing GMC ‘‘Ducks’’ 
carrying supplies to the 
Allies’ Anzio beachhead. 


INVEST IN VICTORY. . . BUY MORE WAR BONDS 


Ernie Pyle, Pulitzer Prize winner for 
war reporting, is only one of the many 
war correspondents to praise the out- 
standing performance of the GMC 
Truck & Coach “Duck.” 


The “Duck” is a leading Lady of 
Allied landings because its amazing 
amphibious ability enables it to per- 
form many tasks that can be dupli- 
cated by no other vehicle. It has 
carried men, munitions and materials 
from ship to shore to inland fighting 
areas. It has charted invasion shores 


the night before “D” day. 
hauled howitzers from freighter to 
firing position. 
abled landing craft. It has blasted 


It has 


It has rescued dis- 


enemy beaches with barrages from 


multiple rocket guns. It has brought 
in metal landing strips for air fields. 
It has served as radio broadcaster, 
ambulance and mobile fueling station. 


And in France, this versatile GMC 
amphibious vehicle again played a 
leading role in that greatest of all in- 
vasions, the attack on Fortress Europe. 


GMC TRUCK & COACH DIVISION 
GENERAL MOTORS 


HOME OF COMMERCIAL GMC TRUCKS AND GM COACHES ... VOLUME PRODUCER OF GMC ARMY TRUCKS AND AMPHIBIAN “DUCKS” 
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mgr. Det. Rep.—Harold Harness 18046 
Greubner ave., Det 5, Mich. Adv. Agcy. 
Batten, Barton, Durstine & Osborn, 
Inc., Pittsburgh, Pa. Contact, L. D. 
Hansen. 


KENNAMETAL INC. successor to Mc- 
Kenna Metals Co., 1000 Lioyd ave., 
Latrobe, Pa. Kennametal hard carbide 
tools. Kennametal hard carbide tool 
blanks. Kennametal specialties. Philip 
M. McKenna, pres.; Alex G. McKenna 
and Donald C. McKenna, vice-pres.; 
George T. Kearns, treas.; Robert M. 
Zacharias, secy.; W. L. Kennicott, 
chief engr.; Fred W. Pennington, adv. 
mgr. Det. Rep.—John Roney, New 
Center bldg. Adv. Agcy.—W. 8S. Hill 
Company, Pittsburgh, Pa. 


KENT-MOORE ORGANIZATION, INC., 
303 G. M. Research Bidg., 485 W. Mil- 
waukee, Detroit 2, Mich. Automotive 
service tools and equipment. J. E. 
Moore, pres.; W. A. Kent, vice-pres.; F. 
C. Bowles, secy.-treas.; H. L. Faust, 
sales, mgr.; G. M. Graham, chief engr. ; 
D. G. Burbank, pur. agt.; A. W. Bacon, 
non mgr. Adv. Agey.—Grace & Be- 
ment. 


KERKLING & COMPANY, 415 N. Col- 
lege ave., Bloomington, Ind. West 
Coast: 6516 Selma ave., Hollywood, 
Calif. K&W Metallic Seal; K&W Radi- 
ator Seal; K&W Mechanical Method. 
C. A. Kerkling, R. H. Everman, Stan- 
ley Pressler, C. J. Freeman, partners; 
Cc. Cc. Behen, chief engr.; C. W. T. 
Walker, pur. agt. Det. Rep.—Ted Good- 
win, 902 Ballard rd., 8. E., Grand 
Rapids, Mich. Adv. Agcey.—Keeling & 
Co.. Indianapolis, Ind. Contact, Don 
Collins. 


KEYSTONE CARBON CO., INC. 1935 
State st., St. Marys, Pa. Motor, gen- 
erator & dynamotor brushes, metal- 
graphite contact brushes; self-lube 
porous iron & porous bronze bushings; 
bearings, washers & special moulded 
metal parts; negative temperature 
coefficient resistance material. B. R. 
Reuscher, pres., gen. mgr.; F. A. Krell- 
ner, vice-pres., sales megr.; C. N. 
Klausman, secy.-treas. R. R. Hoffman, 
chief engr.; A. F. Meyer, plant supt.; 
design engrs., M. T. Victor, powder 
metallurgy, G. B. Shaw. N.T.C. mate- 
rial. A. A. Gleixner, mech. engr.: C. A. 
Sorg, prod, engr.; H. P. Sorg, per. dir. 
Det. Rep.—W. 8S. Turner, 445 New 
Center bldg. Adv. Agey.—Sykes Adv. 
Agcy., Pittsburgh, Pa. 


KINGSBURY MACHINE TOOL CORP., 
Keene, N. H. Self-contained drilling and 


tapping units, indexing equipment, etc. 
E. J. Kingsbury, pres., treas.; G. 
Swahnberg, vice-pres.; E. J. Kingsbury 
jr., secy.; B. N. Foster, chief engr.; A. 
V. Hilton, pur. agt. Det. Rep.—Riordan 
Machinery Co., Detroit, Mich. 


KING QUALITY PRODUCTS ©OO., 
Southwest at Marconi, St. Louis, Mo. 
Piston rings, pistons, pins, pin bush- 
ings, cylinder sleeves, valves, guides, 
springs and keepers, water pumps and 
parts; bearings, bolts, bushings, shims; 
wheel suspension parts, shackles, tie 
rod sockets, intermediate rods. ° 
K. Norris, pres.; B. G. Close, vice- 
pres.; R. F. Crom, vice-pres.; A. G. 
Drefs, secy.-treas.; A. J. Mummert, 
chief engr.; C. C. Tapscott, adv. mgr.; 
F. J. Jost, put. agt. Adv. Agey.— 
D’Arcy Advertising Co., St. Louis, Mo. 
Contact, Milburn Kusterer. 


KINGHAM TRAILER OO., 15th and Hill, 
Louisville, Ky. Commercial truck 
trailers. C. H. Kingham, pres.; John 
B. Kingham, vice-pres., gen. mgr. and 
pur. agt.; Cella Lipsey, secy.-treas.; 
Oliver Kingham, sales mgr.; E. H. 
Cosgrove, chief engr.; E. J. Lucas, 
sales promotion mgr. Det. Rep.—W. 
G. Retzlaff, Acme Trailer Co., 14519 
Schaefer Rd. Adv. Agey.—Edwin B. 
Hundley, Advertising, Louisville, Ky. 


KING-SEELEY OORP., 315 8. First st., 
Ann Arbor, Mich. Gas, oil, heat 
gauges, speedometers, ammeters, in- 
strument panels, governors, oil filters. 
John Airey, pres. and gen. mgr.; Wil- 
Mam E. Bandemer, vice-pres. and sales 
mgr.; A. Neil Gustine, H. ©. Josselyn, 
vice-pres.; Kathleen M. Conklin, secy.; 
Darwin T. Warner, pur. agt. 
treas.; R. C. Darnell, chief 
H. E. Josselyn, adv. mgr. 

—Witte & Burden, Detroit. 


KLOPPING STAMPING CO., THE A. ©., 
1678 - 88 Norwood ave., Toledo, O. 
Metal stampings. A. C. Kilopping, 
pres., treas., gen. mgr.; Milton A. 
Klopping, secy. 


KNAPP-MONARCH O©0O., Bent & Po- 
tomac, (16) 8t. Louis, Mo. Now 
manufacturing war materials, formerly 
manufactured electrical household ap- 
Pliances and devices, insulated outing 
jugs, Sparket syphons and bulbs, etc. 
A. 8. Knapp, pres. and gen. mgr.; W. 
E. Gundelfinger, secy.; Vincent P. 
Ring, treas.; B. L. Vermillion, sales 
mgr.; C. W. Clemons, chief engr.; W. 
T. Mingle, pur. agt.; Robert 8. Weigel, 
adv. mgr. Adv. Agey.—Cramer Kras- 


CHRADER 


POST-WAR PLANNING 
BEGAN IN 1898 


Tn 1898 Schrader produced the first Standard 
Tire Valve and right there started on the long 
road to the post-war planning of today. Constant 
research, trial and development were the stepping 
stones—superior products the result. 

During the intervening years, tire, tube and 
valve engineers, as well as the entire automotive 
industry have learned the importance of quality 
in a tire valve. They learned too, the value of 
specially designing and inspecting individual parts 
—the advantages of the unique sealing unit con- 
tained in every Standard Schrader Valve Cap, a 
unit vitally necessary to an absolutely air-tight 
closure of the tire valve. They know why Schrader 
assemblies keep air in and dirt out of the valve—fora 


For Bicycle 
Valves 


For Passenger 
Car Valves 


For Truck Valves k D/ RD p. 
oe = ‘ I 


CONIEROLS THE AIR 


aelt Co., Milwaukee, Wis. Contact, Art 
Spoerl. 


KOCH MFG. ©O., 1817 So. Third st., 
Louisville, Ky. Generator cover bands; 
generator pulleys, fans, and fan-pul- 
leys; hood fasteners; exhaust defiec- 
tors; grille guards. Louis A. Koch, 
owner. Det. Rep.—J. H. Schaub, 832 
No. Oak Park ave., Oak Park, Ill. 


KONIGSLOW MFG. ©0., OTTO, 3600 
reer ges instuding dies and tools, 10 
5 ing dies 
make "them; also machining of the 
finished ee ge A. ae 
son, proprietor and gen. mgr.; Alfred 
R. Stahl, chief engr. Det. Rep.— 
Frank Neward, 511 Cass ave. 


AMERICAN HAMMERED PISTON RING 
Div. of Koppers Co., 1410 Brush st. 
Baltimore, Md. Piston rings, Koetheriz- 
ing machines. Allen W. Morton, vice- 
pres.; R. D. Pippen, asst. treas.; T. Lati- 
mer Ford, sales mgr. automotive div.; 
Lee Doty, chief engr., automotive div. ; 
Lester H. Palmer, pur. agt. Det. Rep. 
—J. O. Holls, 7310 Woodward ave. 
Adv. Agey.—Alitkin-Kynett Co., Phila- 
delphia, . Contacted by M. E. Gold- 
man. 


KREMBS & CO., 669 West Ohio st., 
Chicago 10, Ml. “Fluxine” fluxes for 
brazing, welding, silver and soft sold- 
ering every metal and alloy, as listed 
in ‘“Fluxine’ chart: “Fluxine”’ No. 
18 for gas welding stainless steel. 
“Fluxine’ No. 43 for use with low 
melting point silver solders. Ottmar 
Krembs, proprietor. Det. Jobbers— 
Welders Service & Supply Co., 421 Mt. 
Elliott st.; The Chas. A. Strelinger Co., 
149 E. Larned st. Adv. Agcy.—Com- 
mercial Adv. Agcy., Chicago, Ill. 


L 


LAHER SPRING & TIRE CORP., 26th 
& Megnolia, Oakland, Calif. Lasco 
brake lining, Lasco super blox, leaf 
spring, locomotive .spring, batteries, 
tire recapping. F. J. Laher, pres. & 
gen. mgr.; C. M. Jorgensen, vice-pres. 
chge. of prod.; FP. E. Morarity, treas.; 
H. A. Johnson, sales mgr.; D. A. Mer- 
rell, pur. agt. 


LAIDLAW O©O., INC., THE, 16 W. 60th 
st., New York, N. Y. Upholstery, 
carpets, seat cover fabrics, le trim- 
mings. A. P. Laidlaw, pres. 

(See display adv. in 1943 Almanac) 


LAKESIDE STEEL IMPROVEMENT ©O., 
THE, 5418 Lakeside ave., Cleveland 14, 
O. Scientific commercial steel treating. 
Cc. W. Derhammer, pres. 


LANDIS TOOL CO., Waynesboro, Pa. 


long tire life and complete customer satisfaction. 

The automotive industry, pioneers in standard- 
ization, knows best of all the vital necessity for 
interchangeable parts and that the Schrader Stan- 
dard is the international standard for tire valve 
parts. When you can fit a valve cap and core from 
a B-29 bomber tire to the valve housing of an 1898 
automobile tire, that’s the Ace of Standardization. 

Schrader has always pioneered in the develop- 
ment of tire valves to meet each new tire and wheel 
requirement. Industry knows that tomorrow’s 
Schrader products will be even better and geared 
to tomorrow’s requirements—Standard in con- 
struction, interchangeable in parts as they have 

iz been for billions of miles—for 46 years. 


A. SCHRADER’'S SON, Division of Scovill Manufacturing Company, Incorporated, BROOKLYN, NEW YORK 


Plain cylindrical grinders, universal 
grinders, centerless grinders, crank 
grinders, cam grinders, universal and 
tool grinders, roll grinders. 8. F. New- 
man, pres.; M. A. Hollengreen, vice- 
pres., gen. mgr.; R. F. Ingram, secy., 
sales mgr.; M. F. Prantz, treas.; H. E. 
Balsiger, chief engr.; W. W. Strite, 
pur. agt.; J. C. L. Brown, adv. megr.; 
J. 8. Steiner, plant mgr. Pac. Coast 
Offices—Smith Booth Usher Co., P. O. 
Box 3578, Terminal Annex, Los Angeles, 
Calif. Jenison Machinery Co., 20th 
and Tennessee sts., San Francisco, 
Calif. Det. Rep.—Landis Tool Company, 
420 New Center bidg. Adv. Agcy.— 
Beaumont, Heller & Sperling, Inc., 121 
N. 8th st., Reading Penn. L. J. Sperling, 
Account executive. 


.LANGLOIS BROS., 717 8. San Pedro st., 


Los Angeles, Calif. Commercial tratlers, 
third axle attachments, school and 
transp. buses, truck bodies. Harry F. 
Langlois, pres. and gen. mgr.; Herbert 
N. Langlois, vice-pres.; Fred J. Can- 
ning, sales mgr.; W. G. MeMillan, 
pur. agt. 


LANGSENKAMP - LINKERT CARBU- 
RETOR CO., 1200-1266 Shelby st., 
Indianapolis, Ind. Carburetors. H. W. 
Linkert, pres.; Robert Langsenkamp, 
secy.; Paul Bonke, gen. mgr.; Howard 
W. Linkert, chief engr.; Homer G. 
Bowden, pur. agt.; H. Langsenkamp 
sr., treas. 


LANSING STAMPING CO., So. Pens. 
ave. Lansing 2, Mich. Stampings, 
pressed metal products. M. W. Jack- 
lin, sales mer. 


LA SALLE STEEL CO., P. O. Box 6800-A 
Chicago 80, Ill. Cold finished and 
furnace treated steel bars—Rounds, 
squares, flats. hexagons and special 
shapes—STRESSPROOF. C. D. Kelly, 
pres., T. L. Kelly, exec. vice-pres.; D. 
8. Nelson, secy.; A. F. Golick, sales 
mer. 


LATROBE ELECTRIC STEEL CO., 2626 
8. Ligonier st.. Latrobe, Pa. High 
speed steels, tool and die steels, stain- 
less steels, special alloy steels. M. W. 
Saxman jr., pres.; D. J. Giles, vice- 
pres. in chge. oper.; A. M. Morgan, 
vice-pres. in chge. sales; H. 8. Sax- 
man. secy.-treas. Det. Rep.—L. D. 
Smith. 


LEAR, INC., Cor. of Young & Weber 
sts., Piqua, O. Aircraft: actutors, 
power units, motors, remote controls, 
flexible shaft & accessories, screw 
jacks, radio transmitters and receivers, 
home radios, precision gears. William 
P. Lear, pres.; John Allwood, jr., exec. 
vice-pres.; Robert L. Moore, vice-pres. ; 
Joseph D. Stites, vice-pres. and gen. 
megr.; Richard M. Mock, vice-pres.: 
Richard A. Marsen, vice-pres. chge. of 
research and development: Homer C. 
Morrison, secy.-treas. Adv. Agey.— 
Arthur Kudner, Inc., International 
Bldg., Rockefeller Center, New York 20. 


LEE. K. 0O., ©0., Aberdeen, 8. D. 
AC arc welders, vaive seat grinders, 
Tring reseater sets, keyless drill chucks, 
expanding mandrels, abrasive wheel 
dressers. connecting rod aligners, valve 
seat rings. C. C. Lee, pres., gen. 
mgr.; Theo. Purnis, vice-pres.; Louis 
R. Anderson, seey.-treas.; L. A. Green 
and D. T. Lyons, sales mers.; Wm. L. 
Baxter, adv. mgr.; Ed Wertman, pur. 
agt. 


LEE TIRE & RUBBER OO. OF N. Y., 
INO., Conshohocken, Pa. Automobile 
tires and tubes, repair matertals. 
sundries. A. A. Garthwaite, pres. and 
gen. megr.: H. L. Pettingell, vice-pres. 
in chge. sales; Wm. B. Dunlap, secy.- 
treas.; E. W. MecCreery, sales maer.;: 
Geo. H. Duck. adv. mer. Adv. Agey. 
—Beniamin Eshleman Co., Philadel- 
phia, Pa. Contact, James J. D. Spillan. 


LEECE-NEVILLE ©O., 5363 Hamilton 
ave., N.E. Cleveland 14, O. Heavy 
duty electric ‘cranking motors, genera- 
tors, voltage regulators, cutout relays, 
switches, switch relays, pump motors. 
B. M. Leece, pres., treas.; P. 5 
Neville, vice-pres.; J. P. Johnston, 
secy.; K. C. Gano, sales mer.; 8. F. 
Stewart, chief engr.; D. M. Evans, 
dir. of pur. 


LEIBING-FAGEOL O0., 5725 Mt. 
Elliott, Detroit. R. D. Fageol and 
Wm. E. Leibing, managing partners; 
V. E. Webber, secy. 


LEMPCO PRODUCTS, Inc. 5490 Dunham 
rd., Bedford, O. Gears, axles, brake 
drum lathes & grinders, brake lining 
grinders, bearing sizers, conn. rod 
grinders, clutch plate grinders, crank- 
shaft grinders, cylinder head grinders, 
cylinder block grinders, cylinder .bor- 
ing machines, flywheel grinders & 
lathes, main & camshaft line boring 
bars, hydraulic presses, arbor presses, 
power presses, internal, face and sur- 
face grinders. Expansion reamers. 
James F. Strnad, pres., gen. mgr.; 
John Y. Blazek, vice-pres., secy.; Frank 
J. Schwab, vice-pres., equip. div.; Ver- 
non Roy, chief engr.; John H. Gulick, 
pur. agt.; G. J. Barsa, sales mgr., parts 
div.; D. J. Marfell, industrial sales mgr. 
Det. Rep.—Arthur Bernstein, 443 E. Fort 
st. Adv. Agcey.—Edward Hirshman & 
Assoc., Cleveland Ohio. 


LEON FINCH, LTD., 728 E. 59th st., Los 


Angeles 1, Calif. ‘‘Leolac’” automotive 
lacquers, “Spra Rite’’ automotive syn- 
thetics, lacquer thinners and synthetic 
reducers, primer -surfacers, rubbing 
compounds, lacquer cements, paints 
and enamels. Leon 8. Finch, ch. of bd., 
pres., treas. and gen. mgr.; A. E. Poush, 
vice-pres.; J. P. Anderson, sec.; Elmer 
E. Boyce, asst. sec.; E. M. Krumin, 
plant supt. Pacific Coast office—1311 
Mission st., San Francisco 3, Calif.; 
A. A. Roelofs, mgr. 


LIBBEY -OWENS-FORD GLASS CO., 


Nicholas bldg., Toledo, O. Polished 
plate glass, window glass, laminated 
safety glass, structural flat glass; spe- 
cial flat glasses. John D. Biggers, pres.; 
D. H. Goodwillie, exec. vice-pres.; H. 
H. Baker, vice-pres., secy.; G. P. 
MacNichol jr., vice-pres. in chge. of 
sales; L. G. Bryan, vice-pres. in chge. 
of prod.; James L. Rodgers jr., vice- 
pres. in chge. Plaskon div.; R. H. 
Taylor, treas.; J. M. Johns, gen. mgr. 
indus. sales.; J. C. Diehl, pur. agt.; 
Ralph Winslow, dir. of adv. and publ. 


LIGGETT SPRING & AXLE CO. Monon- 


LINCOLN 


LITTLEFUSE, INC., 


LORD MFG. 


LUCAS, JOHN, & 


rel. F. E. Cazayoux, compt. Det. Reps.— 

Ss. S. Hall and H. W. Sherer, 610 

Fisher bldg. Adv. Agey.—Puller & 

Smith & Ross, Inc., Cleveland, O. 
(See display advertising index) 


Ve 


gahela, Pa. Trailer axles, solid and 
tubular for all capacities. Leaf springs 
—automotive truck and trailer. Charies 
E. Dexter jr., pres.; Marc J. Sandler, 
vice-pres., treas.; Robert R. Barlett, 
secy., sales mgr. 

BRASS WORKS, INC., 2061 
Twelfth st., Detroit 16, Mich. Brass 
valves and fittings for automobiles, 
trucks, tractors, marine and gasoline 
engines, SAE and compression fittings, 
special brass production parts to cus- 
tomer’s blue prints. E. H. Mueller, 
pres.; Roy J. Weiss, vice-pres.; John 
H. Mueller, secy.-treas.; Herbert A. 
Watson, sales mer.; D. E. DuPerow, 
chief engr.; R. Marentette, pur. agt.; 
Lyle A. Goodman, gen. sales rep.; F. 
D. Hancock, Hamilton Bank bidg., 
Chattanooga, Tenn. (Southern sales 
rep.); G. S. Sabine. 1211 Chestnut st., 
Philadelphia, Pa. (Eastern sales rep.); 
C. R. Higgins, 35 S. Dearborn ave., Chi- 
cago 3, Ill. (Mid-west sales rep.); L. F. 
Pierson, pres., Lippincott Co. Inc., 311 
8S. Spring st., Los Angeles 13, Calif., 
Sheldon blidg.. San Francisco. Calif. 
Pac. Coast Offices—Lippincott Com- 
pany, Inc., 311 So. Spring st., os. 
Angeles 13, Calif.; Lippincott Com- 
pany, Inc., Sheldon bldg., San Fran- 
cisco Calif. 


LINCOLN ENGINEERING CO., 5701 
Natural Bridge, St. Louis, Mo. Grease 
fittings, lubricating equip., service 
merchandising equip. Alex P. Fox, 
pres., treas.; Poster Holmes, vice pres., 
in chge of sales; Jonathan Kludt, vice 
pres., in chge. of prod. Jack L. Gar- 
mitcheal, gen. sales mgr.; Tom VY. 
Perrine, secy.; W. B. Gordon, adv. 
megr.; L. C. Rotter, engr.; D. Ks 
Howell, pur. agt. Adv. Agey.—Arthur 
R. Mogge, Inc., Chicago, Ill Contact, 
Ed. E. Kromnacker. 


LIPE-ROLLWAY CORP., formerly W. C. 
Lipe, Inc., 208 S. Geddes st., Syracuse 1, 
N. Y. Heavy duty automotive and in- 
dustrial clutches, single spindle auto~ 
matic and semi-automatic lathes, pneu- 
matic bar feeds, gear tooth chamfering 
machines. H. F. Hodgkins, pres.; J. D. 
Williams, vice-pres., gen. mgr.; 8..?. 
Hancock, secy.; J. S. Ogg, treas.; E. R. 
Fish, chief engr.; C. W. Simmons, staff 
asst.; R. H. Greenfield, adv. mgr. Det. 
Rep.—Gould Allen, 417 Southfield rd., 
Birmingham, Mich. Adv. Agcy.—Barlow 
Adv. Agcy., Syracuse, N. Y. 


4757 Ravenswood 
ave., Chicago 40, Til. and El Monte, 
Calif. Automobile and aircraft fuses and 
mountings, fuse panels, mercury 
switches for auto glove compartments, 
trunks, etc., signal indicators, circuit 
breakers, thermocouples, fine wire prod- 
ucts. E. V. Sundt, pres.; T. M. Blake, 
vice-pres., secy.-treas.; B. M. Kollath, 
vice-pres.; W. A. Foote, dir. sales; A. 
M. Wood, vice-pres., gen. mgr. El] Monte 
plant; G. F. Taft, sales service mer.; 
Garet W. Denise, gen. mgr., Chicago 
plant; Russell G. Akin, sales mer., 
Midwestern Div.; Dee Breen, sales mgr., 
Western Div.; Jack Hughes, prod. mgr., 
Chicago plant; Burl Harris, prod. mgr., 
El] Monte plant. Adv. Agcy.—Merrill 
Symonds, 407 S. Dearborn st., Chicago 
5, Ill. Contact Merrill Symonds. 


LITTLE GIANT PRODUCTS, INC., 1530 
N. Adams, Peoria, Ill. Third axle ate. 
tachments, frame extensions, hand 
hoists for trucks, hand winches, wreck- 
ing cranes. Walter J. Becker, pres., 
gen. mgr. and sales mgr.; Ray W. 
Schaab, vice-pres.; M. M. Pflederer, 
secy.-treas.; Gerald Emert, supt.; 
Loren McOmber, chief engr.; J. B. 
Haverly, pur. agt.; J. J. Keith, adv. 
mgr. Adv. Agcy.—Mace Adv. Agcy., 
Peoria, Ill. Contact, J. J. Keith. 


LOGANSPORT MACHINE iIne., 927 
Payson rd., Logansport, Ind. Air or 
hydraulically operated chucks, air or 
hydraulic cylinders, air ejectors, air 
filters, air or hydraulicaliy operated 
fixtures, air or hydraulically operated 
mandrels, coolant pumps, air or hy- 
draulic presses, air or hydraulic valves 
hydraulic pumps, vises, gauges and 
accessories. Mrs. Ethel P. Wilkinson, 
pres.; O. W. Macy, sales mgr.; Rupert 
Esser, chief engr.; Bruce Lowe, pur. 
agt. Det. Rep.—American Equipment 
Co., 5928 Second blvd. Adv. Agey.— 
ene Service. Inc., Kokomo, 


LONEY CO., HARLEY O., 16883 Wyom- 
ing ave., Detroit. Wheel balancing 
machines, wheel balancing weights. M. 
J. Hume, pres., gen. mgr., treas.; 
R. A. Schrock, secy. Adv. Agcy.—Rolfe 
Cc. Spinning Co., Inc., Detroit. 


LONG MFG. DIV., Borg-Warner Corp., 
12501 Dequindre st., Detroit 12, Mich. 
Automotive clutches, automotive radi- 
ators, refrigerator condensers, oil cool- 
ers, car heaters, commercial and do- 
mestic heat exchangers. J. L. Dryden, 
pres.; J. R. Dryden, vice-pres. & gen. 
megr.; W. F. Burgess, secy.-treas.; L. 
J. Loranger, sales megr., adv. mer.; 
G. H. Thomas, asst. sales mgr.; F. B. 
Herz, chief engr.; R. B. Scott, pur. 
agt. Adv. Agcy.—F. M. Randall Co., 
Detroit, Mich. Contact, Chas. E. 
Foerster. 


©CO., 1635 W. 12th st., 
Erie, Pa. Bonded rubber joints, vibra- 
tion mountings, motor mountings, in- 
strument mountings, aircraft 

mountings and fractional hp. coup- 
lings. H. C. Lord, pres.; B. M. Hart- 
man, secy-treas.; Thomas Lord, vice- 
Pres. and gen. mgr.; C. E. Beavan, 
sales mgr.; Francis Kuhn, pur. agt. 
Adv. Agcy.—W. 8. Hill Co., Pittsburgh, 
Pa. Contact Fred Bishop. Det. off.—7310 
Woodward ave., D. G. Obenauer, rep. 


CO., 322 Race st., 
Philadelphia, Pa. Automotive lacquers, 
synthetic enamels. George A. Martin 
sr., Lloyd F. Collister, vice-pres. and 
gen. mer.; Willlam J. Jenkins, secy.- 
treas.; Frank F. Whittam, sales megr.; 
Richard Burfeind, pur. agt.; William 
J. Nevin, adv. mgr. Adv. Agey.— 
Seberhagen, Inc., Philadelphia, Pa. 
Contact, Howard Seberhagen. 























































































































































































- 


MACLEOD CO., 


MALLORY ELECTRIC OORP., 





AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


Who’s Who in the Industry 


LOUISIANA AUTOMOBILE DEAL 
E 
-- P. O. Box 751, Alexandria, Le 
os a o3 Rees a et vice- 
8 e Ss, r, “> - 
rence Mann, dir. at large. a 


LYON, INO., 13881 W. Chi 
. . cago bivd., 
Detroit. Navy work, automobile trim 
rings and discs. G. A. Lyon, pres.; 
R. EK. Lyon, vice-pres.; W. Klann, 
factory mgr. C. ©. Hohn, dir. of 
sales; D. C. Kilgus, pur. agt. 


UYON METAL PRODUCTS, INO. 
Madison ave., Aurora, Ill. a hee 
ture, small parts and tool storage, 
display furniture of steel: 
bins, shelving, racks, counters, stands, 


Barl vb. 


Power, pres., gen. megr.; 
H. B. Spackman, vice-pres. (sales); 
Earl W. Niz, secy.-treas.; ° =e 


O’Connor, vice-pies., devel. and e 8 
C. B. Gerberich, vice-pres., enge. prea. 
J. T. Hillebrand, pur. agt.; L. B. 
Rhodes, adv. mgr. Det. Rep.—Ww. J. 
Meidell, 209 Curtis bidg. Adv. Agcy.— 
Evans Associates, Inc., Chicage, Ill. 
Contact, Everett Addoms. 


M 

MAC DONALD TRUCK & MFG. CO. (not 
incorporated), 757 Folsom st., San 
Francisco Calif. Mac Donald low body 
trucks and low body converters. Mac 
Donald industrial fork lift trucks. 
Capstans and winches. W. W. Mac- 
Donald and J. R. Pomfret, co-partners. 
G. L. Sclater-Booth, gen. mgr. 


MACK TRUCKS, INC., (parent com- 
pany), Empire State bldg., New York, 
N. Y. Mack trucks, buses, fire ap- 
paratus, marine engine, diesel, L. G. 
Bissell, ch. of bd.; C. T. Ruhf, pres.; 
F. F. Staniford, vice-pres.; J. E. Sava- 
cool, vice-pres., compt.; L. C. Josephs 
jr., vice-pres. chief engr.; Cc. W. 
Haseltine, vice-pres., secy-treas.; T. 
V. Homan, asst. secy.-treas.; PF. W. 
Sommer, asst. secy.-treas.; F. R. Har- 
rison, asst. secy. 

Mack Mfg. Corp. (manufacturing 
company). C. T. Ruhf, pres.; F. F. 
Staniford, vice-pres.; J. E. Savacool, 
vice-pres., compt.; L. C. Josephs jr., 
vice-pres., chief engr.; A. C. Fetzer, 
vice-pres.; A. N. Norton, vice-pres., 
prod. mgr.; E. R. Wille, pur. agt., 
Long Island City. N. Y.; O. L. Lear, 
pur. agt., Allentown; W. P. Pfeiffer, 
pur. agt., New Brunswick; J. W. 
Rogers, pur. agt.. Plainfield. 

Mack - International Motor Truck 
Corporation (sales company). F. P. 
Staniford, pres., gen. sales mgr.; C. 
T. Ruhf, vice-pres.; J. E. Savacool, 
vice-pres., compt.; A. C. Fetzer, vice- 
pres., asst. gen. sales mgr.; E. M. 
Post jr., vice-pres., adv. mgr.; E. R. 
Wille, pur. agt. Det. Rep.—W. J. Hol- 
linger, 5133 Grand River ave. Adv. 
Agey.—McCann-Erickson, Inc., 50 
Rockefeller Plaza, New York, N. Y. 
Contact, D. E. Libby. 

(See display advertising index) 


THE, 2232-40 Bogen 
st., Cincinnati, O. Blast cleaning equip- 
ment of all types, including barrels, 
cabinets, machines, rooms and tables; 
dust collectors; portable and stationary 
oil burners and spray painting equip- 
ment. 8S. C. Macleod, pres.; James 
Lauder, vice-pres.; James Shields, 
secy.-treas. and gen. mgr. 


MAHON, R. C., CO., 8650 Mt. Elliott, 


Detroit, Mich. Industrial plant equip- 
ment including metal cleaning ma- 
cnines, rustproofing machines, spray 
booths, drying and baking ovens, dust 
collectors, filtered air supply systems 
and complete finishing systems; welded 
stee} frames and bases and other steel 
plate fabrication; rolling steel doors; 
steel roof deck; structural steel. R. C. 
Mahon, pres., treas. & gen. mgr.; W. 
F. Sheetz, vice-pres. & sales mgr.; B. 
W. Johnson, secy. & pur. agt.; W. G. 
Miller, chief engr. Adv. Agcy.— 
Anderson, Inc., 501 Architects bidg., 
Detroit (1) Mich. Contacted by Frank 
M. Wardle. 


MALLORY & CO., INC., P. R., 3029 DB. 


Washington st., Indianapolis 6, Ind. 
Electrical contacts, silver-bonded bear- 
ings, resistance welding electrodes, 
non-ferrous alloys, condensers,  vi- 
switches, volume _ controls, 
battery chargers and elec- 
Mallory, 


brators, 

rectifiers, 
tronic hardware. Pr. RF. 
pres.; J. E. Cain, vice-pres., gen. mgr.; 
J. M. Smith, vice-pres. in chge. mfg.; 
R. F. Sparrow, vice-pres. in chge. sales; 
George Fotheringham, secy.; H. W. 
Sams, sales and adv. mgr.; Leon Rob- 
bin, vice-pres. in chge. engr.; Geo. C. 
Mercer, pur. agt. Det. Rep.—Company 
office 3026 EB. Grand bivd. Adv. Agcy. 
— Aitkin-Kynett, 1400 8. Penn aq., 
Philadelphia, Pa. Contact, H. H. 
Kynett. 


12416 
Cloverdale ave., Detroit 4, Mich. Igni- 
tion systems, engine governors, carbu- 
retors. Marion Mallory, pres., treas.; 
Arthur Raisch, vice-pres.; Donald M. 
Sweeny, secy. 


ET 
THE MANSFIELD TIRE & RUBBER 


COMPANY, Mansfield, O. Tires and 
inner tubes for passenger cars, trucks 
and busses. G. W. Stephens, pres., 
gen. megr.; P. H. Ober, vice-pres.; H. 
B. Soulen, vice-pres.; James H. Hoff- 
man, secy.; Carl L. Willsey, treas., 
asst. secy.; J. 8S. Wainwright, gen. 
sales mgr.; F. J. Lichtenberger, sales 
mgr.; J. M. Slattery, dir. of pur.; 
C. C. Warner, adv. mgr., E. A. Porter, 
service mgr.; C. F. Orr, sales engr. 
Adv. Agcy.—Sweeney & James Com- 
pany, Cleveland, O. Mr. Frank G. 
James. 
(See display advertising index) 





MARLIN-ROCKWELL CORP., 402 


Chandler st., Jamestown, N. Y. Ball 
bearings, roller bearings. A. C. Davis, 
pres., gen. mgr.; J. H. Walters, vice- 
pres., treas.; H. A. Johnston, sales 
mgr.; L. A. Cummings, chief engr.; C. 
A. Berg, pur. agt.; C. W. Rauch, adv. 
mgr. Det. Rep.—Marlin-Rockwell Corp., 
5046 Cass Ave. Adv. Agey.—Griffith 
& Rowland, 227 Crossman St., James- 
town, N. Y. 


McQUAY - NORRIS 


MARMON-HERRINGTON CO., _ INC., 
1511 West Washington st., Indian- 
apolis, Ind. All-wheel-drive trucks, all- 
wheel-drive truck conversions, track- 
laying tractors, combat tanks, military 
vehicles. Arthur W. Herrington, chm. 
of the board; Bert Dingley, pres.; C. 
Alfred Campbell, vice-pres., (pub. rel., 
sales and adv.); Seth Klein, vice- 
Ppres., (prod.); George E. Reynolds, 
vice-pres., (Eastern terr.); R. C. Wal- 
lace, vice-pres., engrg.; Wm. P. Not- 
tingham, secy.; Harold DeBaun, treas.; 
L. M. O'Connor, asst. treas. and asst. 
secy.; D. R. Meo, pur. agt. Adv. 
Agey.—The Caldwell-Baker Co., In- 
dianapolis, Ind. Contact, C. M. Al- 


MARION METAL PRODUCTS CO., 413 
Monroe st., Marion, O. Hydraulic 
hoists and dump bodies, dump bodies 
(special designs), hydraulic pumps and 
equipment. J. M. Strelitz, chmn. of 
bd., pres.; G. E. Herr, vice-pres., gen. 
mang.; E. J. Schiefer, secy, sales mgr.; 
L. E. Oberlander, treas.; R. E. Craven, 
chief engr.; L. H. Guthery, pur. agt.; 
L. D. Dickerson, works mgr.; H. H. 
Jacobs, fleld rep. & engr.; J. C. Gay, 
field rep. & engr.; A. L. Beach, asst. 
chief engr. 


MARSHALL-ECLIPSE Div., Bendix Avi- 
ation Corp., Box 538, Troy, N. Y. 
Brake linings for automotive, indus- 
trial and aviation use. F. C. Wey- 
burne, gen. mgr.; A. J. Roemer, ser. 
sales mgr.; E. A. Martin, pur. agt.; 
Harry W. Ecret, adv. mgr. Det. Rep.— 
D. E. Stuart. Adv. Agey.—Euchanan & 
Co., 1501 Broadway, New York, N. Y. 


MARVEL - SHEBLER CARBURFTOR 
Div., Borg-Warner Oorp., 1910 St. 
John st., Flint, Mich. Carburetors: 
passenger cars, trucks, aircraft, 
marine, motorcycles, stationary engines, 
industrial tractors, etc. 8. W. Gray, 
Pres. and gen. mgr.; J. R. Emerson, 
vice-pres. and chief engr.; W. E. Wal- 
pole, secy.-treas.; N. M. Hurry, sales 
mgr. and adv. mgr.; W. G. Ryan, pur. 
agt. Adv. Agcy.—Oscar F. Jackson 
Agency, Lansing, Mich. Contact, Oscar 
F. Jackson. 


MASSACHUSETTS STATE AUTOMO- 
BILE DEALERS ASSOCIATION, INC., 
431 Washington st., Newton 58, Mass. 
Lyle F. Harris, pres.; John J. Cahill, 
—_— Harold J. Moye, treas. and 
clerk, 


MATHER SPRING CO., THE, 939 Wolcott 
blvd., Toledo 10, Ohio. Springs (leaf) 
for passenger cars, trucks and motor 
coaches. Gordon M. Mather, pres. and 
gen. mer.; N. E. Hendrickson, vice- 
pres. and chief engr.; W. H. Bunker, 
secy.-treas.; Geo. B. Secor, sales mgr. 
and adv. mgr.; M. H. Schreiner, pur. 
agt. Detroit Rep.—The Mather Spring 
ca Gen. Motors bldg., Detroit 
s ch. 


MATTISON MACHINE WORKS, 545 
Blackhawk Park ave., Rockford, Il. 
Surface grinders, high-powered preci- 
sion; polishing machines, abrasive belt; 
woodworking machinery, moulders, rip 
saws, lathes, sanders. W. C. Hag- 
strom, adv. mer. 


McCORD RADIATOR & MFG. CO., 2587 
E. Grand blvd., Detroit 11, Mich. A. 
C. McCord, pres.; C. O. Chesnut, vice- 
pres., treas.; L. M. Hamlin, M. Dunn, 
P. L. Barter, vice-pres.; W. G. Han- 
cock, gen sales mgr.; H. Schank, chief 
engr.; D. Pyke, pur. agt.; BE. O. Bod- 
kin, adv. mgr. 


McDONOUGH MFG. CO., Eau Claire, 
Wis. Sterling motor driven drill grinder, 
Sterling univ. tool and cutter grinder, 
Sterling lathe turrets, Sterling univ. 
toolmakers vises, McDonough vertical 
band resaws, McDonough sawmill ma- 
chinery. J. M. Kildahl, pres., treas., 
gen. mgr.; C. D. Moon, vice-pres.; J. 
L. Kildahl, secy. & pur. agt.; J. H. 
Barnes, chief engr. and supt. 


McINERNEY PLASTICS CO., 655 Godfrey 
ave., SW, Grand Rapids, Mich. 
Laminated phenolic shcets, rods, tubes 
in fabric, paper, asbestos or wood bases. 
Fabricated parts, bearings, blocks, 
cams, fairleads, gears, guides, instru- 
ment panels, pulleys, supports, term- 
inal blocks, washers, bushing, rubbing 
strips, insulators, plugs, lucite vul- 
eanized fibre, neoprene, cork, etc. J. L. 
McInerney, pres.; M. L. Keller, vice- 
pres., treas.; R. N. Alt, vice-pres.; E. 
D. Tobin, secy.; 8S. C. Oldenburger, gen. 
and sales mgr.; A. L. Beverly, prod. 
supt.; C. B. Rill, pur. agt.; H. F. West- 
field, prod. control; H. H. Bratt, cost 
estimator; P. T. Anderson, chief engr.; 
V. W. Wright, chief insp. Det. Rep.— 
911 Fisher bldg., Detroit, Mich.; 205 W. 
Wacker dr., Engineering bidg., Chicago, 
Til. 


McINERNEY SPRING & WIRE CO., 655 
Godfrey ave., S.W., Grand Rapids, 
Mich.; 122 Eighth st., Passaic, N. J. 
Cushion springs, spring constructions. 
J. L. MelInerney, pres., gen. mgr.; 
M. L. Keller, vice-pres. and treas.; 
R. E. Ringgenberg, vice-pres., sales 
mgr.; E. D. Tobin, secy.; R. W. Steven- 
son, prod. megr.; J. Barkham, chief 
engr.; L. C. St. Louis, pur. agt., 
Grand Rapids, Mich. Det. Rep.—R. E. 
Ringgenberg, 911 Fisher bldg., Detroit, 
Mich. 


MFG. O©O., 2320 
Marconi, St. Louis, Mo. Piston rings, 
pistons, piston pins, pin bushings, cyl- 
inder sleeves, valves, guides, springs, 
keepers, bearings, shims, bolts, bush- 
ings, water pumps and parts; shackles, 
wheel suspension parts. W. K. Norris, 
pres.; A. G. Drefs, vice-pres.; A. J. 
Mummert, chief engr.; C. C. Tapscott, 
adv. mgr.; F. J. Jost, pur. agt. et. 
Rep.—M. Ward Mohun and Wm. H. 
Leininger, 407 Fisher bldg. Adv. Agcy. 
—D’arcy Advertising Agcy., St. Louis, 
Mo. Contact, M. Kusterer. 

(See display advertising index) 
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MECHANICS UNIVERSAL JOINT DIV., 
Borg-Warner Corp., 2020 Harrison ave., 
Rockford, Ill. All sizes of universal 
joints and drive shafts for passenger 
cars, trucks and buses, airplanes, 
farm machinery, road building ma- 


MICRO LINOR 


chinery, marine applications, machine 
tools and industrial applications. G. C. 
Gridley, pres., gen. mgr.; R. R. Rolph, 
vice-pres., sales mgr.; G. A. Shall- 
berg, secy.; W. E. Gustafson, treas.; 
E. B. Anderson, chief engr.; C. E. 
Palmer, pur. agt.; W. J. Simpson, adv. 
mgr. Det. Rep.—R. R. Rolph, 7-234 
General Motors bldg. Adv. Agey.—Mid- 


west Adv. Agcy., Rockford, Ml. Con- 
tacted by W. A. Pitschke. 
MERRILL ENGINEERING LABORA- 


TORIES, 1230 Lincoln st., Denver 3, 
Colo. Electronic wheel balancers, auto- 
motive and «viation; housing presses, 
frame equipment, toe-in gages, axle 
shims, knee-action rings. Marcellus S. 
Merrill, owner and gen. megr.; Robert 
L. West, sales mgr.; Ralph W. Beck- 
er, chief engr.; John L. Williams, plant 
supt.; G. R. Merrill, adv. mgr. Adv. 
on W. MacGruder Co., Denver, 
olo. 


B. R., SPRING O©O., New 
York, N. Y. Heavy duty vehicle 
springs. William C. Merrill jr., pres., 
sales mgr.; Robini F. Merrill, vice- 
Ppres., treas.; Jessie M. Roth, secy.; 
Willikm H. Foster, chief engr.; Walter 
Stumpf, pur. agt.; G. A. George, adv. 
mgr. Det. Rep.—Edwin J. Dennis, 528 
W. 28th st., New York City. 


METAL AUTO PARTS CO., INC., 1428 
W. Henry st., Indianapolis, Ind. Com- 
mercial auto bodies, automotive stamp- 
ings and sub assemblies. Fenders, hoods, 
running boards, running board shields, 


METAL FORMING CORP., Sterling ave., 
Elkhart, Ind. Stainless steel and alloy 
welded tubing; rolled metal mouldings 
from all types of metals. E. M. Sims, 
pres., treas. and gen. mgr.; A. E. 
Jones, vice-pres.; Natalie C. Sims, 
secy.; W. A. Amon, sales mgr.; P. J. 
Burkholder, pur. agt. 


METAL MOULDINGS CORP., 14451 W. 
Chicago blvd., Detroit 27, Mich. Roll 
and die formed automotive trim and 
parts. C. P. Chamberlin, pres., treas. 
and sales mgr.; G. A. Chamberlin, vice- 
pres.; B. J. Carl, secy.; J. H. Toner, 
gen. mgr.; G. Mann, chief engr.; D. 
McCarthey, pur. agt.; J. R.. Tribbey, 
personnel mgr.; G. V. Schrock, works 
mer. 


METAL PARTS CORP., 930 Tenth st., 
Racine, Wis. Cylinder heads, jobbing of 
non-ferrous castings. Edward P. Haas, 

pres.; Carolyn Haas, vice-pres.; Nor- 

bert H. Haas, secy.; Ervin D. Coling, 

treas.; Frank Jones, chief engr.; R. 

Honecker, cashier. 


METAL SPECIALTY CO., THE, Este 
ave. & B. & O. R. R., Cincinnati, O. 
Thermo plastics (injection moulded), 
Stampings and pressed metal, deep 
drawing specialists, channel rolling 
and bending. Arnold Tietig I, 
pres. and treas.; Harvey S. Johnson, 
vice-pres. and gen. mgr.; N. L. Cordes- 
man, secy.; Gordon P. Reif, sales mgr.; 
Jos. Stross, pur. agt. Det. Rep.—Martin 
G. Chapin, 2567 W. Grand Bivd., Rich- 
mond, Ind. plant, Guy W. Allis, plant 
mgr. 


MICHIGAN BUMPER COBP., 740 Ann st., 


N.W., Grand Rapids 2, Mich. Automo- 
bile and truck bumpers, All-purpose 
heavy stampings, hot and cold forming, 
heat treating, plating. C. A. Woodhouse, 
pres., treas., gen. mgr., adv. mgr.; 
Walter H. Wendell, vice-pres.; C. R. 
Housdorfer, vice-pres. in chge. of mfg., 
chief engr.; Siegel W. Judd, secy.; V. 
L. Green, asst. secy. & asst. treas.; 
J. Frank Duffy, Holland, Mich., sales 
rep.; T. C. Bloodgood, pur. agt. 


MICHIGAN SEAMLESS TUBE CO., 400 


West st., South Mich. Cold 
drawn seamless steel tubing—round, 
hexagon, square, rectangular and 
shapes in carbon and alloy analyses; 
tubes (boiler), tubing (aircraft), tub- 
ing (alloy steel), tubing (condenser), 
tubing (mechanical), tubing (seamless 
steel), tubing (square, rectangular and 
shapes). Wm. A. McHattie, pres. and 
gen. mgr.; Milledge D. Bullard, vice- 
pres. and pur. agt.; J. L. Faber, secy.- 
treas.; R. A. Armstrong, sales mgr.; 
T. C. Moran, chief engr. Det Rep.— 
L. P. Andrews, 707 Stephenson bidg. 
Adv. Agcy.—Florez, Phillips & Clark, 
815 Bates st., Detroit 26, Mich. Con- 
tact, George Cheadle. 


SERVICE CORP., 1627 
W. Fort st., Detroit, Mich. Micro-linor 
wheel alignment testing equipment. R. 
M. Greenleaf, pres.; F. R. Pendleton, 
vice-pres.; R. E. Griggs, secy.; J. L. 
Hunt, chief engr. C. O. Spillman Co., 
Mich. sales rep. Walter Weber Co., 
Calif. sales rep. Adv. Agcy.—Rolfe- 
Spinning Co., Detroit. 


MICROMATIC HONE CORP., 8100 School- 


craft ave., Detroit 4, Mich. Honing 
tools, honing fixtures, honing machines, 
honing abrasives. K. W. Connor, pres., 
gen. mgr.; A. J. Prentice, secy.-treas.; 
J. E. Kline, exec. engr.; R. W. Gauss, 
pur. agt.; L. 8S. Martz, asst. to pres., 
dir. tech. service. Adv. Agcy.—Witte 
& Burden, Detroit, Mich. 


MIDLAND STEEL PRODUCTS 0O0., 


THE, Madison ave. and W. 106th st., 
Cleveland, O. and 6660 Mt. Elliott ave., 
Detroit. Chassis frames for autos and 
trucks, axle ho (medium, heavy 
and light steel stampings), power 
brakes (air and vacuum), butted and 
laced tubing for drag links and for 
steering column reinforcement, stake 
body stampings, trailer rails, brake 
cables and cable conduits, grommet 
nuts for attachment by welding. E. 
J. Kulas, pres.; J. W. Reavis, secy.; 
R. C. Artner, treas.; W. A. McKinley, 
vice-pres.; R. Almond, chief engr.; T. 
Leonard, pur. agt., Cleveland; Fred 
Looker, pur .agt., Detroit. Det. Rep.— 
L. J. Fralick, 6660 Mt. Elliott ave. 
Adv. Agey.—Sweeney & James, Cleve- 
land, O. 


MID-STATE BODY OO., INC., 21 E. 
Blisabeth st., Waterloo, N. Y. Statien 
wagons, passenger ear and commercial 





vehicles; truck bodies, wood and com- 
posite type; seats, Station Wagon and 
Bus. Robert Campbell, pres., treas., 
sales mgr. and adv. megr.; Ira 
C. Wilsun, vice-pres, gen. mgr. and 


pur. agt.; Louis Summers, secy.; J. 
W. Raynes, chief engr. 

MID-WEST ABRASIVE C©O., 1960 E. 
Milwaukee ave., Detroit. Abrasive 


paper and cloth, sandpaper, grinding 
wheels, superfinishing stones and hones. 
J. T. Jackson, pres.; N. Bradley Hig- 
bie jr., vice-pres.; L. P. Jackson, vice- 
pres; R. a. McElhinney, vice-pres; L. 
F. Gue‘schow, secy.; Wm. &. Sssery. 
treas.; frank Sharpe, mgr. engr. serv- 
ice; A. G. Neubauer, mgr. jobbing 


div.; 8. Fitzpatrick, exp. mgr. 


st: 
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MILLER MANUFACTURING CO., 1725 


16th st., Detroit, Mich. Special service 
tools for Chrysler, Dodge, Plymouth 
and DeSoto cars and trucks; special 
service tools for U. S. Ordnance Vehi- 
cles; ball bearing washers and seals 
for valves and faucets. J. W. Mc- 
Dougal, pres.; E. J. Wright, 
mngr.; Geo. Wilson, secy.; S. F. Thomp- 
son, pur. agt. Adv. Agcy.—Fred Law- 
rence. Detroit. Mich. 
(See display advertising index) 





MILLS CORP., ELMER E., 153 W. 
Huron st., Chicago 10, Ill. Mills-plastic 
tubing, Saran tubing, SAE type fittings 
—made of Mills-Plastic; SAE type fit- 
tings—made of Saran. Elmer E. Mills, 


Many new Douglas products are 
now standard on tanks, “Jeeps,” 


marine and aircraft. 


Our whole organization is pledged to give our 
country the full benefit of thirty years experience 
in the manufacture of many millions of auto electric 


parts and appliances. 


We have unexcelled facilities for small and medium 
metal products in any quantity. 


Your inquiries will receive prompt attention. 


H. A. DOUGLAS MFG., CO. 


Div. Kingston Prod. 


BRONSON 





ANOTHER EXAMPLE OF 
YOUNG 
ENGINEERING SERVICE 


MICHIGAN 











Engine Cooling System 
FOR TANK RECOVERY UNIT 





ERE are 80 tons of modern automotive efficiency and 


power. 


The M-25 transport is so big it takes 30-ton 
tanks for “piggy back” rides. 


It’s a combination truck- 


trailer unit created to whisk them to battle areas and 
retrieve combat casualties. Young Heat Transfer Engineers 
developed and manufacture the engine jacket water cooling 
radiators and lube oil coolers which must function efficiently 
even when the front air-intake dodrs are closed and airflow 


is restricted. 


In fact Young engineers assisted in the 


design of the complete engine cooling system, including 


development of fan specifications. 


Let Young engineer: 


apply specialized training to your heat transfer problems 


VOUNG 


Buy BONDS 
* 
’ PRODUCE MORE 


SaLvace SCRAP 
~ 
win THE wan 








HEAT TRANSFER ENGINEERS 


Manufacturers of Oil Coolers © Gas, Gasoline, Diesel Engine Cooling Radiators @ 
Intercoolers @ Heat Exchangers @ Engine Jacket Water Coolers @ Unit Heaters 
@ Convectors @ Condensers ® Evaporators @ Air Conditioning Units ® Heating 
Coils @ Cooling Coils ® and a Line of Aircraft Heat Transfer Equipment. 


YOUNG RADIATOR CO., Dept. 484, Racine, Wis., U.S.A. 


Application Engineers in Principal Cities 
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, treas., gen. mgr. and sales megr.; 

H. Dawson,  vice-pres.; 

Charlotte Mills, secy.; Marie Kahn, 

asst. secy.; Herbert S. Ruekberg, chief 

engr. Det. Rep.—Wm. G. Boales & 

Assoc., 6429 Hamilton ave. Adv. Agcy. 
—Bozell and Jacobs, Chicago, Ill. 

MINNESOTA AUTOMOBILE DLRS. 


ASSN., 314 Plymouth bidg., Minneap- 
olis. Glenn B. Atcheson, gen. mgr.; Geo. 
F. Ziesmer, pres.; Floyd Whitaker, vice- 
pres.; Norbert Koppy, vice-pres.; John 
Rihm, secy.; H. E. Warren, treas.; 
exec. bd.; Herb. R. Connor, John Kon- 
shak, Ed. G. Usem, J. L. Johnson, John 
Finch, dir. NADA. 


/ 
Basic and Irresistible as the 


/ * 

/ Pull of Gravity 

/ 
Because of its basic soundness and simplicity, the Bendix Starter 
Drive can be adapted to virtually any type of vehicle. It is in use 
today in over 60,000,000 installations—automobiles, tractors, 
tanks, trucks, jeeps, PT boats, and helicopters. The wide accept- 
ance of the Bendix Starter Drive is based on such outstanding 
advantages as these: impossibility of damage by accidental engage- 
ment of the starter pinion; higher break-away torque which gives 
increased cranking power; rugged, durable construction; low- 
cost operation. Remember Bendix Starter Drive—it’s better be- 
cause it’s basic. 


‘---Rendix Drive 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION, ELMIRA, NEW YORK 


MINNESOTA MINING & MFG. ©O., 900 
Fauquier st., St. Paul 6, Minn. Surface 
coated abrasives, pressure sensitive 
adhesive tapes, sound deadening and 
rubber cements. W. L. McKnight, pres., 
gen. mgr.; A. G. Bush, vice-pres.; J. 
L. Connolly, secy.; H. P. Buetow, 
treas.; G. H. Halpin, vice-pres.; B. 
M. Johnson, vice-pres.; J. C. Duke, 
abrasive sales megr.; B. B. Country- 
man, pur. agt.; G. 8. Bond, adv. mer. 
Det. Rep.—L. F. Weyand, W. J. Heil, 
K. J. Shea, 411 Piquette ave, Adv. Agcy. 
—Eatten, Barton, Durstine & Osborn. 


MOHAWK RUBBER CO., 1235 Second 
ave., Akron, O. Tires, passenger, truck 
and bus; tire repair materials; air 
bags; camelback. Ray E. Bloch, pres., 
treas.; K. A. Moody, secy.; C. E. 
Sauvain, asst. treas; John J. Single- 
ton, sales mgr.; J. R. Brock, pur. 
agt., adv. mgr. 


MOLINE TOUL CO., 102-20th st., Moline, 
Ill. Multiple spindle boring machines, 
multiple spindle drilling machines, mul- 
tiple spindle honing machines, single 
spindle honing machines, multiple 
spindle tapping machines, multiple 
spindle reaming machines, special mill- 
ing machines. C. R. Rosborough, pres. 
and gen. mgr.; A. E. Lindberg, vice- 
pres. and chief engr.; Franklin John- 
ston, secy. and pur. agt.; W. C. Ros- 
borough, treas. Det. Rep.—Motch & 
Merryweather Mchy. Co., 2842 W. 
Grand bivd.; Strong, Carlisle & Ham- 
mond Co., 2832 E. Grand blivd., De- 
troit, Mich. 


MONARCH GOVERNOR CO., 1832 W. 
Bethune st., Detroit (2) Mich. J. W. 
Anderson jr., pres., gen. mgr.; David 
Elder, vice-pres., treas.; H. F. Elder, 
secy.; J. A. Snow, sales eng.; F. C. 
a chief engr.; T. A. Potts, pur. 
agt. 


MONSANTO CHEMICAL CO., Plastics 
Div., Springfield 2, Mass. Resinox 
molding compounds and _ industrial 
resins; Fibestos cellulose acetate mold- 
ing compounds, sheets, rods, tubes, 
continuous rolls and special shapes; 
Nitron cellulose nitrate sheets, rods, 
tubes or special shapes; Lustron poly- 
styrene molding compounds; Saflex 
safety glass sheets, polyvinyl molding 
compounds, bonding, waterproofing 
compounds; Melamine molding com- 
pounds and industrial resins. Charles 
Belknap, pres.; J. C. Brooks, vice- 
pres., gen. megr.; J. H. Clark, sales 
mgr.; G. M. Bullard, pur. agt. Det. 
Rep.—C. H. Whitlock, 427 Fisher 
bldg. Adv. Agcy.—Gardner Adv. Agcy., 
St. Louis, Mo. Contact, S. M. Ballard, 
vice-pres. 


MONTANA AUTOMOBILE DEALERS 
ASSN., Roy Anderson, Bozeman, pres.; 
C. N. Nybo, Missoula, first vice-pres.; 
Harris Olson, Havre ,second vice-pres.; 
John J. Jewell, Helena, secy.-treas.; 
H. O. Bell, Missoula, NADA director. 


MONTPELIER MFG. CO., THE, Mont- 
Ppelier, O. Forward control bodies, house- 
to-house delivery bodies, specialized mo- 
tor vehicles. G. L. Hill, pres.; M. H. 
Schwartz, vice-pres.; H. A. Schwartz, 
secy., gen. mgr. 


MONROE AUTO EQUIPMENT CO., E. 
First st., Monroe, Mich. Shock ab- 
sorbers, sway bars, lateral struts, 
stampings, steel tubing, plated plas- 
tics. B. D. McIntyre, pres.; W. D. Mc- 
Intyre, vice-pres., treas.; C. S. McIn- 
tyre, secy., sales mgr.; A. Boor, chief 
engr.; G. J. Henrich, pur. agt.; J. R. 
Black, service mgr. Adv. Agcy.—U. S. 
Advertising Co., Toledo, O. Contact, 
A. J. Reynolds. 


MORAINE PRODUCTS DIV., G. M. 
Corp., 1420 Wisccnsi: bivd., Dayton, 
O. Delco hydraulic biikes, Delco hy- 
draulic brake controls, Veico hydraulic 
brake fluid, Delco hydraulic brake 
hose, Durex powdered metai parts, 
Porex metal filters, rolled oronze bear- 
ings & bushings, Durex 100 tri-nietal 
engine bearings. B. A. Brown, gen. 
mgr.; R. O. Yost, sales mgr.; O. 
Rasmussen, chief engr.; J. H. Weyer, 
pur. agt.; R. O. Yost, adv. mgr. Adv. 
Agey.—Campbell-Ewald, Detroit, Mich. 


MORRISON STEEL PRODUCTS, INC., 
601 Amherst st., Buffalo, N. Y. Medium 
& large size automotive stampings & 
assemblies thereof between 22 ga. & 
10 ga. material. J. Morrison, pres.; S. 
Morrison, exec. vice-pres.; I. Morrison, 
prod. vice-pres.; A. J. Harsch, engr. 
vice-pres.; M. J. Kohnstamm, pur. vice- 
pres.; M. C. Ewald, secy., treas.; E. T. 
Brown, specialty sales mgr.; G. Huber, 
chief engr.; N. Siegel, quality control 
mgr.; R. Ziemann, experimental engr.; 
H. Grunsfeld, plant supt.; F. Weiss, 
plant engr. 


MORSE CHAIN O©O., 7601 Central ave., 
Detroit, 8, Mich. Sprockets for auto- 
motive timing chains; industrial silent 
and roller chain drives; flexible coup- 
lings, marine reduction gears, indus- 
trial free-wheeling clutches and air- 
craft parts. D. B. Perry, pres.; C. 
J. Kenerson, vice pres., gen. mgr. & 
treas.; F. M. Hawley, vice pres. & 
mgr Detroit plant; 8. B. Waring, 
secy.; R. J. Howison, sales mgr.; R. 
K. Cherry, product engr.; F. H. Blick- 
wede, pur. agt.; Adv. Agey.—F. M. 
Randall Co., Detroit, Mich. 


MOTO-METER GAUGE & EQUIPMENT 
DIV., The Electrie Auto-Lite Ce., La 
Crosse, Wis. Magnetic speedometers, 
liquid level indicating instruments, 
ammeters, voltmeters, distance type 
heat and pressure indicators, signaling 
devices, Bourdon tube type heat and 
Pressure indicators, aircraft thermom- 
eters, pressure and flight indicating 
devices, industrial pressure gauges, 
vacuum gauges, compound gauges, 
industrial pressure and heat recording 
instruments, tire testers, spark plug 
cleaners, hub caps. J. R. Padesky, 
plant mgr.; J. E. Howard, pur. agt.; 
O. C. Mickelberg, engr. Det. Rep.— 
P. KE. Stroup, New Center bidg. New 
York Rep.—Alfred Weiss, sales mgr., 
Industrial Division, Chrysler bldg, New 
York City. 


MOTOR & EQUIPMENT MANUFAC- 
TURERS ASSN. (MEMA), 250 West 
57th st.. New York 19, N. Y. J. W. 
Anderson, pres.; J. M. Spangler, vice- 
pres.; A. B. Bussmann, secy.; C. P. 
Brewster, treas.; A. H. Eichholz, gen. 


AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


mgr.; T. I. Evans, compt.; A. H. Fagan, 
mgr. credit dept. 


MOTORS METAL MFG. CO., 5936 Mil- 
ford ave., Detroit. Automotive stamp- 
ings: fenders, hoods, running boards, 
running board shields, radiator shells, 
engine pans, body stampings. Robert 
R. McMath, chmn. of the board; 
Steven J. Menzel, pres. and gen. mgr.; 
Nelson C. Johnson, vice-pres. and 
secy.; H. G. Shaw, treas.; Ferris B. 
Fick, sales mgr. and adv. mgr.; E. J. 
Sullivan, plant mgr.; Robert T. Garri- 
son, prod. mgr.; Vincent Corrado, 
chief engr.; Ian F. Wilson, pur. agt. 


MOTOR PRODUCTS CORP., 11801 Mack 
ave., Detroit. War production 100%— 
Formerly mfr. of auto parts and ac- 
cessories. A. L. Lott, pres., gen. mgr.; 
L. G. Jacques, vice-pres., factory mgr.; 
M. L. Brown, vice-pres.; E. M. Fitz- 
gerald, vice-pres., dir. of sales; R. P. 
Ewart, sales mgr.; H. G. Brush, treas.; 
L. A. Pill, chief engr.; H. J. Robertson, 
dir. pur. 


MOTOR WHEEL COBRP., 701-735 E. Sagi- 
naw st., Lansing 3, Mich. Mfgrs. of 
automotive, implement and industrial 
wheels, hubs, drums and rims; metal 
stampings; oil burning utilities. H. F. 
Harper, pres.; J. E. Garlent, exec. vice- 
pres.; D. L. Porter, vice-pres., treas.; 
W. CC. Brock, ~ vice-pres. Southern 
plants: C. S. Holden, vice-pres. chge. 
sales; M. F. Cotes, vice-pres. duro- 
therm div.; J. Harold Hunt, vice-pres. 
chge. of engr.; C. C. Carlton, vice- 
pres., secy.; C. C. Richardson, gen. 
pur. agt.; N. J. Gibbins, steel & coal 
pur. agt.; Karl G. Egeler, adv. mgr. 
Det. Rep.—Guy E. Parker, 529 New 
Center bldg. Adv. Agcy.—Young & 
Rubicam, Inc., New York, N. Y. 


CORP., Main Office, 
Salem, Ohio. Mfg. plants Salem and 
Warren, Ohio. Light and heavy gauge 
stampings, large and small stampings, 
development engineering. Geo. } 
Whitlock, pres.; A. MacLeod, secy.- 
treas.; H. M. Heckathorn, vice-pres.; 
James E. Britt, gen. sales mgr., auto 
div.; B. A. Woina, chief engr.; J. W. 
Farrell, pur. agt. Adv. Agcy.—McClure 
& Wilder. 


MULLINS MFG. 


MURRAY AUTO SPECIALTY CO., 1228 
So. Olive st., Los Angeles, Calif. Bat- 
tery cables, automotive wire and cable, 
spark plug wire sets, battery terminals, 
wiring assemblies, fuel pump parts, fuel 
pump diaphragms, fuel pump kits. 
Murray Bernstein, owner & gen. megr.; 
George Grenville, sales mgr.; Bernard 
Berman, prod. mgr. 


MURPHY VARNISH CO., 224 McWhorter 
st., Newark, N. J. Lacquers, synthetic 
enamels, undercoats. Charles J. Roh, 
pres.; Paul S. Kennedy, vice-pres;. Z. 
Belcher, secy.; A. J. Williams, supt.; 


H. W. Lay, sales mgr.; R. H. Samm 
adv. mgr. Det. Rep.—E. C. Seufersy 
Prospect ave., Cleveland, Ohie 


Agcy.—John O. Powers Co., New &e 
N. Y. a 


MURRAY CORP. OF AMERICA, ~ 
7700 Russell st., Detroit 11, | 
War work. Clarence W. Avery, 
EB. C. Gould, vice-pres. chge. 

Cc. D. Widman, vice-pres. cE 
finance; J. H. Barrett, secy., 
C. H. Menge, sales mgr.; M. B, 
quist, dir. of pur.; F. Hall, ; 
mer.; O. F. Graebner, engr. & 
_ mgr.; J. P. Sexton, sup¥s 
rela. 


MURCHEY MACH. & TOOL C 
Porter st., Detroit 26, Mich. Y 
milling machines, shell tappiz 
chines, bolt threading machin 
lapsible taps, self opening die | 
quick center machines, A. J. PESmG 
pres.; M. O. Murfin, vice-pres.;53% 
Chapin, asst. secy.; W. N. Gall, SORR 
C H. Harrison, asst. treas., office mime 
L. E. Walker, gen. mgr.; C. Gros@)) 
megr.; G. Winner, chief engr.; Ded 
don, pur. agt.; J. B. Coyle, adv, a 
E. Ouellette, personnel mer. Adve) 
—Martin & Frank, Detroit, M 


MUSKEGON MOTOR SPECIALT' 

7th and Larch sts., Muskegon, 
Jackson Crankshaft Div. of M 

Motor Specialties Co., 2314 
Jackson, Mich. Camshafts, 
shafts, shackle brackets, 
spindles, steering arms, axle 
Charles Getler, chmn. of bd.; && 
Gordon, pres.; C. J. Huebner, vices 
Melville C. Mason, vice-pres, SgGys) 
George C. Phelps, treas.; A. E. GQWEy, 
asst. secy.; C. <A. Gerlach, © a. 
mer. (Muskegon); C. J. Hu 
gen. mgr. (Jackson); G. A. 00Nn, 
chief engr. (Muskegon); R. V. Pang 
born, chief engr. (Jackson); Jamies ~ 
Albers, pur. agt. (Muskegon); By @ © 
Conklin, pur. agt. (Jackson). Det. 
—Houdaille-Hershey Corp., 2188 

tional Bank bldg., Detroit 26, r 


b phd 


cae 


a 

MUSKEGON PISTON RING CO., 
and Alpha, Muskegon, Mich. 
rings. T. E. McFall, pres.; 

Vaughan, list vice-pres.; G. W 

deen, 2nd vice-pres.; G. . File 

secy.; G. D. Abbott, treas.; Be 
Lane, dir. of research; J. A. Nad 
pur. agt. Det. Rep.—J. E. Bu 
W. A. Clauser, 521 New Center 
Adv. Agcy.—Behel & Waldie & B 

Chicago, Ill. . 


Sa 


NASH MOTORS, div. Nash-Kelvinat 
Corp., 14250 Plymouth rd., Det 
Mich. Passenger cars. Chas. W. 
chmn bd.; George W. Mason, pres 
H. G. Perkins, vice-pres.; Howard 
Lewis, vice-pres.; A. M. Wibel, - 
pres.; R. A. DeVlieg, vice-pres. “3m= 
chge. operations; N. E. Wahlberg, v ; 
pres., engr.; . C. Doss, vice-p 
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Such overwhelming preference as that enjoyed by 
Aetna “T’ Type Clutch Release Bearings cannot be 
just accidental. It is the result of a zeal for quality which 
is an Aetna tradition. It is rooted in such practical 
advantages as Aetna’s better design and Aetna’s in- 
genious method of lubrication—design that prevents 
eccentric thrust, chatter and excessive wear; and lubri- 


cation that guarantees permanent protection . . . To 


automotive transportation of Tomorrow Aetna will bring 


that same changeless enthusiasm for perfection, ex- 


pressed in many new improvements developed under 


the urgent needs of war production. New and better 


methods, faster and better techniques, new and more 


efficient applications 


all to the end that motor trans- 


portation may possess convenience and economy, com- 


fort and safety never before known 


. . Aetna Ball 


Bearing Manufacturing Company, i 
4600 Schubert Avenue, Chicago, III. 


In Detroit: SAM T. KELLER, 7310 Wood- 
ward Avenue, Phone Madison 8840-1-2. 
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Who’s Who i 
o's oO in the 
: in ( sales; Floyd Kishline, chief 
eng? . > See ont gen. sales 
. Anderson, asst. gen. sales 
p= dv. Agey.—Geyer, Cornell & ceeeneaee, 
Pa New Inc., 745 Fifth ave., New York 
Me city 250 Plymouth rd., Detroit. 
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yaTIO 8 AUTOMOBILE DEALERS 

“Ass: 1026 Seventeenth st., N.W., 

e was: ton, D. ©. D. G. Kelly, pres.; 

Lyn: 3. Snow, 1st vice-pres.; C. B. 

Rob «on jr., treas.; E. J. Beatty, 

es. secy Ray Chamberlain, exec. vice- 

or pres exec. comm. D. E. Castles, A. J. 

/ pin aan, R. C, Jones, H. A. Lan- 

, phe Ww. L. Mallon, 8S. J. Rogers, 
o Har Sommers, A. E. Summerfield. 


yaTi:: ‘AL ACME CO., 170 E. 13ist st., 


| A “Cle and, O. Automatic multiple spin- 
x die . ‘ew machines, chucking machines, 
NS chr: clogs, limit and control station 
“a swit oes, self-opening threading dies, 


coli. vsing taps. F. H. Chapin, chmn., 
pre c. W. Simpson, exec. vice-pres.; 
R. Kinley, vice-pres., works mgr.; 
_© Drissner, vice-pres., chief engr.; 
J. © Steinbicker, treas.; T. L. Strimple, 
sec R. R. Rhodehamel, sales megr.; 
L. § Honeywell, adv. mgr.; R. J. Gos- 
ling pur. agt. Det. Rep.—sS. E. Casson, 

, 29826 &. Grand blvd. 


ves NATIONAL AUTOMATIC TOOL CO., 
! g. 7th and N_ sts., Richmond, Ind. 
ve Single and multi-spindle drilling, bor- 
» ing snd tapping machines, drill heads, 

i id fixtures, universal joints, leveling 

jacks. H. W. Bockhoff, pres.; E. D. 
Frank, vice-pres., sales mgr.; A. B. 
McCrea, secy.; R. C. Schuerman, 
treas.; F. J. Peters, chief engr.; P. G. 
A Nolte, pur. agt.; Fred B. Holcomb, 

. adv. mgr. Det. Rep.—National Auto- 
ol matic Tool Co., Inc., 409 New Center 

bidg. 


a NATIONAL MACHINE PRODUCTS CO., 
4850 Bellevue ave., Detroit 7, Mich. Hex- 

P q agon nuts, steel and brass, standard 
¢ , and special to bpp.; exclusive mfgrs of 
: “Huglock” safety nut; valve tappet ad- 

Ce justing screws; ‘‘Brackette’’ nut and 
lockwasher assembly; oil and water- 
sealing compounds; ‘Marsden’ lock 
nuts. C. L. Brackett, pres., gen. mgr.; 
Jos. G. Gernan, vice-pres.; A. B. 
Hulsapple, secy.; H. L. McGregor, treas.; 
es Cc. W. Couch, sales mgr.; A. Stoll, chief 

eng.; ¥. Ebersole, pur. agt. 


NATIONAL MALLEABLE & STEEL 

= CASTINGS ©O., Gen. offices: 10600 
Quincy ave., Cleveland, O. Malleable 

iron castings and steel castings. Henry 

- F. Pope, chm. of bd.; Charles H. Mc- 
“2 Crea, pres.; J. A. Slater, vice-pres.; 
W. L. Woody, vice-pres.; C. H. Pom- 
eroy, secy., treas.; W. H. Moriarty, 
asst. to pres. Cleveland works: Ste- 
wart Tame, mgr.; D. L. Griffith, sales 
mgr. Chicago works: 8S. C. Wasson, 
x mgr.; Hugh Pope, sales mgr., malle- 
able iron castings; Bert Aamodt, sales 

mgr., steel castings. Indianapolis 

works: R. 8S. Davis, mgr.; A. L. Mc- 


Colloum, sales mgr. Melrose Park 
4 «. works: 8. C. Wasson, mer.; Bert 
Aamodt, sales mgr. Sharon works: 


W. M. Ewing, mgr. 


‘ATIONAL MOTOR BEARING CO., Inc. 
Redwood City, Calif. Oil seals, grease 
4 , retainers, laminated shims, shim 
stampings. L. A. Johnson, pres.; gen. 
mgr.; D. O. Johnson, vice-pres., pur. 
agt.; J. Nichols, secy.; Milton Bulke- 
ley, treas.; Fred E. Barth, sales mer. 
Industrial Division; F. A. Helfrecht, 
chief engr.; Park Q. Wray, sales megr., 
Replacement Div. Det. Rep.—Harold 
i. Klein, 1015 Fisher bidg. 


<3 fIONAL BATTERY CO., E 1201 First 

ational Bank bidg., St. Paul 1, Minn. 

\utomotive storage batteries, industrial 

ez torage batteries, testing equipment, 

“i harging equipment, accessories. A. H. 

ae Jaggett, pres., Herbert King, vice- 

ee. res., sales; H. J. McKay vice-pres., 

5 . per.; A. Sedgwick, vice-pres., compt.; 

i 4%. G. Barnes, vice-pres., Gould com. 

Be ‘iv; J. L. Rupp, vice-pres., Gould 

Bcd ngr.; C. R. Bachman, secy.; E. F. 

‘ary, treas.; G. W. Mixon, automotive 

ales mgr.; W. C. Shull, national acct. 

ales mgr.; G. S. Tanner, equipment 

nse ales mgr.; J. C. Sykora, Gould com. 

a ales mgr.; B. T. Rabuse, pur.; L. G. 

“ simore, adv. mgr. Det. & Pacific Coast 

Offices—2678 Lacy st., Los Angeles; 

a 370 Market st., San Francisco; Lovejoy 

< N. W. 13th st., Portland; 6432 Cass 

ave., Detroit. Adv. Agey.—Bronson 

West Advertising, 500 Robert st., St. 
Paul 1, Minnesota. 


‘TIONAL STANDARD PARTS ASSN.. 
“a 35th fl., Willoughby Tower bldg. 8 
: S. Michigan ave., Chicago, Ill. Assn. 
of wholesalers & mfers. of automotive 
maintenance merchandise. Wm. J. 
- Menghini, pres.; W. D. Kirkpatrick sr., 
vice-pres.; F. C. Bradley jr., vice-pres.; 
Cc. D. McKim, exec. vice-pres.; J. L. 

be Wiggins, asst. exec. vice-pres. 
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Industry 


NATIONAL TWIST DR 
ILL &T 
6522 Brush st., Detroit, Mien a” 


; bres.; A. . Hul 

wer. A. H. Mueckler, trees; Ee 

ay "eee mgr.; E. J. Chamber- 
. - +» Sales mgr.; C, J 

ford, chief engr.; R. "Kane, pur. 
, + R. B. 

agt.; C. J. Oxford, ady — “i 


NE }WOOMB-DETROIT CO., 5741 Russell 
Site ete Mich. Dust collectors 

y “aon na and paint 

— par 

one sys. C. B. Newecuh, some 
r A. Dauer, vice-pres. and gen. mgr. : 
. B. MacLellan, Secy.-treas.; A L. 
Newcomb, sales mgr.; F. Biermacher, 


pur. agt. Adv. Agey.— 
Assoc., Detroit, a 


NEW DEPARTURE, Div. General Motors 
Corp., Bristol Conn. New Departure 
ball bearings. C, S. Joy, asst. treas.; 
FP. G. Hughes, gen. mgr.; L. G Si- 
gourney, gen. sales mgr.; T. C. D 
Crow, chief engr.; J. A. Ashwell ‘pur. 
agt.; C. B. Beckwith, adv. mer.; 'c. R. 
Anderson, compt.; R. O, Wirtemburg 
eastern sales mgr.; W. T. Murden. 
asst, gen. sales mgr.; E. E. Gill plant 
mgr., Bristol, Conn.; M. L. Gearing 
plant mgr., Meriden, Conn.; F. B. 
Wasley, piant mgr., Guilford, Conn. 
Det. & Pacific Offices—7-122 General 
Motors bidg., Detroit, F. W. Marsch- 
ner, western saies mgr.; Los Angeles: 
5035 Gifford ave.. L. M. Woodward, 
mgr.; Chicago: 230 N. Michigan ave., 
= had 2 mgr. Adv. Agcy.—J. M. 

ickerson, Inc., 110 E, 42 . 
York, N. Y. an cee 


NEW HAVEN CLOCK CO., 133 Hamil- 
ton, New Haven, Conn. Automobile 
clocks: electric, spring. R. H. White- 
head, pres., gen. megr.; A. H. Ham, 
eecy.; P. H. English, treas.; R. H. 
Chirgwin, sales mgr. auto. clock div., 
adv. mgr.; J. Whitehead, pur. agt. 
Det. Rep. — Getsinger-Fox Co., 302 
Stephenson bidg. 


NEW ENGLAND PRESSED STEEL CO., 
Washington ave., Natick, Mass. Metal 
stampings to order for manufacturers. 
Pressed steel socket wrenches, special- 
ties, appliances for industrial and 
domestic use. F. A. Barbour, pres.; 
W. W. Somersall, vice-pres., sales mgr.; 
J. H. Parmenter, secy., pur. agt.; W. 
H. Townsend, treas., gen mgr.; E. L. 
Ford, chief engr. 


NEW JERSEY AUTOMOTIVE TRADE 
ASSN., 800 Chamber of Commerce bidg., 
Newark 2, N. J. J. M. Kramer, pres.; 
R. M. McQuaid, first vice-pres.; P. T. 
Ranere, second vice-pres.; J. A. Mc- 
Crane, treas.; W. L. Mallon, secy. 


NICHOLSON UNIVERSAL 8. 8. CO., 
Foot of Bates st., Detroit 26, Mich. 
Water transportation new automobiles. 
(Through war period carrying essential 
bulk commodities, ore, coal). Fred L. 
Hewitt, pres.; F. L. Hewitt jr., vice- 
pres., gen. mgr.; W. H. Clements, secy.- 
treas.; C. C. Janke, sales megr.; C. J. 
Burton, chief engr.; P. J. Sullivan, pur. 
agt.. 


NORGE DIVISION, Borg-Warner Corp., 
670 E. Woodbridge st., Detroit, Mich. 
Gears, transmissions, domestic appll- 
ances, airplane engine parts, vacuum 
pumps and valves, gun turrets, air- 
plane parts. Howard E. Blood, pres. 
and gen. mgr.; M. Q. O’Harra, vice- 
pres. and sales mer.; H. H. Whitting- 
ham, vice-pres. and chief engr.; R. W. 
Gifford, vice-pres.; John Park, secy.- 
treas.; W. H. McKiggan, pur. agt.; 
Chas. MacMahon, adv. mer. Adv. 
Agoy.—Campbell Ewald Co., Detroit, 
Mich. Contact, J. H. Neebe. 


NORTHERN ENGRAVING & MFG. CO., 
cor. 4th & Vine st., La Crosse, Wis. 
Name plates lithographed, etched and 
embossed; clock dials, radio escutch- 
eons, automobile equipment, decorated 
metal specialties. Cornie W. Gelatt, 
chmn. bd.; C. A. Loveland, pres.; Cc. D. 
Celatt, vice-pres.; A. L. Schaffer, secy., 
treas. Offices: 7720 Woodward ave., 
Detroit; 286 Livingston st., New 
Haven, Conn. 


ST 
NORMA-HOFFMANN BEARINGS CORP., 
Stamford, Conn. Precision ball roller 
and thrust bearings. O. P. Wilson, 
pres., treas.; H. J. Ritter, vice-pres., 
secy., sales mgr.; C. E. Stevens, vice- 
pres. in chge. plant oper.; D. . 
Batesole, chief engr.; Cc. A. Wattson, 
pur. agt. Det. Rep.—M. B. Hawxhurst, 
3312-14 Eaton Tower. Adv. Agcy.—L. I. 
Wightman, 309 State st., New London, 


nn. 
” (See display advertising index) 
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NORWALK TIRE & RUBBER CO., 
Belden Hill ave., Conn. 
Truck and passenger tires and tubes, 
fan belts, radiator hose, storage bat- 
teries, camel back, repair materials, 
cement, tire patches, tube repair kits. 


J. W. Whitehead, pres., gen. mgr.; 
y -pres.; H. C. Miller, 
W. B. Miller, he pr hay Nagy ag 


i“ i oa , treas.; 
poe mgr.; Fred Powell, pur. agt.; J. 


V. Worth, adv. mgr. 


NORTHERN ENGINEERING woes. 
2615 E. Atwater st., Detroit 7, — 
Material handling equipment, - ead 
electric cranes, electric hoists, air 2 
linders and a on: t 

res., 5 3 R. C. 
a — D. A. Schaitberger, one 
mer.; C. L. Davis, chief engr.; ‘= 
Nugent, pur. agt. Adv. Agey.— e 
and Burden, Detroit, Mich. 


Oo 


2 S, Div. of Houdaille- 
OAKES PRODUCHY 'E. Garfield, De- 


Hershey Corp., 
: in, North Chicago, 
catur, Ill; 102 Hennep a ee. 


ear shift levers, 
nag ng bumper guards, Gases 
post ignition locks, tire ~ “ 
grille guards, miscellaneous stamp - : 
Charles Getler, chmn of bd., pres.; 
Devor, vice-pres.; Ralph FP. Peo, vice 
pres.; Melville C. Mason, wene-geee.. 
secy.; George Cc. Phelps, treas.; ; 2 
Smith, gen. mer. (N. Chicago); J. &- 


Decatur); 
MacLennan, gen. mgr. ( a 
andberg, chief engr.; 

. - ae agt. (N. Chicago); 


Ww. Stevens, pur. 


J. J. Buckley, pur. agt. (Decatur); 


Det. Rep.—Houdaille-Hershey “Corp. 
2188 National Bank bidg., Detroit 26, 
Mich. 


OHIO AUTOMOBILE DEALERS ASSN., 
50 E. Broad St., Columbus 15, Ohio. 
Harry L. Bell, pres.; A. E. White, 
vice-pres., Don B. Cole, treas.; Walt 
R. Hamer, exec. secy.; Geo. H. Lyon, 
NADA dir. 


OHIO CRANKSHAFT CO., THE, 3800 
Harvard ave., Cleveland, O. Finished 
crankshafts and camshafts. W. C. 
Dunn, chmn. of bd., pres.; G. C. Gor- 
don, vice-pres.; F. S. Denneen, secy., 
treas. Adv. Agcy.—Griswold-Eshelman. 


OHIO PISTON ©O., THE, 5340 Hamilton 
ave., Cleveland, O. Pistons, piston 
pins, cylinder sleeves. C. Birnbaum, 
pres.; E. J. Gutman, vice-pres.; Robert 
Horsburgh, treas.; Dan P. Shaw, secy., 
gen. mgr., sales mgr., pur. agt., adv. 
mgr.; Geo. Svetcoff, chief engr. Det. 
Rep.—Art Bernstein, 443 E. Fort st. 


OHIO RUBBER CO., Ben Hur ave., 
Willoughby, O. Running boards, mats 
and matting, motor mountings and 
other rubber to metal adhesion parts, 
all kinds molded and extruded rubber 
parts, safety treads, safety flooring. 
Franklin G. Smith, pres., auto. sales 
mer.; H. J. Bechtold, treas. & con- 
troller; W. Miller Cook, vice-pres. chge. 
gen. sales; H. W. Schultz, chief ener.; 
A. L. MacCracken, pur. agt. Det. Rep. 
—C. J. Edwards, vice-pres., 2210 Fisher 
bldg. 


OILGEAR CO., THE, 1403 W. Bruce st., 
Milwaukee 4, Wis. Broaching machines, 
presses, machine tool feeds, pumps, 
transmissions, cylinders, valves. H. 
Swigart, pres.; R. D. Pakenham, secy.- 
treas.; G. H. Fobian, vice-pres.; . 
Ferris, vice-pres.; W. G. Prasse, sales 
mer.; E. Wiedman, chief engr.; G. L. 
Hartman, pur. agt.; M. E. Engebret- 
son, adv. mgr. Det. Rep.—E. H. H. 
Graf and F. G. Kuhagen, 1220 Macca- 
bees bldg. Adv. Agcy.—Kirkgasser- 
Drew Co., Chicago, Ill. Contact, L. 
A. Drew. 


OKLAHOMA CITY MOTOR CAR DEAL- 
ERS ASSN., 3143 N. W. 17th_ S8t., 
Oklahoma City 7, Okla. R. T. Scott, 
pres.; Henry Coffeen, vice-pres.; O. 
L. Simpson, secy., treas.; A. R. Chris- 
tie, secy., mer. 


ne 


OLDSMOBILE Div. General Motors 
Corp., Lansing 21, Mich. Formerly 
Oldsmobile cars. Now producing auto- 
matic aircraft cannon, cannon for 
tanks and tank destroyers, high-ex- 
plosive and armor-piercing shell, air- 
craft engine parts, forgings for heavy- 
duty military vehicles. S. E. Skinner, 
gen. mgr.; D. E. Ralston, gen. sales 
mgr., R. E. Griffin, prod. mgr.; John 
Dykstra, mfg. mer.; J. F. Wolfram, 
chief engr.; A. E. Goossen, pur. agt.; 
Vv. C. Havens, dir. adv. and sales 
prom. Adv. Agcy.—D. P. Brother & 
Co., Detroit, Mich. 


(See display advertising index) 
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OLIVER IRON AND STEEL CORP., 
South 10th & Muriel  sts., Pitts- 
burgh 3, Pa. Wheel bolts (all sizes), 
small forgings, U bolts, motor hold- 
down bolts, step bolts, carriage bolts, 
special parts of all types. Theodore F. 
Smith, pres.; E. Schleusener, vice- 
pres.-operations; J. P. Roche, secy.; 
L. E. Uhrich, asst. secy.; Wm. F. Roll, 
treas.; J. G. Graham, gen. mgr. sales; 
J. H. Lammert, pur. agt.; B. J. Beck, 
prod. mer.; C. D. Overly, chief engr. 
Det Rep.—R. G. Warner, Oliver Iron 
and Steel Corp., 1402 Kales bidg. Adv. 
Agey.—Walker & Downing, Pittsburgh, 
Pa. Contact, John F, Sweeney. 


OSBORN MFG. CO., THE, 5401 Hamilton 
ave., Cleveland 14, O. Wire & Tampico 
brushing wheels, paint & varnish 
brushes, hand wire scratch brushes, end 
brushes, tire retreading brushes, foun- 
dry moulding machines and accessories. 
Franklin G. Smith, pres.; Norman F. 
Smith, vice-pres., gen. mgr.; Philip F. 
Smith, secy.; A. B. Parnall, treas.; M. 
C.. Pecsok, sales mgr.; brush div.; L. 
F. Miller, sales mgr., machine div.; R. 
©. Peterson, chief eng., brush div.; 
F. N. Gilliland, chief engr., machine 
div.; S. J. Putty, pur. agt.; G. O. Row- 
land, adv. mgr. Det. & Pacific Offices 
A. M. Everit, 2-137 General Motors 
bldg., Detroit, Mich.; C. R. Graves, 
1355 Market st., San Francisco, Cal. 
Ady. Agcey.—Griswold-Eshleman Co., 
Cleveland, O. 


OWEN - DYNETO DIV., The Electrie 
Auto-Lite Co., Syracuse, N. Y. Start- 
ing motors, DC generators, electric 
windshield wipers, voltage and current 
regulators, fractional horsepower DC 
motors. G. W. Seiler, plant_mgr.; Geo. 
L. McCaffrey, pur. agt.; Frank Pat- 
terson, engr. 


P 


PAASCHE AIRBRUSH CO., 1909 Di- 
versey Parkway, Chicago 14, TL 
Spray-painting equipment, oiling guns, 
flow guns, hose for air and paint; 
pressure regulators and airconditioner 
units for compressed airlines. J. A. 
Paasche, pres.; H. F. Reck, vice-pres.; 
w. A. Sharman, treas.; W. H. Geisser, 
sales mgr.: E. W. Berg, chief engr.; 
L. R. Stensland, pur. agt.; R. Hollis, 
adv. mer. Det. Rep.—John Ebert, 
Boulevard bldg., Room 307, 17310 
Woodward ave. Ady. Agey. — Van 
Auken, Ragland, Inc., 326 W. Madis- 
son st., Chicago, Tl. Contact, Kenneth 
Van Auken. 


PACIFIC MILLS, Worsted Div., Law- 
rence, Mass. Automobile trim fabrics, 
seat cloths. side walls, head linings. 
Henry M. Bliss, pres.; E. D. Walen, 
vice-pres.; W. E. Plaisted, gen. mer., 
gales mgr., auto; Fred Johnson, pur. 
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PENNSYLVANIA RUBBER CO., Chambers 
ave., Jeannette, Pa. Pneumatic tires for 
passenger cars, trucks, bicycles, motor- 


agt.; F. 8. Whiteside, dir. of pur. in 
Boston. Det. Rep.—W. E. Plaisted, 
Lawrence, Mass. Adv. Agcy.—Williams 






& Saylor, Inc., 485 Madison ave., New cycles, inner tubes for above, tennis 
York, N. Y¥. balls and shuttlecocks. Howard W. 
Jordan, pres.; Howard C. Walthour, 
vice-pres. and treas.; C. M. Du Puy, 


ES 

PACKARD MOTOR CAR CO., 1580 E. 
Grand bivd., Detroit. Automobiles; 
1350 hp. V-12 gasoline marine engines; 
Rolls-Royce airplane motors. Alvan 
Macauley, chmn.; G. T. Christopher, 
pres., gen. mgr.; J. G. Vincent, vice- 
pres. of engrg.; W. M. Packer, vice- 
pres. of dist.; J. H. Marks, vice-pres. 
of adminis.; Hugh J. Ferry, secy.- 
treas.; Milton Tibbetts, vice-pres. and 
patent counsel; L. W. Slack, sales mgr.; 
H. W. Hitchcock, adv. mgr. Adv. Agcy. 
—Young & Rubicam, Detroit. 

(See display advertising index) 
ET 


PALL MALL MFG. CO., 443 4th ave., 
New York, N. Y. Lightning Polish for 
auto body and furniture, Magic Speed 
Cleaner & Polish. Hyman Gilbert, pres. 
and secy. 


PALMER-BEE CO., Westminster & 
G.T.R.R., Detroit 12, Mich. Geo. A. 
Bee, pres. & gen. mgr.; J. E. McBride, 
vice-pres; G. R. Kew, adm. vice-pres.; 
W. C. Bee, gear div. vice-pres.; C. F. 
McLaren, unit conveyor div. vice-pres.; 
L. I. Miner, bulk conveyor, div. vice- 
pres.; D. N. Sweeny, secy.; L. F. Mil- 
ler, treas.; E. C. Temple, asst. treas.; 
A. J. Leckie, dir. of pur.; N. M. Harrod, 
chief engr.; L. E. Gannon, adv. mgr. 


PALNUT CO., THE, 47 Cordier st., 
Irvington. N. J. Locknuts and fasteners. 
J. R. Hotchkin, pres.; A. H. Beggs, 
vice-pres.; Wm. R. Donaldson, reg. 
mgr.; 7310 Woodward ave., Detroit. 


PARK DROP FORGE CO., THE, 777 E. 
79th st., Cleveland, O. Crankshafts and 
heavy drop die forgings, 50 Ibs, to 
4,000 Ibs. Windsor T. White, ch. of 
bd.; George C. Gordon, pres.; Wm. C. 
Dunn, vice-pres.; Fred L. Ball, secy.- 
treas.; Wm. A. Humel, gen. mgr.; J. 


Fuller, 


Teetor, 


Stout, 


Brick, 


pres.; L. 
Teetor, exec. engr.; R. W. Paton, repl. 
div. engr.; H. M. Dirks, dir. indus. rel.; 
W. B. Prosser, gen. fcty. mgr.; G. W. 
adv. and pub. rel. mer.; W. B. 
Hartley. 
Hurst & McDonald. 520 N. 
ave.. Chicago, Ill. Contact W. D. Mc- 
Donald, 


PERFECTION STEEL BODY CO., THE, 
Wood and East sts., Galion, O. Hy- 
draulic hoists and steel dump bodies, 
reversible hydraulic hoists, steel ex- 
press bodies, truck platforms, 
and grain bodies, 
draulic pumps. Harry Cobey, pres.; V. 
L. Farnsworth, 

ehlef engr.; 

pur. agt. Adv. Agcy.—The Morgan Ad- 

vertising Co., Mansfield, O. 


secy.; J. W. Osbon, contr.; A. D. Welty, 
asst. secy. and treas.; R. B. Cave, gen. 
sales mgr.; Holmes M. Brown, adv. and 
rubber conserv. mgr.; A. F. Larabee, 
chief engr.; I. J. Stinson, pur. agt.; 
Adv. Agey.—Aitkin-Kynett Co., Phila- 
delphia, Pa. 


PENNZOIL CO., Drake Theater bidg., 
Oil City, Pa. Motor oil, gasoline, lub- 
ricants, etc. C. L. Suhr, chmn.; W. 8. 
Zehrung, 
Brewster, 
Grant, vice-pres.; R. A. Browne, secy.; 
J. G. Miller, sales mgr., gasoline; Vic- 
tor Benson, sales mer., oll; A. W. 
Clinger, pur. agt.; E. F. Johnson, adv. 
mgr. Det. Rep.—H. W. Baker, 2380 
First National Bank bldg. Adv. Agey.— 

Smith, Ross, Inc., Cleveland, 

O. Contact, E. F. Johnson. 


PERFECT CIRCLE CO., THE, Hagers- 
town, Ind. Piston rings, piston expand- 
ers. Lothair 

vice-pres.; D. C. Teetor, vice- 


M. A. 
D. W. 


pres., gen. 
vice-pres., 


mer.; 
treas. ; 


Teetor, pres.; Ralph 


B. Davis, secy.-treas.; M. O. 


dir. pur. Adv. Agcey.—Henri. 
Michigan 


stake 
hand hoists, hy- 


sales megr.; P. A. 
Martin Kruger, 


W. Grinder, pur. agt.; T. A. Knouff, 
traffic mgr. 
PERFEX CORP., 500 W. Oklahoma ave., 
PENINSULAR STEEL CO., 1040 Mc- Milwaukee 7, Wis. Engine cooling 
Dougall ave., Detroit 7. Tool, alloy and radiators, oil coolers, temperature 
cold-drawn steel plate. Hugo J. controls. J. K. Luthe, pres., treas.; 
Kurtz, pres.; Harry H. Kurtz, vice- V. R. Tate, vice-pres., secy.; I. G. 


pres.; Walter O. Kurtz, secy.-treas.; 
Frank G. Davis, sales mgr. 


Bohrman, mgr., radiator div. 


PERRINE QUALITY PRODUCTS CORP., 


PENNSYLVANIA AUTOMOTIVE ASSN.., 
Payne-Shoemaker bidg., Harrisburg. 
R. W. Frantz, pres.; L. E. Frey, S. H. for 
Parker, R. C. Jones, Guy Woodward, 
E. J. Powell, vice-pres.; A. W. Golden, 
secy. & treas.; C. S. Klugh, mgr. 





55 Rumford ave., Waltham 54, Mass. 
Storage batteries (Perrine Polar Bear) 
passenger 
diesel motors, radio and marine serv- 
ice. Lester Perrine, pres., treas., gen. 
megr.; M. A. Goldsmith, vice-pres., 


cars, buses, trucks, 











On the Land ...and in the Air... 


IT’S ARROW 


Black-out headlamps, tail lamps and park- 
ing lamps, special mirrors and reflectors, all 
built by Arrow, are serving on Army vehicles 
on many fronts. Arrow formation lamps, dome 
lights and anchor lights are riding the clouds 
with many planes in the Air Forces. Here at 
home, thousands of vehicles vital to war 
production travel the highways of the 
Nation with Arrow lighting equipment. 
Normally adequate facilities have been 
taxed to the utmost to meet the demand. 
It has been impossible not to disappoint 
many of our customers. But peace will come 
again. And when it does, Arrow will again 
be ready with the finest line of lighting 
equipment available. Just as Arrow took the 
lead in Sealed Beam headlamp conver- 
sions Arrow will again take the lead in post- 
war with other new and profitable lighting 


developments. 


~~emval UFFICE; 


SEALED-BEAM 
HEADLAMPS 


FOG LAMPS 
MARKER LIGHTS 
SAFETY FLARES 


SIDEVIEW MIRRORS 
REFLEX REFLECTORS 
DIRECTIONAL SIGNALS 
PARKING LIGHTS 
STOP LIGHTS 
TAIL LAMPS 
DOME LIGHTS 


SAFETY DEVICE CO. 


MT. HOLLY, N. J. 
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82 LATHR F 
OP AVENUE—LESTER J. COLBY MANACER 


INNER-SEAL 


WATERPROOFED WEATHER STRIPPING 


PROTECTS AUTOMOTIVE INTERIORS 


A belied to doors, INNER-SEAL keeps out rain, snow, dust, 
dirt and draf 


ts—the only weather st ippin 
spring-wire feature which holds INN 


with the essential 
-SEAL firmly against 


any surface. Strong, durable, efficient. 


WE ALSO MANUFACTURE NARROW 
FABRICS, ROBE RAILS AND 
ASSIST STRAPS FOR MOTOR CARS. 


Retablished 1887 
BRIDGEPORT FABRICS, INC. 


CONNECTICUT 


AWARDED ARMY-NAVY “E” 


NO SECRET ABOUT BUNDYWELD 


. @ | 


1 Bundyweld Steel Tubing is made 

by a process entirely different 
from that used in the making of 
any other tubing. A single strip— 


3 —are assured by the use of 

close tolerance cold rolled strip. 
This double rolled strip in tubu- 
lar form is — 


5 —a SOLID double wall steel 

tube completely copper brazed 
throughout 360° of wall contact, 
copper coated inside and out, free 
from scale and closely held to 
dimensions. It is — 


~ 


2 — of copper-coated S.A.E. 1010 

steel is continuously rolled twice 
around Jaterally into tubular form. 
Walls of uniform thickness and 
concentricity— 


4 — next passed through a braz- 

ing furnace where it is brazed 
and cooled in a reducing atmos- 
phere. After brazing the tube has 


& — furnished hard or annealed 

in a wide range of standard 
diameters and gauges up to 5%” 
O.D. Special sizes, cold drawn as 
desired. Also furnished in Monel. 


BUNDY, TUBING 


ENGINEERED TO 


YOUR EXPECTATIONS 


——— BUNDY TUBING DISTRIBUTORS: 


Pacific Metals Company, Ltd. 
3100 19th Street 
San Francisco 10, California 


Lapham-Hickey Company 
3333 W. 47th Place 
Chicago 32, Illinois 


Rutan & Company 
112 South 16th Street 
Philadelphia 2, Pennsylvania 


Standard Tube Sales Corp. 
1 Admiral Avenue 
Maspeth, New York City, N. Y. 


Eagle Metals Company 
3628 East Marginal Way 
Seattle 4, Washington 
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Who’s Who in the Industry 


sales mgr., pur. agt., adv. mgr.; 
George Irvine, chief engr. Adv. Agcy.— 
John W. Queen, 5 Park Square, Bos- 
ton, Mass. 


FESUO PRODUCTS CO. (a division of 


Borg-Warner)., 11610 Euclid ave., 
Cleveland 6, O. Automotive products, 
vacuum brake intensifier, clutch acu- 
ator. a Gamble, chmn. of “ R. 
J. Minshall, pres., gen. mgr.; N. 
Forsythe, vice-pres.; Clyde Bissell, 
secy.; J. L. Menart, treas.; A. EB. Wilson, 
asst. sales mgr. automotive div.; J. A. 
Lauck, chief engr.; 8. B. Voran, adv. 
mgr. Ady. Ascy.—Fuller & Smith & 
Ross, Inc., Cleveland, O. 

(See display advertising index) 


PHARIS TIRE AND RUBBER CO., THE, 


8. llth st., Newark, Ohio. Truck tires, 
truck tubes, passenger car tires, 
truck tubes, passenger car tires, passen- 
ger car tubes, bike tires, bike tubes, air- 
plane tubes, tire repair materials. Fur- 
per Marshall, pres.; W. H. Pitner, vice- 
pres., sales mgr.; R. M. Reel, vice- 
pres. chge. mtg.; C. D. Boies, treas.; 
A. M. Fisher, secy.; W. J. Vachout, 
comptr.; Vance Firestone, chief engr.; 
J. A. Coelho, pur. agt.; W. EB. Eberts, 
sales pro. mgr. 


PHEOLL MFG. CO., 5700 W. Roose- 
velt rd., Chicago 50, Ill. Screws, bolts, 
nuts. Mason Phelps, pres.; kK. M. 
Whiting, vice-pres. and gen. mgr.; 
J. J. schwander, secy.-treas.; J. A. 
Perry, sales mgr.; &. P. Tisch, chief 
engr.; A. A. Scnomid, pur. agt.; N. L. 
Marvin, adv. mgr. Det. Kep.—H. KE. 
Goeppel, 626 Harper ave., Detroit 2. 


PHILADELPHIA AUTOMOBILE TRADE 


ASSN., 1415 Broad st., Philadelphia, 
M. H. Bury, pres.; Raymond R. Sonne- 
borne, vice-pres.; BR. E. Nittinger, 
treas.; Ed. J. Roman, secy. 


PHILCO CORP., “C” & Tioga sts., Phil- 
adelphia, Pa. Automobiie raaios, home 
radios, radio-phonographs, refriger- 
ators, home air-conditioners, electrunic 
tubes, electronic & radio communica- 
tions equipment. Ordnance materiel, 
storage batteries. Larry E. Gubb, 
cnmn. of bd.; John Baliantyne, pres.; 
Wm. Balderston, vice-pres., (commer- 
cial div.); Charles FP. Steinruck, secy.; 
William R. Wilson, treas.; Thomas A. 
Kennally, vice-pres. in chge. of sales; 
Palmer M. Craig, chief radio engr.; 
Raymond A. Boyce, pur. agt.; James 
H. Carmine, vice-pres. in chge. mer- 
chandising; Harold W. Butler, vice- 
pres. in chge. of indus. relations; J. 
H. Gillies, vice-pres. in chge. of radio 
prod.; Robert Herr, vice-pres. in chge. 
of service div.; W. Paul Jones, vice- 
pres. in chge. of refrig. div. Det. Office 
—General Motors bidg., Detroit. Adv. 
Ascy.—Sayre M. Ramsdell Associates, 
Inc., 3701 North Broad st., Philadel- 
phia, Pa. 


PHILLIPS PUMP & TANK ©0O., 5000 
Brotherton Rd., Cincinnati, O. Hand 
operated, oil grease, gas and kerosene 
equipment. Lubricating dept. equip- 

Sheet metal products. 
and gen. 


Spink, = ae W. B. Johns, pur 

es a . 9 . 
agt. Adv. Agey.—Keeler-Stites, Cin- 
cinnati, O. 


PIPER AIRCRAFT CORP., East Bald 
Eagle st., Lock Haven, Pa. Liason, 
ambulance and personal airplanes, 
army & navy contracts. W. T. Piper, 
pres.; T. V. Weld, vice-pres.; W. T. 
Piper jr., secy.-treas.; Hanford Eck- 
man, plant mgr.; W. St. John, sales 
mgr.; Walter Jamouneau, chief engr.; 
Robert C. McKissick, pur. agt. Adv. 
Agey.—Hutchins Adv. Co., Rochester, 
New York. 


PITTSBURGH FORGINGS ©O., Thorne 

st., Coraopolis, Pa. Automotive, tractor, 
railway parts, also farm implements. 
Edwin Hodge jr., chmn., 
A. Mitchell, vice-pres.; J. C. Bang 
jr., secy.; W. H. McGary, treas.; 
W. H. Stocking, adv. mgr., sales mgr.; 
8. B. Davidson, engr.; M. D. West, 
pur. agt.; L. EB. Ruby, plant mgr. at 
Jackson, Mich. Det. Rep.— Geo. E. 
Villerot, 8-254 General Motors bidg. 


pres.; R. 


PITTSBURGH PLATE GLASS CO., 2200 


Grant bidg., Pittsburgh, Pa. Safety 
glass, paint, varnish, lacquers, plate 
glass, mirrors, window glass, tempered 
glass, plastics. H. B. Higgins, pres.; 
F. W. Judson, vice-pres.; Howard B. 
Brown, secy.; W. V. Simmons, treas.; 
John A. Wilson, mgr. of glass manu- 
facture; R. B. Tucker, vice-pres.; M. 
W. Marshall, mer. industrial glass 
sales BE. L. Patton, adv. mgr. glass 
sales; M. E. Carlise, pur. agt. Det. Rep. 
W. L. Tomlinson, dist. mgr., indus. 
glass sales, 6045 Hamilton ave.; EB. J. 
Allee, adv. mgr. Adv. Agcy.—Batten, 
Barton, Durstine @& Osborne, 3500 
Grant bldg., Pittsburgh, Pa. 


PITTSBURGH TUBE CO., 323 Fouth 
ave., Pittsburgh, Pa. Butt welded 
mechanical tubing, swaged and formed 
parts, steering shafts, mast jackets, 
tie rods, drag links, transmission shift 
rods, rocker arms, etc. J. P. Gang- 
wisch, pres.; J. W. Preeman, vice- 
pres.; R. W. Hannan, secy.; Wm. EK. 
Hahn, jr., treas.; W. FP. McNally, sales 
mgr.; Arthur Motycka, plant mgr.; 
Robert Piersol, pur. agt. Det Rep.— 
Service Steel Co., 1435 Franklin st. 


PLYMOUTH MOTOR COBP., Division of 


Chrysler Corp., 6334 Lynch rd., Detroit, 
Mich., formerly Plymouth passenger 
cars and trucks; now Corsair landing 
gears, 45 cal. ammunition, parts and 
assemblies for M-4 tanks, Bofors guns, 
bombers and fighters, and other war 
products. D. 8. Eddins, pres.; R. P. 
Fohey, secy.; H. A. Davies, treas.; H. G 
Moock, vice-pres.; A. H. Paterson, vice- 
pres. and gen. wks. mgr.; J. E. Bayne, 
gen. sales mgr.; N. FP. Hadley, chief 
engr.; K. G. Pound, asst, to gen. 
wks. mgr.; R. C. Somerville, staff exec. 
Adv. Agcy.—N. W. Ayer Co. 
(See display advertising index) 


P. O. B. MFG. CO., INC., Box 68, Cin- 


“cinnati 30, Ohio. Perfect seal sealing 
compounds, Perfect seal gasket maker, 


PONTIAC MOTOR DIV., 


No. 44 brake and clutch dope, weather- 
strip cements, Kant-Krode for battery 
terminals. John P. Weber, pres.; How- 
ard H. Scarff, vice-pres., gen. mgr., 
sales mgr.; Stanley A. Hittner, treas. 
Jas. A. Gardner, plant mgr. Det. 
& Pacific Coast Offices—704 Stephen- 
son bidg., Detroit; 18th & Figueroa sts., 
Los Angeles; 540 McAlister st., San 
Francisco; 316 N. W. 12th ave., Port- 
land, Ore. Adv. Agcy.—Harry M. Miller, 
Columbus, Ohio. 


POLLAK, JOSEPH, CORP., 79-85 Freeport 


St., Boston 22, (Worch. Dist.) Mass. 
Switches, lamps, minors, connectors, 
etc. Joseph Pollak pres., treas., gen. 
mgr..; Henry Erandt, vice-pres., sales 
mgr.. pur. agt.; Ralph Holub, secy., 
Plant supt.; Wm. Poliak, asst. treas.; 
Uscar Hasselbaum, chiel engr.; Geo. 
M. Hemmer, adv. mgr., asst. sales 
mgr. Pac. Coast Offices—537 Turk st., 
San Francisco, Calif., 1807 Indiana 
ave., Chicago, lll. 215 W. Pershing rd., 
Kansas City, Mo. Det. Rep.—General 
Motors bldg. 


Gen. Motors 
Corp., 196 Oakland Ave., Pontiac, Mich. 
H. J. Klingler, gen. mgr.; P. H. Mac- 
Gregor, exec. asst. to gen. mgr.; F. J. 
McLaughlin, exec. asst. to gen. mgr.; 
B. H. Anibal, chief engr; W. H. 
Manning, asst. chief engr.; W. L. 
Kelley, plant mgr.; S. W. Ostrander, 
gen. mfg. mgr.; Buel EB. Starr, gen. 
supt. (days); David J. Dunlap, gen. 
supt. (nights); Geo. Watson, acting 
personnel megr.; E. B. Rogers, traffic 
mgr.; H. J. Schmidt, compt.; V. L. 
Murray, acting gen. sales mgr.; EB. B. 
Kimball, asst. adv. mgr. Adv. Agcy.— 
MacManus, John & Adams, Fisher 
bldg,. Detroit. 
(See display advertising index) 


PORTER, H. K., INC., 6 Ashland st., 
Everett, Mass. Body and fender hand 
tools, body and fender hydraulic re- 
pair equipment, chain pliers, bolt 
clippers. Henry W. Porter, pres.; 
James G. Geddes, vice-pres., sales 
mgr., adv. mgr.; John W. Geddes, 
chief engr.; Wilson A. Smith, pur. 
agt. Adv. Agcy.—The Callaway Assoc., 
Boston, Mass. Contact Morris Susman. 


POTTER & JOHNSTON MACHINE CO., 


1027 Newport ave., Pawtucket, R. I. 
Automatic chucking machines, auto- 
matic turret lathes. W. Wallace Potter, 
pres., gen. mgr.; C. A. G. Birkedal, 
treas. and pur. agt.; J. P. Cunningham, 
vice-pres., sales mgr.; Alfred J. Fuller, 
chief engr.; Norman R. Earle, vice- 
pres., adv. mgr. Det. Rep.—G. Tell 
Dubois, 8-145 General Motors bidg. 


POWELL PRESSED STEEL CO., THE, 
Hubbard, Ohio. Pressed steel stamp- 
ings, material handling equipment. W. 
J. Powell, pres., gen. mgr.; H. S. Wylde, 
vice-pres. chge. of sales. Representa- 
tives: Stampings—Charles H. Widman, 
404 Fisher blidg., Detroit 2. Material 
handling—Glenn P. Crissman Co., 5680 
Twelfth st., Detroit 8. 


PRECISION PARTS CO., 1200 North 
Main st., Ann Arbor, Mich. Piston 
pins, king bolts, hardened and ground 
cylindrical shaped parts. J. R. Scanlan, 
pres. and treas.; M. J. McCarthy, vice- 
pres., gen. mgr., sales mgr. and adv. 
mgr.; PF. E. Royce, secy.; John R. 
Hamilton, pur. agt. Det. Rep.—F. J. 
— 870 Penniman, Plymouth, 

ch, 


PREMIER PRODUCTS O©0O., W. D. Me- 
Cullough Estate, 2724 E. Grand bivd., 
Detroit 11, Mich. 100 percent war 
work: Principally centerless grinding 
of ferrous and nonferrous parts. Peace 
time products for automotive trade: 
cotton batts and trimming materials. 
John F. Linehan, exec. mgr.; D. 8. 
Stiles, sales engr. textile div.; J. C. 
Wilkie, plant mgr. 


PRESSED STEEL O©O., 705 N. Pennsyl- 
vania ave., Wilkes-Barre, Pa. Carbur- 
izing boxes, annealing » pyro- 
meter tubes, welded alloy tubing, 
radient tubes, annealing covers, steel 
stampings, alloy stampings, welded al- 
loy equipment. T. N. Wood, pres. and 
gen. mgr.; J. H. MacVeigh, vice-pres. 
and sales mgr.; J. J. Gerstle, secy.- 
treas.; R. C. Smith, chief engr.; N. E. 
McCall, pur. agt. Det. Rep.—Gordon 
A. Webb, 312 Curtis bidg. Adv. Agey. 
—Wortman, Barton & Goold, Inc., 345 
Madison ave., New York, N. Y. Con- 
tact, Robert 8. Conahay. 


PRESSURE CASTINGS, INC., 21500 8t. 
Clair ave., Cleveland, O. Zine and 
aluminum die castings. Geo. H. Ralls, 
pres. and gen. mgr.; Jos. W. Brown, 
vice-pres. in chge of prod.; Jos. Ober- 
mayer, vice-pres. in chge, engrg.; M. 
P. Ralls, pur. agt. 


PREST-O-LITE BATTERY O0O., Ine., 
Subsid. of The Electric Auto-Lite Co., 
Indianapolis, Ind. Electric storage bat- 
teries; D. H. Kelly, chairman of the 
board, H. E. Komitch, vice-pres.; W. 
V. Flood, treas.; F. H. Landwehr, 
secy.; F. J. Kennedy, asst. secy-treas.; 
H. E. Komitch, plant mgr.; A. A. 
Feldman, sales mgr.; R. A. Now- 
lan, agt.; N. EB. Hehner, chief 

$ M. Hoyt, sales pro. mgr. 

sales mgr., repl. sales. 

Adv. Agey.—Ruthrauff and Ryan, Inc., 
Detroit, Mich. Contact, Tod Reed. 


PREST-O-LITE STORAGE BATTERY, 
Ltd., Toronto, Ont. Subsidiary of Elec- 
tric Auto-Lite, Ltd., Sarnia, Ont. Elec- 
tric storage batteries. W. Taylor, vice- 
pres., plant mgr., pur. agt.; W. V. 
Flood, treas.; F. H. Landwehr, secy.; 
F. J. Kennedy, asst. secy.-treas. Adv. 
Agey.—Walsh Adv. Agcy. 


PROCTOR & SCHWARTZ, INC., 7th & 


Tabor rd., Philadelphia, Pa. Branches: 
Chicago, Cohoes, N. Y. and Boston. 
Garnett machines; machines, 
(metal parts). J. A. Senior, sales 
mgr.; W. Bokum, chief engr.; E. B. 
Ayres jr., pur. agt.; J. W. Reinhardt, 
adv. mgr. 


PROGRESSIVE WELDER O0., 3050 E. 


Outer Drive, Detroit, Mich. Spot 
welders, seam welders, flash and butt 
welders, portable gun welders; locating, 


RADIATOR SPECIALTY CO., 


e 
drilling, reaming, riveting and welding 
fixtures. F. H. Johnson, pres.; 7. M. 
Cummings, vice-pres. and gen. mgr.; 
W. H. Martin, secy.-treas.; J. KR. Gi 
Harris, plant mgr.; H. 8S. ose, mgr., 
sales & service; #. H. Handren, cuef 
engr.; W. Nixon, pur. agt. Adv. 
Agcoy.—Denham & Co., Detroit, Mich. 


PROTECTION PRODUCTS ©0., 615 No. 


Aberdeen st., Chicago, ill, Automobile 
seat covers. J. W. vsten, pres., treas.; 
W. A. Oink, vice-pres.; J. F. Carison, 
secy. 


PUROLATOR PRODUCTS, INC., 385 


‘relingnuysen ave., Newark, N. J. 
Lubricaunog oil niters, fuel oil tlters, 
hydraulic oil tilters. Raipn K. Lay, 
pres.; Jonn M. Clarke, Gist. Vice-pres.; 
a. bartiett Headden, vice-pres. mig.; 
Prank ¥&. Herman, Vice-pres. eQuip.; 
Sunvn§ Letzier, vice-pres., Compl; 
Lewis W. Williams, vice-pres. @Ug.; 
Jules P. Kovacs, coief engr.; Lesue 
&. Welch, pur. agt.; daerbert wW, 
‘knogode, treas. Adv. Agcy. — Aitiin 
Kyuett Co., Philauelphia, Pa. Cuu- 
tacted by, Martun &. Goldman. 


& C HAND FORGED TOOL CO., Box 
u., Muweausie &. U., Pusuauu 4 Ure- 
wueCOuues Dana service tous INLUUs 
aucaet Wrencaes, vox Wrenucbes, Opeu 
eud wrencnes, adjustable wsencues, 
puers, asniuion wreacnes, heavy auty 
anuusé©lai wienches, structura: wreuca- 
€s, screw drivers, puncnes and cnisels, 
Service obaliow LOOls, Dwi Pen Dummer#ss, 
screw extractors, Stud Pullers, Puuers, 
plumbing tous, bDOaay alu tenuer tvois, 
#0aQ musceuaneous tools,—ior automio- 
bue, @irpiane, piumpilg, marine and 
inauSstriai use. J. Mars Jones, pres., 
gen. mgr., saves mgr.; oa. bk. vende’ 
vice-pres.; V. V. Pendergrass, secy.; 
P. E. Mortensen, chief engr.; Carl 
Geist, pur, agt.; Anker Jensen, gen. 
supt.; Ed Howard, plant engr.; Barmey 
mcCiain, office mgr. 


QUICK CHARGE, INC., 1750 N. &. 
Tenth st., Oklahoma City, Okla. Stor- 
age battery chargers. A. C. Fletcher, 
pres. and gen. mgr.; C. F. Fletcher, 
vice-pres.; Lenore Hines, secy.-treas.; 
L. FB. » sales mgr.; Donald 
Lioyd, chief engr.; G. B. Carden, pur. 
agt.; Ed Snow., adv. mgr. 


QUINPLEX CORP., THE, 429 Fourth ave., 


Pittsburgh 1¥, Pa. Manulacturers o1 
twin vaive gasoline tank pressure caps 
and anti-tneit aevices tor protection 
trom loss of both the cap and tne 
gasouine. J. C. McKalip, pies.; M. M. 
wacCullough, vice-pres., sec.-treas.; C. 
H. Kenneweg, chiei engr. 


R 

1700-1900 
Dowd rd., Charlotte, N. C. TITE SEAL, 
SOLDER SEAL, radiator repair, BLOCK 
SEAL, for leaks in blocks and cylinder, 
heads, SUPER SOLVENT and ANTI- 
RUST, radiator and cooling system 
cleaners, LIQUID WRENCH, removes 
aluminum heads and loosens ‘‘frozen’* 
joints, IGNITION SEAL, insulates and 
protects electrical wiring, NU-POWER, 
tor better engine performance and in- 
creased, mileage. I. D. Elumenthal 
pres.; Harry F. Meltsner, vice-pres., 
sales mgr.; Sam Kraft, secy.; W. M. 
Baucom, pur. agt. Adv. Agcy.—Presser 
ea. 120 E. Third st., Charlotte 1, 


THE RANDALL CO., 539 New Center 
bidg., Detroit, Mich. Auto body trim 
accessories, auto body door panel 
binder, auto body headlining retainer, 
auto body door trim moulding, auto 
body headlining supports. M. C. 
Weaver, pres.; A. O. Engelhardt, vice- 
pres.; W. B. Behrens, secy., treas.; F. 
L. Seeley, sales mgr.; R. H. Young, 
chief engr. 


RANGER AIRCRAFT ENGINES, Divi- 
sion of Fairchild Engine & Airplane 
Corp., Farmingdale, Long Island, New 
York. Aircraft engines. Sherman M. 
Fairchild, chm. of bd.; J. Carlton 
Ward jr., pres.; Harold H. Budds, 
vice-pres., gen. mgr.; W. H. Schwebel, 
secy.; Webb Wilson, treas.; CC. O. 
Samuelson, contracts mgr.; <A. T. 
Gregory, chief engr.; F. D. Hubbard, 
pur. agt.; H. A. Hershfield jr., director 
public relations; A. W. Bezotte, asst. to 
gen. mgr.; E. M. Lester, asset. gen. mgr.; 
H. van Gerbig, asst. gen. mgr.; M. G. 
Demougeot, mfg. mgr.; J. F. Stengel, 
dir. of indus. relations. Adv. Agey.— 
Cecil & Presbrey, Inc. 


RAYBESTOS-MANHATTAN, INC., Pas- 
saic, N. J. Rubber goods, brake lining, 
clutch facings, brake service equip- 
ment, fan belts, radiator hose. Sum- 
ner Simpson, pres.; J. F. D. Rohrbach, 
vice-pres.; F. L. Curtis, vice-pres.; 
J. H. Merrell, vice-pres.; G. R. Weber, 
vice-pres.; Harry E. Smith, vice-pres.; 
Robert B. Davis, vice-pres.; E. A. 
Wakes, auto eqpt. sales mgr., 445 Lake 
Shore dr., Chicago; H. C. Dishman, 
branch mgr., 620 Fisher bidg., Detroit. 


R. B. M. MFG. CO., Div. of Essex Wire 


Corp., Ft. Wayne Ind. Switches, man- 
ual and magnetic), remote control re- 
lays, sclenoids. R. T. Pierson, sales 


: , pur. agt. Det. Rep.—Com- 
pany office, 14310 Woodward ave. 


READING BATTERIES, INC., Box 916, 


Reading, Pa. Lead acid etorage bat- 
teries, wet charged or bone dry 
charged, for automobiles, trucks and 
buses, aircraft, farm light plants, etc. 
D. R. Bomberger, pres., treas.; J. T. 
Moore jr., gen. mgr.; Harrison Peck, 
vice-pres., sales mgr.; Carl G. Reetz, 
chief engr.; Samuel Merkel, supt. 


. mer. 
Durno, Grand Rapids, 
Sere.—-Caldnel Baker, 


REO MOTORS, Inc., 1831 5. Washing- 
Mich. 


tom st., Lansing, Coaches, school 



























































































































buses, trucks, Henry Hund, pres.; 
Don Streeter, gen. sales mgr.; John T. 
Clark, export mgr.; R. K. Jack, chief 
engr.; J. J. Dervin, vice-pres. and 
pur. agt.; Joseph Sherer, vice-pres.; 
Frank L. adv. mgr.; Pete 
Hamelink, serv. mgr. Adv. — 
Grace & Bement, Inc., Detroit, Mich. 
(See display advertising index) 


REPUBLIC RUBBER DIV., Lee Tire & 
Rubber Co. of N. Y. Ine., Youngstown, 
QO. Molded and extruded products, 
hose, belting, A. A. Garth- 
waite, pres.; O. S. Dollison, vice-pres.; 
T. C. Boase, asst. secy.; BE. M. Ikirt, 

treas.; H. W. Croysdale, works 

-; H. P. Sehultz, sales mgr., adv. 

-; C. EB. McCormick, chief engr.; 

P. Kirchner, pur. agt. Det. Rep.— 

E. J. Schwartz, 801 New Center bidg. 

Adv. Agcy.— Wearstler Advertising, 

Inc., Youngstown, O. 


HE 


co . e NN. J. 
Manufacturers of flexible hose and hose 
assemblies, sheets, paint, solutions, 
dipped, coated and molded specialties 
of compar. protective clothing and 
gloves of compar, brass couplings and 
fittings. Edgar 8S. Peierls, pres., treas.; 
Herman E. Krebs, vice-pres., chge. sales 
and adv.; Curt E. Stretton, secy., dir. 
of pur. and stores; Wilbur W. Brooks, 
asst. secy., asst. treas.; Wallace Mac- 
William, chief engr.; Charles E. Con- 
over, ehge. of field engr.; Dr. Charles 
Dangelmajer, chief chemist.; Paul L. 
Francois, mgr. automotive div. 

(See display advertising index) 


REX METAL PARTS CO., 1295 W. 78th 
st., Cleveland, O. Fenders, grills, hoods, 
louvre panels, ventilators, ball corners, 
beaver tails, hinges, continuous piano 
type, custom built sheet metal parts. 
Anthony Malloy, pres.; Louis Konrad, 
secy.; A. Malloy, sales mgr. 


REYNOLDS & REYNOLDS CO., The, 800 
Germantown st., Dayton 7 O. Dealer 
accounting systems, promotion and 
follow-up material. R. H. Grant jr., 
pres.,; Frank F. Pfeiffer, vice-pres., 
gen. mgr.; Fred Burtanger,, vice-pres. 
chge. of lithographic prod.; Russell F. 
Cosby treas.; Carl J. Seifert, secy., 
mgr. standard systems div.; D. H. 
Lansing, sales mgr., std. sys. div.; 
W. P. Bonner, pur. agt.; Les Thomp- 
son, adv. mgr. Det. Rep.—Geo. Neu- 
brand, 536 Maccabees bidg. 


RIEHLE TESTING MACHINE DIV., 
American Machine and Metals, Inc., 
554 12th ave., East Moline, Ill. Test- 
ing machines, tensile, compression, 
and transverse; Brinell hardness test- 
ing machines; Vickers pyramid hard- 
ness testing machines; impact testing 
machines; instruments for samples 
tested. P. G. Mumford, pres.; J. C. 
Vander Pyl, vice-pres. and gen. mgr.; 
H. T. McMeekin, treas.; T. D. Mum- 
ford, compt.; A. 8. Rairden, sales 

Miller, chief engr..; 5S. 


adv. mgr. Det. Rep.—Henry E. Epley, 
7328 Hamilton blvd. Adv. Agcy.—The 
L. W. Ramsey Co., Davenport, Iowa. 
Contact, W. J. Henderson. 


RING-WALD PRODUCTS, 123 N. Lowry 

ave., Springfield, O. School bus safety 
devices, flashers, semaphores ignition 
equipment, solenoids, arc welding rod 
holders. Clarence Ringwald, gen. mgr., 
chief engr.; C. Kesler Ringwald, pur. 


agt. 


ROCKFORD METAL SPECIALTY CO., 
716 Cedar st., Rockford, Ill. Stamped 
metal products, assemblies, hub caps, 
radiator and gas tank caps, body trim, 
and kindred lines. oie M. _—. 
pres., gen. mgr., es megr.; - 8. 
Parker, vice-pres., treas.; W. H. Diehl, 
secy.; Tom H. Kingsbury, chief engr.; 
Jack L. Flynn, asst. mgr. in chge. 
prod., pur. agt. 


ROCKFORD DRILLING MACHINE Div., 
Borg-Warner Corp. 1301 18th ave., 
Rockford, Ill. Automotive clutches, in- 
dustrial clutches, power take-offs, E. 
Cc. Traner, pres.; EB. C. Shields, vice- 
pres. in chge. of sales; F. M. Palm- 
quist, secy.-treas.; G. L. Christian- 
son, asst. to gen. mgr.; R. A. Carlson, 
chief engr.; M. E. Carlson, pur. ast. 
Det. Rep.—E. C. Shields, vice-pres., 
gen. sales mgr., 7-234 General Motors 
bldg. Adv. Agcy.—Midwest Adv. Agcy., 
Rockford, Ill, Contact, W. A. Pitschke. 


ROCHESTER MFG. CO., INC., 100 Rock- 
wood st., Rochester, N. Y¥. Engine in- 
struments, oil pressure gauges, am- 
meters, heat indicators, gasoline 
gauges. William Mulcahy, pres., treas., 
gen. mgr.; Clark L. Hastings, vice- 
pres., sales mgr.; Warren W. Hastings, 
secy.; George E. Ford, chief engr.; L. 
A. Mumford, pur. agt.; J. 8. Lynch, 
adv. mgr. Adv. Agey.—Charles L. Rum- 
rill & Co., Rochester, N. Y. 


McQUAY-NORRIS 
PISTON RINGS 
eee 


PINS 
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PUMP PARTS 
BOLTS-BUSHINGS 


PROVEN IN SERVICE 





ROCKFORD METAL PRODUCTS CO., 716 


Cedar st., Rockford, lll. Stamped metal 
Products, assemblies, hub caps, radi- 
ator and gas tank caps, body trim, and 
kindred lines. A. M. Anderson, pres., 
gen. mgr., sales mgr.; W. S. Parker, 
vice-pres., treas.; W. H. Diehl, secy.; 
Tom H. Kingsbury, chief engr.; Jack 
_ asst. mgr. in chge. prod., pur. 


ROHM & HAAS OO., Ine., 222 W. Wash- 


ington eq., Philadelphia, Pa. Plastics 
(acrylic resin), plexiglas sheets and 
molding powder. Otto Haas, pres.; 
L. W. Covert, vice-pres. prod. and re- 
Search; 8. C. Kelton, secy.; D. Merri- 
wether, treas.; D. 8. Frederick, vice- 
pres. and sales mgr. D. A. Rothrock, 
plastics sales mgr.; P. J. Clarke, pur. 
agt.; Edmund Greene (plastics), adv. 
mgr. Det. HKep.—W. E. Biggers, 619 
Fisher Bidg. 


ROSS GEAR & TOOL CO., 800 Heath 


st., Lafayette, Ind. Steering gears. BE. L. 
Usner, pres.; Roy M. Reser, secy. and 
pur. agt.; A. F. Kanne, treas.; S. L. 
Bradley, vice-pres., chge. sales; W. K. 
Creson, vice-pres., chge. engr. Adv. 
Agey.—Sidener Van Riper Co., 1142 N. 
Meridan, Indianapolis, Ind. 


RUBEROID CO., THE, 500 Fifth ave., 


New York, N. Y. Automotive felts. 
Herbert Abraham, pres.; Karl Behre, 
secy., G. F. Bahrs, treas.; E. M. 
Railton, vice-pres., Chicago. Det. Rep. 
—H. B. Hutten, auotmotive sales mgr., 
1835 Lochmoor bivd., Grosse Pointe 
Woods, Mich. Adv. Agcy.—Ferry-Hanly, 
oi York, N. Y. Contact, Harold Naa- 


RUSSELL MFG. CO., THE, Middletown, 


Conn. Brake lining, clutch facings, au- 
tomotive equipment. G. M. Williams, 
chmn. of bd., pres., (on leave of ab- 
sence); C. J. Sherer, vice-pres., treas.; 
A. P. Smith, vice-pres., secy.; T. M. 
Russell jr., vice-pres.; Leo 8. Sullivan, 
mgr. automotive wholesale div.; Gus- 
tav Walters, chief engr.; G. T. Palmer, 
pur. agt. Det. Rep.—F. Acker Thomp- 
son; Wm. Heyd, General Motors bidg., 


Detroit. Adv. Agey.—Frank Whipple, 
Chas. W. Hoyt Co., Sth ave., New 
York, N. Y. 


RUSTLESS IRON & STEEL CORP., 3400 
E. Chase st., Baltimore 13, Md. Stain- 
less steel billets, bars & wire. Charles 
R. Hook, chmn. of bd. ,pres.; G. D. 
Moomaw, vice-pres.; C. R. Hook, Jr., 
secy.; Calvin Verity, treas.; E. P. 
Geary, asst. vice-pres. in chge. of sales; 
W. B. Pierce, mgr. market devel. div.; 
W. F. Marks, pur. agt.; J. L. Cotsworth, 
adv. mgr.; A. L, Feild, tech. dir.; 8S. P. 
Watkins, mgr. sales engr. div.; P. B. 
Kline, mgr. eastern sales; T. L. Moore, 
mgr. western sales.Det. and Pacific 
Offices—Detroit; H. S. DuDesill, dist. 
mgr. Los Angeles—S. M. Gahagen. Adv. 
Agcy.—St. Georges & Keyes, 250 Park 
ave., N. Y. 17. 


RYERSON & HAYNES, Inc., 2307 E. 
Ganson st., Jackson, Mich. Automobile 
jacks, metal tire covers, heater shells, 
accelerator assemblies emergency 
brake levers, control cross shaft as- 
semblies, moulding trims, miscellaneous 
screw machine products, miscellaneous 
metal stampings, small assemblies 
Glenn M. Brown, pres. and gen. mgr.; 
J. Henry Smith, vice-pres. in chge. of 
sales; T. D. Benson, secy.-treas.; R. 


pur. agt. Det. .—J. Henry Smith, 
908 Fisher bidg., Detroit. 


Ss 
SAFETEE GLASS CO., 4717 Stenton 
ave., Wayne Junction, Philadelphia, Pa. 
Flat, bent plate and sheet glass for 
automobiles; Safetee glass laminated 
mirrors; non-glare glass; dehydrated 
glass. Ralph A. Gibbs, pres.; James W. 
Gibbs, vice-pres.; A. Boehm, secy.; 
Cc. L. Krebs, treas.; C. A. McCusker, 
sales mgr.; A. G. Worrall, chief engr. 


SAFETY SPEED CONTROL CO., 212 Ma- 
rietta st., Atlanta Ga. Safety speed 
control governors. Nat’l Distr.—Safety 
Equipment Co., 212 Marietta st., At- 
lanta 3, Ga. 


SAGINAW PBODUCTS CORP., 68 Wil- 
liamson st., Saginaw, Mich. Highway 
trailers, industrial trucks and trail- 
ers, conveyor equipment, industrial & 
furniture casters and pneumatic wheels. 
M. K. Pribil, pres.; G. K. Mulholland, 
vice-pres. & treas.; C. L. McMillan, 
secy.; G. K. Mulholland & M. K. 
Pribil, exec. com. 


SANTAY CORP., 351 N. Crawford ave., 
Chicago 24, Ill. Automotive specialties: 
cigar lighters, gear shift knobs, spinur- 
wheels, key chains, and ash trays. 
Thermoplastics, stampings, electro-me- 
chanical assemblies. Daniel Szantay, 
pres.; John H. Deer, vice-pres.; Elmer 
D. Szantay, treas.; Earl R. Keown, secy. 
Det. Rep.—Paul W. Seiler, 7779 Cort- 
land ave. Detroit 4, Mich. 


SAGINAW GRILLE O©0O., 2119 8. Jef- 
ferson, Saginaw, Mich. Automobile, 
truck parts, aircraft and conveyor parts. 
R. B. Beuthin and Otto Carlson, owners; 
E. C. Swift, gen. mgr., pur. agt., adv. 
mgr. Det. Rep.—J. A. Sargent, 805-06 
New Center bidg., Detroit 2, Mich. 


SAGINAW STEERING GEAR, Division, 
G. M. O., Saginaw, Mich. Steering 
gears, universal joints, propeller shafts, 
steering co links and tie rods, 
engine parts, precision parts for en- 
gines. W. H. Doerfner, gen. mgr.; W. 
A. Kull, sales mgr.; H. Hawkins, chief 
engr.; W. H. Taylor, pur. agt. 


SCHARTOW IRON PRODUOTS OCO., 
16th st., & Junction ave., Racine, Wis. 
Piston ring compressors, valve grinders, 
axle re- tool, valve stem 
bushing remover, hack saws, tool kits, 
battery hold-downs, sub battery car- 
Sepa wake aieiea aenan  oo 
clamps, ive ng springs, » 
haust repair flanges. Frank E. Schar- 
tow, pres., treas.; M. P. Schartow, 
vice-pres.; Miss M. M. Poulsen, secy. 


SCHAUER MACHINE O©0., 2060 Read- 

ing rd., Cincinnati! 2, O. Ideal speed 
lathes, Ideal grinders (bench and too! 
Electrox battery 


post), chargers, 
Electrox battery eliminators. A. J. 


SCHELM 
Kinley st., East 


SCIAKY BROS., 


SCINTILLA MAGNETO DIV., 
Aviation 


SCULLY SIGNAL CO., 


Kohn, gen. mgr.; J. K. Wilson, sales 
mgr.; G. L. Nord, chief engr.; R. C. 
Wheelbarger, pur. agt. Det. Rep.— 
Goodspeed-Detroit Co., 2832 E. Grang 
bivd. Adv. Agey.—Rudolph Krebs, 
Cincinnati, O. 


INC., 129 Me- 
Peoria, Ill. Industria) 

trailers, motor truck bodies, all steel 
beverage bodies, refrigerated ice cream 
es, one and display 


SCHNABEL ©O., 8. Tenth and Muriel 


sts., Pittsburgh, Pa. For motor trucks: 
standard ice cream bodies, retail milk 
haul bodies, wholesale milk haul bodies, 
steel dump bodies, retail bakery bodies, 
custom built bodies of any description. 


pur. agt.; 


SCHRADER’S BON, A., div. Scovill Mig. 


Co., Inc., 470 Vanderbilt ave., Brook- 
lyn, New York. W. T. Hunter, vice- 
pres.; R. L. deBrauwere, asst. secy.; 
Vv. C. Greaves, div. compt.; W. T. 
Hunter, gen. mgr.; G. A. Drew, sales 
mgr.; 8S. T. Williams, chief engr.; C. 
Wilcox, pur. agt.; D. 8. Hunter, adv. 
mgr. Det. Rep.—A. Schrader’s Son 
Div., 6460 Kercheval ave. Adv. Agcy. 
—John Falkner Arndt & Co., Inc., 
15th and Locust st., Philadelphia, Pa 
(See display advertising index) 


SCHWITZER-CUMMINS CO., 1125 Massa- 


chusetts ave., Indianapolis, Ind. Fans, 
water pumps, oil pumps, super- 
chargers, aircraft parts, ammunition 
components, Stokol stokers, ventilating 
units, blower wheels. Louis Schwitzer, 
pres.; Louis Schwitzer jr., vice-pres., 
gen. mgr.; Walter Sormane (stoker 
div.) sales mgr.; Kurt A. Beier chief 
engr. auto div.; H. E. Blasingham & 
A. N. Phillips, pur. agt.; Fred S. Robin- 
son, adv. mgr. 


4915 West 67th st., 
Chicago, Ill. Electric resistance welders: 
spot welders—press and rocker arm 
types, seam welders, roll spot welders, 
portable welders with all types of 
portable guns, stored energy welders, 
prejection welders, flash welders, butt 
welders, electronic controls for welders. 
Partnership consisting of: David 
Sciaky, chief engr.; Sam Sciaky, in 
chge. of prod.; Maurice Sciaky, in chge. 
of administration, sales and personnel, 
and Mario Sciaky, asst. to chief engr. 
W. R. Bernardi, sales mgr..; J. L 
Bilik, pur. agt.; J. W. Newhall, adv. 
mgr. 


Bendis 
Corp., Sherman ave., Sidney, 
N. ¥. Ignition for internal combustion 
engines, switches, radio shielding, 
shielding harness, spark plugs, battery 
ignition, fuel. pumps, injector nozzles. 
G. E. Steiner, comptr.; H. Hanni, gep 
mgr.; C. J. Brennan, asst. gen. mgr.; 
T. Z. Fagan, sales mgr.; Alex Bekker, 
pur. agt. Adv. Agcy.—MacManus, John 
and Adams, Fisher bidg., Detroit. 


88 First st., 
Cambridge, Mass. Gasoline tank signal 
or whistle VENTALARM. Frank P. 
Scully, pres.; Edw. C. Kleber, asst. 
treas.Det. Rep.—W. M. Rosborough, 704 
Stephenson bidg. 


Beardsley, secy.; Paul R. Beardsley, 
treas.; Neil A. Moore, vice-pres., gen. 
mgr.; G. W. Davies, sales mgr., orig. 
equip.; J. E. Norwood, sales mgr. re- 
placement sales; J. H. Ballard, chief 
engr.; R. 8. Harvey, pur. agt. Det. 
Rep.—E. C. Beck, 5-248 General Motors 
bidg. Adv. Agcy.—Roche, Williams & 
Cleary, Chicago Ul Contact J. M. 
Cleary. 


SEAMAN PAPER CO., 222 W. Adams S&t., 


Chicago 6, Ill. Deadening felt, Seapak, 
Kwilko aircraft and automotive insulat- 
ing materials. D. R. Seaman, pres.; 
Raymond Ring, vice-pres.; L. Springer, 
secy., pur. agt.; A. J. Drusch, treas., 
gen. mgr.; Clayton Seaman, sales mgr.; 
W. R. Zwecker, chief engr.; J. B. Sea- 
man, Det. mgr. Det. & Pac. Coast 
offices—1625 E. Grand blivd., Detroit; 
1051 N. Hollywood Way, Burbank, 
Calif.; Chanin bidg., New York City. 


SEIBERLING RUBBER CO., Akron, O. 
Tires, tubes, mechanical rubber goods, 
rubber heels & soles. F. A. Seiberling, 
chmn. of bd.; J. P. Seiberling, pres.; 
Cc. W. Seiberling, vice-pres.; J. L 
Cochrun, vice-pres. chge. of sales; W. 
A. M. Vaughn, vice-pres., treas.; H. 
P. Schrank, vice-pres. chge. of prod.; 
W. P. Seiberling, secy.; H. E. Thomas, 
asst. treas., asst. secy.; E. E. Neyland, 
pur. agt.; BE. H. Cook, acting adv. mer. 
Adv. Agey.—Meldrum & Fewsmith, 
Cleveland, O. 


SEWELL MFG. ©O., 18326 Van Dyke 
ave., Detroit, Mich. Plastic materials: 
acetate and nitrate sheeting—moulded, 
cut, fabricated. Winifred M. Sewell, 
owner; W. M. Sewell, sales mgr.; Carl 
M. Johnson, chief engr. 


SHAKESPEARE PRODUCTS CO., 241 E. 
Kalamazoo ave., Kalamazoo 2, Mich. 
Controls, automotive, aircraft, road 
machinery, heavy-duty trucks, push 
and pull type, positive locking type, 
lever type, engine controls. Also flexible 
casings. H. G. Shakespeare, pres.; D. 
E. Wallace, vice pres.; Monroe Shake- 
speare, secy., gen. mgr.; Wm. D. Har- 

treas.; M. Balch, sales mgr.; 
Patterson, chief engr.; H. 

Barron, pur. agt.; C. W. Davis, adv. 

mgr. Pac. Coast Offices—Burklyn Co., 

3429 Glendale blvd., Los Angeles, Calif. 

Burklyn Co., Box 4038 Inter Bay Sta- 

tion, Seattle, Wash. Burklyn Co., 4309 

Oak Lawn ave., Dallas, Tex. C-H En- 

gineering, 137 Wellington st. W., To- 

ronto, Ont, Canada. Det. Rep.—Paul 

L. Keachie, 710 Stephenson bidg. Baf. 

Rep.—Burton Sales, 614 Brisbane bidg., 

Buffalo, N. Y¥. 


SHELLER 
Portland, Ind. Steering wheels, mol 


SHERWIN-WILLIAMS CO., 


SHULER AXLE CO., 
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SHEFFIELD CORP., 721 Springfield st., 


Dayton, O. All types of standard and 
special gages, and measuring instru- 
ments, burnishing machines, chamfer- 
ing machines, grinding machines, 
special machine tools, dies, fixtures 
and contract service. Louis Polk, pres.; 
A. Polk, vice-pres.; C. H. Reynolds, 
vice-pres.; Edward T. Noe, secy.; Os- 
car M. Polk, treas. and chmn. of bd.; 
John P. Bernard, gen. mgr.; O. A. 
Ahlers, chg. of distribution; Albert 
Wartinger, chief engr.; Robert Cannon, 
pur. agt.; W. I. Wilt, adv. mer.; Pay 
Aller, dir. of res.; C. W. Hamilton. 
dir. pub. rel. Det. Rep.—C. H. Reyn- 
olds, 7310 Woodward ave. Adv. Agcy. 
—Witte & Purden, Detroit, Mich. 


SHELL OIL ©O., THE, 50 W. 50th st., 


New York, N. Y¥. Petroleum products. 

Fraser, pres.; P. E. Lakin, 
vice-pres., marketing; J. W. Watson, 
treas.; H. L. Curtis, ass’t to pres.; 
Harry Jacobs, sales mgr.; H. W. 
Bratches, pur. agt.; D. C. Marschner, 
adv. mgr. Det. Rep.—John Southworth. 
Adv. Agey.—J. W. Thompson Co., 420 
Lexington ave., New York, N. Y. Con- 
tact, Henry Stevens. 


MFG. CORP., 8. Bridge st., 


McFarland, chief engr.; B. J. 
pur. agt. Det. Rep.—E. J. Cosgrave, 
(sales mgr.) 2-128 General Motors bidg. 


THE, 101 
Prospect Ave., N.W., Cleveland. Paints, 
varnishes, lacquers, Govt. specification 
finishes, aeronautical finishes, pigments 
and chemicals, insecticides. A. W. 
Steudel, pres.; N. E. Van Stone, vice- 
pres.; T. G. Murphy, L. H. 
Schroeder, 3 

dir. of sales; ° 
sales mgr.; F. H. Lang, chief engr.; 
R. F. Hennig, dir. of pur.; C. F. Toll, 
dir. pub. Det. Rep.—D. J. Connally, 1360 
E. Milwaukee ave. Adv. Agcy.—Newell- 
Emmett, Inc., New York, N. Y. Contact 
T. J. Maloney. 


Ine., 2nd and 
Iowa sts., Louisville, Ky. Axles of all 
types, brakes, forgings, machined 
parts, J. P. Potter, pres.; R. L. Bishop, 
vice-pres.; C. M. Erthle, pur. agt.; 
J. J. Hart, treas.; R. B. Liggett, chief 
engr. Adv. Agcy.—Doe-Anderson Agcy., 
yg Ky. Contact, Warwick An- 
erson. 


SIGHT FEED GENERATOR CO., THE, 


14 No. 10th st., Richmond, Ind. Acety- 
lene generators, arc welders. C. F. 


Smith, pres.; H. J. Howey, vice-pres.,. 





SILVER VOGUE AUTO 





sales mgr.; B. B. Rinck, treas.; Wm. B 
Rea, ont sales ~— ont A. an 
pur. . & B. . v. “ : 
Agcey.—Siedner & Van Riper, . In- 
dianapolis, Ind. 


SEAT COVER 
CO., 6713 Fifth ave., Brooklyn, N. Y. 
Auto seat covers made of fibre, cloth, 
satin and plastic fabrics, complete cat- 
alogue will be matied on request. I. Sil- 
ver, owner. 


SIMMONS MFG. CO., THE, Ashland. 
Ohio. Hydraulic aircraft cylinders, up- 
lock aircraft mechanisms, hydraulic 
units, hydraulic jacks, aircraft parts, 
automotive parts. Scott A. Rogers, 
pres.; H. Dennison, treas.; J. D. Rogers, 
vice-pres., gen. mér.; J. H. Griswold. 
secy.; H. M. Reuss, chief engr.; John 
Smoot, prod. supt.; H. D. MacNamara, 
pur. agt. 


SIMONIZ CO., The, 2100 Indiana ave., 
Chicago, Il. Simonitz and Ssimoniz 
Kleeners, self polishing Simoniz for 
floors, household Simoniz, EZ-2 chrome 
cleaner, 8.A. shampoo for rugs and 
upholstery, rubber dress and whiteside. 
Elmer Rich, pres.; H. L. Nehrbass, 
vice-pres.; B. M. Schutz, secy., pur. 
agt.; H. Keller, treas.; EB. G. Hickey, 
sales mgr.; Dr. Oren Grimsley, chief 
engr. Pacific Coast Office—i637 8. 
Ogden dr., Los Angeles, Calif. Adv. 
Agey.—George H. Hartman Co. 


SINCLAIR GLASS CO., Ceredo, W. Va. 
Tail lamp lenses, license lenses, various 
types of reflex lenses, parking light 
lenses, dome light lenses, vigil glasses. 
F. F. Hodges, pres.; R. A. Schober, vice- 
pres.; F. R. Hodges, secy.-treas. 


SINKO TOOL & MFG. ©O., 351 North 
Crawford ave., Chicago, Ill. Injection 
molding, stampings, electro-mechanical 
assemblies, automatic cigar ters. 
Daniel Szantay, pres.; John H. r, 
vice-pres.; Elmer D. Szantay, secy. 
Det. Rep.—Paul W. Seiler, 7779 Cort- 
land ave., Detroit, Mich. 


A AN 

SKF INDUSTRIES, Inc., Front st. and 
Erie ave., Philadelphia 34, Pa. Ball and 
roller bearings, transmission appli- 
ances. W. L. Batt, pres.; S. FP. Woll- 
mar, exec. vice-pres.; T. W. Dinlocker, 
vice-pres. and treas.; R. H. DeMott, 
vice-pres. chge of sales; C. P. Collins, 
secy.; R. R. Zisette, gen. sales mgr.; 
G. Palmgren, chief engr.; H. J. Lance, 
pur. agt.; R. C. Byler, adv. mgr. Det. 
Rep.—W. C. Ahlers, 2820 E. Grand 
blvd. Adv. Agey.—Geare Marston Co., 
Philadelphia, Pa. 


(See display advertising index) 





Ready to Speed 
Production and Sales 


Ellis quality automobile cloths will be ready as fast 


as you need them. Proof that there is no substitute 


for 100% wool upholstery broadcloths has multi- 


plied in the years of new car shortage. 


Check the condition of Ellis cloths in prewar 
models. Check the condition of Ellis cloths still 


doing duty in prewar air liners. Safeguard your 


reputation for quality. It will be important 


when competition gets keen again. 


Specify 


Ellis. A. D. ELLIS MILLS, INC., Monson, 


UPHOLSTERY FABRICS 


ny ae aie 
Crblen. 
Sa wonLe Massachusetts. 
nna hen 
Ellis 
AUTOMOBILE AND AVIATION 
UNIFORM CLOTHS 


DETROIT OFFICE: 82 LATHROP AVENUE—LESTER J. COLBY, MANACER 


SPECIALTIES 
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SKILSAW, INC., 5033 Elston ave., Chi- 
cago 30, Ill. Portable electric tools: 
drills, disc sanders, grinders, belt 
sanders, saws, blowers, etc. J. W. 
Sullivan, chmn. of bd.; Bolton Sullivan, 
pres.; E. W. Ristau, vice-pres.; Z. J. 
Kelley, secy.; Edwin B. McCorvile, 
treas.; M. F. Huseby, sales mgr.; J. L. 
McManus, pur. agt.; Delmar DeWo‘f, 
adv. mgr.; A. C. Pagenstecher, mer. 
auto. div.; W. A. Mihelich, export mgr.; 
Kasmer Bloniarz, asst. export mer. 
Pac. Coast Offices—2645 Santa Fe 
ave., Los Angeles; 2065 Webster sv., 
Oakland; 1115 EB. Pike st., Seattle; 724 
W. Burnside, Portland. Det. Rep.— 
4615 Woodward ave. Adv. Agscy.—TZarle 
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Ludgin & Co., 
Chicago, Ill. 


SKINNER PURIFIERS, INC., 1500 
Trombly Ave., Detroit, Mich. Aviation 
filters: for air (to flight instruments), 
aviation gasoline, aviation oil, hydrau- 
le fluids, anti-icing fluid, air dehydrat- 
ing, air compressors, air lines. Mar- 
ine filters for turbine oil, diesel fuel 
oil, diesel lubricationg oils, water con- 
sate. Transportation filters: for air 
(trucks and tractors), lubricating oil. 
Industrial filters: for air compressors, 
air lines, ammonia compressors, lub- 
ricating oils, coolants and cutting oils, 
hydraulic fluids, production oils, (high 


121 W. Wacker dr., 


Pledged to all-out aid to America’s fighting 
forces, NORMA-HOFFMANN is devoting all its 
resources and its 30 odd years’ experience 
to the production of PRECISION BEARINGS for 
Army, Navy and Air Force units. 


BUY WAR 


BONDS 


NORMA-HOFFMANN BEARINGS CORP'N. 


STAMFORD, CONN. 


FOUNDED 1911 


PRECISION BALL, ROELER AND THRUST BEARINGS 


Electric Motor Powered Compressor 


Gasoline Engine Powered Compressor 


Curtis Air Compressors Help You 
Solve the Manpower Shortage! 


With the increasing shortage of 
manpower, you can save time and 
save labor by using air tools and 
equipment operated by a Curtis Air 
Compressor. And today, you can get 
a ae ee for Curtis Compres- 
sors to furnish air for the many labor- 
saving tools used in service work. 


Air power enables you to turn out 
more jobs per day, even with less 
help than formerly required for 
manual operations—use it for the 


tools and jobs listed on this page. 

Curtis Air Compressors are de- 
signed to deliver a completely ade- 
quate supply of air and to give you 
most efficient performance, longer 
life at lowest expense for mainte- 
nance. Keep up with the demand for 
service and solve your manpower 
problem with Curtis airpower. Write 
today for complete information on 
prices and priority ratings. 


Use the air from your Curtis Compressor for the following tools and jobs: 


Grease guns 
Riveting hammers 
Tire spreaders 
Fender hammers 
Brazing forges 

Tire regroovers 
Pneumatic wrenches 


Car washers 
Spring sprayers 


vicTORY 
BUS 
gtates 


NDS 


Spark plug testers 
Engine cleaning guns 


Pneumatic hoists 
For blowing out carbon 
For cleaning parts 


Door opening devices 

Air drills 

For drying parts 

Paint sprayers 

Air jacks 

And many other labor-saving 
tools and operations 


CURTIS PNEUMATIC MACHINERY DIVISION 
of Curtis Manufacturing Company 


1976 Kienlen Avenue, St. Louis 20, Missouri 


CURTIS 


ST. LOUIS - NEW YORK - CHICAGO - SAN FRANCISCO - PORTLAND 


SORENG-MANEGOLD CO., 


speed), oil -reclaiming, ofl removal 
from water condensate. R. L. Skinner, 
pres. and gen. mgr.; C. T. Skinner, 
secy.-treas.; James H. Skinner, sales 
mgr. and adv. mgr.; Walter Kasten, 
chief engr.; O. P. Dameron, pur. agt. 
Adv. Agcy.—C. E. Rickerd, Inc., 5462 
Second Ave., Detroit, Mich. 


SKINNER CO., THE, LTD., Wolf and 
Simcoe sts., Oshawa, Ont., Canada. 
Spring steel bumpers, bumper guards, 
wheel discs, wheel trim rings, shock 
absorber plates. Charles Getler, chmn. 
cf bd., vice-pres.; Fred V. Skinner, 
pres.; Melville C. Mason, secy.; George 
C. Phelps, treas.; Fred V. Skinner, gen. 
mgr.; A. E. Lowry, asst. treas. Det. 
Rep.—Houdaille-Hershey Corp., 2188 Na- 
tional Bank bldg., Detroit 26, Mich. 


SMITH MFG. CO., INC., F. 

Davis st., Rochester 2, N. Y. 
ventilators, hydraulic stop light switches, 
directional flashers, circuit breakers, 
AC and DC fractional h.p. motors. 
H. P. Toppin, pres.; H. M. Sylvester, 
secy.-treas. and sales mgr. motor and 
automotive div.; V. Matulaitis, chief 
electrical engr.; E. I. Rusk. chief 
mech. engr.; W. T. Jensen, adv. mgr. ; 
G. J. Andres, pur. agt. Det. Rep.—E. 
W. Griffith, 6432 Cass ave. 


SNAP-ON TOOLS CORP., Kenosha, Wis. 
Wrenches, mechanics’ hand and power 
tools, tool chests and roller benches; 
electric hydraulic and pneumatic shop 
equipment. J. Johnson, pres.; Rogers 
Palmer, vice-pres., sales mgr.; W. A. 
Seidemann, vice-pres., secy.; W. Ne- 
mitz, treas.; Geo. Walraven, chief 
engr.; F. A. Tetzlaff, pur. agt.; Geo. 
A. Smith, adv. mgr. Branch offices in 
all principal cities. Adv. Agcy.—Scott- 
Telander Co., Milwauke2, Wis. Con- 
tact. H. L Telander. 

(See display advertising index) 


SNAP-UP GAS CAP CO., 1700 Carter ave., 
Ashland, Ky. Electric Snap-Up Gas 
Cap. Scotty Roberts, W. W. Lindsey, 
partners. 


SNYDER MFG. CO., 22nd and Ontario 
sts., Philadelphia 40, Pa. Grille guards, 
auto radio antennae, battery accesso- 
ries, fender repair tools. Benj. L. Sny- 
der, pres.,. gen. mgr.; Gerson Sny<er, 
vice-pres., chief engr.; Richard Morris, 
sales mgr.; Sigmund Segal, pur. agt.; 
Philip Klein, adv. mgr.; Albert Hirsch. 
electro-plater. Adv. Agcy.—Philip Klein 
Adv. Agcy. 


SOBENITE, INC., 1026 King st., South 
Bend, Ind. Injection moulded plastics. 
Alex Dick, pres.; P. H. Sanders, vice- 
pres.; D. R. Mitchell, vice-pres.; D. H. 
Sanders, secy.; N. 8. Bowsher, treas. 
Det. Rep.—D. R. Mitchell, Owosso, 
Mich. Chicago Rep.—R. S. Stephens, 
608 8. Dearborn. 


SOCONY-VACUUM OIL CU., Ine., 26 
Broadway, New York, N.Y. Oils, gaso- 
line, cylinder oils, paint products and 
specialties, etc. J. A. Brown, chmn. of 
exec. comm. and pres.; C. E. Arnott, 
A. F. Corwin, W. L. Faust, H. F. 
Sheets, vice-pres.; G. V. Holton, vice- 
pres & gen. cnsl.; W. D. Bickham, 
secy.; A. T. Roberts, treas. & compt.; 
Eben Griffiths, adv. mgr.; A. E. Esser, 
chief engr.; J. R. Taylor, pur. agt. Adv. 
Agcey.—Compton Advertising, Inc. 


SONNEBORN SONS., INC., L., 88 Lex- 
ington Ave., New York, N. Y. Auto- 
motive lubricating oils and greases, 
upper motor lubricant, aviation lub- 
ricants, diesel lubricants; anti-corrosion 
oils, Dr. Ferdinand Sonneborn, pres.; 
Julius F. Roten, vice-pres.; Rudolph 
G. Sonneborn,:treas.; Dr. F. W. Breth, 
tech. dir.; Lee R. LaViez, sales mgr. ; 
F. W. Werner, pur. agt.; Jack Koel- 
lisch, adv. mgr. Adv. Agcy.—Charles 
W. Hoyt, New York, N. Y. Contact, 
Norman Lampert. 


1901 Cly- 
bourn ave., Chicago, Ill. Switches, 
standard and special, plugs, and re- 
ceptacles, wiring assemblies, solenoids 
and junction blocks. E. M. Soreng, 
pres., gen. mgr.; A. A. Moritz, vice- 
pres., secy.-treas.; John B. Whitted, 
chief engr.; E. A. Nelson, pur. agt. 
Det. Rep.—A. Hafke, Curtis bidg., 
Madison 6190. South Bend Rep.—Wayne 
Cc. Kirk, 2811 Mishawaka ave., South 
Bend 33332. 


SOUTH BEND WOOD PARTS, INC., 1344 


W. Sample st., South Bend 21, Ind. 
Wooden trays, cradles, platens and con- 
tainers. Also special woodwork for war 
needs. N. 8. Bowsher, pres.; Alex Dick, 
vice-pres., gen. mgr.; D. H. Sanders, 
secy.-treas.; William M. Leslie, pur. agt. 

Rep.—D. R. Mitchell, Owosso, 
Mich. 


SOUTH DAKOTA MOTOR TRADES 


ASSN., Huron. R. D. Albaugh, pres.; 
H. N. Tufty, vice-pres.; G. W. Chitty, 
secy.; Bruce D. Urquhart, treas. 


SPARKS-WITHINGTON ©O., North st., 


Jackson, Mich. Automotive warning sig- 
nals, marine horns, aviation sanding 
gear warning signals, sirens for motor 
vehicles and municipalities. Harry G. 
Sparks, pres.; William J. Corbett, vice- 
pres.; David L. Johnson, secy.; Harold 
M. Johnston treas.; Harry G. Sparks, 
gen. mgr.; E. T. H. Hutchinson, sales 
mgr.; Geo. A. White, chief engr.; 
John Towler, pur. agt. Det. Rep.— 
Elton Eldredge, 225 Covington dr. Adv. 
Agey.—Brooke, Smith, French & Dor- 
rance, Detroit, Mich. Contact, Clarke 
Wilmot. 
(See display advertising index) 


SPARTAN INDUSTRIES, Manufacturing 


Division, 6560 Cass ave., Detroit 2, 
Mich. Marlette Division, 3487 S. Main 
st., Marlette, Mich. Production manu- 
facturing, screw machine products, spe- 
cial machinery, tools, dies, jigs, fix- 
tures, semi-tool work, automotive parts 
and accessories, thread gauges, rings, 
plugs, standard or master setting gauges 
to specification. Flush pin-plain plugs 
or snap gauges. Hi Speed cutting tools, 
flat form dovetail, etc. Production ex- 
ternal thread grinding and gear shap- 
ing or hobbing, punch press parts up 
to 400 tons, modern welding and sol- 
dering. Forgings, experimental or pro- 
duction, rough or machined. Co-part- 
nership: A. L. Rehm, E. H. Buchner. 
Adv. Agcy.—Charles M. Hargrave, 115 
E. Grand River, Detroit, Mich. 


SPEAKER, J. W., CORP., 3059 N. Weil st., 
Milwaukee 12, Wis. Match patches, 
vulcanizing units, vulcanizing clamps, 
fleet emergency kits, synthetic repair 
materials, super tire and casing repair 
‘units, cemented blow-out patches, 
Speaker heatabs and cookits (stoves 
or hot plates). John W. Speaker, pres., 
treas., gen. mgr.; Donali O. Brace, 
vice-pres.; Frank Mueller, secy.; H. C. 
Gates,, sales mer.; H. K. Watson, pur. 
agt.; Marcus H. Moss, Canadian 
Speaker Corp., managing dir. Pac. 
Coast Offices—Leethem Co. (ware- 
house), 1341 South Hope st., Los An- 
geles 15, Calif.. Mr. G. E. Leethem. 
Adv. Agcy.—Klau-Van Pietersom Dun- 
lap Associates, 744 N. Fourth st., Mil- 
waukee 3, Wis. 


SPENCER MFG. CO., THE, Spencer, O. 
Automotive replacement axles & pro- 
peller shafts. in‘tustrial shafts to blue- 
print specifications, upse: forgings. 
Cc. C. Spence, pres. gen. mg-:., sles 
mgr. & adv. mgr.; C. J. Snvble. vc-- 
pres,. secy. & pur. agt.; J. B. Firestone, 
vice-pres., treas.; F. F. Johncon, vice- 
pres., gen. plant sup‘. & chief engr. 
Det. Rep.—J. W. Dunn, 8-155 General 
Motors blds. 


SPENCER TRAILER OCO., Augusta, 
Kans. Truck trailers and bodies, grav- 
ity cushioned fifth wheels, trailer true 
beam axles, truck and trailer two-shoe 
brakes, trailer hubs and drums. F. G. 
Spencer (co-partner); D. Davis, gen. 
mgr. and chief engr.; R. T. Curran, 
sales mgr.; E. F. Hathorn, pur. agt. 
Adv. Agey.—McCormick-Armstrong Co., 
Wichita, Kans. 


SPICER MFG. CORP., 4100 Bennett rd., 
Toledo 1, O. Universal joints, propeller 
shafts, transmissions. clutches, axles. 
power take offs, etc. C. A. Dana, pres.; 
R. E. Carpenter, vice-pres., gen. mgr.; 
Wm. Fairhurst, vice-pres., sales megr.; 
J. E. Padgett, vice-pres.; C. D. Peter- 
son, chief engr.; E. C. Sudhoff, pur. 
agt.; C. F. Souder jr., asst. adv. mgr.: 
J. V. Melick, secy.-treas.; L. L. Melick, 
asst. treas.; R. B. Haynes, equipment 
megr.; F. P. Hall, mgr. axle div.; 
J. H. Tuttle prod. mgr.; J. Jones, mfg. 
mgr.; D. F. Kalish. service mgr.; D. D. 
Robertson. asst. sa'es mgr. Adv. Agcy. 
—Meldrum & Fewsmith. Cieveland, O. 


SPONGE AIRE SEAT CO.. IN*™. 166 
Chandler st., Buffalo 7 N. Y. Truck 
and tractor seats and backs. Canvas 
and duck prodvcts; tazna lins iops. 
E. F. Becher. pres. and gen. mg-.; C. 
H. Kent, vice-pres., sales; H. I. Do- 
remus, vice-pres., engr.; E. E. Meyne, 
secy.; M. Barber, pur. agt. 


SPONGE RUBBER PRODUCTS CO., 
THE, Derby, Conn. Sponge rubber 
“lers for seat c-shions cowl gackets 
arm rests, weatherstripping, beading 
for uphostery, floor mat cushions, in- 
elation ani sound proofing. F. M. 
Daley, pres.; R. A. Holbrook, vice- 
pres.; Wm. R. Todd, secy.-treas., gen. 
mgr.; W. F. Newton, sales mgr.; B. M. 
Leavy, adv. mgr.; L. H. DeWvk. chief 
engr.; E. D. Gunn, pur. agt. Det. Rep. 
—A. G. Brodie, Banian Corp., 631 New 
Center bidg. 


SPRAKER MFG. CO., INO., 1411 East 
20th st., Indianapolis 7, Ind. Automo- 
tive service tools, valve grinders, cylin- 
der head removers, valve lifters, valve 
assembly pullers, stud removers, Barke 
spring tools, escutcheon plate tools, 
tire tools. W. R. Poland, pres., gen. 
mgr., chief engr.; L. C. Poland, vice- 
pres., treas.; John J. Poland, secy. 


SPRING DIVISION, Borg-Warner Corp., 
Madison st. and 25th ave., Bellwood, 
Ii. Precision mechanical springs for 
the automotive trade; precision me- 
chanical springs for the aviation in- 
dustry. War products: 20 mm. links, 
.50 cal. metallic belt links, 37 mm. 
metallic belt links. D. E. Gamble, 
pres.; H. P. Troendly, vice-pres. and 
gen. megr.; Clyde Bissell, secy.-treas. ; 
L. R. Seen, pur. mgr. 


SPRINGFIELD AUTO DEALERS ASSN., 
313 S. 6th st.. Springfield, Ill. C. F. 
Wilson, pres.; E. W. Bates, vice-pres.; 
W. FP. Dagon, secy.-treas. 


STACKPOLE CARBON CO., Tannery st., 
St. Marys, Pa. Carbon, graphite, elec- 
trophaphitic & metal brushes for all 
types of rotating equipment (starters, 
generators, magnetos, amplidynes, in- 
verters, dynamotors, etc.) Carbon, 
copper graphite, silver graphite & rare 
metal contacts; high altitude brushes 
& contacts; carbon piles for regulators; 
carbon segments for friction clutch; 
water & oil pump seals; fluid drive 
seals; clutch throw-out bearings; weld- 
ing & battery carbons; fixed & variable 
resistors; spark plug resistors; toggle, 
slide & rotary index switches; graphite 
anodes for electrolytic cells; electrodes 
for electric furnaces; impervious car- 
bon & graphite pipes & fittings; car- 
bon crucibles & carbon specialties: 
iron cores & miscellaneous powdered 
metallurgy parts. H. C. Stackpole, 
chmn. of bd.; L. G. Hall, pres.; H. 8. 
Conrad, vice-pres., gen. mgr.; J. H. 
Stackpole, vice-pres., chge. of electronic 
components div.; E. L. Meyer, secy.; R. 
A. Scholes, asst. treas.; W. E. Clancy, 
sales mgr., carbon div.; H. A. Wil- 
liams, sales mgr.. electronic components 
div.; V. H. Sanders, mgr. of engr.; J. 
F. Joyce, pur. agt.; A. A. Haberberger. 
works mgr. Det. Rep.—J. E. Vollmer, 
18310 Pennington dr. Teledeo Rep.—A. 
T. Kelly, 2002 N. Cove blvd. Adv. Agcy. 
—H. P. Bridge Co., Philadelphia, Pa. 
Contact, Harry P. Bridge. 


STAINLESS & STEEL PRODUCTS CO., 
1000 Berry ave.,.St. Paul 4, Minn. 
Steel barrels, oil storage tanks, pres- 
sure tanks, fuel oil tanks, truck and 
trailer tanks, furnaces, steel fabricated 
items; mfr. of stainless steel, monel, 
brass, copper, aluminum, etc. P. W. 
Casey, pres., gen. mgr.; H. C. Klages, 
vice-pres.; W. A. Morse, secy., treas.; 
A. E. Bauer, chief engr.; A. A. Zapf, 
pur. agt.; S. E. Peterson, adv. mer. 
Dep. Rep.—Edward W. Weiler, cons. 
ee 724 Fifth ave., New York 19, 


SURE-RITE PRODUCTS CO., 2731-33-35- 
37 N. 6th st., Philadelphia, Pa. Blok- 
Seal, Kleerust, Sure-Plate, Sure-Rite 
cleaning fluid. Samuel Haisfield, chmn. 
bd., treas.; B. Haisfield, pres., secy. 
(This is a partnership company); B. 
Richards, gen. mgr.; S. Haisfield, sales 


mgr., pur. agt.; A. Lebby, chief engr.; 
F. Steinman, adv. mgr. Det. & Pacific 
Coast Offices—i1406 S. Grand ave., Los 
Angeles, Calif. 


STANDARD PRODUCTS CO., THE, 505 
Boulevard Blidg., Detroit, 2, Mich. Wine 
dow channel and weather strip, auto- 
motive moulded and extruded rubber 
products, automotive moulded and ex- 
truded plastic parts, automotive di 
locks, checks and supports. J. S. Reid, 
pres. and gen. mgr.; J. J. Collins, vice- 
Pres. and sales megr.; F. R. Vauipey, 
vice-pres. and secy.; L. J. Sorensem; 
treas.; D. R. Stamy, chief engr.; R. C. 
Schaper, pur. agt. Adv. Agcy.—Brooke, 
Smith & French, Detroit. 


ord 

STANDARD STEEL SPECIALTY CU., 
West M st., Beaver Falls, Pa. Machine 
keys, Woodruff keys, axle keys, taper 
pins. E. J. Wagner, pres., gen. mgP.; 
Wm. P. Hood, secy.-treas.; J. B. 
Jamison, vice-pres., sales mgr. Det. 
— T. Thompson, 3105 E. Grand - 

iv ‘ 


STANDARD MIRROR CO., 141 Milton 
st., Butfalo 10, N. Y. Manufacture 
glass and metal products i.e. mir- 
rors, Optical products, nousehold mir- 
rors, rear vision mirrors, aircraft and 
aircratt engine parts, etc. William ba- 
Houny, pres.; Paul Bertell, vice-pres.; 
ric.e.. Schneider, secy. Pac. 
Office—Arch F. Munter Co., 

F.ower st., Los Angeles, Cali. 


STANDARD TUBE CO., THE, 14600 
Woodward ave., Detroit, Mich. Elee- 
tric welded steel tubing, upset forgings. 
T. F. Thornton, pres.; F. K. Shields, 
vice-pres. and gen. megr.; L. A. Pix- 
ley, secy.; M. H. Cosgrove, treas.; A. 
H. Schumann, sales mgr.; R. C. Ofen- 
stein,, chief engr.; P. J. Buissono, pur. 
agt.; W. H. Linow, sales megr., adv, 
mgr. Adv. Agcy.—Zimmer-Keller, Ine., 
Stroh bidg., Detroit, Mich. 


sxAY-TITE PRODUCTS CO., 3107 De 
troit ave., Cleveland, O. Stay- 
caulking compound (black, gray and 
mahogany), Stay-Tite sealer (black, 
white and mahogany), ae 
waterproof glue (priority required), 
Stay-Tite XXX cement (priority re- 
quired), Stay-Tite wood crack filler, 
Stay-Tite Rust-go, Stay-Tite canvas 
tightner. Stay-Tite pipe joint cem- 
ent. H. C. Barnes, pres.; W. B. 
Heath, secy. Adv. Agcy.—Carpenter 
Advertising Co., Cleveland, O. Com 
tact, Mr. Lamerele. 


ST. CLAIR RUBBER CO., 440 E. Jefferson 
ave., Detroit 26, Mich. Rubber ad- 
hesives, coated fabrics, sound deadenef?, 
cell-board, bul-et-sealant tanks. C. 8. 
Scherer, pres.; D. S. Higbie, M. 8S. 
Livingstone, vice-pres.; H. G. Higbie, 
secy.; S. R. Livingstone, treas., gen.” 
mgr.; R. H. Dexter, pur. agt.; L. J 
Stverak, fcty mgr. 


STEEL IMPROVEMENT & FORGE CoO., 
961 E. 64 st., Cleveland 14, O. C. H. 
Smith jr., pres., secy., gen. mgr.; W.. 
A. Frazee, vice-pres.; C. A. Ramsey, 
treas.; W. Naujoks, chief engr., adv. 
mgr.; H. Carlson, pur. agt. Adv. Agcy.— 
Lee Donnelley Co. 


STERLING ALUMINUM PRODUCTS 
INC., 2925 N. Market st., St. Louis, 
Mo. Aluminum alloy pistons for auté= 
motive, truck, diesel and aircraft ap- 
plications. Additional aluminum miscel- 
laneous permanent mold castings. John 
Flammang, pres.; J. Flammang, 
vice-pres.; Horace Duncan, secy.-treas.; 
Wm. Venner, vice-pres., sales mgr.; P. 
L. Etowser jr., chief engr.; Wm. Graff, _ 
pur. agt.; R. W. Spencer, adv. mgr. 
Adv. -Agcy.—Oakleigh R. French, Inc., 
4235 Lindell, St. Louis, Mo. 


STERLING TOOL PRODUCTS CO., 155 
E. Ohio st., Chicago 11, Ill. Portable 
electric sanding machine. Pneumatic 
portable sanding machine. S. A. Crosby, 
pres., gen. mgr.; A. J. Frey, secy.; J. 
A. Proven, sales mgr.; J. M. Warni- 
mont, asst. sales mgr.; Peter Zasadny, 
chief engr.; Wm. P. Hughes, pur. agt.; 
R. D. Wyly, adv. mgr. Pac. Coast 
Office—I. C. Bouchard, 615 W. Wash- 
ington blvd., Los Angeles 15, Calif. 
Det. Rep.—F. L. Bamford, 16513 Manor 
st. Adv. Agey.—Behel & Waldie & 
Briggs, 221 N. La Salle st., Chicago, Ill. 


STEVENS WALDEN, INC., 475 Shrews- 
bury st. ,Worcester, Mass. Socket 
wrenches, open end wrenches, box 
wrenches, spintite wrenches, valve and 
piston tools. Joseph Deliso, pres.; Ed- 
ward F. Hennessey, vice-pres.; John 
Deliso, treas.; E. F. Hennessey, sales 
mgr.; H. Parker Adams, pur. agt. 
Adv. Agcy.—Howard Wesson Co., 44 
Portland st., Worcester, Mass. 


STEWART-WARNER CORP., 1826 Di- 
versey Parkway, Chicago, Ill. Speedo- 
meters, tachometers, panels, fuel 
pumps, gasoline car and airplane 
heaters; lubrication fittings, systems 
and equipment, radios; automotive 
hardware; die castings. James_ 8S. 
Knowlson, pres.; F. A. Hiter, sr. vice- 
pres.; J. C. E\lliff, vice-pres. in chge. 
of Alemite & instr. sales; Lynn A. 
Williams jr., vice-pres. in chge., heater 
div.; F. R. Kirch, treas.; A. R. Ben- 
son, sec.; Fred Johnston, engr.; R. F. 
Stiles, dir. pur.; C. W. Grange, adv. 
mgr. Det. Rep.—A. F. Engel, 3-140 
General Motors bidg. Adv. Ascy.— 
MacFarland Aveyard & Co., Chicago. 
(See display adv. in 1943 Almanac) 

(See display advertising index) 


STOLPER STEEL PRODUCTS OORP., 
3258 W. Fond du Lac ave., Milwaukee, 
Wis. Custom fabricated sheet metal 
parts and assemblies such as gas, oil 
and water tanks, hoods, fenders, hous- 
ings, continuous hinges, seam and arc 
welded assemblies, running boards and 
miscellaneous parts. C. F. Stolper, ch. 
of bd.; D. D. Wensink, pres., gen. 
mgr.; O. H. Kessler, secy.; H. C. 
Chapman, sales mgr., chief engr.; 
Kenneth Groth, pur. agt.; 0. H. Ebe- 
ling, works mgr.; G. G. Bach, supt. 
Det. Rep.—N. E. Mac , 2-131 Gen- 
eral Motors Bldg., Detroit, Mich. Adv. 
Agcy.—Johnson & Hacker. 


STORM MFG. ©O., Inc., 406 Sixth ave., 
8., Minneapolis, Minn. Cylinder bor- 
ing bars, cylinder hones, conn. rod 
aligners, rebabbitting jigs, conn. rod 
bearing boring machines, crank pin 
grinders portable type), piston 
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grinders, brake drum lathes, h 

shaft straighteners. J. F. ‘ Lowe, 
pres. ;_W. A. O’Connor, vice-pres., pur. 
agt.; H. W. Nelson, secy.-treas.; J. H. 
Turner, gen mgr.; Olov Olsson, chief 
engr. Adv. Agcy.—E. W. Sann & As- 
sociates, Minneapolis, Minn. 


. Cc HO > 
2207 University ave. 8.5,” Mirrs’ 
apolis, Minn. Hydraulic hoists, steel 
dump bodies, hydraulic controlled truck 
Patrols (all for use only on motor 
ane < as ay G. A. Bassett, 
} may ' Scruggs, vice-pres., 
(See display advertising index) 


STOLPER STEEL PRODUCTS CORP 
3221 W. Fond du Lac ave., Milwaukee 
10, Wis. Gas tanks, hoods, fenders, 
dashes, cowls, running boards, aprons, 
miscellaneous sheet metal Parts and 
assemblies. C. F, Stolper, chmn. of bd., 
treas.; D. D. Wensink, pres., gen. mgr.; 
Een. Poss, vice-pres.; O. H. Kessler 
jr., secy.; H. C. Chapman, sales mgr., 
adv. mgr.; J. M. Himes, chief engr.; 


K. E. Groth, pur. agt.; O. 
factory mgr. m ee 


ST. PIERRE CHAIN CORP., Frank st., 
Worcester, Mass. Naval and aircraft 
drop forgings; automotive tire chains. 
Henry 8t. Pierre, pres., treas.; Thomas 
St. Pierre, vice-pres., pur. agt.; Bert- 
ram Durell, secy.; Raymond OD. 
Moore, gen. mgr., sales mer. 


STRELINGER ©0., THE CHAS. A., 149 
E. Larned st., Detroit 26, Mich. Dis- 
tributors of machine tools, cutting 
tools, electric tools, standardized gears, 
material handling equipment, industrial 
supplies. Chas. T. Bush, pres., gen. 
mgr.; A. 8. Bush, vice-pres.; Chas. E. 
Allinger, secy.-treas.; G. L. Gibson jr., 
asst. secy.-treas.; H. W. Cowan, 
sales mgr., mach. div.; E. C. Bock- 
stahler, sales mgr., supply div.; R. M. 
Parkin, pur. agt.; . C. Henderson, 
adv. mgr. 


STROMGREN CO., CHARLES D., 935 
W. 12th st., Los Angeles, Calif. Sta- 
Put ring groove tools, Sta-Put ring 
land tools, Sta-Put ring compressors, 
Sta-Put pistons, Sta-Put piston rings. 
Charles Stromgren, co-owner; E. 
— co-owner; Paul Biggs, 


STUDEBAKER CORP., THE,. 635 .S. 
Main st., South Bend 27, Ind. Stude- 
baker passenger cars and trucks; avia- 
tion engines, military trucks M-29 
cargo and personnel carrier, (‘‘Wea- 
sel’) and other war material. H. S. 
Vance, chmn. of bd.; Paul G. Hoffman, 
pres.,; R. E. Cole, vice-pres. chge. of 
engrg.; K. B. Elliott, vice-pres. chge. of 
Sales; R. A. Vail, vice-pres. chge. of 
prod.; C. K. Whittaker, vice-pres.; A. 
G. Rumpf, secy.-treas.; H. E. Dalton, 
compt.; W. S. James, chief engr.; P. O. 
Peterson, dir. of pur.; C. 8. Pletcher, 
sales mgr.; M. S. Brooks, acting sales 
mgr. Adv. Agcy.—Roche, Williams & 
Cunnyngham, Inc., 310 S. Michigan 
ave., Chicago 4, Ill. Contact, J. P. 
Roche. 

(See display advertising index) 


SUN MFG. CO., 6323 Avondale ave.. 
Chicago 31, Il. Manufacturers of 
scientific automotive service station 
tune-up equipment, electrical instru- 
ments and electronic equipment, con- 
sisting of Motor Testers, Distributor 
Testers, Portable Electric Test Equip- 
ment, Electrical Instruments, Tach- 
ometers, ‘Combustion Testers, and 
special electronic equipment. O. L. 
Rhoades, pres.; J. R. Tapp, vice-pres. 
& gen. mgr.; H. M. Coffman, secy. & 
treas.; E. A. Lair, sales mgr.; Norman 
Ness, credit mgr.; J. P. McCabe, serv- 
ice mgr.; V. L. Westberg, chief engr.; 
Jack Remde, instrument engr.; R. E. 
Kane, pur. agt.; L. W. Schreck, prod. 
mgr. Offices: 2-244 General Motors 
bidg., Detroit, Mich., E. E. Fitch, mgr.; 
771 General Motors blidg., New York, 
N. Y., J. W. Mayers, mgr.; 216 Glenn 
bidg., Atlanta, Ga., C. D. Beden- 
baugh, megr.; 1724 S. Ewing ave., 
Dallas, Tex., Jack Holt, mgr.; 6655 
Foothill blvd., Oakland, Calif., R. F. 
Christopher, mgr. Sales offices and 
representatives in all states located 
in the principal city in each state. 


SUNNEN PRODUCTS CO., 7900 Man- 
chester ave., St. Louis 17, Mo. Precision 
honing machines, bushing grinders, 
rod aligners, crankshaft grinders, 
bearing sizers, cylinder hones, 
tools, Joe Sunnen, pres., treas.; W. A. 
Douglass, vice-pres., sales mgr.; R. 8. 
Nichols, secy.; . N. Hamilton, gen. 
mgr.; E. Ruder, chief engr.; Robert S. 
Nichols, pur. agt.; O. R. French, adv. 
mgr. Det. Office—A. F. Hasty, 321 W. 
Lafayette blvd. Chicago office: A. F. 
Hasty, 9 S. Clinton st. Adv. Agey.— 
Oakleigh R. French & Assoc., 4235 
Lindell blvd., St. Louis, Mo. 


McQUAY-NORRIS 
PISTON RINGS 
PISTONS 
a 


VALVES 
320 ee ce 
A 

BOLTS-BUSHINGS 


PROVEN IN SERWIGE 


SUPERIOR BRASS WORKS, 312 58. 
Crawford st., Detroit, Mich. Brass and 
bronze bushings. J. M. Burke, pres. 
and gen. mgr.; F. M. Klump, vice- 
pres.; C. W. Thurmes, secy.-treas. 


SUPERIOR COACH CORP., E. Kibby st.. 
at D.T.&LR.R., Lima, All-steel 
safety school bus bodies, passenger 
coaches, hearse & ambulance bodies. L. 
A. Larsen, pres.; J. H. Shields, exec. 
vice-pres., gen. mgr.; Horace Potter, 
asst. to exec. vice-pres.; W. L. Kubik, 
vice-pres. in chge. of mfg.; D. C. 
Shields, sales mgr.; G. F. Rossman, 
sales promotion & adv. mgr.; E. W. 
Mathews jr., secy. & comptr.; H. A. 
Kohler, treas.; P. O. Krogh, chief engr.; 
R. W. Snook, designing engr.; R. D. 
Johns, pur. agt. Mich. Rep.—Linn- 
Baker Equipment Co., 201 Hollister 
bidg., Lansing, Mich.; Hoekstra Truck 
Equipment, 18 Coldbrook st., N. W.. 
Grand Rapids, Mich. 


SYNCHRO-START PRODUCTS, INC., 
221 E. Cullerton st., Chicago, Il. 
Automatic starting controls for auto- 
mobiles, trucks and buses; automatic 
starting systems for industrial and 
stationary engines; safety ahut-down 
controls; overspeed governors; vil pres- 
sure and water temperature alarm 
systems and switches. W. J. Williams, 
pres.; C. A. Genske, vice-pres., P. R. 
Toomin, secy.; L. I. Asher treas. 
Adv. Agey.—Bradford & Co., ivietv, 


SUPERIOR PISTON RING CO., INC., 
6425 Epworth bivd., Detroit, Mich. 
bronze oil sea] rings, steel-master pis- 
ton ring sets, mor-power piston ring 
sets. J. A. Olson, pres., gen. mgr.; V. 
O. Winkenweder, Winkenweder & Ladd, 
Chicago, vice-pres., sales mgr.; Sam A. 
Ladd, secy.; E. Hellman, treas. 


T 

TAYLOR SALES ENGINEERING CO., 
117-123 W. Franklin st., Elkhardt, Ind. 
Floating oil suction intake. Harry E. 
Lerner, partner, gen. mgr.; Charles E. 
Taylor, partner, sales mgr.; W. E. 
Haselwood, chief engr.; H. R. Garrett, 
pur. agt. Det. Rep.—Walter B. Grooves, 
807 Fisher bldg. 


TELEOPTIC CO., THE, 720 Marquette st., 
Racine, Wis. Directional signals and 
signal switches, automotive fuse blocks 
and junction blocks, screw machine 
parts, stampings, precision gages, ex- 
cept thread gages. BE. L. Bobroff sr., 
pres., gen. megr.; B. L. Bobroff jr., 
secy.-treas.; Clarence Meyers, eng.; 
Jack Graham, acting pur. agt. 


TENNESSEE AUTOMOBILE DEALERS 
ASSN., 1117 Hamilton Bank Bldg., 
Chattanooga 2, Tenn. H. F. McCool, 
pres.; R. C. McClure, B. A. Morton, 
C. E. Hutton, Ralph Nichols, vice-pres.; 
H. G. Roberts, treas.; . Scott, 
secy. 


TEXAS AUTOMOTIVE DEALERS ASSN., 
Gunter Hotel, San Antonio. Ira L. Mc- 
Colister, pres.; Joe Freeman, second 
vice-pres.; Geo. H. Jones, third vice- 
pres.; W. A. Williamson, first vice- 
pres.-mgr. 


TEXAS CO., THE, 135 E. 42nd st., New 
York 17, N. ¥. Lubricants, cutting oils, 
fuels, gasoline, greases, oils, petroleum 
products. H. T. Klein, pres.; H. W. 
Dodge, vice-pres.. sales mer.; R. L. 
Saunders, secy.; L. H. Lindeman, treas.; 
R. M. Morrison, pur. agt.; S. M. Birch, 
adv. mgr. Adv. Ageies.—Newell-Emmett 
Co., New York. N. ¥. Contact G. S. 
Fowler; Erwin, Wasey & Co., New York, 
N. Y. Contact J. M. Snyder; Buchanan 
& Co., New York, N. Y. Contact T. 8. 
Buchanan. 


THERMOID CO., Whitehead rd., Trenton, 
N. J. Brake linings, clutch facings, fan 
belts, radiator hose, air intake hose, 
defroster hose, gas tank hose, high 
pressure hose, vacuum hose, plunger 
packings, universal joint discs, coup- 
lings, body shims, industrial rubber 
products-hose, transmission and con- 
veyor belting, v-belts. F. E. Schluter, 
pres.; D. P. Allen, vice-pres.; William 
H. Hall jr., vice-pres.; W. E. Harvey, 
vice-pres.; C. A. Klaus, vice-pres., sales 
mgr. automotive div.; S. H. Lyons, vice- 
pres., sales mgr. industrial rubber 
products div.; W. D. Pardoe, vice-pres.; 
C. A. Schell, vice-pres., chief engr.; R. H. 
Temple, secy.-treas.; H. W. Searfoss, 
pur. agt.; R. W. Case jr., adv. mgr. 
Det. Rep.—D. P. Allen, 7310 Woodward 
ave. Adv. Agcey.—Aitkin-Kynett Co., 
Philadelphia, Pa. Contact M. E. Gold- 
man. 


THIOKOL CORPORATION, 780 N. Clin- 
ton ave., Trenton 7, N. J. Synthetic 
rubbers (crudes and coatings) and 
chemicals for synthetic rubbers. Dr. 
J. C. Patrick, vice-pres.; E. P. Roll, 
treas.; J. W. Crosby, sales mgr.; H. R. 
Ferguson, mer. special products, plant 
mgr.; J. W. Campbell, pur. agt. Det. 
Rep.—Wm. B. Davies, 875 Chester st., 
Birmingham, Mich. New England Rep. 
—A. J. Puschin, 59 Chapin rd., Parring- 
ton, R. I. Eastern Rep.—S. Corrigall, 
780 North Clinton ave., Trenton, N. J. 
West Coast Rep.—W. E. Boswell, 1709 
West Eighth st., Los Angeles 14, Calif. 
Adv. Agcy.—Newell-Emmett, 40 East 
34th st., New York, N. Y. Contacted by 
T. F. Harragan. 


THOMPSON PRODUCTS, INC., 2196 
Clarkwood rd., Cleveland 3, Ohio. 
Automotive and aircraft parts. FP. C. 
Crawford ch. of bd., pres.; L. M. 
Clegg, exec. vice-pres.; A. T. Colwell, 
2nd vice-pres.; T. O. Duggan, vice- 
pres.; W. M. Albaugh, vice-pres.; R. 
S. Livingstone, vice-pres.; J. D. 
Wright, secy.; J. H. Coolidge, treas.; 
J. M. Kerwin, fact. mgr.; G. V. Se- 
vald, sales mgr.; H. D. Bubb, chief 
engr.; H. D. Myers, pur. agt.; FP. R. 
Witt, adv. mgr. Det. & West Coast 
Plants—7881 Conant ave., Detroit; Bell, 
Calif. Adv. Agcy.—Griswold-Eshleman 
Co., Terminal Tower, Cleveland, O. 


(See display advertising index) 


THORNTON TANDEM CO., 8701-79 
Grinnell ave., Detroit, Mich. Thornton 
four rear wheel drive units for trucks, 
Thornton automatic locking differen- 
tials for trucks. A. F. Knoblock, chmn. 


TIMKEN-DETROIT AXLE CO., 


T:NNERMAN PRODUCTS, 


of bd.; F. D. Knoblock, pres., gen. 
mgr.; 8S. F. Baker, vice-pres.; H. 
E. Slater; vice-pres.; R. F. Barnum, 
secy.-treas.; A. F. Myers, chief engr. 
Adv. Agcy.—Zimmer Keller, Inc., De- 
troit, Mich. Contact, C. E. Rickerd. 


TILLOTSON MFG. CO., THE, Toleio, O. 


Carburetors and fuel strainers: auto- 
mobiles, trucks, outboard and marine 
engines, tractors and industrial engines. 
H. R. Schausten, pres., gen. mgr.; J. H. 
Bones, secy.-treas.; E. A. Rullison, vice- 
pres., chief engr.; H. H. Balsmeyer, pur. 
agt.; A. E. Payne, vice-pres., prod. 
mgr.; H. B. Chapin, vice-pres., service 
mgr. 


THE, 
100-400 Clark ave., Detroit, Mich. 
Front steering axles, front driving 
axles, bevel, double reduction and twu 
speed double reduction rear driving 
axles; trailer axles, brakes, six-wheei 
tandem drive axle units; torque di- 
viders and transfer cases; farm trac- 
tor transmissions, forgings. Willard F. 
Rockwell, chmn. of board; Walter PF. 
Rockwell, pres.; R. J. Goldie, vice- 
pres.; A. I. Hawkins, treas.; S. W. 
Warner, secy., comptr.; R. H. Trese, 
vice-pres. ; . L. Busse, vice-pres.; 
Col. Alden, dir. engrg.; L. R. Bucken- 
Cale, vice-pres. chge. engrg.; L. W. 
Fischer, exec. engr.; F. H. Mai onvil-e, 
pur. agt.; S. G. Mitchell, adv. mgr. 
Adv. Agcy.—E‘rooke, Smith, French & 
Dorrance, Hancock st., Detroit, Mich. 
Contact, Jack Williams. 


——— 
TIMKEN ROLLER BEARING CU., Can- 


ton, O. Tapered roller bearings, alloy 
steel seamless steel tubing. W. E. Um- 
stattd, pres.; R. C. Brower, secy. 
-treas.; L. M. Klinedinst, vice-pres. in 
chge. of sales; S. M. Weckstein, chief 
engr.; Industrial Div.; R. M. Riblet, 
chief engr., Automotive Div.; D. A. 
Bessmer, dir. of pur.; P. J. Reeves, 
adv. mgr. Det. Rep.—E. W. Austin, 
Automotive div. Robert Atkinson Steel 
& Tube Div., 8500 Woodward ave. Adv. 
Agcy.—Zimmer-Keller, Detroit, Mich. 
Contact, Walter Zimmer. 
(See display advertising index) 


INC., 2038 
Fulton rd., Cleveland 13, O. Speed nuts 
and speed clips. A. H. Tinnerman, 
chmn. of bd., pres., treas.; Geo. 
Tinnerman, vice-pres., gen. mgr.; A. T. 
Buttriss, secy.; Wm. M. Buttriss, sales 
mgr.; C. H. Judd, chief engr.; R. C. 
Overstreet, pur. agt.; W. C. Kasper 
jr., adv. mgr. Pac. Coast Rep.—Jack 
McLaughlin, 6030 Wilshire blvd., Los 
Angeles 36, Calif. Det Rep.—Walter C. 
Voss, 701 Stephenson bldg. Adv. Agcy.— 
White Advertising Co., Cleveland, O. 


T:TEFLEX, INC., 500 Frelinghuysen ave., 


Newark 5, . J. Fuel lines (flexible 
metallic), oil lines (flexible metallic), 
grease lines (flexible metallic), air 
lines (flexible metallic), tubing (flexi- 
ble metallic), hose (flexible metallic), 
conduit (flexible metallic). E. E. 
Hus:ed, pres.; P. . Procter, vice- 
pres., treas.; E. A. Robertson, vice- 
pres.; John Dunn, works mgr.; V. C. 
Bonardel, contract mgr.; David Ingalls, 
chief eng.; C. E. Lane, pur agt.; E. W. 
Allen jr., adv. mgr. Pac. Coast Office— 
Roy M. Fletcher, 3863 Carnavon Way, 
Los Angeles 27, Calif. Det. Rep.—tTite- 
flex, Inc., D. A. Noble, 5-211 General 
Motors bldg. Adv. Agey.—C. D. Reach 
Co., 58 Park pl., Newark, N. J. 


TOBIN ARP MFG. CO., 2845 Harriet 


ave., Minneapolis, Minn. Main and 
cam shaft bearing line boring machine. 
Shell bearing resizing machine. Con- 
necting rod boring machines. W. J. 
Tobin, pres., sales mgr., adv. mgr.; E. 
A. Arp, vice-pres., secy., chief engr.; 
H. 8S. Kedney, vice-pres., treas., pur. 
>. Adv. Agey.—E. W. Sann and Asso- 
ciates. 


pres. & treas.; C. H. Talcott, sales 
mgr.; E. K. Brown,chief engr.; W. C. 
Cruess, pur. agt.; W. J. St. Onge, adv. 
mgr. Det. Rep.—E. J. Kieist & 8. M. 
Albertson, c/o The Torrington Co., 
707 Stephenson bidg., Detroit, Mich. 
Adv. Agey.—Hazard Advertising Corp., 
295 Madison ave. at 4ist, New York, 
N. Y. Contact, Mr. Peck. 


TORRINGTON CO., THE, Bantam Bear- 


ings Div., South Bend 21, Ind. 
bearings, roller bearings, needle bear- 
ings, tapered roller bearings. R. B. 
Nichols, pres., gen. mgr.; F. W. Dem- 
ing, vice-pres.; Wm. T. Bell, secy.- 
treas.; J. F. Oehlhoffen, sales mgr., 
adv. mgr.; 8S. R. Thomas, chief engr.; 
Eric A. Olson, pur. agt. Det. & Pacific 
Offices—Torrington Co., Bantam Bear- 
ings Div., 707 Stephenson Bidg., De- 
troit, Mich. Pacific Bearings Co., 415 
W. Pico st., Los Angeles, Calif. Bear- 
ing Engineering Co., 1545 Mission st., 
San Francisco, Cal. Bearing Engineer- 
ing Co., 1019 Harrison st., Oakland, 
Cal. Bearing Sales & Service, 919 E. 
Pine st., Seattle, Wash. Bearing Sales 
& Service, 1109 N. W. Glisan st., 
Portland, Ore. Adv. Agcy. — Hazard 
Advertising Agency, 295 W. Madison 
ave., New York, N. Y¥ 


TOUREK MFG. O0O., J. J., 4701-11 W. 


16th st., Chicago, Ill. Milled from bar, 
screw machine products, and ball 
and socket joints. J. J. Tourek, 
pres.; C. W. Tourek, vice-pres., secy.; 
E. E. DeFrew, asst. to pres., adv. 
mgr. Det. Rep.—H. L. Sevin, 2832 E. 
Grand bivd. 


TOLEDO STANDARD COMMUTATOR 


CO., THE, 2242 Smead ave., Toledo, O. 
Commutators, Hullhorst mica under- 
cutters, slotters and saws. E. D. Moon, 
pres.; Warren D. Moon and David B. 
Moon, vice-pres.; H. R. Moon, sec.- 
treas.; C. W. Snoad, gen. mgr.; G. R. 
Campbell, sales mgr.; L. W. Mara, pur. 


TRUCKTOR CORP., 


agt.; C. G. Wiechel, asst. sec.-treas. and 

off. mgr.; Hullhorst Div.: D. C. Cherry, 
prod. mgr.; FP. D. Cherry, sales mgr. 
Detroit & Pacific Coast offices—H. D. 
Chapman & Son, 1012 Baldwin st., De- 
troit; E. H. Bell, rm. 537, at 324 San 
Pedro st., Los Angeles, Calif.; Electric 
Agencies, 1630 Webster st., Oakland, 
Calif. 


TRAILMOBILE ©O., THE, 3ist & Rob- 


ertson Ave., Cincinnati, O. Manufac- 
turers of Trailmobile and Lapeer com- 
mercial trailers. General freight vans, 
platform trailers, stock racks, chassis, 
pole trailers, convertor, dollies, fifth 
wheels. W. T. Childress, chmn. bd., 
pres.; A. L. Struble, vice-pres., sales; 
H. C. Bayless, secy.; C. L. Smith, 
treas.; J. J. Black, vice-pres., engrg.; 
J. N. Schweikert, vice-pres., mfg.; R. 
L. Medler, contr. C. A. Reimer, pur. 
agt. Det. & Pac. Coast Offices: Det.— 
The Trailmobile Co., 922 W. Vernor 
Hghwy. Pacifie—The Trailmobile Co. 
901 Gilman st., Berkeley, Calif. Adv. 
Agey.—Roy 8. Durstine, Inc., Cincin- 
nati, O. 
(See display advertising index) 


TRICO PRODUCTS CORP., Trico Bidg., 


Buffalo, N. Y¥. Automotive and air- 
craft parts, windshield wipers, vacuum 
defroster fans, booster tanks, vacuum 
storage tanks, vacuum horns, vacuum 
window operating mechanism, auto- 
matic windshield washers, precision in- 
spection instruments. J. R. Oishei, 
pres.; William Paulus, plant mgr.; C. F. 
Conn, sales mgr.; E. C. Horton, chief 
engr. Det. Rep.—C. E. Larson, General 
Motors bidg. 
(See display advertising index) 


TRUCK EQUIPMENT CO., INC., 1791 


Fillmore ave., Buffalo, N. Y. Truxmore 
3rd axle, gravity spring suspensions, 
TECO steel dump body. E. R. Boeck 
pres.; H. H. Weber, vice-pres., 
mgr., adv. mgr.; P. D. » secy.; 
E. J. Boeck, treas., chief engr.; E. H. 
Zittel, pur. agt. 


156 Wilson ave., 
Newark, N. J. Six-wheel units for all 
makes and sizes of motor trucks, and 
semi-trailer axle assemblies, both 
single and tandem. Clayton Farris, 
pres., gen. mgr.; G. M. Nelson, vice- 
pres., pur. agt.; Geo. Keller, chief 
engr.; C. R. Lord, vice-pres.; R. O. 
Qubelman, treas.; Chas. Lehmann, 
asst. treas., asst. secy. Adv. Agcy.— 
Thoma & Gill, Newark, N. J. 


TRUSCON STEEL O©O., 6100 Truscon 


ave., Cleveland, O.- Automotive framv 
parts, axle housings, pressed steel 
foundry flasks, materials 
handling equipment, pressed steel tubs, 
complete steel buildings, steel building 
products. R. J. Wysor, pres.; W. V. 
Peters, vice-pres.; <A. C. Ruthley, 
secy.-treas.; F. R. Schaefer, gen. mgr. ; 
W. M. Whalen, sales mgr.; T. A. 
Sindelar, engr.; J. F. Murphy, pur. 
agt. Det. Rep—T. G. Watkins, 615 
Wayne st. Adv. Agey.—Meldrum & 
Fewsmith, Inc., Cleveland, 0. 


TUNG-SOL LAMP WORKS Ine., 95 


Eighth ave., Newark, N. J. Auto lamp 
bulbs, allglass sealed beam headlamps, 
electronic tubes, miniature lamps, cur- 
net intermittors. L. Rieben, pres.; D. A. 
Harper, vice-pres.; R. E. Carlson, vice- 
pres.; M. Darling, secy.-treas.; W. B. 
Masland, adv. and market res. mgr.; 
G. A. Bodem, sales mgr.; E. T. Gar- 
rettson, pur. agt. Det. Rep. — J. N. 
Hoover, 5-150 General Motors bid. 


TURCO PRODUCTS, INC., 6135 So. Cen- 


tral ave.. Los Angeles 1. Calif. Mulsine, 
Rust Evade, Steamfas, Rust Bar No. 20, 


UNITED 


Puzee, Car Shampoo, De-Scaler, Type 
X, W. O. No. 1, Steamaid, Zinctone, 
L-780. S. G. Thornbury, pres.; Ray 
Sanders, vice-pres., gen. mgr.; Dale 
LeVasseur, secy.; Dan Buist, sales mgr.; 
Carl Stein, chief engr.; Don Eckroad, 
pur. agt.; Harry Rorick, adv. mgr. Det. 
& Pacific Coast Offices—1901 Alfred st., 
Detroit 7, Mich. 200 Davis st., San Fran- 
cisco 11, 6135 So, Central ave., Los An- 
geles 1. 


TUTHILL SPRING CO., 760 W. Polk st., 


Chicago 7, Ill. Leaf springs, steel fab- 
ricated parts, highway guard rail. H. 
T. Moore, ch. of bd., pres., sales mgr.; 
W. 8. Van Bergen, vice-pres.; J. H. 
Schmidt, secy., pur. agt.; O. C. Nuss, 
treas.; W. 8S. Walker, chief engr. Adv. 
Agey.—J. M. Haggard, 121 W. Wacker 
dr., Chicago, Ill. 


TWIN DISCO CLUTCH ©O., 1328 Racine 


st., Racine, Wis. Ind. clutches, power 
taxe-of units, reductlun gear uuits, 
marine reverse and reduction gears, 
hydraulic torque converters, hydraulic 
couplings. P. H. Batten, pres. & gen. 
mgr.; Soren Sorenson, vice-pres. pro- 
duction; J. H. Batten, vice-pres. & 
asst. gen. mgr.; G. L. Shuman, secy.- 
treas.; N. F. Adamson, sales mgr. and 
chief engr.; E. N. Wackerhagen, pur. 
agt. Adv. Agcy.—S. W. Curtiss, Inc., 
Circle Tower, Indianapolis, Ind. 


TWIN COACH CO., 850 W. Main st., 


Kent, Ohio. Motor coaches, trolley 
coaches. Frank R. Fageol, chmn. of bd., 
pres.; Wm. B. Fageol, vice-pres.; L. J. 
Fageol, vice-pres.; Edward P. Taylor, 
secy., treas.; Harold C. Arnot, sales 
mgr.; Harry Rhodes, pur. agt.; Ross 
Schram, adv. mgr. Det. Rep.—Wm. M. 
Doyle, rep., 11697 Abington ave. 


TYSON BEARING CORP., Massillon, O. 


Tyson ball & roller bearings. S. Bay- 
ard Colgate, chmn. of bd.; John ws. 
Colgate, pres.; E. R. Earnest, exec. 
vice-pres., gen. mgr.; H. J. Deal, vice- 
pres., sales mgr.; Geo. C. McMullen, 
vice-pres.; L. W. Weddell, vice-pres.; 
Geo. Neupaur, secy.; W. C. Rastetter, 
chief engr.; C. D. Schumaker, pur. 
agt. Adv. Agey.—Keeling & Co., 
Chamber of Commerce bidg., Indian- 
apolis, Ind. 


re 


u 


UNITED LENS OORP., 1920 Elmhurst 


ave., Detroit, Mich. Headlamp lenses. 
Hazel B. Scott, pres.; M. M. Coleman, 
secy. 


—_——— 
UNITED SPECIALTIES CO., 9705 Cot- 


tage Grove ave., Chicago 28, Ill. J. T. 
Beatty, pres.; A. Vander Meulen, secy.- 
treas.; B. H. Pretz, asst. treas. UNITED 
AIR CLEANER DIV., 9705 Cottage 
Grove ave., Chicago, Ill. Air cleaners 
and precision stampings. M. L. Blair, 
chief engr.; L. L. Blais, pur. agt.; H. 
G. Chandler, sales and adv. Det. Rep. 
—C. A. Erickson, 310 Curtis bidg., De- 
troit, Mich. MITCHELL DIV., Edmund 
and Shelmire sts., Holmesburg, Phila- 
delphia, Pa. Ignition switches, direc- 
tional signal switches, door dovetails, 
automotive hardware and stampings. 
John C. Pickel, gen. mgr.; Clarence W. 
Moore, chief engr.; G. J. G. Kohnle, 
pur. agt.; A. R. Evans, sales. Det. 
Rep.—R. J. Schaffer, 310 Curtis bidg., 
Detroit, Mich. 


(See display advertising index) 


STATES GRAPHITE CO., 
THE, 1621 Holland ave., Saginaw. 
Mich. Mexican’ graphite products; 
Graphitar carbon-graphite products, 
Gramix powdered-meta! products, USG 
motor and generator brushes. H. Ran- 
dall Wickes, pres.; Harold E. Ward. 
vice-pres., gen. mgr.; Smith Bolton, 
secy., sales mgr.; C. G. Morrell, treas.; 
H. F. Mitchel, chief engr.; C. J. 
Powers, pur. agt. Adv. Agcy.—-Seeman 
& Peters, Inc., Saginaw, Mich. 


UNTED STATES AIR COMPRESSOR 


CO., THE, 5300 Harvard ave., Cleve- 
land 5, O. Air compressors, lubricating 


have the quality features for 
greater “sales” appeal... 


When you sell Heil hydraulic dump units, you can 
rest assured you are making friends for yourself as 
well as for the equipment you sell. “Heil Quality” is 
backed by many years of experience in finer fabrica- 
tion and efficient design. Contact your Heil dis- 


tributor. Write for bulletins. 


B-82A 


Heil offers a complete line of light-, medium-, and beavy- 
duty dump units with arm, telescopic, or twin-cylinder boists. 


B-382B 
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equipment, hydraulic lifts. R. L. 
Bacher, pres.; W. C. Smith, vice-pres., 
gen. mgr.; A. F. Jordan, vice-pres. in 
chge. of sales; A. McNamee, treas.; F. 
Coughlin, sales mgr.; P. I. Schultz, 
chief engr.; L. H. Bacher, pur. agt.; 
T. N. Thompson, adv. mgr. 


UNITED STATES RUsBER cu., Rocke- 
feller Center, 1230 Sixth ave., New 
York, N. ¥. Tires, tubes, footwear, 
mechanical goods, etc. F. B. Davis jr., 
chmn.; Herbert E. Smith, pres.; H. E. 
Humphreys jr., H. 8. Marlor, L. D. 
Tompkins, Elmer Roberts, T. J. Need- 
ham, vice-pres.; Eric Burkman, secy.; 
Arthur Surkamp, treas.; T. H. Young, 
dir. G. M. Tisdale, pur. 

: McGovern, gen. megr., 
Howard N. Hawkes, asst. 
gen. mgr.; D. W. Walsh, sales mgr. 
Adv. Agcy.—Campbell-Ewald Co. of 
N. Y¥., Inc., New York, N. Y¥. Con- 
tact, W. E. Blodgett. 
(See display advertising index) 


UNITY MFG. CO., 2909 Indiana ave., 
Chicago, Ill. Automobile driving lights, 
spot lights, fog lights, reels. Henry R. 
Gross, pres., gen. mgr., treas.; Thos. J. 
Leary, vice-pres., sales mgr.; Martha 
8. Hubert, secy.; Walter Lange, engr.; 
Fred Weber, pur. agt. Det. Rep.— 
Harry Burr, 1010 Stephenson bidg. 


UNIVERSAL BATTERY CO., 3410-24 8. 
La Salle st., Chicago, Ill. Lead acid 
storage batteries for passenger Cars, 
trucks, buses, diesel motors and 
marine service farm light batteries. 
Albert H. Cohn,, pres., treas.; A. B. 
Levitt, vice-pres., secy.; Jack Chanin, 
gen. mgr.; R. 8. Mowry, sales mgr., 
adv. mgr.; Emil Arnst, chief engr.; N. 
Schimmer, pur. agt. 


UNIVERSAL C. IL. T. CREDIT COnF., 1 
Park ave., New York 16, N. Y. Bales 
financing. Ernest C. Kanzler, Detroit, 
chmn. bd.; A. O. Dietz, pres.; M. 
vice-pres., New York; R. F. Given, 
vice-pres., New York; E. 8. Brinsley, 
vice-pres., New York. Exec. office, 1700 
United Artists bldg., Detroit. Div. office, 
2909 Barlum Tower, Detroit. G. H. 
Zimmerman, vice-pres.; E. A. Rolley, 
vice-pres. 

(See display advertising index) 


UNIVERSAL CHEMISTS, 263 Northamp- 
ton st., Boston, Mass. Tune-up equip- 
ment, vacuum gauges, compression 
gauges, compound gauges, tune-up oils, 
radiator cleaners, inhibitors, 
boiler compounds, laboratory service, 
research, leak-proofing comp., greases 
and oils. P. E. Whitehead, ch. of bd., 


pur. E. Mahar, secy.; 
Zueren, sales mgr.; C. Nierman, chief 
engr. 


UNIVERSAL OIL SEAL CO., INC., 34 
W. Kennett rd., Pontiac, Mich. Oil 
seals. V. E. Nelson, pres., gen. mgr., 
sales mgr., chief engr.; R. 8. Nelson, 
vice-pres.; H. E. Hotchkiss, secy.- 
treas., pur. agt. 


U. 8S. ASBESTOS Div. of Raybestos-Man- 
hattan, Inc., Manheim, Penna. Brake 
lining, brake shim, brake shoe filler, 
rivets, brake shop equipment, clutch 
facings, fan belts, automotive hose. 
Geo. R. Weber, gen. mgr.; O. H. Cilley, 
asst. gen. mgr.; F. A. Miller, repl. 
sales mgr.; W. J. Joyce, chief engr.; 
L. H. Weber, pur. agt.; Argus Leidy, 
adv. mgr.; J. D. Rohrer, chief chemist. 
Det. Rep.—H. C. Dishman, 620 Fisher 
bldg. Adv. Agey.—Gray & Rogers, 
Philadelphia, Pa. 


U. 8. AUTOMATIC CORP., Amherst, O. 
Screw machine products. W. G. Nord, 
chmn. of bd., pres., treas., gen. mgr.; 
John J. Smythe, vice-pres.; Eric Nord, 


VAN NORMAN CO., 


asst. secy., chief engr.; C. E. Gibson, 
sales mgr.; R. R. Wasem, pur. agt.; 
J. A. Ignat, adv. mgr. Pac. Coast Offices 
—J. L. Kemmer, 332 So. Michigan ave., 
Chicago, Ill. Wm. R. Caldwell, 6717 
Fountain ave., Hollywood 28, Calif. 
Det. Rep.—Stanley Boltz, 6172 W. Chi- 
cago blvd. Adv. Agcy.—Supervision Inc., 
Auditorium bidg., Cleveland, O. 


U. 8S. MACHINE CORP., Lebanon, Ind. 


Automatic coal stokers, ordnance ma- 
terial, shot, shell, aircraft parts, mis- 
cellaneous sub-contracting machining. 
Carl J. Winkler, chmn. of bd., pres., 
treas.; Herman E. Winkler, vice-pres., 
sales mgr.; Claude A. Potts, secy.; 
Howard Murphy, chief engr.; Jack 
Blake, pur. agt.; Norman J. Gill, adv. 
mgr. Adv. Agcy.—Perrin & Paus, 8 8. 
Michigan ave., Chicago, DL 


Vv 


VAN CLEEF BROS., 7800 S. Woodlawn 


ave., Chicago 19, Ill. Friction tape, 
masking tape, patch outfits, rubber 
cements, sponge rubber weatherstrip- 
ping, gasket shellac compound, hy- 
draulic brake fluid, motor graphite, 
bearing blue, rubber aprons. Noah Van 
Cleef, Felix Van Cleef, Paul Cleef, 
partners; B. T. Ducey, sales megr.; 
C. Wonder, pur. agt.; H. C. Lewis, 
adv. mgr.; 8. Overstraeten, office 
mgr. Det. & Pac. Coast offices—H. G. 
Goble, 1304 Virginia Park, Detroit 2, 
Mich.; M. H. Klinger Co., 1425 S58. 


‘Flower st., Los Angeles; M. H. Klinger 


Co., 540 McAllister st., San Francisco 
2, Calif.; M. H. Klinger Co., 1016 First 
ave., Seattle 4, Wash. 


3640 Main sat., 
Springfield, Mass. Cylinder boring bars, 
valve refacers, valve seat grinders, 
brake lathes, cylinder head grinders, 
clutch pressure plate grinders, piston 
grinders, con-rod borer and cr: t 
grinders, reamer drive, stud pullers, 
electric tools, bench grinders, milling 
machines, electric induction heating 
units. J. Y. Scott, pres.; L. F. Hun- 
derup, vice-pres.; F. D. Van Norman, 
secy.; C. R. Crowder, mgr. auto div.; 
Cc. A. Thompson, pur. agt.; T. W. 
Baush, asst. mgr., auto div. Det. Rep.— 
K. F. Boomer, P.O. Box 40, Bridgeport, 
Mich. Adv. Agoy. — Sutherland-Abbott, 
— Mass. Contact, EK. R. Suther- 


VASCOLOY-RAMET CORP., 2200 Sheri- 


dan rd., North Chicago, Ill. Vascoloy- 
Ramet tantalum tungsten carbide dies, 
Tantung cast alloy cutting tools. 
Robert J. Aitchison, pres.; Dr. Frank 
H. Driggs, vice-pres.; Alfred J. Dowe, 
vice-pres.; E. F. Radke, secy.-treas.; 
Tl. EB Clarke, gen. sales mgr.; G. E. 
Powell, pur. agt.; N. E..Bradley, adv. 
mgr. Det. Rep.—A. R. Conti, 5523 
Woodward ave. 


VELVAC INC., 1644 W. Lafayette st. 


Detroit 16, Mich. Power braking equip- 
ment, service parts and fittings for 
trucks, tractors, trailers; power appli- 
cations for special purposes. Waller 
Carson, pres. & sales mgr.; Roman 
Zeeh, treas. & gen. mgr.; Gordon R. 
Elliott, vice-pres. & chief engr.; Ed- 
ward U. Demmer, vice-pres.; Donald 
Russell, prod. engr. 


VINCENT STEEL PROCESS ©O., 2424 


Bellevue ave., Detroit, Mich. Produc- 
tion heat treating of all kinds also 
manufacturers of Vincent-Huntington 
grinding wheel dressers and cutters. 
Gerard Jeakle, pres., gen. mgr.; R. E. 
Vincent, vice-pres.; Karl H. Behringer, 
secy., treas.; Howard Bosworth, sales 
mgr.; Norman Conn, chief engr.; E. I. 
Schram, pur. agt. 


VISCO-METER CORP., 315 Grote st., 
Buffalo, N. Y. Oil viscosity indicating 
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Why Not 


VULCAN 


devices, auto parts spray cleaner tank. 
W. A. Clare, pres.; O. D. Jones, vice- 
pres.; Karl A. McCormick, secy.; I. Q. 
Baird, treas. and sales mgr. 


VULCAN ELECTRIC CO., Div. of Consoli- 


dated Electric Lamp Co., 88 Holten st., 
Danvers, Mass. Electric soldering trons, 
melting pots for solder, babbitt, glues, 
waxes and compounds; electric heating 
units, immersion and dry type for 
water and oil; branding irons, electric 
and non-electric. Jasper Marsh, pres. 
and treas.; Dwight H. Marsh, vice- 
pres.; F. E. Merriam, mgr.; L. A. Brett, 
asst. sales mgr. and adv. mgr.; J. L. 
Brothers, chief engr.; R R. Brown, pur. 
agt. Det. Rep.—H. E. Waite, 7330 Ham- 
ilton ave. 


MFG. CO., INC., Winona, 
Minn. Ace-Hy bumper hydraulic jack, 
pit jacks, hydraulic service jacks, air 
cleaner service units, largrip adjustable 
wrenches, Moen extension airplane 
service ladders. R. E. Lange, pres., gen. 
mgr.; Stanley Gates vice-pres.; J. L. 
Hughes, secy.-treas.; B. B. te, dir. 
of pur.; W. Bateman, engr. Adv. Agcy. 
—E. Sann Associates, Plymouth bidg., 
Minneapolis, Minn. 


w 


WADSWORTH WATCH CASE CO, INC., 


THE, Sth & Clay sts., Dayton, Ky. 
Small precision parts and sub-assem- 
blies, watch cases, compacts and cigar- 
ette cases. FP. B. Stegeman, pres.; 
A. W. Wadsworth, vice-pres.; H. R. 
Stegeman, secy.; R. L. Wadsworth, 
treas.; A. V. Stegeman, Jr., sales mgr., 
small parts div.; A. V. Stegeman, Jr., 
Sales mgr.; H. L. Head, pur. agt., 
W. J. McLaughlin, adv. mgr. Adv. 
Agcey.—Ruthrauff & Ryan, Inc., Carew 
Tower, Cincinnati, Ohio. 


WAGNER ELECTRIC CORP., 6400 Ply- 


mouth ave., St. Louis, Mo. Hydraulic 
brakes, air brakes, brake linings; auto 
speed recording devices; electric mo- 
tors, electric transformers, industrial 
brakes, these three for industrial 
plants, not for vehicles. P. E. Postle- 
thwaite, pres.; J. H. Devor, vice-pres.; 
A. H. Timmerman, gen. mer.; J. W. 
Wescott, secy.; V. W. Bergenthal, 
treas.; J. A. Gelzer, sales mgr.; brakes.; 
Cc. B. Dietrich, adv. mgr.; J. D. Elby, 
pur. agt.; Burns Dick, consulting engr., 
brakes. Det. Rep.—J. W. Bryant jr., 
6050 Cass ave. Adv. Agcy.—A. R. Mogge, 
7” 307 N. Michigan ave., Chicago, 


THE WARD PRODUCTS CORP., 1523 E. 


45th st., Cleveland 3, O. Antennae for 
automobile, antennae for F. M. home 
sets, antennae for television. R. N. 
Wiesenberger, pres., treas., gen. megr.; 
H. R. Wiesenberger, vice-pres., secy., 
sales mgr., adv. mgr.; 8S. Ludwig, chief 
engr.; L. V. Coburn, pur. agt. Adv. 
Agcy.—Burton, Browne Adv., 150 Su- 
perior East, Chicago, Ill. 
(See display advertising index) 


WARFORD CORP., 44 Whitehall st., 


New York, N. Y. Dual axle drive 
multi-wheelers and auxiliary trans- 
a for Ford and Chevrolet 
rucks. 


WARNER AUTOMOTIVE PARTS DIV., 


Borg-Warner Corp., South Wayne st., 
Auburn, Ind. Automobile drive gears 
and pinions, differential parts, rear 
axle shafts, cylinder heads, clutch discs, 
transmission gears, power take-offs. R. 
M. Allison, pres. and gen. mgr.; G. 
A. Shallberg, vice-pres.; H. N. Nigg, 
secy.-treas.; H. 8. Woodbury, sales 
mgr.; J. M. Fadely, chief engr.; F. E. 
Allison, pur. agt. Det. Rep.—N. K. 
Van Osdol, 6432 Cass ave. 


rr 


WARNER ELECTRIC BRAKE MFG. 


CO., 449 Gardner st., Beloit, Wis. 
Electric power brakes and _ control 
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equipment for trailed vehicles. P. J. 
E. Wood, pres.; R. E. Freeman, vice- 
pres., treas.; M. V. Divine, secy.; P. 
D. Smith, gen. mgr.; H. L. Fleming, 
sales mgr.; Frank G. Born, chief engr.; 
R. A. Leindorf, pur. agt.; Merlin J. 
Bailey, adv. mgr. Det. Rep.—M. H. 
Johnson, 3087 W. Grand bivd. New 
York Rep.—R. C. Long, 1775 Broad- 
way, Room 737, New York, N. ¥. Adv. 
Agcy.—Klau-Van Pietersom-Dunlap As- 
sociates, Milwaukee, Wis. Contact, 
Roger Loew. 
(See display advertising index) 


WARNER GEAR DIV., Borg-Warner 
Corp., 1106 East Seymour st., Muncie, 
Ind. Transmissions, transfer cases, 

assemblies, aircraft 
gears, tank gears, synchronizer as- 
semblies, overdrive units. Charles 8. 
Davis, pres.; John M. Simpson, first 
vice-pres. and gen mgr.; A. P. Em- 
mert, 2nd vice-pres.; W. M. 
secy.-treas.; E. S. Russey, asst. gen. 
mgr.; Palmer Orr, chief engr.; L. A. 
Black, pur. agt. Det. Rep.—J. G. Mon- 
jar, 7-233 General Motors bldg. 


WARREN GEAR MFG. OU., 8S. Irvine 
at., Warren, Pa. Automobile aifferen- 
tials, rings, pinions, spiral bevel gears, 
straight bevel gears, hypoid gears, 
spur and helical gears. B. W. Knapp, 
pres., gen. mgr.; C. A. Arnold, secy.; 
M. H. Deardorff, treas.; H. A. Leon- 
hart, plant mgr. 


WARWICK MFG. CORP., 4640 West Har- 
rison, Chicago, Ill. Clarion radio, John 
S. Holmes, pres.; Gordon Brittan, vice- 
pres.; Fred L. Holmes, secy.,; Reau 
emp, sales mgr.; Howard Gates, chief 
engr. Adv. Agcy.—Agency Service Corp., 
Earl Sproul, 66 East South Water &t., 
Chicago, Ill. 


WATERBURY BUTTON CU., 833 5S. 
Main st., Waterbury, Conn. Molded 
plastic parts, small metal stamps. W. 
&. Kaynor, pres., secy. and gen mgr.; 
W. F. Reibold, mgr.; R. N. 
Magnenat, chief engr.; M. R. Kraft, 
pur. agt.; A. E. Swanson, adv. mgr. 
Wet. Kep.—Wm. Robt. Wilson, 6460 
Kercheval ave., Detroit. Adv. Agcy.— 
Claude Schaffner, New Haven, Conn. 
Contact, Claude Schaffner. 


JOHN WARREN WATSON CO., 1924-52 
Hunting Park ave., Philadelphia 40, Pa. 
Silenite dry lubricant pencils (for anti- 
squeak coating); Silenite impregnated 
fabric support insulators (for engine, 
radiator, cab, body, transfer case, 
steering post, hood mountings, etc.); 
damper leaves (leaf spring inserts). 
John W. Watson, pres. and chief engr.; 
R. A. Watson, vice-pres., secy.-treas. 
and gen mgr. 


WAUKESHA MOTOR CO., St. Paul ave., 
Waukesha, Wis. Internal combustion 
engines (gas, gasoline, oil), motor 
coach air conditioning and truck re- 
trigeration (both engine driven). James 
E. DeLong, pres., gen. mgr.; J. B. 
Fisher, vice-pres., chief engr.; H. E. 
Frame, secy.; C. P. Ross, asst. secy.- 
treas.; J. G. Swain, sales mgr.; P. C. 
Ritchie, adv. mgr.; Lowell F. Whisler, 
pur. agt. Adv. Agcy.—Cramer-Krasselt 
Co., 733 N. VanBuren st., Milwaukee, 
Wis. Contact, Carl H. Brehm. 


WAYNE CHEMICAL PRODUCTS CO., 
Copeland and MCRR, Detroit 17, Mich. 
Non rust oils and coatings, production 
lubricants, grinding compounds and 
ous, welding spatter preservatives, 
spray booth cleaners, paste solder. 
Edgar G. Behr, pres., ge0. mgr.; Karl 
G. Behr, vice-pres.; Waldo L. Behr, 
secy.; Robert T. Reynolds, sales mgr. 
Adv. Agcy.—Karl G. Behr, Adv. Agency. 


WEAVER MFG. CO., 2177 S. Ninth st., 
Springfield, Ill. Safety Lanes, headlight 
testers, brake testers, wheel alignment 
equipment, wheel balancers, service 
jacks, twin post lifts, etc. lL. A. Weaver, 
pres.; BE. A. Costa, vice-pres., treas. 
and gen. mgr.; C. F. Hodgson, secy. 
and — arr R. — rr 
engr.; O. ° pur. 3 J. 
Work, adv. -mgr. Det. Rep.—Al Ray, 
9364 EK. Outer Dr. (5). Adv. Agey.— 
Arthur R. Mogge, Inc., Chicago, Ill. 
Contact, A. R. Mogge. 


WEIDENHOFF, JOSEPH, LNO., 4340 W. 
Roosevelt rd., Chicago, Ill. Motor 
analyzers; [ged = coors = 
tery charging equipment; magne 
benches and superchargers; timing 
lights. Earl N. Webber, pres. and gen. 
mgr.; C. J. Boesch, compt.; W. H. 
Yenni, vice-pres. and chief engr.; C. 
Kenneth Hunter, treas.; Bernard 
Hoban, secy.; C. J. Haas, P. FP. Jones, 
asst. gen sales mgr., pur. agt. 


WESSON CO., 1220 Woodward 
Heights st., Ferndale, Mich. High 
speed steel and cemented carbide cut- 
ting tools. G. R. Smith, pres.; F. W. 
Archer jr., vice-pres.; M. F. Diaz, 
secy.-treas.; W. B. Duncan, gen. mgr., 
sales mgr., adv. mgr.; B. K. Stuber, 
chief engr.; P. 8. Shover, pur. agt. 
Det. Rep.—R. G. Peters, 18075 Parkside 
ave. Adv. Agcy.—Klau-Van Pieterson- 
a P Assoc., Inc., Milwaukee 3, 


S. K. WELLMAN O©O., THE, 1374 E. 5Sist 
st., Cleveland 3, O. Velvetouch all- 
metal friction materials, including 
clutch facings & brake linings for au- 
tomotive, aviation and industrial ap- 
plication. S. K. Wellman, chmn. of 
bd., pres.; J. R. Nurney, vice-pres.; 
W. E. Canfield, vice-pres. in chge. of 
Sales; R. LaFrance, vice-pres. in chge. 
of plant operations; W. A. McAfee, 
secy.; F. FP. White, treas.; J. A. Stois, 
pur. agt.; C. D. Heiser, adv. mgr., 4 
of pub. relations. Pac. Coast offices— 
1110 So. Hope st., Los Angeles 15, 
Calif. 911 Howard st., San Francisco 3, 
Calif. Det. Rep.—816 Fisher bldg. Adv. 
Agey.—Belden & Hickox, Cleveland, O. 


WELLS MFG. CORP. Fond du Lac, Wis. 
Automotive ignition and magneto serv- 
ice parts, contact points, condensers, 
cutouts, regulators, switches, caps, ro- 
tors, magneto armatures, magneto re- 
windings, magneto condensers and serv- 
ice parts, magneto impulse couplings, 
ignition coils, electrical specialties. 
Ben Sadoff, pres., gen. mgr.; Arthur 
Sadoff, vice-pres.; 8. H. Ruttenberg, 
secy., treas., pur. agt.; Harold Harmon, 
sales mgr.; L. E. Sevison, chief engr.; 
R. S. Ridgway, adv. mgr., dir. of sales. 


Adv. Agey.—Arthur R. Mogge, 307 N. 
Michigaz ave., Chicago, Il. 


WESTERN AUTOMATIC MACHINE 


SCREW CO., THE, Lake ave., at Fos- 
ter, Elyria, O. Screw machine products 
made to specifications. Standard nee 
products: cap serews, set screws, 
screws, studs, nuts, taper pins, pipe 
plugs. Cold drawn steel bar stock, 
Carbon and alloy grades, P. PB. 
chmn. bd.; H. E. Penfield, : 
Franklin, vice-pres., gen. 
Bryant, secy.; A. T. Roesmau, treas.; 
R. D. Oldfield, sales mgr.; R. A. Gress, 
chief engr.; A. F. Steller, pur. agt.; W. 
J. Cox, adv. mgr.; A. B. Cochrane, plant 
supt.; D. H. Bryant, special rep. Det. 
& Pacific Cosat Offices—106 East At- 
water st., Detroit, Mich. Adv. Agcy.— 
= Liggett Adv. Agcy., Cleveland, 
o. ‘ 


WESTERN SEAT COVER CO., 1118 W. 


burnside, Portland, Oregon. Seat cov- | 
ers, grille covers, screens, upholstesy, 

auto tops, cushions. Henry Copenha- 

gen, gen. mgr. 


WESTINGHOUSE LAMP DIV., Westing- 


house Elec. Mfg. Co., Bloomfield, N.J. 
Lamps, bulbs. A. W. Robertson, chmn.; 
G. Bucher, pres.; R. C. Stuart, gen. 
mgr.; H. E. Plishker adv. mgr.; A. 
Ciohosey, pur. agt. Det. Rep.—H. A. 
Kinley, 5757 Trumbull ave. Adv. Agcy. 
—Fuller, Smith & Ross, 71 Vanderbilt 
ave., New York, N. Y. 


WHITE MOTOR CO., THE, 642 5. 79th 


st., Cleveland, O. Builders of Us 8. 
Army Tank Destroyers, Scout Cars, 
Half-Tracs, Cargo Trucks, and Prime 
Movers, the complete line of 8 
Power Trucks and Tractors, City 
Inter-City Coaches, Safety 
Busses and the famous “White Horse’, _. 
Robert F. Black, pres.; J. N. Bat- 
man, vice-pres.; V. W. Fries, vice-pres. 
in chge. of prod.; W. S. Searles, secy.; 
Robert C. Lee, treas.; H. P. oe 
ton, vice-pres. and contr.; F. 
Baster, vice-pres. in chge. engrg.; 
Robert Cass, chief engr.; Geo. H. 
Scragg, dir. of adv. and sales prom,» 
chge. aviation activities; FP. G. Allen, 
gen. service megr.; J. E. Dunbar, 
dir. of pur. Det. Rep.—E. 
mgr. The White Motor Co., 2950" 
Twelfth st. Adv. Agcy.—D’Arcy Adver- 
tising Co., St. Louis, Mo. Contacts, 
8. P. Seward, D. J. O'Neill, Clevelan: 
office, Terminal Tower. 2 
(See display advertising index) — 


WICACO MACHINE OORP., Stenton & 
Louden ats., Philadelphia, Pa. @il 
grooving machines, precision internal 
grinders, screw machine products, 

contract machine work including heat 

treating and all types of grinding and 
lapping. Charles W. Lawser, pres.; 

Charles W. Lawser, Jr., vice pres.; 

Arthur K. Hutchinson, secy.; 

W. Lawser, treas.; J. Paul Laird, wor 

mgr., sales mgr. & adv. mgr.; H. J. 

Mugford, chief engr.; A. J. Green, 

pur. agt. Det. Rep.—J. C. 

berry’s Sons, 332 Curtis Bidg. 


WICO ELECTRIC OO., Phelon ave., W, 
_ Springfield, Mass. Magnetos. E. L. 
Stoughton, pres.; K. A. Harmon, vice- 
pres. & chief engr.; H. J. Bock, treas.; 
H. P. Streeter, asst. treas.; H. 
Sauers, gen. sales mgr.; BE. H. Voorh 
works mgr.; R. J. Cory, pur. agt.; 
A. R. Harmon, compt.; C. L. Allen, 
mgr., trade sales div. Midwest D. Mgr... 
—C. G. Waters, 160 E. Illinois st., 
Chicago, Ul. Western Dist. Mgr.— 
Vv. T. Chevallier, 1611 So. Hope St., 
Los Angeles.—So. West Dist. Mgr.—~ 
H. F. Lolley, Room 310, Thompson bidg., 
Tulsa, Okla. 


WILKENING MFG. CO., 2007 8S. 7i1st st., 
Philadelphia 42, Pa. ‘“Pedrick’’ piston 
rings, piston resizing machines, valve 
stem packing, piston ring compressors, 
skirt expanders, groove tools, gauges, 
ring skids. Fred W. W: » pres.; 
W. 8S. Loeb, vice-pres.; David A. Cowhig, 
vice-pres. and asst. treas.; Carl Wilken- 
ing, vice-pres.; W. E. Wilkening, vice- 
pres. and mgr. indust. div.; Henry E. 
Gerstley, vice-pres. and treas.; D. Hays 
Solis-Cohen, secy.; Walter A. Kirkpat- 
rick, mgr. adv. and sales prom.; Paul E. 
Friend, engr.; S. 8. Evans, mgr. replace. 
sales div.; F. Solis-Cohen, pur. agt. 
Det. Rep.—Thos. W. Moss, Penobscot 
bldg. Adv. Agcy.—Gray & Rogers, Phil- 
adelphia, Pa. Contact Sherman Land- 
ers. 


WILLARD STORAGE BATTERY CO., 
246-286 E. 13ist st., Cleveland 1, O. 
Storage batteries (automotive, air- 
craft, radio, marine and industrial). 
Battery service charging and testing 
equipment. Tools and accessories. 8. 
W. Rolph sr., pres.; O. E. Murray, 
vice-pres., gen. mgr.; C. H. Gibney, 
secy.; I. K. Schnaitter, treas.; D. M. 
Allgood, sales mgr.; L. E. Wells, chief 
engr.; F. L. Kulow, pur. agt.; H. E. 
Evans, merchandising mgr. Pacific 
Offices—Willard Storage Battery Co., 
P. O. Box 6850 East Los 
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Branch, Los Angeles 22, Ca. Adv. Agcy 
—Meldrum & Fewsmith, Inc., - 
Blidg., Cleveland 15, O. ee 


WILLEY’S CARBIDE TOOL ©O., 1340 
W. Vernor Highway, Detroit 1, Mich. 
Mfrs. Tungsten carbide metal for all 
types of cutting tools; carbide tipped 
tools; shell reamers, shell end mills, 
core drills, reamers, milling cutters, 
plug and ring gages, centers, masonry 
drills, extrusion and wire drawing dies, 
rest blades for centerless grinders; car- 
bide tool grinders, diamond dressing 
tools. F. H. Willey, pres., gen. megr.; 
J. V. Rutten, vice pres., treas.; F. H. 
Willey jr., secy.: H. W. Anderson, 
ag he L. J. — sh = engr. ; 

. , pur. ° . Agey.— 
Rolfe C. Spinning. 


WILLIAMSEN AUTO BODY ©O0. 2048 
Washington bivd., Ogden, Utah. Com- 
mercial truck bodies, commercial trailer 
bodies, Fleetwing buses, commercial 
trailer chassis. L. C. famsen, 
Prop. and gen. mgr.; Franklin E. Ste- 
phens, sales mgr. and adv. mer.; 
Ronald Urry, chief engr. and pur. agt. 


WILLYS-OVERLAND MOTORS, INC., 
Wolcott blvd., Toledo, O. Passenger 
and commercial cars, % ton 4x4 re- 
connaissance trucks (Jeep) and other 
war materials for the Army, Navy 
and Marine Corps. Ward M. Canaday, 
chmn. of bd.; C. E. Sorenson, pres.: 
Geo. W. Ritter, vice-pres. and secy, 
chge. legal affairs and general counsel: 
Delmar G. Roos, vice-pres., chge. of 
engrg. and chief engr.; F. L. Hopkinson, 
vice-pres., chge. finance and treas.; 
W. Paris, operating mgr. chge. of 
manufacture; G. H. Bancroft, gen. pur. 
agt.; Geo. Harold Bell, dir. of sales; 
E. M. Rice, mgr. military vehicle sales; 
A. Benhoff, mgr. of parts and acces- 
sories dept.; C. F. Seastrum, sales 
prom. megr.; D. A. Walters, dir. of 
service. Adv. Agey.—U. 8. Advertising 
Corp., 612 N. Michigan ave., Chicago, 


"(See display advertising index) 


WILMINGTON AIR COMPRESSOR, Div. 
of The Auto oes ae Co., Wilming- 
ton, Ohio. ce station type air 
compressors, gas compressors for com- 
pressing natural or artificial gas for 
use in brazing, cutting, scarfing oper- 
ations, etc. Clemens Bahner, ch. of bd. 
and pres.; Gilbert Wilkin, vice-pres. 

; ©. Hormell, sec.; EB. J. Al- 
bright, sales mgr.; H. A. Roselund, 
chief engr. 


WILTON WOOLEN CO., Wilton, Me. 
Awarded Army Navy E. with two stars. 
Production fifty percent 16 ounce navy 
blue melton. twenty-five percent over- 
shee cloth for the Army and twenty- 
five percent women’s wear. Earl B. 
Foss, pres.; Roy P. Gifford, treas. 
Det Office: B. J. Ewing, 424 New 
Center Bldg. 


WOLF’S HEAD OIL REFINING OO., 
Of] City, Pa.; 51 Madison ave., New 
York, N. Y. Aviation and motor oils 
and lubes. A. W. Scott, pres.-secy.; E. 


W. Chase, chmn. of bd., vice-pres.; J. B. 
oo, © st EB. E. Bellen, 
reas. ; . J. Hogan, asst. secy. Adv. 
Agey.—The Aitkin-Kynett Co., 1400 8. 
Penn Square, Philadelphia, Pa. Con- 
tact, Martin E. Goldman. 


WOLFE-KOTE ©0., THE, 105 Center 
ave., Sheboygan, Wis. Anti-spatter, 
krome-kote, ever-drest, Irpo, tri-flux, 
flame-pruf. M. J. Wolfe, pres., gen. 
megr., sales megr., chief engr., pur. 
agt. and adv. mgr.; H. A. Ornstein, 
mfg.; B. R. Sherrell, mgr. aircraft 
Adv. Agcy.—Root-Mandabach, 646 N. 
Michigan ave., Chicago, Ill. Contact, 
Mr. Root. 


WISCONSIN AUTOMOTIVE TRADES 
ASSN., 119 Monona ave., Madison 3. 
Wis. Edward A. Pritsch, pres.; Leonard 
lL. Kvam, first vice-pres.; Erwin W. 
Fisher, 2nd vice-pres.; A. C. Hall, secy.- 
treas.; Louls Milan, exec. vice-pres. 


WISCONSIN MOTOR CORP., 1910 So. 
53rd st., Milwaukee 14, Wis. Single- 
cylinder and four-cylinder air-cooled 
gasoline engines—1 to 30 H.P. C. J. 
Reese, chmn. bd.; H. A. Todd, pres., 
gen. mgr.; A. P. Milbrath, vice-pres., in 
chg of engineering, chief eng.; Harry 
Cronk, vice-pres., in chg. of sales, adv. 
mgr.; Benjamin FP. Tobin jr., secy.; H. 
W. Vandeven, treas.; Phil Norton, sales 
mgr.; H. Thorkildsen, pur. agt. Adv. 
Agey.—Paulson- Gerlach & Associates. 


WIX ACCESSORIES CORP., 1211 Ozark 
st., Gastonia, N. C. Industrial lube 
and fuel oll filters and Wix Filterefils 
(oil filter cartridges). Allen H. Sims, 
pres. and adv. mgr.; J. D. Wicks, vice- 
pres. in charge of sales; P. G. Cran- 
shaw, western sales mer.; J. C. 
Roberts, secy.; W. 8. Barfield fr., 
treas. and pur. agt. Det. Rep.—C. O. 
Spillman Co., 6432 Cass ave. Adv. 
—— & Jones, New York, 


WOHLERT CORP., 700 E. Grand River, 
Lansing, Mich. Flywheel gears, cylin- 
der heads, water pumps, oil pepe. 
clutch parts, miscellaneous automotive 
parts. Walter FP. Patenge, pres., vice- 
pres. & sales mgr.; Harry D. Hubbard, 
secy., treas.; Arthur Reiser, chief engr.; 
A. N. Synder, pur. agt. Adv. Agcy.— 
Advertising Counsel, Lansing, Mich. 


WOODALL INDUSTRIES INC., 7565 E. 
MeNichols rd., Detroit 5, Mich. Auto- 
motive fibre parts, insulation pads, 
floor deadening, dash insulators, 
formed fibre arm rests, coated fibre 
board, plastic products, meta] stamp- 
ings and assemblies. H. J. Woodall, 
pres.; M. 8. Randall, vice-pres., gen. 
mgr.; M. E. Griffin, secy. treas.; J. W. 
Greig, chief engr.; G. EK. Geisbuhler, 
pur. agt. Adv. Agey.—Grace and Be- 
ment, Inc., Detroit. 


WOOD’S SONS CO., T. B., Fifth ave., 
Chambersburg, Pa. Shafting, pulleys, 
hangers, pillow blocks, V-belt sheaves, 
V-belts, ction clutches. Chas. O. 
Wood sr., pres.; W. H. Fisher, vice- 
pres.; Chas. M. Wood, secy.-treas.; 


Emphasizing = 


ASCO R RR RRE 


ESTABLISHED i696 


TAtI,ORS 


DAVID WHITNEY BLDG. 
DETROIT 


Chas. O. Wood jr., gen. mgr.; A. J. 
Kindig, gen. supt.; G. C. Sprow, pur. 
agt. Adv. Agcy.—R. E. Lovekin Corp., 
200 N. Pifteenth st., Philadelphia, Pa. 


WOODWORTH SPECIALTIES CO., 239 
Water st., Binghamton, N. Y. Wire 
forms, light sheet metal parts, bumper 
jacks, tire chains. air float tires, rims 
and wheels. C. B. Woodworth, gen. 
mgr., sales mgr.; R. R. Woodworth, 
secy.; Raph A. Woodworth, prod. mer. 
Det. Rep.—-N. M. Lovett, 447 New 
Center bidg. 


WORLD BESTOS CORP., 52 Courtland 
st.. Paterson, N. J. Automotive brake 
linings, clutch facings,  iridustrial 
friction material, extruded plastics. 
Donald H. Spicer, pres.; William Nan- 
feldt. vice-pres.; C. A. Pauley. treas.; 
H. 8S. Brainard, secy.; R. A. Riley, 
compt.; L. G. Kersgard, replacement 
sales mer.;: R. BE. Leary jr., pur. aet. 
Det. Rep.—Homer B. Sisson, 1405 
Henry st. Adv. Agcy.—Louls E. Wade. 
Inc., 200 Paramount bidg., Fort 
Wayne, Ind. Contact, John Wagner. 


Y 


YORK CORRUGATING CO., Adams st. 
and W. M. RR., York, Pa. Metal 
stampings including roof panels, tanks, 
door panels, radiator shells, truck cab 
parts and other body and chassis parts. 
Cc. P. Rice, pres., treas., gen. megr.; 
E. J. Rice, vice-pres. and pur. agt.; 
J. A. Grass, secy.; Gordon L. Reed, 
chief engr. Det. Rep.—Rex I. Lee, 
330 Humber "ldg. 


YANKEE METAL PRODUCTS CORP.. 31 
Grand st., Norwalk, Conn. Automotive 
accessories, e.g.. foglites. stop & tail 
lites, back-up lites. stop lites, clearance 
lttes, identification lites. dome lites, 
reflex reflectors, truck mirrors, passen- 
ger car mirrors, approved directional 
signals, mirrors for airplanes, jeeps. 
trucks, trailers, buses; blackout lites; 
replacement units for blackout lites; 
gov’t approved reflectors. Wm. Berk. 
pres.; B. Putterman, treas.; B. Emmer, 
sales secy.; TI. Fass, pur. agt.; L. 
Fleishman, prod. control megr.; M. 
Kron. asst. prod. control megr.; I. 
Putterman. works megr.: F. Virgulak, 
asst. works mgr.: W. Chickvary. engr. 
Det. Rep.—C. A. Craig. 7310 Woodward 
ave. Adv. Agcy.—The Furman Co., 1123 
Broadway, N. Y. 


YORK HOOVER CORP., Albermarile and 


Wheatfield, York, Pa. Composite and 
all-steel commercial bodies; utility 
bodies. H. W. Stone. pres.: L. A. Det- 
tinger. vice-pres.. secy.. in chge. of 
pur.; B. M. Grass, vice-pres. & treas.; 
D. A. Kennedy, vit. mer.: C. I. Ziegler, 
sales mer.: W. L. Sechrist, chief engr. 


YOUNG. L. A.. SPRING & WIRE CORP.. 
9200 Russell st.. Detroit 11. Mich. 
Cushion seat and back springs. coiled 
spring constructions, precision me- 
chanical springs for automotive and 
aircraft industries. metal garnish 
mouldings and instrument panels. wire 
parts and small stampings. T.. . 
Young. ch. of bd., pres.: C. M. Young. 
vice-pres., (sales and labor rel.); C. 
M. Hollis. secy.-treas.: T. Couner. sales 
mgr.. adv. mer.: G. P. Nelson. chief 
engr.: G. Ouellette. pur. agt.: N. Ely. 
nrotuction mer.—Pacific Offices—900 
High st.. Oakland, Cal. R. L. Platt, 
mer., 3200 FE. Slauson st., Los Angeles, 
Cal. J. L. Justice. mer. Adv. Agev.— 
Zimmer-Keller, Inc., Stroh bidg., De- 
troit. Mich. 


YOUNG RADIATOR CO.. 709 S. Mar- 
quette st.. Racine. Wis. Ofl coolers: 
ers. engine jacket water coolers, 
“QUAD” coolers and condensers. evapo- 
rative coolers & condensers unit heat- 
ers. convectors. condensers. evapor- 
ators. air conditioning units. heating 
coils cooing coils. aircraft of] & coolant 
temperature regulating systems. FP. M. 
Young. pres., gen. megr.: R. P. Exten. 
exec. asst. to pres.: J. J. Hilt, vice-pres.; 
W. HF. Schieck. secy.-treas: G. J. 
Haismater, sals megr.. contact div.; W. 
V. Astrup. chief engr.: R. W. Baggott. 
dir. of pur.: R. W. Christensen. sales 
promotion mer.: Robert Wentsel. acc. 
exec. Det. Rep.—R. H. Biggers. 2229 
E. Jefferson ave.. acct. exec.. R. J. 
Wentsel. Adv. Agey.—Western Adv. 
Agcy... Racine. Wis. Contact, Charles 
Dilday. 


(See display advertising index) 
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THE ZAIGER CORP., 589 Essex st.. Lynn. 


Mass. Windshield wiper blades. wind- 
shield wiper arms. windshield (electric) 
defrosters. Manufacturers and engi- 
neers of automotive equipment. such 
as outlined above. Max Zalger. pres.. 
treas.. gen. mer.: Charles 8. Stokes, 
vice-pres.. sales mer.; Israel Nesson. 
chief engr.: R. L. Kline, pur. agt. 


ZAPON-KERATOL DIV... ATLAS POW- 
DER CO.. Stamford. Conn. Upholstery 
and headlining materials and other 
coated fabrics. Sport top matertal. 
J. K. Weidig. gen. mer.: Fred L. Ford. 
dir. of sales: Gustav Gurska. gen. 
sales mer. Pac. Coast offices—Mr. 
George B. Tewes. 541 So. Spring st.. 
Los Angeles 13. Calif. Det. Rep.—Mr. 
F. J. Moonev. room 6-269. General Mo- 
tors bidg. Adv. Agey.—Albert Frank- 
Guenther Law, Inc., 131 Cedar st.. 
New York 6, N. Y. 


ZENITH CARBURETOR DIV., Bendix 
Aviation Corp., 696 Hart ave., Detroit. 
Carburetors, filters, mileage testers, 
flame arrestors. G. C. Fricke, gen. 
mer.; R. C. Allan, sales mgr.; E. M. 
Bimberg, factory megr.: George Udell, 
pur. agt.; F. E. Williams, serv. sales 
and adv. mer. Adv. Agcy.—MacManus, 
John & Adams, Inc., 2400 Pisher bidg., 
Detroit. Contact, Ray Blackwell. 


ZENITH RADIO CORP., 6001 Dickens 
ave., Chicago, Tl. Auto and household 
radio, Zenith Radiome Hearing Aids. 
Commander E. F. McDonald jr., pres., 
gen. megr.; Hugh Robertson, vice- 
pres., treas.; R. D. Burnet, controller, 
asst. treas., secy.; J. J. Nance, vice- 
pres., dir. of sales; Edgar G. Herr- 
mann, asst. vice-pres. and dir. of adv.; 
G. E. Gustafson, chief engr.; Harvey 
Tullo, dir. of pur.; W. E. Pullerton, 
mer. fety. Det. Rep.—H. C. Bacon, 
2843 B. Grand bivd. Adv. Agcy.—Radio 
Crirtchfield & Co., Chicago, Ill. Con- 
tact, Irving R. Allen. Hearing Aid— 
MacParland & Aveyard, Chicago. 


(See display advertising index) 


THE HOWARD ZINK OORP., Fremon:, 
O. Main factories & office, Fremont, O. 
branch office and factory, Passaic, N. 


MANSFIELD 


UNITED 


139 


J. Sure-Fit auto seat covers, Sure-Fit 
auto cushions, Sure-Fit fabric auto ac- 
cessories, trimmers supplies, bicycle 


RICHLAND 


MANSFIELD 
a cae en ee 
MANSFIELD, OHIO 


Distributed Thru Wholesalers Only 


Automotive 
Original 
Equipment 


Manufacturer of Ignition Switches, Door Locks, 
Directional Signals, Rolled Shapes, Dovetails 


and Intricate Stampings. 


MITCHELL DIVISION 


GUARANTEED PRODUCTS. 


Of United Specialties Co. 
Holmesburg, Philadelphia 


UNITED OIL BATH 


PREVENT 


Excess Engine 


Wear and Up-keep cost 


Original or standard extra equipment on many nationally 
known makes of cars, trucks, tractors and industrial engines. 


Built by Specialists Whose Constant 
Aim Is Better Engine Protection 


UNITED 


GUARANTEED PRODUCTS. 


United Air Cleaner Div. 
Of United Specialties Co. 
CHICAGO 


ILL. 
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Statesman... orator... defender of the Union... Daniel Webster profoundly snfiuenced 
the youthful Lincoln; and through bim the whole future bistory of America. 


READING powered his Fight 
to save the NATION! 


He was a big man, 

was Daniel Webster! 

When he stood up 

to speak, the Stars 

and Stripes came 
right out in the heavens. Why, even after he was 
buried—they’ll tell you—you could still hear the deep 
boom of his voice rolling out the immortal question: 
“How stands the Union?” 


Yet, as a lad on the New Hampshire farm where 
he was born, Daniel was the delicate member of his 
rugged ‘family. His footsteps lagged in the furrowed 
fields. His mind lay fallow, thirsting for knowledge. 
He had.-a passion for books. And with his wise father 
guiding his footsteps, Daniel read and read far into 
the night... reading by candlelight... beginning with 
the Bible... remembering it word for word. 

“I cannot recollect a time I could not read,”’ he said. “We 
had so few books that to read them once or twice was noth- 
ing. We thought they were all to be got by heart.” 

Thus, his great fount of knowledge sprang from books. 
His eyes, poring over the printed page, etched ideas and in- 
formation forever upon his mind. 

This information, these ideas, were the rich soil from 
which sprang his great orations in defense of the Union ..+ 


orations which had a lasting influence upon the youthful 
Lincoln, and through him upon the history of America. 


READING has been a dominant factor in the growth of most 
of the leading figures of history. Knowledge is power... 
and reading is the richest source of knowledge. 


Only through the unhurried eye of the reader can ideas and 
information be absorbed completely, in detail. When you 
read, you can set your own pace... go back and read again 
... make notes... stop and think. Reading is not yours for 
a fleeting instant only. It is yours for all time. 


This rewarding experience is abundantly provided by The 
American Weekly, which is read by more people than any 
magazine in the world. For in its pages, life as we live it is 


vividly portrayed ...a moving panorama of human struggie 
and achievement, love and sacrifice, heartbreak, and triumph 
... che march of science . . . the hopeful advances of medi- 
cine... the power and beauty of literature, religion, art. 


The articles in The American Weekly are read in more than 
7,750,000 homes from coast to coast. And because they are 
so clear, authoritative, and stimulating, they also are used 
regularly by teachers in the classrooms of schools and 
colleges throughout the United States. 

The American Weekly is a constant companion and inspi- 
ration to millions of Americans . . .Who can doubt that the 
manufacturer who associates his product or his company 
name with such an influence is tying in with the greatest 


force known in advertising? 


AMERICAN 
W/EEKLY 


MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N.Y 


BRANCH OFFICES: 5 Winthrop Sq., Boston 6 » Arcade Bidg., St. Louis 1 + Hearst Bldg., Chicago6 + 101 Marietta St., Atlanta 3 


Hanna Bidg., Cleveland 153 + General Motors Bldg., Detroit 2 + Edison Bidg., Los Angeles 13 


* Hearst Bldg., San Francisco 3' 
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No other Boston newspaper 
gives its readers... 


The world-wide reports of SEVEN great newsgathering agencies: 


Associated Press, United Press, Chicago Daily News For- 
eign Service, North American Newspaper Alliance, 
Chicago Sun Foreign Service, Overseas News Agency, 
Herald-'Tribune News Service. 


Such a galaxy of top-flight columnists and commentators as: 
Walter Lippmann, Dorothy Thompson, Ernie Pyle, 
Fletcher Pratt, Ernest K. Lindley, Jay Franklin, Samuel 
Grafton, Lowell Mellett, John Lardner, Stanley Wood- 
ward, Ed Sullivan, Grantland Rice and others. 


Eye-witness correspondence from such star reporters as: 


George Weller, Leland Stowe, H.K. Knickerbocker, A.T. 
Steele, Edgar Ansel Mowrer, Helen Kirkpatrick, Paul 
Ghali, Nat Barrows, Frederick Kuh, Edward Angly, 
Richard Mowrer, Edward Morgan and others. 


Full-length serialization of such current best-sellers as: 


“See Here, Private Hargrove,” ‘‘Queen of the Flat Tops,” 
‘‘T_ast Train from Berlin,’’ ‘“*Moscow Dateline,’’ ‘‘Berlin 
Diary,” “Queens Die Proudly,” ‘Balcony Empire,” 
‘Suez to Singapore,” ‘“‘Battle Is the Pay-Off”’ and others. 


THE BosTON GLOBE. 


MORNING e EVENING e SUNDAY 
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In millions of vehicles, Stromberg* Carburetors 
contribute to better engine performance. 
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Bendix* Brakes hydraulic Hydrovac* one-unit vacuum 
and mechanical for power braking system for simpler 
safer, smoother stopping. installation and maintenance. 
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Bendix Hydraulic Power Steering* (illustrated 
in combination with Ross Steering Gear) re- 
places muscular effort with hydraulic control. 
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Bendix* Cleaner cleans automotive 
parts in record time. 
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Bendix-Weiss* constant-velocity Universa 
Joint for smooth power transmission 


BENDIX BUILDS TODAY 


Yoralodlae Wold lermonow f 


From dawn to dusk and through the night 
till dawn again, Bendix precisionists keep 
one goal in mind—Victory and a better 
world to come. 

Through the colorful years of a quarter 
century, Bendix engineering and produc- 
tion leadership has been an integral part 
of the American automotive industry. 

When America was attacked, blitzkrieg 
methods had already proved that swift- 
moving automotive vehicles were to play 
a dominant role in winning the war. It was 
only logical that our Government, facing 
these conditions, would include in assign- 
ments to Bendix the continued production 
of automotive units similar to its peace- 
time products—but on a scale never before 
dreamed possible. 

Because of this wartime use of peace- 
time products, Bendix will be better able 
than ever to serve the automotive industry 
when decent folk turn again to peaceful 
ways. 


Bendix 


BENDIX PRODUCTS DIVISION 
SOUTH BEND 20, INDIANA _ 


Stromberg* Carburetors, Bendix* Brakes, 
Hydrovac* Vacuum Power Braking Systems, 
Bendix Hydraulic Steering*, Bendix-Weiss* 
Universal Joints. 


*Trademark of Bendix Aviation Corporation. 


a 





— 
on 
— 

ae 


— 


AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


~~ 
. 


Wholaid } 
the egg? 


NOT THE ADVERTISING MANAGER! 


I’ top management’s selling strategy doesn’t in- 
clude the farm market... an egg has beén laid 
... but don’t blame the advertising manager. 

He knows that farm income is the greatest in his- 
tory ...that farm mortgage indebtedness is being 
reduced tremendously ... that farmers are buying 
war bonds at a merry clip... that farmers will keep 
the wheels of industry turning because they are ina 
position to buy .. . now and post-war. 

He knows, too, that He Golden Crescent (Michi- 
gan, Ohio, Pennsylvania) represents one of the most 
lucrative segments of this “able-to-buy” market. 
Diversification of crops, plus the fact these farmers 
have the immense advantage of living right in the 
middle of their great farm-product-consuming popu- 
lation ... gives the farmers of these three states a 
year ’round income. One crop failure does not mean 
a year of poverty. 

Because the editors of the Ohio Farmer, Michi- 
gan Farmer, and Pennsylvania Farmer enjoy the 
confidence of the farmers of their states, the adver- 


tising pages of these publications are a direct line of 
communication to the hearts as well as the minds 
of the farm folks of the Golden Crescent. 


The Golden Crescent 


RURALLY RICH 
POLITICALLY POWERFUL 


OHIO FARMER 
MICHIGAN FARMER 
PENNSYLVANIA FARMER 
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You Know Where Your Advertisement 
ls Going When You Know 
It's Going HOME 


Giving voice to the preferred value of home circulation is not mere sales-argument, but 
a statement of BASIC truth. It is a truth confirmed by the fact that advertisers, for 43 con- 
secutive years have placed more Total Display Linage in The Chicago Daily News than any 
other Chicago newspaper — morning, evening or Sunday.* 

The Daily News is an evening and home newspaper. Its audience is Chicago’s key- 
audience. And a home audience. More than a million reader-friends have chosen it as 
good companion and good counsellor. And these readers are home readers. 

Advertisers would not, year after year, make The Daily News a BASIC instrumentality 
in their marketing plans if this home newspaper and its home readers did not reward them 
with profitable response. Business executives all over the nation rank The Daily News as 


CHICAGO’S BASIC ADVERTISING MEDIUM 


*For fair comparison, liquor linage omitted since The Daily News 


does not accept advertising for alcoholic beverages. 


THE CHICAGO DAILY NEWS 


FOR 68 YEARS CHICAGO'S HOME NEWSPAPER 
ITS PLACE IN THE HOME IS ONE OF 
RESPECT AND TRUST 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO NEW YORK OFFICE: 9 Rockefeller Plaza 
DETROIT. OFFICE: 7-218 General Moters Building SAN FRANCISCO OFFICE: Hobart Building 
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$4,496,734,000 Chicago market! There it is—shown within the heavy 
black line in the map above. Self-contained and clearly defined by 
merchandising practice and consumer habit, it is famous for its pur- 
chases of automobiles, refrigerators, furnaces, radios and “big unit” 
products generally. 

The Chicago market is the hub of the nation, quickly accessible to 
factory and salesmen. Natural advantages, proved responsiveness 


_ and huge, diversified income have made the Chicago market, time and 


again, the starting point from which many products have been launched 
into national prominence. It is large enough to absorb the total output 
of many a manufacturer. It can be developed quickly and at one low 
cost through a single advertising medium—the Chicago Tribune. 
Bought, read and bought from in this market as is no other medium, 
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the Tribune blankéts the entire market. In 756 cities and towns of 
1,000 or more population the Tribune reaches one out of every three 
families on' weekdays and practically every other family on Sundays. 

To enable advertisers to make the most effective advertising pres- 
entation of name, product and message the Tribune offers a choice of 
monoroto, coloroto, comicolor, newsprint color and black and white 
printing in sections of demonstrated high productivity and at milline 
rates which are among the lowest in the country. 

Here is a market too important to overlook—one which richly 
rewards concentrated attention and for which it is not too early to lay 
plans now. You'll find it easy to get started. For market facts and 
merchandising ideas on how best to get going in this key market, call 
a Tribune representative. 
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THE WORLD’S GREATEST NEWSPAPER 
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Tribune T 


August average net paid total circulation: 


Daily, Over 975,000; Sunday, Over 1,300,000 


Tribune, 
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How to sell | 
SOLID CINCINNATI 


Pick the newspaper that reaches the solid, substantial citizens 
who have made Cincinnati one of the best peacetime, wartime, 
anytime markets in America. 


Concentrate your linage in the ove newspaper. Call oftener by 
lengthening your schedule, make a stronger impression by using 
bigger space to do a better selling job on solid Cincinnati. 
Makes sense in personal selling. Why not in automotive 
advertising? 


The Cincinnati Enquirer _ 
carried 1,931,820 more lines And it has the lowest 


of advertising in the Mmilline rate (5000 lines 


first 8 months of 1944 and upward) of any 
than any other Cincinnati newspaper in town. The largest 
newspaper.* home-delivered 
circulation, too. 


SOLID CINCINNAT/ READS 


The Cincinnati 
Enouirer 


For over 100 years, edited for the thinking, doing, 
earning, solid citizens of America’s most solid market 


*Source: Media Records REPRESENTED BY PAUL BLOCK AND ASSOCIATES 
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Every report of another Allied victory is proof that America’s 
great automotive industry is making good as an important part 
of the Arsenal of Democracy. Every tank and gun and plane 
which America is pouring onto the battlefronts around the globe 
is evidence of the industry’s productive energy, engineering skill 


and daring vision. 


This record of the industry at war is the best possible indication 
of what that same industry can do for a peacetime America. Some- 
day soon, we hope, its designers and engineers will be turning to 


peacetime production problems. 


Auto-Lite, working shoulder to shoulder with the automotive in- 
dustry, is contributing to America’s war production. The job 
ahead for peacetime is fully as important and Auto-Lite will help 


get that job done, too. 


THE ELECTRIC AUTO-LITE COMPANY 
SARNIA, ONT. . TOLEDO, 1, OHIO 


SPARK PLUGS + STARTING 
— LIGHTING + IGNITION 
BATTERIES * WIRE & CABLE 


TUNE IN “EVERYTHING FOR THE BOYS” STARRING DICK HAYMES—EVERY TUESDAY NIGHT—NBC NETWORK 
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Strato - Flak 


O one had ever seen a gun like this 
three years ago. 


But when bombers took to the strato- 
sphere, Army Ordnance engineers real- 
ized the need for a 120-millimeter gun, 
deadly to both air and ground targets 
at long ranges, and capable of a high 
rate of fire. So they worked it out with 
Fisher Body. 


Practically every tool, jig and machine 
used in’ production was especially de- 
signed for it. But our special pride was 


O N 


the automatic loader and rammer — a 
Fisher contribution which can set the 
timer before the shell is shoved home. A 
lot of midnight oil was burned before 
these black mushrooms began to burst 


at 60,000 feet. 


Once more, we were grateful for the 
Fisher skills and techniques that saw us 
through. The same Fisher Body crafts- 
manship that has turned out tanks, guns, 
bomber assemblies and other armament 
concentrated on this new puzzler — and 
came up with the right answers. 
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Keep America 


The Army-Navy “E” flies above four Fisher 
Body plants for excellence in aircraft 
s production and from two others for tank 
' production, while the Navy “E,” with 
five stars, is flown by still another Fisher 
Body plant for its naval ordnance work. 


Our fighting men rate the best fighting 
tools in the world. We intend, now as 
always, to help give them whatever they 
need, and the best we know how to build. 


Every Sunday Afternoon 
GENERAL MOTORS SYMPHONY OF THE AIR 
NBC Network 


Qemanmenl™ 
BORY BY 


MOotfroe i: 
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ON EVERY JU. S. 
HIGHWAY 


Winning the battle of 


7; ty 


Before we could begin to win victories abroad, the 
battle of Transportation had to be won at home. 
Incredible quantities of freight had to be moved 
fast. Highway Trailers have had a considerable 
share in that movement. They are helping in no 


small way to win the battle of Transportation. 


Since the beginning of this company, Highway 
engineers have never compromised with quality. 
That is one important reason for Highway’s splen- 


did record in war transportation. 


This wartime experience has given Highway the 


HIGHWAY 


AMERICA’S QUALITY 


TRAILERS 


“know-how” to make even finer “Freightmasters”’ 
and “‘Clippers’”—with increased strength and de- 
creased weight, increased efficiency and lower oper- 
ating costs—when wartime restrictions are re- 
moved. Tomorrow’s Highway Trailers will be the 


greatest we have yet produced. 


HIGHWAY TRAILER COMPANY, EDGERTON, WIS. 


Truck Trailers and Bodies ® Earth Boring Machines © Winches and other Public Utility Equipment 
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Telling the Story of 


AUTOMOTIVE NEWS 1944 ALMANAC EDITION 


International Truck Dealers’ 


Wartime Service 


TO TRUCK OPERATORS of the United States and 
Canada, International Harvester Company is tell- 
ing not only the story of International’s Wartime 
Service, but the story of the highly skilled me- 
chanics who perform the service. The advertise- 
ment below, published in full color in national 
magazines and in black and white in other publi- 
cations with a total circulation of ten million, is 
an example of the forceful, human way this impor- 


tant service story is being told—and merchandised. 

International Harvester is proud to pay this trib- 
ute to International Truck dealers and their em- 
ployes. The job of keeping trucks on the road, 
hauling needed materials, has been a tough one. 
Skilled mechanics have been scarce. Hours have 
been long. Patience and perseverance have been 
demanded, and given—without boast or show. We 
salute a tough job, well done. 
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INTERNATIONAL TRUCKS 


The Tuck Few 


He’s the man in the service shop. 

The man whose skill and training and 
equipment are keeping America’s trucks 
rolling with the stuff of Victory. 

He works miracles on old trucks long 
overdue at the scrap heap . . . adds thou- 
sands of miles to their long life, thousands 
upon thousands of ton-miles of essential 
war transportation. 

He’s the man behind the trucks—the man 
in the shop. He works long hours—over, 
under, inside, and outside the trucks he 
knows must be kept on the road. 

For since America entered the war there 
have been very few new trucks. It’s been 
up to the man in the shop to keep the avail- 
able supply of trucks on the job. Because 
of him, vital transportation schedules have 
been maintained. Food and fighting gear 
get there by truck, on time! A mighty impor- 
tant job. And he’s doing it! 

The men of International Truck Service 
—the nation’s largest company-owned truck 
service organization—are busier and more 
alert than ever, now that they’re in war- 
time service. No matter what your make or 
model of truck, let the truck-trained men of 
International Service add that vital extra 
mileage to your trucks and keep them roll- 
ing on the road to Victory! 


INTERNATIONAL HARVESTER COMPANY 
180 North Michigan Avenue Chicago 1, Illinois 


NEW TRUCKS= Limited! 


The government has authorized the manu- 
facture of a limited quantity of trucks for 
civilian hauling in essential occupations. 
But don’t count too much on getting these 
trucks. Meanwhile, make sure every ounce 
of maintenance protection is given the 
nation’s trucks. 
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Why did LIFE tell this to the marines? 


fne thing that makes LIFE an overwhelming 
favorite with servicemen is the straight, fearless 
‘way its editorials deal with national problems. 
Here’s what a marine in the South Pacific re- 
cently wrote about LIFE’s editorials: 


**Good work, LIFE. Keep up those hard-hit- 
ting editorials and articles. People need to 
know the truth, both about the war and ques- 
tions of the future!’’ 


In thousands of letters, servicemen tell us why 
LIFE is at the top of their reading list, second only 
toletters from the folks at home. 


From a corporal in Italy: “LIFE bridges the 
gap between us and our families by telling them 
things about the war we can’t tell in our letters. . . 
tells us, too, what’s happening on other fronts.” 


From a lieutenant in England: “LIFE keeps us 
informed on the progress of science and art.” 


From a corporal in the Aleutians: “LIFE is like 
a breath from home. . . gives us not only the news 
but the very flavor of the U.S.A.” 


All over the globe, millions of servicemen read 
LIFE’s regular edition or the 
edition (without advertising) 


ight overseas 


Their enthusiasm for LIFE takes on added sig- 
nificance when one considers the powerful role 
these men will play in postwar America. 


Favorite magazine of the armed forces 
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PRE-WAR MILWAUKEE BOUGHT 
MORE AUTOMOBILES THAN ALL 
BUT NINE CITIES IN THE NATION! 


When you are picking markets for pre-selling those 
great post-war models, remember 


that pre-war Milwaukee was the nation’s tenth 
city in total automotive dollar volume, accord- 
ing to the 1939 Census of Business. 


— that only nine states registered more passenger 
automobiles than Wisconsin, and only six 


states owned more trucks. 


that only six states have more automotive retail 


outlets than Wisconsin. 


that per capita retail sales in Milwaukee were 
60% more than the national average. 
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—that Wisconsin ownership of 256 passenger 
cars per 1,000 population was 23% more than 
the national average. 


that Milwaukee income tax returns per 1,000 
population were exceeded in only five cities in 
the ‘500,000 and over class.” 


—that 9 out of 10 automobile buyers in the 
Milwaukee metropolitan area are reached by 
one newspaper—the most complete one-paper 
coverage in any city of 500,000 or more. 


—that The Milwaukee Journal delivers one of 


the ten leading automotive markets in America. 


THE MILWAUKEE JOURNAL 


NATIONAL REPRESENTATIVES 
NEW YORK... CHICAGO... DETROIT. 


O'MARA & ORMSBEE, 
~-- SAN FRANCISCO... 


Inc. 
LOS ANGELES 
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WITH A COMPAR TUBE* 


It will not rot, swell, shrink in inner diameter, crack or slough off 
when used with any formulation of gasoline or lubricating oil. 


7 Types of Resistoflex Hose 
—and that 4 not all. - © Specially engineered for light — and 


heavy duty applications. 


T. Its glassy-smooth, dirt repellent bore assures maximum flow. Re ae Neoprene 
Cover 


2. It cannot contribute to clogging of carburetor jets, injector nozzles, or CONSTRUCTION: Compar tube, single 


other fine orifices. cotton-braid, neoprene cover. 


Burst pressure: 2000 p.s.i. 


Je It is not damaged by severe vibration, flection. It withstands torsion Se erere 


for longer periods. Cover 
CONSTRUCTION: Compar tube, double 


A. It is very strong, light in weight and neither whips nor pulls out of fittings. Ae aL cM elses 
Burst pressure: 2700 p.s.i. 


5. It will withstand temperatures between 40° below and 240° above O° F. oe ogc 


Cover 


6. It is tougher to torsion and tension than are flexible or solid lines of CONSTRUCTION: Compar tube, neo- 


any other material including metal. prene cover, flexible metal braid. 
5urst pressure: 3200 p.s.i. 


*THE TUBE IS THE HEART OF THE HOSE—INSIST UPON ITS BEING COMPAR. Fnd Fitting Assortment 


A ccmplete line of brass fittings has been 


carefully designed by Resistoflex engi- 


| neers for every type of installation. They 
ex are especially useful to users of bulk 
hose. The assortment includes fittings for 


oil-filter, fuel, gasoline and lubricating 


RESISTOFLEX CORPORATION, BELLEVILLE 9, N. J. rate an 
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TWO 


NEW PESCO 


HYDRAULI 
RODUCTS 


For Trucks, Busses and 
Heavy-Duty Vehicles 


Here are two important PESCO developments that 
bring to the operation of all types of heavy-duty motor 
vehicles the simplicity, power and efficiency of applied 
hydraulics. 

Mechanical devices used in the past io. cere 


clutches and brakes can now be 


entirely new hydraulic controls thet, @ smiaterially 
reduce mechanical working parts; (Q) make action ? eg 
more positive; (3) reduce wear and. ‘maintenance ‘on cs et eg 


vital parts; and (4) ease operation and | str 
car and operator. es 

Both these new PESCO Pressurized Power develop- 
ments have been thoroughly tested and proved in the 
laboratory, and on the road. They are ready for 
specification now. Read about them .. . write for full 
details. PESCO Products Co., Automotive Division D, 
11610 Euclid Avenue, Cleveland 6, Ohio. 


Copyright 1944, PESCO Products Co. 


tz 


paseo Yutvac 


An entirely new hydraulic brake intensifier of advanced design and 
unequaled performance. For trucks, busses and heavy-duty motor vehicles, 
the PESCO UNIVAC makes possible a braking system that’s faster in 
action than any full air brake, or air or vacuum-operated hydraulic brake 
heretofore tested. In a complete, single-unit package it replaces a multi- 
plicity of parts required in previous conventional brake systems, and offers 
these outstanding advantages... 


1. Substantially lightened foot pedal ‘ tected unit with important weight 
pressure. Brings commercial savings. 
vehicle pedal pressures within the . . : ‘ 
4. Simplified service and mainte- 
realm of passenger car pressures. nance. No external working parts. 
‘ N i k acti 
. Brake action response to pedal hes Gracket senction 
pressure instantaneous and con- al 
sistent. Lag of other systems 5. Easily installed anywhere on 
eliminated. chassis . .. on existing equipment 
as well as new equipment . . . on 
tractor-trailer combinations as 


3. A completely packaged and pro- 
” ae . ” well as single trucks. 


PE s co tlydrolease 


The PESCO HYDROLEASE revolutionizes clutch throw-out mechanisms. 
A hydraulic clutch actuator, it applies the smooth, positive force of 
hydraulics to clutch operation in a way that makes performance and 
maintenance an entirely new experience. On heavy-duty vehicles it pro- 
vides remarkably new operating ease, prolonged clutch life and materially 
reduced service expense. Outstanding among its important advantages are... 


1. New ease and smoothness in mechanism. Saves clutch plate 
clutch operation. Clutch response linings. 
is more accurate. Eliminates 4 Reduced weight, reduced number 
creeper gear jerk”. of working parts, reduced, mainte- 


. Lightened clutch pedal load, ap- SANS Cee. 
proximately 50 per cent less! - On one typical bus installation 
the PESCO HYDROLEASE 
. Constantly adjusted clutch clear eliminates 42 working parts, 19 
ance between the clutch release points of lubrication ... and its 
bearing and the clutch throw-out cost, 60 per cent less! 
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Thompson Products 


and Aviation Museum 
* 


Five minutes by cab from the Public Square 
Corner East 30th St. and Chester Ave. 
VY 
Open afternoons including Saturdays and 
Sundays—evenings, Mondays, Wednesdays 
and Fridays —7:00 to 10:00 P. M. 
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CLEVELAND 





DETROIT LOS ANGELE 
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‘Koll Chit New Cans” 


Stewart-Warner Will Again Help You 
Boost Your Sales and Profits 


T’S STILL “full speed ahead” on production for 
war, both in the automotive industry as well 
as at Stewart-Warner. 


But one day, the word will come to “roll out 
the new cars,” and shiny mechanical masterpieces 
will hum along America’s highways. 


Everyone is familiar with the war production 
might of the automotive industry. Stewart-Warner 
has been privileged to play a part in helping to 


Alemite lubricating systems, equipment and devices are fighting on 
every front—and on the home front too. Tomorrow, Alemite will again 
be ready with new and better equipment, lubricants and motor oils to 


ALEMITE 


achieve this Victory-making miracle. 


The days to come will offer a new challenge 
in an unprecedented demand for new cars. That 
the challenge will be met is a foregone conclusion. 
The industry laughs at the word “impossible.” 


And as in the past, Stewart-Warner will be a 
dependable source of supply for lubrication 
equipment, instruments, car heaters, radios—all 
items to help boost your sales and profits. 


On the beach crashing “Water Buffalo” as well as on an infinite 
STEWART-WARNER variety of motor vehicles, Stewart-Warner Instruments are performing 
surely and dependably. Tomorrow, when the family drives to friendly 


LUBRICATION INSTRUMENTS 


help give cars longer life with less repair expense. beaches, Stewart-Warner Instruments will be on the panel. 


a 


READY FOR WAR READY FOR PEACE 


Many’s the young eagle who is warmer because of South Wind Air- 
plane Heaters... the adaptation of famous “90 second heat” to sub- 
stratosphere flying. When the young eagle comes home, the South 
Wind Heater in his car will be like riding with an old friend. 


ON WARTIME BEACHES .ON PEACETIME HIGHWAYS 


When our men come home from the wars, the name Stewart-Warner 
STEWART-WARNER on radios will bring back memories of a job well done. For Stewart- 
RADIOS Warner radio, communications and direction finding equipment is 

now on duty in battle areas. 


SOUTH WIND 
HEATERS 


ee 


fl Th i i f 4 


WARM IN WAR HE’LL BE WARM IN PEACE 


E Pa 
\ Sac - 


During These War Years, Stewart-Warner has been fortunate 
in working with old friends in the automotive industry pro- 
ducing the weapons of war. And it must be a source of pride, 
comfort and confidence to those of the industry who have 
boys in the service. For the industry is producing more of the 
finest weapons than any nation in the world. 


STEWART 
WARNER 
~~ 


STEWART-WARNER CORPORATION 


CHICAGO 14, ILLINOIS 
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with new and better 


SAFE DRIVING 
PRODUCTS 


Through thousands of outlets—on millions of cars—new and still 
more highly saleable TRICO safe-driving products will make their 


appearance in the postwar era ahead. As creators of inventions and 




























as the largest producers of complete windshield wiper equipment 
— motors, linkages, arms, blades, fans and windshield washers—orig- 
inal equipment on more than 26 million cars—TRICO not only has 
readied improvements on these essentials but has developed new 
devices which will make the TRICO franchise more valuable than 
ever. TRICO will be ready when the curtain lifts on final peace. 
Until then, munitions for the armed forces is our primary job. 


.--push button con- 
trol for speedy lift- 
ing and lowering 
of car windows— 
born in the last 
pre-war days and 
now perfected for 
postwar production 


i AUTOMATIC AUTOMATIC WINDSHIELD WIPERS | WINDSHIELD 
WINDSHIELD WASHERS —VACUUM AND AIR-PRESSURE FANS 


{a PRODUCTS CORPORATION 
BUFFALO 3, NEW YORK 
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“hn Free-Speech Mike. I’m the symbol of everything America stands for. You won’t find the likes of me any place 
else in the world. | was born with the Declaration of Independence, and I’ve championed all the freedoms and privi- 
leges of The American Way of Life ever since. But, believe it or not, there are folks who enjoy kicking me around 
—folks who have a distorted idea of their own greatness or who have screwy ideas that were born overseas 
and end in “ism.” Over at WJR they've been mighty good to me. They value individual initiative and free enter- 


prise over there. Tugging at its own bootstraps is what made WJR one of the great radio stations of the nation.” 


G. A. RICHARDS 
PRESIDENT 


THE GOODWILL STATION 
item 


MICHIGAN’S GREATEST ADVERTISING MEDIUM 
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A connection to the truck 
battery is all that is needed. 
Nothing special is required. 






Only a few flexible wires. 


Nothing to freeze or chatter... 
no complicated mechanisms. 






The superior performance of Warner Electric Brakes on all types of 






a trailing equipment has been proved through years of service under 
















all conditions. No other brake equals the Warner Electric Brake 







for simplicity, instant and positive control, safety and dependa- 
bility. And now Warner Engineers have developed and perfected 
Electric Brakes to also provide all these outstanding advantages 
for TRUCKS — to be available as soon as possible after Victory! 


The plug-in cable provides 
current for brakes, tail light, 
stop light and running lights. 


Right now, the needs of our armed 
forces come first! However, if you 
are on the “essential” list we can 
supply you with Warner Electric 
Brakes for trailing equipment. 


WARNER ELECTRIC BRAKE MANUFACTURING COMPANY + BELOIT, WISCONSIN 
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SAFETY has been the goal of all Automotive Engineers 


FOUR WHEEL BRAKES 
AKE FOR SAFETY 


W NDSH i p LD WI PERS > Now i seeumnattacaiait change radio flies 


with your left foot. Press the button all the way down... 

station changes. Press lightly—and station shuts off so 

AKE FOR SAF ETY you may talk to your passenger or listen at railroad 
crossings. Release pressure and radio goes on again, 

e instantly without the usual wait for warm-up. Back seat 


foot control optional. Front and back seat buttons work 
independently but driver always has control of silencer 


H E A D LI C7 H T ri inal light dimmer switch was transferred from 


the dash to steering post and then to foot control. Today 


D ( M ME be SWITC a ES no one would think of buying a car with light dimmer 


installed anywhere but on the floor. In the post-war era 
this will be equally true of Auto Radio Safety Foot Con- 


AKE F Oo ee & AF ETY trol. Foot control is just as logical for radio as for lights. 
NOTE—Zenith is now engaged 100% in the manu- 
facture of Radionic war material for the armed forces. 


But “After the War—Control from the Floor” will be uni- 
versal with Zenith Foot Control Safety Auto Radio. 


BETTER THAN CASH 


U. S. War Savings Stamps 
and Bonds 


Satety FOOT CONTROL auto rapio 


U. S. PAT. NO. 2,216,671 


Keep Your Hands on the Wheel... .Your Eyes on the Road! 


ENITE RADIONIC PRODUCTS EXCLUSIVELY— WORLD’S LEADING MANUFACTURER 
cys -¥ Ne) Le ZENITH RADIO CORPORATION « CHICAGO 


THE ORIGINAL AUTOMATIC 
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Full Text of MPR 540 
Starts on Page 75 


For handy reference now—as well as for 
the future, Automotive News reprints in this 
1944 Almanac the full text of MPR 540 (Used 
car price ceiling regulation). 

The text, originally published in an extra 
edition dated June 13, 1944, has been revised 
to include two amendments issued since that 
time. See tinted eight-page section, beginning 
on page 75. 


PRINTED IN U. S. A... . SATURDAY NIGHT PRESS, DETROIT, MICH. 
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The “Jesse James” goes a-gunning 


.. Outrunning anything if 
can't outshoot! 


This swift, squat vehicle you’re jockeying is one 
of the hottest fighting weapons on wheels. It has 
the speed of an automobile, a hide tough as a 
tank’s. And that 37mm. gun packs a wallop! 
You’d be hitting better than 50 per if there 
was anything like a road under your wheels. But 
there isn’t—you’re blazing your way over jum- 
bled terrain that a mountain goat would love! 
When the going gets extra tough you grab a 
lever and shift all six wheels into pulling action. 
The guy who called this baby a “Jesse James” 
knew his stuff. It gets in and out of anywhere 
. . can outrun anything it car.’t outshoot. 


No wheels go along just for the ride on 
these tough M-8’s, nicknamed the ‘Jesse 
James.”’ Normally, the four rear wheels 
supply the drive. But in tight spots the 
front wheels go to work, too . . . and the 
M-8 develops the agility of a range pony! 

The transfer case and transmission that 
give the M-8 this surge of six-wheeled 
power are built by the Warner Gear Divi- 
sion of Borg-Warner. These important units 
are among a hundred war items speeding to 
the fight from Borg-Warner . . . every one 


built to the basic principle . . . “design it 
better—make it better’. 

Almost every American benefits every 
day from the application of this principle 
. . . for Borg-Warner has long played a 
vital role in peacetime production. 

All of the many Borg-Warner units are 
concentrated today on the 
one important task of giv- [ ENGINEERING 
ing our fighters the finest ; 
... to help bring our boys 
back safely and soon. 


BORG-WABNER fnmeaiend 


Peacetime makers of essential operating parts for the automotive, aviation, marine and farm implement industries, and of Norge home appii- 
ances... these units which form the Borg-Warner Corporation are today devoted exciusively to the needs of war: BORG-WARNER INTERNATIONAL * BORG-WARNER SERVICE 
PARTS * CALUMET STEEL * DETROIT GEAR AIRCRAFT PARTS * DETROIT VAPOR STOVE * INGERSOLL STEEL & DISC * LONG MANUFACTURING * MARBON + MARVEL-SCHEBLER CARBURETER 


MCCULLOCH ENGINEERING * 


MECHANICS UNIVERSAL JOINT * MORSE CHAIN * NORGE «+ 


WARNER AUTOMOTIVE PARTS * WARNER GEAR 


NORGE MACHINE PRODUCTS «+ 


PESCO PRODUCTS *« ROCKFORD CLUTCH + SPRING DIVISION 





When you see this sign, you will find that kind of tire dealer. 
it is the sign of a local, independent business built on expe- 
rience, skilled service and products of quality. 


What makes the old town run? 


What makes the old town run? Your town. Any town. What makes 
it go from the time the milkman rattles the first bottles until the 
last storekeeper locks the safe, turns out the lights, rubs his tired 
eyes and starts for home? 

It’s not just one thing. It’s many things... but certainly tires 
play an important part. There aren’t many new tires available and 
the ones we have, have seen a lot of service. But they’re still keeping 
the milk truck rolling in from the country every morning, and 
they’re hauling the youngsters to school, and they’re bringing the 
workmen home on schedule day after day just the same. 

The time, effort and skill of that local businessman, the inde- 
pendent tire dealer, help keep those tires rolling. He makes strong, 
clean repairs or builds on new treads to keep the bus line, the fire 
department—all the essential cars and trucks—on the job. Because 
he, too, has a stake in the community, he keeps a watchful eye on 
the tires that make it run. 


Listen to the Philharmonic-Symphony program over the CBS network Sunday afternoon, 3:00 
to 4:30 E.W.T. Carl Van Doren and a guest star present an interlude of historical significance. 


SERVING THROUGH SCIENCE 
TO BUILD A BETTER WORLD 


SERVING THROUGH SCIENCE—For over 100 years, United 
States Rubber Company has been working with 
rubber. Its scientists and technicians are constantly 
exploring new fields, planning, designing and testing 
better products. They are serving through science 
that men may build a better world. 


TODAY'S TIRES—Today, on essential civilian cars, the 
new U.S. Royal Deluxe synthetic tire, designed by 
the same tire engineers who created the U.S. Royal 
Master, is proving again and again the time-tested 
statement, ‘“ ‘U.S.’ Tires Are Good Tires.”’ 


TOMORROW'S TIRES — Out of the laboratory and the 
battlefield, the tires of tomorrow are now taking 
form. Whether made of synthetic rubber or natural 
rubber, with body of cotton, of nylon or of rayon, the 
U.S. Royal Master of tomorrow will be America’s 
favorite premium quality tire. 


UNITED STATES RUBBER COMPANY 


1230 SIXTH AVENUE, ROCKEFELLER CENTER, NEW YORK 20,N.Y. + In Canada: DOMINION RUBBER CO., LTD, 





